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Record figures for January add to growing industry pressure for iaunch of download chart 

Downloads hit new high 

by Martin Talbot The UK music business bas taken a further step towards the launch of a download chart after figures hit record levels in January. In the last week of January, the 
passed those of 12-inch singles, making downloads the second largest proportion of the singles market after CDs. The Officiai Charts Company 

gle and bundled and 90,000 sub- scription-tied downloads - were sold in January, as well as 27,000 
These figures include the week of the MyCokeMusic launch in the last ftill week of January. A record 50,000 downloads were sold, made up of 19.677 permanent downloads, 851 permanent bun- dles and 23,005 subscription tracks. In addition, 6,964 streamed tracks were recorded. The 50,000 downloads com- pared to sales in the same week of 40,412 12-inch singles, 9,969 seven-inch singles, 8,713 DVD sin- 

gles and 1,197 cassette singles, plus 341,461 CD singles. Furthermore, Warp last week 

Maskatiya says the figures - which are collected by download distrib- utors including OD2, Metacharge, Playlouder and 7 Digital Media - underline the continuing growth of the download business. BPI executive chairman Peter Jamieson says the figures add extra weight to calls for a down- load chart. 

does not drift. 'If we are still look- ing at launching a download chart much after spring, wc will be doing the industry a disservice,' 

robust before the industry mches into the création of a download chart. The firststepisto introduce download data in the existing Officiai Singles Chart, before a standalone download chart is created, he says. 
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Beatles DVD 
revîsits US shows 
Forty years ago today (Monday), 
piece into the biggest band on the planet and transfonned the global status of British music. 

More than 73m viewers tuned in to the band's début on American television's Ed Sullivan Show on February 91964, a performance which is celebrated today by the 
More than 30,000 units have been shipped of the dise, which is expected to be the biggest music 

DVD of the year so far. A European première for the release was staged at London's Bafta Theatre last Thursday evening, attended by film-maker Albert Maysles and Beatles producer Sir George Martin, as well as média and press. The centrepiece of the dise is a remastered édition of a 

makers Albert and David Maysles, chronicling the Fab Four's arrivai in the US, which incorporated promotional trips to New York, Washington and Miami. The dise also includes footage of the band's performances on three éditions of the Ed Sullivan Show. 

The timing of release of down- loads is also an issue which needs to be resolved, he adds. 'We don't want record shops to have gaps in their chart walls because a single has got into the officiai chart on download sales only," he says. "Forget what that means to retail - from a customers point of view, it would be quite confusing.' Maskatiya says a décision on the launch of a UK download chart has yet to be taken, and stresses that further testing of data supply isneeded before itslaundi, • Warp story, pS  

Liliywhite quîts 
top Mercury rôle 
The vétéran producer has 
announced that he is to step 
downasjointMDtofocus 
full-time on production projects p3 
Rîse in ad spend 
cheers radio 
Hike in revenues at GWR, 
Capital and Chrysalis 
suggests the depressed 
radio sector is turning the corner p4 
UK liard rockers 
crack US market 
British acts such as Cradle 
Of Filth and Funeral For A 
Friend aretaking on US 
rock at its own game- 
and winning p9 
Thisweek'sNumberls 
Albums: Katie Melua 
Singles: UUSCvsUS 
Airplay: Outkast 
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Your guide to the latest news from the music industry 
• Glasgow's tliird international cross- media convention MusicWorks is set to take place between October 27 and 29 at the cit/s Radisson Hôtel. Détails of the conférence programme are set to be announced later this year. • Sabine Schlag, executive director of named as a third performer représentative on the PPL ' She joins John Smith of the 

wmm 

BMG offers Davis 
top CEO position 

CMP 

Label settohang 
up headphones 

& 'If the marginal sales of vinyl and 
cassettes are worth incorporating 
into the chart, surely download data 
is too?' Editorial, pl4 

• CD:UK présenter Cat Deeley has le host of next week's Brit Awards. Deeleys contract effectively ends the notion that there a number of presenters, each taking charge of a segment of the v. Organisers say the idea was only a concept discussed during brainstorming sessions for the show and was not a firm plan for lire event 3 Dido has cancelled her appearance ît the Brit Awards on February 17 to 

association for the ira price of Hs CDs. After last m( out-of-court settlemert between the twosic agree to stop sourcing CDs from outside of the EC for sale in the UK, CD Wow! said that the £2 increase on the price of CDs had been forced on it by the BPI and its record label 
reheahsinq tor her tort touP1. To replace her performance, a duet has been confirmed featuring Katie Melua and Jamie Cullum. 

C !K7 Records, home to techno compilations featuring the likes of Spacek, Princess Superstar and Playgroup, has launched a new 'no copy protection initiative" which sees the label issue its releases with a logo saying, "No copy protection - respect the music". Label bosses believe copy protection kills customer relationships and says the new initiative is intended to show there is reciprocal loyalty between the label and customer. • Shortlists for the judged Music Week Awards catégories are to be announced this week, after judging sessions took place last week. The 
from Wednesday. Judges in the ; - for the producer, music exploitation, catalogue release, international marketing, marketing and PR awards - mcluded TBWA's Beattie, Polydods Colin Barlow, producer Steve Lillywhite, Sanctuary's Julie Bateman and représentatives One, HMV, The Observer. Times, MTV and Capital. 

Sanctuary signs 
Ten Ten deal ® Sanctuary Music Publishing has signed a deal to administer Nashville- ' Ten Ten Music's catalogue for Ireland and the GSA territories. Last year, Ten Ten répertoire held the number one slot on the US country charts for three months. SMP i Ten Ten songs with Elaine Page and Cliff Richard. ticketing 
appointed as exclusive ticketing partner for the Glastonbury Festival following last yeads record-breaking success when tickets sold out in 24 hours. Aloud's opération has grown 

To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

who is departing following the décision by parent Company Roxio to consolidate its senior management teams into Napsteds offices in Los Angeles. Duea will report to Napster and Roxio chairman/CEO Chris Gorog. Leanne Sharman, NapsteTs London- based vice président of business development, w  
• Universal UK confirme the departure of Mercurys Steve Lillywhite. p3 O In Tlie City lias a new venue 

which will house the new a headquarters, is opening on the Free Trade Hall, which f 

Cuban legend Ibrahim Ferrer will be among the performers at the third annual BBC Radio 3 Awards For World Music in Edinburgh next month. Ferrer is to be presented with a gong for the Americas during the Mardi 9 coremony at the city's Usher Hall. Among the other wlnners are Kazem Al Sahir for Middle East/North Africa; 

Daara J - Africa; Ojos de Bmjo - Europe; Sevara Nazarkhan - Asia/Paclfic; DJ Colores Club - global; Think Of One - boundary crossing; Warsaw Village Band - newcomei" and Rolda Traore - album of the year. A double album featuring the award winners is due for release on February 23 by Union Square Music. 

from 45,000 ticket sales in 2003 to more lhan 300,000 and is aiming to become the UlCs third biggest player in the ticketing markeL 

"strengthen and diversify" their businesses, The new company, which is set to operate under the Press Counsel banner but will use the Excess logo, will expand its régional press and 

Time Dut honours 
Biixton Academy • McKenzie Group's Carling Academy Brixton has walked off with the Time Out Live Awards 2004 for the live venue of the year. The venue was honoured alongside British Sea Power, who picked live band of the year, and Xfm's X-Posure Live, which won for best live music programming. Although the venue has won a string of other awards, it is the first tirae it has been recognised by Time Out. The Academy's manager Nigel Downs says, "1 believe it's a reflection that it still retains a close, intimate atmosphère." ® A sériés of positive announcements has buoyed the radio industry, p5 ♦ Sting, Pharrell Williams, Dave Matthews and Vince Hill were ? expected to perform ura landmark tribute at the Gfammvs ceremony yesterday (Sunday) to mark the 40tli anniversary of The Beatles' first US TV appearance on fKéld Sullivan show on February 9,1964. A tribute to Warren Zevon, with dedicated performances from Jackson Browne and Emmylou Harrls, was also planned 
nomination for five Grammys. The ceremony, which took place in Los Angeles, was also due to include live performances from Beyoncé, Black EyedPeas, 50 Cent and Prince. © Eurovision organisers unveil the Making Your Mind Up show. p5 !® GWR head of music and artist relations SaraliHenderson has been appointed by Somethin' Else as the new executive producer of the Hit 40 UJÇHenderson will take over " responsibility for the show from February 23. Liverpool's Absolute Radio-owned 1076 Juice FM was also yesterday set to broadeast the Hit 40 UK for the first time. The move will mean Merseyside audiences will be able to hear the Network Chart for the first time in a year after Emap's Radio City switched to the Smash Hits chart 



News 

Radio groups welcome Ofcom's streamlined licensing plan 

We are getting more of 
a steer from Ofcom. 
The whole process is 
being streamlined 

bid to g et its first licences issued the rext two years. as early as May. "We could introduce 35 Gregoty Watson says, "It is good In The Future Licensing of FM licences, but we don't know which tliey are looking at how things are 
costs. Under the grevions RA- adminstered System, applicant would provide a detailed 

Lillywhite steps down from joint MD rôle after two years to focus full time on studio work 

Mercury boss returns to producing 
A Universal spokesperson says Lillywhite's departure is un- connected to last month's job eu 

d Music bas confirmed talking to Grainge about bis future rcuty Records joint man- for a number of months. e Lillywhite is Lillywhite says he has enjoyed his time at Mercury, but that he is 

aging director business develop- ment, both for Mercury Records - will report directly to Castell on 
Suggestions of Lillywhite's dep- arture emerged when 35 job cuts at the Universal Music group were confirmed last month. The future ' former Polydor général manag- 

by Universal last Thutsday Lilly- white mil be freeto worl 
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Developments 
érlm rîsing 
itioblle sector 

:o the digital sphere 

Greater spending power for main players may prompt strategy rethinks 

Radio ad spend hike brings 

promise of lucrative 2004 
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Companies Association chief e.xcc- Local Radki^Group^wldch gener- chainnan Cliris^Wright said sister its rival. \Vith Johnny Vaughan 
•iat the sector is moving out of enues. Classic FM also continued astrong"starttodieyear"helpedfay seat from Tarrant in the spring, pression. an improving trend, with like-for- the performances of US publishing Riiey says he expects the morning ■■What tends to happen is that like national revenues in the quar- signing Outkast and Gary Jules' breakfast markel place to become "   '  13%yearonyear. Mad World hit. Chrysalis Radio   œcutive chairman chief executive PhU Riley says this 
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Sony sources talent for 

UK Eurovision entry 
Eurovision organisers have unveiled a rester of estabiislied artists, who will bid to banish the memory of last year's points showing at tliis May's compétition in Turkey. As well as overliauling the songwriting process, organisers have gathered a line-up of bands and solo singers, hand-picked by Sony Music - which was tasked witli finding 12 acts to compcte as Britain's représentative this year - 
London's Café De Paris last Tuesday niglit The performers who will bid to fly the flag for the UK in Istanbul Enrap-ture - an all-girl trio who share the same management rtar's Mis-Teeq - former Pop 

The panel - the members of which are yet to be announced - are set to offer an insight into the Eurovision process, re-live some classic clips from the 49 years of the compétition and discuss wliat went wrong last year. This year, the song sélection process has also been overhauled with five of the six UK contenders coming througli a hunt undertaken by Sony's consultant A&R director for stratégie marketing Nicky Graliam and The Music And Media Partnersliip managing director Rick Blaskey. The sixth siot lias been kept open for the nation's budding songwriters via the British Academy of Songwriters And Composers. "These are really hot records 

sis 

Universal 
bosstoset 
upownfiim 
Universal Music International président and COO John Kennedy says he wants to launch stage three of his career when he leaves the major at the end of this month. Kennedy says he is planning to 
consultancy spanning the worlds of music, sport, film and fashion. And, having started his career as an artist lawyer before joining the corporate world by becoming chaimian of PolyGram UK in 1996 and then ascending into Univer- sal's international opération, he says he is looking forward to becoming his own boss again. Kennedy says, "I have enjoyed doing what I have been doing 

iss," he sa i. "The t 

will be released by Universal UK, making it the fir Records and Jules' own Down Up single of the year. 
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TV dispute has broader implications for rights owners 

MTV and indie labels 

play a différent tune 

^rBMrvŒTaï 

LTonone ..T 
(Craig David, Mis-Teeq), and Wall Of Sound (Royksopp). MTV is publicly adaniant that 
SaSSSS Stripes, Craig David and Koyk- 

Inevitably, the labels funda- 
that their rights ai o h n 1 

deaUvithreveTboCdyr he sa^lut 

con^ste O^of rèven ues that tod^5he^?th^ fut^To^righte most labels receive from physical administration. Many indies fear 
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Hullabaioo 

a two-day 
conférence 
the congress centre 
great russell street 

london 
june 8-9 

in association with 
immm 

One to One 

Building on the overwhdming siiccess of last years evast, DVD Europe 2004 wiil bring togethcr kcv 
players from across ilic European music mdustty io focus on. the artistie, technicai and commercial 
challenges and opporlunities that the format effets. The conférence will encompass a mix of 
présentations, panel discussions and showeases, di awing on the expertise of those at the cutting edge 
of the music DVD explosion to examine where the market is at the moment - and more importantiy 
wliere it is going. 

F®' ntofe intoniMlion on sponsoring tltis evout pïrase conlatt: Liicy Wykes +44 (0) 20 79218347 - Iwykes n rinpkrfwnwîtwi.oom Matthcw Tyrroli +44 (0) 20 79218352 - matthewià musKVftsk.com 
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Features are edited by Adam Woods 

The US market is a tough mit to crack. Even so, a wave of British hard rock acts have deals, 
releases and tours in place and look set to build their profiles Stateside. By Daniel Lane. 

US acquires taste 

for UK rock beasts 

Love them or hate them, the US rise of Lowest- 1 oft's favourite sons The Darkness has once again focused the attention of Amerioa's record-buy- ing public on British rock music. ! Avant-garde black metallers Cradle Of Filth have just secured a high-profile deal with the American ami of Dutch-owned rock label Road- mnner Records; The Darkness's East West labelmates Funeral For A Friend have just com- pleted a sériés of US dates to lay the groundwork for the release of their début album Casually Dressed And Deep In Conversation on April 27 through Atlantic Records; and little-known London quartet, New Disease, have just been pickedupby Universal. However, as one of the most compétitive mar- kets in the world for rock music, Stateside suc- cess cannot be taken for granted. With so many home-grown bands competing for space in an industry rocked by piracy, downloading and par- allel importing, it's a difficult job to convince an American audience to buy into foreign acts. Breaking the US may have been a comparitively easy task for the likes of Coldplay and Radiohead (and to an extent even The Darkness) trading on the distinctively British nature of their Sound, but when it cornes to pushing acts at the heavier end of the guitar spectram, it gets a little like selling ice to Eskimos. Adversity, however, simply calls for a différent kind of battle plan. For instance, East West's Funeral For A Friend opted for an indie release through crédible US underground label Ferret Music to secure their spot in the hearts of the American youth. "For a few months, Td been try- ing to sign Funeral For A Friend straight to Fer- ret." says Ferret CEO Cari Severson, "Td been fol- lowing the band more or less since they'd started - one of their early tours was with another Ferret band From Autumn To Ashes (now signed to Universal imprint Mercury). At the time I hadn't 

realised just how big they were getting in the UK and it became obvious that they really couldn't tum down a big Worldwide deal with a major. But they grew up listening to stuff we'd released on Ferret and we decided to issue their early EPs as a mini-album called Seven Ways To Scream Your Name." For an indie release, Seven Ways To Scream Your Name has been a real success in the US, 

shifting 20,000 copies in just three months - thanks largely to the press Funeral For A Friend have received in the UK. "It's a big help having a UK press kit that looks like a phone book," continues Severson. "Not only has it helped us get the band on a big tour with Every Time I Die, From Autumn To Ashes and Cave In, but the US média has also taken note of the band's profile. Print is where I get most of our national coverage. There are tons of amazing magazines over here - AP and Revolver are probably the best right now, but there's also AMP, Vice, and a bunch more. Spin even recent- ly covered a couple Ferret bands. "Kids here have really embraced Funeral too, which isn't ail that common in the US. Breaking a foreign band is really difficult. Honestly, if they weren't on a major willing to back their touring, we probably wouldn't have been able to pull it off - it's nice not having to foot the bills." In addition to the press, US collège radio con- tinues to play a significant part in breaking UK bands in the US. "Radio coverage for heavy rock music is still largely confined to collège stations and only those bands with a genuine pop sensi- bility penetrate the mainstream formats." You 



concemed about the band's religions heliefs, but we organised 
USexposure 

a pre-release show in London last ycar and flew in forcign joumalists, who, once they had li 
aflliitedup 
With Cradle Of Filth ail primed and ready to go Stateside, it's only a matter of time before London-bascd black métal band flkercoclœ follow suit. Having already notched up six years on the UK underground circuit, the 

seen the band in the flesh, appreciatcd tliem a lot more and duly reported that back via features and reviews. The suits and Satanism mix is an attractive preposition for magazine editors and fans, so we play heavily on that but only from a serions angle. Its easy to mock a band like Akercocke, but these guys know what they are talking about and 

^ fî f 

l / 1 sharply-dressed Satanists signed to Nottingham-based rock label Earache Records last summer and released their third album, Choronzon, last October to Europe-wide critical acclaim. "We're really pleased that Akercockc have had such a great response on the Continent," says Earache's UK-based label manager Dan Tobin, who signed the band last summer. "Previonsly, the European press had been quitc 

can enthuse about it at length." But it's not only Europe who have been bitten by the Akercocke bug, things are shaping up nicely in the US too with MTV2 eagerly awaiting the arrivai of the band's début video Leviathan. "The US is extremely cnthusiastic," continues Tobin. "Much for the same reasons but less the rabid fanbase, which is something we will build on this year by having the band tour 

there. Virtually ail Earache acts Akercocke; tour the US - we have a fully- US tour staffed office there which is supported by invaluable for that kind of thing. UK's Earache Touring is the main way ta have label, which the band make any impact, so as lias an office we said when we signed them, get in the States ready to get in the van. They're happy and excited at the prospect. Tm sure once people in ^ the US see the band live. they'll know why the UK is so passionate about them." 
certainlywon'tfindCradleOfFilth on UK radio, ager Mike Gitter, who signed the band to the let alone US radio, so the band bave opted for label. "Eveiyone into rock and métal bas heard shock and awe tactics. of Cradle Of Filth and, even if they haven't heard "Cradle Of Filth bave made a real impression their music, they bave seen the band's offensive in the US and bave legitimately been part of the T-shirts. They also consistenlly play shows in the underground American métal scene for the past US regardless of the musical climate and they 10 years," says Roadnmner Records A&R man- make an event of it too. No-one is left sitting on 

the fence when it cornes to Cradle Of Filth and through their hard work they have built up at least a 100,000-strong fanbase who will buy their records and corne to their shows. And for Roadnmner. Cradle Of Filth are an incredible prospect that will no doubt strike both fear and glee into the hearts of millions." As an outside observer, Gitter feels that there are two distinct catégories of UK bands. Firstly, those driven by the hype of the British press and secondly, the tried and tested "Iron Maiden Model which is built to last". "Press hype is a necessary evil," he explains. "It's understandable that there is this desire to eager- ly devour the new when you've got a hugely com- pétitive music publication market like the UK, but, at the end of the day I much prefer the Iron Maiden model of band. It's durable, tried and tested and built to last for a very long tirae. Just look at Iron Maiden, Judas Priest or even Napalm Death. Those are bands with sipificant historiés because they have résolve to stick it out and stake their place in the world, no matter what the press have to say. And no matter what you personally might think of Iron Maiden, they still make good records and are a great live band." But getting radio, press and TV coverage in the US is only really the second part of the battle when you struggle to find récognition at home. Young British newcomers New Disease decided to forgo pandering to the British music indus- try's need for hot new bands and the often unre- warding slog of relentlessly touring, and made a beeline for the US. As a foraier guitarist in Trick/s band, New Dis- ease main man Mark Geraini-Thwaite knows ail 
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too well the périls ofthe British music induslxy. "In the early days we really had to stvuggle to get our o\vn shows," explains Gemini-Thwaite. "As we were already somewhat connected in the industiy because of our experience, we knew it was really hard to get decent gigs offyour own hack. I can only imagine what unknown and unsigned bands are up against trying to play the key venues." And if you can't get shows, there's no way a record company A&R man can come and see your band. Thankfully for New Disease, the band were brought to the attention of long time Tool collaborator and producer David Bottrill, who in tum put them in touch with heavyweight US manager Larry Mazer, who lias worked with Kiss and Megadeth in the past and now looks after Grammy-nominated Slipknot side-project, Stone Sour. "David Bottrill heard our self-financed Axiomatic EP, which we released last summer, and he olîered to produce our album," says Gem- ini-Thwaite. "Meanwhile, Dave was mixing and producing the second album by [Universal artist] Flaw, who Larry also co-manages. Larry heard the New Disease recordings and immedi- ately offered his services." Bottrill, who was in the process of setling up his own label-imprint with Universal, saw the potential in New Disease for the American rock market and got the go-ahead to demo two New Disease songs that secured the band a World- wide deal with Universal Records. "There's a load of great UK rock bands out there," concludes Gemini-Thwaite. "The main problem with the UK industry is that the radio stations are very much pop- and dance-focused, 

StampinGroundiprimedforlISrelease 
Tlie recent influx of American metal-tinged hardcore bands such as Chiinaira, Bleeding Tbrough and Avenged Sevenfold lias influenced and reinvigorated the British métal scene. One band 
Cheltenham's Stampin Ground. Formed in 1995, the band signed to the Kingfisher imprint of German-owned rock label Century Media in June 1998 and released their début album An Expression Of Repressed Violence in August of that year. Their 2001 album Carved From Empty Words saw the band signed to Century Media proper and Stampin Ground quickly became a European priority for the label. "Everyone was blown away by the uncompromising brutality of Carved...," recalls Andy Turner, Century Media's UK A&R manager, who signed the band to 

the label. "The record sold just short of 5,000 copies in the UK, which îs pretty impressive for any band in this 

expecting better results from the band's latest 
Us, which w. 
Stateside at the end of last month. "This album is a big priority for the US office," says Turner, "and plans are afoot to get them out to the States as soon as possible. It's very difficult to market a band like Stampin 

so raost labels seem reluctant to invest in hard rock bands despite US rock bands such as Korn, Limp Bizkit and Linkin Park ail topping the UK charts and selling out arenas in UK. Just look at the runaway success of The Darkness - they were brutally ignored by the entire UK music industry just more than a year ago. Both The 

Ground, as image isn't something Stampin they're too bothered with. They Ground: backed have a strong work ethic and by Century generally prefer to let the music Media speak for itself, so in ternis of breaking into the US they're just going to have to tour and tour and tour." 
Darkness and New Disease were plugging away, playing clubs like the London Barfly just 12 months ago. No-one seemed to see their poten- tial and great songs. We're pleased they've final- ly had the success they deserve. Hopefully things will pick up now for British rock." And so say ail of us. 

île New MUSICWEEK 
directory 2004 

If you're not a subscriber, why not sign up now to ensure you have ail the industry 
contacts you need at your finger tips? 
To order your copy call 01858 438816 or online at www.musicweek.com 
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AUSTIN TEXAS 

SOUTH BY SOUTHWEST® MUSIC MEDIA CONFERENCE 

5XSW 2004 KEYNOTE SPEAKER: LITTLE RICHARD 
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WHERE DO YOU FIND THE 

NEXT MICHEL GONDRY? 

The latest issue of PROMO - the ultimate 
guide to music video production - cornes with 
news of Gondry"s latest White Stripes video, 
and a free DVD devoted to new work by the 
hottest new talent in music and video 
direction. It's an absolute must for anyone in 
the business of creativity. 
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iPROMoj the ultimate guide to music uideos 
For a saniple copy and snbscriplion détails, contact David Pagendam at dpagendamiâJcmpinformatioicconi 



A download chart is welcome, but only when the statistics are reliable and consistent^ 

There is a place for download data 

EDITORIAL 
MARTIN TALBOT 

Ludgate Hcuse. 245 Blackfriars Road, 

The continuing growth of the download business is encouraging. Given how few high-profile services are offering paid-for downloads and the général lack of promotion for new releases, the OCC figures for Jan- uary are pretty remarkable. But it would be easy to get carried away with the figures too. They are, after ail, still at a low level. Let us be honest, the significance of download sin- gles overtaking sales of 12-inch, seven-inch and cas- settes is more reflective of our own nostalgie view of those formats than their own current status. And, if the marginal sales of vinyl and cassettes are worth incorporating into the chart, surely downloads are too? This point, at least, is not in dispute. The point is that, however easy it would be to add up the data and make a download randown, or slap download information into the général chart, it does not mean that this is the right move yet. There are other issues to résolve first. For example, there is no point incorporating download sales into the officiai chart if the data is unreliable or inconsistent. But the need to ensure that the end resuit is robust data reporting must be balanced against the benefits of promoting this inévitable future area of business. 

And there can be no better promotion for the bene- fits of legitimate, paid-for downloads than a chart highlighting what other consumers are buymg. 
From the future to the past. It is easy to forget quite what an impact the antics offour young Liverpudlian lads had on British music and the UK music industry four décades ago. After 73m people tuned in to watch them perform on the Ed Sullivan Show, The Beatles changed British music forever. They touched and influenced every sector of the business. They put Liverpool on the map, but they also brought music from ail over this nation to the attention of the world. In tum, their manager Brian Epstein - a record retailer, lest we forget - was an inspiration for man- agers into the following three décades. Epstein's NEMS organisation, and Apple, highlighted the mas- sive potential for pop merchandising, and the income they derived for the UK business provided a model for the international marketing industry of today. Quite simply, the music business would simply be unrecognisable today, without the events which fol- lowed that one week, 40 years ago. 

Bring on the new breed of 

traly talented artists 

ith a For years, l've had this dream 
long conidor with offices each In each office is an A&R ma piano 
ducers. They sign records. B cians, they . musical and rejectl Ifs not a perfect better than thi of the punk âge in • 
more impôt My drea 
Record companies 
shouldn't bend to the 
needs of the média 
based on Pye Records circa 1968, or the EMI thil The Beatles signed to in the Sixties. Young George Martin was one of those A&R men. A con- ductor and arranger, it was he who signed, tlien led The Beatles to the articulate, expérimental people they became. If you are the chair- man of a modem record Company, can you name one ofyour A&R staff who could have donc that? People tel! me Katie Melua is in the vanguard of a new wave of 

"real" artists. They say it is great that she can "actually sing live" - but wouldn't it be strange if you signed a footballer and people told you it was fantastic because he could actually kick the bail? There have always been good, real artists, and there are many around today. There have always been untalented artists; there has always been ignorance and uni- form-wearing. There has always been the flock of sheep following the few. But I do know that Katie Melua is one of the few and long may the flock follow, because if this new ratpack of young bluesy singers is evidence of an industry trend to allow a few individualistic, blues-based artists through, it will only help record sales and provide life-blood for us ail. Broadcasters have an agenda - to deliver an audience in line with a démographie target - not the coolest of constraints to admit to. Record companies shouldn't bend to the needs of the média, but bravely record people who are hril- liant and ground-breaking and then find ways to market them even if the demographically-chal- lenged média don't get it at first. Mike Batt is the songwriter and producer hehind Katie Melua's number one album. 

Which "celebrity" would 
you throw in the jungle? 

In the wake of John Lydon's departure from l'm A Celebrity, Get Me Out Of Herel, which rock legend would you like to see thrown into the jungle? 
Mark Palmer, f managing director 'John Lydon knew what he was doing by walking out - how about we just put him back in there again? That would really upset him Now he's been on the outside and heard what ail the olhers have got to say about him, it —' ' good TV," 
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Tony Moore, Kashmir Klub owner I d like to see Axl Rose thrown in there. He could sing Welcome To The Jungle, but I don't think he'd cope vety well, which would be fascinatinn ■ Hnuiony Hall, Mint Source '  Recordings managing director "Bob Geldof would be a good one because lie does my head in, but he'd cope well. Also, Sono because he's got a lot to say, but at the same time he doesn t actually say anything, so 
on |^t "0nle0ne t0 cha"en9e him 
Jones soliciters partner 
"Now John Lydon bas left ifs time to send in someone truly in tune with life kl the jungle - Sting. Of course, if Sting has othei- commitmenls, Marilyn Manson could always do with a 

holiday in the sun.'  David Wille, Warner UK senior international manager "It would have to be Keith Moon, just for sheer entertainment value, together with Peter Hook and Keith Richards for their story-telling. I would like to see those three in there - they would ail get up to no good.' Nick Stewart, Endeavour Records CEO and Virgin Radio's Captain America TJProby, because he would be outrageous in bis own way as Ihe combination of Johnny Rotten and Jordan have been. He was the outrage icon of bis génération. And Jim Morrison, but he'd be so moody talking about Lizard Kings, David Crosby, too, he'd be a complété pain in the arse," , Jim Batchelor, Woolworths & MVC Head of Commercial "I would send in Chas & Dave so they could sing their comedy Spurs songs to their hearts content where no-one could hearthem."   Craig Hargrave, Rock Action Records label manager "Mick Jagger for reasons that you couldn't possibly prinf but also because he is a rock dinosaur.' Gareth Perry, Virgin Megastores chart trading manager "How about sending in Keith Richards, Lee 'Scratch' Perry, Sinead 0' Connor, Morrissey, Mark E Smith, Van Morrison, Jullan Cope - and turf out the dullards that are currently there." 



Cheered by Air's international success, EMI Europe 
chief Emmanuel 0e Biiretei talks about the 
continuing strength of continental European music 

You've just had a great resuit with Air's album eutering the UK chart at two and scoring in 10 other Top 10s across Europe. What do you think this says about the potency of continental European repertoire? The success of Air reaffirms the potency of continental European repertoire, Talkie Walkie is Europe's number one album and the UK's number two. It shows that good music from Europe can be number one across the whole continent, charting higher than repertoire from the US and UK. European music can be globally successful. Air have sold 
61 in e US in 

Continental Europe is now so mature musically that rather than trying to be a copy of US or UK artists, Europeans are rapidly forming their own musical blends. Music is getting more and more exciting. A lot of worldwide hits are written by Europeans. A few years ago, France was on a bot streak, with acts such as Air (on their first album) and Daft Punk and many others enjoying international success. Why had things gone a little quiet before this Air success, do you think? Quality music always cornes in waves. A few years ago there was an explosion of French electronic music, but continental Europe isn't just about France. Over the past few years, we've seen massively successful records from artists like Tiziano Ferro from Italy, Herbert Groenemeyer and Reamonn (successful in Portugal) from Germany, Mariza from Portugal, Kate Ryan from the Antler Subway label in Belgium, The Rasmus from Finland, Lene Martin from Norway, 

Caria Bruni and Manu Chao from France. These artists show that continuing to develop repertoire from différent sources can work. Some major companies have looked to withdraw from smaller markets under pressure over consolidation. What is your view on such stratégies? EMI is a very multi-cultural company. We have a slrong commitment to local repertoire and tobreaking it across borders.Of le, your 

territories across Europe, working as a team to cover ail possible repertoire. What do you think will be the next continental market or act to break internationally (Air aside)? The Knife from Sweden - they won five Swedish music awards while domg everything themselves. without any kind of backing. We aise expect international potential with the artists such as Phoenix (France). Kate Ryan (Belgium), Royksopp (Norway), Saybia (Denmark). Emmanuel De Buretel is CEO of EMI Music Continental Europe and was awarded a Médaillé des arts et 

DOOLEY S DIARY 

Born; In the Czech Repi time after the Second World War. First job in the music business: Playing the violin in the Czechoslovak Chamber Orchestra at the Salzburg Music Festival in 1964, Final job in the music business (in your dreams): Being a radio DJ, because 1 like talking. First record you bougbt: Witli The Beatles on the black market in Prague. It cost the équivalent of one half of my monthly student 
Last record you bougbt: Bach Solo Cello Suites recorded by Paul Tortelier. Your current favourite book, DVD, 

Best thing that has happened to you in the past 12 months; Renewing my deal with PPL/VPL anc 

Notwithstanding my entirely 

gaine or gadget The Da Vinci Code book by Dan Brown Best friend In the music business: Sara John. Greatest passion other than music: Sara John. 

All-time I Best piece of music business advice given to you: Always be yourself and never humiliate anyone (from a close, old friend in the City 
industry moment?; Being as play the violin at a Warner sales conférence about 10 years after being forced to give up because of a Personal injury (the request was prompted by entirely friendly and   -always). 

What Beatles 
anniversary...? 
Remember where you heard it Dooley is not sure whether Apple Corps' Jonathan Kleid was entirely joking when he suggested that the timing of this week's Beatles DVD "At Apple, 

irsaries, because they tend every two or three days," 1 
the future t by Coca- Cola last week and are thought to be making "good progress" according to an insider. A formai décision on the 

end of February... KaZaA-owner Sharman Networks istomorrow looking to file papers to set aside an Australian court order permitting 
documents and electronic records of KaZaA's activités Down Under. The order, issued by Fédéral Court judge Justice Wilcox last Friday morning, led to anti-piracy company Music Industry Piracy Ii attend 12 premis 

ie"... Steve Lillywhite's departure im Mercury is neatly timed - he ips into the studio with U2 next ie Darkness continue tp 

Forum is edited by Joanna Jones 
make sterling progress in the States with 40 adds at pop radio last week and a whopping 50 spins for the video of I Believe In A Thing Called Love on MTV and 30 spins on MTV2. But there was one unfortunate boob in their plans to cross-over to pop last week, Apparently. while US TV bosses fumed about Janet Jackson's recent over-exposure - which also reportedly saw lier banned from featuring on last Sunday's Grammys show - pop radio obviously believed breast is best, with her new track romping ahead to become the number one most-added. Dooley awaits a celebrity death match-style retaliation from Justin Hawkins... Most commercial radio operators agree that the changes to commercial radio licensing that Ofcom is proposing are good for business. However, one industry may be less happy - prinlers. The ink and font boys could be seriously out of pocket because Ofcom is proposing that applications for licences can now be made electronically, which could save applicants up to £10,000 in printing costs alone... The inimitable Tom Watkins and Darron Coppin are on the TV again. but this time it is in the guise of a one-hour programme about the building of their new house in Pett Level, East Sussex. Their grand opus will be being overseen on Channel 4's Grand Designs on February 25... He is not the only one. Look out later this year for a Five sériés featuring Excess Press's Jayne Houghton, who has been given a £250,000 stake and challenged to buy and sell thi - and keep ail th BBC Sports dynamic duo of Alan 

Dalglish receiving the lifetime achievement award at this yeats HMV Football Extravaganza. For tickets for the March 30 bash at 

Joss Stone played a rapturously- received gig at London's Scala venue last Wednesday (February 4), perfoi ming a set including 
Boilerhoiise Boys, while celebrity fans including WiilYoung and Trevor Nelson watebed. After the gig, Stone was rewarded for her efforts when she was presented with a goid dise for her The Soul 

Sessions album. Pictured at the Soho House soiree are (front row, left to right) Stone, Relentless' Shabs Jobanputra and Roland Hill, (back row, left to right) OWL's Dave Woolf, Freshwater Hughes Managements Brian Fi eshwator, (Stone's parents) Richard and Wendy Stoker, Jaqui Hughes, Relentless' Paul Franklyn, Clare O'Bree and Glyn Aikins. 



Classified ^ 
Rates (per single column cm) Jolis & Courses; £40 (min. 4cm x 2 cols) Business; £21 (roin. 4cm xl col) 

The latest jobs arc also availablc onlln cvcry friday at www.musicwecl<.coni Booking deadline: Tbursday lOam for publication the following Monday (space permitting). Cai   Wcdnesdayprii bookings: 17 days prier to publication). 
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m 25 YEARS AND STILL No. 1 
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mmm Roya'ty Audits Manager Eun!tedKi>ngdomr'9 EMI Music Publishing 
EMI Music Publishing Ltd bas an exdting opportunity in its Royalty Tracking department 
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I^Ctolng&^Cd! Londo^S 00^' HR AdVISer' EMI MUSIC PubllShln9, 
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Classified ^ 
Contact: DougHope.MusicWeek Classified Sales, CMP Information, 8tli Floor, Uidgatc Honse, 245 Blackfriars Road, London 5E19UR 1:02079218315 F: 020 79218372 E: domj@inusicweck.com 

Rates (pcr single column cm) Jolis & Courses; £40 (min. 4cm *2 Business lo Business: £21 (min. do Notice Board; £18 (min. 4cm xl col Spot colour: add 10% Full colour add 20% Aliratessubjectto standard VAX 

Tlte latesl jolis are also avaiUble online every Friday at www.musicweekxom Booking deadline; Thursday lOaro for publication the following Monday (space peraiilting). Cancellalion deadline; lOam Wednesday prior to publication (for sériés bookings: 17 days prior to pubfalion). 
JOBS AND COURSES 

Small successful label and management company needs; 
Royaity Accountant / Book Keeper A full-time experienced royaity accountant with good général knowledge of copyright and other related matters. 
You should be within easy driving distance of the Farnham (Surrey) area, and have a good working knowledge of computers in général and Sage in particular. 
General Assistant Ambitious hard working assistant for général duties. Computer literate and able to drive. 
Please send CVs to; Jo Goodale PO Box 214, Farnham, Surrey. GU10 5XZ or fax to 01252 851245 

f ocareermoYes\ 
LICENSING / PRODUCTION CO-ORDINATOR salary on experience 

worked for 3-5 years within an music company and have prover 

PowerPoint 
Applications will only be accepted through 

\S0 m Symphony Orchestra 
LSO Live Product and Stock Manager tcf21,(X)0) For this new position you will have work experience within and a knowledge of the music industry, be IT literate, highly organised with marketing skills and a drtv to work in the classical recording industry. For détails visit www.lso.caul</jûbs or call 020 7588111 

P/T bookeeper required by 
music management company in 

S-W London. 
Must have previous accounts experience. 
Average one day a week, hours flexible. 
Email: heavyweight@dial.pipex.com 

BUSINESS TO BUSINESS 

CD DUPLICATION 

UiWMi* 

020 7385 2299 
Rm 

lOPLRDET 

nw 

music &qames displayspecialist 

Posting Records? 

s® 1 DVd mo«e„ 
Wilton of London Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

HV 
JUKE BOX SERVICES 

0M3imm0XES IN STOCK 
020 8288 1700 

15 LION ROAD, TWICKENHAM 
MIDDLESEXTWl 4JH 

Showroom open 

■wiLii-Ji,1111.1111.1111 fl ^111 Ir^11'1^1 llilll l-liiffl'WFTiiiiinm'^ 

Advertise yout services by calling Doug: 
020 79218315 or Email: doug@niiisicweek.com 

^ cddvdvinyl + games 

redg^i® ^ displays 
WWW rpd d j S PI ay 



The liitest jobs are also avaiiable online 
Booklig doadlino: Tliursday lOam lot puMcattoi Ihe following Monday (space poraiilting). Cancdlation deadline: lOam Wednesday prior lo publication (for sériés bookings; 17 days prior to publicalion). 

chart & mid-price CD wholesialer 
good sélection & great pnees 

tel: 01923 896688 fax: 01923 896,633 
email: sarah@shopgenius.biz 

mmem 
REWARD 

CASH AVAILABLE For the purchase of libraries/œ. stocks promoboral sur^uses/private coliedions shop stocks/reviews, etc, etc. 
LP Records/Compact Dises/ VkJeo Cassettes/DVDs 

Many Years experience ensures a 
GiveusacalL 

CHEAPO CHEAPO 
RECORDS LTD 53 Rupert Street London, W1V 7HN Tel; 020 7437 8272 noon-10.00pm 

Rolled Eold 

Don't you 
forget about us... 

Over 1,000,000 CD's & DVD's always in stock, the majority of which are 20% - 50% below UK dealer price. 
.. .if you are htappy wlth the service 

we provide, please remember to vote 
for us in the Music Week Awards. 

Ta ectivete our updated price lists go to 
www. rolledgold. net 

□ ME CALU FOR ALL VQUR NEEDS 
□ 1 V53 091317 

Rolled Gold 

Music Week + musicweek.com = The 

Since musicweek.com iaunched last July, the jobs section ■ ■ 
alone bas attracted over 28,500 unique users. DGSt 

Combining this with the 9,980* copies of Music Week UGOBIG 
circulated each week means that Music Week reaches 
every level of applicant in every sector of the industry. foi4 

Find out how to ensure the best peopie find ont about your company's jobs. 
Contact Doug 020 7921 8315 doug@musicweek.com your 

jobs 

CASH RAID 
We buy CD Albums & Singles 
LP's, 12" & 7"s, Whîte Labels 
Promo's, Acetates, Video's, 

POS Material, Artwork, 
Awards and Memorabilïa 

Complété Collections, 
Overstocks, Inventories 
and Libraries cleared ! 
call Julian or Mark... 
Office: 01474 815099 
mobile: 07850 406064 
e-mail: mw@eil.com 



Dalafile 

Bntain's most 
comprehensive 
charts service 

Week 06 

TV & radio aîrplay p2Q > Cued up p24 > New reieases p26> Singles & albums p28 

ALBUMS  THÎSWÉËK Emma Free Me (19/Universal); Franz Ferdinand Franz Ferdinand (Domino): Jaimeson Think On Your Feet (Jdid/V2): Norah Jones FeelsLike Home (Parlophone); Lambchop Aw C'mon/No You G'mon (Labels UK): Courtney Love America'sSweetheart (Virgin) FEBRUARY16 Mellow Perfect Colours (Atmosphériques); MichelleThe Meaning Of Love (19/S): Plumb Beautiful Lumps Ot Coal (Curb): Span Mass Distraction (Island): Varions Late Night Taies: Turin Brakes (Whoai/Azuli); The Veils The Rnnaway Fdund (Rough Trade) FEBRUARY 23 Johnny Cash Uncarthed (Mercury); Ferry Corsten Right Of Way (Positiva); Ilya They Died For Beauty (Source): Speedway Save Yourself (Innocent): The Stills Logic Will Break Your Heart (WEA): Various Under The Influence - Paul Heaton (OMC) 
SINGLES TH1SWEEK Ferry Corsten Rock Your Body (Positiva); Fatman Scoop It Takes Scoop (Def Jam UK/Mercury): Ronan Keating She Believes (In Me) (Polydor); Mark & Sam With A Little Help From My Friends/Measure Of A Man (19); Stéréophonies Movie Star (V2): The StrokesReptilia (Rough Trade) FEBRUARY 16 Belle & Sébastian l'm A Cuckoo (Rough Trade); Busted Who's David? (Universal): Oeepest Blue Give It Away (Data/MoS); Junior Senior Shake Your Coconuts (Mercury); Keane Somewhere Only We Know (Island); Alex Parks Cry (Polydor) FEBRUARY 23 50 Cent If I Carit (Interscope/Polydor); Goldfrapp Black Cherry (Mule): Jamelia Thank You (Parlophone): JX Restless (Tidy Two); Lemar Another Day (Sony): Westlife Obvions (S) 

Albums give 
good return 
for débuts 
With sue weeks of2004 already behind us, it is clear that singles sales are still very much in décliné, though album sales continue to show modest increases. Last week saw singles sales tumble 11% to 432,234, while album sales improved by 13% to 2,533,337. Thus far in 2004, OCC data suggests that 2,726,573 singles bave been sold, a deçrease of609,913 -18.2% - on the same period in 2003. At the same time, album sales bave increased by 203,652 -1.3% - to 15,594,818. Much of that increase in album sales came last week, with the market driven by an unseasonably large number of Top 10 débuts - LeAnn Rimes, Snow Patrol, Lostprophets and Incubus ail making the upper échelon; the simultaneous release of a large number of love compilations geared towards Valentine's Day; plus the latest album in AU Around The World/UMTVs highly successful Clubmix sériés. The most impressive album sales performance of ail, however, came from Katie Melua. The 19- year-old Brit School student tops the chart for the tbird week in a row. with sales of her introductory album Call OffThe Search continuing to show dynamic growth. The album sold more than 71,000 copies last week, 

twice as many as it sold when it firet reached number 1 Melua's album bas sold more than 380,000 copies thus far, iScluding 212,000 in 2004 and is the biggest selling album of the year, as weU as the week. Melua's début single The Closest Thing To Crazy debuted and peaked at 10 in December but jumps 25-15 this week thanks to a modest 5% increase in sales in a weak portion of the chart. While singles sales overall head south, sales of 12-inch singles enjoy double-digit growth for the 
best tally of53,362 12-inch singles were sold last week, 

ofthe market. That's the formats highest market share for 40 weeks and is due primarily to dance imprint Credence simultaneously making availahle again 15 of its top titles, while Interscope bas apparently replenished supplies of numerous hip-hop favourites, hence the return to the Top 75 ofTheNext Episode and Bad Intentions by Dr. Dre, 50 Cents P.I.M.P., D12's Shit On You and The Real Slim Shady by Eminem. Ail 15 Credence titles - led by Dirty Vegas' excellent Days Go By at number 84 - and 13 on Interscope re-enter the Top 200. 

SINGLES NUMBER ONE LMC V U2 TAKE ME TO THE CLOUDS ABOVEAATW This record's appeal shows a major North/South divide, underachieving everywhere from the Midlands south, with its worst area, prcdictably. being London, where it sold only 51% of wiiat a number 1 with its national sales tally wouldnormallysell. 
ARTIST ALBUMS NUMBER ONE KATIE MELUA CALL OFF THE SEARCH Dramatico Even more poptilar in Ireland, where she used to live, Melua's album zips past Dido's Life For Rent to become the biggest-seller of 2004 to date, having sold 212,000 this year. HIGHEST NEW ENTRY LEANN RIMES THE BEST OF Curb/London Différent title, sleeve and tracks to Greatest Hits album that bombed in America peaking at 24. Here, sometime country singer Rimes - still a youngster at 21 ■ débuts at 2, topping her previous chart peak of 7 with 2001's 1 Need You. 
COMPILATIONS 

MARKET 1NDICAT0RS jions THE SMALL NUMBER: 514 

NUMBER ONE CLUBMIX 2004 AATW/UMTV Fifth number 1 compilation chart collaboration belween AATW and Universal Music Télévision, Clubmix 2004 sold more than 32.000 copies last week. 
BUDGET ALBUMS NUMBER ONE ITS LOVE-VARIOUS Crimson £2,99 in Woolworth's, when £5 or more is spent on other purehases, Ifs Love sold 20,456 copies last week, three times as many as any other budget album and more than ail but three full price compilations. 
RADIO AIRPLAY 
NUMBER ONE  NUMBER ONE OUTKAST HEY YA! Arista With 17% more audience than runner-up Take Me To The Clotids Above, Hey Ya! is number 1 for the tliird week in a row. 

ww. TV^vv^vcom 

i / MONDAY 16TH FEBRUARY 2004 ' West One Four, West Kensington, London W14, On Stage tOpm 



Radio hits spark 

Jamelia relaunch 

hiT^ï!X lt In A Boy s 

Kt£ 

A sélection of UK 
tastemakers select 
theirtavoiirite 
upcoming releases 
Gareth Gmndy, 
deputy editor, Q GRAHAM COXON FREAKIN' OUI ffRANSCOPIC SINGLE) 
'Blimey, there really is life aller Blur. Killer rifl". great tune, attractive!)' mindless lyrics. Bit reminiscent of Song 2, but since when was that a bad thing?" 

immédiate récognition to it; it's beautifully produced and sounds like a labour oflove. In an cra where pop music bas been seriously damaged, this album will go someway to repairing its 

Mal Page, co-owner, 
FAB Music, London £ keanehopesand 1 FEARS (ISLAND) 

'IVavis, tliat are easy to listen to without being MOB. The songs are very strong with more of an edge to them than their obvious 

March, and will be the firsl single offher new album. Up Up is the lead-off track from an album that is packed with good tunes. The song secs her realign her Sound to her more soulfttl side; it's irrésistible and you just have to move to it. Hopefully, it should bring her to the attention of a younger, more R&B-orientated audience. The production is really top notch and the whole package and marketing is of the highest quality. tXtra have already started to play it and hopelltlly they will be just the first of many." 
Gordon Gibson, owner, 
Action Records, Preston IKARA COLT WANNA BE THAT WAY (FANTASTIC PLASTIC) 

Se 
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