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In a landmark week for rock music, Etnap won its fïrst radio licence auction last Thursday witii its rock service Kerrang!. News of tlie victory came as word began to emerge of big steps forward for 

Dance Of Death European tour on October 19, concluding in Birmingham on December 16. A siimmer tour bas already seen tlie band play to more tlian-600,0Q0 fans across 28 Euronean shows and 200.000 in Nortli America. ^Sanctûâry Group founder Rod Ihe succésses come a fortnight Smallwood, w 

by both Iron Maiden and Muse. The Maiden are concluding ( of their busiest years on the liv stage by toppinq charts in fjve markets with their new album Dar — " ■■ 
before tlie band kick off their Iron Maiden ; 

band bave always renewcd their fanbase, but the current vogue for rock bas boosted interest in the band. "The concerts in the summer were full of young kids," lie says. "We have a lot of older fans, but most of the shows in Europe, particularly the Latin régions, were made np of young kids." @ The Darkness, Kerrang! p4 

Global sales dip 
continues apace 
IFPIpredictsthatahaltto the record market décliné 
couldtakeayearortwo 
to arrive, after a slow 
startto2003 p3 
MTV unveils 
EMAs lîne-up 
Music channei reveals plans 
for Edinburgh show, with 
Robbie, Evanescence, 50 
Cent and Sean Paul 
leading shortlists p6 
Sync créâtes 
boom for music 
With TV, film and ads 
ramping up their useof 
music, the sync business 
cornes under the 
spotlight p9 
Thisweek'sNumbei'ls 
Albums: Dit!® 
Singles: Black EyedPeas 
Airplay: Black Eyed Peas 
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'Album tops 300,000 sales in the UK as promotional push delivers Top 10 début Stateside 

Dido Aies into first-vMek sales dite 

by James Roberts Dido's second album Life For Rent yesterday (Sunday) clocked up one of the highest first-week sales on record, ioining a select ouinber of titles to open with 300,000 sales. First-week, over-the-counter sales of the album, which was released by BMG last Monday, made it the first jlljum__since Hear'Sav's début in April 2001 to pass the 300,000 mark. Although the release had an initial pre-release shipment figure 

:d on the same day, Dido outsold lier maie counterpart at a rate of four to one for most of 
By the end of last week, Life For Rent had shinned more than 1m 

aroundthc wo"riT~ " HMV product director Steve Gallant says the album, which cornes a week before tliis week's Matrix Reloaded DVD release, marks the true beginning of the festlve period. "Our Oxford Circus store lias Dido, Robbie and our 

than that," début. *1 lie says. "Christr "I am pretty astounded by how much Dido is outselling Robbie Williams by," lie adds. "But she bas been nll over radio and on Parkin- son, so people are in no doubt that her record is ont." As the singer's UK sales began clocking up last Monday, Dido herself embarked on a 10-day US promotional tour, which includes several key national télévision appearances. Life For Rent was expected to score US sales of 200,000 in the first week, suffi- 

of business around the world for some time," says tlie artist's man- ager Peter Leak. "The album is also heading for number one in France, number one in Italy, number two in Ger- manv and is already platinum in Australia," he says. The aibum sold Shack 102,500 copies in its first day c retêâsTmllîëtlK alone. 

the album was finally coming ont after four months of taiking about it to people that hadn't heard it" A BMG-chartered plane flew T60 compétition winners and média from 16 countries between Virgin Megastores-hosted launch events in London and New York on the day of release. BMG UK international vice-presidcnt Dave says, "With the London- New York promo trip, we put a line in the sand about this being a big   ' it feels global 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 

Mean Fîddler to 
invest £Sm 

the Jazz Café brand in the UK and 

£2m from the sale of bars including Bartok and Ion. Tlie news cornes as 

to stop illegally sharing music online. 5 HMV's rising domestic sales have been cooled by the summer heatwave. p7 6 Scottish Radio Holdings, which fully owns 21 UK radio stations, is expecting ifs like-for-like radio revenues to rise 6% for the 12 months to September 30 this year. In a trading update issued last Monday, the group reckoned national advertising revenue would be 10% up on the year with local advertising n 
promotions 7%. 

operating loss before tax of £3.6in on increased turnover of £13.4111 for the six months ended June 30 2002. 

® Sting's Sacred Love album bas won top five deBûS in 10 international markets, including entering at one in Denmark. Italv and Switzerland and debuting at two in Austria, Germany and Portugal. Stinq kicked off 

© EMI's ciiief financial officer Roger Faxon policy of refinancing the group's existing debt continued last week when it priced its issue of 10-year senior notes at €425in, €125m more than the €300m envisaged when he announced the plan in mid-Septcmber. ® IFPI is predicting two more years of décliné after a 10.7% Worldwide dip in half-year figures, pî • The stakes have been upped in the bidding war for Boosey & Hawkes. after HgCapital put in an offer of 215p for the publishing outfit last Friday. The offer, made by the Hg vehicle Classic Copyrights, values Boosey at £443m and is around 103% better than the 195p previously bid for the music publishers by Regent on ' 1er 9. Classic's offer would the présent publishing team led by John Minch, and bas already received backing from Guinness Peat Boose/s largest shareholder with some 16.7% stake. • The Music Week/One To One DVD Europe 2003 conférence takes place tomorrow and Wednesday (October 7 and 8). p6 • The RIAA says it bas reached 64 settlements out of 261 lawsuits it issued last month in its flght against online music piracy. The US trade 

EU changes delay 
IFPI Awards 
® IFPI lias postponed its bi-annual Platinum Europe Awards until 2005 due to the changing make-up of the European Parliament and EU enlargement, which sees 10 new countries joining next year, The awards, which had been due to take place next year, were last held in July 2002 in Brussels. Meanwhile, Simply Red's Home, issued through the acfs own simplyred.com opération, won a 1m IFPI Platinum Europe award in September. The same honour went to 
The Legend Lives On by Bob Marley & The Wailers, while Warneris The Very Best Of The Eagles • New Michael Jackson and Bruce Springsteen records are among Sony's fourth quarter priorities. p4 0 Future Publishing's bas produced a one-off spécial irof Status Quo. 

• Warner is taking a second look at its US radio plans for The Darkness after winning the support of New Vork's K-Rock. p4 
DVD chart has been topped by Justin Timberlake's Justified. The Top 20 chart, which is compiled by Woolworths and runs in 661 stores nationwide, has Liberty X's Live at two and Queen's Live At Wembley at 

Johnny Vaughan was not the only new addition to Capital's headcount last week. Rouan Keating has signed up to the 
programmes to be broadcastas part of the promotion for his forthcoming album Turn It On, which is due on Novemfaer 17 through Polydor. Keating will présent his two-hour Tum It On 
before" at November 6's MTV Europe Awards. p6 • Broadband from BT's Interactive Music Awards has added a sériés of catégories for this yearis event ta place on December 2 at London's Millbank Tower. The newly-launched 

régional FM licence. p4 • The BBC lias added 10 new national digital radio transmitters across the country as part of its commitment to increase BBC nation; digital radio coverage from 65% to 85% of the UK population by mid- 2004. G MTV Network Europe's Brent Hansen is promising "more high- 

Industry stunned 
at Jay death 
® Matthew Jav, the sincier- sonowriter likened to Nink' Drake and Badly Drawn Boy.diêd on September 24 after falling from a winddwôn the sejrejrthfloor ota building in NÔtàngFram, The 24-year-old's début album Draw in Aprir200lTeceived rave revièws ancThe went on to support artistssuch as Dido, Stéréophonies and Doves. His death is not being treated as suspicious. • Lee Skinner.whose business interests have included video distribution opération Crazy Eddie's has emerged as the man behind the takeover of Sanitys 111 UK stores. 

show - a mix of music chosen by the singer, artist interviews, promotions and live acoustic sets - on Sunday afternoons across the Capital FM Network, the Century Network and Capital Gold. Capital Group creative director Rie Blaxili says, 'T'm delighted Rouan has dccided to take us up on this offer to front this sériés of shows." 
However, Skinner's new company Primemist, which was only set up on September 8, has yet to rei 

news-stands this Thursday, is the first 

by Umversal 

Somethiif lise 
inks Brits deai 
• The Brit Awards has signed a new deal with independent production company Somethin' Else covering ail radio programming for international radio stations for next year's event Somethin' Else will offer preview shows, a live broadeast highlights and interviews from the February 17 

Vaughan will be taking over its 
who is vacating the hotseat after 17 years. Vaughan was last Monday announced as the man who will be taking over next Spring in a three-year deal. ® Sanctuary has bought Beyoncé's management company for £6m, p7 © Warner Bros has struck a deal with régional radio network Century FM to launch a co-branded music compilation titled Hairbrush Divas. Out on October 12, it features the network's most requested "chick tracks" from its Eighties, Nineties and Now! playlists. @ Amsterdam Dance Event from October 29 to November! has announced its full day programme under the umbrella theme Where To Go. It indudes panels covering the Changing Rôle Of Music Publishing & A&R and Learning From The Rock Community, while three spécial meetings will focus on doing business in France, the UK and the US. 



News Switzerland 3. Portugal 7 Japan 3 Germany 11, 
News is edited by Paul Williams 

In a year that saw global sales dip 11%, IFPI forecasts 
two more years of décliné before green shoots appear 

Sales recovery on 

way in two years 
by Robert Asbton getting 20m sales, but also the by- The IFPI is predicting another y g nlSîIjaB mafStptç Procluct of dravvinS those Pe0Ple 
"year or two' of doom and gloom ,0P 3 nWiJSIS int0 stores to buy other releases;, 

of the year, with only one of the 
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is now at the "tail end of a cyclical Stripped, 50 Cent's Get Rich décliné which began three years Die TWin'. Coldplayb A Rush décliné which began three years Die Tryin', Coldpla/s A Rush Of tuary Group I 

building blocks ben- ing and tire 

t US, so it would be Apple is only 3% market in the US 

Musé album fires 

up overseas lists 
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Best ofs join new albums from Korn and The Offspring 

Jacko 'best of ' Seads 

Sony's Xmas thrillers 

by James Roberts Sony Music is looking to replicate 
ber one compilations from the likes ofThe Beatles and Elvis Pres- iey by releasing a new Michael Jackson compilation litied simply Nuraber Ones. The set leads the fourth quar- ter new release schedule for the major, which bas already scored significant breakthrough success- 
from Beyoncé, Evanescence, Delta Goodrem, Kelly Rowland and Big 

The Jackson package, which will be preceded by a new R Kelly- written Jackson single One More Chance on November 10, will be issued in four limited-edition sleeves and will be heavily TV advertised. Other big titles lined up for this autumn indude best ois from Bruce Springsteen, Suede, Wyclef Jean, Primai Scream and studio albums from Korn, Blondie, Lemar and The Ofispring. Jo Headland, marketing direc- tor for Sony Music UK interna- tional repertoire division, says, "In contrast to previous years, there are not a huge amount of best ofs in the market this year, so 11" there is room for everything. "There hasn't been a B 

managed to break the mould of 

Elton John seem to have a compi- lation of some form in the Christ- mas market every couple of years, so I don't think people get tired ofthem." The careers of two of the most séminal British groups of the last decade arc also revisited this autumn, through rétrospectives from Suede and Primai Scream. Meanwhile, Kom and The Off- spring lead the company's line-up of new material. The two US acts are dueto retum in November and December respectively with long- 
The key UK-developed artist with new material to feature in Sony's pre-Christmas schedule is Lemar, whose début solo album Dedicated is released on Novem- ber 24. Dedicated will be preceded by the artist's second single 50:50, the follow up to Top 10 sales and airplay début Dance (With U). Sony Music UK VP A&R Nick Raphaël says his artist has already 

"He wanted to make a soul record, not a record that apes American R&B," he says. "The process was led by the artist, who chose the 14 songs on tire album from 32 he recorded in 20 days. You can mimic contemporary R&B by production. With soul youç' either have it or you don't." Elsewhere, carapaigns for cur- rent albums from Beyoncé, Evane- sense, Delta Goodrem, The Coral and Big Brovaz will continue to be worked into the new year, to keep interest high in the projects, which have boosted Sony's market share throughout the year. "For example, the third single from the Beyoncé album will be serviced to TV and radio before Christmas, but it won't be released until the new year, se 

DVD to the mainstream record industry is also reflected in the extensive schedule of music titles lined up for the festive market. This kicks off on November 3 with the début DVD from Australian singer Delta Goodrem, followed by titles from Pearl Jam (live) on November 10, Bruce Springsteen (live), Good Charlotte (live), Jen- nifer Lopez (l'm Reel), Michael Jackson (Number Ones) on November 13 and Dixie Chicks (live) on November : ames@musicweek.com 

New licence fuels Emap plan 
Emap aims to capitalise fully on its newly-won Kerrang! FM licence by utilising the West Midlands station as a rock production centre for the entiregroup. Emap Performance chief exec- utive Tim Schoonmaker believes the station, which is expccted to be on air by late spring, will not only be able to provide roek-oriented programming for itself but content for Emap's Kerrang!, Mojo and Q digital radio services. "1 see this as a great opportuni- ty to build a business." says Schoon- maker, who believes the Radio Authority's décision to give the licence to Kerrang! underlines that the future of radio is ail about brands. Emap beat off 10 other appli- cants, including other rock-led bids from Absolute Radio, GWR, 

Virgin Radio and West Midlands Music Radio, to win the licence, serving an adult population of 2.3m. It is the third West Midlands régional licence to be awarded fol- lowing victories for Heart and Saga-branded applications and the first licence win for Emap, which 
The Radio Authority's executive chairman David Witherow says the applications were "generally of an impressively high standard" but, after a long discussion, the organi- sation concluded Kerrang! Radio best met the statutory criteria with its programming widening choice in the région. Kerrang! Radio West Midlands managing director Lynne Wood :ould hardly have : appropriate time, says the w 

with six of the se 

ist albums a week ago by rock 5. "Even vvhen you look at things ! Famé Academy, ail the judges : saying rock is tire new pop," she says. The new station, which follows the iaunch of a Kerrang! service last year on Freeview, will primari- ly be aimed at a 15- to 24-year-old audience, with the music content covering everything from classic and modem rock through to the likes ofthrash. However, speech will figure sig- nificantly in the schedule, includ- ing 75% of Robin Banks' weekday breakfast show. Drivetime will be ail request, while 9pm to Upm weekdays will feature a différent rock area each night including Ozzy Osboume presenting classic rock on Mondays and Jerry Dammers ska on Fridays, 

s Angeles last I with music legeni Stevie Wonder for a new version of SianëtTScaled Dclivercri, which is set to be a last mimife addition to their fortheoming third album Guilty, due for release ou November 3. Annie Ston featured 
which is tipped for release as the band's Christmas single. Following the sessions in LA, Bine were due to fly back to the UK yesterday (Sunday) when Channel 4's T4 was broadeasting Bine Day as part of the promotion for their fortheoming single Guilty, which is released on October 20 through Innocent. Meanwhile, spéculation 

surrounding tins year's Christmas number one grew last week when The Darkness confirmed they are to issue a double-A single through Must Destroy/Atlantic on December 15, featuring Friday Night - taken from their current album Permission To Land - along with a new festive track, Christmas Time (When Will The Bells End?). William Hill is currently offering odds of 7/2 of The Darkness reaching the top for Christmas week, compared with 3/1 for the as-yet undecided Pop Idol 2 winner, 10/1 for the winner of Faine Academy 2 and 33/1 for Cliff Richard's festive offering Santa's I !- -1 

US radio support pulls 

Darkness plot forward 
Warner is bringing forward The Darkness's US radio plot by three months after New York alternative radio station K-Rock decided to playlist the band. I Believe In A Thing Called Love was added to K-Rock's playlist two weeks ago after a station interview with the group and a day after they played a gig at the city's Bowery Ballroom. The track is now on a 25-spin- a-week rotation, while the video was viewed 700 times that week on the radio station's website. Although the band's album Permission To Land was released on September 16, Warner Music UK international director Hassan Choudhury says the record company's original aim was to undertake some ground work with the band Stateside and then go to radio with the track in January. However, the early support of If- Rock is now persuading Warner to revise its plans, "We were never going to radio this side of Christmas," says Choudhury, "The whole idea was primarily to make the record available to stave off imports and 

start a buzz going in America." But, in contrast to reviewing its radio plans, Warner is playing a careful game in ensuring it does not push the band too quickly into the US limelight Choudhury says the band were offered a slot on NBC's high-profile Conan O'Brien show, but the invitation was declined because it was felt they needed more time in the market first. That TV stay-away is likely to be reversed when they go back for a second trip in November, with an offer already on the table to appear on another key US TV show. They are also planning more live dates during the visit, which will be followed by their first promotional trip to Japan. Ahead of the band's US return, The Darkness's overseas focus will be on the Continent, where the album is being released In stages and I Believe In A Thing Called Love has been made an MTV Europe network priorlty. Meanwhile, Warner has penciled in three further US promo visits for the band in the first half of 2004. 
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G ET MORE MUSIC BIZ FOR LESS CASH 

Regîster now to attend the 
world's largest music industry 
tradeshow and save 40% on 
regular participation fee 
Reach 9,000 professionals from 4,000 companies, 92 countries 
and 600 média in one place. Midem is the industry event where 
people come to do business - your business. 
98% of the people say they come for the quality of the participants: 
31% are CEOs, owners or présidents. In 2003, 82% told us that 
Midem generates more sales than any other event of its kind. 

There has never been a better time to exhibit... 
Prices frozen at 2003 levais (British companies exhibiting at 
Midem may also qualify for a TPUK subsidy if booked in time] 
... and there has never been a better time to attend. 
Spécial offer €500 participation fee [equals 40% off regular rate) 
valid for ail bookings made before 31 October 2003 
Call Emma Dallas now on 44 [0]20 7528 OOBB 
or email emma.dallas@reedmidem.com. 

Or visit www.midem.com 

Reed Exhibitions 
January 25-29, 2004 
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Music DVDs will gain from massive 
explosion in the format's sales in Q4 

DVDstoshme 

in Xmas boMi 
'The fourth quarter is usually as big as the rest of the year put togethcr" says Bro\vn. "I think that is when it is ail going to happen. much big stuff by Martin Talbot In this era of rapidly increasing And there piracy and a shrinking global coming this autum: music market, there is not exactly a passible music can tak surfeit good news slories for music. Warner Music Vis Except, that is, in the DVD Heller, who helped la. AJfter a booming Christmas launch of th ' ' 

Zeppelin 

Sx; One of our big challenges is to 

MTV Europe goes back to basics 

for 'stripped-dowrï EMAs event 
MTV Networks Europe président and chief executive Brent Hansen is vowîng to strip away the MTV Europe Music flwards' glitz and glamour for a "stripped-down", music-focused lOth anniversary show in Edinburgh. Hansen, who is bringing in fresh blood for the November 6 event in the sliape of renowned live director Hamisli Hamilton, promises this year's awards at the Scottish capital's Océan Terminal Arena in Leith's Western Harbour will be "more powerfui" than ever 

"It will look and feel différent 

P 
11), a rock night in Manchester (October 18), an urban event in Newcastle (October 26) and an MTV party hosted by Trevor 

The week of the Edinburgh event will see activities in the city staged by MTV in partnership with Scottish Enterprise, while MTV is also set to stage Total Request Live and MTV2,s Gonzo show there during the week, and an 8,000-capacity alternative event on the night of the award itself at Prince's Street Gardens. "I can guarantee that this year's show will be edgier and 

14 by is Robbie Williams, who is ^ New additions to 

JOSS STONE 
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Buyout of Beyoncé's management kicks off urban move 

Sanctuary wiveils 

new urban division 
money on the table." Mercuriadis says he believes that the urban music world is underdeveloped and perhaps as 
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HMV sales hit by hot weather as 

chain continues expansion plans 
HMV UK & Ireland is countiruj tlie cost of record-breaking sunimer températures after a one-week slump reduced its trading to close on fiât growth. The chain last week posted like-for-like saies up just 0.6% for the year to date, but if tlie second week of August - the hottest week of the year - is taken into account, like-for-like growth was a far more impressive 1.6%. "Inevitably, we were affected by the hot weather," says HMV Group chief executive Alan Giles. "We feel overall we saw a good performance for Hl and Ireland. For soi we've been doing is growing the business through the opening of 

Centre in Manchester in July due to be followed by four more store launches later this year. HMV Asia Pacific played a positive part in total sales for the 

msic dip offset by growth in I is encouraged by the albums market, which is still growing. Tlie success of the expansion policy was reflected by total sales growth for the chain rising 6.5% for the year so far, while HMV UK & Ireland plans to add at least another 12 new stores before Christmas. Meanwhile, the 

21 weeks to Seplember 20 this year. Giles notes that in Japan the group has opened eight new stores over the past 18 months and plans a further four during the next three months. He adds that its music market share in the région has risen by 0.8 percentage points in just a year to around 7.5%. HMV's North American opération, though, continues to cause concem and the group blâmes a décliné there largely on the closure of loss-making US stores. It now has just seven 
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Fealures are edited by Adam Woods 
With a batch of promising UK films in the coming year, music publishers and record 
companies are looking forward to some potentiaily lucrative tie-ins. By Hamish Champ 

Sync or swim: TV 

& Jim cornes good 

There are few things the UK music industry likes betterthan that magie moment when afilm which contains its music copyrights tums iuto a domes- tic and international box office smash. Music executives readily admit they like work- ing with film-makers, while artists would rather be involved with movies than with ads, even if the ad world increasingly represents a rich - and increasingly crédible - revenue source. Synchronisation departments in music pub- lishers and, increasingly, record companies, work flat out to secure placings of key current or cata- logue tracks into what they hope will be the most popular films of the moment. While usage does not come cheap - anywhere from $5,000 to $200,000, depending on the track, the song- writer, the film's stars and its music budget - movie producers will still cough up for the right copyright, whose owners can reap considérable rewards beyond the sync fee; cinéma licensing in the UK brought in f 5.7m for PRS members last year, according to the. rights body. But, although there have been a few UK film successes in recent years, including Notting Hill - whose associated hits included Elvis Costello's rendition of She and Ronan Kcating's When You Say Nothing At Ail - and Bridget Jones's Diaty - Gabrielle's Out Of Reach and Geri Halliwell's It's Raining Men both came from the first of the film's two bestselling "soundtracks" - 2002 was not a great year for the British film industry. Gratifyingly, then, for music and film industries alike, better times may just be around the corner, as a crop of fortheoming UK movies geai- up to do well both at home and abroad. "I hope there'll be a pick-up in the level of UK films that are getting made, using music and pay- ing decent fees for it," says EMI Music Publish- ing's head of film and TV Jonathan Channon, who lias just placed several of EMFs Twenties and Thirties catalogue copyrights into Stephen Fiys directorial début, BrightYoung Things. "It tends to be boom and bust with films and it seems we're coming out of a bust," says Channon. UK films spurring the market into life this year include Calendar Giiis, Bright Young Tliings and Bridget Jones' Diary 2. But the film which is attracting the biggest music industry buzz by fiir is Richard Curtis' new project, Love Actually, One publisher describes the industry s efforts to secure tracks on the film as a "bunfiglit"; given Curtis's track record, this is an opportunity few can afibrd to miss and sync departments' minds are boggling at the potential. Adam Bradley, Creative director, network enter- prises, at BMG Records UK, says he lias "got 

The ins and outs of music licensing for TV 
Make Way For Noddy, broadeast daiiy on Fîve, sends children - and often their parents - out of tlie house whislling the programme's theme tune of the same name. This makes Tim Hollier of MC5 Music a very happy man, since his company controls the copyright to the music on belialf of the programme's producer, Chorion. It ail mounts up, according to Hollier, whose company also controls copyrights to ail of Endemol/Initial's TV productions, which include Big Brother and Famé Academy. "l'd rather have music in 104 épisodes of Noddy than the iatest hit by a rap artist," he says. Hollier gives the example of a 54-episode sériés of a cartoon, soid Worldwide. If each épisode contains fîve minutes of the theme music, it would eam £200,000 a year, lie says. "If you could find a song that earned that every year, you would have one of tlie best songs in the world. It's safe as houses if ifs on terrestrial broadeasting." 
individual songs do not generally command advances on the main TV networks, thanks to the blanket licence agreement signed and fundcd by tlie main broadeasters including the BBC, ITVand BSkyB.T1ie blanket, upfront fee of several tens of millions of pounds enables 

the copyright holders. For the independents, the licensing System sees production companies clearing tracks on an ad hoc basis. Channel Four pays £85 for two uses of 30 seconds, while Fîve pays around £62. Publishers and record companies alike post out CDs and email potential users with sound clips for programme makers to sample. Increasingly, copyright holders have also begun bundiing a sélection of rights to smooth the administrative chore, as well as widen the use of their 
Universal Music Publishing, which administers tlie thème music to Who Wants To Be A Millîonaire, also puts packages together for the mutual convemence of ail concemed. "We packaged As If on C4 (Camival 

about eigbt tracks" on the film, Universal Music Publishing's Laurence Kaye claims six, while Adrienne Dunlop of EMI Recorded Music says it is "currently finalising licenses" for the movie. Nick Angel, head of music at Working Title Films, the production company behind Love Actually and such hits as Notting Hill, Bridget Jones' Diary and About A Boy, recognises the power he and his team can wield in raising the profile of a copyright. There are many places to 

Productions) - 26 épisodes with Noddy: theme each épisode containing 10 tracks tun<! 's '"f and every one, bar one, was a UMP ™mmm^c copyright," says director of film, télévision and new média Laurence Kaye. "We've done similar deals witii C5's Family Affaire and C4's Five Go Dating." For record companies, TV exposure is an equally valuable commodity. "With [Elvis Presley's] Rubbemeckin', we didn't get any Radio One support so we needed as many channels as we could get," says Adam Bradley, creative director, network enterpriscs, BMG Records UK. "m/'s Tlie Premierehip was one example. If a consumer lieare the track on CD:UK or Top Of The Pops, and then they hear it in the background on Coronation Street or EastEnders, then that's powerful." HC 
get tlie music that we want and we have a strong sense of what we are after," says Angel, a former head of A&R at Island. "By and large, we pick our own tracks. It's not often I throw open eue sheets to people, but l'm al ways open for an idea and there have been many instances where someone's suggestion for a track lias made us go, 'yep, that's really good'." One such instance saw Universal's Laurence Kaye pitch Darlene Love's AU Alone On Christ- 
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You can't stickhalfa dozen songs 
and go great, wevegota soundtrack 

mas to Angel as an alternative song to replace a song he was unable to clear. "Nick and Richard Curtis got it in one and we cleared the song for inclusion within 24 hours," says Kaye. Pete Wingfield's 18 With A Bullet was a margin- ally tougher sell when Kaye included it on a short- list for the closing titles of Lock, Stock & T\vo Smoking Barrels. "Guy Richie said he loved the song, but couldn't hear it working on the film," says Kaye. "Then I played it to him in the edit, watched his smile grow and I knew I had just secured the end-title song." Record companies are just as assertive as pub- lishers in hawldng their waves to the film industry. EMI was early onto the scene with sync as a record company, and has songs in such forthcom- ing movies as Jack Black vehicle School Of Rock, Bernardo Bertolucci's The Dreamers, Sofia Cop- pola's Lost In Translation and the new Ewan McGregor film Young Adam. Universel Music launched its own synchronisation department early this year, headed by fromer Chrysalis Music executive Tracie London-Rowell, while other majors and many independents pursue sim- ilar paths. Yet the temptation to chuck a whole load of music into a film just to wring out a soundtrack album is to he avoided, say executives. "Eveiy- thing started to change from Thdnspotting," says lan Neil, director of film, TV and advertising, Wamer/Chappell Music UK. "The success of that soundtrack meant that every producer who was making a film in the UK wanted to emulate it. But if you write shit films, you're not going to get that success. We saw a lot of old rabhish between 1997 and 2000. Not everything lends itself to a sound- track; you can't stick half-a-dozen songs in a movie and then go 'great, we've got a soundtrack'." Liz Gallacher, a London-based freelance music superviser whose successes include The Full Monty, Résident Evil and Calendar Girls, agréés. "There are some films where music is heavily fea- tured and people corne out wanting to buy the soundtrack. But there is a danger that people can put too much music into films. Sometimes it's about holding back and not getting swallowed up by the urge that says 'put that in there and let's try and get a soundtrack album out of it'." The picture for UK films and their related music in 2003 and going into next year seems brighter, according to music publishers and record companies. Gallacher certainly hopes their optimism is well-founded. "l'm hoping that if we have a couple of successful UK films, there will he some sort of rejuvenation in the local film indus- try and some knock-on effect for soundtracks. We're affected by the record industry as well; there was a time when we could get advances for soundtrack albums and that doesn't happen much any more, They're a risky business. If the UK film industry sturts to pick up, I notice I have more money in my film budget." 

The boundary between production and commercial 

Dust clears in 

library music 

renaissance 

Not so long ago, the implied définition of library music was as a strictly second division musical form - the fimctional product of the jingle house, used to soundtrack broadeasts and commercials and lacking in ail artistic merit. Even the name itself seemed to suggest a dusty tape stuck away in some darkened archive, out of sight until required. For a number of reasons, these connotations no longer apply. The popularity of kitsch and rétro has seen much library music, particularly from the early Seventies, held up to a new light. Authentic compositions such as James Clarke's Wild Eléphants, the therae to Channel 4's Boys & Girls and soundtrack to a Gap commercial, have emerged as valuable resources for advertisers. "A key synchronisation like an ad can tum a piece into an industiy," says Trevor Jenkins, musi- cal consultant at Amphonic, "The number of com- mercial releases that we have spun off with Wild Eléphants is extraordinary." Such music has also become increasingly fash- ionable thanks to crate-diggers in the dance fra- temity. Compilations such as Strut's Music For Dancefloors and Luke Vibert's Nuggets have cemented library music's allure as an untapped source of sampling material. On eBay, original KPM or Amphonic vinyl releases can reach astro- 
This reappraisal has coincided with significant increases in the volume of commercial sync licensing. Certainly, the arguments against using chart or album music in advertising, and the stig- ma involved in doing so, have become less palpa- ble. Meanwhile, the distinctions between "proper" music and library, or production music, particu- larly within the dance genres, have become few. A form like chillout could undoubtedly fall into either camp. And, with name composées becoming increas- ing involved in the making of production music any remaining différences could be about to become fewer - instead of licensing that Sasha sound-a-like trance track, advertisers will soon be able to license library tracks by the man himself. The use of commercial producers will be a cen- tral factor behind the relaunch of KPM's Music House library at the end of October. «We decided to relaunch Music House as a specialist. niche library mtent on blurring the Unes between com meraalandproduction music," says Karen Spear- ing of the KPM créative team. "We will be mirror- 

ic trends as well as expéri- mental and eclectic underground music and our first albums will cover pop to dark electro." Among the first publishers to become involved with this initiative is Mute Song, which has announced that Daniel Miller, Echoboy, Komput- er, Simon Fisher-Hirner and Bruce Gilbert will compose tracks for the first in a sériés of joint Music House-Mute Song initiatives. For David McGinnis, head of licensing at Mute Song, the deal offers great opportunities, particularly for their more expérimental artists. "A lot of our writ- ers have got day jobs," he says, "and they also make beautiful, critically-acclaimed, five-star, Wire- type albums that sell 1,500 copies which we love and we love them for it. But this is an opportunity to open up another revenue stream so that they get the PRS income and we make a little bit of money. It's just a win-win situation." Such a move will put KPM into a similar posi- tion to Extrême Music which, in its five years of existence, has always aimed to use commercial composées. These have included the likes of Dweezil Zappa and Oscar-winning composées such as Hans Zimmer, Harry Grcgson-Williams, and Klaus Badelt. Extreme's Onelectronic sériés, to be launched at the end of October, will include such high-profile dance producers as Sasha, John Digweed, Nick Warren and Fluke. "Our main pitch to these guys was, you can ignore this and not do it, but there are people just coming along and emulating you," says Russell Emanuel, co-director of Extrême. "The brief they're getting is T want something that sounds like that Digweed track' and what's happening is that someone's taking the tempo and the feel and the vibe and copying it - so essentially you're just handing money away. If you've got the time and the headspace and inclination to do it, you'll gen- erally find that a lot of these guys have got studios at home and they're not on the road ail year." The effectiveness of dance as a production music was recognised six years ago by Ded Good Music and Résonant Matrix, both of which have established a niche in providing authentic drum & bass soundtracks. «We had some music in the Solaris film trailer and that's gonc ballistic with people trying to locate the music," says Gary Scargill. creative director at Ded Good, for whotn the hkes of Bad Company and Total Science regu- 'arly supply compositions. «So there's a sensc here now that the stuff we're trying to do is becoming 
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Music productien bouses: wiw offers whal? 
BMGZOMBA MUSIC PRODUCTION bnigniusicseai-cli.com The company nierged last year and bas been working for nearly six niontbs to croate 12 main catalogues covering 60,000 
BMGZomba searcb engine as the company moves towards online downloads. The in-bouse team 
compositions for films: (My Big Fat Greek Weriding, X-Men 2, About Scbmidt, Hope Springs, How to Lose A Guy in 10 Days, Agent Cody Banks 2), TV title music (Gardener's World, Faking It, Futbol Mondial, Holiday Swaps, Bargain Hunt, The Stand Up Show), as well as ads (Listerine, L'Oreal, McDonald's, Lurpak, Mail On Sunday, Fiat, Toyota). 
KPM 

Digweed am launched in late October. Compositions bave appeared in the likes of Ocean's Eleven, Sex & the City, Frasier, Sopranos, Star Trek Voyager, Malcolm In The Middle as 
Founded in 1988, Carlin controls more than 25,000 tracte. It opérâtes Worldwide with an online searcb engine and a CD- Rom music searcb facility. 
PRIMROSE 

playmusichonse.com Representing EMI's production music catalogue, KPM alone covers more than 30,000 compositions, while Music House and KPM Classical are 

DE WOLFE 
Established in 1909, famîly-owned DeWolfe is one the oldest and most extensive classical sound production libraries in the UK. It also covers ail other genres, with 

Primrose controls more than 
leadint 

in late October with a sériés of cutting-edge releases. Nine other libraries represented in the UK include Kosinus, Seiected Sound, Megatrax and Castle, while KPM compositions have been used in everything from Oprah and Friends to film scores and advertising. 
EXTREME MUSIC Extrememusic.com The self-styled "bad boys of production music" have specialised in using name producers and composers (such as worte featur Hans Zimmer) in the past five years. Covering ail styles and genres, their Onelectronic seri featuring the likes of Sasha,. recognised as the same as commercial m 

also represents Naxos and Sound Ideas, the largest sound effects library in existence, and owns the Angel studios in London and worte regulariy with approximately 120 composers and empioys 55 people. 
AMPHONIC www.aniphanic.coni Founded by Syd Dale in 1971, Amphonic Music controls more than 6,000 compositions throughout the genres. Synonymous with funk and jazz, of early-Seventies ikesofAlan Hawkshaw, Keith Mansfield, Nick Ingman, Ronnie Hazlehurst, Les Reed and Tony Hatch are particularly sought-after. ic-the 

i UK, Europe, North America and Australasia. Primrose's tracks include Corne To My Body, which features on Ministry Of Sound's Karma Kollection Vol 2. 
DED GOOD www.dedgood.co.uk Specialising in dance genres, particularly drum & bass, Ded Good controls more than 400 compositions. Name producers such as Bad Company, Total Science and Bjork collaborator Richard Brown are on board. 
RESONANT MATRIX www.resonantmatrix.com The music production and licensing division of drum & bass label Moving Shadow was established in 1998 and has provided music for a number of computer games, including Grand Theft Auto 3 and Tony Hawkes Skateboarding, utilising the talents of Moving Shadow artists. by the MCPS and publishing and sync fact that it's not for sale is frustrating many peo- rights ail bundled together, so it is easy to license. pie." "Theoretically, it is a beautîfully succinct and For Stephen Cole, managing director of BMG- clean business," says Trevor Jenkins. "You a Zomba Production Music, the emphasis ty and authenticity is critical to future success, since licensing charges are determined by the MCPS rate card and not the companies them- easy to calculate: selves. Aside from making albums with the likes On top of tins, MCPS of James Taylor or John Cacavas and Hal ~ 

card and say, 'I know that this piece KPM'sïkr of music for my advert for UK networks is going House librai^ ' 1 £1,900 for synchronisation.' It is 

These are ail factors appreciated by James Tavlor of JTQ, who has completed three produc- tion albums for BMGZomba. "It is just com- pletely free from tire constraints of the usual way of doing things," he says. "What music libraries are interested in is a composition that fits the genre that they're talking about. So, if you're already excited about that as a genre then it's the opposite of compromising yourself. It's more like specialising." And, as Matt Haies of Aqualung - whose Strange And Beautiful came to prominence in a Volkswagen ad - would probably concur, the potential exposure for an unsigned act can be invaluable too - these days production music is as likely to make a career as break one. This latter point was certainly one factor behind former Zomba Publishing sync specialist Richard Kirstein's décision to form Leap Music - effectively the in-house production music compa- ny of advertising agency Bartle Bogie Hegarty. The company, which launched in April, will effec- tively remove a link from the production music chain, allowing the agency to actually buy musical rights as opposed to license them. Acting as pub- lisher, Leap takes a share in any potential PRS income and, as the rights owner, any secondary exploitation income generated. Working on one-oflj single-song assignments, Kirstein sees this as a mutually bénéficiai prospect - offering control and revenue to the agency and unique promotional opportunities to the artist, in a fashion which is hard to pull off the commercial sphere. He also points to the company's 100% rate of exploitation, as Leap only picks up titles with an allocated home, therefore guaranteeing income for the composer. "Many of the managers that I talk to have said that if their band has little or nothing going on, then tbere's no massive incentive to sign an exclu- sive record or publishing deal," he says. "The com- panies just aren't paying the advances anymore because the money isn't there to recoup it. So ifwe can have a hit and give one song away in the process of having a hit, then we're in a much bet- ter position. And if we don't, then ail we've done is give away one song." For Kirstein, Leap perfectly encapsulâtes not only a shift in industry practices but the dimin- ishing perceptions of "real" and "production" music. "I think in these days of flagging CD sales, people want to hang their releases on a peg and an exciting commercial is a good way of doing that," he says. "What we're doing is a function of the times we're in. This wouldn't have worked three or four years ago, but in the current market it does work because people just aren't selling CDs anymore." How well this strategy pays off will be noted with BBH's new advert for Lynx Eveready, based around a composition entitled I See Girls, cur- rently breaking in UK cinémas. Interestingly, the track has already been sampled by a name record- ing artist and will be issued as a single in November. 

BMGZomba records and se in-house marketing and production dont buy in material," says Cole. "If we record Gregorian monk charts we go record them. A couple of years ago recording some American Indian tribal music so 
weeks of location recordings." This is ail good news for advertising ageneies. Potentially they will be licensing commercial composers at production music prices. Produc- 

ts material ri a units of production m le programme. 

usic opérâtes on a level playing field, with plementary measure. 

Potential rewards are there for "ai :it to Compositions might be unavailable for commer- and cial release but, if licensed, the synchronisation ■vere and performance royalties are favourable. And, ic so beyond any financial benefits, production compo- îight sition offers some freedom of expression - the opportunity to work beyond a restricted style and outside the usual commercial pressures. With the music business in a state of uncertain transition, production music has become an attractive com- 
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If you need to know which Film & TV companies are looking for music... 
visit www.cuesheet.net 

• The premier bi-weekly listings of Film/TV co's and other média currently seeking music or songs for their upcoming projects 
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Suede bîogtaphy 
focuses on deama 
by Adam Woods On the dust jacket of Love son, David Barnett's officiai biog- raphy of Suede, Brett Andersen compares the band's history to Hunter S Thompson's Fear And Loathing In Las Vegas, "rewritt by Macchiavelli". According 

f 

band's Dog Man Star 

company. Interceptor, for the past eight years. "When it came to this vear, being Suede's greatest hits year, Brett said, 'RighUefs get this fuckingbookoutnow.' Bamett crédits the band, and particularly Anderson, for not attempting to revise the not- always-glamorous détails of their career. "Brett was always saying, 'If we are going to do this, it's got to be warts-and-air, and I didn't really believe him at first, because I 

front door for a couple of years. We'd just sit there taking copions amounts of Es." Cut to 1998 and 
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Sullivan's Music Trivia by Paul Sullivan Sanctuary ISBN 18607451a Oui 
^ ■ 

With a concept lifted wholesale from the best- selling Schott's Original Miscellany, this collection does whatitsayson the tin. Gathering together over 200 pages of, variously, ludicrous and intriguing stats, ranging 
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won over UK cntics. A track-by- 
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The Music Week Directory 2004 is now in production. 
The deadline for basic free listings has now passed however advertisements and logo entries are still available. 

Contact the sales team on 020 79218323 or 020 79218352 (display) or 020 79218315 (logos) 
Nicky Hembra 

Production Executive 
Music Week & Gfr 

GMP «on W «1. ta 245 Blackfriars U L„ndon, SB 9UR 
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It is time to celebrate guitars as UK rock acts make an impact on international charts 

AH bail rock's second coming 
Anyone who saw The Darkness's storming set at 

Brixton Academy's 5th Birthday célébration on 
Tuesday would have left in no doubt - they are ready. 
They are ready for Europe. They are ready for the 
US. They are ready for any market. The next 12 months should prove to be a landmark period for the band - and for British 
music. The Darkness are highly unusual for the 
British music scene in that they are clearly superb musicians who have practised their classic rock riffs 
long into the night - and they want si 

EDITORIAL There is a bit of a theme to Music Week this week. 
Put quite simply, it rocks. That is not out of design, but simply a reflection of a very clear trend in the current music market. While Iron Maiden are celebrating the heststart 
for any album mtheir history, Muse, on their thïrcf studio album, have follovved up their UK number 
one last week with strong chart positions overseas. And there is The Darkness, whose assault on the 
US is picking up momentum a mere - lest we forget - six months since they were signed by East West. 
Ail British bands, and ail this in a week when a heavy rock station wins a terrestrial radio licence in the UK 
for the first time. And they are not the only ones, as fans of Funeral For A Friend, Lostprophets, The Glitterati, to name just a few, will testify 

It would be foolish to go too far overboard about a few green shoots in the world of rock. As a whole, 
this year lias been far from a landmark as a period 
for British music overseas. But it is also hard not to 
feel enthused by such progress, which highlights that wœk. cm_p information, ath Fioor, the British industiy is still wholly capable of 
developing talent for the rest of the world to enjoy. 

Gramophone Awards bring 

joy to voting academy 
l've just come back from a week in the US where I went to the newly opened Zankel Hall, the mid-sized performance space in Carnegie Hall. Looking through the first sea- son programme was like someone had tipped out the contents of my 
N'Dour rubbed shoulders with pianist Pierre Laurent Aimard, and jazz musicians went back-to-back with string quartets. Zankel Hall is underground not only physically but also in the spirit that invests its scheduling. I dont think l'm particularly unusu- 
The proximity of any 
art-fonn inevitably 
brings rich rewards 
cal music in fairly equal measure, with jazz a slow but fulfilling new enthusiasm, but it's good to see it donc "officially". My day job, ifyou like, revolves around classical music, particular- ly classical music on CD. It's some- times a thankless task in these dif- ficult times, but the proximity to any art-form inevitably brings rich rewards of its own. This year, we've overhauled the Gramophone 

Awards, the industry^ high-end célébration of what's bot in the world of classical music. The mantra underlining the changes has been "Forget Oscars, think Booker". Instead of laying out a ' panoply of < ' e have : d the p down to six award-winning releas- es and ultimately to one single record of the year (revealed at the Barbican on October 12). It's not been without its ups and down s - one critic stormed off 
down (although I fail to see how Schumann string quartets, an opéra by Britten, Vivaldi concertos, Masses by Hummel, Chopin Etudes and a set of historié piano recording could be described as dumbed down). What was worth ail the sweat and tears was the vot- ing academy assembled to narrow those 15 dises down to six. One hot summer's day, three Gramophone critics, four retailers, a couple of broadeasters, a soprano, an ITN 
administrators gathered and we 
talking about records. It's some- thing we ail love to do, but rarely find the time, l'm just looking for- 

This week also heralds the extraordinary return of 
Dido, two years after her huge début success, with a fanbase reaction greater than Robbie, Coldplay and 
others have achieved in recent years. Few at BMG could have predicted quite the 
impact which her album made at retail last week. We 
ail knew it would be big, but so quickly? With Sting and R Kelly arriving the previous week, 
and Matrix Reloaded on DVD this week, more than one retailer has acclaimed the early arrivai of the 
Christmas rush. And that is good news for ail of us. 
IsVaughanrightfor 
Capital's breakfast siot? 

Johnny Vaughan lias been confirmed as the man to step into Chris Tarrant's shoes at Capital next spring. Is lie the right person for the station's breakfast slot? 
Mike Smith, former Capital Radio breakfast show host "it's a good move for Johnny, because TV has been cruel to hitn. He's a sharp-witted guy and he's good at thinking on the halls of his feet. My only worry is in the modem radio market and knowing some of the people involved in the London radio stations, some of them get led astray by consultants and strange data. They need to stick to their beliefs," 

only question mark is that sometimes TV personalities find it difficult getting to gnps with the discipline of radio.' Trevor Dann. one-time BBC and Emap executive and current BBC Radio Cambridgeshire co-brcakfast show host Tfs an inspired choice because he's very good on the radio. We had him on Radio One for about six weeks, which people tend to forget. I was really keen on him and I thought we should try to sign him, but at the time lie was much more keen on télévision He's in that Jonathan Ross/Danny Baker 
Clive Dickens, Absolute Radio 

Paul Boon, The Radio Magazine 
"Without a doubt 17 years in the same job is long enough for anyone, no matter how talented they are. I feel sorry for Dr Neil (always the bridesmaid, never the bride) Fox. Still, if he does up sticks and leave, which he might l'm sure a warm welcome will await at the home of Capital Radio retirées, London's Heart FM " 

director and former Capital Radk group head of programmes "It's a great choice for inveslors, a great choice for advertiseï great choice for the staff, 

Steve Ackerman, Somethin' E director "It's a good move. It will position Capital externally where they want to be in terms of the audience's perception of them and it will help to redefine them moving forward. The 

Andy Roberts, Emap Performance group programme director "With TV présentera, it is a case of 'bring on the next one please'. I would be surprised if they get more than three years out of him. With Jonathan Ross or Johnny Vaughan it works well one day a week, but I doubt whether 
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Forum is edited by Joanna Jones 
MTV Networks Europe président irait ÎUmm is 
banishing the bling and brînging more music backto 
the Europe Music Awards in Scotland next month. 

with my family and I genumely like both cities We were unable to hold 

back to the UK, to MTV Europe's HQ. 
SSBÎRSSŒ has seen best ever ratings in the 

wITMVUK'S 

sr^be 

sar 

i ne Bars, to give rt its full title - a charity initiative being launched 01 
inaidof 

No, not at ail. The idea is to have a 
using Channelfly's Bprfly venues in 

Embassy in a plea 

ES— 

DOOLEY'S DIARY music industry may already be losing the concessions it won on the Communications Bill. Nonetheless, BRI DG Andrew Yeates says the Music Business Forum will be firing off a letter to the regulator to make its views known... Look out for one of Europe's top A&R men to exchange 

Fran puis the up 
record straight 
Remember where you heard it: ^ 

s 
Vampire SuT'IaTTursdày night 



Head Of Catalogue Marketing, BMG Commercial 
BMG UK & Ireland is one of the leading Music Companies with an innovative approaoh to music marketing of both its front line artists and its catalogue. The company prides itself on the creating, developing and delivering the beat musio in the business, uur Catalogue artists include Elvis Presley, Usa Stansfield, M People, Lou Reed and Eurythmies. 
As Head Of Catalogue, you'll be expected to identify and deliver commercial opportunities that arise through the exploitation of the company's catalogue. This could be through reissue sériés, pricing strategy, new artist Best Of packages or retailer exclusive concepts. Ideas utilising new technology will also play a crucial part in this rôle. 
The successful candidate will work towards a high level of productivity with a willingness to think strategically. Mdu'II need to hâve at least 2 years experience of managing a team of people and at least 5 years music marketing experience. You will be a strong Communicator and and be capable of demonstrating latéral, créative thinking balanced with commercial acumen and evidence of delivering successful projects. 

n jxi c_; 

25 YEARS AND STILL No. 1 
passionate 

"music 

Bluecrest 

Jobs on-line from 
niusicweek.com 

020 7569 9999 handle 

A fresh angle on music 

STUDIO ENGINEER 
Established producer requires ftill time engineer at studios in Surrcy. Must be experienced on Protools, bave good computer skills and music aptitude. Can be young and keen to leam, or more experienced, Salary negoliabie. 

Please respond to email; jo@dramatico.com 
By Fax; 01252 851245 MUSICWEEK CLASSIHED Advertise your services by calling Doug; 020 79218315 or Email; doug@imisicweek,com 


