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Momssey aîms 
for Sanctuary hît Mot-rissey's first studio album for seven years and bis first for Sanctuary Records Group will be supported by a promotional schedule unprecedented for the reclusive singer. The campaign for the May 17 release of You Are The Quarry will include appearances on Jonathan Ross's prime-time BBC1 show on 

May 14, and on Later With Jools Holland in the week of release. "It is groundbreaking for Morrissey," says Sanctuary Records product manager Jennifer Ivory. "1 can't 
anything on this scale in the past." The album release will also coïncide with Morrissey's comeback gig at Manchester's MEN Arena on the singer's 45th birthday on May 22. The 15,00.0- capacity gig sold out in 90 

Sanctuary Records Group CEO Joe Cokell says You Are The Quarry is one of the most exciting releases that Sanctuary Records has released. "Morrissey lias made a brilliant record which we believe is his best solo work to date, that will excite both his existing fans and a whole new génération of music loyers," lie says. Sanctuary is also reviving the Attack Records imprint to market the release. Morrissey says, "I told Sanctuary thatIwanted to 

relaunch the label and they agreed." He also plans to sign new talent to Attack. Meanwhile, a new génération of rock acts including Your Code Naine Is; Milo, Hundred Reasons and Million Dead bave rccorded versions of classic Smiths songs for a compilation album How Soon Is Now? - The Smiths Songs by... Tlie album will be released on June 28 through Eat Sleep Records' rock imprint Sorepoint Records. • see Eat Sleep profile, p4 

Telstarseeks 
rescue plan 
Bosses search for buyerfor 
parts of company as it hits the rocks, blaming 
internet piracy and lack 
of radio support p3 
Eatîng and 
sleepîng music 
Low-key indie label Eat Sleep 
reveals the approach that 
hashelpeditclock up 
100,000 album sales in the past year p4 
Targeting the 
maînstream 
PRs are looking to the 
mainstream média to 
build support for the 
M0R acts dominating 
the chart p9 
Thisweek'sNumberls 
Albums: Anastacia 
Singles: McFSy 
Airplay; Brititey Spears 
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Télécoms group goes up against the likes of 0D2 by planning content distribution services 

BT dials in to downloads 

by Gordon Masson and Ajax Scott Télécoms giant BT Group is look- ing lo launch its own download service by "the sumnier" as part of the roll-out of its BT Rich Media 
The download initiative will 

"We will defmitely launch a music download service. We're still finalising whatthe strategy will be, including what the model will be and who our partners are," says BT Rich Media CEO Andy Brown. Suggesting that the Il foci 
ating a consumer-facing retail simple offering. It is likely be one of the the coi first high-profile outpuls of BT partnei Rich Media, which was launched ers ratl 

The plans will put the company in direct compétition with the likes of OD2, which is currently the leading European online music distributor. OD2 - which recently announced it had sold 1m 

(or free) on broadband, dial-up 
BT service - 

d other suai content as well as udio files, he insists that pany plans to be a B2B o artists, labels and retail- id publishing copv-protected ontent on the internet. Although few détails were 

toria for releasing content, for example allowing consuraers a certain number of free previews. BT can also store, manage and securely wrap any digital content and make it available to purchase 

sraall businesscs as little as £100, it could prove popular with indie labels or even unsigned bands to 
It is understood that BT is also already pitching the service to the largestar ' 



@ "The online video marketplace needs the 
support of ail record companies to create 
a viable business' - Viewpoint, pl4 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Your guide to the latest news from the music industry 
How Tcpr PHHnnm ferkpri trio to Uaanda in a bid to Radio Conférence with an interview was awarded an IFELElatinum ba p p.... • t, . wjth The Who's singer Roger Daltrey. Europe award in Mardi for 1m pan- promote urban Bntish music there. wnn i ne vvnua j j jr li^h sales. Seven other albums The tour will include the DJ and The Academy bas also unveded détails were honoured, headed by the Sony- producer Paul Pink working in of the subjects to be covered by the issued Evanescence album Fallen, Ugandan capital Kampala with local evenfs main speakere 
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HMV to close 

œ 

and one in Strongville in Ohio ® 02 bas signed deals with MTV, ; with MTV, at 9pm on Saturday, May 22, NME. p5 ® 102.2 Jazz FM is hosting its first 

11 sponsored stage is belng added tliis year and will feature John Prine, Làura 
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News 

News edited by Paul Williams 
Restmcturing process begins as administrators court buyers for troubled business divisions 

Telstar reshape results in job cuts 

slaff are faeing redundancy this 
urgently seai-ch for a buyer for tlie parts of the company that bave gone into administration. With bosses blaming a multi- tude of extemal problems - from internet piracy to lack of support from radio stations - for the eom- pany's failure, administrator Men- e Restmcturing is 
groups, including existing Telstar minority shareholder Warner Music, to acquire the business. An advert is being placed in the Finan- cial Times this week (Thesday). 
Williai Paul to reveal the m the business, which includes Telstar Records (including the Telstar TV label), Telstar Independent Records (including dance imprint Multiply) and Telstar Music Holdings. Not- ing that he is still investigating the level of debts, he adds that his pri- mary objective is to 'achieve value for creditors' and preserve jobs. 
Neil Palmer admils that "most of 

the staff closely associated with the companies affected" have been or will be made redundant in the near future. He adds, "Everybody's posi- tions at the company, including those of the managements, are cur- rently being considered and it is likely that there will be some changes although these have not been confirmed yet," Wildstar Records, the joint ven- ture with Capital Radio which includes Craig David among its rester, is unaffected by the moves, as is music publishing unit Strong Songs and média buying arm Media Mbs Limited. 
his colleagues at Menzies is to try and find a buyer and one hopefully 
going concern. Sources suggest that Warner - w hich already has a 20% stake in the company - had a deal on the table last week and Palmer confions it is one of the groups being courtcd as a potential white knight. It is understood that conversations have also been held with V2 in recent weeks. says, i - spoke third parties, including Warner, and as those discussions are still ongoing we would prefer not to go into spécifies and cannot comment further at this moment in 

time." Palmer also suggests that the future stmeture of the company will be a"slimmed down record and marketing company reflecting a workable business model for the 
Wamer was available for comment Telstar's current distribution agreement with BMG terminâtes in June and Palmer suggests that the group will begin talks with var- ious parties, including BMG, about putting in place a new deal. Palmer attributes the current problems facing the group to 'internet piracy, the contînued squeezing of price and shrinking 

margins added to spiraliing record marketing costs, the failure of radio and TV to support new UK artists, the collapse of the singles market and the général dépression 
Telstar switched its 

base to artist projects in the second half of the Nineties and scored ini- tial success with the likes of BBMak and Craig David. However, despite substantial investment in artists as diverse as first sériés Pop Idol finalist Rosie Ribbons, Dirty Harry, Claire Sweeney, Stargate and Maria Willson, its only suc- 

been the Checky Girls and Mis- 
It was also pinning its hopes on Victoria Beckham, although its only release with her was the dou- ble A-sided This Groove/Let Your Head Go, which debuted and peaked at three in Januaiy and has to date sold 67,000 copies over the counter in the UK. The company's biggest-selling act Craig David - through its Wild- star joint venture with Capital - also saw a dip in sales from the high watermark of his smash début album Bom To Do It, which sold 7m worldwide. with the follow-up SlickccThan Yqur Average manag- ing a more conseTOtiveJJrnsales. One source observes, "Craig David didn't happen last year and the TV 
Colin Lester, co-owner of Wild- star Records and manager of Craig David says he has not talked to Tfel- star's administrators about the company's shares in Wildstar, but adds, "The people at Telstar have always been great to deal with. It's sad the company is in trouble. There are lots of good people there and I have no doubl they will re- emerge somewhere else within the indnstrysoon." - J' robert@miiSicweekcom 

02 forges média partnerships to host music events 
02 is making music a central part of its marketing strategy this year by forging partnership deals with MTV, Capital Radio and the NME to host more than 30 events. 02's head of brands and marketing communications Susie Moore says that by linking with these brands and other partners the group is covering ail média - TV, radio and press - and reaching a diverse audience with a broad 

range of musical tastes. The move follows the recent launch of 02's £4m ad campaign to push its digital music player (DMP). Although 02 has previously worked with Capital on Party In The Park, Moore adds that those exercises were akin to dipping the phone group's "toe in the water", while this new sériés of deals marirs a comprehensive attempt to 

raise 02's profile in the music arena. "Music is a key strategy for us, wc have great partners and some strong summer events," 
The move involves a raft of 02 Music-supported shows and initiatives throughout the summer on top of the regular music events liosted by NME and Capital, including tlie Britpack tour and Party In Tlie Park, whicli will now 

be supported by the mobile group. Among the new /VM£-related shows will be a sériés of Euro 2004 events, which will support England's bid to win the European Championsnip m Portugal with 
02 Music will also underwrite a new student tour in tandem with tlie NME. Moore adds that a key feature of this and the other events will be using tlie 

interactivity of mobile phones such as m-ticketing, limited-edition tracks available on 02's DMP and ringtones, A new link-up with DazedAnd Confused magazine will see a one-off concert, Heroes, featuring up-and-coming acts teamed on stage alongside their own Personal idols, while a partnership with gay club QueerNation will include a sériés of party nights. 
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Monkey Gone To 

class single is just the tip of the iceberg, (single, May 24) 
this is still one 
classic. (from best of album. May 3) 



(Drive-TJim) 
(Drive-Thru) 

#The download business lias focused on 
audio files, but online and mobile 
developments mean that music cannot 
just exist in isolation'- Editorial, pl4 

through 100,00Ô^tbt]m sales 

Indie treads 

winning path 

indic label Eat SIeep Records - which bas quielly clocked up more than 100,000 UK album sales in the past year with little fanfare - are ail tire more noteworlhy. From their office in south Lon- dons Eléphant & Oislle the label, which was formed 18 months ago by three former Mushroom Records staff with backing ffom Ministry Of Sound, lias built up a catalogue of some of the world's leading alternative bands. 
signs acts, which is perhaps the antithesis of chequebook A&R. "None of the bands we bave signed or licensed bave been for more 
agingdirectorWez. 
approach to business is with rising Emo stars Brand New, who are licensed to the companys Sore- point imprint for two albums. Their current album Deja Enten- du lias sold 20,000 copies to date in the UK. Nol vasl numbers, but, with the label paying the band an advance of just £7,000, it makes for the foundations of a solid busi- ness. The taiget for Brand New is 50,000 albums in the UK this time around, which looks achiev- able given the band are about to support Incubus on their forth- 
singlc is the currcnt record of the week on Radio Ones Colin Murray & Edith Bowman show. 

their album Say It Uke You Mean It, whileThe Movielife have shifted nearly 10,000 copies of Forty Hour Train Back To Penn. "Some ofthese bands cost literally nothing to license, they are just tlnilled their records ai e getting a release in the UK, which they olherwise would- n't," says Wez, who opérâtes sepa- rately from Ministrys other labels and reports directly to Ministry founder James Palumbo. Another potentially high-profile Project close to fruition is an album of Smiths songs covered by cmerg- ing rock acts. Titled How Soon Is Now?, the album will be released through sister imprint Sorepoint in the summer and fcatures Flundred Reasons, Million Dead, Your Code Name Is: Milo and This Girl. Other bands signed to Eat Sleep who will be developed in the com- 
Clayliill and The Belles. "We want to croate a label which lias a wide range of acts alongside each other, which is why we have Sorepoint for the heavier end of the scale while the main Eat Sleep label can be the home for almost anything," says label manager Nigel Adams. Given the music industryk cur- rent state of flux, Eat Sleep's enthu- siasm for music and business is _ T think we are filling a vhich bas developed by the way majors operate," says Adams. "We can sell several thousand albums by an act just on the back of touring and word ofmouth. If the suras are right an act doesn't have to sell half ion albums just to recoup." 
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Glastonbury organisers to 

probe ticket ordering chaos 
Glastonbury founder Mich Eavis is to raeet shortly with festival's ticket agency 
repeat ofthisyear's ticket order- 

The talks follow a sériés of complaints from fans who spent hours trying to buy tickets for the June event over the phone or online but found téléphoné Unes and the officiai website contin: 
uallyjaramed. Seetickets managing director Nick Blackburn, whose company was responsible for handling ticketing sales, lias defended bis 

ihone lincs and the website, Jlearly the engineering spec- ficalion was well short of what vas needed," 

Because last year's event sold out for the first time in less than a day, he adds demand from festival goers was more acute for this year's feature, which will include performances Paul McCartney, Muse and Oasis. 
nation of Really Usefhl Théâtres ticketing, Ticketselect and Way Ahead, installed additional servers, which prevented the 
burn adds that short of installmg "1m téléphoné operators", which would be economically and logis- 

went on sale on April i with around 200m redials. He explains it would take mas- sive investment in phone oper- 
service that massive demand. "1 think the redial button is the worst invention, but this is really a story about the huge demand for Glastonbury. It is a huge event with huge demand, 20 times the demand than we had last year" he says, ' 

lichael Id only s<   r, wanted pay- ment by débit cards only, and it was necessary to obtain the names and contact détails of both the buyer and the holder of the second ticket. This nieant an increase in the number of callers and also extended the average 
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3mv looks to map out 

the way forward 

Ministryof Sound its Worldwide 

Piracy hits music sales for the fourth consécutive year 

Global décliné may 

bave bottomed out 
  Snell notes, "The format is WoHd'S top markets POtentiaUy margin enhancing for ■ music corapames - given it retails 
ï japan ^ $SÏ£'/IS at a higher P"™ but involves little luit13" 

is still only half of what it is 

chairman and CEO Jay try endured asBctHyear of décliné, ays, -I think the perfonn- with a devastating 19.0% fall in 
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ILRmatchesBBC 

onSonysshoitlist 
Commercial radio has fiirther & Joël, who join Radio One in raised its gamc in the Sony Radio August, have one music nomina- Awards music catégories to match tion and t\vo elsewhere. exactly the BBC's nominations The Capital group's music showing. interests at the May 12 ceremony With Emap Performance at Londons Grosvenor House accounting for more than half Hôtel are solely focused on Xfm, 

Confident Capital eyes audience gains with new DJ 

Vaughan era begins 

with massive spend 

Si^nnounccdî^tTu^day6 gofor th^newl^ The BBC's own 17 music nomina- introduced DJ of the year where 

the arrivai of a présenter with an 
people like Johnny 
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dvd 

europe.04 

One to One 
Following the introductory keynote, day one will launch with a sunimary of where the inarkel is at in the UK and abroad: how différent formats have been selling, the number of titles released to date the sort of sales volumes they have achieved, and forecasts for how the market will develop. This will be followed by a session looking at how multichannel production is changing the creative process and enabling arb'sts and producers to bring an added dimension to new and classic recordings. The first session after lunch will explore how successful différent approaches to catalogue have been, and this will be followed by a session examining how DVD can and should be integrated into the strategy for most new artist releases. Two key thèmes runnîng through every session will be maximising creativity and financial reward. 

DVD Europe 2004 returns this June and once again will concentrate on music DVD. Building on the overwhelming success of last year's event, DVD Europe 2004 will bring together key players from across the European music industry to focus on the artistic, technical and commercial challenges and opportunities that the format offers. 
Delegate sales now open 

Email janiess@musicweek.com for further détails and a booking form 
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mr 

The second day will combine sessions looking at how to build sales of music on DVD with a look forward to other ways of exploiting audio visual content without releasing it on dise. During the first session leading marketers will discuss the besl marketing stratégies for reaching the consumer and ensuring excitement at retail. This will be followed by a session looking at copy protection. After lunch leading designers and packagers will showease some of the best examples of recent DVD design and packaging from around Oie world, exploring how différent approaches were adopted for individual projects. The final panel discussion will take a look into the future to examine Uiow technology is opening up a new world of gpportunftjes. for artists and music compai inteiface with fans as the internet, interactive Wireless crealenew environments in which to audio'visual contint 

MediaPack IPROMO] TVBEurope 

For sponsoring this event contact; tucy Wykes Tel; r4g(0)20 79218347 Email: Iwvkesiadnpinfonmtioniom 
Scott Green Tel: *44 (0)20 79218365 Email; scottgmitàcwcekcom 

Matthcvv Tynell Tel; <44 (0)20 79218352 Email; nBttliew#musicweeltjcoiii 

for delegate regislraîions: James Smitti Tel: *44 (0)20 792). 8308 Email; jamessjnnusimseekcûm 
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www.directdemand.com 
Ltd. 

Contact: Chris Rock 
120valRd Promotions 
London NW1 7DH Recordings +44 0207 482 4848 Tel Management 
+44 0207 482 4846 Fax 

Music Promotions, Marketing, Management and Recordings. We are the complété Solution. 
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Fealures are edited by Joanna Jones 

MOR acts' recent grip on the charts has made PRs re-examine their promotional stratégies, 
with a focus on building their artists via broad-based mainstream média. By James Roberts 

Swimming with 

the MOR tide 

The dominance of MOR acts in the album charts over the past few months has encouraged PR's and pluggers to rethink the way they execute promotion campaigns. Ilseems, increasingly, thaï the best campaigns are about a slow, steady build that allows both the média and the public to feel they have "discovered" an act. The key to breaking an MOR act is not about iront-loading enough raomentum into a single- led campaign to ensure a high new entry in the first week. In fact, almost the opposite is now becoming standard. Some of the most successful new artist launches of the last six months - among them Joss Stone, Katie Melua and Jamie Cullum - have ail begun with fairly low-key album débuts around (or outside of) the Top 40. As the rules of how to break such artists change, so are the dynamics of the média peck- ing order. In the world of MOR, Parkinson and Songs Of Praise are more important than Top Of The Pops and CD:UK, and a page in the Daily Mail ofters more benefit than an NME cover, One of the artists at the forefront of the crossover between the adult market and main- stream is jazz pianist and singer Jamie Cullum. Although Cullum had previously enjoyed critical acclaim in the classical world, it wasn't until he was adopted by the mainstream média that his career really took off. Realising that the mainstream média was unlikely to warm to an act presenled directly from the classical world, Cullum's label Univer- sal Classics & Jazz enlisted a team of pop and rock specialists to do the job for them. The promotion team includes Kas Mercer of Mercenary PR - whose roster includes Lostprophets, The Hives and Metallica - for national press, working alongside UCJ's Linda Valentine, who handles the more traditional classical-fricndly press. UCJ's marketing director Dickon Stainer says, "It meant Jamie got a wider spread of press than he would otherwise have got. He's not a pop artist, but he has proven to have appeal in the pop market, and I think we have only just seen the start of his potential in that area. Likewise, pop pluggers presented Cullum at radio, which meant he was taken more seriously than perhaps he would have been if he had bcen pushed via the classical route. The task of taking Cullum to régional programmers more used to being presented with the likes of Busted or Blue was handled by Jo Hart of Hart Media. "We really made an effort to get people to see Jamie play live as we knew they would warm to 

Batt tears up PR rulebook 
for Melua's début album 
Katie Melua is certainly the him, adding Republic Media ; story of the year to date, selling more than 900,000 copies of Call Off The Search since ils 
The reiease through tiny i label Dramatico has broken a few rules about how things are doue, perhaps none more so in the area of PR. Call Off The Search was initially released without a breakthrough single or significant radio interest Mike Batt - the label's founder and Melua's main songwriter, producer and financial backer - didn't have a concrète plan, but says because he had no one to report to at his company he could react spontaneously and independently. "It was very much put together as I went along," he says. "We wcre proactive as well, but we were more reacting than anything else." Batt is a man who knows the importance of lunch dates. After individual lunches with various radio producers, including Paul Waters from Terry Wcxjan's Radio Two breakfast show, Melua's music started to get occasional airplay. Batt then pushed for publicity at spécial lunches held at the Langham Hôtel, where joumalists were wined, dined and performed to live by Melua. Batt gradually built a team around 
him immediately, even if they w idea of it," says Hart. "We set up performances everywhere from Manchester to Edinburgh to ensure everyone knew who he was." Hart says that after the showcases, support was strong for Cullum, although it took time to translate into airplay. "The support was there from an early stage with the adult contemporary stations and BBC stations, but after a while it started to cross over into FM territory," she says. "It's about finding the right track to cross over. When Jamie did his cover of Frontin' it changed everything in terms of opening him up to a 

Media to help with a press strategy just three weeks befbre the album hit the shelves. "We were brought in very late and we had to catch up," says Republic's Sue Harris. "But it didn't hamper us. We just had to rejig the normal process." Harris and hcr colleagues initially concentrated on broadsheet dailies, régional press, online press and Melua's connection to Northern Ireland, before ti their attention to teen and women's magazines, the music press and guitar magazines. They also invited joumaRsts to intîmate acoustic gigs, where Melua could win their favour. In contrast to Batt's réactivé approach, Harris says that Republic's strategy was more mapped out, even if only in outlinc, during those first three weeks. Throughout, the aim was to publicise her subtly, and avoid ramming her down people's throats. "We were introducing people to Katie Melua and not over-hyping her," says Harris. "We wanted more of a dialogue between the record company and Britain, Everyone liad a riglrt to hear her album, whether you were 60 or 16." The strategy of unobtrusive 
;o the 

album that debuted at number 40 in the charts and steadily climbed to the top spot by the end of 

most people think it was purely word of mouth, but it was definitely driven by the marketing and press, which snowballed when Katie eventually climbed into the Top 10," says Harris. Mika Haydock 
younger audience, and meant stations like Radio One could really get behind him," says Hart. Hart also crédits Cullum with opening up the doors at radio through which other young acts are now following. "Artists like Amy Winehouse are really benefiting from the work Jamie has done opening up the demand for that whole type of sound," she says. For UCJ's marketing director Dickon Stainer, with fewer média outlets such as the National Lottery show, there is increased pressure on shows like Parkinson to deliver a platform for such acts. 



Jenkins push 
focuses on 
Msh angle 
nie growing numbei- of new MOR acts looking to make their impact in an increasingly saturated market is putting pressure on tlie cstablished "holy grail" pramotional routes sucli as Parkinson and Radio Two. "There is definitely a lot of activity in this area, which means we bave to do somcthing a little bit différent with a new artist," says Universal Classics & Jazz product manager Mark Wilkinson, who is currently overseeing tlie campaign for Wclsh singer Katherine Jenkins' début album, released last week. Although tlie album made a respectable début in this week's chart, it is only the start of a long campaign which is almost certain to see the record's fortunes l ise over the coming months. Wilkinson says that tlie fbcus is currently on building a strong story within Wales, which can tlien be rollcd out nationally as 

campaign. "So far the national press has been centred on stories based on Katherine signing to the same stable as Jamie Cullum for X amount of money. We are putting ail our efforts into building an incredible story in Wales. The média there are already referring to lier as 'our Katherine', which is great," says Wilkinson. Universal Classics has appointed Welsh promotion spccialist Joe O'Neill of Tlie Welsh 

Office to boost Jenkins' profile in her home market, which will ail add to the story. "She has already 
Wales, and was on the front page of the Welsh national newspaper the Western News on the day the album was released," says Wilkinson. Other promotions include a tie-in with the Welsh rugby team, which are ail helping to ensure everyone in Wales knows about Jenkins. 

"There is no Lottery show at the moment, and verv little variety télévision - it's just not around," says Stainer "Getting a slot on Parki„. son should never be the thrust of a campaign. a campaign is like building a house - it needs tobe watertight before you get to something like Parkinson. "The art of building a fanbase is harder than its ever been - albums are in gestation for longer than ever before and there is a greater focus than ever on régional promotions". Another act set to benefit from radios current appetite for MOR is Irish girl group Bellefire, who are being relaunched by East West as a trio. The group was previously signed to Virgin Records as a four-piece, although their album for the label was never released. Tlie sound of their forthcoming album Spin The Wheel, due for release in July, is aimed directly at the Radio Two and ILR producers that have supported the likes of Cullum, Dido and Joss Stone so strongly. Although the radio plot is quite clearly targeted at an adult audience, when it cornes to the press, the group will be targeted at ayounger audience than expected given their adult-friendly sound. Bellefire's PR at East West, Nienke Klop, says that despite the group's MOR sound, they still offer appeal to a younger pop audience. "The campaign is very radio-focused, but in terms of press, it will be introduced to the pre-teen mar- ket, who won't remember them from the first time round. Smash Hits, which is now basically 10- to 13-year-olds, would be a key title for them. The music is very housewife-friendly, but it will be people buying it for their grandchildren," 
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Call Patrick now to make sure you are 
involved in the next PR & Pluggers feature 
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régional radio and tv promotion 
our recen! hifs include.... 
No. l's 
LMC vs UE "Take Me To The Clouds Above" □J CASPER "Cha Cha Slide" 
No. I Album 
KATIE MELUATall Off The Search" 
No. E 
ULTRABEAT "Prelly Dfeen Eues" Top 10 
ULTRABEAT "Feelin' Fine" 
And coming soon: SPECIAL D, DJ SHARON 0 LOVE FRANKEE TEZLA DIGITAL DIVA, THE ZOMBIES. MARILUON NATAUE 
howeAMS' JLJLIET TURNERi honeyriders, xanda 

The Old Lamp Works Rodney Place Confach L O n d o n 
Susie Tomkins (tiVso 8540 sise □f Srroma Clark (f) 020 8540 eose (e) susie@tomkinspr.com 



e-frîendly" ma 
But such new launches are sure to be up against stiff compétition from MOR's newly- crowned royalty. For Katie Melua, who is no doubt the surprise success story of the past sût months (see breakout), the plan is to continue the build which has already seen her début album Call OffThe Search climb from the outer edges of the chart to the very top. Melua's PR Sue Harrisof Republic Media says the plan for the next few months is to cernent the relationship she has already made with key mainstream publications. "Most people know who Katie is, so she has to keep eaming their respect by performing well and writing good materialshe says. -Il's about promoting her in waves - she's back in May and there will be another push in July," says Harris. "And in the not too distant future it will be time to also focus on the next album." 

Slow but steady climb takes Outkast to the top 

Top 25 airplay hits of Q12004 
was from less auspicious beginnings tliat lead-off track Hey Ya! that became the real driving-force of the album. Entering the airplay chart at the beginning of November 2003, the performance of Hey Ya! was characterised by the slow build of the campaign. Debuting in the Top 50 at 49, following a 16-place climb from 65, its steady trajectory saw it rise over a 13-weel< period to reach the number one spot, only flagging to drop one place from U to 12 with an audience of 43.68m on December 14 as The Darkness's Christmas single surged ahead. Hey Ya! reached the summit on January 25, with an audience of 85.95ni, taking the top spot from Black Eyed Peas' Shut Up. The track stayed in pôle position for tliree weeks before LMC V U2's Take Me To Tire Clouds Above proved too strong a force, ending its chart reign. 

01JTKAST Hey Yai (flrista) 

BLACK EYED PEAS Shut Up (A&M/Polydor) 
GEORGE MICHAEL Amazing (Sony) 

10 DIDO L'rfe For Rent (Clrecky/AHsta) 

363,748 Pariophone/Pariophone 
L9 NO DOUBT Ifs My Ufe (Intcrscopo/Polydor) 20 KEANE Somewhere Only Wc Knc 21JOSS SIGNE M\ In Love Witli A Boy (Rclentless/Vu^in) 6,682 22 E1GLES1AS/KEL1S Not tn Love (Interscope/Polydor) U 23 BEYONCE Me, Mysetf And 1 (Columbia) 285,157 Sony/Sony 
25 OUTKAST/SLEEPY BROWN The Way You Move (Anst 

Leading the fîeld by nearly 15m listeners over its nearest competitor at its chart peak, Hey 

f! 

HART MEDIA 
REGIONAL RADIO & TV PROMOTIONS 
SPECIALIST & STUDENT RADIO 
Please contact Jo Hart or Caroline Moore The Primrose Hill Business Centre, 110 Gloucester Avenue, London NW1 8JA 
Tel. 020 7209 3760 Fax. 020 7209 3761 Email, info@hartmedia.co.uk 



EMI pushes on 
despite changes 
Staff at EMI Classics reniain uncertaîn about their future fol- lowing moves by EMI earlier tlris month to reduce ils global work- force by 1,500. The Company s UK 
Green, althougb détails of its exact form in light of the wider EMI 

Highlights of the GAOTC ros- ier include Yehudi Menuhin's impassioned 1949 performance of Brahms's Violin ~ Furtwiingler and t tivai Orchestra, E Dieskau's 1962 vi of Schul Berlioz dise from Dame Janet Baker, and a group of more recent gems, including Mariss dansons' decade-old account of Rachmani- Third Symphony and Nigel "ng of The Lark 

version of the Classic FM issues dmg based on new |)ran{Je(] get 

m 
agenda fn by the sec- 

WÊtt S breadth of which both registered in last year's and reper- Top 20 chart ofbest-selling classi- 
of 25 litles. 

Love Front A Stranger, etc. BBC 50/ Van Steen (NMC D073) " Benjamin Britten's only ■rienceof  ing for the commercial cinéma proved an artistically unhappy, if financially rewarding. one. His short OST for the 1937 Basil Rathbone thriller Love From A 

Brahms " — Symphony No.l: Tragic Overture LSO/Haitink (LSO Live LS00045) The second ■ instalment in the LSO s | Brahms cycle 1 under Bernard I Haitink's i than lives up to 

c^tss."1 

iir; 

The New MUSICWEEK, 

BïïïEC 
J\R1 & Cl JBMM OIS ÈONSUMI 

directory 2004 

If you'i-e not a subscriber, why not sign up now to ensure you have ail the industry 
contacts you need at your finger tips? 
To ofder your copy call 01858 438816 or online at www.musicweek.com 

And don't forget to check out Musicweek.com for regularly updated entries. 
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EMMA JOHNSON VOYAGE 
HER BRAND NEW ALBUM 

20 BEAUTÎFUL TRACKS 
FROM ONE OF THE 

WORLD'S MOST POPULAR 
CLARINETTSSTS 

Including 
Jesu, Joy of Man's Desiring Scarborough Fair 

Flight of the Bumble Bee Ravel's Pavane 
and John Barry's Returning Home 

www.emmajohnson.co.uk 

^emma 
r johnson 

CLASSIC /M 
CD OF THE WEEK week commencing 19th April 2004 

'She walks onto a 
concert platform and 
suddenly transforme 
herself into an 
expressive instrument 
of sublime beauty. ' 

UOJ 
www.universalclassics.com 

Release Date: 26th April 2004 1 Order from your Universal Sales Rep or the Universel Order Desk 
Call Off: 16th April 2004 | Tel: 08705 310 310 Fax: 08705 410 410 



Content owners with big ideas stand to make the most out of the emerging online world 

There's more to music than songs 

Ajax Scott editor-in-chief. 
Ludgate House, 245 Blackfrà 

Another week, another online announcement. The likes of Napster, Apple, Sony and Real Net- works have yet to reveal the détails of their laiinch programmes, but now there's another contender vying to carve a niche in an online market that looks set to be rather crowded within a few months. Of course BT's back-end focus will set it apart from the US-based consumer-facing brands - and bring it into direct compétition with OD2, which lias become the dominant engine powering the mushrooming European downloads business in the absence of any serious compétition. Despite the hefty sums BT has already invested in the Rich Media project, it was keeping quiet about most of the spécifies of the service at the launch last week beyond the basics of how it works. And with a pitch that potentially targets the com- plété spectrum of "content" owners - from minnows such as unsigned artists and local foot- ball teams with footage of their home games through to the giants of the multinational music, TV and film world - it still remains unclear where it will strike paydirt. One broader theme of its pitch that should have 

immédiate relevance to music, however, is just how important moving images will be to the future of the business. The early download business has inevitably focused on audio files, but expanding broadband capacity and technical developments in 
the online and mobile worlds mean that music can- not just exist in isolation. Artists will be able to spin off ail sorts of content - 
say videos, live performances, fly-on-the-wall footage or personal messages - whenever they want, via the web or mobile platforms, in real time, or at least something very close to it. And they will be able to charge for it if they so desire. This is not some futuristic vision, but a reality that is literally just around the corner. And music (like the games and porn businesses) is still in the van- guard, ahead of TV and film companies, who are still waking up to the nightmare of illégal file-sharing of their content. Whether it is Napster, Apple, OD2, BT or any- one else for that matter who steals the mardi in powering such services is yet unclear. But the only way for content owners to take advantage of any of them tomorrow is to think big - today. 

Online music videos need 

tobelicensedaswell 
The stand-off between MTV and web - which can then be saved 

iS ^^deesponseiVon, 

There are thousands of 
music videos available 
for free on the web 

Is Morrissey still relevant 
in today's music scene? 

is preparing to 
he could do a Syd Barrett, or do a bombastic triple album of absurdity that was a glorious failure. He's made 

Basass 

Smiths. I don't think anything inhis 

ofpop 



Sony International s new A&.R supremo Martin Bodcl 
reveals what it is like to move from an indie to a major 
and talks about what he's been up to in his new rôle. 

throughail theartists.Myjob Aplit 

in the much deeper insiglit into tliem and with a couple their music. But it is just one way - 

shows. I think it is exciting to create 
srrsaK^nts. 

What is the best piece of music 
Living Room club inWl in 19BJ. Final job in the music business 

DOOLEYS D1ARY 

Shalœ pur 
money maker... 

;s like lie will bave a their heyday, not even the mighty m the European Kayleigh could land Marillion a UK 

show. Gregg was brought in to give bis seliinfl single... UK artist Canna full approval for lyric change to his Round, who recently signeda deal 



The West jobs are also available online evety Friday at wwwjraislcweek.com Eookiraj deadline Thursday lOam ior publication the lolkiwing Monday (space permitling). Caocellation dcadline: lOam Wcdnesday pnor lo publication (for séries bookings: 17 days prior lo publkalion). 

JOBS AND COURSES 
WINDSONG 

INTERNATIONAL gf 
The UK's leading International Entertainment One Stop {m 

AUDIO PRODUCT MANAGER A rare and c.xciling opportunily exista to join our Mus Buying Team. You musl have previous similar buyir expérience, in-depth product knowledge, parlicularly of indic / alternative / lefifield music and singles. Existing relationships wilh suppliées and knowledge of import/export/one-slop markets would be an advanlage. Excellent communication skills, self-motivation, tenacity and a methodical approach are cssential to this rôle. it your CV and covering Icttcr slating your salary cxpectations lo : Laurcn Undcrwood, Personnel Assistant, Windsong International, Electron Housc, Cray Avenue, Orpington, BR5 3RJ. 

EXP.ADMIN. P.A. wanted 
to work with MD of busy independent music pub. co. Gen. admin., prep. contracts, song registration, copyright enquiries etc. A demanding job for someone with good tel. manner, exc. admin & comp. skills and ability to cope under pressure. Knowledge of royalties bénéficiai. Salary neg. dep. on exp. N/S office 
(0207) 289 2648 

Angel Recording Studios requires an j 
Assistant Engineer 
Must have Pro Tools experience. Please send your C.V. wilh a covering letter to the address below or email your C.V. to: Iucy@aiigclstudios.co.uk 

Angel Recording Studios 311 Upper Street, NI 2TU 

CAN YOU SELL MIDEM? 
If you have several years sales experience, are interested in Music and understand the changes and challenges facing the industry then this could be the job for you. 
We are the UK organisera of MIDEM, the worid's leading International Music Exhibition where around 9000 Industry professionals ffom ail over the worid gather in Cannes once a year to do business. 
You will be responsible for selling stands, participations, advertising and sponsorahip at this important event. Apart from being a saies professionai you will be well organised, used to deaiing with clients at ail levels, full of creative ideas and looking for a real career opportunity. We will pay the right salary for the right peraon. 

Peter Rhodes Managing Director Reed Midem Walmar House 296 Regent Street London W1B 3AB 
peter.rhodes@reedmidem.c< 

Reed Exhibitions 

BA(HONS) DEGREE COURSE MUSIC BUSINESS 
^ 2YEARS univS VALIOATED BY MIDDLHSEX UNIVERSITY 

MODULES 1NCLUDE • BUSINESS & ARTIST MANAGEMENT • MUSIC PUBLISHING • MUSIC MARKETING AND MEDIA • LAW AND CONTRACTS 
WWW.ACM.AC.UK 01483 500 800 

THE ACADEMY 0F C0NTEMP0RARY MUSIC 
1 EUROPES LEADING SCH00L FOR ROCK AND POP MUSICIANS 

ENQUIRIES0ACM.AC.UK 

VICTORY RECORDS INTERNATIONAL DIRECTOR 
VICTORY RECORDS sei 
product line. Tbis includes the cre of sales and markcb'ng plans, relabonship maintenance with our inli distribution partners; coordination of advertising, press, touring, video and radio play in unison with our (orcign promotion partners Candidate must have a true grasp of the înternationat music market along wilh proven sales experience. 
MINIMUM QUALIFICATIONS: 
PREVIOUS INDUSTRY EXPERIENCE ALONG WITH VAST KNOWLEDGE OF THE INTERNATIONAL MARKETPLACE, 
Position is in our eiisting London oflice: Suite 33, London House, 271-273 King Street, Londen W6 SLZ (Hamniersinitli) 
SEND CV along *ith salary history to: f/'pTN fax: 1.312.873.3889 or E-Mail: tonyNctoryrecntds.com U^î) 

REAL 

PO 

JOBS AC 
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Classified ^ 
Contact: Doug Hope, Music Week Classified Sales, CMP Infomiatta, 8th f loor, Ludgate House, Z« Blackfriars Road, London SH 9UR 1:02079218315 Notice Board: £18 (min. dcmxl col Spotcoloui-.addlO% Fuil colour: add 20% Ali rates subjeci to standard VAT 

Tlie latest jobs are also availablc online every Friday at wwwjnusicweckxom Booking deadlrne: Thursday lOaffl for publication tbe following Mortday (spacc pcnnitlingl. Cancellation deadte lOani Wednesday prior to publication (for sériés bookings: 17 days prior to publicabon). 
CT «iiJ: IH m 

J 
HOP N mm CD DUPLICATIOH 

iH (5 years axperiencèV 
02073852299 

PLRner 
i Replacement Cases & Packaging items > CD album cases available in dear or coloured > CD single cases - ail types of double CD cases 1 Trays available in standard coloured and clear ' Cassette cases single & doubles • Video cases ail colours & sizes 1 Cand masterbags CD, Video, Cassette - 7" 10" 12" • Paper 7" 12" & 12" POLYUNED ' Polythene sleeves & Resealable sleeves > Mailing envelopes. Video 7" & 12" CD various types available. Also ail sizes of jiffy bags • Window displays .y™, ' CD/Record deaning cloths r**". ' PVC sleeves (or 7" 10" 12" and CD > DVD a 

Best prices given. Next day delivery (in mosf cases) Phone for samples and full stock list Phone: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE14 3SE 
E-mail: matpriesl@aol.com . Web: www.soundswhole5aleltd.co.uk ^ 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

TC VIDEO 

AN OASIS IN LONDON 

Uri. 

A 

0800 453 3547 
FREE LIVE RECORDING Portable 32 Trk recordinfl Systems on to ProTools & Logic • Submlt your DEMO & Glg 

CASH RAID We buy CD Albums & Singles LP's, 12" & 7"s, White Labels Promo's, Acetates, Video's, POS Material, Artwork, Awards and Memorabîlia Complété Collections, Overstocks, Inventories and Libraries cleared ! call Julîan or Mark... 
office: 01474 815099 mobile: 07850 406064 e-mail: mw@eil.com 

Open plan detached house in ils own grounds in one 
ofMmond's mostprestigiovs roads. Complctely sttladed 5 bedrooms. svrimming pool, sauna, with ont of the latjcii privait gardens in London. Bccause of il! unique privât)- ibis propeny lends ilsclf lo fimber dcvelopment eg. retording iludio, separale apanraenl etc fj.®É|ion 

Call Elmor O'Sourke 020 88/S 00/0 rd.ilol@uignlfay.ngf 

music &games 

red^O 
www. reddisplaysxom 

cd dvd vinyl + games 

lIRSl display5! 
t: 01733 239001 f: 01733 239002 e: info@reddisplays.cc 



□ I T R I BUT 
2^1 A LA INDEPEND 

I O IM 
E N T ! 

Jimt Hendrix^ 0W/ , BIIOBtARoi&t StONl y ' / • / 
v 

^ 

IN FIAMES 

im "'•-ton ij^ li«e al lin: Honlerev foo Feslival '61 ] : IreeiaSIocWiolœ'Gl' 

JIMI HENDRIX NO MORE A ROLLING STONE IN FIAMES SOUNDTRACK TO YOUR ESCAPE 
4F FINGERS A CAUSE FOR CONCERN 

OZ-KIC 
PS 

-a 
i 

BYO - BY0096CD HOPELESS RECORDS HR671C0 OUI NOW! 

rRUSTKILL TK051DVD OUI NOW! 

EVEKT IN 2003. FEATURES WELSWITCH ENGAGE, I HESHUGGAH, CONVERGE, OPETH, NORA, BLEEOING ■ THROUGH, EIGHTEEN VISIONS AND MANY HC""' 

GOLF CDH0LE119 OUI 03/05/04 RIGHT FROM THE FIRST SONG H E QEAR TUAT THIS BAND HAS NOIJUST HAIUREO SINCE THEK LAST RELEASE, THEY ARE A1SO SnOONC TO IHEIR FAST MELODIE SRAIE-PUNK ROOE, SOUNDING FRESH, UXJD AND PROUD AS EXPECTED. nmim BY A NEW CONFIDENCE, THE ALBUM SURHY B THEIR BEST COLLECTTON OF SONGS TO DATE 

MAblxA tAKIA rqAA-yUD/-/f A BRAND NEW STUDIO RELEASE FROM THIS AWESOME i VETERAN UK PSYCHEDELIC COLLECTIVE. OZRIC TENTACLES j HAVE A MUSICAL IDENTITY THAT IS AS BROAD AS THEIR £ NAME IS UNIQUL PSYCH, PROG. TRAHCE, ELECTRONICA, 1 AMBIEMT, TECHNO, DANCE. JAM, SPACE: THESE ARE SOME | 
IMPOSSIBLE TO CATEGORISE. EASY TO APPREOATï. | 

Wà-jM. . .  -ê-itliaA 

VÏCTORY RECORDS - VR176CD OUT NOW! OUT NOW! . 
BREAKTHROUGH EMO PUNK ALBUM SETTING - THE STANDARD FOR THE LATEST TRENOS OF THE GENRE. 

|^f ONE OF THE BEST SKA-PUNK BANDS IN EUROPE, ■Éfe THIS FULL LENGTH INCLUDES HHS'ALISON" AND 8 

P foison Idea 

famm NUCLEAR BLAST - NB1211DVD OUT NOW! NUCLEAR BLASrS DVD METAL ONSLAUGHT CONTINUES, THE DEFINITIVE METAL COLLECHON 50 BANDS ARE FEATURED INCLUDING ANTHRAX, IRONMAIDEH 1 CRADŒOf nîf ^ ^ CATHEDRAL, DIMMLJ BORGIR, OAHZIG,' MORBID ANGEL SEPULTURA, ENTOMBEO + MORE! 

H GOLF DV0H0LE064 

A MUSNAlLY REL"S£oNoN 0m- 
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atafile 

Britain's most 
comprehensive 
charts service 

Week 15 

TV & radio airplay p2Q > Cued un p24 > New reieases d26> Singles & albums c 

ALBUMS TH1SWEEK Mum Suminer Make Good (FatCat): The Rasmus Dead Letters (Island); SFA Phantom Phorte (Placid Casual): Baby Bash Tha Smokid Nephew (Island): Joe Satriani IsThere Love In Space? (Columbia): flPRB.19 Tlie Zutons Who Killed The Zutons? (Deitasonic): Agnellia Faltskog My Colouring Book (WEA): Joe Jackson Afterlife (Rykodisc): Craig Aimstrong Piano Works (10: Barenaked Ladies Everything To Everyone (Reprise): Prince Musicology (Sony); APRIL26 D-12 D-IZ World (Interscope/Polydor): The Walkmen Bows & Arrows (WEA): Wiley Tneddin'OnThinlce(XL): 
SINGLES THIS WEEK Snow Patrol Chocolaté (Rction/Polydor); Janet Jackson Jnst A Little While (Virgin): Dido Dont Leave Home (Cheeky/Arista): Eamon F"k It (1 Dont Want Vou Back) (Jive): Peter Doherty féal Wolfman for Lovers (Rougir Trade): D-12 My Band (Interscope/Polydor):  APRIL19 Sia Breathe Me (Go Beat): Muse Time For Absolution (Taste Media/Mushroom): The Bees Wasli In The Raie (Virgin): Franz Ferdinand Matinée (Domino): Pink Last To Know (Arista): Maroon 5 This Love (Octane/BMG);  APR1L26 Busted Air Hostess (Universal): The Streets Fil But You Know It (679): Boogie Pimps Sonny (Oata/Ministry Of Sound); Rachel Stevens Breathe In Breathe Out (I9/Polydor): Prince Musicology (NPG/Sony): MAY 3 The Charlatans Dp At Tire Lake (Universal): Keane Everybody's Changing (Island); Tire Von Bondies Tell Me What You See (Blanco Y Negro): Gabrielle Stay The Same (Go Beat): R Keating/L Rimes Last Thing On My Mind (Polydor): Natasha Bedingfield Single (Phonogenic); Graham Coxon Bittersweet Bundle Of Misery (Transcopic/Parlophone): DeepestBluelsltASin(Data): 

Now! sales 
reach new 
heights 
With apologies sold more than 78,000 copies of lier self-titled third album last week, and McFly, who hang on to their singles crown with 5 Colours In Herl-lair.by far the most noteworthy achievement of the week is the staggering first week sales tally of .334.345 attained by Now Thafs What I Call Mnsic 57. It is bv far the highest single ^ week tally in the Now sériés' 20 vear historv. beating by some distance the nrevious ton tally of 278,59.0 registered by Now 44 in 

Himim mi uiir ^ir»n.ciiiuiyT u an only the 400.351 opening of Dklos-cuirent album Life For Reat last autumn. It cornes a year after Now 54 opened its campaign with a disappointing sale of184,789 which bas thus far increased to just 517,981 - the lowest tally of any of the regular Now albums since Now 33, way back in 1996. Now 55 also underachieved but the sériés signalled its renewed power when Now 56 was released last November. Thus far that set bas sold 1,345,330-a 26% increase on the prior Christmas' Now 53 release. That was. to ^ 
Now STs explosive start is, not leastbecause the 10 best weeks 
MARKETINDICATORS 

% 

registered by Now albums in the past bave ail been in November and Deceraber, with the spring reieases registering considerably 
Why Now 57 bas taken off in :ic fashioi s hard 

iw 57s sales represented 34.2% of compilation sales an 9.9% of ail album salesh|st_\yeek. 
major hits, and this year's crop bave sold fewer than in most years. As usual, the EMI/Vîrgin/Universal triumvirate and indies supplied the majority of tracks (39) on the dise, while rivais Sony contributed nonc, Warner Music one and BMG four. Il was obviously helped by the fact it contains the 

t outsold the~numbef2 compilation (Ultimate Dirty Dancing) by a ratio of more than 15:2 last week, and soldmore copies than the whole of the rest nf thp Tnp 40. It helped overall album sales to a bumper week's tally of3,363,749 - a 22.3% increase on Easter 2003, which occurred a week later, and 42.2% 

THE BIG NUMBER: 2,506,902 > Sales of Dido's albujn j-tfeJoiifcnC becamc'tïïe 

SINGLES NUMBER ONE McFLY F1VE COLOURS IN HER HAÏR Universal Sales dip 25% week-on-vveek to 37,120 faut McFly retain their number 1 posting with a 10% lead over UsheHs Yeah! 
ARTIST ALBUMS NUMBER ONE ANASTACIA ANASTACIA Epie The artist album market improved by 12% last week. Sales of Anastacia's third album dipped by 10% to 78,432, but it holds on to its chart title, beating Guns N' Roses' Greatest Hits by a 3.2% nwgin. 
COMPILATIONS 
NOW 57 EMI/Virgin/UMGTV The highest ever first week sale for a compilation album bririgs the Now sériés its customary #1 début It even sold 4416 copies on cassette, representing 703% of ail cassette album sales last week. 

1 on the overall album chart way back in 1969, Motown Chartbusters Volume 3 now adds the budget chart title to its portfolio. Released on CD in 1997, it lias since sold 292,000, including 12,500 last week, primarily at MVC, where it is currentlyonofferat£3.99. 
SCOTTISH SINGLES  NUMBER ONE SEECIALD COMEWim ME AATW Swatting aside McFly, Spécial D gives Ali Around The World its third number 1 north of the border in 10 weeks. 
RADIO AIRPLAY NUMBER ONE BRITNEY SPEARS T0X1C Jive Toxic has its easiest victory yet amassing a 173% bigger audience than Will Young. 

The ONLY place to hear what's happening in the Music Industry 
is in Music Week 


