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In this week's issue: BHts seek to revive party spiiit; 
Apple targets 100m downloads Plus: the ckarts in full 
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YOU DONT KNOW MY NAME 



Dates for your diary 
20th October - Service to radio 

3rd November - Album launch in London 
24th November - Single 'You don't know my name' 

Ist December - Album 'the diaiy of alicia keys' 
www.aliciakeys.com 
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"EBOHIE 
Return to table seating and heavy secrecy over winners' names to add fizz to awards event 

Brits revive party spirit 

u 

However, the show - it Lon- 
Brits organisers are going back to basics for the 2004 show by ditching this year's experiment of a theatre-style auditorium and returning to table seating. The move means a retum to the traditional Brits set-up of a dinner in the same room as the ceremony. It follows complaints by some peo- ple who attended this Februaryk show over the organisation of the event and the value for money of their ticket. 

don's Earls Court 2 on Tucsday, February 17 - will retain the in-the- round setting introduced this year with the stage placed in the middle of the tables. The event - sponsored for the sixth year by MasterCard - will also be hrnadcnsl live" again later the same night on ITVl, while the after-show party is being relocated to take place on the same level as the ceremony. 

about the 
show in the same area and make sure people have got plenty to drink before and during the show and retain having the whole prés- entation area in among the guests rather than away from the tables." Alcohol was banned during the ceremony this year because of wueii wuuicis im health & safety régulations sparked to the press. The by the switch to theatre-style seat- —■—-j—i >i- ing. "The atmosphère in the hall was not helped by the fact that nobody had a drink and they're used to drinking at the Brits," says Andersen. "It'Il be part of the expé- rience once again, and people like the tables so they are back." 

The seating revamp will t companied by greater secret L For the ft 
-os the only one aware of s receiving awards to pre- repeat of previous years = . leaked will be 

which will be unveiled at London's Park Lane Hôtel on January 12. The shortlist will feature a brand new category, best British rock act, reflecting the huge resur- gence in rock music through bands such as The Darkness. 

Duran answer 

Voting by the 1,200-strong Brits Academy will begin in early November and be completed on December 11. Meanwhile, the nominations launch party will be broadeast live on nV2 as part of a sériés of pre- riew programmes ahead of ITVl's highlights of the Brits itself, set for broadeast from 8 to lOpm on Feb- 
The 2004 event will be the first under the co-chairmanship of Universal chairman/CEO Lucian Grainge and BPI executive chair- man Peter Jamieson.  paulw@miisicweek.com 

Apple's iïunes 
hits Windows 
Apple boss Steve Jobs 
predicts 100m downloads 
by next April afer launcli of Windows-compatible 
version p3 
When the world 
is not enough 
Despite the wealthof world 
music talent available, 
specialist labels are having 
problems winning space 
in-store p9 
Tapping into the 
mobile market 
Record companies ring 
changes in talks with 
mobile phone operators astheysearchfor new 
revenue streamspU 
This week'sNumberls 
ISbisms: Dido 
Singles: Sugababes 
Âirplay: Dido 
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© 'How the industry handles ringtones will 
offer a due as to how smoothly it will 
inove into the new era' - Editorial, p20 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekoom 

Your guide to the latest news from the music industry 

Retaïlers unveil 
policy agenda • Europe's largest specialist music 
to address the timing and quality of new releases as a top priority in order 
continent The issue was one of a number liighlighted at a meeting convened in Brussels last month by the European arm of tlie Global Entertainment Retail Association (Géra). Others range of music ava to offer for over the possible érosion of margins as suppliera attempt to create new business models for entertainment product • Analysts and others are pouring cold water on last week's reports that former EM1 chief Jim Fifieid is mounting a serions bid for the major, already in negotiations about a merger with Warner, Reports suggested that Fifieid is talking to venlure capitalisfs, but EMI insiders say there bas their former président s 1998. One analyst adds doubtsbackerawillyetl by any argument that them music is a good i @ BMG has launched an SMS text service for retailera. p6 • Five UK trade associabons are sharing a Midem stand this January for the firattime. p6 • NSMA, founder of the National Student Music Awards, is introducing a ticketing service free to ail student unions, artists, societies and student promotera, NSMA Tickets, first trialled by Hull University, is a ticket-less box office System which intégrales into a website, enabling customers to buy tickets online. • Internai industry tests for a downloads chart are to begin in November. p6 

Emap "invests 
in the future" 
@ Emap is putting in place four new deputy programme directora in a move radio programming managing director Mark Story describes as "investing for the future". Former Capital Radio présenter and senior producer Jon O'Neill joins Liverpool's Radio City as one of the new deputie! with Wish FM's former programme director Craig Preston taking up the same position at Preston's Rock FM. Virgirfs one-time production director John Hipper joins Londorfs Kiss 100 

Hugo, Chingy, Texas's Sharleen Spiteri and Ludacris have ail been confirmed as présentera at the lOth annual MTV Europe Music Awards being held in Edinburgh's Océan Terminal 
Newcastle leg this c MTV's Road To Edinburgh four-date tour in the run-up to the evenL O London's Carling Apollo Hammersmith is marking its relaunch tomorrow (Tuesday) with a rare UK gig by Australian rock act AC/DC. The theatre has increased its capacity from 3,400 to 5,035, making it London's biggest non-arena venue. • The Smash Hits Poil Winners 

launch of 0 Se marks the formai launch of Emap Performance rock platform's ■rcial brand de headed by one-time f director Maddy Ballantyne. © Radio Jackie, which started as a pirate station in 1969, was relaunched yesterday (Sunday). The revived station is now broadeasting legally in south west London and nortli Surrey on the 107.8 FM frequency. • German research organisation the GfK Group has placed Chrys owned Heart 106.2 as l popular station in its first survey of the capital's radio market. The company's results suggest that Hear has more houra listened to every week - totalling 7.7m, comparée! to Rajar leader Capital with 74m. 

and video from a single application, re-start the enhanced CD via a desktop icon and includes a built-in facility to show track titles, times and a packshot © PPL lias signed a deal with AOL, its first licence for an internet-only radio station. p4 • Online music subscription service Wipplt is offering digital downloads from key indies after striking deals with City Rockers, Domino, Grand Central, Gut, Telstar, V2 and Vertical Form. Wippit usera will now have accessto répertoire by artists including Craig David, The Datsuns, Liberty X and Mis-Teeq via a £30 a year subscription, which gives them 

Universal signs 
deal with eBay 

ondon has teamed up with nd HMV to promote the Holly Valance's ng single State Of Mind, The offers fans the opportunity the single, released next Monaay, and offers a £1 discount via SMS if they décidé to buy it, redeemable through HMV stores. • Emap has linked up with Virgin 
£3.99 sampler CDs, each showeasing 18 tracks from current albums and d by 64 pages of reviews. 

« Universal Music Group has become the first mus 
e eBay to offer a raft of music- L Within the newly- c Store usera 

® David Sneddon's re-packaged Seven Yeara - Ten Weeks, due for release on November 3, is the first album to benefit from a new enhanced CD tool. Created by ID Interactive, the ID Player debuted on Texas's Carnival Girl single two week! ago and allows users to play audio 

Stateside presently, wi through Relentless/Virgin in the UK early next year. Her début album, The Soul Sessions, which will be backed by an appearance on David Letterman on October 28, moves 169-147 this week on the Billboard 200. @ Vernon Kay is joining Radio One's 

The Zehetmair Quartet triumphed at last week's Gramophone Awards, scooping record of the year for their critically acclaimed recording of Schumann's String Quartets Op 41 Nos 1 & 3. On the night a capacity Barbican audience was treated to a performance of Martinu's Madrigal No 3 by the ensemble's founder, the Northern Sinfoiiîa conductor and violinist Thomas Zehetmair (right), accompanied 

by violinist Ruth Kiilius (left). Uamophone editor James Jolly says the event "proves that classical music is not, as some would claim, dead". Other award winners included Mann Alsop, who was artistof the year, Harmonia Mundi, collected the label of the year honour and Leontyne Price walked off with the lifetime achlevement award Myleene Klass (centre) presented an award on the night 

currently, and publishing interest - are among the first bands confirmed for the Surfers Against Sewage Christmas Bail 2003, to be held in Bournemouth on December 13. 

David and Hill 
scoop award 
® Craig David and Mark Hill were named songwriters of the year at US performing rights Society Ascap's annual London awards. p4 ® Wayne Rosso has left his post as président of peer-to-peer software company Grokster to take up the position of CEO for Spain's équivalent software company, Optisoft, creator of popular European file-sharing programs Blubster, Piolet and MP2P technologies. • FHM Worldwide managing director Marcus Rich is to become Emap Performance managing director in January. • Blues vétéran B B King and Hungarian-born composer Gyorgy Ligeti Citation were unveiled last Wednesday as this year's winners of the Swedish-based Polar Music Prize. 



News 

The new Windows-compatible iTunes unveils US promotional tie-ups with AOL and Pepsi 

Apple boss eyes 100m downloads 
ed last week is an "allowance" feature enabling parents to deposit funds automatically into by Joanna Jones their children's iTunes Music Store Apple CEO Steve Jobs is pre- account dicting bis company's iTUnes will A distribution deal with AOL hit 100m sales by next April will allow the ISP's 25m US following the launch of a Windows members instant one-click reg- version of the download service. istration for iTunes, while a The new iTunes, which was marketing alliance with Pepsi will formally unveiled in San Francisco see the soft drinks giant promote last Thursday, is compatible with ilbnes, giving away 100m free Windows XP and Windows 2000. songs through the store via coded Il will offer a similar service to that drinks bottle caps. The tie-up will already enjoyed by Mac users, witli kick off with a Super Bowl tracks priced at 99c and most advertisement in February with albums below $10. Jobs predicting the promotion will However, despite extending "ignite the légal download market". 

■ ' ' """ ' ' ' 

Analysts predict that total digital downloads in Europe will be worth €513m by 2008, representing 5.1% of total music sales, while in the US digital music is forecast to grow from 1% of the total market to 12% in 2008 - worth $1.5bn. ITunes faces stiff compétition in the PC arena from à la carte services including Real Networks, MusicMatch, BuyMusic and, notably, the forthcoming re-launch of the legitimate, Roxio-owned Napster by the end of this month (ahead of its earlier end of year prédiction). As with iTunes, the i Napster plans to sell tracks for and albums for $9.99, 99c and ail 

to 10 copies ofoneplaylist.Among the sameperiod a year earlier. techsawy and tobuyanything that available to buy a the new éléments Apple announc- While the iTunes store's pop- has Apple on it, while they also content streamed 

Negotiate online deals or governments will impose them 

likesof aJS 
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THE KEY ASCAP WINNERS SONGOF THE 
rlor, Paul Barry, Scmgs: Seven Days. rjque Iglesias Walking Away TOP) PUBUSHER OF 

THEYEAR Turney, Jonathan Warnci/Chappell Hartlcy. Music Ltd Publisher Sony/ COLLEGE AWARD ATV Publishina Song; Walking With For full awards 

Emap faces snub from American acts, while BBC is to 
concentrate on relaunch of ils long-mnning TV show 

Smash Hits and TOTP 

pull ping on awards 

by Paul Williams Emap is pledging a 2004 retum for its Smash Hits Poil Winners Party after this year's event and rival Top Of The Pops Awards were both scrapped. The média group says it decid- ed to cancel Novembers Smash 

Winners has broken a lot of acts and is always going to be around." Despite the ceremony being axed this year, the awards them- selves are still running with voting now going on via the Smash Hits magazine, radio and TV station. The results will be announced in the magazine and on the Smash Hits website on December 17, while there will be 
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From: Jon Dale 

To: AU staff 

î Ce: 
Subject: ANNUAL DRINKS 

There will be no drinks party this year as 

we may have to pay a fine of £1000 because 

nobody remembered to pay for the TV Licence. 

I beHeve the Kings Arms will be open 

ifpeople still wish to meetup. 

as usual 

Jon Dale 
personnel 
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50 Cent - Cet Rich 

Online music test data to be available in November 

Industry readies for 

download chart trial 

BMG to alert retailers 

of changes bytext 
BMG is going mobile with what is believed to be the fïrst SMS text service supplying new release information to music retailers. Tlie major's new Extratext bas been launched as a sister service to the company's existing marketing tool, called Extranet, and will provîde subscribers with last-minute changes about its releases. 

It's something ont of our control, but with Extratext we can keep everyone up to date," says Brown The service is chiefly aimed at retailers, but Brown believes it will also be of use to art agencies and design companies, which often reguest artwork and copy 
Extratext, which was developed jointly by BMG's sales and new média departments using SMS interactivity provided by Kodime, potential users should text, starting their message BMG SALES to 84021, send an email to or call Brown 
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OSETTE 
RECORDS 

Pinnacle are pleased to announce that they are now 
the officiai distributor for Rosette Records. 

Daniel O'Donnell 
_ t 

Daniel 
FL O'Donnell 

Daniel 
O'Donnell 

.yù f/& e/tUo fj/iy&at/ 

Mary Duff 
4 

m 

John Hogan Charlie Landsborough The Very Best of CD - ROSCD2Q08 

See your Pinnacle Salesperson or call Pinnacle Telesales: 01689 873U6 email; ordersOpinnacle-records.co.uk Customer Helpline: 0800 176811 www.pinnacle-entertainment.co.uk 

©PS PSETTE C O R D S 
Rosette Records, 12 Fairway Drive, Greenford.Middlesex, UB6 8PW. Téléphoné: 020 8575 5666. Fax: 020 8575 1166. 

www.rosetterecords.com 
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^Halical Other lionours: honorai doctorale Echo &^ Rcconiings Cam^tMo^ Sttre CBE (20021, (ail fertile workfl, SimplyR«iMQ^ 
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The MITs Man Of The Year selects his favourite artists 

Dickins' rail of honour 

- tlie acts of his life 

r^datr:„rt in a global smash hit in the same not. Not only that but he also had a went to number jtwo in the charts 
ing singles of his 
r. 

myTrsthit" inThe 
to profit in his spolias social sec in «GX PÎStolS Madonna the early Seventies, Dickins has Î^Tl' sigiiiMg "'eal"mativeappi-oach 

llliH SaSCSH; tirât he got the US release rights. 

^ f other ail declded that aTequrTfonf-way Madomt^be^nn^ngtot^eoff md^te W^^LkYm.The 
the BPI, his receipt in 2000 of a sense and Glen agreed. I then sug- from the second album Uke A \fr- ing to Warners and had bœn CBE, and his involvement as a gested to Malcolm a deal to repre- gin and because of the lyrics, Radio advised not to and it would be best trustée of the Victoria & Albert sent ail of the band. They had been One wouldn't touch it. Carrying on to sign with EMI Music Publishing. u rou e we ac reve a ^ 

y\nd the latest honour to corne although The Clash were the band Into The Groove from Desperately 
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Features an ed by Adam Woods 
The largely untapped consumer base for world music could be 
much bigger given the right promotion, says Neal Hattersley, 
while Jon Lusk casts an eye over the world's musical hot spots 

Keeping 
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the world 

Gypsy genius 
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lary's Ukàtos family hâve mixedtheir national folklore > l' I J t 

As the luminaries of the world music scene descend on Seville this week for the annual Womex trade show, many of the discussions will doubtless focus on the challenges of breaking some of the most exciting music in the planet to a wider audience in Europe's largest music markel. There will cerlainly be decent UK attendance. In addition to a string of labels and dislributors, others set to attend include bookers from at least 12 venues and représentatives from the Arts Council, not to mention Radio Three, which has a major presence reflecting its past pivotai rôle in world music promotion via its three scheduled shows and its annual World Music Awards. Yet despite this interest, ît seems to be as hard as ever to make serious inroads into the UK market. The three-day Womad festival is attended by more than 35,000 people, each paying around £70 for the privilège. Its organisers have expand- ed Womad to other UK locations and other coun- tries in recent years. World music magazines such as Songlines and JRoots clearly view the Womad audience as a major source of subscribers. Song- lines publisher Paul Geoghegan describes his magazine's average buyer as "25- to 45-year-old Guardian readers, 75% of them maie, attending concerts and festivals on a monthly basis and trav- elling overseas at least three times ayear". Howev- er, Songlines' total readership remains less than 25,000 in the UK. JRoots magazine, founded in 1979, describes itself as the first world music, roots and folk monthly magazine. Covering "Anglo trad to Zanzibar pop, via the great mixing desk in the sky", according to editor lan Anderson,./Roofs tar- 

Brazilian sleeping gianl awakes 
With its population approaching 180m, Brazil lias the largest domestic market for music in Latin America, and despite piracy, many artists simply cater to local audiences. Yet Brazilian musicians arc famed for their readiness to absorb and trausform foreign influences. Drum & bass and rap have spawned novel electronic hybrids there, just as The Beatles and US rock infonned the politicised, latc Sixties tropicnlismo movement, spearhcaded by Caetano Veloso and Gilberto Gil. These two "old guard" artists are still active and influentiat, with Gil donbling as minister of culture. The country's cqually huge gcographical size is reflected in mimerous distincth/e régional roots styles such as forrà, axé and maracatû, which are constantly feeding into the mcltiug pot that is MPB (Mûsica Popular Brasileira) - Brazilian 
leading icon, and lier receut Tribalistas album with percussionist/producer Carlinhos Browu and poet Arnaldo Autuiies set a new bcitchmark. The source of early world music crazes samba and bossa nova, Rio de Janeiro is still an important hotspol, home to the likes of new Real World signing Daùde. However, the inipetus for the "new bossa" niovement has corne from Belgian label Ziriguiboom/Crammed, through 

signings like Bebel Gilberto, Celso Fonscca and Cibelle. The large indcpendent label Trama, with offices in both Rio and Sâo Paulo, has helped give the latter its progressive réputation. Its roster is rich in notable names, Fernanda Porto, Max de Castro and vétéran innovator Tom Zé among them. Salvador de Bahia is the centre for Afro-Brazilian music, typified by Afro-samba diva Virginia Rodrigues and huge batucada percussion groups such as Olodum and Timbalada. In contrast, Recife boasts vibrant rock, roots and club music expcrimentalists including Naçâo Zumbi, Lenine, Chico César and DJ Oolores. Manteca, Stems, Mr Bongo and Luaka Bop have ail released groundbreaking compilations and albums of iate, while the Far Out label has reissued and rejuvcnated artists such as Joyce, Marcos Valle and Os Ipaneinas. Otherwise, BMG and EM1 have always had a strong market share. JL 
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Iberia revives its roots 
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US independent Green Linnet has a foothold in tins market The id produces plenty nearby Basque country lias its own trikitrixa accordion style, Kepa Junkera being the best- known player. Andalucia is the original home of flamenco, but Madrid and Barcelona also have strong scenes, with nuevo flamenco hybrids and the more traditional forms enjoying strong local and international support; Nuevos Medios is still the most important independent label. Javier Ruibal, Estrella Morente, Juan Martin id Viccnte Amigo are a few of any names worth rememberlng. isions between flamenco and Sephardic, Moorish, médiéval and je by Radio Tarifa, Luis Delgado and like-minded musicians are increasingly popular. The most vibrant région of ail is Catalonia. Offshore, Maria del Tabanka Djaz, Angola's Waldemar Mar Bonet is Mallorca's favourite Bastos and Cape Verdeans Bana and Tito Paris ail based there. Across the border, Galicia and Asturias comprise a Celtic music stronghold. In the Nîneties, Carlos Nuiiez revived the Galician world/pop crossover sensation 

Tliese days, Spain is one of 
itself, along with its neighbour Portugal. Roots music has undergone a renaissance in both countries silice they emerged from dictatorships in the mid- Seventies. It would be hard to imagine an independent such as Madrid's Nubenegra existîng 10 years ago. Portuguese fado is currently personified by fast-rising star Mariza (plctured) on the Dutch label World Connection (licensed through EMI for the UIO. Other prominent young singers include Katia Guerreiro, Malfada Arnauth, Camané and Antonio Zambujo. EMI-Valentim de Cavalho has the lion's share of artists, though Movieplay is a high-flying indie. Lisbon is also a centre for Lusophone Africa, with Guinea 

bagpipe tradition and the gt Milladoiro have also contributed significantly. There has recently 
Manu Chao. Catalan colleagues who are rejuvenating the local rumba and fusing it with rock. been a strong showing by female DJ culture and more include artists such as Mercedes Peàn, 

gets an older, more traditional readership. Its UK jk m - -l , circulation is around 10,000, 75% of which are 1 e J l" ofretailers circulation is around 10,000, 75% of which are ABCls, and the majority of which fall into the 30- 50 âge group. haveCllt The consumer base of these magazines and the rinurn thoir success of Womad suggest an audience of between 75,000 and 150,000 active world music enthusiasts in the UK. And this does not even take into accountthe ever-expanding potential perma- 
woHd music section from what used 

example, and increasing numbers of Arab and COUple of Middle Eastem groups. racItS doWU According to the BPI, sales of world albums t half n have been stagnating in the UK for the past three "J years, comprising around 0.4% of the total, or Statld 900,000 units. The BPI's sales analysis of the Top Jo flslibridgc, 10,000 records of last year shows that five artists - Virasse   Bebel Gilberto, 1 Giant Leap, Ladysmith Black Mambazo, Nitin Sawhney and Yann Tiersen - accounled for 27.4% of âl! albums sold in the world category. Of the 10,000 top-selling albums across ail genres, 156 were classified by the BPI as "world music". The top three producers of world music in these tenus are Brazil (10,5%), France 

If there raallyis an inverse relationship between a country s économie and musical wealth, as some world music commentators have suggested, thon Mali is a case in point. Tltispoor, landlocked and largely semi- desert nation is West Africa's major musical hotspot Isolation and lackof development have made for distinctively rootsy music, often played on acoustic instruments such as the kora, a 21-stringed harp familiar to international audiences through the work of virtuoso players such as Toumani Diabaté. And in recent years, Mali's djembe drum has been almost universally adopted by world/fusion outfits. A lot of Malian music still carries strong echoes of the Mande Empire which dominated much of the area from the 13tli to the 15th Centuries. The ancient songs of this era are still updated by contemporary traditional "praise singers" orjelis. Though influential, their links with wealthy patrons often mean their music is little known outside the région, and many of the most famous musicians such as Salif Keita and Ali Farka Toure are mtjelis. "Desert blues" is a generic brand which has been successfully used by the German label Network to market Malian and 
(8.6%) and India (6.6%). Significantly, compila- tions accounted for more tban athird of total UK sales of world music in 2002. However, ^/Rools editor Anderson is sceptical about such data. "The industry never tracks any- thing correctly in any specialist market," he says. "For example, in the US, world music/folk music labels believe SoundScan only records about a third of their actual sales. Tve also seeu unlikely figures saying that world music sales are as liigh as 15% of the [UK] market. But then Amazon includes anybody with a foreign-sounding name and anybody who owns an acoustic guitar on their world/folk pages, from Enrique Iglesias to Eva Cassidy." The Officiai Charts Company, which tracks sales from more than 5,000 retail outlets dailv, account- mg for around 95% of the UK albmns market. recogmses that it can be hard to drill down into the smallest mehes. "There may well be hundreds of titles below the Top 10,000 threshold, selling con- sislently and overall significantly, but not in suffi cient numbers to make the Top 10,000 so it is nos- sible that the market is larger overall'. The chart remit doesn t currently count sales from live events such as Womad," says Officiai UK Charts Comnanv spokesman Paul Clifford. mpany One indication of the volume of activity in the market is the fact that the specialist magazines are sent more than 2.000 CDs a year for review most of which sel! in very small numbers. Indeed even Salif Keita s Soro, issued in 1987 but rlio- f n recorded and recently acclaimed by Song£^ the best world recording ever ha, fi 70,000 copies in the UK. 0rily sold 

The supply of world music is clearlv n„ • (see breakouts on the output of Mal; n 0 lssue 

Vet it remains possible to build up hSytut 

other West African music, ami the ohvious links with US blues have been explored by Taj Mahal ami Ry Cootler. Damon Albarn's Mali Music album of last year showed that even mainstream pop stars are getting interested. World Circuit were the real pioneers, though, with Ali Farka Toure and Oumou Sangare, who brought the funky Wassoulou style of southem Mali to wider attention in the early Nineties. The French label Indigo (Label Bleu) has championed "old school" stars Boubacar Traoré and a newly revamped Super Rail Band de Bamako. Survivors of the "golden âge" of state-sponsored dance bands of the Sixties and 
nesses based on the demand that already exists. At one end of the spectrum are the specialist labels such as World Circuit and relative neweom- er Wrasse, which issued its lOOth album in May - Ladysmith Black Mambazo's Raise Your Spirit Higher - and is now up to 115, with current prior- ity artists including Caetano Veloso and Souad Massi. The company does most of its business outside the UK as British High Street retail increasingly turns away from specialist genres. "The majority of retailers have eut down their world music section from what used to be a couple of racks down to half a stand," says Wrasse joint managing director Jo Ashbridge, who adds that world music product otherwise has the strength to defy the décliné in CD sales. "There is a clear policy not to stock as wide a range as there was, so that's not fantastic news." Ticking over at a différent end of the business are ail the budget and catalogue companies such as World Music Network and Union Square, which regularly license in material from around the world for evergreen compilations such as Union Square's Café and Essentials sériés and World Music Network's Rough Guide releases, which are put together in conjunction with the guidebooks of the same name. "Because there is so little média coverage of world music outside of a few specialist magazine5 
and a few specialist radio shows, a compilât"® with 30-or-so artists will allow people to find a M' tle bit about the artists and then they can go on to investigate further," says Union Square's directot of marketing Steve Bunyan, who hopes lus Awards For World Music compilations, in con- junction with the Radio Three event, will become an essential text. Even if artists are struggl"11!!'" hnd the récognition they deserve, the emerg®1? 
M recognisable world music brands is a step back m the right direction. 



// 
If music could think, it would be wondering where on earth it stands these days. It bas been pirated on an inconceivable scale, then told that its real problem is that it is not good enough; it lias been given away and licensed at reduced rates to advertisers and garaes producers; and just when it imagines the best it can hope for is to be sold for a dollar to an online market of decidedly uncer- tain size, it gets eut into 30-second chunks and sold directly to people's mobile phones for £3.50. And for once, everybody buys it. That might not be so strange, but 02's mobile music service, which was trialled for sue weeks in the UK and Germany this summer with the par- ticipation of Aim, BMG, MTV, Sony, Universal and Warner, will almost certainly price its tracks in sympathy with online services when itlaunches sometime in the next two months; certainly they will inhabit a lower price point than any profes- sional-quality ringtone, with £1.50 the figure most regularly dropped by industry insiders. "We are just at that early stage of the market where people don't associate the price of down- loads with the price of ringtones, so the mobile operators are able to get away with very high prices forthe ringtones," says Warner Music Inter- national média development manager Matt Ren- nie. "I think kids are going to cotton on fairly soon, and it will start to harmonise down the track. Why would you buy a download for £1.50 and pay £3 for a master tone?" Master tones, also known as truetones, real- tones, ringtunes, Musitones or MP3 tones, are the key product for record companies as they move into the mobile space, superseding the ropy old programmed beeps of a million misérable train journeys with audio samples taken directly from the original recording. Whereas monophonie and polyphonie ringtones have yielded a rich MCPS/PRS harvest almost exclusively for pub- lishers - even though they have invariably been advertised under the name of the frequently unre- warded artist - this is the record companies' chance to eut in. "From my point of view, monophonie and poly- phonie ringtones aren't going to be around for much longer - two or three years at the most," says Rennie. "Obviously CD sales are going down and down, and we really have to start offering ail these différent products to our artists [for their approval]." This summer has seen a constant round of negotiations between record companies and mobile networks. Warner Music International recently announced what is likely to prove a typi- cal deal to provide authorised content to Orange, while BMG, Sony, Sanctuary and Edel provide music to French mobile content specialist Musi- wave and Universal liaises directly with operators across Europe through its Universal Mobile arm. WMI has also stmck a deal to provide music for the Nokia 3300 mobile phone, which cornes with a CD-Rom of sampleable Warner tracks, and is one of the few phones on the market which can handle truetones. And labels are increasingly using the mobile space to spearhead promotions, with Universal and London Records using mobile récognition service Shazam to help market new singles from Sting and Holly Valance. But if bridges are being built, the meeting of cultures has not always been an easy one. One mobile executive talks of spending months in painstaking negotiations with a publisher for use of 30-second clips for truetones, only for the deal to founder in the final stages. Others bemoan a lack of initiative among record companies. "We are looking more and more for artist expé- riences and artist promotions packages, which corne complété with not just the officiai ringtones and wallpapers, but compétitions to win signed products or tickets to a specially organised, mh- 
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Whether to generate revenue or to promote their artists, record 
companies have been in a constant round of negotiations with 
mobile phone operators this summer. By Adam Woods 
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 . with the artist, and that should corne from the record company," says Gérard Grech, head of music services, global brand, marketing mid products, Orange Group. "We are doing as much its we can, but we are making sure that the fonnats ail work, that the content cornes in an effective manner. This is what their vocational life is: the marketing of artists." Unsurprisingly, negotiations have been col- oured in the past by the belief on the part of both network operators and content owners that each is bringing to the table the biggest bargaining chip. "For some reason, the record companies think they have the most valuable assets, and the opera- tors think they have, because they have the tech- nology and the end users," says Mika Eriksson, CEO of Wireless Entertainment Services (Wes), a 

Finnish mobile content création company which recently sold its hundred-millionth download. Dominic Pride of mobile music consultancy Ear To Earth believes the move towards a better understanding has already begun. "The last three to six months have seen the mobile and music industries understand and accommodate each other's business models better," he says. "The music companies have recognised the value of portais such as Vodafone Live! and 02 Active as additional ways to reach the music fan and gener- ate revenues. Artist management companies have also been proactive in the mobile space, such as IE Management creating a Robbie Williams area on Vodafone Uvel." For ail their commitment to maintaining the value of their copyrights, record companies are clearly determined not to let a golden opportunity 
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02 takes music to heart 

summer sliowed that there is more to mobile music tlian increasingiy sophisticatetl ringtones. Streaming video and andio content on existing GPRS networks, 02 offered a prototype version of its service to aroimd 200 customers in Uie Ul< and Germany, backed by ail the majors apart from EMI, plus Aim, MTV and MCPS/PRS. 

montlis. The telco has flagged up its intentions towards the music market by becoming the fîrst mobile operator to join Bard. Head of music Lesiie Goiding says 02 sees itself operating "effectively [as] an online Woolworths". Accordingly, music was far from the only content employed in the mobile trial. Breaking news clips from Sky proved popular 
the 02 digital music player, which Arsenal FC and the Rugby Football uses the mobile as a wireless Union also contributed materiai. modem. Tracks can be streamed But 4,200 tracks were or downloadcd, and the player is downloaded during the four capable of storing up to 100 weeks of the trial and Goiding tracks on its memory card, which clearly has big plans for the can lie backed up onto a PC. music element of the service Certainly the most music- Goiding believes the pre hungry mobile network on cuiront Christmas launch will makt fonn, 02 is preparing to launch music liistory. "We are takii the commercial version of the music to heart," lie says. 

Goiding believes the pre Christmas launch will makt music liistory. "We are takii music to heart," lie says. 

One vision 
for mobile 
music Greece and Finiand and the Ul< are not exactly steeped in each other's musical traditions, but a coalition which includes Aim's Musicindie arm and the Vodafone- Panafon and Radiolinja Group mobile networks from Greece and Finiand respectively, is hoping to provide vaiuable technological and market research for the Europcan mobile music market Musical, which also numbers technology companies and académies from ail three countries among its contributors, is two to three months away from lab-testing a mobile service using music and videos from British indies and content from Greek télévision channel Mad TV. The service itself will collate data on users' music tastes to dellver tracks, video-clips, new releases and reviews to next- generation devices, effectively 

Gordon Rintoul believes the initiative is the first time the entire digital supply chain has corne together to attempt to synthesise its vision of mobile 
"In the most basic tenns, 

their own radio station with music and news content and to stream it directly to their phones. A wider trial is likely to follow shortly before Christmas. Musicindie opérations director 

ara very différent ways of looking at tins between the différent countries," says Rintoul. "A UK consumer would be more inclined to go for a subscription service, whereas the Greeks and the Finnish are looking towards this as more of a free service supported by advertising. I wouldn't be so bold as to suggest that a generic service wouldn't work across Europe, but it certainly highlights some of the différences and suggests that it might not be the right approach." Rintoul believes services of this type could begin emerging on the open market in the next six months, although lie expects that it will be 18 months or more before they begin to take liold. The Musical System aims to feed music from a centralised database straight to 2.5 and 3G mobile phones, and Rintoul says that as well as finding a ORM solution for mobile handsets, Musical will necd to deploy new streaming software as well as an entirely new content distribution facility to that used by the 

become a salvage opération once again. Certainly, they will be aware that their non-par- ticipation in the truetones market would présent an opportunity for third parties to license cover versions and public domain materiai for mobile use. Consequently, the advances paid to the record companies have been coming down and networks and copyright owners are increasingiy thrashing out net revenue share deals. A spokesman for EMI says markets such as mobile are precisely the reason the company has rebranded itself as EMI Music. "You can deduce from that that the mobile channel is a route to market for us to retail music. It is down to the networks and the consumer to develop the mar- ket and it is our job to fulfil that and make sure our artists are purposed rightly to satisfy that demand," adds the spokesman, who says EMI expects to put many of its key artists into the true- tones market within months. Richard Ganter, Universal Mobile Interna- tional vice président, content marketing, says Universal is mining die market as both a revenue generator in its own right and a means of promo- tion for its artists, having recognised tiiat the size of the typical telco advertising campaign dwarfs anything the music industry could offer its artists. In September, French cuit cartoon char- acter One-T reached the Top 10 in Germany with the help of ringtones, wallpapers and videoclips and a partnership marketing deal with T-Mobile MTV Networks Europe has content deals with Motorola. Vodafone and T-MobUe and recently began offenng programming to 3's 3G subscrip- tion video service. There is much more forward- 0n
I. ^ 0nline'" sa>s Fle"'- Sarfaty, VP, talent & music at MTV. "With online it took us years to work up proper deals with the labels. That has ail changed, partly because this is a clear source of revenue. We have licences with the labels moving forward to provide content on asmanyplatformsaswecan" 

Wamerand "MOI«„TOkdlbuW 

DRM solution based on a standard developed by industry trade group the Open Mobile Alliance, allowing for peer-to-peer file-sharing by mobile, but for many, the beauty of mobile is in the exist- ing billing System. The fortheoming 02 service stands to be the one which most clearly illustrâtes the virtues of the phone-bill payment model. "My vision is that this is going to become a new channel to market for the music industry, one which is controlled and has got a safe payment System," says 02 head of music Leslie Goiding. "Every other digital music service online, whether it is Apple or Microsoft or OD2, they ail require you to put your crédit card in there. We know we have got a safe way of doing it, and we know if you can do the deals and getthe framework together you can cre- ate something great." Wes's Mika Eriksson believes phone-bill pay- ment could even be the western music industiy's best route into piracy-ridden markets such as tliose of Eastern Europe. "In the Moscow area, there are 5m-6m GSM users already, and to them it is very trendy to have western music in their handsets. If I was a record company, I would be over there immediately, seeing what the operators can do with my content. Mobile is really the first thing where you can be sure that the end user has to pay," he says. Aim's Musicindie arm has already found its way to Greece and Finiand with its participation in an ongoing laboratory trial of a new mobile music and news service named Musical, in co-operation with Greek and Finnish telcos, content owners and académies (seebreakout). Musicindie opérations director Gordon Rintoul believes the initiative représenta the first time the entire digital supply chain has pooled its knowl- edge. It is certainly one of the first attempts "> gauge the demand for digital delivery of fulltr;icks 
via the mobile platform. As Rintoul points ont, a demand for ringtones does not guarantee tha there will be a market for anything else. "It certainly gives ail the right indications that this market is pretty ripe, but we have go' thmk about what a ringtone is; it is actually « warning rather than an entertainment. It wav® a,b'g ilag and says the market is heading in nght direction. Whether it is an indicator of tWj existence of a market for digital music, wé sti can t really say." 



/ Features are edited by Adam Woods 
Independent disthbutors are offering labels more than just a means of getting product into 
shops, providing a wealth of expertise from manufacturing to marketing. By Chas de Whalley 

More than just 

stand and deliver 

The long-term future of a music business built on selling product to the public maybe under threat But ask any independent distributor and they will tell you that people still want to buy records and, if anything, the opportunity to make sales is greater in 2003 than it was five years ago. "The top end of the market is squashing down, so a lot of name artists are getting squeezed out," says Wilf Mann, managing director of Nova, established in 2001 and thus a relative newcomer to the sector. "They still have healthy fanbases, want to put out records and have tumed to the indies to get thera into the shops and, if possible, back into the charts." Among those formerly major attractions cur- rently releasing own-label product through one or other of the UK's leading indie distributors are The Fall, The Christians, Paul Carrack, Courtney Fine, Roachford, Chris Rea and Gerry Rafferty. Another is pop maestro Mike Stock, whose new label Better The Devil is one of Nova's rester of labels (which also includes DVD labels Chrome Dreams and Classic Rock Productions). With Better The Devil, Mann and his team of four have enjoyed their biggest success to date with Fast Food Rockers' The Fast Food Song, which spent seven weeks in the Top 10 in the summer, racking up more than 88,000 sales. Like many of its competitors, Nova is bolted on to Pinnacle and is able to take full advantage of the market leader's picking, packing and posting prowess. Mann believes getting a hit to happen straight out of the box is ail about punctuation. "You have to make sure you've crossed ail the Ts and dotted ail the Is to make tire buyers at the big chains believe the record will happen," he says. In order to meet this challenge effectively, UK distributors now find they must be able to offer their clients a wealth of services, stretching beyond manufacturing and label management to retail marketing. Fulham-based Cargo was formed in 1992 as a Canadien subsidiary. Its roots still show in its deals with leading US rock and hip-hop distribu- tors. Cargo handles European releases by labels such as Third Stone and Sympathy For The Record Industry, home of the firsl three Wliite Stripes albums, including 2001's White Blood Cells, which Cargo pushed through the 40,000 sales barrier in the UK before the act signed to XL. Managing director Phil Hill regularly expects to fund press ads for Cargo priorities in the monthlies and the quality nationals. "We expect to advertise a couple of releases a month," he says. "Most recently, we put Holly Golighty's latest Damaged Goods album. Thtly 

Amato converts dance vangnard to Qneen remix istributor of choice by dance labels such as Bedrock, Renaissance and Nukleuz, Amato is now regularly employed by majors such as EMI and BMG to handle those releases judged to be too specialist for their in-house teams. "Our goal bas always been to develop records beyond their core markets," says Amato founder Mario Howell. "We can meet the needs of specialist retailers and satisfy the demands of the key national accounts too." In Mardi of this year, Amato was hired by EMI satellite label Nebula to work the German trance hit Flash by Qneen vs Vanguard. Nebula is home to successful dance acts such as DJ Tiesto and Four Strings, but as A&R director Tîm Binns explains, it retains the right to take an independent route 

3: 
\ m* 

when it believes the release requires it "We have a great relationship with Amato through some of our own labels such as New State and Maelstrom." he says. "Mario was very keen on Flash and EMI looked like they were under some 
Dehisce i la Round's She Is None Other. in The Disconnection Guardian" Both were co-op ads in conjunction with HMV, Virgin and MVC, which meant a racking deal had to be struck with each of the chains to ensure a strong in-store presence and to reinforce the mes- sage with the public. Paying for placement at £1 a CD adds to distributor costs, but, says Hill, it is not just about achieving shipping figures."The more you have out there, the more you ensure sell- through," he adds. 'You can double your sales." Compétition in the independent distribution sector has always been intense, but according to Shellshock managing director Garreth Ryan, it is now tougher than at any time in 20 years. "If you don't have a constant stream of top-end artists and labels then you have to sweat for every sale and every re-order," he says. "The days of a successful ship-out followed by an automatic re- order are long gone. It's really labour intensive." Shellshock was formed in 1996 and now employs 13 staff and represents nearly 300 labels, many on European licence from US distributors. Its autumn roster ranges from new albums by UK punk vétérans The Fall to solo efforts from US hip-hop luminaries such as Cappadonna (ex Wu- Tang Clan) via new material from séminal Seven- ties countiy rock band Little Feat. 

The days of a successful 
ship-out followed by 
an automatic re-order are 
lony gone. It's really labour intensive 

we thougbt Amato sh A Top 15 hit, 11 weeks on the chart and some 34,000 sales later, Binns has no regrets. Indeed, he is looking to Amato to handle an album of previously unreleased 
"It doesn't help that the chains are now so new- release orientated," says Ryan. "For companies like us who are trying to create markets for our acts and releases, our latent turnover lies in our back catalogue, as well as what we've put out in the past three months." But in 2003 there is more to distribution than simply meeting sales targets. The real skill is in being able to make a profit out of any number of sales from 500 upwards, says Tbny McLaughlin, managing director of MacTwo. Now in its fifth year, this jazz, folk and world music specialist releases 300 albums a year across 30 labels and has notched up four Mercury Music Prize nomi- nations, the most recent being for Soweto Kinch s Conversations With The Unseen on the Dune label (see pl7). As an extremely active standalone McLaughlin believes MacTwo can respond more quickly than its bigger rivais to sudden changes in the marketplace. "We tell our clients there are only three levels: you, us and the shop. There are no layers of hier- archy and dégradation of information," says McLaughlin. "And we frequently advise labels that it is better to seale back their expectations and not go for expensive campaigns which may net them only 50p for a larger sale when we can get them £5 a record for a smaller one and, hope- ftdly, make more money overall." 
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Kincli blows 
right notes 
for MacTwo 
MacTwo lias learned to malœ the most of high-prafile awards such as the Mobos and tlie Mercury Music Prize to boost awareness and ramp up credibility witb 

Following a clutch of Mercury nominations in 2001 and 2002 with jazz and contemporary classical albums hy Susbeela 

the début release by 25-year-old London born saxophonist Soweto Kinch, which also carried off the Mobo award for best jazz act 
the first release through MacTwo by jazz label Dune, which spent five years grooming Kinch via the Tomorrow's Warriors scheme it runs in conjunction with London's Jazz Café. "We brought him up tbrough the house band until lie was ready to go solo," says Dune 

managing director Janine Irons. "Then lie won international saxophonist of the year at last year's Montreux Jazz Festival, followed by a BBC Radio Rising Star Jazz award." With this story to tell, MacTwo first presented Conversations to retailers in April 2003. Thereafter, as McLaughlin explains, it began to take on a life of its own. "It was just about to drop off the HMV new release racks when the Mobos gave it a shot in the arm," lie says. "Then, in June, the 

Mercury nomination put it back at the front of the shop and gave it a 30% uplift Then, even thongh lie didn't win, Soweto did a couple of tracks on TV during the ceremony last month, crcating more interest which should set us up nicely for the Christmas period." Conversations With The Unseen lias so far sold more than 5,000 copies and McLaughlin is confident that it will at Icast double that figure by February 2004. "For a jazz album, that is little short of miraculous," lie says. À 

The hallmark of a successfiil specialist distribu- tor is knowledge of its market. This year, punk and métal specialist Plastic Head celebrated its 14th birthday and moved into a new .film building in Oxfordshire, where 30 staff now look after 300 labels including Nuclear Blast, Révélation, Métal Blade, Fat Wreck and Track. "I think we're proof that standing in one place really works," says founder and managing director Steve Beatty. "Rock bas retumed and, because we've always insisted on only working the music we like and' because every member of staff at every level here is a real fan, we can mmdmise the poten- tial of even the smallest bands and labels." Beatty points to vétéran US punk band NOFX and the recent Top 50 success of tbeir Fat Wreck album War On Errorism as a prime example of what Plastic Head can achieve on the back of little more than a handful of festival appearances and lots of word-of-mouth. "But to do it you have to have a passion for the music," he says. "You have to offer experience, knowledge and enfhusiasm." And expertise, of course. Which is something Richard England, managing director of recently- launched distributor Cadiz can claim after years working at Direct and Proper. Formed in May of this year, Cadiz is aiready enjoying healthy sales with, on the one hand, folk and alt.country albums such as Underneath The Stars by Kate Rusby on Pure and Laura Cantrell's Where The Roses Bloom on Spit & Polish and, on the other, Tony Benn's Greatest Hits on CBM International. Other releases are ready to run on labels such as Jah Wobble's 30Hz and Bill LaswelTs Inner Rhythraic. England has opted for a bolt-on deal with Pinnacle.   

The Voiceprint Group of Cpmpanies„. , 
...are now distnbuted by Cadiz Music via Pinnacle 

The VoiceDrint qroup of labels présent new, rare and unreleased recordings from artists both famous and infamous, from présent day to bygone eras, from ail genres of music. In other words, a dream corne true for collectors of rea!, music 
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"I don't believe that stocking and warehousing is a viable option anymore," he says. "Anybody vvho is still trying to stand alone is Hkely to be in trou- ble soon. The market is changing too quickly. Apart from anything, I believe your average shop wants to deal with fewer suppliers." RSK Entertainment, fomierly Koch Universel, is in clear agreement, having disposed of its own warehouse and fulfilment opération in favour of a distribution deal with BMG. The company now opérâtes as a sales and marketing specialist and handles releases as varied as Michael Buble's Totally Buble, the soundtrack to the movie Totally Blonde (on DRG), Gramophone favourite Rachel Podgers account of Vivaldi's La Stravaganza (Channel Classics) and SPVs The Who - Live At The Royal Albert Hall DVD. 

"VVhen we ran our own distribution centre, the stores would often have to wait before they hâve 
mi.m.Îuii. m nin*K|*»»y*gg our perspective, it made more sense to handle the physical pick, pack and ship ria an estabhsl ed distribution centre which would take care of the critical mass and therefore make it easier lor retailers, which has to be the ultimate goal. But, at the same time, independent distnbutors now have unprecedented access to the consumer thanks to the internet, whether through online retailers such as Amazon or their own e-sites geared to single unit orders. Internet sales may be incrémental to the big players, but for vétéran jazz and contemporary classics specialist New Note they are proving a boost to the bottom line. "The shops are stocking less back catalogue, but Amazon makes our entire catalogue available to the public." says New Note managing director Graham Griffiths. Among lus priorities for the next few months are Courtney Pine's new album Dévotion on his own Destin-E label and Schu- mann String Quartets Nos 1 and 3 by the Zehet- mair String Quartet on ECM, which last week won album of the year at the annual Gramophone Awards. But underpinning such high-profile releases is a wealth of world music titles plus an extensive and esoteric jazz catalogue. "Thanks to the internet, we know we get extra sales in these areas which we never got previously and wouldn't get othenvise," says Griffiths. "It rep- resents genuine new business for us." But, while the majority of its competitors are firmly focused on the traditional trading model of 

selling product into the shops, five-year-old Absolute is one distributor which is fixing its g;lZc on a farther horizon. "Of course singles and albums remain our core activity," says managing director Henry Setn- mence, pointing to the 20 Top 20 singles which Absolute has enjoyed with dance label Ail Around The World over the past 18 months for artists such as N-TVance and Ultrabeat. "We can provide our clients with a foll range of services, not just in the UK through Universal, but also our new compa- nies in Germany and France." But Semmence believes that, as the music industry evolves to meet the challenges of the 2lst century, so will the distributor's job description. Already Absolute's roster of 14 labels (which also includes indie rock and dance incubators Ugly Man and Shifty Disco, as well as imprints owned by artists such as Paul Carrack, Roachford and Herbie Hancock) can tap into a full rights man- agement service, which includes negotiating and securing sync and compilation licences. Next in line will be the mobile phone market. "If people are already prepared to spend what is effectively the cost of a single to download a ring- tone, l'm certain they will pay meaningful amounts for delivery of music and video," says Semmence. "It's early days, but we can see a time when distributors will play a key rôle in ensuring their clients' music is widely available by phone." The shape of things to corne? Maybe. But what- ever the future may hold, the best independent distributors will still be those who can reach the right audience at the right time with the right product. That is one fondamental thing which will never change. 
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ALBUM OF THE FORTNIGHT1 
Bryn Terfel Popular Classics. Terfel, Sissel, Bocelli; LSO/Wordsworth (Deutsche Grammophoii 474 703-2). Bryn Terfel's Worldwide record sales Have already passed the 1m mark, altliough the aim of this crossover release is clearly to draw a comparable audience. The musical mix has been well judged to appeal to the masses without pushing the Welshman into uncomfortable territory, with Andréa Bocelli and Sissel adding to the album's retail clout. Terfel is in concert at London's Royal Albert Hall on December 9.   

Kennedy returnsto the workthat 
made him a superstar, bnnging flexibUity and improvisatory 
ssr.'ïïsix autumn release by EMI Classics. 

French Arias. Kozena; Mahler en/ 
^owski (Deutsche Grammopl 

TheCzech 
JS Bach ..eiicn Concertos BWV1044 & 1050, Italian Concerto. Perahia: ASMF (Sony Classicsl SK87326) 1 _ Hotontheheels ofMurray 

Cecilia Bartoli The Salieri Album (Decca 475100-2) ■ A clutch of world première recordings, 
singing, intense ic-making i's spécial brand of performing magie help raake this one of the hottest core releases of the year. The release will be given the iive-star treatment by Decca's marketing department. 

Ballades, Mazurkas, I Anderszewski (Virgin Classics 5 45620 2) A BBC Music Magazine front cover and extensive advertising in the classical press should set this release on its way. Here, Piotr Anderszewski gets deep beneath the surface of his countryman's music, with strikingly fresh interprétations. 

Schumann. Coote, Drake (EMI Classics Début 5 85559 2) 
EMIS excellent Début sériés looks like being the first of many dises for the label. Her work is here marked by a powertul musical personalily in the Bartoli mould and tonal similarities with the great Kathleen Ferrier. 
Nigel Kennedy Vivaldi Four Seasons. Kennedy: Berliner Philharmoniker (EMI Classics 5576472) 

Gramophone award for the _ _   instrumental category cornes this vivacious dise, packed with chamber music insights, of tvvo Bach concertos for solo keyboard and strings and the Italian Concerto. 
Red Priest Red Priest's Vivaldi -The Four Seasons. Red Priest (Dorian Recordings D0R-90317) This really is Red Priest's Vivaldi, presenting the sensational English baroque chamber groups take on one of the 18th century's best known and arguably most hackneyed compositions. Completely wild and deeply imaginative, the album marries the work to the spirit of baroque spectacle and Venetian skulduggery. 

 with the Berliner 
Sd~SltrdnaSe 
York s Metropolitan Opéra * 
scheduled for November. This dise stands out as her finest yet, released in time for an appearance at London's Barbican on October 21. 
Luciano Pavarotti " Pavarotti 11 Adora (Decca 4750002) [ The big Italian ténor maybea fewyears short of his 70th birthday, but he still has what it takes to pack a heavyweight vocal punch and reclaim popular territory occupied by junior contenders such as Andréa Bocelli. Ti Adoro, Pavarotti's first studio-based album for 15 years, includes an amazing collaboration between Jeff Beck and the great man. 

There has never been a better time to exhibit... Prices frozen at 2003 levels (British companies exhibiting at Midem may also qualify for a TPUK subsidy if booked in time) 
...and there has never been a better time to attend. Spécial offer €500 participation fee (equals 40% off regular rate) Valid for ail bookings made before 31 October 2003 
Call Emma Dallas now on 020 7528 0086 or email emma.dallas@reeclmidem.com 
Or visit www.midem.com 

Reed Exhibitions January 25-29 ïnna MidemNet (Music & Technology Forum) Jan. 24 - Cannes'/Francl 



m 

e 

n 

s* » 
o 5 

(0 
o 
O -3 m" ^ ^ Q-OJ f-t- ^1 O 5 t«Q.f-+-^>< =5 c O ^ E"i< ^2. 3 i 

i i-E mil' I ^ 5 'S, 3 - O 3 o o- o - 

ïo|l!l 
tm 
l-iilsf Ig 

gs-l' 
_ <S S''q- S 2- s'S O- 

3 s:?^"4s ^ J ^3 ai' 

IHsfii 3 =^1 ?€ = 3 

|S-|^15 9-3 i «L i $• g. 

SE 
^«1 

^ S » S" ? ^ m ^ F 'S 5 -<^ 
lilîisii 
f âxS 

q g. § "= < o?-|| ? 

3:€ ôrc O o S" ti 

% l"i- g. O ^ 
5" 

^ S ûî s 
II 

SJrog" 
É#Tl 

8 
— 

O 

s 

o 
53" 

Si 

ST 

h0 

Ln • ■ i 
i—1 

O 

O 
U) 

93 

?S^:- 
f-: 

13 



-O n3 ce: 

_Q 
-O 

5= I 
îtl1 

|ill àliM 

lui 

cr\ 

O ■ • 
O 

LD 
ICN 

m 

r5 

O 

m 
IWS 
o 

IM 

4- 

o 

CI 

3 REEi 

1 1 1 e 
1 l 1 i 1 Infecl

ious 
19/Pol

ydor ■ 1 i 1 s s i 
1 | 1 1 O <£ g £ 

S h2 LU 1 
1 1 s LU O £ UJ co p ë § O CQ § C o o UJ g 
§ S s s CÛ 

S 
Z O z: 1 

< CJ> Q 1 g 
s s CD =3 oï Li—l O p <£ Z o o g g 3 ce 

s a; 2 z LU s LU | s Lu § «q: o z 
t/> c 3 Q£ Cû LU S z z o <c Q CJ O Z o z ë s 

o 3 
g 5 3= 2 CÛ S S o o 00 o o LU CÛ 2 o 

i s s a 3 1±! < 3C 3 Si a < QC QQ => H— a o z o o g z S o i 
0 
1 5 3: § 1X1 1 Z O CO S o 

z 
â LU CÛ LU Q i o o 

« CM M! e vO co © O © s s a 
Ifl O 00 QM O a 2 S S a hs. co o i—« '—1 

Ô 4 

= ^ : 

s a 


