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In this week's issue: Indie retailers under pressure; % 
Universal cuts covermounts Plus: the charts in full 
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single lift me up released febuary 28th 2 X CD & 12" featuring exclusive b-sides and remixes by mylo, superdiscount & abe duque 
album released march 14th LR CD & Ltd Edition deluxe 2CD including hotel.ambient, an exclusive full length album of new moby recordings in deluxe packaging 
histow""-^ over "fS milliop albums sold to date. multi-i^atirrdm in 15 countries. playedjp ovef3 million people across 6,continents. performances broadcast to over 2 billion people globally. awards since 2000 from MTV Europe Award, Q, NRJ, Dancestar UK & USA, Cornet, World Music Awards, and many more 
média covers & features confirmed in Q, Mixmag, The Mirror, Word, Mojo, The Big Issue, Elle, Red & many more 
radio & TV performance and playlist activity on BBC Radio 1, SRH stations, The Box, CD:UK, T4, Friday Night Project, MTV and more 

marketing national marketing activity & presence including announcement tv ad campaign, interactive London Underground sites, National outdoor sites, national street postering, extensive print AD campaign, specialist retail displays, and a spécial liason with Malmaison Hotels.... 
digital www.mobyhotel.com - a fantastic interactive website packed with features where visitors can create their own rooms, listen to streams of tracks and mixes, watch videos, 1 buy downloads & ringtones from a bespoke WAP store, read si moby's online diary, send electronic postcards, play games, 1 and receive the hôtel newspaper 

www.moby.com Vyww.mobyhotel.com www.mute.com 
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~As Music Zone edges towards management buyout, vétéran retailers scale down opérations 

Indie stores ieel the pinch 
the decisioji to close Northampton do\vnsizing or cxiting allogcther, to be squeezed. Virgin in 

ïs; compétition irom retirement. 1 Me tamily telt that gettmg old and do not want to 
last year of indie sUil- we felt under the 

dise ,„d Quirks are reducing their ^chin^oT^n 

ITN makes news 
wîth pop archive 

Unîversal ntoves 
on covermounts 
As compilation sales 
continue to slide, major 
announcesthatit isto 
stop offering its tracks to giveaway CDs p3 
Pop magazines 
go head to head 
The latest ABC circulation 
figures reveal a boost in 
sales for Smash Hits, as 
market leader Top Of 
The Pops dips p4 
MW Awards lists 
unveiied 
Following last week's launch 
at Whitfield Street Studios, 
MW reveals the shortlists for ail the voted and 
judged awards p8 
This week's Nutnberls 
Albums: Scissor Sisteî's 
Singles: Jennifer Lopez 
Airplay: 02 
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Ajax Scott For CMP InfonnaUon 

photocopying. recortting 

To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

O The US should be setting an example 
to other countries, nolJoiiting 
intellectual property'- Viewpoint, pl2 

Your guide to the latest news from the music industry 

Napster rejects 
'hacking' claims 
• Napster has rejected suggestions Uiat its new Napster To Go service is hackable. An instruction "manuar h; been posted on the web apparently 
Napster says ne NTGor "been hacked". O Mean Fiddler Music Group lias confirmed that it has received a takeover approach, after Aim regulators requested a statement outlining why the company's share price rose by D% in one day. • UK record labels will be able to combine physical and download sales for the first tune to daim BRI silver, mm saies awardsT The 

listing after renewed at the TV group behi ly is close to splitting 

Olympia (ECO 

• TalkSport ownei TTie Wireless Group has joined Virgin Radio in becoming a £100m buyout target. Wireless chief executive Kelvin MacKenzie intends to take the company private. Separalely, média inogul Lord Alli lias unveiled a bid to buy Virgin Radio from SMG. ® An industry charity foundation 
• Sony Ericsson is poised to launch a new download-enabled mobile phone which will be branded as a Walkman this March. OEMIis capitalising on Ray Charles's eigbt Grammy Awards. p5 O Rajar is to continue trialling two of the audiometers it tested in November as part of a process to replace its current diary system with electronlc audience nieasuring. Tbose selected were the Arbitrin Portable People Meter (PPM) and the Eurisko Media Mdnitor.. ® Sony BMG executives bave gatbered m LA for a first global A&R meeting. p5 • Rome police bave fïned a DJ a record €1.4m for using hundreds of pirate music files in a nightclub. The DJ was found in possession of more than 2,000 suspecled illégal MP3 files and 500 pirated video clips. • Franz Ferdinand, Keane and Scissor Sisters pick up multiple Music Week 

Warner/Chappell 
boss to départ 

Awards after daiming three pnzes. Martin Cartby picked up two awards at the event at Londorfs The Brewery. • The PRS Foundation ha 

will be given £50,000 to nce. They are BBC Three présenter Verity Sharp, Stewart Lee - àlso bebind Jeny Springer 
Asian Dub Foundation member Aniruddha Das and solo percussionist Evelyn Glennie. A shortlist will be announced on May 5. • The Office ofFair Trading is inviting parties to comment on the proposai of GWR and Capital Radio to dispose of Century 106 FM as a for the two g'cuosto 1 : 

The OFT is considering 
d and Culture, which will develop and implement new themed entertainment concepts. O Simon Guild has been promoted to the new position of MTV Networks Europe chief executive. MTVNE and MTV Networks International président Brent Hansen will remain in 

• Virgin Retail executive director Simon Douglas lias appointed one- time Currys executive Richard Carter as opérations director. Carter takes up the currently-vacant post on Mardi 1, while Virgin has poached Mark Noonan from rival HMV to take over as trading director from Dave Weeson who left Virgin last month. • Universal has appointed Andrew Daw to the post of marketing manager at USM London, Daw was recently Sony BMG TV division product manager. • Scottish singer-songwriter Karine Polwart headed the list of winners at last weeKs BBC Radio Two Folk 

Eurovision line-up 
unveiled 
• Détails have been revealed of the songs Britain's five Eurovision contenders will perform on the Making Your Mind Up BBC1 broadcast on March 5 ahead of a public vote to select this yeaKs UK entiy. Tlie hopefuls are Andy Scott (performing Guardian Angel, written by Blue's Lee Ryan and Rob Persaud), Glna.G (Flashback, written by G, Zuriai and Richard Adlam), Javme (Touch My Lire, written by Javine and John Themis), Katie Price 

New Ortier wero présentai with tho undlike oonius award at last Tliursdav'sUME awards in récognition of tiieir innovation ami influence. The band also closcd tho show hy performing new single Krafty as woll as Oie classics Bine Monday and Love Will Tcar Us Apart Other highiights Included a performance by Kaiser Chiefs, while Franz Ferdinand capped a remarkabie year hy acccpting tlie 

tracic of the year title for Take Me Ouf. and album of Oie year for llioir Oaniîno dcbiiL Tlie otiier prestigious awartl of tlie niglrt was tlie best Britisli band title, whicii went to Tlie Lilierfinns wiUi band members Cari Barat and Cary Poweli taking to tlie stage to reçoive the title. Uam and Noël Callagher and Sir Pant McCartney also picked up awards at Oie cvenL 

rebrand its London station 102.2 Jazz FM as Smootli FM in an attempt to appeal to a wider audience of listeners. The group rebranded Jazz FM as Smooth FM in the North West of England last March. 9 A circulation battle is heating up in the pop magazine market p4 

O Franz Ferdinand are to join Scissor Sisters as co-headliners at this yeaKs V Festival over tlie weekend of August 20-21. • Venue owner McKenzie Group is being rebranded Academy Music Group. p5 © Kerrang! is searching out new rock music talent in a £400,000 tie- up with Emap Advertising and Masterfoods' Snickers band. Snickers Unsigned is running across the rock brand's radio, TV and printed platformsuntiltheendof June ami will be overseen by a judging panel including music promoters, agents 
reshape the UK live industry. p6 

Robbie wrîter 
inks BMG deal 
® BMG Music Publishing has inked a deai with Stephen Duffy to imite him on its roster with songwriting partner Robbie Williams. Duffy is currently writing material in Los Angeles with Williams. • 002 parent company Londeye and Nokia, which co-launched a back-end service to deliver music to mobile phones last October, have announced a collaboration witli Microsoft to enbance the service. Mobile network 3 bas extended a deal for BMG artists 
incorporate acts across Sony BMG. » Snocap and original Napster founder Shawn Fanning will give a 
yeaKs SxSW festival. Elvis Costello has also been added tp the list of speakers for the March 16-19 evenL O Belasco, whose début single 15 Seconds was released by independent label Mamspring in 2003, have signed to Mercury Records for a one-off singles deal. Something Between Us is expected to be released in early May, 



News 7 

News editcd by P.iul Willami 

Ingenious offers indie acts £lm capital for major tie-ups 
fomieHy of KBC Peel Himt; Ken Tlionipson, formerly of Crédit Suisse First Boston; and 19 Entertainment's Fuller. Ingenious will sign deals with a band manager or independcnt label, enabling the parties to jointly approach a major with both 

figures wbo are tcaminc Ingenious Media for a u venture capital fund wh offei120 independent ac each to exploit their rev streams. The fund, which is b( 

Patrick McKenna; Charles Peel, taking a share of the sales re 

The intention of Ingenious is te raise £20ni to sign up 20 acts ail in the fund's first year. Ingenious îs its business model offers re opportunity for 

McKenna. "It cornes at a time of renewed interest by the majors in developing new British talent." It is a business model that bas appealed to the financially-sawy Fuller, who says, "Ingenious has a deep-rooted knowledge of the 

for individuals to access venture capital funding. Ingenious Media was founded in 1998 by McKenna, who was formerly head of the Media and Entertainment Group at Deloitte and Touche and more recently i and chief executive of 
53. 

artists in particular," says financially efficient stable investment proposition." 

Major restricts use of tracks on giveaway CDs as compilation sales slide 10%year-on-year 

Universal to eut back on covermounts 

Universal is making a 

saw EM1 become the first major to make such a stand. Sony BMG cur- 
contractual obligations, while 

at ffom CD covermounts after ail the majors, conceding that they are seriously Berg sugg< damaging compilation sait Universal Music TV sight, Universal may have made a mistake by becoming involved in 
already down by around 10% 

re up by i ;ays. "There 

sumers towards artist albums on a Valentine's weekend that usually ipilation sales. 
Love Songs collection to 

HMV product director Steve vinœ Gallant says be is delighted Univer- canni sal has recognised the damage cov- dont ; doing to compila- such ; "The 

is divisions Uncut, where he believes there is 

way," he says. Berg has only been in charge of Universals covermounts business j - ■ FOOTIIWSEY AKD FAJKY FKE ts had a very tough 
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Party - Silent (four Unies Rock DJ (platinum) 

MMF charity launch 

to co-ordinate relief 
A new charity foundation is being launched this week, designeri to act as an ongoing music iridnstry response to natural and man-made disasters sucii as the tsunami and the crisis in the Sndan. Tlie Playing Alive Foundation lias been established by tlie MMF, in tandem witli tlie International Artist Managers Association togetlier witli Live Consulting, music business lawyer Cari Blom and manager Simon Young, witli the support of tlie International Music Managers' Forum. Lord Dick Newby, tlie Libéral Democrat peer who is a co- founder of Live Consulting, says discussions began to take shapc in the second lialf of last year, as the Music Managers' Forum's attempts to stage a concert in aid of tlie victims of tlie Sudan famine began to flounder. "We felt there was scope for something that lias an ongoing remit," lie says. "We decided to put in place a structure that would bave credibility within the music industry and would gnarantee transparency." Tlie aim of the organisation, wlilch will bave a full-time 

executive team Iteaded by Live Consulting's Jane Power - who was formerly commercial head of tlie Prince's Trust - is to become the organisation to which the music industry turns to organise fundraising mnsic events. One of tlie principle récipients of funds in 2005 will be the Disasters Emergency Committee, with most of the money being diverted for the humanitarian 
in Sudan. A programme of events is being planned for this summer, including Tribal Gathering in Leeds, which is expected to attract 20,000 dance music fans. Tlie proceeds from the Hope Collective CD will also be gatliered and distributed througli tlie organisation. MMF chairman Jazz Summers voices support for the project "nie Playing Alive Foundation is potentlaily a very effective way of harnessing the generosity of the music industry," lie says. "It is essential that events are organised quickly but with skill and maximum retum for tlie 
• Crib Slicet, pI3 

Eight awards spark 120% sales hike for duets album 

Grammy haul sends 

Charles up UK chart 

The late Ray Charles yesterday (Sunday) hit the road back to the UK Top 40 as EM1 cashed in on multiple Grammy wins for his final studio album. The major immediately started re-advertising Genius Loves Com- pany on TV last Monday after the duets album won an unrivalled eight catégories at the previous night's Grammy Awards, including album of the year and record of the year for the eut Here We Go Again with Norah Jones. Even ahead of any fiill re-pro- motion, the album's sales had already leapt by nearly 120% on the week and by the time TV adver- tising started to kick in was shap- ing up to become the bigRest Grammy beneficiary since Santana won eight "awards in 2000 for Supernatural. Genius Loves Company, which features Charles performing with a string of superstars including Elton John, James Taylor and Diana Krall, surpassed 100,000 
Liberty label dir forecasting significantly increased demand following the wins. He says, The album came out in September last year and we did pretty well with it, but it got slight- ly overtaken in the big Christmas rush. But we always thought the Grammy nominations would give us anolher bite of the cherry. Also 

'We always thought the 
Granimy nominations 
would give us another 
bite of the cherry' Steve Davis, EMI/LSberty 

with the film Ray opening, we felt that would bring an additional focus back on Ray Charles." TV commercials proclaiming 
across last week on ITVl, ITV2, which last Monday broadeast a two-hour awards highlights pro- gramme, and a sériés of selected digital channels, while ads were also placed on Channel 4 and 5. While the Grammy Awards' influence on UK sales remains minimal compared to the Brits, Davis is convinced' its effect is growing. "We've noticed over the last two or three years the news channels have really started to pick it up and made it more of an event," 

wouldn't hav< got a shot, the likes of 1TV2 will now devote hours and hours to it." Charles' Grammy wins gave EMI the prestigious album of the year award, arguably the ceremo- ny's most important, just two years 
the category with Come Away With Me. Besides Charles, multiple win- ners at the Los Angeles ceremony included Sony BMG artists Alicia Keys and Usher and Universal act Kanye West, while among the UK contingent Sony BMG-signodRod Stewart picked up a fitsfcêver Gfammy as Stardust... The Great Améncan Songbook Volume III was named best traditional pop vocal album. Universal's LBL won three prizes for the track Vertigo - although their album How Tb Dis- mantle An Atomic Bomb was released too late to be considered this time - while UK winners included XL's Basement Jaxx (best electronic/danee album) and Big Deal-signed Motdrhead (best métal performance). However, Domino's Franz Fer- dinand and EMI-signed Joss Stone n any rfther houours, although Stone provided one of the events performance highlights when she ioined Melissa Etheridge to pay 

Academy eues more venues 
Brixton Academy owner McKenzie Group is preparing to launch two further venues as it begins life as Academy Music Group. After announcing a company rebranding last week, the group is now fully focusing on an expansion programme which will include the opening of a 2,000-capacity venue in a major city outside of London and a secondary 1,000-capacity venue being launched in a smaller, provincial city. The expansion plan formed part of the ternis and conditions of a management buyout last August led by a consortium including ven- ture capitalist Royal London Pri- vate equity - which holds the majority stake in AMG - MCD Productions (Denis Desmond), SJM (Simon Moran), Bob Angus 

(Metropolis Music) and the man- agement board. It was agrecd that two venues would be added evety three years to the group, which already opérâtes seven venues across the UK Tlie group is also seeking new revenue channels following the name-change to Academy Music Group (AMG), which undertaken 
McKenzie 

expand our sponsorship deals to reflect the one that we already have in place with Virgin," adds Northcote. Virgin Mobile is cur- rently the company's officiai 
sponsors a number of gigs and events throughout the year. Northcote says the company is in discussion with a number of technology companies to exploit potential online projects. As yet, the company is unable to confirm the detafis of the discussions. How- ever, the move could reflect aedvi- 1s Clear C 

emy Music Group, it is self-evident and needs no explanation." New sponsorship opportuni- ties are high on the company's agenda. "We are looking to 
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Coalition pushes music after Licensing Act takes force 

Live music lobby aijns 

to gel venues rocking 

by Robert Ashton Binge drinking is not the only issue exercising publieans as they grapple with the new Licensing Act, which is expecled to bring about the biggest change to the UK's live music scene in décades. As licensees begin the pr of applying for permission to serve Guinness at Sam, around one- third of them witt also stop with their pens hovering above the box on the form marked "live music". The music industry will be 
in Septembers f The Licensing 
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ADVERTISEMENT Private and Confidential Records Ltd Unit 6, Ladycross Farm Hollow Lane Dormansland 
RH7 6PB 
Tel: 01342 870055 Fax: 01342 870044 
www.privateandconfidentialrecords.com 

Mr.A.Levy 
EMI Records 
EMI House 
43 Brook Green 
London 
W6 7EF 

Dear Mr. Levy 
Subject: Magne F and Coldplay 
On behalf of Magne F and Private and Confidential Records Ltd, we must 
apologize to yourself, the board of directors, and the share-holders of 
EMI pic most sincerely. 
We can assure you that Magne F had no idea that by recording his début 
solo-album 'Past Perfect Future Tense' to be released (earlier than expected) 
21st March, it would cause such an adverse effect on your share price. 
How was he supposed to know that you were banking on the timely release of a 
new Coldplay album to substantiate your profit-forecast for Q1 2005? 
With the benefit of hindsight Magne would surely have insisted that they 
complété their own album prior to playing on his. 
If it is any consolation, Magne's manager Brian Lane and his wife are both 
shareholders in EMI pic, and were none too happy at the share price drop. 
We can assure you however that we will be more dilligent in the future prior 
to recording a follow-up album. 
Yours sincerely 

Sir Harry Cowelyuno relation to Simon) 
Private and Confidentijup-'lCecords Ltd 

21st February 2005 
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Top singles company 
1 RMP TIte huge success of Eamon's F**K It (I Don't 1. UIVIU releasesbyactssuchas WantYou Back), which 
9 PnK/Hnf Eamon, BritneySpears, sold Im-plus units and L. 1 UiyUUI Usher, Michelle and was topped only by the 

1 IlliVPKS^I klrlllfl Natasha Bedingfield saw Band Aid 20 release. The Ulllvaictl lildliu BMG scoop the Music title was one of four in Week Award for best the Top 10 bioqest sellers 

Top independent label 
IMinistiyof Sound rSÏÏS ÏS.T.ÏÏ.-^ 
O MusicWeektop the success of its L. UrarridLILU independent record compdations - led by Q VI Dn^AkHinnc label last Tuesday, after Tl.e flnnual 2005 and a. AL KGCOl ulliyb a year in which Eric Big Tunes; Living For The Prydz and its Annual Weekend - as well as 

à ' 

bi 

singles company. Sony of the year - the others BMG's SVP, commercial, being Ushor's Yeah, Richard Story (pictured, Michelle's AH This Time left) accepted the award and Britney Spears' Toxic last Tuesday evening - and six in the Top 20. following a year in which The company finished the major - now more than fiue combined with Sony percentage points ahead Music - claimed a total of Polydor Records, of 15% of the year's which claimed 9.8% single sales. with singles fi-om The company's biggest 0-12, Eminem and single of the year was Girls Aloud. 
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flourished. Prydz's Call On Me (the The independent year's fourth biggest award recognises the selling single) and indle responsible for the Boogîe Pimps' highest combined unit Somebody To Love, sales of singles and Ministry pipped albums across ail Mike Batt's Katie formats, with albums Melua-driven Dramatico weighted to reflect label Into second À their value. Ministry Of place, with XL Sound A&R director Ben Recordings coming JH Cook (pictured, left) third. 
A little piece of history was made last Tuesday night, as Wliitfield Street Studios hosted the very first Launch event in the 30 years of the Music Week Awards. Ahead of next month's Music Week Awards in association with Vodafone live!, the lavish do saw MW paying tribute to the 100 or so industry executives who submitted detailed submissions for the eight judged awards. Besides unveiling the shortlists, MW also presented this year's four label market share awards to BMG, UMTV and Ministry Of Sound for their sterling efforts in 2005 driving artists to success, from Scissor Sisters, Usher and Natasha Bedingfield to Eamon, Il Divo and Eric Prydz. More than 150 awards entrants, judges, sponsors and friends of Music Week turned up 
a taster of the big night on March 3. In particularly sparkling mood were Sony BMG's Richard Connell and Jo Power (1), celebrating lier nomination in the best UK marketing campaign category for lier work on Kasabian. PR extraordinaire Gary Farrow also came along and found time for a laugh with ôMusic's Rie Blaxill (2). Enjoying the 
efforts were Island's Jason Iley and Polydor's Selina 



The Music Week Awards take place on Thursday March 3. For tickets, 
e-mail James Smith at JamesS@musicweekawards.com 

nt, as the build-up began to next week's Music Week Awards in association with Vodafone iive! 

ountdown bénins 

Top compilations company 
1.UMTV 
2. FMI Virgin 
3.BMG 

company award for 2004, with a share of 25% of the market boosted by a string of its titles, as well as its share of the Now! sériés. UMTV director Brian Berg (pictured, left) picked up the award last Tuesday evening. The Now! brand, for which it splits market share with EMI Virgin, claimed the top three places in the i 

ciaiming first place wit! 965,000 sales, Now! 57 in second and Now! 58 i third, al! three selling a combined 2.7m unîts. Add in the Pop Party 2 album which UMTV compiles - again splitting share with BMG and EMI Virgin-and ' company claimed a st in the four biggest comps of the year. UMTV pipped EMI Virgin to the title, its share of the success w Now! and Pop Party 2 reinforced by its 
luing 2004, Now! 59 Sad Songs albums. 

Top artist albums company 
I BMG The success of key three albums were 
2. Polydor Usher and II Divo helped BMG to claim the Music biggest sellersof the 
3. Sony Week Award for best artist albums company last Tuesday night. 

BMG won ont in a compétitive battle, with Polydor ciaiming 12.0% 

w 

Sony BMG's SVP, commercial, Richard Story (pictured, left) picked up the award, after BMG claimed 13.0% of the albums market in 2004, with Maroon Five's Songs About Jane selling more tlian 1.5m units, Usher's Confessions 1.2ni and II Divo's début, self-titled album 950,000. Ail 

after the Scissor Sisters' début album became the biggest selling album of the year and other titles by Snow Patrol and Ronan Kcating also sold well. BMG's new merger partner Sony was the third biggest company of the year, with albums Â by Anastacia and George Michael driving sales. 

Webb (3), while UMTV's Brian Berg prepared to pi up his opérations compilation company of the year award by having a chat with MW Award winner 
(4) - who, remarkably, bas a total of 17 MW his name. Meanwhile, Diabolical Liberties' K; 

The Warner Stratégie Marketing and Atlantic team were also ont in force (6). in the form of Atlantic's Katie Havelock and Matthew Rankin, WSM's Nina Faust, Nancy Twynam and Katy Samwell, Parlophone's Mandy Plumb, Miles Léonard and Claire O'Brien (7) enjoyed the glow of success from their current Athlete campaign - one of many big releases in a frantic first half of 2005 - by returning to the scene of their label showease of just two weeks before, Kerrang 105.2's Andrew Phillips celebrated his station's nomination with Sanctuary Studios' Nikki Affleck (8), while Prodigy manager Mike Champion gave his verdict on the canapés, to the amusement of EMI Music Publishing's Fran Malyan (9). As midnight approached, the evening drew to a close and the reality dawned - the big Music Week Awards night is just over a week away. 
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indie Linn bas many big name conductors in the assical catalogue shade, while bis reading of the teties. largelv Fourth is right up there with the 

28% discount! 
when you order the Gold Book 18/DVD 
& CD Plant Directory by 30th March 05. 

The Goldbook 18 is the CD and DVD mdmtry's 
most comprehensive directory of equipment, 

materials and service providers. And now the Goldbook indu des the fait 
International DVD and CD Plant Guide. Fully updatedfor 2005, these two directories 

give you the ultimate reference tool for finding: 
*CD and DVD replicators *CD. DVD and video packaging suppliers * Video and audio duplication services * Authoring ho uses 

«Duplication equipment *Vinylpressing services *Copy Control and anti piracy Systems «Recycling services 
«Industry associations. and much, much more 

™hnJ!ïint Versi0n is 'tnmediately available and the CD-ROM version will be released at the end ofFeb 05. 

Print version: £100/€150 
(normally £I40/€210) 

fRHM Hoi- rint
J
+ROM version: £160/€240 (ROM delivered end ofFeb 05) (normally £225/€335) 

m 
THE 

GOLD BOOK 
18 

ONE TO ONE 



Music from the Eton Choirbook. Tallis Scholars/Phillips. (Gimell CDGIM 036). 

the sheer tonal bcauty and omate craftsmanship of John Brotvne's motets from the massive Eton Choirbook are more than enough to bridge the years to reach a sizeable contemporary audience. This release, performed with a rare combination of passion and accuracy, calls out for Classic FM airtime and is surely a gift for instore démonstration. 
Francesca di Foix. Massis, Larmore, Ford, etc., LPO/Allemandi. (Opéra Rata 0RC28) This is anotherworld première recording from Opéra Rara, in this case, of Donizetti's sparky or 
who is locked away by her husband as a safeguard against the philandering king. Jennifer 

Einaudi 4CD Collection. Einaudi. (Sony BMG 82876660722 (400)), Classic FM favourite Ludovico Einaudi's best-selling studio albums are brought together on this limited-edition slipcase for retail at spécial price. The Italian composer's gentle brand of 

Pluto. Cambridge Singers; RPO/Hughes. (Apex 2564 61991-2) J| Billed as the ' 1 first budget /' recording of 

Classical Is edited by Joanna Joncs 
ALBUM OF THE WEEK Mahler Symphony No.8. Soloists: CBSO Cteus: LSC: CBSO/Ratile. (EMICIassics557945 2) Aftor almost two décades, Simon Rattle's cycle of the Mahler symphonies concludcs with a compellnuj Interprétation of the Austrian composer s monumental Elglrth. Recording last June, the impression left hy EMI's engincors Is one of ovcrwhelmlng power. Rattlc tlcks ail the right boxes In the work's mighty first movement, driving ail before hlm at a cracking rate of knots. But It Is In the sublime second movement tliat the conductor dellvcrs hls most profound thoughts. 

interprétation of Holsl's familiar suite from Owain Anvel Hughes and the Royal Philharmonie Orchestra. A lot of time and effort has gone into the making of this release, which has the 'atopbuy 

Symphonies Nos. 1-3. Boumemouth SO/Uoyd-Jones. (Naxos 8557480) The latest Naxos Ravvsthorne 
atthe beginning ofthe 

composer's centenaryyear, and 
led bargain. There are strong continental influences, not least those of Hindemith, which are fused in Rawsthome's symphonies with his distinctly turbulent style. 

Rawsthome is perhaps best known for his film scores, not least for the soundtrack to The Cruel 
wider currency. This is an idéal 

Complété string quartets and octel Emerson SQ. (Deutsche Grammophon 477 5370 (4CD)). The sheer passion of 

Quartet restores firc to the heart of the German composer's work, creating red hot interprétations of the complété string quartets caught in idéal Sound. Purists might complain about the ESQ's décision to double up for a multi- tracked version of the Octet, but the recorded results allow the 
to do the talking. The set includes a CD-Rom video présentation of how the Octet recording was made. It is released to coincide with the ensembles S concerts on Mardi 12 and 13. 
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O Should other labels follow Universars lead and st p 
making music available for free on covermount 
CDs? Write to mwletters@musicweek.com 

EDITORIAL 
MARTIN TALBOT 

The current wave of UK music success underlines the importance of inctependert retailers 

Indies vital for new Brit talent 
Many argue that supermarkets have doue many positive things for music in recent years, most 

nota® in helping access the casual buyers who tend to be intimidated by specialist shops. But independents provide a service which super- markets could never replicate. Indies are about cus- tomer service, stocking small runs of niche releases and supporting new genres and new acts at their earliest level. It is a level of business of little interest 
to supermarket chains, some of which can boast profits dwarfing even the turnover of the entire record industry. It is a level of business which, perhaps, does not compare with the multi-million sales volumes of the many acts which keep the wheels turning at our higgest companies - but it is just as vital. If the indie sector evaporates, Britain will not stop producing quality musical talent. But it will become barder for our most fragile young talents to make their first steps. This will be a crucial year for indépendant retail- ers. As a resuit, it may also prove to be a crucial year for the continuing development of top quality British music. 

Martin ïalboteditor, Music Week. CMP Information, 8th Floor, Ludgate House. 245 Blackfriars Road. London SE19UR 

On the surface, things appear pretty great for music right now. This week Bloc Party arrived in the albums chait with their superb début album selling around 70,000 copies in seven days, while Doves release their impressive Some Cities album this week. The coming weeks will see the release of other, excellent new albums from Kaiser Chiefs, Idlewild and Jack Johnson among others. They will be vying with releases which have already made a splash this year by young acts such as Athlete and KT Tunstall. But there is a cloud to this silver lining. Just as music looks to be at its strongest, independent retailers are finding life tougher than ever, as evi- denced this week by the news that some of the sec- tor's biggest players are either scaling down, or pulling out of music completely. Ask many dealers to name the single biggest threat to their existence and they will cite the growth of the supermarket. Millward Brown data indicates that supermarkets have corne from nowhere in the mid-Nineties to claira more than 25% of ail album sales in 2004. Focus specifically on the biggest chart titles and that percentage is even greater. 

It is tîme our US partners 

played fair on rights issues 
VIEWPOINT 
EMMA PUCE 

-V 
r 

once again having such an impact across the pond, with the Gram- mys and SXSW highlighting British talent. However, al a time 
Stateside, the industry has now united in its call to our US partners to ensure a fait deal at ail levels for our creators and performers. It is currently vety difficult for UK acts to break into America. The US visa application System for UK "s far more stringent. 

failure to comply al copyright régulations. A consid- érable proportion of these losses are borne by British creators. Despite a WTO judgement against it in 2000, the US lias still not 
exempte some 70% of US bars and 
shops and boutiques from paying copyright royalties for playing 

Throughout Europe and most of the world, record companies and 

the rzr 
meet international theh 
standards on royalties ^ 

:rbs 
s: 

Has Universal pulled the plug 
on free covermount CDs? 

Universal's décision to making back catalogue available for newspaper covermounts deliver a fatal blow to free coverniounted CDs? 
John Glover, Blueprint Management "I certainly hope so. Ifs a practice that's doue huge damage to the industry. The Christmas compilations market was murdered by it I hope ail tlie majors will realise that newspapers, but not 

Joe McNi "It's good ne perspective because when you can get a compilation album for free with your newspaper it suddenly makes a CD look very expensive and the supermarkets have certainly been hit in their compilation sales. Universal has historically led the way, so it's great it has stopped. It might not stop the practice in its entirety, but will certainly curb 
the industry." P 
Mardis Rich, Emap Performance "l'm not sure. I think there's a linear relationship, particularly with a music 

l'ope ifs the faeoinn nn ^ ■ sa m 

É 



After being called in as part of Rl's replacement for 
John Peel's show, Rob Da Saule has become a willing 
contender for the title of busiest man in music 

How daunting was it to be steppiiig into John Peel's shoes? John Peel was always my radio idol, 
because he's the most freestyle j 

Ssee 

dorft thinkweVe^neceaarty 

Radio It was'ope of St^else5^^ 

SX 
S 

And who is behind it? 

ar 

ideaof 

ESSSÎ 

DOOLEY'S DIARY 

mÊi À 

the slick nature of the Brits the 
impressive than first thought, with 
handle a bomb alcrt half-way through the show. Also, could the fact that the show ran until eight minutes after llpm resuit in an erira bill?... Keane really look on the verge of a full-scale US breaklhrough with Hopes And Fears this week accelerating 68-45 on the BiHhoard 

Back-to-back 
awaitls dos ground at Kerrangi's West Midlands 

poflast 

MrFairowhadl 

thcni'hasjust pulled^ff tlie 



Flic lalcst jobs are nlso availablc online Mcry Friday at www.musicwcok.com Liooking deadline: Tliursday lOam (or publication tlic followmg Mondiy (spacc Jobs: MO . Business to Business & Courses: in Notice Board: £18 (min. 4cm *1 COU 

ESBia 

mu8lc#handlo.co.uk ^ «-j 
020 75,®9,1?

9,9? hand le 

Reader's Digest 
Music Product Development Manager 
Canary Wharf 
Compétitive Package 

. . .. nl,,e.jr video and on-line products which Reader's Digest, a global publjsher of W^es' b0° jj^n people worldwide, is looking to recruit a mform, entertam and ennch the hves or neany Manager ready to embrace a vaned, creative, commercially-focused Music Product DevelopmeiR^^r^l challenging, but rewarding rôle developing successful new p    „I;n h» i-osnonsible for managing the éditorial and Working ns part of the Music Markenng tesm y research data to guide your décisions 
rd^^œssiSe»^ 
You will have approximately five wXlicensing aend0rded 

InSy and. ideally. a.ready have experience in developing music products (particularly compilation albums). 
Are you ready for your next challenge? If so, please email your CV. covering letter and current salary détails to: ukjobs@readersdigest.co.uk or post to: Human Resources Depai tment, The Reader's Digest Association, 11 Westferry Circus, Canary Wharf, London, E14 4HE. 
Closing date: 4 Mardi 2005. 
Readers Digest is an Equal Opportunities Employer, 

)eader's 
^Digest 

independent 
Sales and account manager 

www.ci-info.com 

Label Coordinator Eminence Records 

Visit 
www.musicweek.coni/jobs 

Big Sister Promotions 
are looking for a TV Plugger. 
2 to 3 years experience in 
promotions or related area. 

It's that time of the year  Looking to move? 

Need spocialisod staff to drive your department 

Look for success without the stress. 

forwards? 

Advertise here by calling Maria on 0207 921 8315 or email maria® nusicweek.com 
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Classified 
| The latest jobs are also available online everv Fridav al wwwjnusîcweekjrom 

business to business 

Enjoy the latest live experience 
at the Wembley Arena Paviiion 
It's the new home for events throughouf 2005 whilst Wembley Arena undergoes a £32 million refurbishment. This multi-milllon pound structure means that ail the biggest touring artists stlll have somewhere to play whilst the original Arena Is being refurblshed. 
• 10,000 seats • Full festival stage • VIP hospitality area • Production offices t Dressing rooms • Crew catering for up to 60 

RdLUED G □ LD 

a) 
Wembley 

RECORDS 
WANTED 

See uuhatsonvuembley.com for détails 

m 
Britannia Row 

Music Media Business Centre 

020 7226 3377 
or email: reception@britannia-row.co.uk www.britarinia-i'ow.co.uk 

round 

Promoting your brand new 
2005 Music Courses? 

Music Week has the readers you need to reach 



Receive 10 DVDs this year 

when you subscribe to PROMO 

Offer includes 6 from the back catalogue and 
your future quarterly DVD. 
While stocks last. 

To subscribe contact: 
David Pagendam 202 7921 8320 
dpagendam@cmpinformation.com The best in music vision 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 08 

ALBUMS  FEBRUARY 28 Death From Above tbc (679); The Features Exhibit A (Temptation); Beck tbc (Geffen): Rolling Stones Singles Collection Box Set Vol 3 68-71 (Universal): Jennifer Lopez Rebirth (Epie); GAG4 (Sony BMG)  MARCH 7 Annie Anniemal (679): Idlewild Wamings & Promises (Parlophone); The Futureheads The Futureheads (679); Rufus Wainwright Want Two (Polydor) MARCH 14 TlieCorrs tbc (Atlantic) 
SINGLES FEBRUARY 21 The Earlies Bring It Back Again / Ride My See-Saw (679); Girls Aloud Wake Me Up (Polydor); Elvis Presley (Marie's The Name) His Latest Flame (RCA/Sony BMG); Usher Caught Up (Arista); Snoop Dogg tels Get Blown (Polydor): FEBRUARY 28 Ludacris Get Back (Def Jam); Shania Twain Dont (Mercury): Anastacia Heavy On My Heart (Epie): The Thrills The Irish Keep Gate-Crashing (Virgin); Annie Heartbeal (679); Elvis Presley Rock-A- Hula Baby (RCA): The Bravery Honest Mistake (Polydor): Stéréophonies Dakota (V2); FightstarThey Liked You Belter When You Were Dead (Island); Moby Lift Me Up (Mute)  
50 Cent Disco Inferno (Interscope); Elvis Presley GoodLuckCharm (RCA): New Order Krafty (London): Avril Lavigne He Wasnt (Sony BMG): Mcfly Ail About You/YouVe Got A Friend (Island): Joss StoneSpoiled(Relentless)  MARCH 14 Beverley Kmght Keep This Fine Bummg (Parlophone); Elvis Presley She's Not You (RCA); Beck Epro (Polydor): Gwen Stefani Rich Girl (Interscope): Queens Of The Stone Age Little Sister (Polydor): Natasha Bedingfield I Bmise Easily (BMG);G4Bohemian Rhapsody/Everybody Hurts (Sony BMG) 

Valentine's 
sales boost 
isbriefaffair 
by Alan Jones With Valentine's Day falling on Monday and artificially Stimulating sales for Sunday and Monday, last week was something of a rollercoaster at retail, particularly for albums, where week-on-week gains of 81% for compilations and 62% forarlist albums reported in the first mid- week sales ilashes on Tbesday, were completely wiped out by week's end, with final figures showing artist albums declining 2% over the préviens week, while compilations slumped by 9%. Overall album sales - at 2,741,793 - were down nearly 4% week- on-week. The Brits effect also weakened and, after jumping 8-1 to retum to the top of the album chart for the first time in 34 weeks, Keane's Hopes And Fears surrendered pôle position to fellow multiple 
whose self-titled début ; enjoyed a furthe 

Beating Keane's album f% margin, Seissor started their fourth spell at number one, having previously topped the chart on two separate occasions last July, and again last month, spending just one week on top on each occasion. The ~ "■ surgeca—'- 

m 

SINGLES 

to-date rankings, where it replaces The Killers' Hot Fuss at number one. The Seissor Sisters 2005 sales are 319,317, while Hot Fuss has sold 289,734. Meanwhile, singles continue to claw their way back from the low point they reached at the start of the year and showed growth for 
to reach 396,290 - their highest level of the year, 49.5% above their lowest level. Sales last week were, however, 12.7% belowthe same week last year. Although shunted out of the 

which it replaces at the top of the vear-to-date rankings. Finally, Uniting Nations' Out Of Touch and Jay-Z and Linkin Park's Numb/Encore both continue their lengthv Top 20 rans. Listed side-by-side on the chart, both dip three places on their ]3th appearance, with Uniting Nations 13-16 fall returning it to the lowest position of a bizarre chart run, which has 

■m's form 

to the top of the year- 
MARKETINDICATORS 

2 Like Toy Soldîers (down 3-4) sold a further 16,351 copies last week, enough to raise its cumulative sales to 66,182 - 

19 throughout its life - falls 14-17 
third week in a row. It sold 5,633' copies last week - its highest sale in 2005 - to bring its overall sales to 69,506, while Out Of Touch has sold 89,562. 

THE BIG NUMBER: 104.3% 

NUMBER ONE JENNIFER LOPEZ GET R1GHT Epie Stniggling to mate the Top 10 in the US, where it moves 13-12 on its eighth week in the Hot 100, Jennifer Lopez's first single in nearly a year is a smash here. with first-week sales of 49.928 r the highestoTinv number onelotar in 2005. 
ARTIST ALBUMS NUMBER ONE SCISSOR SISTERS SCISSOR SISTERS Polydor Sales of 76.213 copies last week were the fourth highest weekly tally in the Seissor Sisters' album's 54-week history. It helps the album retum to number one, a year after it slipped from its début position of 11 to 20. 
COMPILATIONS NUMBER ONE CLUBMIX 2005 AATW/UMTV With Valentine's Day now a receding memory, sales of love song compilations dipped last week, leaving the way open for the latest in Ail Around The World and Umversals blockbusling Clubmix sériés to début at number one. Clubmix 2005 sold 23,686 copies last week, and is the fourth of the eight albums in the sériés to reach number one. The last - Clubmix 2004 - opened in pôle position a year ago, with first-week sales of 32,071. 
RADIO AIRPLAY NUMBER ONE U2 SOMETIMES YOU GANT MAKE IT ON YOUROWN Island Slumping 1-7 on sales, U2's latest single makes an emphatic move to the top of the airplay chart, where its 6Z93m audience place it more than 30% ahead of its nearest challenger in a week when Universal tecording artists fill ail of the top three places. 
SCOTTISH ALBUMS 

Topping the Scots'sales poil for the second week in a row, the Seissor Sisters' all-conquering début album holds a 9.87% lead over local heroes Franz Ferdinands 

gs 



Upfront 

Falling Stars 

lead new trend 

Dance music is in the 
midst of its biggest 
craze since the bootleg, 
with Falling Stars 
leading the way FALilNGSTARS SUNSET STR1PPERS (DIRECTION) The next track set to add to the growing list of records reviving Eighties pop anthems is Sunset Slrippers' Falling Stars, which samples Boy Meets Girl's 1988 hit Waiting For A StarTo Fait. Given the success of Eric Prydz's Call On Me and Uniting Nations' Ont Of Touch, a deluge of similar records are currently being pitched to labels. "Producers are specifically largeting the labels that hold the rights to the originals " says Direction Records product manager Adam Griflin, who says he has been sent around 40 versions of Eighties tracks from the Sony BMG catalogue by producers hoping to cash in on the craze. 'For every good one there are 15 poor ones," he adds. Hits such as Call On Me and Out Of Touch both spent an unusuallylong period on the singles chart, suggesting that they have appeal across a wide range of people.  

but they are also being bought by people who may have also bought the original version the démographie is very wide," says Griffin. Media support for Falling Stare nppears to have eclipsed that for a rival version being issued by Ministry of Sound, with an A-listing at Radio One and plenty of TV support for its Eric Prydz- stvle video, which includes The Box, MTV Hits, Popworld and a CD:UK performance on Feb 26. The commercial release date of Mardi 7 will also sec yet another Eighties dance mix head for the chart. LNM Projekt's Everywhere samples Fleetwood Macs original and is being issued via dance imprint Hed Kandi. 
CAMPA1CN SUMMARY Recoid label: Direction Marketing Adam Griffin, Sony BMG A&R: Nœl Labrosse, Sony BMG Press: Stephen Emms, Jo Utlley, Emms Publicity National Radio: Bjom Hall, Pivotai Régional Radio; Snsie Tomkins. Tomkins PR National TV; Joggs Canfield, Content PR 

MUSiCGroup 
pr) 

From 21 February DEMONMUSICGroup will have new offices; 
33 Foley Street, London, W1W 7TL Tel; +44 (0)20 7612 3300 (switchboard) www.demonmusicgroup.co.uk Sales Email: Sales@demonmusicgroup.co.uk Fax: +44 (0)20 7612 3301 

DEMONMUSICGroup IS A 2 entertain COMPANY 

A sélection of UK 
tastemakers select 
their favourite 
upcoming releases 
Gill Mills, DJ, BBC 6 
Music, BBC Scotland àUNUS LOVES MAYFLY 

« 
; the slipmat ubout tins label's main act, Mylo, 

their other acts, and it's not been a disappointment. The production duo Linus Loves dented the Top 40 with The Terrace last year, and followed up with the corîting Night Music - one of those tunes that makes spotters run to the DJ box. l've heard some of the album tracks they're working on and it's easy to see why they are in heavy demand for remixes. Meanwhile, Mayfly is gearing up to surprise us ail with innatcly danceable temporal tunes. If2005 is ail about making girls dance, then tins label looks set to he leading the charge." 
RADIO PLAYLISTS 

Adam Uytman, 
head of music, 
Kerrang! Radio queensofthestoneagelittle SISTER(1NTERSC0PE) "Tins is the first single to bc taken from new album Lullabics To Paralyze. This track is a real grower - although we've been playing it for well over a month now, 1 slill find myself turning the radio up full every time it cornes on. l'm looking forward to seeing them playing the UK in Mardi, and hopcfully we'll get some suramer festival dates too. What l've heard from the new album is pretty good - watch out for the next single In My Head." 
Liamie Steinberg, 
features editor, City 
Life 

"The deepest breath of fresh air mixed with burning melancholy, Liam Frost is an unbelievable gem of new talent. Elliott Smith and I Am Kloot provide the obvions sonic reference points. But for this 20-year-old singer- songwriter, the combination of bittersweet lyrics and delicate 

mélodies are a révélation, particularly for someone whose life experience defies the gravity of these observational hymns." 
Kate Beveridge, head of 
music, Mix 107 THE TEARS REfUGEES (INDEPEND1ENTE) 
•It's not so much as 'Brett, you're back', more 'Bernard, we missed you: There'U be many a comparison with Suede, Dog Man Star in particular, but The Tears are about to affirm their original, outstanding sound. It's Anderson's catchy, mélodie lyrics versus Butler's fantastic guitar and my God, it's good. Brighter, more optimistic and fresh - we know they're better off together 
there'Uben. 

Ed Neeves, Streetwise 
Music ALTER EGO ROCKER (STANTON WARRIORS UNRELEASED REMIXES) (BOOTLEG WHITE LABEL) 
"The mighty Stanton Warriors lum their hands to Alter Ego's club-smashing Rocker. Keeping loads of the original sound but now with ultra-funky beats, this is a serions piece of club-smashing 

OfHic Stone Age Ultle. 
Willy Mason Oxygea' 

anies Set The Tono; Ray Lamontngr Sliania Twain Don't Stéréophonie •Tony Christie (Is Oiis The Way To) 

Tunstall Black Horse & The Cl icrry 
, Natasha Bcdingficld : Nelly/Tim McGraw Over And Over ' ' 1 Rlthy/Gorgeou: 

i Sunny Rood 'Erasurc Don't Say Yoi 
li'Uli'il'H'liil'I'i'HiH 
] GWEN STEFAN1RICH GIRL >. SUNSET STRIPPERS FALLING STARS rfNATALIEIMBRUGUA SHIVER 
3 j MARIO LET ME LOVE YOU S USHER CAUGHT UP 
9\ U2 SOMETIMES YQU GANT MAKE IT ON YOUR QWN OlMCaYALL ABOUT VOU 

Adds BIG CITY Bcvcrlcy Knight 
324 Stofanl Rich Girl; VIRGIN 

Paul Wcllcr C( 

KISS100 50 Cent Candy Shop; Beverley Knight 



f¥ Airplay Chart 

USHER CAUGHT DP _ ■■MMi 492 2 ' EMINEM LIKET0V S0LU1ERS      4M 3 1 BRIINEV bPLARS UU SUMBl'HIN' JIVE 405 4 NtLLYhbAI. IIM MUURAW QVER AND 0VER 394 5 i JENNIFER LOPEZ CET RIGHT EP1C 389 
1 1 167 GWEN STEFANI R1CH GIRL ITOf 383 7 :» MARIO LET ME LOVE Y0U 364 8 8 STEREOPHONICS DAKOTA V2 358 9 GIRLS ALOUD WAKE ME UP mm 348 

10 8 AVRIL LAVIGNE HE WASNT MISTA 324 
11 15 GREEN DAY HOLIDAY REPBISE 323 38 U2 SOMETIMES YOU CANT MAKEIT ON YOUR OWN 302 
13 13 FIGHTSTAR PALAHNIUK'S LAUGHTER imo 287 
14 DESTINY'S CHILD FEAT. TI & LIL WAYNE SOLDIER «mm 280 
15 THE KILLERS SOMEBODY TOLD ME ummu 277 
15 11 CIARA FEAT. PETEY PABLO GOODIES IAIACE 277 
17 19 FATBOYSLIM THE JOKER «m 260 
18 a SNOOP DOGG LET'S GET BLOWN m» 249 
19 12 ASHANTIONLY U mm 239 
20 24 MCFLY ALL ABOUT YOU isu™ 236 
21 17 SCISSOR SISTERS F1LTHY/G0RGE0US 229 
22 26 VERBALICIOUS DONT PLAY NICE 228 
23 20 LEMAR IF THERE'S ANY JUSTICE sow 221 
24 BEVERLEY KNIGHT KEEP THIS FIRE BURNING 214 
25 17 THE CHEMICAL BROTHERS GALVANIZE FREBMEOUST 
26 44 THE FUTUREHEADSHOUNDSOF LOVE « 
27 23 ATOMIC KITTEN CRADLE 
28 400 SHAPESHIFTERS BACK TO BAS1CS «s™ 
29 42 LLCOOLJHUSH 1 »JAMUK 
30 22 THE GAME FEAT. 50 CENT HOW WE DO 
31 DANIEL BEDINGFIELD WRAP MY WORDS AROUND YOU POOTO» 
32 32 UNITING NATIONS 0UT0FT0UCH CUSTO 
33 49 TYLER JAMES FOOLISH ,M0 

34 33 THE BRAVERY HONEST MISTAKE iœG 

35 29 NATASHA BEDINGFIELD UNWRITTEN 
36 0 FBTFI1F Gf) GflNF V2 
36 AKON LOCKED UP ^ 
36 27 GREEN DAY BOULEVARD OF BROKEN DREAMS 39 BRIAN MCFADDEN & DFI TA GOODREM ALMOST HERE Mowsmi 173 
40 41 ATHLETE WIRES 167 

SS 

Usher replaces Jennifer Lopez at 
thetopofthe chart, as Gwen 
Stefani leaps into the Top 10 
thanks to a huge upsurge in plays 
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