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Labels eue digital-only releases in 
bid to top first download chart 
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cy ofputting out digital exclusives shows on September 5 and will nltimatelv damaae record September 3 respectively. stores ^hich currently pay every- paulw@musicweel(.com 
Music Entertainment, a 50/50 Ihara and Bertelsmann's Gunter fiftli studio album for S/BMG. It joint venture between Thielen and Siegfried Lutlier. will be their first album witliout Bertelsmann and Sony In a statement to staff by their departed colleague. 

Commimity radio 
faces Ofcom cap 
Community radio bosses are 
facing tighter restrictions on funding for their stations 
afterOfcoin régulation 
cornes into force p4 
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on interoperabiiity drive 
after Real software 
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Your guide to the latest news from the music industry 

East West boss 
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News is edited by Paul Williams 
TV channel launches weekly chart show and daily 
breakfast 25-minute slotto highlight new releases 

New C4 music shows 

to hit the TV screens 

Channel Four is giving a double boost to music on TV by launch- ing a weekly chart show and a daily showcase for new releases. 

pre-release music. The daily pro- gramme has been created by pro- duction company Chart Show Channels, which was previously nsible for The Chart Show which ran weekly on ITV for 12 years until 1998. Since then it has 
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Top new acts gear up 

for Showcase festival lot of neoole who don't have 

ence every Monday to Friday ibr at uled for eight weeks, il it is a rat- 
tho Asian night, which v, Swami and Sonik Gurus. 
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ALBUMS Various - Clubla 5 (platinum) 

Watchdog move is boon to commercial radio interests 

Ofcom pirts limit on 

community ad cash 
and urban areas. Loi Gellor of Hackney's Sound Radio is already in the Ofcom proposai "«""s1*in a <ash-flow msis- and 

There is sufficient 
by Robert Ashton l* n ^ believes he will need to invent Community radio bosses are facing tO prOtOCt Smaller 
^ns^'light of new^Ofcom f'acJi0 StatiOHS ■ ■ ■ Paul Bi-own, CRCA cliicf executive 

:ommunity he is serving if he ; iuceessful in gaining a nevv licena already do a lot of liv 

New York'sDFA team 

sign deal with EMI Ul< 
EMI Records UK has signed a label 1 1, deal with cutting-edge New York « ^ production team DFA, aka Tim Goldsworthy and James Murphy. Under the agreement, DFA Records will release material by acts including The Juan Maclean, Délia Gonzalez and Murphy's own acclaimed act LCD Soundsystem. The label's first release with the major will be a three-CD compilation on October 11, 
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Digital is edited by Joanna Jones 
Real's iPod-friendly music converter brings new focus to the debate over Interoperability' 

Harmony software upsets Apple 

by Adam Woods RealNetworks' audacious chal- lenge to the chastity of Apple's FairPlay copy protection software a fortnight ago has further enshrined "interoperability" as the music industrys favourite eight- syllable buzzword. The launch of Real's iPod- fiiendly Harmony software at the 

because it reflects the power struggle taking place across the portable music hardware industry as a whole. "Companies such as Apple and Microsoft and Sony are ail staring at each other, seeingwho 

Settings Backlight 

at this stage of the se 

Digital Media Project ■ for-profit organisation wnose members include Leonardo Chiariglione, the Italian founder of the Moving Pictures Experts Group (MPEG) which developed the MPEG-l stan- dard on which MP3 is based - led a call for standards to bridge the gap between devices in the digital music world 

out," says Universal Music new média director Rob Wells. "The 
make our repertoire available accoss as many platforms and with as many players as possible." There arc signs that not even the key hardware players expect the deadlock to be a permanent one. Robert Ashcroft, Sony Net- work Services Europe senior vice président, who presided over the UK roll-out of Sony Connect, 
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The BBC: music's cha 

This autumn is a key period for the BBC, as the process which will shape its future - the Chaff 
in the music and broadcast sectors, and we hear from BBC music and radio boss Jenny Abrarn: 

There has been no shorlage of in the review of the BBC s charter. Among the 200 compa- nies or organisations to make sub- ' DMCS-ledi ' 
al debate will 1 the future of arguably the most polent vehicle for music - the BBC. The Corporations Charter Review arrives at a key point in tlie final few months of the year. With the first round of consultation now 

will set the tone for the first Gov- ernment Green Paper which is due for publication before the end of 

with a connection te 

they is the latest stage in a process which began at the end of 2003 and will not conclude until the beginningof2007. The importance of the BBC to the music sector is undisputed. From Radio's One, Two and Three, ixtra and GMusic on the radio side, through to Top Of The Pops, BBC3, Later With Jools and much more in TV, no other single medi- 

rausic, including the Mu ness Forum (see panel below;. British Music Rights public aiîairs advisor Sara Conway, who played a part in putting togelher the MBF and BMR submissions, says, "The work and the services provided by the BBC louch almost every aspect of the music industry. Music is undeniably a central part of the BBC's core activity and an intégral part of the BBC's schedul- ing across ail its broadeasting plat- forms. This is emphasised by the fact that the BBC itself is the 
the world." British Academy of Composera and Songwriters chairman David Ferguson agréés. "[Charter renew- al] is probably the most important issue faeing the academy at the moment," he says. "It is not just a UK music. Tw 

In 2003/2004, the Beeb played 43,051 hours of music across its radio networks and devoted 1,736 Calis for changes The strongest advocates for change within the BBC are, predictably, those within the commercial lobby. 
ve don't believe they should de so unpopular that no-one to listen to them. But they 

"The BBC is cr; record industry," s Group chairman Martin Mills" "A public broadeasting service r 
massive value in allowing n 

rs fall si 

by advertisers - to be heatd." EMI Music chairman and CEO Tony Wadsworth adds, "The sup- port for music from the BBC is good, but it could always be better. The quality of what they put out is strong on both TV and radio. My concern is that the standards are kept up." 

calling for the ultimate t the BBC; only extremist jashers such as Kelvin MacKenzie go as far as to call for privatisation of Radios One and Two. There is little air for calls for the licence fee to be taken away either, allhough some would like the revenue generated to be shared out among other broadeastera. Emap's managing director of radio programming Mark Story : in BBC independence and 

A public broadeasting 
service not linked to 
commercial concerns is 
of massive value. Martin Mills, Beggars Croup 

cern at a perceived lack of playlist support for homegrown acts by Radio One, the corporation recent- ly made much of a statistic which showed that 4S% of its playlist in 2003/2004 was made up of output from British bands. BBC director of radio and music Jenny Abramsky underlined this in her address to the Radio Festival last month, insisting that the Cor- i can offer a commitment to 

'relentlessly single' image". In ot words, its output was considered too targeted at the young and lis- teners wanted the station to be less intense about its music" and to play more older music - precisely the kind of mainstream content which ratings but attracts criticism 

live ar pn- 

UKm it and that ni 
The power of the BBC in cham- pioningboth new music and réper- toire from the UK is at the heart of most music-related organisations' submissions to the DCMS. And the BBC is keenly aware of the value in 

mercial radio, understandably, reflects what the public likes, bût you need the BBC supporting 
board, if public taste is to grow," she said. "And the music industry needs 

The Radio One conundrum is not without its contradictions, though. A Governors' review of 

RI & 2 take on critics This is now being addressed says Radio One eantroller Andy Parfitl, who believes that if Radio One is judged on its s upport of British music as part of the charter review, it will pass with flying colours. "If that is a prévalent issue, then I would say bring it on," he says. The reality, however, is that Radio One is not the radio service which is attracting most attention, as was the case during the debate 
Views from the music industry British M 
British Association Of Composera And Songwriters Welcomes the BBCs rôle as a lead player in developimnt of digital radio and TV and stresses the importance of the- diversity of output regionally and nationally Believes its oulpul should not 
interests - espedally in relation to the 

the public about copyright as part -esponsibility to média literacy. It i 

recorded). The BBC's value is in its "contribution to the countrys socia and cultural developmenf and it should be up to external regulators 
commercial services in peak and off-peak periods. If an independent regulator is appointed, it should be abielo respond to changing market conditions, or there should be a five-year review. 

on of British music across al some point) rather tlian seeking to maximise audience share (tire share of ail lislening and viewing hours 

Commercial Radio Companies Association Suggests BBC Radio's meansof «ng should give il a différent pnrpose to that of commercial radio- licences for BBC Radio should includc "format descriptions* ensuring they complément rather than imitato" 

Boiieves BBC Radio should continue te be publidy funded, but the process should be transparent. And says BBC Raaio should not hâve access to commercial funds of any kind, Including those used to pay for BBC marketing or evenls whether or not braadcasls are 
6 t/USKWEEKM.0804 



impion up for review 

ifter Review - reaches a critical stage. MW examines the main issues and talks to key players 
msky. Next week, we look at radio, before focusing on TV. Jim Larkin and Martin Talbot report 

Bruce and Terry Wogan," she says. music industiy, so 1 dont want to K ? "We still do religion in breakfast. seeanyofitwhiltlcdavvay.Butthat Ullh^t ic tho ThaKf'Oi'Douioui9' î And yet the audience has gone up doesn't mean there aren't opportu- """f1 , l.. , •; i. We just got smarter. Terry nities for change, especially in the uiiderstanding a compiicated process Wogan became hip again and con- way it's govemed. I " 1  ' " nalboardofgo bcgan the only certain outcomc 
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stations IXtra, 6Music. BBC 7, fiBHnmor. i Dlrectorof BBC Radio &Muslc, Responsible toi BBC Radios One, 
Rve'Uvaaie'BŒ BBC 

lAira, Enqland tho 
S» idthe andPTriu «œources.Shej. BBSt Board. ^ 

■dpo Bceb's commercial activities could see it left behind as com- mercial groups such as GWR and otbers develop download services which provide ajoined up service 
Some believe the future model for radio rests on the hand-in-hand use of digital tcchnology, allowing consumers to use such capability 
"" " lir, for instance Any lirait inthis Corporations abi 

Nelson adds that much of the BBC's developments to date already enhance ils public service rôle, while giving the public easier 
"We've pioneered in a number of areas by looking at how we can make the experience better for lis- leners rather than how we can make money, which is the primary 

and as a resuit we've led the way for 
he says. "We've made only a mar- ginal investment, but have vastly 
We've pioneered by 
looking at how we can 
make the experience 
better for listeners. Simon Nelson, BBC 
expanded access from the days we could only offer five linear services." Through its online Radio Play- er, the BBC already makes pro- grammes available via the internet for seven days after transmission, allowing for otherwise niche shows to be promoted to wider audiences. Nelson highlighls Gilles Peterson's Radio One show, which can be linked to online and promoted to a listener who might like dance or jazz music but would never tune in to the national pop station. There are plenty of well- rehearsed objections to the BBC's online and digital opérations, how- ever. The BBC's access to massive funds from the public purse créâtes an uneven playing field, say crilics; ils BBCi service arguably offers the most sophisticated online news service in the world. The BBC argument is that this simply results in high-quality services, while the 

une. (.-uiuuicrciai service nas chance of competing if it lias charge for access." 
Digital boosts TV 
nologv is already helping BBC 

Figures released in this years report make fascinating  o while BBCl olîered inst 06 hours of music and arts cover- age in 2003/4, alongside BBC2's 289, digital channel BBC4 offered 1,213 hours, enabling the Corpora- tion to significantly increase its contribution to the sector. TVue, critics say this lias put 

The BBC's head of radio and music Jenny Abramsky i- -t-Un PharfPK' PP\/IP\A/ 

1 the reading; 

the digital rail o 
to this output, which re 

  ...o.ots that il s a non-public offering teringthemarket. ne supporter of the com- lobby outlines, "The BBC is 

u uns ouipui, wmen represents lie kind of public service the music industry is looking for. Besides which, the BBC stresses that this BBC+ coverage is an addition to. rather than a replacement for, music on its analogue channels. Key to TV music strategy is the linking of the BBC's music offer- ings across various channels. BBC 
sioning Franny Moyle says, "We can lead people across from One to Four in a similar way that Amazon says "if you like this tlien you may also be interested in this'. For example, we did a sériés on Elgar on BBCl which was fantastic and a lot of people responded to it, but what we could then do was say 'there's more to corne on Four'." But, says Moyle, the real strength can be seen when différ- ent média combine for spécial projects. One such project is already in the pipeline. She says, 'We plan to do something of the scale of the Big Read, but on a musical theme, which will link radio and TV which is when the BBC is at its very best. We have the power to really address the nation and get it thinking about music." The BBC clearly sees digital technology as the key in its aim to achieve both ratings and respectability, combiningwhat are, after ail, old Reithian ideals of the Corporation existing to educate, inform and entertain. The period of the next Royal Charter offers a huge opportunity for the BBC to 

Whether it will be allowed to do so may well be dictated by the next four months of debate. 

answers 
What public service value can BBC bring to music coverage " cannot be matclied by tlie coiiiuiercial sector? "The BBC can take risks that th 
represented by cross-genre collaborations such as Will Yoiulg work with the BBC Concert Orchestra, or Craig David's with " ' ' T and Cleo Laine. 

commercial pressures anc to shareholders. So, for ira Radio One's support and development of Britpop in th Nineties was something whic resulted in commercial succe but was not driven by it The which never receives commercial ss is just as important as the ; which doessucceed. Creativity needs the freedom to fail, in order to provide a test of : taste." loes the BBC's expanding 

:'s head ot radio anu « 
MWsquestions on the Charter Review 

/ £;i 

"The new digital services, such as IXtra and BMusic, build on the BBC's public service music remit IXtra provides a service for a part of the UK population (who are licence payers) to receive a service which retlects tlieir needs and testes. BMusic bridges the musical gap between Radios One and Two, serving that part of the population whose significant influence are punk to dance. / ' ' licence payers the hear classic BBC Classic concerts from Jimi Hendrix, Frankie Goes To Hollywood and The Rolling Stones combine with fruther chances to hear high-quality documentaries, from across the BBC's output" How difficult is it to walk the tigbtrope between ratings aud the introduction of new/challenging music? "Of course, there is a balancing acl h"twoen reflecting new and umamiliar music with the need to secure an audience actually to hear the music. Although listeners need familiar music to take them through a network or programme (to hook them in), it is also true that our listeners expect 
Views from the music industry 

Believes a licence fee remains tlie ans offunding. while there lovernor with a spécifie ..-m. and that the regulatory and stratégie functioœ of the governors should also be separated. Submission represents views of 19 
Bacs. Britisti Music Rights, BPt, Sound Connections. Equity. MCPS-PRS, Music Education Couucil, Music Industries Association, MMF, MPA, Musicians Union, 

Music Producers Guild, Council, Pamra, PPL and VPL 
Music Publishers' Association Believes the BBCs rôle as a public service broadcasler should be better underslood and supporled. Music should be expressly included wilhin the BBCs remit and the Corporation should invest more in arts and music prograniming. it continues:it 

régional cultural developments and 
It adds commercial exploitation of the BBC's programmlng should be contracted to third parties and, in exploiting its archive, the BBC must have regard tothe interests of the original rights owners in tlie materials and play 

Musicians Union Says the BBC should continue to inform, educafe and entertain the nation by providing tbe widest range of I not shyaway from ifs 

sumething which is going to stimulate them. In aftagmented, digital, music marketplace it will become more important that our présentera can provide a guide to the best or most interesting music - présentera such as Steve Lamacq, Zane Lowe, Stuart Maconie & Johnnie Walker." What changes, if any, would you like to see emerge through the charter review process? "I hope that ont of the charter process a transparency will become apparent BBC Radio bas a portfolio of services to be proud of-1 would like to see récognition of our commitment to new music, Bntish music and excellent music. We need to move further into the digital âge with confidence and build on our rôle in bringing the best of the digital âge to ail listeners - regardless of âge or social grade." How do you feel about playlist quotas to ensure a commitment to certain types of music? I would not like to see quotas imposed. The development and ' ' ' a organic 

interesting music. I have publicly 
^X^inTm^ttÏÏto supporting British music - thaUs 
part ofour raie in building public 
«OCoŒKHowcvS 

not want to follow tlie path of other countries where the support of indigenous music lias led to a weakening of the overall music proposition. Music does not have national boundaries - it is our rôle to reflect influences across genres and beyond domestic bordera. That requires the creative space to follow and map music." One proposai to emerge from the early renewal discussions is to increase the rôle played by iiidependent production companies in BBC output How do you feel about this? "I had hoped to be able to announce changes in our ternis of trade with independents earlier this year, but the resuit of tlie overall BBC review of production and commissioning instigated by Mark Thompson will need to be included in our proposais, so this 
had hoped. But I would stress that independent production companies already play a significant rôle in BBC Radio - bringing a diveraity of approach, attitude and expertise. Al the start of tlie last Charter, BBC Radio committed, voluntarily, to commission 10% of its qualifying output from independents, to kick-start an independent radio production industry. Since 1997 we have never commissioned less than 10% and, for the past three years, substantially more - this 

^^SBe-spo'iti^iode'SL should beguarauteed and the governors re®llat0ry dllfe- HC should be supporled and 
theBBC, its£ PPL & VPL The two organisations believe mnsV 

^jould "remain a core élément in tire BBCs public service remit that the BBC 
*wed?d«airly:SntlShOUldl'otl» allowed to affecl other markets 

Scottisli Media Group Suggests the BBC should matnly operate in areas where there is market failure and a "dear public service remit is required for every individual BBC service across télévision, radio and online". The licence fee should be retained, il argues, but BBC Worldwide should be sold off and the proceeds should be used to reduce the licence fee. Tlie BBC should be regulaled by Ofcom, il adds 
■ vumissions can be viewed at ww.bbccharterreview.org.uk/ consultotlon/responses-html 



As consumer demand for DVD provides a growing and challenging new stream of work for 
UK studios, Adam Webb highlights four current projects which stand out from the crowd 

Studio treaftments 

givc DVDs a boost 

Stone Roses DVD team focus on 
sharpening original audio 
The Stone Roses - The Very Best Of The Stone Roses (Silvertone) Release date: June 28 Léon Sylvers III/Leon Sylvers IV (US) The release of this chart-topping double-disc set has proved rather prescient, coming as it has dur- ing something of a renaissance for the genera- tion-defining Roses. Arguably, the band are near- ly as popular now as they were in their heyday. Their début album recently topped an Obseiver newspaper poil to tind the greatest British album while a subséquent £3.99 sale price point found it reaching a chart high of number nine, Even lan Brcnvn, who had effectively shunned the band's history since their split in 1997, has been getting in on the act and recently played a set of Roses numbers backed by the tribute band Pools Gold. Consisting of their legendaiy 1989 Blackpool Empress Ballroom gig plus proraos, TV appear- ances and interviews (much of which had been previously issued on VHS) the challenge for the partnership of Strongroom/The Pavement was how to most sympathetically transfer the video quality material onto DVD. "We had an initial meeting way back last year and had a brief chat about what could and could- n't be done regarding the restoration," says Guy Goodger, sales manager at The Pavement, who authored the dise. "Basically, the décision was made fairly early on to spend most of the budget restoring the audio because the video itself was shot fairly ropily. "However, despite the quality it does give you that feel of the event, so cleaning it up wouldn't have really accomplished that much or given peo- ple a lot more pleasure, whereas cleaning up the audio and creating a nice surround sound mix does and so that was money better spent." For Rob Kelly at Strongroom, this audio work essentially amounted to a restoration of the orig- inal digi-beta footage - removing distortions, cleaning, remastering, adjusting the EQ and adding compression to create a new 24-bit mas- ter. This was subsequently turned into the sur- round sound mix through a 5.1 émulation process to give the feeling of actually being prés- ent at the concert. "There is only so fiir you can take it," he says, 'but there is a lot you can do in terms of cleaning things up and bringing things out. "It's much like a re-mastering proccss, but you're also supplying restorative lools to get rid of hums and clicks. Also, once you turn it into 5.1 you get a lot more energy from it, because you've 

m 

got the sub-channel going, and a sense of space. So even with fairly grotly stuft" you can turn it round really well." The sense of making the best from limited resources was also seen at the authoring stage with John Squire's action painting artwork incor- porated into the menu to create a gallery effect. Utilising such existing material for the benefit of the format - rather than for the sake of it - has been key to the prqject's success says Goodger. "Obviously, with the Stone Roses you're not going to get access to the band," he says. "So it's really laking what's out there and just presenting it in the best possible way on the DVD. There's ail sorts of things we can do with the format to link things together, but there's no point in doing that unless you're adding something and enhancing the expérience. If you're doing something for the sake of it - an authoring gimmick, if you like - then you really shouldn't be doing it at ail." 
Sphère Studios recaptures Queen 
gig at the peak of their career Queen - Live At Milton Keynes 1982 (working title) (Parlophone) Release date: end of October 2004 Léon Sylvers III/Leon Sylvers IV (US) DVD has undoubtedly provided a boon for the catalogue of an elite crowd of classic artists. The Beatles, Led Zeppelin, The Stones and Queen have ail released enormously successfiil dises over the past couple of years. The latter could well be the most successfiil of ail. From the DVD- audio éditions of albums such as A Night At the 

The décision was made fairly early on to spend most of the budget restoring 
the audio because the video itself was shot fairly ropily. Guy Goodger, The Pavement 

Opéra and The Game to the double dise édition of their classic 1986 Wembley appearance (still among the top 10 music DVD titles a year after release), their recordings have proved both well suited to the format and enduringly popular with their timbase. And they're popular with produeers and engi- neers too, says Justin Shirley-Smith of Sphere Studios. "DVD is a new playground for us," he says. "5.1 combined with the seriously high réso- lution digital is just a lot of (un and itseems to be driving these new formats. There's this huge potential catalogue that Queen has out there and the people who have been buying them just want the whole lot." Indeed, their next dise to hit the market will be the band's 1982 concert at Milton Keynes' Bowl. Originally directed by Gavin Taylor for a spécial édition of The Tube, and since shown in an edi t- ed form on VHl, the entire concept is dûrrently being nûxed by Shirley-Smith as a complété sur- round and stereo version, The producer, who worked on the majority of the band's previous DVD releases, says adding surround to Queen in concert is a far différent proposition to mixing their studio recordings. "The way Queen made their studio albums lends itself very easily to surrounding you with ail these multi-layered bits and pièces" he says. "But Queen live is a very différent thing. It's very basic bass, drums and guitar with a little bit of piano and a voice. That means TU give it a com- pletely différent treatment so you'll hear what you would at a concert where you have the ambience of an audience around you and the 



band very much in front of y ou." An additional challenge for this particular project was that, unlike The Freddie Merciuy THbute Concert or Live At Wembley, the stereo masters of the Milton Keynes show were of par- ticularly poor qualitj'. This resulted in Shirley- Smith and colleague Kris Fredriksson transfer- ring the recording onto Pro Tools and creating a new master for restoration from there. "It was recorded on 24-track analogue by, I think, the Rolling Stones mobile," he says. "After we'd transferred on Pro Tools HD, we'd listen to each track and any imperfections, or distortions or craekles we'd get round via the technology. From there we can clean it up. "For example," he continues, "there's one bit where Brian's playing piano and its very soft - so soft that when you turn it up to the level it needs to be you just got a load of hiss, so we can get rid of things like that. The Pro Tools allows you to work on things like individual drum sounds." The resuit he says is a great band caught at the peak of their career. "They're really going for it and Freddie's on top form and that's probably the main reason to watch these things. Its great fun and we're very privileged to be doing it." 
Metropolis créâtes OasisDVD 
which works like a CD Oasis - Definitely Maybe; lOth Anniversary DVD édition (Big Brother) Release date: September 6,2004 Senior producer, Sam Stubbings, Metropolis Having been asked to bring Oasis's début album to life on DVD, Metropolis producers Dick Car- 
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ruthers and Sam Stubbings were determined to produce what they thought would be the défini- tive interactive album - in other words, a dise that would be used like a CD album but held ail the allure and functionality of DVD. This concept, of a genuinely interactive DVD album, was something the company first worked on in 2001 with the Super Funy Animais' Rings Around The World. However, for Stubbings, the results on Definitely Maybe far surpass their pre- vious achievements and provide a good pointer for how DVD might be utilised in the fiiture. Central to this concept is that the dise works as an album, requiring that the user works without and as intuitively as possible. 

Wecame up with a completely 
newwayof formatting a DVD. 

| "We didn't want to make it like a generic DVD with a menu System and you just pick Svatch doc umentary' or 'watch live performances'," he says "So we came up with a completely new wayoffo^ matting a DVD. "What happons is you've got the original album itself reraixed and remastered as uncompressed stereo, which you can listen to. With this you've got a 58-minute edit of bits and pièces of memo- rabilia - of bootleg, backstage footage, press quotes, etc - that acts like a wallpaper of back- ground imagery. This is what we call the central hub of the DVD - when you insert the dise, that's what starts playing. There's no logos or anything like that, so it's just like if you were putting a CD into a CD player." In addition to the remastered album (includ- ing the track Sad Song, originally only issued on the vinyl version) the dise will contain seven promo videos, at least one live performance of every album track and an original 57-minute Carruthers-filmed "making of.."' documentary, including in-depth interviews with band members and key players, as well as many hidden 
A navigation System means that the user can - via the up-down-left-right keys on their remote - enter the appropriate point in the documentary, or the appropriate promo or live clip, at any point in the album's sequence. "Dick filmed a documentary that does run as a linear film, but he's broken it down into the track- sized portions so we could fulfil this mechanic of navigating round the dise. So, say ifyou're in Rock N Roll Star and you press 'up' then you go to a doc- umentary piece on the track. It's vety intuitive." 

THE UITIMATE GUIDE TO 

MUSIC VIDEOS 

NOW DOMES WITH ITS 
HOTTEST DVD YET! / 

Pu» 

yiliSII®® ultimate guide ti 



The resuit is some three-and-a-half hours of visual and audio material requiring more than 3,000 on-screen buttons to allow tlie viewer to jump anywhere on the dise. *1 doubt very much if there's another DVD in existence with more than 3,000 buttons in it," says Stubbings. "Because it was a completely new way of programming a dise, it was a bit of a chal- lenge. When you normally test a DVD it might take a day or two. This one took us nine full days. It's a real monster." 
Jameiia praducers magie up DVD 
to attract eclectic fanbase Jameiia - Thank You (EMI/Parlophone) Release date: November 2004 Abbey Road Studios Bridging the gap between pop and R&B while retaining the sort of credibility that earns you a Mercury nomination and gets Chris Martin to pen your latest single, Jameiia certainly stands on lier own in the current market. It was this uniqueness that EMI and Abbey Road Studios are keen to promote on her fortheoming Thank You DVD. Covering her Shepherd's Bush Empire gig from June 2004, the five proraos from the album Thank You and a documentary, A Day With Jameiia, shot at Abbey Road at the launch of the Music Manifesto, for producer Helen Thomton the initial focus of the project was to ensure that the présentation of the dise was tailor-made for Jamelia's eclectic fanbase. "I think the label wanted the dise to be fu n and exciting and vibrant, to really replicate the way 

they're promoting Jameiia at the moment," she says. "So we just wanted to make it something that was quite light and poppy, but not too youthful." To achieve this, the disc's content bas been careiully balanced to combine the sort of fea- tures you would expect on the DVD of an estab- lished artist (5.1 surround Sound for the concert, with white rabbits where appropriate) with lighter features such as a game, where selecting a certain playlist gains the viewer access to an 
"We decided that the best way to include a 

game was to incorporate it into the playlist func- tion," says Thomton. "So rather than having just a standard playlist where you can pick which videos you want to watch in a certain order, if they pick the videos in the order we pre-deter- mined they'll win a bonus prize. By doing it that way, it becomes a little more grown-up rather than just putting in a standard game." Such aims to capture the singer's individuality were also incorporated into the mixing process, says Abbey Road engineer Paul Hicks. "I think you have to think about each project differently," he says. "If it's an established live band I envisage it to sound like you're in the front row, so you'U get the sound around you and the audience at the back. Whereas this Jameiia project, because it's been a mixture of pop and R&B, has been really good fun because l've been able to push certain elements of the mix further back while other elements remain at the front," "I think one of the things that might surprise people when they see it is just how good Jameiia is live and the summnd sound really brings that out," confions Stefan Demetriou, DVD and new formats manager at EMI. For Demetriou, DVD is now an intégral part of any campaign and, as a format, is becoming more important ail the time. "For us now," he says, "when you're looking at a project like Thank You, where previously the DVD might have been thought of as an after- thought or a bolt-on that certainly isn't the case now. When the DVD is released the album will still be very much a concern and it's just up for the Mercury Prize. It's a stand alone release with its own focus." 

Award winning music 
DVD from The Pavement 

Full DVD production and design services for the music industry For futher information or to request a brochure and showreel, please contact Guy Goodger 

the pavement 
1+44(0)20 7749 4300 info@the-pavement.com www.the-pavement.com 



Music Sales îs Europe's largest publîsher of s^.eet 

And sheet music sells... as the UK's leading names in CD retailing ave ere 
While sales of CDs have suffered, sheet music sales have skyrocketed, in some cases ^ 

and so boosting the profits of some of the UK's biggest music multiples. Why? Because s 
superb sheet music folios to match most of the nation's best-selling albums. 

' 
I ! 

Sheet Music Sells! 

With access to ali of the top names in pop, Music Sales is the leading name in sheet 
music publishing, from The Beatles to the cream of today's guitar bands 

Quality folios and fast production mean that music retailers get attractive • 
the hottest albums exactly when they need them. So why not join the other bif* na ^ Versions of 

S.OCK IV^c Sales folios and discovorfo, yoarsol..ha,retail7 

Just call Hilary Power (European Sales Director) on 020 7432 4252 
or email hilary.power@musicsales.co.uk 

www.musicsales.com The Music Sales Group f? 



Fealures are eriited by Joanna Jones 

A resurgence in guitar bands and jazz piano have boosted the sector, writes Joanna Jones 

Sheet music sales hit 

ail the right notes 

As the rise of guitar bands such as The Darkness, Keane, Snow Patrol and Franz Ferdinand, along with jazz-influenced pianists Norah Jones and Jamie Cullum, have been hailed by some as évi- dence of a "real music", one sector of the business has been quietly reaping the rewards. Many sheet music publishers have reported increases in sales as music in éducation and the growing popularity of guitar-led rock and pop and new jazz icons begin to have an impact. Indeed, according to IMP/Warner Bros Publi- cations' European sales manager Chris Statham, sales of sheet music books have exploded in the past two years. "We have had a strong time lately," says Statham. "The Darkness have done what Oasis and Nirvana did for guitar players years ago. Plus, the likes of Busted have given even younger Idds a group they can idolise and play along to. Add the resurgence in easy listening jazz-influenced piano artists such as Jamie Cullum and Norah Jones, and times are buoyant." Statham adds, "Year on year, we have seen a double-digit increase in our part of the business and our figures with Virgin Bétail have also dou- bled in the past 12 months. They have become a serious key account for the European territory and I am consulting with them on quantities and demand before I go to print on the new up-and- coming pop/rock folios." While the growth of genres and individual artists can have an immédiate tangible effect on sales, sheet music's success dépends as much ou record companies signing artists who the guitar or piano players of toraorrow can idolise. And, as publishers compete for people's the increasingly stretched leisure money, they are watching the current crop of guitar bands closely for the next big thing to snap up in a sheet music deal. Staham says, "Over the past two years we have worked closely with tire band, the band's manager, label and publishing company. We always strive to get the band to approve our folios. And we always try to get the maximum exposure and sales by releasing the malching sheet music folio alongside the CD album release. Getting the sheet music out so quickly after the CD album launch helps to popularise the music." He adds that the firm had not had such phé- noménal sales as The Darkness' volume since it published Nirvanas Unplugged In NYfolio. Guy Uoyd, sales manager for Omnibus Press and Music Sales, says his company has seen dou- ble-digit sales growth in percentage terras for sheet music over the past four years and adds that demand shows no sign of waning. "Ulti- mately, if people want to be musicians they have to learn the chords and read music," he says. Uoyd says the increase in focus on music in the national curriculum and a buoyant economy have also played their part in the upturn for sheet music sales. "The sheet music business has changed over 

Ultimately, if people want to be musicians they have to learn the chords and read music Guy Lloyd, sales manager Omnibus Press and Music 

recent years in that it has got bigger. The growth of music in éducation on the national curricu- lum, more private éducation and simply more people buying more musical instruments and playing more live music have ail contributed." But this area of the industry cannot ignore new technology and its effect on how people consume and play music, warns Lloyd. He adds, "Music cornes front ail différent sources, it is not just people playing physical instruments; they are making music on PCs. Technologies that until recently would only have been accessible in a recording studio are far more accessible to the public. "We are looking at technology and how that develops and how people play and create music on PCs or whatever. If that changes the way people do things or notations change, we'll look at that." Indeed, while technology has changed the way some consumers access sheet music - with many buying online and trade customers' websites being constantly adapted to make the most of ail music sales - the growth of performance DVDs has also passed on its own benefits to the sector. Publishers are also competing with the addition- al features intégral to DVDs, and indeed CDs, such as bonus or hidden tracks and B-sides. It seems even the phenomenon of Pop Idol has been turned to their advantage. "Sheet music books almost ail now come with a CD as the norm nowadays, plus there has been a huge growth in the Pop Idol phenomenon of vocal and audition books and an increase in karaoké and backing track products," says IMP/Warner Bros's Statham. "There was a defi- nite lull when the rest of the business went through the boy/girl manufactured band period, so we happily cmbrace the likes of The Darkness and Busted for the resurgence in young guitar players and Norah Jones and Jamie Cullum for getting young kids playing the piano again." Meanwhile, a glance at the sales of sheet music in Virgin Megastores or an independent 

musical instrument shop shows titles by the bands which have influenced the guitar bands of today - including Led Zeppelin, Queen and Guns N Roses - are each year still selling hun- dreds of thousands of copies. Virgin Bétail product manager (film and entertainment ranges) Michacl O'Connell says sheet music represents 50% of sales evety week. "We have been selling a lot more métal - about 30% more métal in sheet music over the past 18 months," he says. With best-selling titles still led by established and new rock acts, sheet music sales in Virgin Megastores are already 25% ahead of last year, according to product manager Phil Carroll. But sheet music publishers continue to capi- talise on the consumer's enthusiasm for musicals and films such as Chicago and Cole Porter biopic De-lovely, which opens in October, as a way to re-awaken back catalogue sales. "They revamp our back catalogue and intro- duce the great songwriters and composera with their standards (Cole Porter/Kander & Ebb/ Gershwin) to a whole new génération. "Robbie. Williams' crooning effort Swing When YouTe Winning spawned around 27 différent sheet music book ideas using ail of our prestigious back catalogue of material from Warner Chappell and EMI," says Statham. As for the future? The général consensus from sheet music operators is that there are plenty more opportunities ahead "There are potentially many ways forward in ternis of how retailers rack sheet music and things like using PCs and other technology to demonstrate and sell their music" says Music Sales" Lloyd. But with the likes of IMP/Warner Bros Pub- lishing's matehing folios for artists as diverse as Damien Rice and Scissor Sisters being cued up and a host. of established rock and pop acts sell- ing hundreds of thousands of copies each year, sheet music shows no signs of flagging just yet. 
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TOP 10 TITLES IN 

Virgin Exclusive paperback édition 

Overhaul of flagship Tower store founded on book section revamp 

Virgin tums over new leaf 
:o that 

by Joanna Jones Virgin Retails revamp of Lon- don's former Tower Piccadilly store - relaunched to the public last week as a Megastore - started from the bottom up, with the new expanded books ofter in the base- ment being one of the first ranges lo get a full overhaul in the land- mark store. Increasing its space to 40 sq m - 22 sq m more than it previously had in store - Virgin Retail is, according to product manager Phil Carroll, 'making a splash" 
Tower store. From its new racking and smart black table units, to an overhaul and expansion of its ranges, Virgin Retail is clearly 
about books with this new phase inlbwer'shistory. The newoffer is split into chart - or the top 25 to 40 titles - and Virgin's two-for-£lO ofîer still stands, wherever price allows, says Carroll. He adds, "And that 

ross the ranges, not just Graham Greene, Franz Kafka and ranges) for Virgin Retail's books strong message on the tables-whenyouwalk into Laurie Lee - take their place division, who previously worked a Waterstones store, that is what alongside a sériés of new ranges, with publisher Helter Skelter, you will see throughout the range including art and photography, believes it is ail about focusing on and we want to be as serious as teNeues design and lifestyle books giving customers what they want that on books." ^ and promotions on titles such as Responding to demand, the Contemporary fiction and gen- tire Lonely Planet travel guides. store is revamping the way it dis- eral fiction - fealuring contempo- Michael O'Connell, product plays its extensive sheet music rary classic authors including manager (film and entertainment ranges, categorising by band 

re consumer, with a se 
genre'sgrowingpopularity sr the past 18 months. Instead of an all-encompass- ing A-Z System, there will be an A-Z for général artists in rock and pop, while heavy métal titles will l| be displayed separately. Il With 70% ofthe former Tower Piccadilly's customers being maie it is unsurprising that ranges such as crime fiction and sci-fi also remain as strong catégories within the books ofter. "We took a look at what people like Fopp had to ofter as a well as Waterstones," says Carroll. He adds, "We are listening to 

signedupwi our market shares, to see whether what we are doing is right. If its wrong, we'll change it." Meanwhile, Virgin's former Tower store in Glasgow's Buchanan Street is also set for a revamped books ofter - with between 30 and 36 sq m planned in store - from the end of this month. Carroll is confident books will more than pay their way in the new Tower set-up. "We are com- mitted to giving books a huge space and we are expecting to see it making money," he says.  

CD/MP3/DVD/Vinyl/Music Book 
Are you representing your artists in ail formats? 

  | 
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The guide to who's who in the music 
industry - the ultimate contact book. 

FOR FURTHER DETAILS, 
CALL THE SALES TEAM ON: 
020 7921 8365 (DISPLAY), OR 
020 7921 8315 (LOGOS), 
EMAIL: scott@musicweek.com I maria@musicweek.com 

The UK's iargest pubiisher 
of music books for over 
20 years 

The No.l distributor in 
Europe 

The best biographies, 
illustrated, reference and 
tuition titles 

To open an account or receive a catalogue contact: Guy Lloyd, Sales Manager OMNIBUS PRESS 3 Frith Street, London W1D 3JB 
Téléphoné: 020 7432 4260 Fax: 020 7734 9718 guy.lloyd@musicsales.co.uk 



The review of the future of the Corporation couid have far-reaching implications 

Tentative times for music at BBC 
targeting only the very oldest section of its audience, digital TV channels such as BBC3 or BBC4, and radio 
stations such as 6Music or iXtra could even be axed. Restrictions on commercial activities could have an impact on the development of interactive éléments of the BBC's varions radio services and the development of the Top Of The Pops brand. And, if the public-service remit is tightened up to the extent that realily TV shows such as Famé Acade- my are viewed as inappropriate for the BBC, who is to say that chart shows - such as TOTP or its radio équivalents - would have a long-term future with the Corporation? Everything is spéculation just yet, of course, and I wouldn't personally put money on the worst of these scénarios coming to pass. But the scope of the review process is vast. Lobbying on the topic of music continues, as indeed it should. For music, there are few vehicles as powerful as the BBC. It holds many of the crown jew- els when it cornes to exposing and promoting new and established artists. We should do ah we can to ensure they are protected and strengthened. 

Everyone has a view on Auntie Beeb. It is, after ail, a broadeasting institution that belongs to ah of us. That is why everyone gets so heated up about Top Of The Pops' audience figures, and why the issue of Radio One's support for British music is such a hot one. If either were the product of commercial opéra- tions, few would pass comment. While the charter review has been a topic of con- versation for many months now, this autumn will see the Government's green paper - the first formai proposai on the BBC's new charter - begin to take shape. When Tessa Jowell, the Secretary of State for Cul- ture, Media and Sport, introduced the first results of the consultation process last month, she described it as "the first splashes of colour on the canvas". This autumn will see the picture begin to take shape. There is little doubt how important a debate this is. Talk to many of those involved in the lobbying and it is clear that there are any number of outeomes. There is a serions suggestion that the licence fee should go, or that any of its radio services should be privatised - even fi-om the commercial lobby. But Radio Two could be forced back into a cul-de-sac, 

V set to be latest success in 

a fantastic festival season 
2004 has been a stunning year for ibly bright. As festival organise tire British festival seat T in 1 Womad, The Big Chili and The strength to strength and to contin- Cambridge Folk Festival have ail ue to préservé this réputation and had particularly great weekends stage great gigs. 

ing. The previous years. Although there's sea- going to be plenty to^mptfme 
rnTbe^Z sSTahnat ^0^3™^ 

It IS ont 
to continue to go 
strength to stre 

is Muse, The Zutons, I just want to see revellers get in 

thing to be involved with. Bob Angus is festival director of V FesUvai 

Which albums will be flying 
off the slielues this autumn? 
BHSEMy Steve Hrald, WH Smith  "1 suspect that many customers will What do retailers think will be the be buying Robbie Williams' Greatest 

ot lis r' bdest ^ rr'thon the h35'5 reaiiY we" •in Asda areu2■. 
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The Shadows Bruce Weicii is one of the most high- 
profile artists to back the campaign to extend Europe's 
copyright term for sound recording from 50 years 

You have a particular intei-est in the lobby for an extension to the term of copyright in sound recordings, don't you? As an artist îm not an expert on these things, but we are among the first block of artists that are going to run out of copyright in three-and-half 
And these are recordings that you are still making money from? 

We do at the moment, but 

m 

Sliadow play: Welch (left) and the band signed to EMI in 1958 

is trymg to explam oth'er day and it is guite ditticult 
: his recordings would be going of copyright. This has crept up 

to sign for 

We spent 20 years with EMI and we were going through the new contracts when music started being used more on TV. That's when we re- did our contracL This is our 46th year and we are the first génération of artists to have lasted this long. Cliff, The Shadows and The Beatles have have ail lasted over 40 years. Is the awareness of this issue high 

âge Under that contract, they only. had to pay us royalties for 25 years, We were 16,25 years was a lifetime, and people hadn't lasted that sort of time. Obviously, thafs how things 

forever to get things h législation. And the 

affected créâtes a difficulty in getting the message across? That is ail very well, but what about artists who aren't going to get paid. 
very well people saying these kinds of things: maybe they don't have the artists who have lasted so long. So how are you intending to continue raising the issue? I will be supporting the 1FPI, who are going to run the campaign. They are a big organisation and have the 

something. Do you think a perception that it is only big companies who are 

important that people understand that we are close to the 50 year period when British artists might 

95-year plan will 
hit compilations 
consultant I read your Out of Copyright issue (24.07.04.) with interest, but was dismayed at 
have missed is that the current copyright holders of the sound recordings have universally failed to either maintain a sensible reis- sue schedule (except for the most popular artists) or to set a realistic rate to allovv third parties to legal- ly license tracks relaling to the 
be big sellers. Most of the PD reissue labels 1 know are not run by "fast buck' merchants, but by enthusiastic music lovers who have provided a real service to collectors of jazz, blues, country and most other pre- 
by issuing recordings that the for- mer sound recording copyright owners would have no interest in reissuing, and probably do not even know that they owned (which 

is why Naxos won the case brought against them by Capitol Records). If the copyright is extended to 95 years such recordings will be buried for yet a further 45 years. Any extension of the copyright law will put an end to such thoughtful and interesting compi- lations and doom us ail to a life- time of Greatest Hits packages from the best-selling artists, because they look good on the sales sheets. Let's face it, that's ail that the big record companies are really interested in, after ail. 

Ascla's position 
worse than net 
Tony Vmtner, Jingles Music Store Regarding the article (24.0704) headlined "Smiths employa EUK...", I find myself winded by the arrogance of Asda's général merehandisc director Andy Boyd. Mr Boyd's comments about the need for his company to increase profits faster than sales shows breathlaking arrogance and a complété lack of understanding toward the music industry. Consider Asda's position two years ago. With low market share 

and a seemingly blind desire to dominate every market it enters, Asda deemed that it wanted to see £9.99 as the standard price for "chart CDsl This move was seen as hostile by nearly everyone involved in the music business as ail it would do is make everyone lose profil nmrgin in the search foi- 
case, increasing market share. The question is how it has man- aged to sell CDs at £9.77, that according to the record companies have dealer prices in excess of £9 ex vat, This does not seem a sensi- ble slrategy to ensure good prof- itability. It has certainly given them market share, although Tesco has had greater success. Mr Boyd cornes across like something akin to the playground bully, which is standard grocery trade practice. His company set out its price and forced others to follow suit, taking profitable busi- ness away from traditional music retailers and making them look expensive, ail in one fell swoop. The damage to the music busi- ness is greater than anything downloading will achievc, for the supemiarkets have fed people the ideathatm Via ema i 

ad agency BBH's music division. Affinity Music... Word is that Robbie's comeback single, titled Radio, has a strong Eighties influence, with an electro feeL It is one of two new tracks from his forthcoming greatest hits set and 

Forum ready to 
announce move 

where you heard it: Word from sources at the most recent Live Music Forum meeting - the third this year - is that the live business industry has begun to make major steps on how it can work within the Licensing Act, which cornes into force next year. More soon from chairman Feargal Sharkey... No doubt about which gig had the best security last week. Journalists and fans arriving at Virgin HQ to see a showcase from Maxi Priest - not commonly considered to rank too highly on the Al Qaeda most-wanted list - 
yards of the front gâte by a rigidly enforced police cordon. The street was closed off for hours as a specialist police squad raided a nearby flat in a major opération,  be a false alarm. 

Toumament, when Nick Raphaël and his Sony Music team once again won the day. At the toumament. staged at Finsbury Leisure Centre, Sony won ail six matches, including the 3-0 final victory over EMI. In raising 
annual toumament past the all-time £100,000 mark... Fancy the thrill of racing a fast car through some of Europe's finest cities? The World DJ Fund's Bullrun Ibiza in aid of Nordoff-Robbins might be just for you. The three-day rally, which i London ar ' in Ibiza, ru 

Julie Dawson on 020 8964 7641 
Music Publishing was looking forward to celebrating this week, expecting to achieve shares in the top five singles yesterday (Sunday), courtesy of Busted, The Streets, Shapeshifters, Avril 

frustrated guests stuck outside, 
the vacant MO spot at Warner Bros (the re-named WEA London) continue to revolve on a weekly basis, the latest involving the return to Blighty of one of the UK's highest profile ex-pat execs... One Oooley spy tells us a certain former Telst staffer is working on a project wi 

d of research - as oullined in the What You Said About The BBC report - included contributions from some varied organisations to say the leasL But the contribution that caught Dooley's eye was the rather 

M Warner executives were partying at the Heaven nightclub last week courtesy of a Har Mai- Superstar 
album The Handler. As befits 
without comédie value, he was introduced by Avîd Merrion of So Selecta faine (seated next to Har Mai) and after a 30-mimite set ho knowingly asked "the 

industry" to "make nn Helping him with this goai are Warner Bros director of music relations Jason Morais, product manager Emma Newman, artist relations manager Colette Carey, radio plugger Andy Hipkiss, TV ptugger Claie Le Marquand, as well as Har Maris live booking agent, Chris Myhill from The Agency, and manager Jon Leshay. 



Tlie latcst jobs are also available onlino every Friday at www.musicwcel<,coni Booldng deadlinc; Thursday lOam (or publication the following Monday (space 

Head of Events 
Music and Events - BEBl performance 

.handle.co.uk finance division 

a long héritage of running events from awards shows lub nights. EMAP have organised events for 30,000, d its brands. In addition to televised and bespoke, con 
h Hits Poli Winn veral hundred pi ;ing sponsored 

i^fu^e^iistlnç^^p^ort^idlo^ib^ross^he^ brand platforms. This provides a unique chance^o use 

Mappin House, 4 Winsley Street, London W1W8HF 

Addiction 

Jobs online from musicweek.com 

Gettothe latestjobs 

Wherever you are 

Whenever you want 

Before the person sitting next to you! 
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Classified . 
Contact; Maria Edwards, Music Week Classified Sales, CMP Information, 8th Floor, Ludgale House, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 020 79218372 F: niaria(Emusicweekxom 
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The lalest (obs are aiso availablc online every Friday at www.musicweek.com Booking deadlre Thursday lOam for 
permitling). Canceilation deadime- lOam Wednesday prwr to publication (for senes bookings: 17 days prior lo publication). 

CD DUPLICATION N0.1 SUPPLIER TO THE INDUSTRY PROFESSIONAl SERVICE W1TH COMPETITIVE PRICES 
02073852299 24HR TURNAROUND www.mediadisc.co.uk 
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WORLD OL/VSS RECORD RRODOCER l_OOKING FOR EXCITING MEW TALENT 

BPortman Music Services Limited 
ROYALTY & COPYRIGHT ADMINISTRATION SERVICES 

Tel: 01962 732033 Fax: 0196: ria@por(ma 

BEANOS 

The black 
Phîl Collins seeks management/ record deal/gigs, Ex Sony artist singer/ songwriter/drumming and rapping at the same time. CD available. 

FOR RENT Trendy style office, close to tube, 24 hour access, furnished, parking space, ADSL Full specs and price contact: sandra@saltrecords.com T; 020 8830 3355 [North West London] 

SPACES TO LET 
2 offices 1500 + 550 sq ft 

Rolled G mld INTERNATIONAL 
THE WHOLESALER TO THE TRADE 

Over 1,000,000 CD's/DVD's available 
Distribution & Service second to none 

EDI Ordering available 
Increase your profits with low 

prices/special offers 
Discounts for Crédit Card/Cash 

Customers 
Promotions, tailored to your needs 

One Call to open an account or request 
a price list 

View our stock list on www.rolIedgold.net 
Tel: 01753 691317 
Fax: 01753 692728 

e.mail: sales@rolledgold.net 
8G Bedford Avenue, Slough Trading Estate, 

Slough SLI 4RA 

Do you riin coursas m 
Whether you '•curj^l 

sklJJs a: 
or iijosa 

lie music rndustry? 
those building therr 

move up in the rndustry, 
g to break into the rndustry. 

Never bas the need been stronger 
for staff to develop and diversify, 

Music Week has the readers you need to reach. 
Advertise your services to those 

comitted to moving fonvard, 

Call Maria on 020 7921 83X5 
Or Email maria@musicweek.com 


