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QABRIELLE 
PLAY 10 WÎN 

The New Album Out 17 May 
Includes the single 'Stay The Same' 

MARKETING 
• Hxtensive national TV campaign from launch, outdoor poster sites, radio and press advertising 

RADIO 
• Radio 2 B list, interviews with Ken Bruce and Simon Mayo • 

• Capital B list « 
• 100 ILR playlists • 

• 8/9 May 'Winning Weekends' across ail ILR stations • 
PRESS 

• Major coverage across ail broadsheets, 
daily papers, music and womens magazines • 

• 5 million albums sold Worldwide « 
• 2 Brit Awards o 
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XL springs into 
action for M.I.A. 
XL Recortlings' latest signing, was one of the highlights among a liost of new projects showcased to média last Tliursday. The female artist first began generating attention with last year's release of lier limited- cditlon 12-inch single Galang, issued by Showbiz. Through word 

of mouth and support from the likes of the Rough Trade shop, the record quickly become a favourite with specialist DJs and featured regularly on Music Week's playlist. Since emerging victorious in the A&R rush to sign M.I.A. eariy this year, XL lias been working on a campaign for the artist and last week commissioned the video for the single Sunshowers, due for release on July 5. Galang will be reissued as a full 

commercial single later in the summer, followed by an album in September. M.I.A. - who has already worked with the likes of Richard X, Steve Mackey (Pulp) and Ross Orton (Fat Truckers) - is managed by CMO Management's Jonathan Dickins, who is also the owner of the Showbiz imprint. The XL présentation included tracks from the long-awaited new Prodigy album. © XL story, p3 

Debts highlight scaie of the collapse 

3mv: 

£10m in 

thered 

by Gordon Masson e full se ; collap meeting last Friday, with debts totalling more than f 10m and some small operators owed hundreds of thou- sands ofpounds. A list of hundreds of creditors was circulaled at the meeting in London, revealingsome indies are owed tens of thousands of pounds, while others are due as much as 
In the creditors' report, joint managing directors Max Kenny and Dave TVafford attributed the failure of the UK company - Rapidmark Ltd, trading as 3mv - which had debts of £7.0m, to cheap imported CDs, illégal down- loading, reduced margins and industry consolidation. The export company - Acetone Ltd, trading as 3mv Exports - had debts of £3.7m. It failed, they said, because of the exchange rate, bad debts from overseas customers and the need to accept retumed stock from 
The report discloses that 3mv's biggest créditer is JazzFM/Hed Kandi, which is due more than £800,000, Other major creditors include V2, which is owed more than £500,000, while Ministry of Sound is owed a similar amount. Hed Kandi and JazzFM 

Records managing director Horace McDonald déclines to dis- cuss the figures, but says, "We are 
money as we can." McDonald has inked a short-term deal with Pin- nacle to ensure the labels are able to distribute their product A spokesman for liquidator Paul Appleton of David Rubin & Partners says the company is stdll finalîsing balances, raaking it diffi- cult to comment on what total sum is owed to creditors. Attendees at last Friday's meeting report that Appleton recommended they Write off the sums due to them as bad debt and regard any dividends they receive as a bonus. Creditors heard the costs of the liquidators have reached £40,000 already and those could reach £200,000. The amount of money in 3mv's bank accounts adds up to £180,000. The liquidator will take his fees first, with preferential creditors (including employées) taking theirs next. One source says, "The likeli- hood of a dividend greater than 20p or 25p in the pound is very small and how much will be paid will not be known for some time." Glasgow Underground manag- ing director Kevin McKay is not confident of recovering any of the £12,500 or so owed to his compa- ny. "It leaves us in a precarious position," he says. ® See musicweek.com for updates 

Michael scores 
20-yearaward 
George Michael is honoured 
at Music Radio 2004 
as the most-played act of thepast20yearson 
UK radio p4 

Downloaders get 
SMS message 
Premium SMS payment is 
emerging as a key 
alternative to crédit cards 
in the fast-growing 
download market p9 

Vînyl stays on 
ISie rïght track 
Vinyl manufacturers continue 
to thrive despite the withdrawalofthe majors 
and the collapse of key distributors pli 

This week's Number 1s 
ASHiiims: D-12 
Singles: Eamon 
Airplay: Dido 
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Europe & S. Ireland 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

& 'It is essential that we ail read the runes and listento Estelle Moms's 
clear message.'Editorial, plô 

Your guide to the latest news trom the rnusic industry —' . , ^mnioteri worked on acts induding Franz 

VZtïghtens belt 
with reshape 
S V2 is bringing in a sériés of structural changes across its global opérations in what it says are designed to make the group more cost-effective. A number of redundancies, including 
shake-up announced late on Friday, which will see its existing international structure replaced with individual international rôles as part of its UK. US and French opérations. In the US. ail its marketing fiinctions are moving to New York, while it is examining a stratégie partnership in Germany with Ministry of Sound and the merger of ' ' ium and Holland. 

• Indépendant retailer Music Zone is reportmg a "spectacular" turnaround in its Oxford Street London, store with like-for-like sales rising 89% on the year during quarter one. It says the store experienced a difficult start when it opened last year because of the likes of the new congestion charge, tube strikes and anti-war démonstrations, but improving sales meant plans to relocate had now been abandoned. The 50-store chain as a whole experienced a 24% like-for-like sales growth. • Bertelsmann is hoping that lawsuits which have been iaunched against it for its part in providing funds to Napster will be thrown out of court when they are heard during a motion to dismiss on June 17. The lawsuit was Iaunched against the German média giant - owner of BMG - by rival companies EMI Group and Universal Music, which say Berteismann's $90m investment kept the illégal song-swap site going. costing the music industry $17bn in lost sales. & Apple last week marked the first anniversary of iTunes by unveiling the third génération of the music store. Its extra features indude new modules such as iMix playlisting, more radio stations and a new extended music video section. A fixed date for the European launch of iTunes bas still to be confirmed. ® HMV says it will close its three remaining US stores by the end of the year. In a trading statement last week, it added that itsresults will be announced on June 30. • HMV's Derby store lias won a £20,000 prize to be shared among the staff after being judged within the company as the 180-5trong UKand Ireland chain's top store. 

d 55% growth in revenues to$123m(£6.96m), compared to $79m (£4.4m) in the fourth quarter of 2004, Mtich of the ^ 
new subscribers, with 100.000 people signing up to the RealPlayer music e service in the last three months. 

refurbishment which was completed 
«Producers Clive Langer and Al Winstanley have employed Hannah Management to , careers. Hannah is up by Hugh Gadsdt.. and Dennis Muirhead of Muirhead Management. <1 Distributor Amato lias signed a deal with drum & bass label Cubik Music whose roster includes Peshay, whose new album Jammin is 

The Mobile Entertainment Forum scheduled for release in quarter three. to hold its annual général assembly 

Clear Channel 
recruits director O Clear Channel Entertainment lias appointed ex-Emap Performance senior project manager Jenni Cairns as marketing director for its UK music division. While at Emap, Cairns' projects induded managing the Smash Hits Poil Winners Party m 2002, as well as delivering bespoke client events and sun Emap Performance. 9XfmDJ additionallyiointhel Broadcasting Service ttii-bsi présent a new alternative mu: for its Radio One station. The ; From The Underground, will start on May 16 and will be aired Worldwide 

® Daniel Bedingfield's comeback is starting to take shape following a New Year car crash as he readies a new album and UK tour. Polydor says Bedingfield will be headmg soon to Los Angeles to start recording the follow-up to his multi-platinum début Gotta Get Thru This, which is slated for an autumn release. 

Entertainment Market on 

Conférence Unes 
up music gurus ■ Chrysalis Group chairman Chris Wright and PWL's Pete Waterman will be among the speakers at UK Business Week, an event taking place es across the UK in June and aimed at "fast-growth" companies. It wilIbegininCardiffc Londorfs QEII ( June 8 and 9 Birmingham, and Edinburgh. 
company Somethin' Else lias been commissioned by Radio Two 

inq shape 
• Industry veterarfTiHy-ButliÊrford lias joined expanding distribution nrouo Prooer. As "minister without portfolio" for the company, Rutherford will report directly to chairman , which recently 

Steve Bartels, former Arista Paris-hosted promotions executive VP, has been Norman Jay's Funk named as Julie Greenwald's successoi résident of Island Solutions will run from 10 weeks every Wednesday from June 23, while the six-part Funk Factory will begin on September 8. • London's Royal Albert Hall has joined the UK's National Arena's i (NAA) following its £70m 

Reuegadetopush 
V2rs Datsuns MP3 heUS. s ExCeL Arena is to begin staging pop concerts. p6 • Music PR company PPR has recruited Maddie Cross from Beatwax says the MP3 - to handle its TV compilation accoi ' .... In three years at Beatwax, Cross 

• V2 has appointed alternative and student marketing company Renegade to push an MP3 of the new Datsuns single Blacken My Thumb. V2 tokey radio lacis lasc weex, pnor to other DJs ilving the May 31-issued single on 

cWesîMidicsnds 

2 MUSICWEEK 0805.04 

The West Midlands i  industry established its first forum to represont its înterests, West Midlands Music, with a launch event at the Housc Of Couinions last week. The Darkness's Justin Hawkins and the band's manager Sue Whitehouse - who hails from Sutton Coldfield - wero bresent 
«ÏBSaKK-i SSSKST industry m the région, which lias 

an annual value of £700ni employs more than 18,000 people. More than 300 SMEs (small- to medium-sized enterprises) have corne together to establish MWM, which is chairedby Geoff Pearce, with Revolver Records boss Paul Birch as company secretary. Picturcd, left to right, are Whitehouse, BPI 

O Virgin Megastores is taking a "Mobile Megastore", a replica of its High Street offering, to this summer's T In The Park festival in 
Chelmsford. Featuring a retail space to reflect the line-up at each festival, the store will provide festival-goers with their first on-site opportunity to purchase CDs. • Scottish music festival T In The Park lias sold out in record time with 60,000 tickets selling 10 weeks before the July 10 to 11 event • Mean Fiddler has added a further nine acts to its Carling Weekenden Reading and Leeds Festivals line-up taking place over the August 27 to 29 Bank Holiday weekend, including Dizzee Rascal and The Rasmus. • Busted, Avril Lavigne and.Will Yoûng are amoiig the first'acts confirmed to play this summer's-Barty JijJlie£ark festival in London's Hyde Park on^julyJQ. ® The BBC's Jenny Abramsky and Estelle Morris make an impact at the Music Radio Conférence. p4 • Record executives are expecting "business as usual" with Michacl Parkinson's TV switch. p7 



News 

News edited by Paul Williams 

Long-awaited Prodigy album leads XL's summer assault 
XL Recordintjs is finally bringing to an end one of the longest waits for a new album in years by setting an August 16 date foi- The Prodigy's first new set since 1997. Six tracks from Always Outnumbered, Never Outqunned. the fnllow-un to the multi-million- selling The Fat Of The Land, were pi-eviewed last Tliut-sday at an XL event in London. The album sees the group's founder Liam Howlett retum to bis dance roots with a set of uncompi-omisinn material. Tracks such as 1.9.6.5., Get Up Get Off, Ice, Wake Up, Girlz and Hotride highlight an industrial edge to the production, which is largely instrumental with snatches of vocals fromjjuests including bot US rapper Twista 

i Flint and Maxim. It is ; Howlett lias completed the new record almost alone as a studio project, but is likely to regroup with lus band- mates when The Prodigy retum to the live circuit in 2005. XL managing director Richard Russell says, "Liam's always been a uniquely talented producer, and this album is ail about those production skills. He's delivered something fresh and iincompromising and that's what we were hoping for." The new tracks were presented as part of a XL Recordings daytime média event at London's Electric Cinéma, which also showeased fortheoming releases from Badly Drawn Boy, Young Heart Attack, Wiley and Lemon Jelly, as well as newer signings 

1 
M.LA., Ratatat, The Golden Virgins and Devendra Banhart. The roster was presented in a film by director Saam Farahmand, in which footage of George Bush 

and Tony Blair was eut up to appear as if they were talking about the artists on the XL roster. Other fortheoming projects include The White Stripes' first 

DVD release, which is a full-length live performance filmed at Blackpool's Empress Ballroom at the start of 2004 and a DJ mix album from Gotan Project. The event concluded with the first airing of new material from Mercury Music Prize winner Dizzee Rascal, whose second 
on July 19. The minima of new tracks takes ev to the leftfield the edgy Sound of his début, which has now sold 300,000 units around the world. The London rapper also made a short solo accapella appearance as the finale to the day. 2004 marks the 15th anniversary of XL Recordings, which has grown into one of the UK's most respected independent labels since its launch in 1989. 

Dealer and former Bard chairman hailed by colleagues as he retires after more than 20 years 

Indie retail vétéran shuts up shop 

by Robert As Bard is set t le of its main 

we're open seven days a week and it gets very wearing because the state of the retail business is extremely difficult. Business is not wonderfid so we thought 'Sod it, why don'l we slalwarts and Leicester independent retaii Richard Wootton's retire from musie retailing after from his colleagues ii more than two décades. Fomier Bard director général Bob & DVD, Lewis, who also recently retired, 
shop was greeted with sadness 

celebrating its haif-t ness this year and 40lh year in the fighter foi Midlands town, is due to close on the record ' 
says Wootton has been a "fierct 

recent corrosive effects of illégal dotvnloads and supermarkets' aggressive pricing taking chart albums below the £10 level. "The 
eroded turnover and margins and to survive as an indie you need to spécialisé," he adds. 

: in the se have been very fortunate and the 
vdlT miss? he'adds. The retail business was initially 

by Liz's brother Colin and Wootton also has their parents, Win and Jack Ainley. 

^vemil^to'pick 1 haveîf t'pl^ed for SOj'earsj'sa^ botton, who says the décision to 

THE MUSIC WEEK PLAYLIST 
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Corporation chief counters critics of playiist policy 

BBC défends level of 

support for UK acts 

By Paul Williams BBC Radio & Music director Jenny Abramsky bas issued a robust defence of her stations' support for British music as the Corporation faces increasing scrutiny ahead of ils Charter Renewal. 

mit démos and the best are select- ed for the playiist," she said. 'The latest to emerge through Ont Music are the Love Gods. Last Sun- day they were part of One Bi_ Weekend, they also play Glaston- bury this summer, State:Less also came through One Music last year and now have a five-album deal with Sony Mi Abramsky added that the year had been one of change for Radio 

H 

m 
vs^md onlinè t d^inAe^st Cenml' InTSm 

was proving to be one of the "most which had received "substantial" BBC's digital stations have not yet didlenging" in the BBCs history, ^rly support fronyhe station, hit big audiences, she pointed out 
about Us future, purposes and gave aspiring acts support ranging bouts of live music in the past 12 

Morris: speak with one voice 

do my job 

the issue of 

Digital radio to tune 

into download market 
UBC chief executive Simon Cole says the radio and music industries have the chance of creating a new revenue stream together by selling downloads directly front digital radio. Coletold last Wednesday's Music Radio Conférence that withîn the next couple of months, DAB radios will go on sale offermg the capability to allow listeners to download digital music files while listening to the radio. "Consumers will work out how to do it themselves if we don't create the business mode! to allow them to do it," lie said. "The opportunity for us is for the radio 

iPods - in addition to the audio of the broadcast itself. "So, while you're listening to Dido on Heart you could be receiving secure, Digital Rights Management files on a data channel which offers you the song as soon as it's finished if you want to pay for it," 
Cole noted that GWR had already unveiled a service with 0D2, allowing listeners to buy a song via their PC which they have heard on one of the group's 34 local stations, although this would take the concept much further. During another conférence session, HMV e-commerce director 
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London venue joins fray as arenas win strong bookings 

ExCel enfers arena 

as new music venue 

EM1 seeks damages in 
Electronic Arts action 

ExCeL Arena joins the capital's crop of largo-scale music halls by opening ils doors to pop and rock. The Docklands-based arena, most famous for the Boat Show ist week was handling a Tbry pr e, plans 

London is such a large 
place, I view venues as 
compatible 

Hits by Puff Daddy and Snoop Dogg are among a batcli of 20 songs at the heart of a nudti- million-dollar lawsuit filed by EMI Music Publishing against computer games giant Electronic Arts (EA). Tlie publisher is seekmg damages that could amount to "tens of millions of dollars" against tbe world's biggest computer games company, whicb is alleged to bave used the EMI- copyrighted songs without permission. EA réfutés that suggestion, saying the suit 

of its videogames sound recordings that embody copyriglited musical compositions that EMI owns, co-owns, administers or otherwise controls." The document reveals EMI is seeking "actual damages and tlie percentage of EA's profits attributable to its infringing activities, in an amount to be detenuined at trial, but believed to be tens of millions of dollars". EA's revenues exceeded $2.5bn for fiscal year 2003. One of the alleged infringing games, Madden 2004, was the year's 
ovember and expects to be host- 1g more than 50 pop and rock 

d by ExCeL develop- dations statistics indicating that fears that tours would tor Rob Mackenzie, who music shows lasl year fell by 105 to London otherwise. 
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©"Embairassing humming in the 
shop could become a thing of 
the past" - Viewpoint, plô V 

Musical slots set to survive 

Parkinson's switch to ITV 

you do you'll 

the kind of musical slots thaï 

who phone up and say Youve got to gct the show' is incredible. Ifs 

^"oisoinstochanse;says 

Simply Red, Sarah McLachlan and Virgin Records média director tszt *z'r 

Staff moves continue 

at Emap Performance 



europe.04 

maCrovision 
^RcrfiS") 
Sony DADC 
f^/one&r sound. vis ion. sou! 

DVD Europe 2004 returus this June and once again will concentrate on music DVD. Building on the overwhelming success of last year's event, DVD Europe 2004 will bring togetlier key players from across the European music industry fo focus on the artistic, technical and commercial challenges and opportunities tliat the format offers. 
Delegate sales now open 
Discounted rate for bookings before 16/04/04 £255+ VAT (£299.62 incVAT) 
Full price delegate rate £295 + VAT (£346.63 inc. VAT) . 
Email jamessfiâ'musicweek'.eoi^ér further détails and a booking ^rm .: 

for sponsoring this event contact Lucy Wykes Tel: +44 (0)20 79218347 Email: Kvykesifficmpinformationcom 

Following the mtroductory keynote, day one will launch witti a summary of where the market is at m the UK and abroad: how différent formats have been selling, the number pitiés released to date the sort of sales volumes they have achieved, and forecasts for how the market will develop. This will be followed by a session looking at how multichannel production is changing the creative process and enabling artists and producers to bring an added dimension to new and classic recordings. The first session after lunch will explore how successful différent approaches to catalogue have been, and this will be followed by a session examining how DVD can and should be integrated into the strategy for most new artist releases. Two key thèmes running through every session will be maximising creativity and financial reward. 

hé „ t 

The second day will combine sessions looking at how to build sales of music on DVD with a look forward to other ways of exploiting audio Visual content without releasing it on dise. During the first session leading marketers will discuss the best marketing stratégies for reaching the consumer and ensuring excitement at retail. This will be followed by a session looking at copy protection. After lunch leading designers and packagers will showease some of the best examples of recent DVD design and packaging from around the world, exploring how différent approaches were adopted for individual projects. The final panel discussion will take a look into the future to examine how technology is opening up a new world of opportunities for artists and music companies to interface with fans as the internet, interactive TV and wireless create new environments in which to deliver 

MediaPack [PRQIVloj TVBEurope 

Scott Grecn Tel:+41 (0)20 79218365 Email; scotKajmusicweekcom 
Matthew Tyrrell 
Tel:+41 (0)20 7921 8352 Email: matthew§nuisicweekcom 

For delegate registrations; James Smith 
Tel:+44 (0)20 79218308 Email: jamess@miisicweek.com 



Mobile leads évolution of 

digital payments Systems 

by Martin Talbot Many months before music-to- mobile downloads are likely to become a reality in the UK, the mobile phone is already playing ils 

- can only be managed by ! ny with a banking Uœnce. The current vogue for S ments is, therefore, illégal, in theory echœs Fastpay, at least. Those close to the business Such a system - which Coultard insist this "illegality" is a grey area, says is being adopted by Record- 

used by OD2 for SMS payment, is also beginning to ofTer a Prepay 

Digital is edited by Joanna Jones 

m 

fied, could bave an impact on the digital music business. Other se ' 
o.uk - sidesteps the SMS iark-up issue, '.vîth a charge of just 5% levied per payment through 

with payments to tems. BTs Click & Buy service 

yaccord- 
^ nremhim' "sMS for just 

price of such 

^ 3 S ,S y Nat West and the Royal Bank Of 

' 

Weed grows 
on fîle-sharafs 

announced a deal backing the service in the UK, which it hails 

au. 

.ftSasEsar plewhodistributeit^he ^ 
s'myoushared widilO%, the 15% and so on. Meanwhile, 
SÎSitSÏXS 

thaï, while It is not mllng out deals with the major labels, it is 



Release of classic movie follows Trinifold's sucJ 

DVD does ahight bj 
When il cornes to maximising the potential of DVD for repertoire by Slvties and Seven- 

m 

,€ 

r 
such a way, while a DVD bas already been 

the licence to the original 1979 film had 
S^dSt^dS what we could do with it," he says. "They 

joui ui . ne vvno ano rage ano riant, says tne movie by its c the work on The Who release actually inclusion of the 



DVD is edited by Joanna Jones 

ejss last year with Led Zep 

TheWho 

served this sumnier, with the release of a further Who live dise, of the Boston show from last year's US tour, the first tour after the death of John Entwhistle. The dise will he released through Warner Music Vision in July or August With the band set to perform at the Isle Of Wight festival in June, The Who's profile re to be lifted significantly this summer. martin@musi 

europao4 
Sponsors line up to 
support DVD Europe Pioneer, Pozzoli and Sony DADC have been confirmed as headline sponsors for next month's DVD Europe conférence in London. The three companies join Macrovision as sponsors of the event, which is being staged by Mvsic Week along with sister magazine One To One and takes place at The Congress Centre across the two days of June 8 and 9. The event is being staged to coincide with the newly rebranded Cads 04 Music Vision Awards, which are being staged at the Royal Lancaster Hôtel on the evening of the second day and will feature new caté- gories awarding achieveraent in the areas of music DVD and télévision. The two days will focus on the develop- ment of music DVD content, in parallel with the A&R and marketing process. Alongside high-profile projects for superstar artists they will also focus on effective projects for 

With headline speakers set to be revealed over the next two weeks, panellists already confirmed corne from sectors as diverse as major and indépendant labels, retailers, studios and broadeasters. Among those set to speak are MTV Interactive's Matthew Kershaw, D-Fuse's Andy Stiff, Wienerworld's Anthony Broza, The Pave- ment's Andy Evans, Metropolis's Andy Townsend and TDigital's Ben Drury. For more détails about the DVD Europe - or Cads 04 Music Vision Awards - contact James Smith on 020 7921 8308 or 
also contains celebrity appearances from Joan Sims, Kathy Burke and Kirsty MacColl who sings on Interesting Drug. The Suedehead video is not to be missed since it witnesses Morrissey driving a tractor. The Malady Lingers On, which was originally released in 1992, similarly contains seven promolional videos shot in far-flung locations such as Chicago, Nice and Wapping. The tracks are taken from Mozza's EMI albums Your Arsenal and Kill Uncle. 
SiiT Live At The Point (Warner Music Vision 0349703362). May 31 Recorded live at Dublin's The Point Venue in Decemher 1991, this DVD update of a previous VHS release offers 12 tracks in remastered 5.1 surround sound including Killer and his breakthrough Crazy. Although the performance is strong, the footage doesn't quite match today's glossy standards. Nevertheless, the inclusion of six acoustic tracks and four videos should attract fans who have seen the star live on his recent UKtour. 
Tlic Rapture The Rapture Are Alive And Well In New York City (Vertigo 9866897). June 7 This is the first full-length live DVD from the New York outfit, directed by Patrick Daughters, the helmsman of band's Love It Ail promo as well as the Yeah Yeali Yeahs Maps. Filmed at the band's home cily 

shows before Christmas last year, the dise draws on an impressively long list of sterling live versions of tracks from the band's Echoes album, as well as a handful of promos. It is a well shot and thoughtfully put together package, which will certainly appeal to the fans. Following so soon after their May tour, it should provide a handy reminder of their heady 
Supergrass Supergrass Is 10 - The Best Of 1994 To 2004 (Parlophone 5545959). June 7 Accompanying a CD album of the same name, this two-disc set marks a decade of the band. The first dise features an excellent "Home Movie" with a wealth of material ranging from their beginnings as The Jennifers to the recording of their albums at Sawmills Studios to louring in the US, Australia, Japan and beyond. An off-the-wall commentary from the band plus TV shows and plenty of their own video footage will have strong appeal for fans. Disc two features ail their videos from Caught By Tire Fuzz to Rush Hour Soul, with highlights including Garth Jennings' inventive puppet promo for Pumping On Your Stereo and Sophie Muller's horror movie-style Mary. ^ Directors' coir 

a UKtour running throughout May. 
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PACKAGING 
tailored 

1 TOYOUR 
NEEDS 

\ ^ 

FORMAT: gVP 
DIMENSION: 1 138X189 
4SZ!A0LVDE™w8h, Twin 
pocket fo. a 20 page booklel 

MANUFACTURED BY: 

Pozzoli présents the Twin DVD Tray: an innovative patented design that is setto revolutionize the packaging of home entertainment products. 
The Twin DVD Tray (TDT) maximises space and, thanks to its economical use of materials, keeps productions costs low. 
Tailored to your needs, our packaging reflectthe character of the product they encapsulate, rendering it at glance unique and exclusive. 

"KS-pA 
Tel, (39) 02 954341 ' fax (39) 02 95434240 ""ww.pozzolispa.com E-mail maiISpozzolispi 

m Naw Kings Road 
Të|n(M)0S2^738«2UM Fax (44) 020 7384.3067 



Features are edited by Joanna Jo 
Strong attachments, from manufacturers to DJs, have ensured 
that the black, shiny format remains a healthy niche in which to 
operate. Adam Woods highlights the recent trends in the sector. 

Vinyl: the 

groove is in 

theheart 

'Antique' machinery powers vinyl's longevity 
The number of presses serving the British vinyl mariœt is remarkably few and, at this stage of the game, it isn't going to go up much; 
vinyl manufacturing sector has long since ceased to be manufactured in its own right But whereas the vinyl mastering business suffers from a manufacturing vacuum which has seen the number of replacement parts dwindling to dangerously low numbers, the vinyl pressing sector is, mercifully, rather better 

"Every part of the press that is there, we can replace," says Gale. "There are plenty of engineering firms that are capable of making the parts for the presses." Even so, the endless main- tenance of the manufacturing infrastructure says much for the love the format inspires. Vinyl Factor/s plants at Hayes and Orlake operate only eight or nine machines at any given Unie, although there are respectively 24 and 19 Presses on the two site 

So they made the very best Ail the machinery at Hayes in particular is unique and the staff at the two plants are irreplaceable too. Across the industry, keeping the presses rolling calls for as much skill as the business of pressing the records themselves. "If something does go wrong, ifs about either breaking down another machine to get a part for "rt or find an ingenious way to fix it," says Jeremy Dahdi. "Wc have got our sights set on the next five or 10 years. We are confident ofwhere 

are enough parts to keep repairir 

Staying 
emotional 

pressing industry runs i for the dises and their sound. "You have got some very astute engineers working in these factories," he says. "There's a lot of attachments knowledge that is passed down - within the family tradition that the father industry hav passes down to the son. There safeguarded is a lot emotional attachment the productii toit" 

demands of the Hayes Presses-EMI1400 machines designed by EMI during the vinyl •wom years. are Pnormous. "The culture then was one where money was irrelevant" faysMarkWadhwa. TUequalityofthe tword was what counted. 

stand dunng that 

"Vinyl is a thriving business," says Vinyl Factory director Tim Robinson, three years on from the company's acquisition of its two vinyl plants at Hayes and Orlake. "Some 80% of singles are vinyl-only and about 90% have a vinyl compo- nent. There's probably 400 record shops that sell it in the UK. We think the market stands at around 20m records a year; the BPI indicates it is about 4m. There is a huge gulf between what is ofBcially available and what is manufactured and, as manufacturers, we are in a position to recog- nisethat" In most respects, vinyl is as strong today as it has been at any time in the past decade. Even the BPI figures, which can only ever tell part of the story of a street-level market such as vinyl, reveal robust sales last year of roughly 6m 12-inch sin- gles and 2m albums. Seven-inch singles sales out- performed the previous year in every quarter of 2003 and finally sold more than 750,000 imits. It is a healthy niche which supports a handful of manufacturers, five PVC suppliers, many small record shops and thousands of DJs. But that is not to say that it couldn't use some support, which is where Vinyl Factoiy sees its purpose in life. The company publishes a magazine and runs a Soho record shop and has plans for an online presence. "Our aim is really to help facilitate anyone working with vinyl - to help people talk about their product, sell their product and get it made," says Mark Wadhwa, Robinson's partner in Vinyl Factory. Vinyl Factory's empire began with its acquisi- tion three years ago of PortalSpace, the former EMI plant at Hayes and was swelled not long after by the addition of Orlake, the oldest vinyl pressing facility still operating in the UK. The company's vinyl-only record shop, Phoni- ca, inhabits the retail space at the front of the Vinyl Factoiy offices. The company's music and lifestyle magazine, Fact, is modelled on a seven- inch single in design terms and is distributed to record shops and other appropriate retailers through Pinnacle in a run of 20,000 copies a quarter. Many people aie serious about vinyl, but Vinyl Factory really is serious about vinyl. In many ways, Robinson and Wadhwa s growth strategy for their company represenls something of a master plan for the vinyl market as a whole. "It was a brave move to corne into this market," he says with a smile. "But in a way, it is a business where you can make a différence." Vinyl Factory is not the only company with faith in the demand for vinyl and a powerfiil sense of the format's cultural importance. Two weeks ago, the vinyl market witnessed a relatively rare piece of corporate activity as the formerly Zomba- owned ASL officially took its place under Bertels- mann's Arvato Storage Media umbrella, which eflectively makes it a part of Sonopress UK. In a vinyl industry which has grown increasing- independent from the wider manufacturing ■vorld, Sonopress's adoption of ASL is a rare récognition of the crucial rôle the format con- tinues to play. ASL tums over 4.5tn-5m units i year on 14 presses and may well be the most productive vinyl plant in die UK. "It's like saying Heineken is probably the best lager in the world," says général manager Mel Gale. "But I dont think anyone else has got 14 presses, ail operational, on 
ASL has made its living almost entirely out of the UK in recent years, but the Sonopress connection clearly offers the company an opportunity to compete for business on the Continent. "Essentially, it is going to be business as usual, but obviously it opens doors for lis into Europe," says Gale, who, inciden- tally, was once the cellist with ELO. "We 
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dont get that much business from Europe at ihe moment, altbough part of the re: for that is that the UK markct fills u most of the time." In terms of recent trends, a hésitant ket in the first month of this year has given way to respectable trading once again. "There is no pattem \vith this industry at ail," says Joseph Christie, London office manager at Independent Pressing, which presses around 60,000 units a week at its Nottingham plant. "We always know there is going to be a rush for Ibiza, but other than that you just don't know what will happen. "It was very, very quiet at the beginning of1 
this year, but in the last two months it has gone ballistic. Summer is traditionally very quiet, but two years ago it was very busy and with the way this year is going, we are hoping that will hap- pen again." Intriguingly, even the troubled health of the nminstream dance market over the past couple of years has not had the eftect on overall vinyl pro- duction that manufacturers might have expected. According to BPI figures, 12-inch volumes have fallen by around 20% in two years, but seven-inch sales have doubled in the same period. Funk, techno, house and R&B remain vinyl's leading genres, but a small residual market remains for classical LPs on vinyl and indie music continues to contribute a respectable amount of business. "Things go in cycles," says Mel Gale. "If you are not busy in one genre, you will be busy in another." The précisé reason for the surge in seven-inch sales is something of a mysteiy even in vinyl circles, 

although clearly the availabdity of 45s by in-demand bands sucli as The White Stripes and Franz Ferdi- nand plays a large paît. "Nobody wants to give an explanation," laughs Jeremy Dahdi, managing director of manufactur- ing broker Cops. "1 asked my clients too - 'what is this about?' It's almost a fashion thing - that's the général response." The fact that seven-inch singles can be manu- factured for roughly half the price of a 12-inch - at 30p to 40p a time - may also have helped to divert releases into the smaller format. Even so, a meas- ure ofthe size of the market is that of ail the seven- inches sold last year, those which were produced 

in the UK will have come from one of only seven British-operated seven-inch presses still remain- ing from the glory days of the 45. In a market where quality and experience go hand-in-hand, it is no surprise that the line-up of leading players has changed relatively little in recent years. Factories such as PortalSpace, Orlake, ASL and Nottingham's Independent Pressing continue to produce records to a consis- tentlyhigh standard. "People have got the odd bit of equipment here and there, but if you do a serious amount of vinyl you are best off going with somebody more estab- lished. Someone like PortalSpace is not going to be the cheapest, but you get what you pay for," says Henry Lavelle, founder of Modo, which brokers vinyl production for labels including Catskills, Fat Cat and Big Love. Replicators such as M PO and brokers such as Cops manufacture their vinyl in France, but the vinyl shortage and the resulting rush abroad which followed EMI's closure of its Hayes plant in 2001 - subsequently acquired by Vinyl Factoiy - is not likely to be repeated any time soon. "It was an absolute nightmare at the time," says Lavelle. "Everybody was going abroad and going to places like the Czech Republic to get vinyl. Luckily supply and demand have equalled out a bit now. We do use people overseas but the bulk of it we manufacture in Britain. In terms of quality, I certainly don't think the UK has anything to wony about." Ironically, the need for rapid turnaround which is now so standard in the vinyl business offers the British vinyl industry its best protec- tion against aggressive compétition from 
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régions such as Eastern Europe. "Everybody wants the product tomonw" says Lavelle. "Nobody can aiford to wait. You bave got an uphill struggle trying to persuade people to do stufi'abroad, because you bave got to add tvvo days toyourleadtimes." Now thaï the UK bas overcome its supply hic- cups and re-established itself as an international centre ofvinyl manufacturing excellence, it is easy to believe that the format could well thrive even as CD begins to lose ground to the internet. While the vinyl record only seems to look more iconic as time goes by, the public image of the CD is increasingly bedraggled. "Everybody talks about the download effect and the resulting impact on the volume of sales," says Dahdi. "That has a knock-on effect on vinyl, but those ripples have been felt a lot less by us than on the CD side. Vinyl has been steady apart from the little blip at the beginning of the year. Dur clients are constantly doing their promo runs and their commercial runs and it just keeps on." Ail the same, the vinyl market is clearly not for just anyone - one of Cops' two regular French manufacturers recently withdrew from vinyl to pursue a relatively strife-free life in optical dise replication. Although vinyl is a sustainable market, it is not a goldmine. ASL may have raoved into a major label group, but in most senses vinyl is an inde- pendent industry through and through. Most of its important label clients are indies and the majority of its key retailers are too. It exists large- ly without major label patronage and runs mostly through independent distribution, which is why the shockwaves from the collapse of distributors 

|| 

such as 3mv and Prime are felt as strongly in the vinyl world as anywhere else. "The important thing is to make sure people still pay us - that is the biggest problem we have," says Joseph Christie at Independent, whose con- stituency is, by his own admission "as indie as it gets", focusing mainly on underground house and hip hop. The finance from those record labels is very up and down." But if vinyl supply occasionally cornes under threat, demand remains strong and there are those who believe it can only become stronger as the mainstream music industry begins to scope out a future which does not necessarily include 

"At a collecting level, we think it will become more and more important," says Tim Robinson. "Vinyl, the people who buy it and the people who sell it have a very influential rôle in establishing a long-term music trends," Wadhwa adds. Even in its current, relatively marginal state, vinyl and the grassroots market it serves provide one of the key supporting columns for the music world as a whole. New technology offers the music industry amazing opportunities, but no-one has yet suggested a way to replicate the entire vinyl culture in a digital world and it is doubtftd they 
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T: 020 7921 8365 
E: scott@musicweek.com 

THE VINYL FACTORY GROUP IS THE LARGEST MANUFACTURER OF VINYL RECORDS IN THE UK, OFFERING UNBEATABLE TURNAROUND TIMES, SHORT RUNS, COMPETITIVE PRICES AND THE HIGHESTOUALITY. 
PORTALSPACE RECORDS produces the highest quality product on the market using the unique EMI 1400 press. Contact Bob Bailey on +44 (0)20 875é 0707 or e-mail info®portalspacerecords.com 
ORLAKE RECORDS is the only plant in the UK that ollers the full range of vinyl products including 7", 10". 12", picture and shaped dises. Contact Paula Pearl on +44 (0)20 8592 0242 or e-mail in(o'")orlakerecords.com 
We also olfer a specialist production service, through VINYL FACTORY PRODUCTIONS far customers that require mastering, reprographies, prinl and manufacturing. Contact Pote Mason on +44 (0)20 7025 1382 or pete.masdn@vinyl(aclory.co.uk 
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EDITORIAL 

A spirit of collaboration across the industry will help the Government act in our interests 

One voice is louder in Whitehall 
checked it along with the Live Music Forum as the mearis by which a wide number of views can be com- municated simply, directly and with some eraphasis. Whether it is through the MBF itself, or another, similar unit bringing together ail interests, there is a clear model here which we can work with. There will always be disputes. Business would not be business without a degree of to-ing and fro-ing. And negotiation is what the music industry has always been about. Indeed, for some months now, the UK music busi- ness has been bashing its heads together over various disputes - covering issues such as royalty rates on DVD and online music distribution, to name but two. The discussions to bring together Aim and the BPI have also faltered, perhaps terminally. But it is essen- tial that a spirit of collaboration remains alive through the industry. If the business of making music is ever to earn the support it undoubtedly deserves, it is essential that we listen to Estelle Morris's clear message. As arts minister, she has the power to help in some of the many challenges which lie ahead for everyone in the music business. 

martin{cpmiisicweek.coni Martin Talbot executive editor, Music Week. CMP Information, 8IJ1 Floor, Ludgate House, 245 Blackfriars Road. London SE19UR 

Rarely has a government minister sent such a clear message to the music industry than Estelle Morris did last week. When the arts minister urged the music industry to speak with a single voice, there was no doubting her sentiment. An entrepreneurial industry such as music has never fit naturally with the idea of government inter- vention, particularly in the fonn of hard cash. But support for die music business has never been more essential, whether in helping maintain protection for intellectual copyright or supporting small and medi- um-sized start-ups, through investment or tax breaks. And when it cornes to arguing the music industry's case, we have clearly not done a good enough job in the past. How else could any of us explain the différ- ence in levels of funding between the music and the film industries in the UK? In raising the issue, Morris highlighted two meth- ods of communication which are clearly working. The Music Business Forum (MBF) has secured significant victories to date, notably its success in driving forward the industry view on the Communications Bill. It remains low in profile, but the MBF is clearly held in high esteem by the likes of Morris, who name- 

Linking GWR to downloads 

will offer instant appeal 
The launch this week Hear It, Buy It, Burn It world first, linking what er hears on a radio stati he or she buys on a le download site. It protides the ai 

off its business. GWR's initiative not only supports légal music downloading - making it a cool and easy thing to do - but also opens the door to a much deeper 
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Who can the BBC recruit 
to replace Parky? 
mssrmjm «sssskss. love to talk about themselves." With Michael Parkinson packing Elliot Reuben, Welsh Music his bags and taking his chat show Foundation CEO to ITV, who could the Beeb bring "Michael Moore présents Less Is in to fill the great man's shoes? 

Steve Morton, Virgin Records 
groundbreaking ch where the guests join in a reality weight-loss programme. Chuckle as 
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rtneTd's to be someone with intellect 

hosted The Britsf Hete fanta 

genres-notjust the oldjazzy type of music that appeals to me. And he's a 
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With the launch of Mania (pictured) through BMG next 
month, pop producer BrianHiggins is reinventing his 
Xenomania production house as a fully-fledged imprint 

Sien™ 

thatbuU find'it slarts9 to limit you 

DOOLEY'S DIARY thrilled to leam The Who's Roger Daltrey is an admirer of the guitar- wielding pop trio. Dattrey told Bob Harris in an interview at the conférence he thought they were "a bloody good rock band". Whispering Bob, meanwhile, was dclighted about 

top 

hat in the ring... Taking your eight- and 12-year-old kids on a holiday with 

rvr 
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Entertainments 
Services Manager 
£25,000 - £30,000 p.a. 
NUS Services Ltd (NUSSL) exists to services.This w 

SSrTssS Interviews will be held on the I7th of 

. NUS Services Ltd, S 
Tel: 0 1625 4 13200 o 

ISJORXH LONDON 
IVIUSIO AGENOY 

seeks personal assistant 
Music industry expérience préférable for an administrative rôle. 
Oa// Lydia : 020 Z38Z 50Q0 

D0 Y0URUN COURSES FOR 
THE MUSIC INDUSTRY? 

Whâlm yea tafgei those building theîr skiils a 
thBy mmé up in the mûmîry, or those tryteg to 
lîreâk Snto the industry. 
Never has the rieed been stronger for 
slafftodevetopanddiversify. , , 
l;1î!sl€ Week has the readers ysu neml to reach, 
Advertise your services to those committed to 
moving forward. 
Dali Doug: 02079218315 
Email: doug@musicweek.com 
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OVD & CD Rem Authoring fAudio & Video Blank Media Format Tranifers ' DVD A CD Duplication -t Pressing 

CD>interactive>DVD>encoding>authoring> 
VIDEO>duplication>editing>DUBBING 

www.tcvideo.co.uk Tel: 020 8904 6271 J 
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Lasgo Chrysalis 

The UK's Leading Music DVD 
and Film Wholesaler 

CD/DVD shop Poland St, Soho W1 Newly fitted, racked, counter, sound eq etc. 300 sq ft, 150sqft storage basement. Rent £12,000 p.a rates & utilities /ne/. Call 01273 600546 

Ideally situated around NW1 within a music or média environment, we have an immédiate need for approx. 500 sq. ft. of well presented space. 
Call 07731 482 662 

SHOP GENIUS 
chart & mid-price CD, 
music DVD wholesaler good 
sélection & great prices 

éehvery, efficient service, new releases 
for a stocklist & to open an account today 
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CASH RAID 
We buy CD Albums & Singles 
LP's, 12" & 7 "s, Whlte Labels 
Promo's, Acetates, Video's, 
IPOS Material, Artwork, 

Awards and Memorabilia 
Complété Collections, 

Overstocks, Inventories 
and Libraries deared ! 
call Juiian or Mark... 
office: 01474 815099 
mobile: 07850 406064 
e-mail: mw@eil.com 
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VOCAL TRICKS, FIX/MIX! FREELANCE PA audiopleXus 
State of the art recording & mastering studio AH types of music specialising in tube engineering & music production 

V I. 
Fiiiil out i 
€aSf Doues mà l 

lirertisiiig in iHusie lHloolc eau mm 
20 79218315 Email doug@miisi€weelit. 

LU t. 

The New MUSICWEEK, 
dïrectory 2004 

If you're not a subscriber, why not sign up now to ensure you bave ail the industry contacts you need at your finger tips? 
To order your copy call 01858 438816 or online at www.musicweek.com 

And don't forget to check out Musicweek.com for regularly updated entries. 
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Patafile 

Bntain's most 
comprehensive 
charts service 

Week 18 

QygESSHT 
ALBUMS  Twiswlffl Cenima Fox Messy (Polydor): Ryan Adams Love IsHell(LostHighway): The Pixies Best OfThePixies-Wave Of Mutilation (4AD): Caria Bruni Quelqu'un M'a Dit (V2): Marillion Maf blës (Intact); I MÂHÔ " Varions Roc Files Vol. 1 (Roc-A-Fella/Def Jani): Yourcodenanieis:niilo Ail Roads To Fault (Polydor): Keane Hopes And Feai-s (Island): The Streets A Grand Dont Corne For Free (679); Asher D The Street Sibling (Independiente);  MAY 17 Ash Meitdown (Infections): Alanis Morissette So-Called Chaos (Maverck); The Charlatans Dp At The Lake (Universal): Gabrielle tbc (Go Beat): Kathtyn Williams Relations (EastWest): Graham Coxon Happmess In Magazines (Transcopic/Parlophone): Gomez Split The Différence (Hut); Moirissey You Are Die Quarry (Sanctuary): Christina Milian Ifs Aboul Time (Mercury): 
SINGLES TH1SWEEK Keane Everybody's Changing (Island); Gabrielle Stay The Same (Go Beat): Ronan Keating & LeAnn Rimes Last Thing On My Mind (Polydor/Curb); NatashaBedingfield Single (Phonogenic): Christina Milian Dip !t bw (Mercury);  MAY 10 Jay-Z 99 Problems/Dirt Off Your Shoulder (Roc-A-Fella/Def Jam): Avril Lavigne Dont Tell Me (Arista); Joss Stone Super Duper Love (Virgin/Relentless): Goldfrapp Strict Machine (Mute): Morrissey Irish Blood çnglish Heart (Attack/Sanctuary); MÀYlT- Stacie Orrico 1 Could Be'The One (Vifgig)' The Corrs Summer Sunshine (EastWest): Cassidy féal R Kelly Hôtel (Arista): Ferry Corsten It's Time Positiva); Kevin Lyttle Last Drop (Atlantic); Muse Smg For Absolution (Taste Media) 

SINGLES 

Album 
artists 
prosper 
While singles sales made a modest décliné last week - dipping by 6% but staying just above the psychologically important 500,000 mark for the lOth straigbt week - albums enjoyed a strong week, with compilations up by 1% and artist albums scooting to a 13% gain 

;ek-on-v ' The ht it was Dl2's si a in the 

album, which opened as expected at number 1, with an excellent first week sale of76,666. While that meant that Guns'N' Roses Greatest Hits was topplêd from pôle position, the rockers' rétrospective upped interest by 7% in the week, selling a iurther 52,154 copies to bring its overall tally to 523,101 iniustseven wecks. Buoyed by the introductory single Left Outside Alone, which registers its sixth straigbt week in the top five, Anastacia's self-titled album 
increasing week.-on-week by 1% as it dips 2-3. Meanwhile, Maroon 5's début album Songs About Jane 
to a new peak at number 4. The ^ album bas increased sales seven weeks in a row, and reached new 

Parkys other musical 
Keating and LeAnn Rimes, who performed their duet Last Thing On My Mind. Thesong-out today as a single - appears on Kealing's TUrn It On and Rimes' Best Of albums, both of which 
Rimes' album enjoys a 122.7% 
as a resuit Keatîng's album catapults 178-24, with sales up 1022%. It's the second highest position yet held by Keating's album, being beaten only by the 21 début it made last November. 

MARKETINDICATORS compilations THE BIG NUMBER: 12,626 
; number of 7-inch singles sold last week, niai 

EAMONF-TlTJive Mis album backs down to number nine but Eamon's début single, which originally reached number 46 on import and contains a total 33 expletives, registers its third straight week at number one with a smal! (21%) dip in sales to 79,293-thafs over 50,000 more than runners-up 

ARTIST ALBUMS NUMBER ONE 012 012 WORLD Interscope/Polydor 4th number one album in a row by a US artist but the first iiip hop album to top the chart in the UK since D12's mainman Eminem's The Eminem Show spent five weeks at the summit in 2002. 
COMPILATIONS 
NOW! 57 EMI/Virgin/UMTV Now well past tire 600,000 mark, Now! 57 has sold 400,000 copies more than the year's second bigçest selling compilation, Ultimate Dirty Dancing. 

NUMBER ONE 012 012 WORLD Interscope/Polydor Scots act Franz Ferdinand, the Bay City Rollers and the Beta Band ail crowd into the Top 10 alongside Scots-based (but Irish) Snow Patrol whose Polydor album Final Straw continues to sell well. but none of them is strong enough to prevent 012 from giving hip hop an extremely rare number one north of the border. 
AIRPLAY CHART NUMBER ONE DIDO DONT LEAVE HOME Cheeky/Arista Ifs BMG's week at the apex of the airplay charb Even though Britney Spears' six week reign is over, as Toxic tumbles 1-5, they conlrol the top three courtesy of 
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Upfront 

Word of mouth 

fuels Mylo 
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A host of creative 
ideas are fuelling the 
word-of-mouth on 
oneofthe year'skey 
cool albums. R#L L have distributed them across tlie 

Rock &RoU, the artist 

fed^ithWe^in°^MdSout 
origînaSy dueto be distributed by 

zwlt 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 
Gareth Dobson, editor, 
Drowned In Sound 

"Currently blowing fuses on oui stereo is this, the first post-Fien Panda single from the Stoke five- piece. It's the sound of teenagers rioting for the hell of it. Eupf 

atmospherics of Boards Of Canada from this shady NY duo. It is beautiful, haimting and original. If they do a video for it we will definitely play it I hope they do make one though - Waq) videos are always interesting. I dont think it is a strong contender for the daytimc playlist yet, although there wîl be spot plays in Gonzo/ 120/NME Chart slots for sure." 
Mark Jeeves, présenter, 
Planet Rock (Digital 
Radio) ASH ORPHEUS (INFECTIOUS) 

Rob Jay, 3Beat Records, 
Liverpool MIRABEAU BRASS DISK (WH1TE LABEL) 
"This is a new version of an old anthem that was championed by the likes of Graeme Park at the Haçienda and Sasha at Shelleys. This version has already been made single of the week on Kiss 100 and Pete Tong and Seb Fontaine have been banging it. It's a tribal track with an old rap sample over the top. We've been doing really well with it and it's picking up a lot of club plays around here. It's sure to make the club charts, but with the right 

Tom Horan, Music 

MTV2 

l emptyMp hopboast > and Rock and Smooth bai 

CAPITAL 

,^1 



music control uk 

TV Airplay Chart 

/J /i i j ,1 511 ■c 
2 EAMON F*1< IT (I DONT WANT Y0U BACK) lôT 2 1 D-12 MY BAND   501 p • 
4 3 USHER FEAT. LIL'JON & LUDACRIS YEAH ABISTA 445 t. .Jw 
5 FRANKEE F U RIGHT BACK AAlï, 437 With 10 plays 

Band by D12 and F"k It by Eamon, 
6 BRITNEY SPEARS T0XIC J|Vt 387 
7 10 AVRIL LAVIGNE DONT TELL ME ASISIA 379 
8 MAROONb IHlbLOVb 369 Rasmus claim the 
9 10 CHRISTINA MILIAN DIP IT L0W 355 the TV airplay 

10 6 ANASTACIA LEFT 0UTSIDE AL0NE me 317 Urne with In Tlie 
11 13 FRANZ FERDINAND MATINEE 316 track was aired 
12 16 BUSTEDAIRHOSTESS 309 on 13 of the 18 stations on the 13 NATASHA BEDINGFIELD SINGLE mamm* 288 Music Control panel last week, altracting 67 plays on Q TVr 66 on The Box, 61 on 
14 NARCDTIC THRUSTI LIKE IT ™ 267 
14 BEYDNCE NAUGHTY GIRL COUMIA 267 
16 70 FAITHLESS MASS DESTRUCTION orav 253 Kerrang! TV and 
17 SPECIAL D C0ME WITH ME 251 

history shows its 18 1S SUGABABES IN THE MIDDLE » 249 
19 DIDD DONT LEAVE HOME COTISTA 234 806-73-34-25-18- 
20 19 TWISTA SLOW JAMZ ^ 224 
21 70 THE STREETS FIT BUT Y0U KNOW IT IOWDOTW 215 
22 39 ALANIS MDRISSETTE EVERYTHING iVEBICK/WARBEfi 680S 204 
23 3 THE 411 ON MYKNEES SONY 189 \:ÊÊf0M 24 79 MUSE SING FOR ABSOLUTION TASTE/EASTWEST 186 
25 2PLAYIT GANT RF RIGHT 176 Frankee'sFURB 
26 23 N.E.R.D. SHE WANTS TO MOVE TOI» 175 coliUnucs^) build 
27 30 RONAN KEATING & LEANN RIMES LAST TH1NG ON... POLYDOR/CUfiB 172 its TV profile rapidly leaping 
28 CASSIDY FEAT. R.KELLY HOTEL 170 12-5 this week, in 
29 21 JOE FEAT. G-UNIT RIDE WITU 169 slow climb on 
30 36 THE GAI 1 TNG 01IR 1TVES EMG 167 edges up only 
31 78 SCISSOR SISTERS TAKE YOUR MAMA POIVOOS 156 ^^rr 

32 33 JAMElTA THANK YOll ,w,towM 152 miteifSÎSc 33 « KANYE WEST THROUGH THE WIRE mmmm 151 ContolW ^ 
33 18 SNOWPATROL CHOCOLATE mmmm 151 amassing a total 
33 30 ASH ORPHEUS   151 of 437 plays. 
36 65 HOOBASTANK THE REASON     148 Wp.wiciing55 
37 50 CHINGY ONE CAI1 AWAY KBtOMKE 146 a huge 125 of Oiose plays, woll ahead of 38 « KEANE EVERYBODY'S CHANG1NG    ISIANO 145 
39 « V BLOOD SWFAT AND TEARS  — m runners-up Ttie Hits'contribution 39 JAY-Z DÏRT OFF YOUR SHOULDER SOCArEUA/MiSCOBV WL 
■ «■iMlsçWciimw MWOJIttMTVHfeMT hmlfeu 

.v ïf sTâflr 
-^Mne; >Pifv- iP rW\C-0 Star D-o.B: 3;3/ii£> Bestreature: J'Vl,U(V^ 
Height: ,5' 3' ' 
^ageto^U .-ik. nil 

With TV Airplay across the 
board including a number one 
on Kerrang! The Rasmus enjoy 
the top spot 

CLIMBER Faithless Mass 
HIGHEST NEW 

mMMEW 

mmm 
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39 weeks on the sales chart and Dido 
continues to dominate the airplay chart - 
this week she takes poil position, while 
Maroon 5 move up to second place. 
E3i 
P D12 MY BAND inioscope/polyoor 2 1 EAMON F-KIT(IDONTWANTYOUBACK)JM HHir THERASMUS IN THE SHAOOWS UMVTRSAI NATASHA BEDINGFIELD SINGLE PHO\ocenic/ËVG THE STREETS FIT BUT YOU KNOW lî iockedon/679 KEANE EVERYBODYS CHANGING island FRANZ FERDINAND MATINEE oomino 23 USHER FEAT. ULJON & LUDACRIS YEAH ARISTA 24 23 14496 NARCOTIC THRUST IUKE ïï FRKZAIR 29 22 15398 TT JAY-Z 99 PROBLEMS ROC-A-FEILA 21 22 12913 u[¥ P!NK LAST TO KNOW arisia 18 20 11641 11 28 JOSS STONE SUPER DUPER LOVE- relentlessmrgin 13 20 11602 Bgo 50 CENT IF ICANT interscope/polydor 17 18 11350 B 11 OUTKAST FEAT. SLEEPY BROWN THE WAY YOU MOVE ARISTA 21 10905 "Ï3]¥ SNOW PATROL CHOCOLATE FICTION/TOIYDOR 20 jjj 10146 13 II THE DARKNESS LOVE 1S ONLY A FEELING MUST oestroy/ailaniic 21 10091 13 28 NEliY FURTADO TRY DREAMVWRKS'PaVDOR 13 8690 
i?16 OCEANLAB SATELLITE BMG/nuufe 18 9905 m LOSTPROPHETS WAKE UP (MAKE A MOVE) visible noise 13 9740 m*: DIDO DONT LEAVE HOME cheekv7ARISTA ~ir 8970 «m N.LRJ). SHE WANTSTO MOVE Virgin 8720 
MU BRITNEY SPEARS TOXICjive lô" 121/2 m JC CHASEZ BLOWIN" ME UP (WITH HER LOVE) jive 15 16 9125 m ASH ORPHEUS infectious "iT 15 7632 DES TWISTA SLOW JAMZ atlantic 20 15 7354 BUSTED AIR HOSTESS universal 12 14 9999 
m THE 411 ON MY KNEESsony 14 8288 CHRISTINA MILIAN DIP1F LOW DEFJAM UK/mercury 13 8580 29| 20 [ JAMEUA THANK YOU parlophone — 12 | 8413 CASSIDY FEAT. R.KEU.Y HOTEL J ~T 12 7207 ffltocù nbni UK Ccmpdedlrocn data galheredlnxnGOOO on Sui 23 Apni 2004 to 24.00 on Sali Iâiy 2004 
Ali the sales and airplay charts published in Music Week are also available online every Sumlay evening at www.niusicweek.com 

) 

n 

the UK Radio Aii 
//À 

1 » DIDO DONT LEAVE HOME l'JS (MB» «68 -12 52.45 -7 
2 6 MAROON 5 THIS 1OVE «w™ 1980 5 51.90 ■4 
3 , EAMON F**l< IT (1 DONT WANT YOU BACK) JIVE 1524 -14 50.15 ■9 
4 6 THE RASMUS IN THE SHADOWS mims4L 1675 1 47.07 
5 18 BRITNEY SPEARS TOXIC JIVE 1846 ■27 45.92 ■30 
6 0 KEANE EVERYBODYS CHANGING 666 64 45.42 -3 
7 8 USHER FEAT. UL'JON & LUDACRIS YEAH «a 1664 -17 44.82 ■18 

i 8 D12MYBAND i»IErscop£7™VOOIÎ 1198 -1 44,43 
9 5 anastacia LEFT OUTSIDE ALONE EPIC 1914 ■6 43.07 -7 
10 21 BEYONCE NAUGHTY GIRL 1642 "3 40.40 •3 

i H 12 2 0 JOSS STONE SUPER DUPER LOVE... SELLES» 732 48 40,28 5 
! 12 20 2 0 RONAN KEATING & LEANN RIMES LAST THING ON... «momm 1030 45 37.28 a 
m 28 9 0 NATASHA BEDINGFIELD SINGLE  1194 8 35.79 52 
1TI 44 T~ 0 THE CORRS SUMMER SUNSHINE atimtic 828 56 35.27 93 

15 9 .5 27 JAMELIA THANK YOU 1229 -28 34.38 -25 
16 15 12 0 NO DOUBT IT'S MY LIFE 1343 -24 32.79 -16 
17 M 10 56 SUGABABES IN THE MIDDLE M-- 1432 -39 32.14 -19 
18 13 .11 M WILL YOUNG YOUR GAME M 1583 ■20 29.98 -28 

1 19 23 M >1 GEORGE MICHAELAMAZING œ» 1077 ■22 29.48 7 
20 16 3 22 PETER DOHERTY&WOLFMAN FOR LOVERS ™o HTRADE 307 8 28,66 -27 
21 22 27 0 OUTKAST HEYYA! 936 -15 27.44 -5 
22 18 19 NARCOTIC THRUST 1 LIKE IT hheair 742 ■24 27.17 ■16 
23 565 l 0 STING STOLEN CAR (TAKE ME DANCING) ««.vm 150 329 27.14 1863 
24 33 2 e CHRISTINA MILIAN DIP IT LOW DEF JAM OK/mercury 795 11 25.71 18 
25 .9 a 28 OUTKAST FEAT. SLEEPY BROWN THE WAY YOU MOVE ARISTA 744 -39 24.73 •26 

MWINANS FEAT. ENYA & P DIDDY 1 DONT WANNA 



music control uk 

irplay Chart 

/ V 
/ 
Â 1   y / //J 

1 
28 
29 
30 
31 

3 0 AVKIL LAVllÂNE DONT TELL ME  ~I7| 814 14 23.43 3 5 44 SNOWPATROL CHOCOLATE  '    407 23.35 FRANZ FERDINAND MATINEE    ^T 377 24 23.34 -10 4 THE STREETS FIT BUT YOU KNUW1T 384 37 22.14 1 0 THE 411 ON MY KNbtB   ^7 510 5 22.03 24 » DIANA KRALL NARROW DAYLIGHT 50 ■6 20.78 ! 
32 S 30 P!NK LAST TO KNOW 513 -10 19.80 ■2 
33 41 » GABRIELLE STAY THE SAME gobea™ 972 24 19.62 ■28 34 V u « ENRIQUE IGLESIAS FEAT. KELIS NOT IN LOVE «e™™» 1178 •26 19.48 
35 21 14 TWISTA SLOW JAMZ «uonic 625 ■50 19.46 ■55 
m 151 i o RON SEXSMITH NOT ABOUT TO LOSE n™RW« 49 104 19.27 299 

37 24 15 m KYLIE MINOGUE RED BLOODED WOMAN 969 -34 19.05 -44 
m 0 0 KRISTIAN LEONTIOU STORY OF MY LIFE «xvdok 158 0 18.69 0 

39 17 6 40 ATOMIC KITTEN SOMEONE L1KE ME i«ocm 295 -41 18.48 ■85 
40 ! 2 BUSTED AIR HOSTESS «o 524 18 18.44 42 
41 42 13 88 50 CENT IF I CANT mmvmm* 224 -39 15.94 ■16 
42 13 10 68 NELLY FURTADO TRY 646 •24 15.61 
43 34 10 45 THE DARKNESS LOVE IS ONLY A FEELING «isrDBtwAwic 413 ■81 IS.1S -43 
44 » 8 20 N.E.R.D. SHE WANTS TO MOVE «ir 481 -13 14.94 -50 
m 1 0 THECALLINGOURLIVES 799 8 14.52 51 
46 
47 
48 

65 33 0 DIDO WHITE FLAG 280 14.34 22 
33 0 JAMELIA SUPERSTAR 432 13.84 14 

63 1 0 JAY-Z 99 PROBLEMS KOfU" 89 13.82 15 
49 50 37 0 RI ACK EYED PEAS WHERE IS THE LOVE? 436 13.66 -8 
50 62 22 0 DIDO LIFE FOR RENT 382 13.6 12 

Sal 1^2004 SuIwkranlïd K^SonbtestMf-hcJMardak 

1 ^sr 
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ZmiM™ Iho aibuni- Dou't 828 play tally. IV1US,C uu"" . 33. Gabrielle TFM tops thc use 
week, though ils audience ofiust 
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ni MAR00N5 THIS LOVE oci 
USHER FEAT. ULJON & LUDACRIS YEAH ARiSTA 
WILLYOUNG YOUR CAME BVC THERASMUS INTHESHADOWSuhiversai EAMON F-K1T (1 DONT WANT YOU BACK) JIVE DIDO DONT LEAVE HOME CHŒKY/ARISTA 

MBasmm 

CE NAUGHTYGIRLcauffluk 

SUGABABES IN THE MIDDLE1SU NO DOUBT [TSMYLirEiKrtescoFLrevow JAMEL1A THANK YOU PARI ENRIQUE IGLESIAS FEAT, RELIS NOT IN LOVE iRTigsaiPt/roLVKiR NATASHA BEDINGFTELD SINGLE pho D-12 MV BAND iMîKCOPtfmvco! GEORGE MICHAEL A^AZINGAPCI RONAN KEATING & If ANN RIMES LAST THING ON MY. ra 
GABRIELLE STAYTHESAMEGOE 
BLUE BREATHE EASY IBM AVRIL LAVICNE DONT TELL ME «a; 
THECALUNG OORLlVESmc NORAH JONES SUNR1SE emt bote IYSCOLOURSINHERHAIRUMVE CHRISTINA MIEIAN D1P1TL0Wcefjamuk;>.B-P. NARCOTICTHRUST IUKEIIeru OUTKAST FEAT. SLEEPY BROWN THE WAY YOU MOVE ARISIA 
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reasons to visit musicweek.com NOW! 
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IN-STORE NEXT WEEK Single - Avril Lavigne; Album - Capital Gold Just Great Songs; In-store - Annual Spring. The Streets, JC Chasez, The Who, Trance Masters 

Friends Of Dean Martinez, Weird War; Selecta listcning posts - Seafood, The Orb, Amplifier, DJ Shortkul, Gene Simmons 
Windows - Tiie Streets: Listening posts - Streets, Keane, Number One Opéra Album; In-store - Muse, Giya Kanncheli, Eleni Karaindrou, Back, Capital Gold Just Great Songs, two for £22, three for £20 and two for £10 promotions 

SofCWO y A'bums - Streets, Damian Rice.  i- Compilations - Trance Masters, Bonkers 12 

Album - The Pixies, In-store - Blueskins, lain Archer, Lucky Jim, Breed 77, Moodyman, Four Tet, Sluts Of Trust, Modey Lemon 
jk. g n,:\ ,n\ ) Windows - Keane, Singles, Streets, ®HMV D12, Kill Bill OST: In-store- Aquasky, ATU Funk DVoid, DJ Hell, Jay-Z, Steve Lawler, Method Man, 2Play, Zéro 7, Charlatans, Goldfrapp, Gomez, Kasabian, Diana Krall, Avril Lavigne, Alanis Morissette, Morrissey, Ravonettes, Joss Stone; TV ads - Mario Winans 

Albums - Streets, Keane, Bill Wymans Rhythm Kings, Cher, Joseph Calleja: Main promotion - five CDs for £20; Secondary promo - Sale: Music DVD - Britney Spears, Rush, Cat Stevens; Listcning posts - Mary Chapin Carpenter, Zombies, Patti Smith, DJ Format Frankie Knuckles, The Orb; Press ads - Brand New, Amplifier, Gene Simmons, New Found Glory, The Fall 
■pp Mojo recommended retailers - pjjdUif ||fjK|)||D Eddie Hinton, David Thomas & Two 

Singles - Natasha Bedingfield, Christina Milian, Ronan Keating & LeAnn Rimes, Keane, Gunther Albums - The Who, The Pixies, Twice As Nice: Promos of thc week - £9.97 TV compilations, CDs two for £19 

TV ads - Mega Sale: Scissor Sisters £8.99, Katie Melua £8.99; Press ads - Morrissey, Kasabian, Ravonettes, The Pixies, The Charlatans, The Streets, Naxos; Windows - Mega sale, The Pixies 

Pale Boys, Tortoise, Johnry A, 

1 Singles - 2Play, Frankee, Pop, Kurt Nilsen, Avril Lavigne, ATU Albums - The Streets, Jamie Cullum; In- store - Streets, Jamie Cullum. Keane, Katie Melua, Kiss Présents Hip Hop, Capital Gold Just Great Songs: 

1UNDA PERHACS PASALLEIOGRAMS (ACE OF DISCS) 3 STTVt RE1CH DRUMH1NCL SIX PIANOS, MUSIC FOR MALLETINSISUMENTS, VOICES AND ORGAN 
5. JOUE HOLLAHD CATALPA (EPI FAPH) ô THE MEMORT EAND THE MEMORY BANO (HUNGRVHIUP 7ICARUSIWEET THE BIRDY ELECTRIC OHEIEAF IA6EU 8. POUV PAULUSMA SCISSOSS IN MY POCKET (ONE 
10 HOT CHIP C0M1NG ON STRONG (MOSHI) "The Animal Collective are outstanding - they're packed with groundbreaking ideas. They're also awesome live. Choosing a top 10 is an impossible task. Instead, 1 give you albums ttiat 1 have been listening to a lot lately. If I were to have written this next week, this list would be completely différent Linda Perhacs' Parailelograms is a luscious recording from when it was fine to do what you feel and just psych out Steve Reich makes the most incredibly hypnotising, uplifling, intense music. I listen to a lot of démos and yet-to-be- released work. H would be unfair to add those to the list because no-one could go out and hear them yet i've allowed myseif some extra unreleased albums that everyone should look out for." 
26 MUSICWEEK 0805.0A 

CHRISTIAN SMITH head of music, Kiss 100, and Smash Hits! and Kerrang! Digital Radio 
FAITS DOWN (ROC-AFELLA) 
WANNA KNOW (BAD BOY) 

stick around ail summer. The 411 and Brandy singles are both very classy and the Keane album is a fine collection of songs. After Lostprophets and Hundred Reasons, Ashmakeitahat trick of great British rock albums already this year. The new single from The Killers should do well, but l'm still loving the 

brother? She's off to a great start with Single. The Rasmus' In The Shadows is still a fantastic tune. Joss Stone has one of the best female voices around at the moment and it's good to see something a bit différent with The 411. Deepest Blue just seem to go from slrength to strength. Easyworld are a very under-rated band and their album is never off in my car. Avril Lavigne's Dont Tell Me is another dead cert. Evanescence are doing what they do best Kurt Nilsen is another TV talent show winner but I loved the original and love this too," 

POPS FRIDAY 

Loretta Lyrui/Jack 

THESAINTI 
Saint cornes 
marching in Stewart Dennis programme controller, The Saint Only a month after becoming the first radio station owned by a football club to launch full-time broadcasting on its local DAB multiplex, Southampton FC'sThe Saint acquired five-year-old rival 107-8 SouthCily FM last month, and has already taken over the statîon's broadcasts, leaving its former employées jobless. 

slipped from a 13% reach and 4.6% share of its potential audience of254,000 in the Rajar ratings ayear ago lo 10% and 2.4% respectively in the latest 
Stewart Dennis, breakfast DJ and programme controller at The Saint, says he is confident that that with an FM outlet they can 

We are a family station, 
and musically we're 
somewhere between 
Radio Two and Virgin 

The Saint has been around foi some time as a satellite radio station and can be heard nationwide via Sky, though appears on the EPG in the Southampton area. "When wc were only on satellite we concentrated mainly on football but we have been exlending our hours and broadening our appeal for six months before we started broadcasting on DAB, " says Dennis, "so when we acquired SouthCity we didn't have to change very much." "Their promise of performanci required them to play 

nly 

ire of theii iiefrom .ve already | or earlier - met that quota, and national and local news os w J os sports bulletins. 
as a family station, and musically we're somewhere between Radio Two and Vn-gin. "Although we play a broad range of trachs. our A-list tends to have an indie rock bias." Address: tlie Friends Providenl St Mary's Stadium. Britannia Road, Southampton S014 5FP. Téléphoné: 02380 330300. Website: wwwsaintsfc.couk. E-mail: sdennis@saintsfc.co.uk. 



ALBUM OF THE WEEK Mylo Destroy Rock & Roll 
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=sc* subjectof a highly creative ^ ^ 

moving lost gem which has been artist in the UK. This cover bas the lovingly orchestrated by Robert picked up a few playlists across The Charlatans 

m 
vote S songs. When Drake sings "I was as weU^Tst^g of TN^whiA 0' CertLly lacking the West Coast ' the current market However, Zto^yttfaŒ 
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This week's reviewers: Dugald Baird. Phil 
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Albums 

□ ABAKUS THAT MUCH ClOSER Dragonfîy (CO BflCO 72CD) □ BAH SAMBA THE LATIN LOUNGE SESSION Estereo (CD ER 3) □DAEDELUS MEANWHILE Latoratov Instinct (CD U 001CD LP U 001LP) □FINGATH1NG AND THE B!G RED NEBULA BAND Grand Central (CD GCCO127IP GCLP127) 
□ ICARUS1TWEET THE BIRDY ELECTRIC The Leaf LaW (CD BAY 36C0 LP BAY 36V) 
DKOOLER OPEN Kamaflage (CO BFLCO 73CO) 

□ VARIOUS1Z OF PLEASURE ALmighly (CO ALMYCO 48) □ VARIOUS WARENKORB 5 Ware (CO MDM 23132) □VARIOUS YE OLDE BARN COMPILATION Adckt (CO AODICT 016) 
JAZZ 

TUE THE MUNERS/IBA Kho« (CO KKK ; A f f ' ' ' 

URBAN UKUSHNEKOFT THE SAGAS OF Kuncl 10) StKkM;" "J I1MIL1S. STEPHANIE LOVE IS TO LISIEN tooil KOCT □ M0B8 DEEP INFAMOUS ALIEC TANCE PTI «WH* 3 PLANEE ASIA THE GRAND OPENiSC A iU> (CD IM □ RA0I0TNACT1VE AND AKTIMC FSEE KAMALWAAK —lROCK,PETCSOt)LSURVMlR2RAp5lEf (CD RS OOM 

CATALOGUE & REISSUES 

IYOUR CODENAME IS HIID ALL ROAOS TO f AULT Poljd» (CO 9866351 IP 9866419) 

POWDER 

Performing live at Download on 5 June, plus selected UK dates 

CADI7.MUSIC | téléphoné 020 8692 35551 fax 020 & 

AMPLIFIER AMPLIFIER Music For NalioRS (CO COWFNX 288 LP COMFN 288) 

ClOSER RULES FOR A NOSRMAL LIFE Attomo (CO RTM 005CO) CRAWLER AGORA CLUB Ange) Air (CO SJPCD106) 

KENT 3 SPELLS Dirtnao (CO ZZ2 09CO) 
MOLASSES TROUBLE AT J1NX HOia ABa 8 (CO AUENCO 46) 

SALAKO THE STORV OF ÛUR UFE SO FAR TablaLure (CO TABLAT 002-2)    —-^(COSRÛOl) ME Boss Tuneage (CO BOSTAGE 599) JUS MUTATION Robolic Emptre (CO RBE 030) 

' CELEBRATION VOL 4 Tzadik (CD T2A 5004) ELUNGTON, DUKE THE EARLY YEARS FALCON (CO UN 23089) ESQUIRE ALL STARS AT THE MET Magnum (CD ARJ 011) ESS1G. DAVID DECLARATION OAY Appaloosa (CD AP154) FOUR TOPS THE ULTIMATE FOUR TDPS Air (CD GFS 02050) 
GARLAND, T1M PLAY1NG TO THE MOON Jazz House (CO JHCO 047) 

THE GlLLAN TAPES VOL 3 Angel Air (CO SJPCD 05U GREEN, AL GREEN IS BLUES Gel Back (LP GET 8044) GREEN, AL 6ETS NEXT TO YOU Cet Back (LP GET 8045) HENORIX, JIMI AT HIS VERY BEST Solo (CO APW 2012) HENDRIX, JIMI IN HIS OWN WORDS Jerdeil (CO JRCD 7027) HOOKER. JOHN LEE MR BOOGIE MAN Nev/sound (CO NFM 001) larircnu; lajoya BAD GiRL Magnum (CD MM 047) JACKSON, MAHAUA COMPLETE VOL 21947-50 Fremcaux (CO FA BU JARREAU, AL A1NT NO SUNSHINE Presligê (CO CDSGP 031) JEFF BECK GROUP.THE BECX-OLA EMI Calakm» (CD 5787502) JFANNIS NIGHT SESSIONS Spheric (CO SMCD 5002) 
ja ^SI'SrrySS (CD ^10041 
JTTLE RICHARD UTTLE RICHARD foreur Goid (CO FG 255) 

MEMPHINATI BEAT OF U1VE AjpaleoHTQE^MT) MEPH1STA ENTOMÛlflCICAL RERECTTONS Tzadi (CO TZA 77111 MEXICAN BLACKBIRDS JUSllO SPITE YOIJ Ortrun (CD 277 Um MILLER,CLENN INTROOUClNGAir(CDGf03001) " MILLER, OENN 36 JAZZ STANDARDS Excd (CD EXCn 2951 MILU BROTHERS MILLS BROTHERS FacvwGold(CD FG 268) HINOS PLASTIC CI RIS Oirlnap (CD ZZZ 37C0) MORROW, BUDDY A BIG BAND BUDOY Jasmine f MURRELL, RED SITTIN ON TOP OF THE WORLD j-wn-n 
pharo^S^^rMS^ PIAZOLLA, ASTOR AD10 NONINO Oisûrf ICMM H» PLATTERS, THE CREATES! HITS PnsSco CKGMM) mESUY. avis PIAY1NG VV1TH TIRE M^lSf 501) 
SZySS^^10081 

^™s^ssslS)^Eœ,,cDKcEL2,,, 
AMP FROZEN RADIO Spheric (CD RAMP 002) JEP/ESJ1M JIM REEVES faèvtr Gold (CO FG 257) BD raRYSUPERLUNGSEMI^uefCO^M^) OLLINS, SONNY JUST IN TIMF 



^rk:245 

islisted»^"5 

Records released 10.05.04 
i ^TI^MVtRYSESrOf.AirHIGfStlS) D®nal'&«.S1STB! COUMTl; ^2 MÎ1 Fra"^,,"(CD FA13021 
nl^^SKSINTHEm&ITktaçwfCOARBOlB 

8èSSL&ro™ SJk^ICAGO BLUES 1940^7 Fremeaux (CO FA 150) îrtKSlJfS INTHEN'CnT Air (COGFS 02049) S S/ITH THE BLUES HM (CO 1TM 960027) 10OS eOR-Vil: ,^071 ^ Fnlertairmtent (CO 1)1 
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IFAIR.TUNE BITING TONGUES/TBA EM1 (CO CDEM 6391 1 MILLWAli FC VOLARE/TBA Absolute (CO COAME 4) IHODEY LIMON CROWSABA Mute (CD COMOTE 328 r MUTE 328) 
PIS DOORS DOW» HERE WITHOUIYOU/TBA linivtrsal (CO MCSTD 40354) ■ ADEM THESE ARE VOURFRIENDSfIBAOcrtno (CD RDG178CD HT RDG17811 

]BEAim Plli YOD ARE RIGHT TO BE AFRAliyTBA OkI 
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Wyld Pytch is 
on the bail Digger Elias proprietor, Wyld Pytch Rekords The rapid tumover of record shops in tondons West End 

Camaby Street development has been shuttered after less than a year. With terrorist feare keeping tourists away, and congestion charges deterring locals, it is a tough retail environment - but hip-hop and R&B specialist Wyld Pytch Rekords has been operating ont of the same shop in Soho's Lcjdngton Street for almost 15 years and shows no sign of failing. "We have a small trading area of no more than 300 sq ft and four employées but we run Wyld Pytch vety tightly as a business," 
Thefactthe shop is so 
small holds us in good 
stead. It means we 
have to remain focused 
says proprietor Digger Elias. "We make sure that we never let expenditure exceed income, stock only the most désirable imports and domestic releases and have a réputation for service and knowledge." 'Generally, business in Soho is probably down by 25% this year but we have increased our takings by 20%-25%. The fact the shop is so small holds us in good stead. It means we have to remain focused. We stock maybe 10 to 15 new releases a week and only carry about 300 titles, covering hip- hop, R&B, breakbeat, old skool, dancehall and ragga hip-hop. It's almost exclusively on vinyl, and we have actually eut back on the 

"Other shops'expanded into house, garage and related styles and suffered when they lost popularily but we have always 
'We sell import 12-inches for £7.99 and UK releases for £5.99 - but our UK stock tends to be mostly white label or small indepe ndent releases. We also have a website, which générâtes 20% ofourbusi Address: 51 Lexington Street, London W1F 9HL Téléphoné: 0207 434 3472. Website www.wyldpytch.coni. E-mail; I digger@wyldpytcheo.uk 



Singles 

Eamon holds the top spot for a third 
week after fending off stiff compétition 
from Busted's Air Hostess and Fit But You 
Know It by the Streets. 
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Albums 

Guns ¥ Roses Greatest Hits is pushed 
down to number two after D12's new record 
D12 World takes the top place 
and Anastacia falls to third place. 
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m « 24 BUSTED«ESEN 1 EUk LVtkYONE ® 3 ®. 
40 « 2 MARIO WINANSHUkl NU MORE 
41 » CHRIS 1INA AGUILtRA S1R1PPED ® 3 ® 2 «04 7432.%,757^ 42 » THE DARKNESS PERMISSION TO LAND ® 4 
43 « BUSTEDBUSTED®3®1 tetaTVMtlTMhlin UdimvilunMnMrm 
44 BOOMTOWN RATS BEST OF UnfTOlTV 9819145 M 45 WILEY TREDDIN' ON THINICE XLXiXOlTSWTHB 46 JC CHASEZ SCHIZOPHRENIC 
47 0 45 THE STREETS ORIGINAL PIRATE MATERIAL ® tel 04/679 ta*™ 0977435682 (TEW 48 « 45 BEYONCE DANGEROUSLY IN LOVE ® 7 Cototo 5093957 (TBI) 49 « 7 JESSICA SIMPSON IN THISSKIN 
50 42 JAMELIA THANK YOU ® 
51 50 12 JETGETBORN® ^75596789721™, 52 69 13 LOSTPROPHETS START SOMETHING ® 
53 ZER07WHENITFALLS® 
54 58 72 PINK MISSUNDAZTpOD ® s ® 3 
55 4, 6 ERIC CLAPTON ME AND MR JOHNSON ® 
56 47 27 SUGABABESTHREE® 2 ®. 

i57 » 18 BLINK182 BLINK182 ® 
58 46 38 DURAN DURAN GREAJEST ® 2 ® 1 EMIW2392i6 
59 60 53 EVANESCENCE FALLEN ® 3 ® 3 EKl30U(TEra 
60 « 24 BR1TNEY SPEARS1N THE ZONE ® 
61 34 4 ICATHERINE JENKINS PREMIERE 
62 / w THE WALKMEN BOWS AND ARROWS «16 9362486807 0 

pr 24 MICHAEL JACKSON NUMBER ONES ® - ®. Elit 5138007 aKI 
64 54 5 JWISTA KAMIKAZE ( 65 62 30 MUSE ABSOLUTION® ttlWUUd/U,«-415046685877(718, 
66 74 75 DANIEL BEDINGFIELD GOTTAGLI IHKU mib® 5 ® ! ^ 
67 37 35 SIMPLYRED HOME® 2 SmOmUMajatmCOMTENl 

| 68 56 72 JUSTINTIMBERLAKE JUS11E1EU ® 5 ® > 
69 38 4 DELAYS FADED SEASIDE GLAMUUR ® 
70 i w PATTI SMITH TRAMPIN1 0^51521590 

i" RED HOT CHILI PEPPERS GREATEST HITS ® 7 
72 51 21 PINK TRY THIS ® ® 1 .48787657,857,6™ 
73 43 8 DANIEL O'DONNELL THE JUKEBOX YtAKb dmsivomotwosoo 
74 W ' JOEANDTHEN 

I75 LIBERTY X THINK1NG11 UVtK® 7 vmmm&m 
'.5W ■ HoteltoEnlr! ® PMiun(3O0CO31 ® Sit(l60,0001 ■ ©MllOOOCOl ©TOPtitan.O.opellmb'WJ' 

TODOUBUl S4RAH UQACHLAM 38 
Eir' sir SoiomjPDraB7i iheboamjis lîi[f>ouie73 RONAN KEATINC M THE WRKKESS12 W1LLY0UNG 

introductory solo singlo Some Girls/Blowin' Me 
month. 28-year- old Chasez's album sold 4,779 copies last week. 

70. Patti Smith Sony's stable of vétéran signings 

Smith's first album for the 
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