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In The Cityback 
with a bang 
Bigger delegate numbers 
and lively panels hîghlight 
new energy as conférence rebounds from 
poor 2002 p4 

Word spreads 
on Winehouse 
Island plans multi-pronged 
campaign from touring to 
TV appearances to 
support "once-in-a- decade" artist p8 

Is tnusie on T¥ 
diverse enough? 
New digital channels are 
offering more outlets than 
everformusic-but do 
theyjustoffer moreof 
the same? pli 

This week's Number 1s 
Albisnis: The Oarhness 
Singles: Black EyedPeas 
Airplay: Oide 
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0 'The pricing of recorded music is way 
out of sync. Too expensive? Music is 
a bargain.' Editorial, p26 

Incorporaling fcno. MSI. Future Hits. Green Slicel 
CMP Information, ;i i; 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

Your guide to the lotest news from the music industry 

Music helps get 
TescotiilsHnging 
CDs than Virgin and after unveiling a massive 17.0% hike in sales for the first half of the year. With sales up to £14.9bn (E12.7bn) for the period ending August 9 2003, pre-tax profits also rose by more than 17% to £628m (£535m) with chief executive Terry Lealiy calling the performance "outstanding". O EMI further moved to tackle its £860m debt last Monday by unveiling a second bond scheme within days of launching a $243m (£151m) guaranteed convertible bond. In the latest scheme the group says it plans to offer the équivalent of around €300m (£211m) of 10-year senior notes, although it does not specify an offer date. ® Warner Music, currently in merger talks with BMG, is 

revenue growth to around £53.2m in a trading update for the financial year ended August 31,2003, The update last Thursday showed a 14.1% year- on-year growth, inclue® associate income, to £56.0m, ® Boosey & Hawkes has received a daim from Jeff Christie, writer and performer of the 1970 Ul< chart- topper Yellow River. p6 • New albums from Missy Elliot Muse, Red Hot Chili Peppers and REM were among the highlights at Warner's autumn 

with Sony in a joint initiative plan to launch a "dual dise" combining music and videos on one single carrier. The new technology, to help boost the faltering recorded music market, is thought likely to be available in early 2004, 

OutRagel, the gay rights group, is called for the arrest and prosecution of Mobo nominees jElephant Man, Bounty Killer and Manduetotheallegedly homophobic nature of their lyrics, p4 • The Beatles' Apple Corps has confirmed that it has started légal proceedings at the High Court in London againsl Apple Computer over 

Coldplay tîpped 
for US award 

• French judges will need to décidé if they have enough evidence to prosecute former Vivendi Universal chief Jean-Marie Messier over allégations of fraud after receiving evidence compiled by the stock market regulator during a year-long probe into his activities. The Commission des Opérations de Bourse (COB) passed its file concerning Messier's leadership of Vivendi Universal to the public prosecutor last week. • The pan-industry coalition fighting for a reduced VAT rate on Sound recordings will continue to lobby the European parliament and EU finance ministers, despite failing to place music on the agenda at a finance meeting two weeks ago. 1FPI régional director for Europe, Frances Moore, says the organisation is "very disappointed" with the failure to explicitly indude music on a debate about the réduction of VAT on certain goods at a meeting of EU finance ministers in Stresa, Haly. O BRI executive chairman Peter Jamieson is promising a fight-back against média attitudes over music piracy, p8 © Chrysalis Radio reported 145% 

award in the 31st American Music Awards taking place next month. Th band, the only UK act to be nominated. are vymg for the gong alongside Linkin Park and Metallica. The awards are 

in Barrow-in-Furness < 
taking the chain up to 48 stores. • Wide TV exposure has helped push *   " d IV album tode 

Iran Maiden's Dance With Death débuts at 18 on the BUlboard 200. ® Emap Is to add an eighth digital radio service on the Freeview 
launch of a entertainment magazine Heat. Heat Radio promises uptempo tracks from the Eighties to the présent day, with artists induding Whaml, Beyoncé and Justin Timberlake. • Blaze Television's CD;UK has won its first broadeast platform outside 

i RAI2 the Uf CDlive set to début on statio thls coming Saturday. The she replaces Top Of The Pops in the 
• Dave Stewart won song of the year at last Tuesday's BMI London Awards. p6 • Emap publication Q is marking t 20th anniversary of the release of 

Royalties Reunited, PPL's joint campaign witli performer organisations to register artists making them eligible for royalty payments they arc due on broadeast piays, was In Tlie City last week handing out money to Happy Mondays members Mark Day and Bcz. PPL's head of PR Jill Drew and head of performer services Steve Macchia reported 
Madonna's first album thls month 

® Vapour, three nights of gigs and parties hosted by more than 25 record labels in a dozen venues in the Hoxton area of London, is returning to the capital from October 30 to "L Labels already expected to participate include 4AD, Heavenly, Wall of Sound and Twisted Nerve, • Radio Four is marking 40 years since The Beatle; 

musical and social leç record producer I Beatles expert Mark Le among those already confirmed to take part in the sériés, which will begin at 1030am on October 18 an be hosted by Phil Jupitus. 

• Mercury Music Dizzee Rascal is among the acts featuring | Radio One's One Live In Brighton running from October 27 to November 2. Basement Jaxx, Jane's Addiction, Sean Paul and Starsailor are also taking part in the week, which will combine gigs and club nights and station programmes broadeast from Brighton. " KyHe Minogues Can't Get You Out ' -played 

that Bez was receiving his chèque wlien lie appeared at a Manchester City Music Network pop quiz. Drew and PPL director of opérations Clive Bishop, who have given out around 2,000 chèques since the initiative began in February, also plan to take Royalties Reunited to New York on October 21 wlien for the day. 
îsEyear, according to new PRS report of 7,000 outlets ationally. 

Elleray expands 
BMGA&R rôle 
• BMG Music A&R manager Caroline Elleray has been promoted to head of A&R, reporting to général manager lan Ramage, Elleray was responsible for signing Coldplay an to the   • Channel 4'; appointed Sky's head of music channels. p3 • lan Broudie, John Glover, Simon 

I - Of My Head was the mi 
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Jay Sean inks 
publîshmg deal 
• Windswept Music has signed RelentlessAfirgin Records act Jay Sean to a long-term Worldwide publishing deal, Sean, featured on the Rishi Rich Project Top 20 single Dance With Me, is currently completing his début album with producers induding Rich. • The Classîcal Brits Awards has secured savings and investments provider National Savings & Investments as sponsor of the event taking place at London's Royal Albert Hall on May 26 next year, S Carbon has signed a deal with Selfridges for in-store concessions in the department chain, p5 
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News edited by Paul Williams 
The appointment of Jo Wallace puts music channels Flaunt, Amp and Scuzz in new hands 
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Secrets of DVD unveiled at Music Week conférence 
The man behind Warner Music Vision's top-selling Led Zeppelin DVD is to tell the story of the making of the dise at Music vs DVD Europe event 

than 12 hours of some of which had not jigsaw puzzle: over 12 hours of co-manager Tim Clark, Geoff teleclne footage, no sound, no Kempin from Eagle Rock, Rob piece longer than 10 seconds. 3inniger of Abbey Road and 
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Event draws bigger numbers and more sponsorship 

ITC bounces back as 

panels spark debate 

place on October 21 at New York's Maritime Hôtel as part of the Trans Atlantic Express. 
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MINDER MUSIC 

CELEBRATE THEIR 

TWO BMI AWARDS 

Beth Clough, 
Patrick Fogarty and 

John Fogarty of 
Minder Music with 
songwriters Alisa & 

Cavin Yarbrough 

BMI CITATION OF ACHIEVEMENT 
"GANGSTA LOVIN" 

Written by Alisa Yarbrough, Lonnie Simmons, Jonah Eilis 
Performed by EVE 

and 
"HAPPY" 

Written by Raymond Calhoun, Ashanti Douglas, André Parker, Irv Lorenzo 
Performed by ASHANTI 

Both published by MINDER MUSIC LIMITED 

Jonah Ellis, 
John Fogarty 
And 
Raymond Calhoun 

MINDER MUSIC LIMITED 18 Pin dock Mews London W9 2PY Tel: 0207 289 7281 
Email: songs@mindermusic.com Website: www.mindermusic.com 
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Black Eyed Peas - Where Is The Love' (Polydor) (silver) 

Badly Drawn Boy leads the tributes to winner of the Peter Grant Award 

Summers honoured by MMF 
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operating profit of £0.7m (£0.3n for the half year to the emlof 
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We're on the move 
From the 29th September ail Ministry of Sound releases 

will be distributed by Universal Music Opérations 

DEÇA* DANCE 

Universal Music Opérations limited Information Centre 08705 900909 Order Desk phone number 08705 310 310 Fax 08705 410 410 E-mail ordering@umusic.com Ministry of Sound National Accounts 020 7740 8705 3MV Sales and Marketing 020 7378 8866 Démon Music Sales 020 7396 8899 



Wlsland's boss heaps praise on young 
eclectic artist's début album, Frank 
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BRI fires opening shots in média 

fight-back against piracy daims 

Nick Godwyn, co-owner of alongside building a live follomng Briïliant 19, whose head of A&R vvith spots at V Festivîd, the Big 
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Retailer launches new concessions in Selfridges stores 

ELapsti buyers targeted 

as Carbon builds empire 

Music retailer Carbon's stralegy of targeting lapsed music buyers is developing apace with the fi? launch of a new ' " ' fridges leading ; 

Selfridges' Bullring Birmingham store which bas been designed by Future Systems, the architects behind the média centre at Lords. The new shopping centre, which also includes branches of Borders, HMV and Music Zone, attracted about 270.000 cus- ich already has an 
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Palmer says the Company is not Christma 
Albums chart leaders flushed with great product to release before the end of the year 

Warner aims to breed hits with hits 
within the first month and focus- 

Meanwhile, Christian Tatters- field's joint venture 14th Floor flagged up Damien Rice's O album, which is already silver ahead of the October 20 release of first radio single Cannonball. Mario Wamer's WSM division is lining up best of releases from Cher and The Eagles, an Echo &The Bunnymen re-maslers Proj- ect, a Rod Stewart boxed set East West's présenta- entitled Tonighfs The Nighl and ging director Korda a Radio TVo Sold On Song collec- 

bullish going Korda Marshall, who 
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COLDPLAY Ll EXCLUSIVE UNCUT LIVE PERFORMANCE 

Jkj ©12 

MQM3AY 84FH MARCH 
TUESDÂY R5TH MARCH 
CHfttSTRfA AGUILERA 
TERR! WALKER 
WEDNESDAY 26ÏH MARCH 
MOLOKO THE THRiLLS 
THURSDAY 27TH MARCH 
MELANiEC TRIPLE 8 
FRIDAY C8TH MARCH 
BLUR AUDIO BULLYS 
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Is it possible to bave too much music on télévi- sion? When Skj' launched The Arnp. Scuzz and Flaunt back in April, it brought the number of digital/satellite music channels close to the 30 mark - a figure that dwarfs the équivalent cover- age in the US. Talent shows sit at the heart of the schedules and shows such as Parkinson and The National Lottery Uve put music in front of huge mainstream audiences. For more cultish artists, Friday Night With Jonathan Ross holds the milarii Let- 
On the surface of it, this appears to be an idéal situation. More music télévision should equate with greater opportunities to break bands and to reach new audiences. But while some artists are able to maintain a constant presence throughout their promotional schedules, it is not hard to argue that there is too much of some kinds of music on TV and not enough of olhers. Certainly, the média furore which followed July's reports - later scotched - that Top Of The Pops was to be downgraded only highlighted the lack of a prime- time alternative on the terrestrial channels. For Malcolm Gerrie, director at Initial and maker of Famé Academy, there is an obvious issue of quantity versus quality. "Generally, I would say there's probably more music on TV than there ever has been - and that is a reason to be cheerful he says. "The downside to that, I think, is that it's more of the same. That is the real issue - that it has become so homogenised. "There are more music channels for people to watch, there is more music on prime time with Pop Idol and Famé Academy and those kind of big, reality-based programmes. But the issue I have is that it's a diet - that it's more of the same. That you can literally zap over 20 music channels and watch a Beyoncé video or watch aTimberlake video on probably 16 of them. And then you switch over to CD:UK and there it is again. Then she's on GMTV. It has become McDonald's and I think what we're missing in the diet is some spice." Gerrie's views are certainly echoed by others within the industry. For Jez Nelson, director at Somethin' Else, while the likes of BBC4 have pro- vided a welcome opportunity to create in-depth documentaries, such as their forthcoraing Don Letts-produced film on Gil Scott-Heron, commis- sioners too often relegate music to the status of a lesser art form. "If you look across ail of the broadcasters as a whole, there is a big gap between the importance of music to Britain as a culture and an export, and the amount of music time it is given on télévision," he says. "Music on TV is seen as being specialist, so it isn't given the time slots," agréés Natalie Mirkin, national TV promoter at Anglo Plugging, current- ly preparing campaigns for The Strokes and the Chemical Brothers. "It is frustrating that TV sees things like Pop Idol as being the future of music télévision. That's what I corne up against over and over again and it's a real shame." For lan Stewart, director at Done & Dusted, the mass of pop or reality-based shows and a lack of live music in the early evening is the real problera. "For anything that is at ail ont of the ordinary or emerging, there are basically no outlets," he says. "Ail the new hip hop or dance doesn't get a look in, and what frustrâtes me about that is that someone like The Darkness, for instance, [who] emerged four or five months ago - how do they get them- selves across? How do the emerging bands get through? Unless you've got superstar status or you're mainstream pop, you don't make it." "Dizzee Rascal wins the Mercuty Prize," says Malcolm Gerrie, "but big deal! You aren't going to see him on British télévision. And if you do he'll be either on at 2am or tucked away on some maga- zine show. I think the state of British music is 

With the advent of new channels from Emap, MTV, Sky and the 
BBC, there is now more music on télévision than ever before. 
But does more airtime mean more variety? Adam Webb reports 

Music TV: 

too much or 

notenough? 

Certainly, télévision has played a rôle in kick- starting too many musical careers to mention. The common complaint coming from pro- gramme-makers and pluggers is that despite the volume of overall coverage there are spécifie programmes missing at certain times - in partic- ular a regular prime-time showease for upcoming bands that could ideatly be incorporated within a magazine-style fonnat. "We don't have a show around like TFI, and without that it's veiy hard to break aband through TV" says Mirkin. "TV is unbelievably reactive as opposed to proactive and when you had a show like TFI and you got your band on there, it seri- ously affected your sales." 

"If you look back at things like TFI or The Word, they were almost lifestyle," says Stewart. "We tuned in because we wanted to watch the pré- sentée and the really big guests, but within that remit there was the ability to push music and music that was cutting-edge. I think those really big flagship programmes are missing at the moment. That's either because they're not being offered by us production companies or because the commissioners don't want them. And to tell you the truth l'm not quite sure which one it is." This need to showease emerging talent is some- thing Mark Cooper, head of BBC Music and Entertainment, acknowledges. °I always think there are gaps," he admits. "And as a music fan and somebody who spécialisés in making music pro- grammes 1 always want see more of it on télévi- sion. l'd like to see more major specials and l'd like 
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Comïngsoon 
toascreen 
nearyou... 
LATER WITH JOOLS HOLLAND, BBCZ Later retums for its 22nd sériés on October 17 with the usiial late- night eclectic mix of superstars to emerging artists. Tlie first programme will feature REM and Bnddy Guy, while others likely to appear include Justin Tïmberlake, Jane's Addiction, Beyoncé Knowles and Sean Paul. FR1DAY NIGHT WITH JONATHAN ROSS, BBC1 (ON MIC) Following David Bowie's appearance on the sériés' first show, Ross will continue to feature one musical guest per week. They are likely to include Blur, Har Mar Superstar, Kings Of Léon, The Tlirills, Sting, Finley Quaye, The Strokes, 50 Cent, The Flaming Lips and Alicia Keys. SOUND TRAVELS, CHANNEL 4 (SOMETHIN' ELSE) Tins six-part sériés to be screened in October/November follows Groove Armada's Tom Findlay and Joe Mace as they 

take a VW camper \ Britain plotting the beginnings of modem pop music icons such as PJ Harvey, Bjork, Coldplay, Damon Albam, Noël Gallagher and Norman Cook. ROCK'N'ROLL MYTHS, CHANNEL 4 (FREE AT LAST) These six half-hour documentaries to be screened in October/ November will investe widely-held myths about the seedier side of rocklYroll induding Led Zeppelin and the red snapper, Keith Moon's doomed Rolls Royce, Marianne Faithfull and the Mars Bar and the Beacli Boys and Charles Manson. Presented by Sean Rowley. COLIN MURRAY SHOW (TITLE TBC), CHANNEL 4 (REMEDY PRODUCTIONS) Tbis 17-week sériés of half-hour 

Murray and an as-yet unnamed female co-host, it will feature a mixture of performance, interviews and videos. T4'S AUTUMN SCHEDULE T4 aims to schedule a music event every two to three weeks tins side of Christmas. These include the Q Awards in October, the Mobos, wbicb will be screened on a Sunday afternoon as part of T4, the Smash Hits/T4 Pollwinners Party in November. Avril Lavigne in concert, a one-hour Busted Christmas spécial and a re- screening of Robbie Williams at Knebworth. FASHION ROCKS, T4 (INITIAL) Bringing together the worlds of fashion and music in aid of the Prince's Trust, this high-profile concert takes place at the Royal Albert Hall on October 15 and will be screened later in tlie year by Channel 4. 

to see more specialty areas covered. But I thinlt that the BBC is serving it pretty well - the coimtry sériés Lost Highways last year, a major sériés on jazz; our sériés on reggae [Reggae: The Story Of Jamaican Music]. I think we've been covering ail these major genres over the last couple of years and we will continue to do so. The nostalgia mar- ket lias been really well served on the BBC with TOTP2 and programmes like I Love... so I actual- ly think there is a lot of music on télévision." Above ail else, Cooper stresses a need for realis- tic attitudes when it cornes to music program- ming. "I think music is a specialist area," he says. "I think you can make mainstream programmes with the right mainstream artists - that's every- thing from Robbie Williams' Swing While You're Winning to our Dolly Parton spécial. You can get millions of people to watch programmes. "Everyone likes pop music in général, but the minute you get a particular artist playing, some people like it and other people don't. Probably, in that way, music is as specialist a subject as fishing." As any producer knows, the music spot is noto- riously the segment when viewers start to switch channels when it is incorporated into a chat show. "In five years of TFI Friday, we would always lose viewers at that point," says former TFI pro- ducer Suzi Aplin, eurrently producing Friday Night With Jonathan Ross at Open Mic. "They would corne back if they knew they had a reason to corne back, but they do start flicking - and I think that commissioning editors do look at that On a show like ours, which is chat and music, it is ail about having a rounded programme, where the soul of it is what Jonathan likes. Hopefully, the two go together and the ratings aren't affected too 
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REiCOVERED ONE-OFF SPECIALE 
Expérimental, popular David Bowie's 'Reality' and talked-about music showcase (Sept 03), télévision. 2 sériés broadcast live to 50,000 for BBC Three Bowie fans in cinémas 

across 26 countries 
Blaze Télévision - Ifs ail about the music' 

CD:UK 
Saturday morning s biggest rated show, commissioned through to December 2004 on ITV1 

HEADLINERS   
In depth, cost-effective. crédible artist performances and profiles for Channel 4 

jermanent home in Riverside Studios. W6. :Anally Phil Mount at Blaze Télévision 0207 224 2 
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HOTEL, GLASGOW, UK 
K RECORD ATTENDANCE IS EXPECTED AT THIS YEAR'S MUSICWORKS 

m 

BOOK BEFORE 1 OCTOBER AND PAY JUST £160 +VAT TO ENJOY 3 DAYS OF SEMINARS, EXHIBITIONS, MUSIC AND CLUB NIGHTS 

Alan Morris, Executive Vice Président, Sharman Networks Ltd (Kazaa) 
<2 
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JOIN US IN GLASGOW - SCOTLAND'S CAPITAL CITY FOR MUSIC 
FROM 29 OCTOBER TO 1 NOVEMBER 

www.musicworksUK.com 



Chart Show TV Channel U Sky 455 Sky467 Interactive chart Mainly urban interactive station 

badly by the music we bave on. But I think that commissioning editors, particularly on the com- mercial channels looking at the adverts, will look at music-led programmes and the fact that they 
According to Mark Cooper, those who long for the likes of The Tube, Snub TV, The Word or The White Room are raisguided if they believe such programmes attracted substantial viewing fig- ures. "It is a myth that they were watched by large audiences," he says. "They weren't. Sure, Top Of The Pops was, in the Seventies and Eighties, because it was the only vehicle to access those peo- ple and those performances. And in the days of Snub, and certainly in the days of The Tube, there was a lot less compétition. But even in those days, those were not big programmes in the TV land- scape. CWe ail] remember moments on The Thbe where an act exploded into your life that you will 

never forget. But I still think those moments hap- pen on Later and they happen on TOTP and else- where on terrestrial TV." The issue of how to incorporate new and emerging music into a viable commercial format remains the central dilerama for both programme makers and record labels going forward. It is also the issue being faced by digital stations as they face an increasingly crowded marketplace. Tb this degree, Barb figures for Q2 2003 show MTV continuing to reassert itself against compéti- tion ffom Emap, claiming 57% of the total viewing figures for the period. Emap stations accounted for 35%, with the three new Sky Channels taking 3%. For Chris Sice, MTV head of programming and development, this success has been driven by moving away from generic rotation of back-to- back promos and investing in better programme content and more exclusives. "There is clearly sat- uration in the market now," he says. "So we spent a lot of last year looking at how the market was changing and looking at how to differentiate our- selves from the other channels." This has been raost obvious on the flagship MTV station, which now hosts an increasing amount of strictly non-music programmes such as The Osbournes and Jackass, in addition to more interactive programming such as Total Request Live (TRL). Sice cites TRL in particular as an example of how MTV has carved out a new highlight amid digital saturation. "We created a unique, wholly live event," he says of the daily 4.30pm show. "We can have live performances and big celebrities and use the muscle that MTV has to create a showcase that we believe can send our ratings through the 

roof. It also delivers a promotional platfomi to highlight and promote music that is about to be released." The lack of impact from the new Slgr music channels is perhaps indicative of a changing digital market where, as in the terrestrial market, the most successful broadcasters are winning loyalty through deeper content and variety of présentation. Emap's strategy of cross-promoting print, radio and télévision brands is another approach still. "Our advantage is that we have launched channels that are very recognisable through established Emap brands," says Simon Sadler, director of music at Emap TV. "We don't have to build a brand. I think that's why the record labels buy into us - because they don't have to think; what does Kerrang! mean to a viewer? Because a viewer watching Kerrang! knows exactly what Kerrang! 
However, he adds, "You can't rely totally on the brand and you have to add a bit of personality in there as weU and we have been working quite hard to add that to the channels over the past few months." An example of this is The Box, which through October will feature a sériés of high- profile guest presenters, including Pink. Digital programmers' steady movement away from generic wall-to-wall rotation in the direction of diversity, interactivity and content perhaps points the way forward for terrestrial pro- gramme-makers. The music industry's hope is that variety and consistent watchability can exist hand in hand - it just needs somebody to unlock the formula that sustains the audience such a scheduling demands. 
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rW Features are edited by Adam Woods 
With DVD players under £45, this Christmas is gearing up to be the season when the DVD 
market cornes of âge. Adam Webb highlights the forthcoming non-music DVD and games 

We're staying at 

home this Xmas 

Between the adjacent industries of music and raovies, everyone knows who is having more luck with their optical dise products at the moment. Conventional wisdom has it that the film worid's piracy problem lies just ahead, but as Christmas approaches and film and TV copyright owners begin to unveil their festive wares, it is easy to see why record companies and retailers are both building their commitment to DVD. "It's the strongest new release line-up we've had for years," says HMV head of video lan Daw- son, echoing the sentiments of many of his rivais. "This is the first Christmas where DVD is a true gifting proposition," says Alex Coultate, DVD and video buyer at Asda, "and with the installed base growing ail the time and DVD players becoming much more affordable for the average household, the sales potential is 

Group, which estimâtes software sales could reach more than 60m units in quarter four. Hardware sales, driven by the falling price of players (now available for under £45), are likely to reach more than 6m units this year, with 3m expected in quarter four alone. The quarter's top titles are easy enough to pre- dict, with The Lord Of The Rings: The Two Tow- ers (EIV, August 26) being an obvious starting point. The final part of Tolkien's trilogy, The Retum Of The King, is due to hit cinéma screens on December 17, and its extended precursor will be available with bells and whistles in a four-disc box set on November 18. Another dise buoyed by its cinematic sequel will be The Matrix Reloaded (Warner Home Video, October 10) as Matrix Révolution sees its theatrical release on November 17- Reloaded will be available as a two-disc set including a making- of film, documentaries, interviews and a com- plété breakdown ofthe infamous freeway chase. 

This is the first Christmas where DVD is a gifting proposition. The sales potential is massive. [an Dawson, HMV 

Other notable quarter four releases will be X- Men 2 (20th Century Fox, November 10), Char- lie's Angels 2: Full Throttle (Columbia Tri-star, November 17), The Hulk (Universel, November 17), Pirates Of The Caribbean (Buena Vista, : 1) and T3 (Warner Home Video, 
Comedy is another significantly strong genre this quarter with the second sériés of The Office (BBC, October 27) and Phoenix Nights (Video Collection International, October 6) being obvi- ous standouts. Lastyear, The Office sold in excess of 1m units in the 13 weeks before Christmas. With a one-off spécial to be screened over the hol- iday period, this may well be repeated in 2003. These two frontline releases will be closely fol- lowed by the likes of The Simpsons Complété Third Sériés (20th Century Fox, October 6), The League Of Gentlemen Third Sériés (BBC, November 3) and new stand-up dises from Ricky Gervais, Peter Kay, Al Murray, Ross Noble, John- ny Vegas and Eddie Izzard. Among the new TV titles, new compilations of Friends, The Sopra- nos, The West Wing, Sex And The City, Will & Grâce, Brasier and Cheers are also to be released. These releases are just the tip of the iceberg. In fact, the schedules are in danger of over- crowding, particularly regarding the bottleneck of blockbusters towards the end of the year. This is a cause of concern for sorae retailers, who believe certain films might have fared bet- ter if their release dates had been held until early 2004. "The timing of the blockbuster releases is crucial in order to maximise revenue potential," says Virgin Megastores head of DVD & Video Markus Bhatia. "Similar genre event titles released at the same time can lead to can- nibalisation of sales." "The thing that always happens when you've got a line-up as strong as this is that some of the second lier titles will falter, because there is a limit to the amount of money that is out there," says lan Dawson. "The market will certainly grow as a resuit of the quality and it will take money out of other sectors, whether that be clothes or whatever. But, ultimately, there is a limit to the number of films that people will buy at Christ- mas. The quality this year will mean that some films will not do what they might have done in a quieter market." This situation could be even more pronounced considering current levels of compétition in the marketplace. RRP on top-level titles is becoming increasingly irrelevant, with supermarkets and online retailers dominating that end of the mar- ket OCC figures to August 2003 show supermar- 

Gaines industry draws on 
big films for inspiration 
If the DVD market can reasonably lie expected to trade heavily on cinéma aiitpnt, the culture of the blockbuster is not much less in cvidence in the games industry. Certainly, the major titles look set to follow the pattem of 2002 with a number of high-profile 

Potter: Quidditch World Cup, Colin McRae Rally 4, Tony Hawk Underground, ISS Pro Evolution 3, Mario Kart: Double Dash!, Doom III and Final Fantasy X-2. Grau Turismo 4 is set for an appetising release on December 26. "It's looking like a very strong Christmas for games," says Gerry 
licences and progiamme franchises," says Neil Martin, head of games at Virgin Megastores. "So the big titles will beUiings like Lord Of The Rings, FIFA, Star Wars, James Bond and WWE. Then, in ternis of programme franchises you've got Half-Life 2. which is going to be enonnous on PC, Medal Of Honour and Max Payne 2. It's the saine as we've serai for the last couple of years, where it's now about tying products to spécifie big licences or to things where there's a definitc sales history." Other key titles across the hardware fonnats will be Harry 

games at Woolworths and MVC, citing the likes of Fifa 2004, James Bond 007: Everything Or Nothing, Medal Of Honour: Rising Sun, Lord Of The Rings; Retum Of The King and True Crime: Streets of LA as the big games of the quarter. "Hie titles are as strong as last year, the machines are bigger and there's a much bigger user base." One ofthe most interesting products to look out for is Eye Toy: Play as Sony attempts to push away from its dark "third-place" advertising towards a wider audience. The Eye Toy is essentially a web cam with 12 games for the PS2 that allows the player to 

mm 
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intcract directly with the screen. H p „ '■It'safantasticlitt'eUiing.a Qu^itc|l social thing and bnlliant on two À fronts," says Neil Martin. "It works 1 
well with the after-pub génération and it works well in bringing fcmale gamers into the market." 



kets accounting for approximately 37% of sales on the top 10 DVDs of the year to date. General retailers (Woolworths, Smiths, Amazon, etc) aecount for 35%; specialist retailers (HMV, Vir- gin, etc) 26%; and independents (Tower, Fopp, 1O1C0, Music Zone, etc) just 2%, These figures are even more pronounced on the year's top title so far, Harry Potter & The Chamber Of Secrets, with supermarkets register- ing 54% of sales, général retailers 36.5%, special- ists 9% and independents less fhan 0.5%. While these figures even out when taking the Top 100 titles into account - général retailers account for 33.8% of the total market, specialists 33.5%, supermarkets 30% and independents 2.3% - the heavy discounting of blockbuster titles remains a dominant issue at retail. "The H arry Potters and Lords OfThe Rings of this world are quite difficult for retailers to han- dle," says Woolworths' product manager for DVD & Video Helen Squires. "It's a constant challenge since these are the key releases that get our cus- tomers excited and it's a challenge to work out how we can support them and balance that with making money from them. That's a real struggle.' With The Two Towers available at 36% below RRP on the day of release, retailers have to décidé whether to drop prices and compete with the supermarkets and online retailers, or to sustain higher prices and rely on strength of catalogue, expertise and multi-buy sales. Most, unsurpris- ingly, are opting for the latter option. "f here's a line that's drawn," says lan Dawson. "There are certain titles which supermarkets will take as loss leaders to drive incrémental business, on music as well as DVD. You're never going to be 

A lot of the smaller stores are finding their own niclie in DVD. 

able to fiillv counter somebody who's willing to sell something that far below dealer price. But, as they make no money, there is a lirait to the num- ber of titles they can do that with. Obviously, il you're making a loss on each copy of The TVvo Towers, you're going to sell a lot of them.' Where price-cutting is having an obvions eftect is on the smaller indépendant retailer who are in a Catch 22 situation - big titles get customers through the door, but to compete in the market means ahnost non-existent margins. 'Doing the raainstream Top 20 DVDs, we're more or less doing it as a service for our customers, who are already buying music from us, so they don't have to go elsewhere to buy DVDs," says Tom Rose at Reveal Records in Derby, one of the few UK inde- pendent record shops having success with a range ofnon-music DVD. "Some independents are put off expanding into non-music DVD because they think it's not prof- itable," says Phil Beal, who, as northem régional sales manager for Golds, is encouraging smaller retailers into the market by offering titles on their 

own Five Star Entertainment budget label. "The big chains are expanding and cornering the mar- ket and so a lot of the smaller stores are shying away and finding their own niche." Certainly the likes of Fopp and Music Zone have shown success is achievable by tailoring DVD to their customer démographie. The Fopp Top 20 for the week ending August 3 highlights this with almost ail entries hovering around the £3 to £5 price point. Whether the smaller retailers can find a niche beneath the blockbuster route will be an interest- ing development to follow into 2004 and beyond. Until then, the DVD bandwagon rolls on regardless. After Christmas, Pottermania and the fi-enzy surrounding The Matrix and Lord OfThe Rings will be with us once again. That's not to mention Tarantino's return with Kill Bill, Shrek 2, The Italian Job, Spiderman 2, Jurassic Park IV, Starsky & Hutch and Stepford Wives. Further ahead into 2005 will be Peter Jackson's remake of King Kong and the final épisode of Star Wars. This one looks set to run and run... 
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Features are edited by Adam Woods 

As one of the UK's best-loved indies gears up for its lOth birthday, Owen Lawrence taj<es 
a rétrospective look at the label and highlights forthcoming events markmg tne occasion. 

Here's to 10 more 

years of Domino 

It is hard to separate Domino from Lainence Bell - it is his personality and energj' which power the company. "We have been living this for 10 years, so it is not just a job, it is who we are," he says. Bell's boundless enthusiasm for music - and particularly leftfield rock and electronica, if Domino's roster can be classified at ail - bas seen his label grow from nothing to a bedrock of the independent scene in the UK and across Europe. Bell's passion started at an early âge. He was producing fanzines for bands at 12 years old, working in record shops and selling T-shirts at gigs, keen to be involved in music at any level. A stint at Pire Records in the early-Nineties taught him the day-to-day business of running a label, and then it was time to go it alone. "It wasn't thought through," he says now. "I just had a one- year plan, a couple of grand and an enterprise allowancescheme." Bells idea was to license the American bands he had been hearing through his contacts at Pire. "For me, it was easier to work with those people he says. "I knew them in a natural way and it was outside the London A&R scrum, which was veiy compétitive." Bell's first release, in October 1993, was a Sebadoh single entitled Soul And Pire, licensed from Sub Pop at a time when the Seattle label was riding high on the success of Nirvana. Influential rather than commercially successftil in their own right, the band's lo-fi approach was at odds with the industry at the time. "It was the height of Britpop, so everything was measured by success," Bell recalls. Despite not having a desk, let alone an office, his passion for the project was boundless. "I just sat on the phone raving about music," he says. Next came Royal Trux, whose ramshackle, Sly-Stone-meets-the-Stones rock'n'roll was just arriving, about a decade ahead of its time. A flurry of other American artists followed, including Pavement and Will Oldham's various Palace collectives. Another mid-Nineties signing, Elliott Smith, licensed his first three albums - Roman Candie, Elliott Smith and Either/Or - to the label. Although he moved to Polydor in 1998 through a US deal with DreamWorks, Smith remains the only Domino act to have performed at the Oscars, having received a best original song nomination for song Miss Misery - one of several he con- tributed to the Good Will Hunting soundtrack. Ail the time, Domino grew steadily. "We were never caught unawares," says Bell. "It can be quite dangerous for labels when things happen very suddenly." As he puts it, one year an artist can lift a label to dizzy financial heights, "and the next 

year that artist has gone, or the next record flops and you have to make 20 people redundant. That s not a nice way to carry on." Just a couple of years later, Domino were to be half-responsible for Britpop's downfal! - Graham Coxon's love affair with Pavement signalled a change of direction for Blur in 1998, famously mfluencing their eponymous, post-Oasis album Corning out of the otherwise musically unremark- able Stockton, California, Pavement's angular arty rock had already established them as leading lights of the lo-fi movement before they arrived at Domino for 1995's Crooked Rain. Crooked Rain Wowee Zowee and Brighten The Corners fol- 

lowed, before the well-intentioned patronage of ffie Britpop heroes helped make Garrot Rope - from the band's Terror Tvvilight swansong - Dominos first UKTop 30 single in May 1999. Domino's organic growth has been the key to its long standing, and the same has applied to the growth of its artists, who owe far more to word-of- mouth and grassroots promotion than to média récognition. "Its the truest way for people to dis- cover music - people in independent record stores hear it and hear people talking." This is, perhaps, partly due to the type of acts Domino represents. Bell gleans his acts from the underground and ail of his artists seem to share 



Oesigner's vision croates unique identity Domino on Domino 

Kieran Hebtlen (Four Tet/Fridge) 

"diligence is the mcther et gecd luck 

27.09.03 MUSICWEEK 21 


