
Inside: Izzi Dm Terri Walker Stacey Orrico David Bowie Johnny Cash 

l" 

OcS 

Knott seeks to align release dates 
of downloads with physicai singles 

Bardboss 

urgesunity 

on downloads 

by Paul Williams HMV Europe managing director Steve Knott is urging labels not to malise traditional retailers as the 
with singles is that the window 

a^mil0; also be aimingto bave record com- between us and the rest of the panies ^inging from the same council well be able to give the 

Specialist stores hail the 
rapper's Mercury victory as 
the best possible resuit, 
following a high-profile 
awards show p3 

Major claims more than one- 
quarterof global sales for 
thefirsttime,asindies 
also daim strong share 
in IFPI data p5 

to lift Xmas sale 
With "pure pop" on the 
décliné, albums targeting 
the mainstream are 
this autumn p8 

Singles: Black Eycd Pëhs 
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0 The loss ofJohnny Cash highiights why 
the emergence of talents such as 
Rascal's is so important' - Editorial, pl8 

Your guide to the latest news from the music industry 
aspiring DJs recommended by 
will DJ intcmationally at Smirnofl 

guests confirmed for the six-week sériés include Beyoncé, Jane's Addiction and Annie Lennox. • IPC's NME is shrinking in size from this Wednesday in a new revamp of the weekly music title. p5 • Terri Walker is one of many acts playing the second annual City Showcase next week. p5 • Music Zone lias generated more than 500 enquiries from potential 

Label to expose 
Lee Hooker tunes 

Stewart Siououri 
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À Lee Hooker aftersigrong an sivedeal with the late blues 
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To read ail the 
news as it 
happens each 
day, log on to 
musîcweel<.com 



News 

News is editcd by Paul Williams 

After clinching the Mercury, Rascal's album is poised to 
cross over as stores gear up for the rush to buy copies 

Retailers to cash-in 

on Mercury winner 

The MercuITMusic Prizejudges 

deb^t Boyff ni9Comertnty 
potential sales lift on the back of raorning after Rascal's win^as the approachmg ^ 

Xd 
US -This is great for us," adds Vir- the mterestTsacross retail," says. will definitely ease the LP's path, 
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is that the interest ^ f 
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Awareness is the key, not court action - at thi^stage 

BRI plans campaign 

in the war on piracy 
Award-winning manager hâtes his 
job - but does make one exception 

Coral's teaati 

up for honour 
by Robert Ashton Noveinber, joining Wills and the For a man who, alongside Simon label boss's girlfriend Ann Heston 

by Joanna Jones The BPI is planning to launch a massive awareness campaign in the battle against online music piracy, executive chairman Peter Jamieson lias confirmed. While refusing to rule out the prospect of following the example of US association the RIAA in tak- ing légal action against individuels file-sharing copyrighted material, Jamieson put the emphasis squarely on éducation last week. Jamieson - who was due to address the issue in an In The City 

/ Jfc ir ! 

We will support the 
national organisations 
in any way we can 

The move, expected since June, follows the targeting of US file- sharers with instant messages since May, warning them that they are not anonymous when they are 
The US trade group highlight- ed a case where it reached an out- of-court settlement of $2,000 with the mother of a 12-year-old girl who was among the individu- els sued in the first wave. IFPI chairman and CEO Jay Benuan says his organisation will back actions decided by the national organisation - in the UK's 

Jay Benuan, 1FPI 

offenders" who had downloaded 
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1 licationofthe Copyright Directive 
"We hope^by awareness^cam- ;lii==E 

pledge, viaa declaration.to delete 

gal^r tîiat it ïïïp^ighbtheft and 

illegally-obtamed music files from their hard drives and to stop dis- 

ililii tial lawsuit, this is the way to go," says RIAA chairman and CEO 

silili theycannot do it,-says Jamieson. Jamieson says the BPI will 

The RIAA announced last 

acjoB'EBSÏ?® 
their wojnurtaring the highly- itifttaddstodieovendlpackage. Mitch Bainwol. 

heavy and having to resort to liti- S^^aysRiAA président Cary hghtsTf the lawsuS ^'theUS^e unsuccessful, the law on the area 
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Universal streamlines 

international opération 

Universal boosted by a top year in North America 

Major clinches one 

in four global sales 
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New-look stores, loyalty cards and offers boost sales 

Musîc initiatives help 

Woolworths' revival 

BBBi"buy one, get one half price" cam- 
11 : | / Intérim results ^1^the^reXîr^e1cD by Robert Ashton a^32M3° rather than simply going for sub- 

DVD pioneers line up 

at Music Week event 
Ground-breaking artist and sonic selling and marketing music on engineer Mike Oldfield is one of a DVD. Among the content owners number of high-profile figures set will be sen.or mternat.onal figures to take the stage at Music WeelSs from Umversal, EMI and Warner DVD Europe '03 conférence next Music, as well as key indie 
month représentatives from companies Oldfield who has consistently including Independiente, while championed new ways of representing the authoring recordingsincethereleaseof his ptocesswi"bHea^ngexperts ^ 
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SOMETHING ! for many Starsailor in 2002 or Coldplay in 2001 represented a badge of crcdibility, the sign tliat tliey werc still in toudi with tlie "stroof - despite their penchant for Gap clothes and comfortabic slioes. Ten years after they could last claim to be truly enthnsiastic, passionate music fans, they now go to the occasional gig - aside froni their kids' Twcenies or Bob Tlie Bnilder concert - boy half a dozen albums a yeai or more, along with fistfuls of cheap DVDs, and perliaps encourage their girlfriends or wives that £150 for a Stones ticket is money well spent This year's Christmas market offers many opportunities for su a démographie, inclnding new titles from David Bowio, Travis, Beautii Soutli and Starsailor as well as already-released albums by acts sucli as Tlie Thriils, flthlete, The Oarkness, and The White Stripes and re-releases or best-ofs by Tlie Beatles, Suede, Red Mot Chili Peppers and RJE.M. 
STARSAILOR (EMI) 1S/9; DAVID BOWIE (ISO/Coiinnbia) 15/9; CHEMICAL BROTHERS (Virgin) 22/9; TRAVIS (Independiente) 13/10; SUEDE (Epie) 20/10; THE STROKES (Rough Trade) 20/10; UNDERWORLD (JB0/V2) 3/11; RED HOT CHILI PEPPERS (Warner Bro tbc: DARKNESS (Must Destroy) Out now; THE CORAL (Oeltasonic) Ou now; THE THR1LLS (Virgin) Out now; KINGS Of LEON (Hand Me Down Out now; ATHLETE (Parlophone) Out now. 
Tlie "Dido démographie" has corne to represent a section of the population, largely female, aged between 25 and 35, who might only buy a couple of albums a year, of pleasant, largely uiichallenging nmsi orobably from tlieir local supermarket Woolwortlis or the internet. Their décisions will be led by magazines ranging from Marie Claire 
familial' music radio. Aside from rétrospective greatest hits packages, Eighties compilations and packages such as the successful Ail Wonnn compilation brands, their inierest will be roused by a string of studio albums this Christmas. The year's key choice is, naturally, the new Didi album, aithough otlier titles include latest albums by Texas, Gabrielle, perhaps even Jamie Cullum or Sting, at the slightly older end of the âge range. Bine, Robbie Williams and Justin Timberiake will ensurc that "beefeake" is well represented too. 

BARBRA STREISAND (Sony) 13/10; JAMIE CULLUM (Univérsal) BALL (EM,, 27/10: CLIFF RICHZ (EMI, 17m. PAVAROTTI (Oecca) Nov; ANDREA B0CELL1 (Philips) Nov j SIMON & GARFUNKEL (Columbia) Nov; WILL VOUNG M (BMG) 1/12: THE BEATLES (Aoule) tbc. M 
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With no clearfront-mnner in the autumn sales battle, 
bbefe are SS varions markets. By Martin Ta/bot 

Alllwant 

for Xmas 

is a hit... 

To an embattled record industry, the importance of the fourth quarter in providing some much- needed profit is perhaps greater than it has 
Just 14 weeks after Iron Maiden and The Dark- | ness lead a rock-dominated chart this week, [ Christmas will be upon us. And, with a swathe of new albums - including 60 or more from "key acts" - cued for release this autumn, a long, hard- fought battle lies ahead for the albums looking to claim a place in tlie Christmas Top 20. The importance of the right set-up is more important than ever, a year after a Christmas when the festive period's biggest winners were already established by the end of November. Of the 40 biggest-selling albums in the last week of November last year, ail but seven were still Top 40 in Christmas week; indeed, some 22 of those Top 40 albums were within five places of their Novem- ber chart position by Christmas week. This so-called "lock-in factor" has been évident for some years, sparked off when the leading retailers finalise their in-store promotional plans. EMI Recorded Music commercial director, sales, Mike McMahon says, "Most retailers will close off their in-store charts in the first or second week of December. But I don't think any companies release anything in December; everyone has their records out by then." Several key titles have already begun a more long-terra game, with acts such as Justin Timber- iake, Beyoncé and The Darkness going into this Christmas period as strong sellers. Sony Music sales VP Nicola Tuer, reflecting on a summer of Sony success through albums by Bey- once, Evanescence and Delta Goodrem, says, "In the summer, when there wasn't much out there, we were really the only people releasing stuff. We had big successes in July. which give us enough 

r'u12.!0. 'us 10 get out another two singles before Chnstmas and keep the profile up." Retailers, who have long voiced concem at the growing trend by labels to hold back the very 
tofnTvd"11151';1'1!5 !0r the Christmas ce?- HMV % longer-te™ approach. "Wemlhnn T and P0p Rob Campkin says, We are happrer when an album is released earii^ 

er in the year and two or three singles are released off it before it is released. But that is notto say that the large number of albums going into Christmas off the back of one single won't perform well. With the profile of some of the artists bringing out new albums this Christmas, they are almost guaran- teed healthy sales." Mainstream bankers such as Dido, the Chili Peppers and Robbie are perfect for the Christmas market, which is prime for targeting certain démographie groups, as underlined by an exami- nation of Christmas week album charts over the past five years, which shows teen- and grown up- targeted mainstream pop dominating the market. Indeed, last year - aside from releases by artists such as Robbie and Madonna, who truly tran- scend demographics - teen-targeted albums accounted for eight of the 20 biggest seUers in Christmas week, compared to seven targeted at over-25s. Of the rest, only two could be cate- gorised as urban and another two as rock, albeit with a clearly mainstream bias (they are Avril Lavigne, Coldplay, Jennifer Lopez and Daniel Bedingfield). Innocent managing director Hugh Goldsmith, who has scored consistent festive success with acts such as Blue and Atomic Kitten in the past two years, believes "pure pop" is under pressure going into this Christmas. "There will be not near- ly as many pure pop tracks in the end-of-year charts as there have been. You can do it, but you 
Instead, the market will feature more urban and rock influences - reflecting the year to date - he says, emphasising the importance of main- stream audience. "Christmas is when the main- stream come out, it is when the démographie of album purchaser changes." Polydor managing director David Joseph agréés. "My sense is that we are looking at a year with more new releases and fewer pop acts that are actually selling," he says. "And there are more of those broader artists. which makes it much more compétitive. Everyone is competing for the Parkinson-type audience." Such compétition certainly raises the stakes. "In terms of getting on TV and radio, you just have 



I. Features are edited by Adam Woods 

How music fans oveiiap Pre-teenpop 
0 Mainstreant 
• Urban cred 
© Pre-teen pop 
• Adolescent pop 

Rockïng ont 

Rocking ont 

This mid- to late-tecns group is a key audience. It is an audience which likes a little bit of spice in their pop, a bit of attitude (thanks to Pink), even a little bit of flesh (bats off to Christina Aguilera. Britney and Kylie), some toupher urban grooves (think Blue, Beyoncé and Sugababes) perhaps even a few guitar Hffs thrown in (step forward Busted). Acting as, for many consumers, a staging post on their way to a more developed grown-up music palate, it is also a démographie which every pre-teen pop star enthusiastically courts. Tliere is certainly no shortage of takers this Christmas. Besides new. more developed sounds from pop superstars such as Britney and Westlife, Busted are back with their second album of feisty guitar pop, while the likes of Liberty X, Sugababes and Kylie are looking to cernent their positions in the pop firmament 
STACIE ORRICO (Virgin) 22/9; RACHEL STEVENS (Polydor) 29/9; ROBBIE WILLIAMS (EM1) 29/9; JAMELIA (Parlophone) 29/9; SUGABABES (Universal) 27/10: BUNK182 (MCA) 27/10; BLUE (Innocent) 3/11; LIBERTY X (V2) 3/11; PINK (Arista) 10/11; KYLIE MINOGUE (Parlophone) 24/11; BLAZIN' SQUAD (East West) 17/11; A ALICIA KEYS (J/Arista) 17/U: BRITNEY SPEARS (Jive) 17/11; RONAN KEATING (Polydor) 17/11; USHER M (Arista) 17/U: BUSTED (Universal) 24/11; WILL YOUNG (BMG) 1/12: SEAN PAUL (Atlantic) Out now: BLUCANTRELL (Arista) Outnow. 

Real men listen to rock - or at least that is what this démographie of 16- to 25-year-old men would no doubt insîst Regular readers of Kerrang! or the NME and viewers of rock TV channels and websites, they range from the hoodied ranks of skateboarders to slightly older adulls with a commitment to ail things guitar-based. The Darkness will be loved and hated in equal measure by this grouping, for their clear commitment to long lank hair and catsuits on one hand, and their sheer cheek in stealing the clothes of such as AC/DC and Queen on the other. For the older, more mellow rockers, Muse, The Strokes, The Coral and Starsailor occupy the cred middleground. 
MUSE (Taste Media/East West) 22/9; LIMP BIZKIT (Interscope) 22/9; NICKELBACK (Roadrunner) 22/9; SUEDE (Epie) 20A0; THE STROKES (Rough Trade) 20A0; REM (Wamer Bros) 27A0: BUNK 182 (MCA) 27A0; BON JOVI (Mercury) 3/11; RED HOT CHIU PEPPERS (Wamer Bros) tbc; THE DARKNESS (Must Destrgy) Out now; EVANESCENCE (Epie) Out now: STEREOPHONICS You (V2) Out now. 

Urban cred 

to be better tban eveiyone else," be says. "You are coming into heavier traffic. And the costs of pro- motion, advertising and retail increase." While such compétition may make it perilous to launch new début albums, it is not a recipe foi- certain failure - good news, perhaps, for the likes of Rachel Stevens, Lemar and Javine. "It is not a bad time to launch certain acts, because you can get a headstart in the new year," says Joseph. Indeed, this year's 10 biggest-selling albums so far include last autumn's slow-starting débuts by Island's Busted and Jive's Justin Timberlake. Island Records Group marketing director Jason Iley insists that immédiate take-offwasnt their immédiate target for Busted last autumn, but building modest profile ahead of a fully- fledged assault in 2003. 

to Busted's What I Go To School For would really drive the album," he says. "It was a good décision to release it then, instead of starting from cold in the new year." There is no doubting the intensity of compéti- tion ahead this year. As one major-label marketer insists, "There are so many records being released, there simply has to be some casualties." What is clear is that there appear to be no clear- cut winners or losers in this year's Christmas race. So far there is certainly no hot favourite to succeed Robbie Williams, who, in the past two years saw his last two albums emerge as clear victors, top- ping the charts for most of December. It is a crown well worth the taking; it would be wise to expect a fierce battle ahead. 

Urban is tlie new pop - just look at tho success of neweomers such as 50 Cent and Sean Paul, not to mention vétérans including Beyoncé - s< this is a key group this Christmas. Broad In âge range - from 14 to 30 and above - and mad about music, this démographie is razor sharp len it cornes to knowing who is hot and who is not. Their support iras corne an eariy indîcator of the broader potential of artists as diverse R Kelly, Blu Cantrell, Sean Paul and Justin Timberlake. With albums from stars such as Sean Paul already selling by the bucketioad, other contcnders include new albums from Alicia Keys, Usher and Wyclef. 
R KELLY R (Jive) 22/9; JAMELIA (Parlophone) 29/9; TLC (LaFace/ Arista) 20A0; WYCLEF JEAN (J/Arista) 3/11; GABRIELLE (Go Beat) 17/11: ALICIA KEYS (J/Arista) 17A1; USHER (Arista) 17/11; BEYOC"' (Columbia) Out now; SEAN PAUL (Atlantic) Out now MARY ' BUGE (Geffen/Island) Out now: BLU CANTRELL (Arista) Out 



800 INTERNATIONAL DELEGATES 
500 COMPANIES 
100 SPEAKERS 
30 SEMINARS 

THE INTERNATIONAL CROSS-MEDIA MUSIC CONVENTION 

:29 OCTOBER - 01 NOVEMBER 
. GLASGOW, UK THE RADISSON SAS HO 

www 

EARLY BIRD DELEGATE REGISTRATIONS, EXHIBITOR 
INFORMATION AND SEMINAR HIGHLIGHTS ARE NOW 

f.musicworksUK.com 

; What is the future for record shops, albums and record companies? 
Is file sharingthe future of the muslc business? What sort of business will it be? ■ ^ v ' ■ : Everyone is a publisher these days. If you can exploit music rights, why 
not own them? 

I : If piracy is here to stay - then is there a way to live with it? 

MBSiBBai 
| : Alan Morris, Executive Vice Président, Sharman Networks Ltd (Kazaa) 
f : Mike Miller, Finance Director, The Sanctuary Group 
{ ; Frances Royle, Head of TV, BBH, Director, Leap Music 

: Andrew Yeates, Director General, BPI 
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Features are edited by Adam Woods 
Acts such as Dizzee Pascal and Rishi Rich are among the 
underground success stories of the year, as urban music 
continues to rebuild. Hattie Collins reports 

Rightup 

pur street 

— 

With last week's Mercury Music Prize winner Dizzee Rascal demonstrating the appeal of British street music among right-thinking critics and US R&B artists claiming 12 of the 22 awards at the MTV VMAs earlier this month, urban music has once again demonstrated its domination of both the mainstream and the critical establishment in the Western vvorld. In the US in particular, artists are capitalising on the consumer desire to buy into the urban vvay of life by founding label imprints and clothing lines, and by branding everything from soft-porn videos to perfume. The spending power of urban music fans, like the tweenagers and pink pounders before them, is becoming increasingly attractive to record labels, investors, advertisers and marketing chiefs on both sides of the Atlantic. "Urban music in the States is pop music - it is dictating the BUlboard Top 10 on a vveekly basis, both in albums and singles," says Toussaint Davy, founder and publisher of urban music/lifestylc magazine Tense. Indeed, the week ending Sep- tember 7 saw urban artists take the top nine spots in the BUlboard Top 10. In the UK, of the Top 20 biggest-selling singles of the year so far, 11 are urban-led, and a typical weekly Top 10 reQects a similar ratio. Over the past year, urban UK music has been a forceful charl presence, with Usa Maffia, the Sugababes, Craig David, Lemar and Daniel Bedingfield regu- larly charting Top Three and higher. 

People are clearly flocking to the music and the way of life. In 1998, the Urban Music Seminar counted 500 visitors; this year the organisées of the event, to be held at the Royal Festival Hall on September 20 and 21, are expecting more than 5,000 people to attend. Over the past year, a plethora of music channels, pirate stations and club nights dedicated to urban have sprung up ail over the country. Meanwhile, 13 months ago, the BBC founded digital station 1-Xtra solely dedicated to black music. Wilber Wilberforce, programme editor of 1-Xtra, feels it was a move well overdue. "There has long been a market for it," he says. "The BBC weren't targeting this audience, which is an audi- ence tliat, like everyone else, pays its licence fee. It has been a slow build-up ail round for urban music, but slowly it is getting there." As each year passes, UK urban music grows ever more prévalent: Tïevor Nelson and Norman 

Jay were this year awarded MBEs, Usa Maffia has graced the covers of magazines from Sleaze Nation to Blues et Sonl, Martina Topley-Bird, Terri Walker and Floetry ail received Mercury Prize nominations in addition to Dizzee Rascal, Blak Twang and Floetry are up for US magazine Source Awards, while Ms Dvnamite and the Sug- ababes picked up Brit awards. At the Mobos, which will be screened by Channel Four on Sep- tember 28, Big Brovaz and Terri Walker will give Beyoncé a run for her money. In fact, this year's Mobo nominations received unprecedented press coverage with lead stories in the tabloïds and broadsheets, as well as news spots on national and local radio and télévision. Kanya King MBE, founder of the Mobo Awards, has seen at first hand the progression of urban music in the UK since the inception of the awards in 1996. "I remember when we started Mobo, we went to record labels, média and broadeasters, who were reticent about getting involved," she says. "We had to fight to get média interested in the show. They thought there just wasn't a market for British urban music. Can you imagine anyone saying that now? Furthermore, the British can definitely hold their own against the Americans - UK urban music is very much in the mainstream." Still, a greater push is needed to build the self- confidence of the British urban market. Jason Williams, who, along with his brother Wayne (for- merly of Anolher Level) co-founded record label Daydream 14 months ago, has very definite ideas of how to increase sales and profile. "The public are very supportive of our product - it's the indus- try folk that need to get behind us more." he says. "We need more than one-off coverage, we need more radio, more TV and more press - they are ail key to our longevity and consistency." Most recently, Big Brovaz have received US interest thanks to an appearance in the Scooby Doo 2 film. The hip-pop act have also broken Europe and Australie and recently joined the likes of Craig David, Daniel Bedingfield, Mis-Teeq and Ms Dynamite as owners of a platinum-plus selling album. Jay Dee, manager of Big Brovaz, acknowl- edges tirât the UK is steadily accepting what is essentially the black face of urban music. "Baby Boy [Big Brovaz' current single] is a real crossover record, so we're going to see even more of an acceptance of an all-black band in the média. That side of things is looking healthy and there are people out there who are pushing for it - it is a univcrsal sound and it is on the rise." Toussaint Davy agréés with the need for more backing. "It has taken the head honchos at music labels to réalisé this music sells, so let's start pro- moting it properly. If Mis-Teeq and So Solid can corne out selling 300,000 copies, sorneone's buy- ing the music." Billy Grant, co-founder of 2.9 Productions and manager of producer Rishi Rich concurs. "There is a lot of talent out there and it is now a case of getting that talent out to record buyers," he says. "The média and DJs need to be a little more adventurous with supporting UK music that isn't trying to sound American." Indeed, what has apparently attracted UK artists such as Ms Dynamite and The Streets 
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to US and UK radio, consumera and tastemakers alike, is their ability to présent a wholly distinc- tive and uniquely British sound. Chad Hugo of production supergroup The Neptunes knows as vvell as anyone that the key to global success is in trailblazing rather than follow- ing the crovvd. "Look at Panjabi MO and Jay-Z," says Hugo. "That track [this year's collaboration Beware Of The Boys] worked because it is what it is - Panjabi isn't trying to bust American lingo, or dress bip hop, or be American. 1 think there's a way to keep it international and keep people dancing to the same beat. As long as you have got that backbeat, and just hit them from a différent angle, then you have got people's attention." Wliile US urban artists undeniably dominated the VMAs, south-east London nu-soul duo Floetry have enjoyed great success in America this year, gamering Lady Of Soul awards, Grammy, VMA and Shortlist Music Prize nominations, impressive sales figures and collaborating with Timbaland and Justin Timberlake. Natalie Stew- art, one half of Floetiy, explains the secret of their US success. "Ifs music. We haven't pretended to be American, we're différent, we're not them - we're us. We've got différent lives and livelihoods, so it makes it interesting." Producer Rlshi Rich's Dance With You single was due to land in the Top 20 this week on the strength of virtually no mainstream support He is optimistic that Worldwide attitudes to UK urban music are changing. "I think a lot of producers and artists from the US are looking to the UK because they find our sound interesting - which it is. I think ifs great that we don't have to copy the Americans," he says. "We have our own sound. 

It's great thatwe don't have to copy tlie Americans. We have our own sound- it's British urban. 
(iroiluccr/artisl 

evenifitisurban-ifs British urban. „ riiz 
mile there may be a way to go befee a UK artist or producer achieves the multi-pj^1"^ figures of an Alicia Keys or a Dr Dre, _ keting manager Fiona Walcott .s confidenUhat the UK is capable of such an ach.even^nt r.^ years ago I wouldn't necessanly bave satd the UK could produce a global artist but the calibre of artists commg along, the A&R sign ings that are being made and the way the who e 

ifs not just nefs find the next rock act, its lets find the ncvt big urban star'." As advertisers, radio, award committees, trend- setters, music-makers. TV and press begm to understand the huge earning potential t0 e 
waged by tapping into the UK urban market, the pressure remains on music companies and artists 

to corne up with the quahty goods. Hopes are hiEh j that upcoming artists such as Amy WinehôuË Keisha White, Jay Sean, Est'Elle, Blackout, Naila Boss, Nina Jane, J'Nay and Ty will continue to reinforce the UlCs innovation, quality and stayine power within the market. 8 
"There is a lot more faith now, the broadcasteif trust is a lot firmer," says Mark Sadler, head of pro- gramming for MTV Networks UK and Ireland "People will be able to programme with a lot more confidence in the future and I really don't see an end to it -1 don't see it disappearing back into the specialist genres. I see this lasting for a while." Ma\ Lousada, head of A&R at East West, pin. points urban music's rising popularity as aback- lash against the contrived acts of yesteryear "I think young people are rebelling against Pop Idol and ail that manufactured material, which is why you've seen an explosion of rock and urban music. There's an authenticity and a culture for them and their peer group to associate with - there's fashion, music, speech, there's a look, a hairstyle - as a young person growing up you want to embrace those différent influences." The rise of UK soul singer Terri Walker, nomi- nated for a Mercury Prize and four MOBOs, reflects the growth of an appréciative audience for crédible, homegrown urban music, and she believes the music scene is in a position to ride on the back of a full-scale cultural phenomenon. "Urban music is in fashion right now," says Walk- er. "Listening to R&B music and being 'bootyli- cious' is the new thing - everyone's jumping on board. Hopefully in 10 years' time there will be a whole load of Dynamites and Terri Walkers - I feel really positive about the future." 
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Features are edited by Adam Woods 
Multi-channel formats such as DVD-A and SACD are giving producers and artists the perfect 
excuse to revamp the classic albums of the Sixties and Seventies. By Adam Woods 

Producers revisit 

their pet soumis 

If the declared aim of the new DVD-Audio and SACD formats is to make dises collectable again, to beef up music's share of the entertainment market and - in the case of SACD - to combat piracy, it might equally be part of a ploy to tempt music legends of the Seventies back ont 

have seized the _ moments in multî-channel forra, and so have the producers and engineers who helped shapethose classics in the years when stereo was young. The root of the temptation is obvious - surround- sound ailows both artists and technicians to roll up their sleeves once again and add new brush- strokes to an old masterpiece - and the possibili- ties for catalogue are almost limitless. "I think it is a t reasure trove when you look back at many of the albums tliat were big hits," says Phil Ramone, the legendaiy producer whose 5.1 créd- its include the new multi-channel SACD version of Dylan's Blood On The Tracks, which he engi- neered first time around. "Many of the producers and engineers who worked on them are still active. It's not j ust The Beatles - there are so many albums that can be looked at and re-heard in a totally différent fashion. It is not Hke colourising black & white film; it is using the people who made great recordings, letting them spend 10 days revisiting it and remaking it; not to mess with it, but for reasons of sound." Recent and fortheoming catalogue releases 

i 
4 

include SACD translations of Pink Floyd's Dark Gctting around on Side Of The Moon, 15 (well-chosen) Bob Dylan albums, the Stones' entire Abkco catalogue, full BeachBoys. Pink sets of Police and Peter Gabriel reissues, plus Floyd and Bob DVD-Audio versions of Pet Sounds, four of "y1311 
Neil Young's long-lost Seventies/early Eighties albums, REM's Warner catalogue, Led Zeppelin's live album How The West Was Won and Sinatra At The Sands. Ofthe more contemporary acts to tum to DVD- 

Audio, Warner supplies the Flaming Lips, REM, Linkin Park, Staind, Missy Elliott and others induding David Gray, whose New Day At Mid- night was the first DVD-A to be commissioned by Warner in the UK. SACD converts include Groove Armada, Beck, Kinobe and Sting, but to date the best-sellers in both formats, predictably enough, have been the golden greats. "It's a great way of getting some of the old clas- sic albums out and having a go at them," says pro- 

Sanctuary Mobiles 
World Class sound recording 
Capturing the moment Worldwide 
Full specs available upon request. 
Live Recording for Télévision & Radio Broadcast 
CD, Video & 5.1 DVD 
Contact: lan Dyckhoff Sanctuary Mobiles Bray Film Studios, Water Oakley, Windsor, Berkshire SL4 5UG Tel: 08700 771 071 08700 771 068 
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ducer Chris Tsangarides, whose crédits include Black Sabbath, Ozzy Osbourne and Depeche Mode, and who bas recently completed t\vo live 5.1 projects at Metropolis with Gaiy Moore. "Of course, then you bave to contend with tire sugges- tion that it is just another bunch of releases for record companies to sell. But this is a différent format - ils a multi-channel thing, as opposed to the two-channel thing." Phil Ramone believes that many recordings, even some truly great ones, were lirnited by the technology of the times in vvhich they were recorded and multi-channel technology, judi- ciously applied, can do much to enhance the lis- tening experience, even years after the music itself found its first devoted listeners. He cites Bob Dylan's Blood On The Tracks as an example. "Dylan's voice takes on a whole other strength [in the new version]," he says. "You are sitting about 15 feet in front of him and what happens is you get this involvement which is quite unique." Mike Oldfield is one of relatively few artists with a stake in both SACD and DVD-Audio - he has re-recorded Tubular Bells as Tubular Bells 2003, which gets a DVD-Audio release through Warner Spain in October 13, while Virgin's SACD of the original is one of the best-selling releases in the competing format. Nonetheless, Oldfield freely admits he is unable to tell the difierence 

between the sound of the two formats. He says he is more intereSted in the ability of multi-channel sound to "put the guitar right m the centre ot vourhead". . , .. " "Because we had ail the stereo mixes already done, it was really a question of pannmg things around, and then it just came to hfe," he says. I loved it; when you're mixing, it is a great way to work, because you have already got everything EQ'd, so it is quite straightforward to expand it out backwards into 5.1." , In 1974-, Tubular Bells was a guinea pig for quadrophonic sound, the spiritual forerunner ot 5.1. But while only an audiophile was ever going to invest in a quadrophonic amplifier and speakers, the surging home entertainment raarket has smuggled slx-speaker Systems into millions of liv- ing rooms under the cover of telly addiction. "People have got the Systems anyway, without having to think about it," says Van Morrison pro- ducer Mick Glossop. "DVD-Audio works in DVD players and a lot of the SACDs I have seen for sale work in ail the same machines as PCM stereo CDs. There's no disincentive to buy them, so there's nothing in the way, really, apart from a bat- tleof formats." The battle, such as it is, shows no serious signs of being decided any time soon. Each format retains its main allies: SACD has the support of Universal and its developer Sony; DVD-Audio has the backing of Warner, which markets the for- mat through Warner Vision in the UK, in parallel to its DVD-Video business. EMI has issued releases in both formats and BMG none at ail. Universal is rolling out a programme of 20 DVD- Audio titles in the US, but still has a significantly greater investment in SACD product. Record company allegiances are not the only political issue at play in the multi-channel sector. Both formats are being developed for car stéréos. In the US, the Honda Acura has become the first car- to feature a DVD-Audio System, while Philips and electronics giant Harman Becker recently announced an alliance to develop SACD for the same market. On the créative side, studio professionals are still experimenting with the correct way to handle this relatively new technology, amid suggestions from some audiophiles that much 5.1 mixing has been of a fairly low standard to date. James Guthrie's SACD remix of Dark Side Of The Moon cornes in for consistent praise. "That has got to be the new classic one, because every- one knows that record so well and yet you can still put the SACD version on and enjoy it," says Stron- groom engineer Mike Nielsen, who recently mixed the DVD-Audio versions of David Gray's New Day At Midnight and Feeder's Comfort In 

Sound, as well as Talvin Singh's 5.1 soundtrack for the forthcoming Republic Of Love. Mike Oldfield trialled a sériés of DVD-Audio releases before he carried out his own multi-channel mix of Tubular Bells 2003 and says he was unirapressed by ail but a handful, with the exceptions including The Eagles' Hôtel Cali- fomia, mlxed by Elliot Scheiner with original pro- ducer Bill Szymczyk, and Linkin's Park's Reani- mation. "Those were among the few that had been done properly," says Oldfield. "But some of them are awful. Some people seem to get the old stereo mix, put a bit of echo on the rear speakers and that's it." Scheiner, also the architect of 5.1 mixes for Hôtel Califomia, REM's Automatic For The People, Queen's A Night At The Opéra and the Steely Dan/Donald Fagen catalogues, can usually be found at the more adventurous end of the sonic spectrum. "You are free to do whatever you want, and I don't think anybody can say you are right or wrong," he says. "I like to have little bits of ear candy coming out of the speakers. You want to really wow people, so just to create stereo with some ambience in the rear is not enough." The question of what constitutes proper use of the new technology and what is just an insuit to the original stereo mix largely seems to remain one of taste. Producers such as Scheiner believe in spraying sounds around the room, while others simply use the rear speaker for tasteful ambience. "The challenge is to not undo the good," says Phil Ramone. "Sometimes, musically, things sound better together rather than split away. Background singers should sound as a group and relate to the lead singer. There's a lot of reasons to do [multi-channel mixing], and there's a lot of controversy as to how you do it." As Mike Nielsen puts it: "It is one of those things that is a craft to be leamed. When things are very busy and you have got more speakers and more things coming out of more places, it can actually be tiring to listen to. You have to use some musical judgement about things, so whatever the focus of the tune is supposed to be, you put that first in your priorities." The debate over the perfect mix is sure to rage on, tempered only by the suspicion among many pro-audio professionals that most home enter- tainment systems aren't set up properly in the first place. In the words of Phil Ramone: "How do you mix for people who put their speakers behind the couch?" But, while the éducation of the marketplace is only just beginning, the hardware pénétration may suggest that the multi-channel audio market is ripe for the taking. 
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9.30 Keynote 

10.00 - 11.00 Session 1: Market Overview 
11.00 - 11.30 Morning Coffee 
11.30 -12.30 Session 2: Multichannel Music-whocares? 
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3.00 - 3.30 Afternoon Tea 
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2S Dean Bradfield 

UPGRADED STUDIO 3 
Complété Refurbishment 

(Hoxton Square) 
New Amek 2520, 

New ATCSCM200 Monitors 
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Reoent 5:1 projects include 
David Gray, Sophie Ellis Bextor, 
Groove Armada, Alan Souchon, 

Kinobe, Texas, Equinox 
& Underworld 
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HowtoCoyneît 
iit via DVD-Audio by Adam Woods If DVD-Audio bas had a problem over the past couple of years, il is that bas struggled to differentiate itself from ils DVD-Video cousin. Eve» those who know tbe différ- ence might argue that, whereas DVD-Video releases mcreasmgly corne packed with bouts of con- 

oftheTIItg Ups-Yoshimi Bat" ries The Pink Robots, which is 

Wayne Coyne of the DVD-A cata- logue to date. "I would watch ail 

the DVD-Audio since the begin- home, becau 

  aasr 

Roadrage 2003 (Roadrunner 09639). Out now.  Thisisthe second 
ies, oflfering 22 promos from SI—«SS-H heavy métal and  nu métal acts, with high-profile bands such as Slipknot, Sepultura and Nickelback included. There are 

the promo for Stillborn, an interview - Zakk is Elton John's biggest fan, it transpires - a guitar lesson, acoustic versions of Stillborn and We Live No More, a couple of live numbers from a show in Tokyo and some home video footage. Zakk completely blows his tough image however, with the footage featuring his daughter 

Osbournefs ^d ThI Brit Trast. Multi-anglf 
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Nem DSJD releases from Mute 
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Erasure Hlhs! Th9 SJideos 
(PU thirty-fiuB promo uideos from the legendary pop duo plus second dise tulth ouer t TM fi Uue performances, alternatiue uideos. interuieuis. dooumentary footage and hldc 

Out 20th October 
rao and a half hours of extras including ienextras. tuumterasureinfo.com 

; MÉ 
Depeche Mode 101 Out 20th October 

f i 
Depeche Mode 101 

(P double DMD in S.l surraund sound tuith Uue footage from The fbsedena Rose Botul. ulc directed by D.A Rennebaker. Remastered (Pudto in S.l aiso on hybrid SiPCD. leos, interuieuis and a neui documentary 
ujujuj.depechemode.com 

Moby 18DSID Out 3rd Nouember 
a massiue Shr DMD package mith uideos, comedy sketches, behind the scenes footage the leqendaru Glastnnhun, POOH performance, unreleased tracks, démos, out-takes fi continuous megamix plus bonus audio dise ™t m^byœm 

1 * Inspiral Carpets iwe at Brixton ^.0^.03 Out 3rd Nouember 
Superb Uue performance from Brixton (Poademy, shot on the hugelu suooessful snl h .t s . animation, mteruietus and unreleased material. r' ^ 3^S0 fealures uideos, unmu.inspiraicarpelscom 
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Losing Johnny Cash reminds us how much we need new talent, sucras DizzeeRascal 

We need more Rascals and Cashes 

EDITORIAL 
MARTIN TAL80T 

Martin Talbot executive éditer. Music Week. CMP Information. 8th Floor. Ludgate House, 245 Blackfriars Road, London SE19UR 

The Mercuiy jury's décision to recognise Dizzee 
Rascal was certainly one which prompted varying responses, both in the room and in tlie days since. It was, to most of those gathered at the Grosvenor House Hôtel, not the easiest on the ear among ail of the albums shortlisted, but that says more about the 
démographie of the industry pundits in the room than anything else. It was certainly a bold move to reward a record which is adventurous, innovative and unique, 
especially in ayear when the shortlist was, by common consent, one of the best yet, packed with excellent, listenable albums. At just 18 years of âge, Rascal is aburgeoning 
talent - one which we at Music Week are proud to have been writing about from an early stage, before his signing to XL - wifh a big future ahead. He 
represents a new génération of musicians with a distinctive voice and, at a time when too much music has come to be dominated by a blandness of spirit, he is a talent to be cherished. 

It is always concerning when such a young artist finds himself at the heart of a whirlwind of publicity 

Apple has set the bar very 

high for online services 

ely 3% of the US basUduch indus- 

News that Annle's iTunes Music Store has sold TOm downloads since itsAprillaunch has brought a lot of enthusiasrn for the future of digital music. iTunes has far exceeded ail industry expectations. To date, however, iltmes has been a solely Mac-based product. As such, it has only seen exposure to approximatelv 3°/ ' 
PC-based downloading platforms shortly making their débuts. The next six months will see offerings from Amazon, Microsoft and fftmes for PC. Best Buy and Buy- 
Mac users embraced 
the iPod because it was 
integrated and seamless 

tiously launch was successtul tbr several reasons: Steve Jobs slaked his rep- utation on his product by pereonal- ly championing the service; he lob- bied the recording industry; and he produced the nccessary resources. The music industry responded by rolling back many of the usage restrictions thathad been obstacles 

in the past. The icing on Apple's cake came in the form of the iPod— a compelling and simple end-to- end interface with portability and significant storage capability. Unsurprisingly, Mac users embraced iTunes not just for its simplicity but because it was inte- grated, seamless and just plain fiin. The iPod's comparatively gentle price tag was an added bonus. Although PC-based download services from Rhapsody/Rea] Net- works, AOL and Musicnet have been in the marketplace for some time, they have been hamstrung by complex usage raies. Apple's benchmark of 1m downloads in the first seven days will most likely not be matched by a pro-rata équivalent of 20m or 30m PC downloads in the same period. PC-based users will encounter a far wider choice of download services. Moreover, portability will not initially be as seamless or as obvious for them. ilTmes has set the bar extreme- ly high for every player in the digi- tal distribution game. While 1 pre- dict that Microsoft's and Amazons services will eventually succeed, both players clearly have their work eut put for tirer les Goldslnck is RCA Ml &C00 

and acclaim. It would be a great shame if his development were to be hampered by the heaving 
pressure which will inevitably weigh down on his shoulders following such early critical attention. 

And that very fact demands that Richard Russell 
and his XL team make every effort - as they clearly 
will - to play a cautious David Moyes, to Dizzee's Wayne Rooney. 
To draw any parallel is absurd, but the loss of Johnny Cash on Friday highlights why the emergence of 
talents such as Rascal's is so important. Cash was, for many years, an icon for a musical 
culture and a nation. He also encapsulated ail that is 
missing from so much music today. Over five décades he offered a diverting take on 
life, a challenging voice and remained, into his Seventies, uniquely unfettered by fashion or trends. 

He drew on a rich legacy of country music, gave it 
his own twist, drawn from his poverty-stricken boyhood, to create a sound which spanned 
générations. He was an original, incomparable. 

As an industry, we need more Johnny Cashes. 

What would you do to 
improvethe NME? 

As the NME préparés to re-launch with a new design tins week, what would you do to re-invigorate the long-running music weekly? 

sics, aim for some kind of nsistency, inject some passion and art taking some risks, especially on ds siqned to indi 

Sue Whitehouse, The Darkness manager, Whitehouse Management "It should be less abrasive - how about double-quilted with aloe ve David Massey, Sony Music US and Sony Music International executive VP of A&R "For me, the NME is a little bit of a comic, I would like it if it had a little bit more substance to it I would like i if it was more of a cross between Rolling Stone and Q, with more in- depth articles that someone like me 

"First off.allowing writersthe freedom to write about bands that actually excite them would be a steo in the right direction, as would giving more coverage to organic artists. Bacldrackmg on opinions, after the 
record-buymg public has madeup their own mind, should also be discouraged. The NME dr 

aiming to reflect the ideals of the informed, discerning music-fan on a gnassroots level, Format-wise, it'd be 
themselves if those covered in a high- profile context were more varied: very commonly, the same faces adom the front-cover, preventing opportunity for newer talent that could greatly benefit from such exposure."  Alan Wllls, Deltasonlc Records founder, co-nmnager of The Coral "Conor McNicholas is an editor who understands how much you have got to adapt because now you can get information off the internet. So the rôle of the NME needs to change, and not just to be obsessed with stupid bands that only sell 10,000 !S. I ne idthe 
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vt:d any coverage 
coverV f 

eyrefOUndon tlle front cover for four weeks in a row l'd pull a lot of the writers, puttogethera 
new mission statement get back to 

n Cowell effect has reached a peak and we are now waitmg for the next big band to come along who can sell 1m units or more, but still have indie credibility: then the floodgates will open and the NME. with its new smaller format, will be ready and waiting to scoop it up." 
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only by the skin of its teeth, with Mat-y J. Blige (Love @
 First Sight) 

and Black Eyed Peas (Where Is The Love) both tantalisingly close, 
and ending up in second and third place to give Universal ail top three 
places for the first time in a couple of years. 
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niversal is Icing 

at 
urban 

The first number one of the year on the Upfront Chart was Love On 
The Run by Chicane. They return to pôle position this week with the 
follow-up Locking Down, which sprints 7-1, narrowly beatmg off the 
challenge of Paul Van Dyk and Vega 4's Time Of Our Lives. They'll be 
than Love On The Run, which featured the guest vocals of former 
D;Ream man Peter Cunnah, but peaked at number 33 on the OCC chart 
new entries, the highest of which is Space Cowboy's Crazy Talk on 
Southern Fried, the label behind Elton John's smash Are You Ready 
For Love? 

6-1 on the chart, narrowly beating fellow reality TV stars 
P 

Liberty X, whose Jumpin' improves 4-2. Both records are way 
ahead of the chasing pack, which is now lead by Elvis Presley s 

The Urban Chart has had some long-running number ones this year, 
with Frontin' by Pharrell Williams and Jay-Z spending seven weeks 
at the top, and In Da Club by 50 Cent reigning for nine weeks, but 
Sean Pauls Like Glue complétés its tour of duty after a mere two- 
week reign. It slides to number four this week, being replaced by Mya 
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Forum is editcd Ijy Joanna Jones 
HMV Europe managing director Steve ICnott last 
week took over the Bard chairmanship from Simon 
Wright at a time of huge challenges for music retail 

Why hâve you decided to take or 
As a founder member, HMV bas always recognised the vital rôle that Bard plays in providing an effective ss the common issues faced by its retail members. ur industry now facing so many changes, the rôle of Bard seems more relevant than ever before and I was happy to contribute lus process by accepting the icH's invitation to stand for 
What do you see as the main challenges and issues facing you in this rôle? A key issue facing the industry is the effect that developments in technology over tJie last few years, 

objectives and are prepared to work together to address these. Running HMV is obviously a busy enough job as it is. You are taldng on a lot with this rôle too, aren't you? Obviously, ail of us wit 

job.* he insists... Andy Gray was back in music industry circulation last week, attending the Mercury Music Prize and looking extremely relaxed... The Coral's co-manager Alan Wills and his 
arating Un ; rightly 

However, Bard plays 

Your predecessor Simon Wright's priorities as Bard chairman included extending its identity 

prepared to make the time. Could there have ever been a tougher time for music retail than right now? What is there to keep retailers optimistic? Certainly, there are huge issues facing the varions component parts of the music industry, but ' ' 

Mercurys put XL 
in a Dîzzee 
Remember whcre you heard it XL and Beggars bigwigs wasted no time in plotting the way forward, after Dizzee Rascal walked off wiUi the Mercury awarc  n minutes they we mptu marketing n the Grosvenor... It wasn't just XL that benefited from the Dizzie Rascal win. Among tbose who Dooley hears won 

managers of the year and also new parents to their first baby son. And the kid's name? Orson. "Orson Wills, I just couldn't resist it," laughs Wills Snr. "BuL we call him 'son'-... Meanwhile, Simon Moran will be dedicating his manager of the year award to Joe Strummer. The SJM boss had wanted to persuade Strummer to reform The Clash for V1999 and Strummer agreed to meet him. He rebuffed the offer to assemble the punk band, but asked Moran to manage him. "1 said Tm not sure ITI have the time'," recalls Moran. "But he joked that he was so lacking in demand that we'd only need to speak twice a year".,. PPL's Royalties Reunited campaign after hooking up more 
retailers. with tnem opportumties as well. Ot 
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says Minch is likely to remain in charge and that Hockmanidentified 
However Ske™ thatBoosey chief executive Richard Holland will seek 
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