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launch lias been delayed from an originally proposed launch on Mardi 20 because of BPI concems that indie répertoire is under-rep- resented in the digital market com- physical équivalent, nftllplfi inf^ependpnt releases " ' ' ^1 singles Top 

higl, street but rapid over the iirst couple of months of this year the indies wouldn't be 
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New Order hear 
advettising call 

Faces a mothei' 
would love 
Releases from artists such as 
Michael Bublé (pictured)are 
being cued up for Mother's 
Dayvia supermarket 
promotion p5 

EMI tops 2004 
publlshing shares 
Peter Reichardt's company celebratesalOth unintemiptedyearat 
the top of the 
publishing tree p7 

Nokia links up 
with Microsoft 
Global giants join forces in a 
move that will shake up the 
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Motorola eues up deal with Apple p8 
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0 Singles will play a l<ey foie for many 
years to corne; what shape they will 
take is an other matter - Editorial, plO 

Your guide to the latest news from the music industry 

Baràt sîgns deal 
with Vertigo 

Apax must make 
offerforWooiies 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

(£6.8bn) operating lossfor 
reports a net loss of $15.1bn (£79bn) from continuing opérations for the year ending December 312004, compared to $2.2bn (£I2bn) net earnings for the previous year. • The; 

He may not be commonly renovvned for bis ' 
prevent Prince Charles stopping by Wesl London's Sarni Studios to catch up on a workshop on titc subject. The workshop was being held in advance of tiie New Urban Music Festival from Apri! 16-17, which is being organised by the Prince's Trust Hc was 

drum booth of Studio One to chat with Estelie (right) and some of the young people tiking part in the project This will fao the second urban festival held by the trust following a succcssfui début last year. Its aim is to promote paths to success througb the urban sccne. 
Hart mled tl label liad not owned any of Hendri/s copyrights, so were not authorised to release the CD. Owner Laurence Miller lias been ordered to hand over infringing Hendrix material and pay £25,000 costs. O Apple lias further extended the IPod range by unveiling a third producl launch in just under two months with , of the iPod Mini. The Minis corne memory space with a s well as a 4GB version, the EU bas begun its investigation into Apple selling ITunes tracks at différent prices in the UK and the rest of Europe. • Labour peer Lord Allfs second bid for Virgin Radio bas been rejected by its owner Scottish Media Group, after stakeholder ITV refused to back the plans. In bis latest move Alli, with the backing of private equity firm 3i, had made a bid for the entire SMG group. 

TheEMI Body&Soul 42 on the Billboard 200, while 1 
signed winners U2 and Oomino's triple nominees Franz Ferdinand. • Rank Group lias decided to sell off its CD and DVD manufacturing business Deluxe Media and is in discussions with interestcd parties. • Kelvin MacKenzie's attempts to lake tho Wireless Group private have been hit by talks collapsing with his 

private equity backers. The radio group's chairman and chief executive lias been trying to mount a £100m bid for the Company. • A Bollywood DVD counterfeiter was last week jailed for three years after running an illégal opération which was eammg him up to £26,000 a month. The sentence foilowed a seven-day trial at Harrow Crown Court where Jayanti Amarishi Buchech was found guilty of two trademark offences after an investigation by the BRI and trading standards officers. STheECisfesttr against the Sony Bl • The first Creative C schemes are launching in the UK p4 • Alabama's famous recording studios. Muscle Shoals, which bas played host to artists such as Aretha Franklin and Bob Dylan, bas closed following the sale of the building to filin conipany Cypress Moon, The closure coincides with the dosure of Record Plant in New York. © Aim is hosting a finance fair for indie labels. p5 • Packaging specialist Modo Production lias expanded beyond London and set up a production and sales office in Brighton. Modo makes CD, DVD and vinyl packaging. 

Fastrax offers 
service upgrade 

Digital delivery specialist Fastrax nbarked on an upgrade of its : distribution service. The service, which wil 

London's Cirque venue on Leicester Square. The show will be produced by Zeal Télévision and broadcast on March 27 • Radio One is due to announce tomorrow (Tuesday) Coldplay's UK tour dates as part of the promotion for their forthcoming third album. 
• Emap-owned Mojo magazine has 
the UK to stage Mojo club niglits which, dunng April, feature Kristen Hirsch and Willard Grant Conspiracy. In May, Mojo is linking up with c film festival, while it has joined forces with the Barbican to deliver a Memphis-themed film festival. 

Chain, Lostprophets 
multiple nominations in the Welsh Music Awards ahead of the ceremony next Monday at Cardiff's City Hall. 

ni ici UKCiuucuiture have reaclied le semi-finals of their search for a quality video delivery, 

planned for May 31. O Ronnie Scott's has 
Outlook-style functionality to current range of features. m Woolworths last Friday lac the first download sa by selling individual tracks for 67p, in 

® Leeds co Mean Fiddlerts application to stage the Carling Weekender Leeds Festival at Leeds Bramham Park in AugusL « Digital radio station Capital Disney lias joined forces with Sundoy Times section, the Funday Times, to 

an offer lasting six weeks. The website will carry VAT-free tracks accompanied by the sale of digital albums for £6.80. ® Channel Four bas secured the rights to the filming of the March 24 
Ember lands 
Virgin press job 
• Virgin Records has filled its long- vacant head of press position by hiring Susie Ember from Mercenary PR. EmbeKs roster at Mercenary included The Hives and Supergrass. @ Sony BMG has finalised the structure of its press office team, which indudes the appointment of Jakub Blackman, who is joining from Coalition PR. The press office will be led by Kate Head. • Former Capitol Australia head Mark Poston has been appointed as EMI global marketing director, based in London. Poston will work across ail of Capitol labels across the globe. • One-time BMG UK executive George Levendis lias been named senior vice président of Sony BMG's global marketing group. As part of the New York-based group, which gives marketing support to Sony BMG's 

• Steve Lamacq lias been handed the 4pni to 7pni weekday show on BBC 6 Music. The slot's current incumbent Andrew Collins is moving to two weekend programmes. • Music joumalist and cuit novelist 
himself at his home in Colorado last week, aged 67 Thompson's celebrated 

Wednesday presentcd with an OBTby the Queen at Buckingham PalaïST • Correction: Contrary to information published in last week's Music Week. Usher's Ride track chartod last year as a bootleg, while JenniferLopez's single Get Riglit includes a remix fealuring Fabolous: it does not share its tltle with one of Fabolous's tracks as suggested. 



News 

News is edited by Paul W 
Hike in travel grant fuels record UK presence at event 

Brits' SXSW turnout 

boosted by funding 
now in its third year, number of participants from 15 in 2003 to 28 in this year's 56. There are 31 inde- 

'een music now in its third year, with the number of participants growing "If you said fiye years ago we'd from 15 in 2003 to 28 in 2004 to ymgHSpr 

OT^pmt^forHfrie B^ds^dèlegmion 
South West, with 56 eompanies tue creattve inaustnes neeaea tnts seven puoiisners and eight receiving financial assistance to kind of help," says Phil Patterson, nies from other sectors ir ,t1,,Kiîlushou,^u.,( i ^ '''l' '"''ukl'1 ^ m" '"'m1" P,LlV"lJPl" t 1 

P The extra financial support is a launchpad forUKacts including The Magic Numbers, Nine Black widely attributed to the increased The Darkness, Franz Ferdinand, Alps, Dogs Die In Hot Cars and 
f—We 

PPL is using the 
m 

a Bloc Party: part of record UK tur 
THE MUSIC WEEK PLAYLIST 

Buzzcocks comic hosts 

Music Week Awards 

in the eiglrt 

m&Jt ROOSTER THE KILLERS RACHEL THE BRAVERY You're So Riglit Smile Like You STEVENS Tlic Bravory For Me Mean It Crazy Boys (Loog) (Brightside) (Lizard King) CW/Polydor) Hot on Uie hecls o Tliis highlight A year on from Richard X starts Bloc Party and    ■■ relectrodash Kaiser Chiefe. this 
ûtf3m (from forthcoming Top Pire thanks to lotFuss album) this great début 

ENADAMS IAMKLOOT BROKEN FAMILY THEKIU-S They (ATO/ Back In Power Sorry No Direction BAND NoWow SonyBMG) (Atlantic) (Phonogenic) Home (Echo) Welcome Home, (Domino) The buzz continues Highlight from the Quality Brilliantopenerto Loser (Track and Anaibumofdirty to build on this UK band's upcoming mainstream pop, the band's third Field) blues, with basic début album, withenough album,GodsN Dark mélodies and guiUr licks, heavy producedby identity to stand Monsters. this twisted lyrics on bassandPatti legendary Guns 'N out from the pack takes tlie trio to thenew album. Smith-style 

05.0305 MUSICWEEK 3 



.s - Smash Gallagher - Photo Gallagher - Jinx In Bltie (BMG/Capo) efs Party Finish (BMG/Capo) (BMG/Capo) (silvei); 'c,,worV hp MIIS,C ' 
Leagué - Best Of Priority (BMG/ 

lin) (gold); Capo) (gold); Rory The Bahds Giilhighcr - Deuce yj ly...! Virgin/ (BMG/Copo) (gold); Sony BMG) Gold; Rory Magher- 
Songs (EM! Virgin) (BMG/Capo) (gold); =r" Callina Card (BMG/ Slmck (BMG/Capo) Capo) (silver); Rory Capo) (silver); Roiy (silver): Rory Gallagher - Etched lfespârty...E»er Gallagher (BMG/ Capo) (gold); Rory 

Project launch in Reading receives mixed reaction 

Creative Gommons 

takes first UK step 
artists more opportunities and levels of protection between full copyright and no copyright at ail. "There are a plethora of différent licences," he says. "You don't have to go the whole way. You could 

'^EtSEerll 
irVreSrfrerl 

artists are in danger; this isn't a model that is completely right," he friendly contract which"sp 
pro^^^i^niSS "You don't need CC. Why is tliere 

the Court of First Instance (CFI) 

moved to the top of the pile. The CFI says it will only expedite if the 

mmmiï 

o^r3' 

Indies offered a new 

financial route at fair 



ARTIST ALBUMS 
(Bonus DVD Edition) (Chryvilis) 
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Fresh look pledge as new 

owner buys Ronnie Scott's 

ty by a n e with a freshi look, a younger bill and the possi- bilily of a regular radio programme recorded at tbe venue. Sally Greene, owner of the Old Vie theatre, bas bought the London club from its co-founder Pete King 
dons took 18 months, with Kng - who had l'un the club solo since Scott's death eight years ago - 

She says, "Ronnie Se man imbued by jazz. Ht lus heart and tummy i toes. You feel that in there; I go in there and smile. T love jazz and I went to every other jazz club in the world before buying Ronnie Scott's and they can't touch it for atmos- phère - even Blue Note." 

Although the club has slruggled financially in the past, Greene insists Ronnie Scott's can make money. "I wouldn't have bought it if I didu't think it couid," she says. Various initiatives are planned, such as increasing the number of CDs of performing acts on sale at the venue. Greene, who is the wife of millionaire property tyeoon 
bring in more young British acts to play alongside the icons of jazz to bring in a new generadon of cus- tomers. She has also approached Woody Allen and Bill Clinton and is confident they too will perform at the club. "These guys want to play there because its the church of jazz," she says. Acts booked for the future 

Herbert, Clint Eastwood's son Kyle and 17-year-old US star Chantz. The club's profile may also be raised with a long-term radio link- up. A one-oflf cabaret show was recently recorded at the club and is to be broadeast on Easter Saturday. It was hosted by Eddie Izzard and combined comedy and music from the likes of Guy Barker, Pete Tovvn- shend, Jeriy Hall and Joe Jackson, who perforraed in front of a capac- 
The show was produced by Unique, whose director of pro- grammes Phil Critchlow says, "It 

intend to pitch the idea of a long- term sériés to Radio TVo. We have th Sally ant is incredibly helpful during 

ne says, "I tliink he thought the 

Retailers set for their best trade 
period apart from Christmas 

Mwn appeal 

to boost sales 

by Jim Larkin The Brits may claim ail the glitz and the headlines, but when it cornes to boosdng album sales only the Christmas market can put Mother's Day in the shade. Corne this weekend and retail- ers will be ejipecting another sig- nificant lift to their turnover as a plethora of appropriate artist albums and suitably-themed com- pilations makes music an obvious 
In the équivalent week last year, 

jump in album sales - a rise on the 60% increase seen in 2003 - and the supermarket expects another upsurge this year. The CDs widely tipped to benefit from the Mother's Day effect are a mixture of themed 
albums by the likes of Michael Bublé, Il Divo, Robbie Williams, Jennifer Lopez and Lionel Richie. "Apart from Christmas, it's the biggest event of the year for us." says Asda music buyer Adam Cox. "There are a number of albums already in the market that are per- fect for Mother's Day - Michael Bublé and II Divo for example - and well be pushing these heavily both in the CD section and in the spécial Mother's Day shops we're setling up at the front of the store." Cox says Asda increased its market share by tivo percentage points at the time of the last Mother's Day. The traditional high slreet sec- tor is also looking to capitalise on the event this year. While Christmas used to be the only event for which HMV would 
ative department has this year developed a co-ordinated strategy involving Nipper tire dog artwork, which is being used in a generic in- store campaign and in press adver- tising. The albums it promotes in store will be dictated largely by record company support for partic- 

Mothers Day campaigns. Sony BMG is releasing a compilation called World's Best Mum, featuring Dido, Will Young and Elvis Preslcy, which is targeted at fathers and sons. Consequently, it is using foot- ball matches as a marketing plat- form, taking out adverts in match programmes and on radio stations. EMI is also upping the ante this year with the release of three com- pilation albums with spécifie Mother's Day appeal: 1 Love Mum, New Woman and Memories Are Made Of This Part 2. Previous ver- sions of the latter two franchises claimed the top two spots in the compilations chart revealed on Mother's Day lastyear. Universal will also haveastrong presence in the compilation mar- ket Last week, UCJ released Over The Rainbow - The Songbird Col- lection, which features 40 tracks from the likes ofEva Cassidy, Katie Melua and Dusty Springfield. It also has the Ultimate Chick Flick Love Songs on UMTV, which is being promoted in stores. But Mother's Day also encour- ages artist album sales. The top 10 
year ail had traditional "mum- appeal", with George Michael top- ping a list including acts such as Katie Melua, Engelbert Humperdinck and Barry Manilow. Warner is confident Michael Bublé will be its star seller this week. "The plan with albums like this is to release ahead ofValentine's Day and we'll be maintaining sales with télévision exposure including BBCl's Greatest Ever Love Songs and a Parkinson slot," says product manager Emma Newman. Likewise, EMI catalogue direc- tor Steve Davis says the Matt Monro greatest hits set The Ulti- will be an important Mother's Day album 
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How Presley shook the chart ^ w ^ JataseJI^ 
S=.s.,. S : A Fool Such As 1 

gainod wrth a littlc more tha 
In the first of a new sériés of features on the single, 
Pau! Williams examines how Sony BMG's Presley 
campaign lias underlined problems facing the market 

□vis'success reflects 

ailing singles market 

^"-In^omeways the singles chart flmngTJes6 acrot 'L'wholetta- 

n arliv" 
rcrtLTZaJcoVd'.cl, 

ble for devisine and 

r^enWh: 

It does exoose the fact ^ ^ Pr.^^ 

srhX^ss™„- one 

ItTa^s 
"Ifs been a good thing in the revivais for the number one spot. sparked eus- "If we strip away our own self- 



A. wlldswopt 5.7% 5. Catalyst 56% 

Publisher outpaces rivais, commanding more than a quarter of 2004's market 

EMI's lead reaches three-year high 

U2 publisher Blue Mountain climbs top companies list 
-m o ' 

but none was more appropriately titled than Ronan Keating's rétro- spective 10 Years Of Hits. This Thursday, the publishing company's chairman an " Peter Reichardt \vill make familiar walk to the Musi Awards stage for a mpted year to pick up the honour of music publisher of the year. 

combined share unchat 

business albums. Against this, Sony/ATVs share had rallied to 9.3% in 2002, then feli to 7.7% in 2003, before dropping further in 2004- to finish on 5.5%. Last year started oif brightly for Sony/ATV, thanks largely to Katie Meluas Call Off The Search, but that album's décliné in saies as the 

to the sight of yet 

had the leading shares in albums by II Divo and Robbie Williams 
26PS% tota wL the'highesl since 

hif^, Rfevren" on ^ noZShr 

top singles publisher of the year, but a dip in form here in 2004 



Giants' tie-up signais start of battle to dominate mobile music 

Microsoft and Nokia 

bidtocall mobile tune 

LceT- In mobile, there is 
; something very like the 

mess in the PC world, 
but even more so 

behveen the web ar 

imless digital 
œ links 

label download service Microsoft and Loudeye annouuced last ycar and, in a flash, Microsoft appears to have found an in itsquestfortl expérience. For consumers, exclusi between software giants and handset manufactnrers will essen- tially mean our cboice of phone is capable of driving our choice of download format. That could con- sequently influence our choice of portable music player and even ultimately dictate whether we buy a PC or a Mac, which is clearly Microsoft's goal. "In mobile, you already have something which is very analogous to the mess you have got in the PC world, but even more so, because 

h.aC= 
forrft the^Sa 

orrather^in the corn- rivalry. At a stroke, the Nokia deal Some, 

Call Patrick on 
020 79218314 
or email 
Patrick@musicweek.com 
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"2005.....Having thetime of ifs life" 
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Duran Duran...Doves...Embraœ... 
Graham Coxon...The Thrills... 

Gtxxl Charlotte..New Found Gkxy... 
LCD Soundsystem 

Plusanoutstanding NMEawardsshowwith 
New Oder-Bloc Party... 

Kaiser Chiefs...The Bravery 

m a 
Dave Gaydon: 020 73415315 dave.gayclori@hanTmeiaiiilhpalais.com 

A legendary venue since 1919 
www.hamrnefsrnithpalais.com 
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retically been designed to unité ail Oxby believes thc instant appeal of formats. Microsoft and Nokia bave the branded download is a doser pledged to work to develop a fit to our existing mobile habits Windows Media Player plug-in to than an application which shares handle music files in OM A and content with our computers. AAC (Advanced Audio Coding) TVhat we are doing is provid- fomiats. OMA files are being used ing access to video when they want by Sony Music among others, iC says Oxby. "It is quite différent while AAC is currently the format to browsing 50,000 or 100,000 of choice for Apple's iTunes audiotracksandpickingthesever- Music Store. al thousand that are your Personal However, OMA 2 is not yet favourites, with us and, in the meantime, the "There is a significant space for mobile industry's own adventures people downloading music on a in downloads have seen them there-and-then basis because develop a whole new set of they want to show it to their formats, which may or may not friends. That is not about building prove compatible with the eventu- your own personaî archive and it al standard. co-exists quite nicely." For the network operators and Just as 3's service lias done, the their download products, a rela- Microsoft-Nokia tie-up will tionship between Nokia and undoubtedly drive mobile music Microsoft is both an opportunity sales. Rolling out in parallel with andathreat. an incompatible mobile iTunes On the one hand, the potentiel service and a similar one from migration of web-based services Sony Connect, however, the into the mobile space inevitably outlook for a harmonious market damages the prospects of the oper- is poor. ator-branded download offerings. In among ail this compétition, On the other hand, it levels the some observées suggest a DRM- technological playing field and free mobile music market is a gives them a route onto desktops dark-horse option, albeit not one and into consumers' actual music which is likely to win favour with collections. labels. But certainly, a standard of Out in Cannes, mobile opéra- one kind or another bas to emerge tor 3 announced that it had sold if mobile music is to rise above the 10m music video downloads, and status ofa novelty product. 
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samples and Toy Soliders holds Gwen Stefani's refuses to budge 
previous tracks In crown for another cheekily samples down the chart. the upper reaches week, reflecling a FiddJer On The Ashanti's Only U of the rundown strong showlng for Roof, is catchlng moves 15-4 as 
thetop three sampling track entry at number romp aheacî 49 tunes ail claiming both at radio and two, as Uniting places to pot Use soccess on the in the physica) Nations' Hall & My Brcath at 
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Sell your Music Downloads 
from your website iiow!!! 

Simple to use 
Accept payment by sms text or credit/debit card 
Earn royalty of between 50p and 60p per track 
Receive monthly royalty chèque 
See sales as they happen 
Make available up to 50 songs for only £10 per month 
Fully secure using DRM techuology for encryption and 
Barclaycard Merchant Services for payment collection. 

www.smsmusieniaker.com 



Combining charts will encourage labels to co-ordinate their physical and digital releases 

Breathing new life Mo the single 

EDITORIAL 
MARTIN TALBOT 

It is easy to forget hovv remarkable the rate of growth of the download has been. Little more than a year ago, singles remained an almost-exclusively physical concept in the legitimate world; today, the number of individual downloads sold every week are on par with physical singles. And sud- denly, here we are, at the landmark moment of seeing downloads about to enter the Officiai Singles Chart. Initially, however, the move is unlikely to materially alter the face of the Top 40. The relatively low number of sales which even the biggest-selling downloads can snare - with the high volumes of download sales spread across a far larger range of titles than in the physical sin- gles market - means that few tracks will be catapulted towards the top of the chart on digital sales only. And the most popular downloads also achieve their biggest sales in the period when, under the new charts rules, thev won't count towards the chart - in the wgeks-piior to their physical sales release. But combining the chart is sure to change the land- scape. It will make sense for labels looking to max- imise chart position to co-ordinate their physical and digital releases. This could resuit in delayed download release dates 

- which are often timed to coincide with radio release dates - or a contraction of radio Windows. Whatever, it is also certain to encourage labels to pro- 
mote download single releases more comprehensively than we have yet seen. This is likely to fiirther ffiel download sales and, perhaps inevitably, steal physical sales away from the traditional retail space. The demise ofthe physical single will inevitably accelerate. That would be certain to encourage retailers - led, most probably, by the non-specialists - to ditch the sin- gle, leading to a further décliné in the physical singles market. Under such a doomsday scénario, the CD and vinyl single would begin a slippery downward slide. Of course, that it is only one of many possible scé- narios which présent themselves, as the singles mar- ket continues to evolve. Over the coming weeks, in a sériés of occasional features under the Singles: Down But Not Out? tagline, Music Week will look at the singles market, how it is likely to change and how those changes will impact on various différent sectors of the business. Singles will play a key rôle for many years to come; what shape they will take is an other matter. There are plenty more twists and turns to come yet. 

Cheaper singles could give 

a vital lifeline to the charts 
Once upon a lime gentle rcadevs, 
and have to sell "Q nnn n dnv to s|lgrt "'hile 17m thrilled to them on "Top ofthe Pops. The red on the gut reac- en who mattered at companies, publishing 

You hear the same 
songs so much that you 
don't need tobuy them 
record companies must, as they used to, sell singles at a fifth of the price of an album. They appear to have become loss leaders anyway and are ridiculously cheap to malte, so singles should be sold at a more realistic £1.99. while album releas- es shouldn't come so hard on the hecls of a hit single, tlius giving the single a longer shelf life. Most buy- ers of chart singles are aware that a "Now..." album will be in the shops 

before the track is even out of the chart, those compilations out- selling everything else by a mile, Another problem is the tight rotation System practiced on the 
country. That means that you hear some songs so much that you don't need to buy them, while many potentially good songs and artists go unheard, or simply aren't signed due to alack of a shop window. Singles sales for one week m January 2000 was 800,000, in 2004 it was 400,000 while in 2005 it was 265,000, with Elvis reaching the top with an al!-time low of juste 
tory factor in the declining sales of copies and if ail singles began hit- ting No 1 with just 20,000, then maybe it's time to call it a day, but every now and then a million seller cornes along, proving that people will buy singles if the desîre is there. 
new Sunday slot, Top of the Pops should move on and become the album chart show, with major artists mixed in with nostalgie clips for compilation stufi' - that would revive the ratings instantly.  
and was originally behind the launch of the 

What can be leamed from 
Coldplay's success? 

of their third album, Coldplay are poised to become a bigger global phenomenon than any British ba in recent memory. What can the industry learn from their succès 

ire the majors are often criticised for not giving enough time and space nt to proper 

Paul Hltchman, PlayLouder "I think it is down to good songwnting and catchy tunes, Fm not sure there are any great lessons for the industry 
spot the potential of and work so effeclively witli and on behalf of such huge-selling and long servinq artists." Jay Crawford, Real Radio Scotland 

s rare tliese days that ai it in America and is because of tnter-label 

success is In three areas. Ability. Credibility. Talkability. Their ability is obvious. well-crafted songs, great production. Their credibility cornes 

Vie McGIynn, BBC 6Music "The industry can leam that good music doesn't need to be enveloped in tight parts, too much hair gel and a dàubing of make-up. Honesty and integrity will alwa i, See Tickets "I think Coldplay have succeeded because they have always considered guality to be the driving force behind what they do in ternis of touring and their music. They also have a good 

Apple, which is Talkability to the max." Ricky Durkin, Real Radio Wales "The industry can leam that simplicity Works. Bands such as Coldplay produce real music. It doesn't matter what the current trend is, there will 

they'll sound like the CD. They pr 
what they're about" 



Prior to the launch of his new album, Wiiiiaiîi ©rliit 
bas launched the Orbitmixer, his new invention which 
gives fans the opportunity to tinker with his tracks 

■H". '":~t 

<er came tram, l'd like to that adds value to my music. I may be So, what if I don't like your one day I might be abie to being presumptirous, but I am adding but I would like to use youc 

Z^lsthatit Do you intend to 
mp3 players, car stéréos, ifs easy for Tlie détails of the album deal haven't tracl<s? 
the background and go off and make discuss whether or not this will down. l've got a computer over there a cup of tea or something, but then definitely be part of it that holds 256 tracks and if you've like sitting in an armchair How will your fans be abie to get 

Best thing that bas liappened to you in the past 12 months, 

know: My first job was as a 
Who is youratî-time liera, 

Rrst recorid you 
i bought: On the Bestfri To Win (Femi Kuti), I Harriett 

Sunday, JK & Joël are taking over the Sunday evening Top 40 slot from Wes Butters in what the network is billing 

Jetting in for 
the bîg night 

-.ightxoldplay begm limbering up incident The this week for their third album, with elevator after 

popped in for tea chez William Orbit last week, he was surprised to find 
once played the part of the vicar's "builders tea", he makes it with dauqhter in The ArcliersTAsTiiiT boiled Evian water. However, this lâiïnch of the combiiïed singles chart causes the kettle to block more often 



JOBS AND COURSES 

LEAD1NG MUSIC AGENCY/CONCERT PROMOTERS ARE 
LOOKING FOR THE FOLLOWING 
TOUR/PRODUCTION MANAGER'S 

orbypottto: OP. PO BOX 28)9, LONDON, K'i K )LE NO PHONE CALLS 

i will devolop and cxcaiie European (including (lie UK) marketi 

ANGEL & CO 
Solicitor required for established and expanding Mayfair firm 

Contact: Maria Edwartls, Music Woek Classified Sales, CMP Infonnation. 8th Floor, Ludgale House, 245 Black Mars Road. London SE19UR T; 020 79218315 F: 020 79218372 

j Rates pcr single column ci 
Business to Business & Courses: £21 Notice Board: £18 (min. 4cni x 1 col) Spot coloun add 10% Fuit coloun add 20% Ali rates subjectlostandanlVAT 

The latest jobs arc alsoav: every Friday al www.musi Booking deadline: Tliuisday lOim for 
permillinglCai Wedœsday prior to publication (for soi booklngs: 17 days pnor to publication). 

ocareermoves 

Tel; 020 7292 2900 www.cmoves.co.uk 

[[«ru flï 
|MED LU 

Admin Assistant - Music IT 
X7.Ul9S,ï„9.„i.rf,b,lgh.>o.„gmU.,C,„wS„, 

REALISE YOUR STAR 

POTENTIAL 

JOBS ACROSS THE INDUSTRY 
THAT could well be perfect for you 

  www.musicweek.com/iobs 



Classifier 

BUSINESS TO BUSINESS 
PACKAGING 

Contact; Maria Edwards, Music Week Cfassificd Sales, CMP Infomialion, Sth Floor, Ludijate House, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 020 79218372 E: inariagînusicweek,coin 

Rates pcr single column cm Jobs; £40 Business to Business & Courses: £21 

Video cases ail colours & sizes Card masierbags CD, Video, Cassette - 7" 10" 12" Paper 7" 12" & 12" POLYLINED Polythene sleeves & Resealable sleeves Mailing envelopes. Video 7" & 12" CD various 

Phone for samples and fut! Phone: 01283 566823 Fax: O Unit 2, Park Si 

An clegant spacious. remodeUed 71 

1 ELING 
i HAMPSHIRE 

r DISTRIBUTION (UK/Eire/On-Line) 
.Ubel Management. Royalties Admin. Video Productit 

The latet jobs arc every Friday at www.musicweekzom Book/ng dcatSkie: Thurid^ lOam for publication the fotoing M'ioday (space pamitbngi.Canccflabcndeadte lOam Wddnesdsy pnor to publication (far sériés bookings. 17 days prier lo putfolion). 

R9'r"rÇ9.BP.'-."î 

GOLF 
DAY 

Golf Day 

cd dvd vinyl + games 
. displays^ 

Wm 
www.reddisplays.com tel: 01733 239001 

Promoting your brand new 

2005 Music Courses? 
Music Week bas the readers you need to reach 

Advertise here for maximum exposure and now even better value New rates available 
To f ind out more, please contact Maria on 020 7921 8315 or Email maria@musicweek.com 



Receive 10 DVDs thîs year 

when you subscribe to PROMO 

Offer includes 6 from the back catalogue and 
your future quarterly DVD. 
While stocks last. 

To subscribe contact: 
David Pagendam 202 7921 8320 
dpagendam@cmpinformation.com The best in music vision 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 09 

ALBUMS THISWEEK Death From Above tbc (679): The Features Exhibit A (Temptation): Beck tbc (Geffen): Rolling Stones Singles Collection Box Set Vol 3 68-71 (Universal); Jennifer Lopez Rebirth (Epie): G4 64 (Sony BMG)  MARCH 7 Annie Anniemal (679): Itllewild Wamings & Promises (Parlophone): The Futureheads The Futureheads (679): Rirfus Wainwright Want Two (Polydor); 
MARCH 21 Cherryfalls Winter/Winter (Island); Audio Bullys You Just Gant Control It (Virgin): Mariah Carey tbc (Mercury): Queens Of The Stone Age Lullabies To Paralyse (Polydor): Michel Buble Its Time (Reprise): Daft Punk Human After Ail (Virgin) 
SINGLES THISWEEK Ludacris Get Back (Def Jam); Shania Twain Dont (Mercury): Anastacia Heavy On My Heart (Epie), The Thrilis The Irish Keep Gate-Crashmg (Virgin); Annie Heartbeat (679): Elvis Presley Rock-A- Hula Baby (RCA); The Bravery Honest Mistake (Polydor): Stéréophonies Dakota (V2): Fightstar They Liked You Better When You Were Dead (Island): Moby Uft Me Up (Mute): MARCH 7 50 Cent Disco Interne (Interscope); Elvis Presley Good Luck Charm (RCA): New Order Krafty (London): Avril Lavigne Hep Wasnt (Sony BMG); Mcfly Ail About — You/You ve Got A Friend (Island): Joss Stone Spoiled (Relenlless): MARCH 14 Beverley Knight Keep This Fire Buming (Parlophone); Elvis Presley She's Not You (RCA): Beck E-Pro (Polydor); Gwen Stefani Rich Girl (Interscope): Queens Of The Stone Age Liltle Sister (Polydor): Natasha Bedingfield 1 Bruise Easily (BMG): G4 Bohemian Rhapsody/ Everybody Hurls (Sony BMG) 

Lucky seven 
for top ten 
sales 
Wîth a rprorH pniinllin<r <;pi7pn débuts in the TûiUO, the singles market improves for the sixth time in seven weeks, to reach a new 2005 high of427,985. Sales climbed week-on-week by 7.45%, and were 61.4% above the low level they plunged to at the start of January. And, having broken a cycle when the number one single failed to reach the 25,000 mark for four weeks in a row in January, this week sees the top three singles AU topping that mark. Nellv & Tim McGraw's Over And Over registers the year's second highest tally, debuting at number one, with sales of 41 .n s , while Jennifer Lopez's Get Right - which scored 2005's top total last week - sold a further 29,406 copies to take its overall sales to 79,337, enough for it to move to the top of the year-to-date rankings. Mean while, after scoring three number ones and four number twos in the last seven weeks. Elvis Presley lias to settle for third place with lâtest reissue (Maries The Name) His Latest Flame, despite the fact it sold a respectable 27,441 copies - nearly 7.000 more than sufficed for his One Night/1 Got Stung to reach number one in 

Klbum sales understandably slipped a little last week. The tally for the previous two weeks was irtificiaUy high because of the Brits 
MARKET INDICATORS 

and Valentine's Day. But the effect of the latter completely disappeared last week, and the Brit effect continues to fede, though the Mother's Day effect startcd to kick in. As a net resuit of the ebbing and flowing of these influences - and the coldest weather of the winter - artist albums suffered a 12% dip, while compilations slid by 11%. Overall, album sales - at 2,412,685 - were down 2.2% on the comparable week last year. The artist album chart welcomes its sixth diflerent number one in as many weeks, with the Doves' new album Some Cides debudngin pôle position with first week sales of 59,819, Ending the Scissor Sisters' fourth 

sdnt at number one with their self-titled début, which dips to number two, the Doves album enjoyed a 39.9% margin over its rival. Anything above 50,000 is an acceptable taUy for a number one album at this dme of the year but it must be hard for the record industry not to cast an envious sideways glance at the numbers turned in by the top videos - the DVD and VHS releascnf Bridget Jones Edge Of Reason makes ils expêcted début at number one on the video chart with a phénoménal but far from unprecedented tally Q£522iip4 sales in less than 48 hours. having been released only last 

COMPILATIONS 

Sony BMG 28.6% 

THE BIG NUMBER: XX 

SINGLES NUMBER ONE NELLY FEAT. TIM McGRAW OVER AND OVER CurfVUiiiversal McGraw's tiret hit but Nelly's third number one, Over And Over sold 4L5E.8 copies last week Nelly's tiret number one Dilemma-a collaboration with Kelly Rowland - opened with sales of 207960 in 2002, while his second, My Place/Flap Your Wings sold 54,729 on its maiden voyage last September.  
ARTIST ALBUMS NUMBER ONE THEDOVES SOMECITIESHeavenly The Doves' first number one album The Last Broadcast held pôle position for two weeks in 2002 before being dethroned by Moby's 18. New set Some Cities will bave to hang on at least one week more if it is to hand over its title to Moby's new album Hôtel, which will be looking to check in to the penthouse suite when it is released on March 14. 
COMPILATION ALBUMS NUMBER ONE CLUBMIX 2005 AATW/UMTV New compilations aimed at the Mother's Day market flood onto the chart in fourth, fifth, sixth, seventh and eighth place but dance music rules the entire top three for the first time in - well, who knows how long? - with Cfubmix 2005 continuing on top. but with a slender lead over the Cut Up Boys' Mash Up Mix album which débuts at number two. with The Very Best Of Euphorie House holding at three. 
SCOTTISH ALBUMS 

MoS 25.8% Universal 20.4 EM1173% 

NUMBER ONE THEDOVES SOMECITIESHeavenly A good, solid début at the top of the Scottish chart for the new Doves album, 52.5% ahead of the Killers' Hit Fuss album, which vaults 5-2, while the Scissor Sislere slip 1-3, trailing the Killers byU%.  

,\Nffls 
iir/e 

Thursday March 3, 2005 Grosvenor House Hôtel 



Upfroait 

Simple plan to 

boost Peyroux 

TV and press push, 
backed by iink-up with 
cosmetics brand, aims 
to build on UCJ artist's 
earlyset-up 

A sélection of UK 
tastemakers select 
theirfavourite 
upcoming releases 

RHYMES REMIX) (DEC0NSTRUCT10N)   ;  "Australian .% breaks outfit Infusion are 
: building a 9 S reputation. They   I tbllow the intense Better World, which inspired one of'Adam kreeland s best-yet remixes, with Girls Can Be Cruel, which is wide enough in 

possibilities and lias a great Dylan Rhynies remix." 

Dorian Lynskey, 
joumalist JONATHAN R1CE EXTENDEO PlAYER 24:26 (ONE UTTLE IND1AN) 

as Roy Orbison 
Cash biopic, this 21-year-old Scottish-Ainerican joins Conor Oberst and Willy Mason in the ranks of2005's old- 

Paul Aaaron, TOC 88.5 
FM, Los Angeles 

Jon Newey, Jazzwise 

Andy Ashton, Xfm BECK E PRO (INTERSCOPE) 
ledby 

ssccœr- ssïïïssïïxt. jungle beats and an oddball is as subtlc a trap as nature lises 

Don t Ciy Baby 
byallnfu 

up, but tlûngs should reaily 

Most celebs swear by us... 

...so 

know the business like no-one we know. 

/IPTN 
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TV Airplay Chàrt 

1 ■/ w i / 
! i « GWEN STEFANI RICH GIRL 509 2 USHER CAUGHT UP ,«w, 427 3 EMINEM LJKh I0Y SOLDIERS 419 
: 4 « WILL SMITH SWITCH 392 5 NELLY FEAT. TIM MCGRAW OVER AND OVER 374 

6 BRITNEY SPEARS DO SOMETHIN' JIVE 369 
7 H GREEN DAY HOLIDAY ^ 368 
8 MARIO LET ME LOVE YOU 367 
9 JENNIFER LOPEZ GET RIGHT 365 
10 8 STEREOPHONICS DAKOTA V2 346 
11 15 THE KILLERS SOMEBODY TOLD ME 334 
12 GIRLS ALOUD WAKE ME UP P0LY008 331 
13 10 AVRIL LAVIGNE HE WASNT mis» 310 
14 12 U2 S0MET1MES YOU GANT MAKEIT ON YOUR OWN ISCA» 299 
15 13 FIGHTSTAR PALAHNIUK'S LAUGHTER 285 
16 21 SCISSOR SISTERS FILTHY/GORGEOUS 250 
17 14 DESTINY'S CHILD FEAT. TI & LIWAYNE SOLDIER COMBIA 245 
18 17 FATBOYSLIM THE JOKER SKim 239 
19 NATALIEIMBRUGLIA SH1VER «oi 229 
20 101 50 CENT CANDY SHOP 224 
21 26 THE FUTUREHEADS HOUNDS OF LOVE m 220 
22 ESTELLE GO GONE vz 217 
23 18 SNOOP DOGG LET'S GET BLOWN ™ 211 
24 21 LLCOOLJHUSH OEFJWW 210 
25 THE BRAVERY HONEST MISTAKE 1000 201 
26 25 THE CHEMICAL BROTHERS GALVANIZE nfismioosi 194 
27 24 BEVERLEY KNIGHT KEEP THIS F1RE BURNING I«OOH« 193 
28 II ASHANTIONLY U «■« 192 
29 20 MCFLY ALL ABOUT YOU ISUOD 190 
30 22 VERBALICIOUS DONT PLAY NICE 189 
30 28 SHAPESHIFTERS BACK TO BASICS 189 
32 113 SUNSET STRIPPERS FALLING STARS n™ 187 
33 10 THE GAME FEAT. 50 CENT HOW WE DO 186 
34 33 TYLER JAMES FOOLISH ^ 182 
35 31 DANIEL BEDINGFIELD WRAP MY WORDS AROUND YOU POUWS 181 
36 0 ANASTACIA HEAVY ON MY HEART 180 
37 44 THE LOVEFREEKZ SH1NE ro5mA 179 
37 36 GREEN DAY BOULEVARD OF BROKEN DREAMS ^ 179 
39 23 LEMAR IF THFRF'SANY JUSTICE SONY 176 
40 CLARA FEAT. PETEYPABLOGOODIES 174 

FaIBng Stars - a 
of Boy Meels Giri's 1980s hit- rockets 113-32 on the niost-aired chart this week, with 187 plays from eîght 
thew,Ty,bysonie 

Gwen Stefani leaps above Usher 
to replace him at number one as 
Will Smith jumps 89 places to 
race into the Top Five. 

misrrnu im P 8 THE FUTUREHEADS HOUNDS OFIOVE W9 2 13 STEREOPHONICS DAKOTA V2 3 10 GWEN STEFANI RICHGIRL raERSOTt 4 6 ATHLETE WiRES Pmmm 5 2 EMINEMLIKETOY SOLDIERS ffraaiHH 6 2 THE KILLERS SOMEBODY TOLD ME UZAROKW; 6 2 02 SOMETIMES YOU CANT MAKE ET ON YOUR OWN isua.D 6 6 SCISSOR SISTERS RETHY/GORGEOUS raioos 9 28 USHER CAUGHTUP lAfsct 9 11 MOBY LIFT ME UP MUIE 

50 CENT CANDY SHOP SARA JORGE SHOCK TO THE SYSTEM 
G1RLS ALOUD WAKE ME UP SUNSET STRIPPERS FALLING STARS 

HIGHEST CLIMBER Do Mo BadThings USHER CAUGHTUP BRITNEY SPEARS DO SOMETHIN" 

mmmissm 
?! 1 | STEREOPHONICS DAKOTA V2 
4 7 FIGHTSTAR PALAHNIUK'S LAUGHTER ' ISIAND 
51 IO THE KILLERS SOMEBODY TOLD ME lizarû KING 
5 I EMINEMLIKETOY SOLDIERS mmim 
91 i | AVRIL LAVIGNE HE WASNT 

ELOK 

n 2 THE KILLERS SOMEBODY TOLD ME uzABOKiia 
5 4 THE BRAVERY HONEST MISTAKE 100C, 
5 ; 10 KASABIAN CLUB FOOT wt 
7 5 DOVES BLACK AND WHITETOWN «tawsv 
9 : U THE MARS VOLTA THE WIDOW ISLAM) 

m 
2 MARIO ŒT ME LOVE YOU J 

3 ■ 3 LLCOOLJHUSH DrrjaMffi 
5 4 THE GAME FEAT. 50 CENT HOW WE DO AnBfHH» 
7 1 U ASHANTI ONLY U MISS 
7 ] 10 ; 14 NATHAN COME INTO MYROOM v.' 

Don't shop oround,wcitch 
Première Wednesday ! o . 

fi/œnucM Featuring: The Osboumes, Top BuzzerA Newlyweds! 



U2 and Scissor Sisters retain the top two 
positions but it is ail change a few places 
below with them Sunset Strippers and Nelly 
leading six tracks climbing into the Top 10. 

SET MUSiC WEEK ONLINE Ail tlie sales and airplay charts published in Music Week are also available online evcry Sunday evening at www.niusicweek.com 

TO THE 

—T- 

The UK Radio Ait 

|| 6 | LLCOOLJ HUSHoffJftM [271 rrr j 26 1 wv 2 15 i GWEN STEFANI R1CH G1RL interscim j26| 2 4 j U2 S0MET1MES YOU CANT MAKE IT ON YOUR OWN island | 26 19690 2 4 1 ATHLETE WIRESrarlûpkone j 26 17872 6 16IGREENDAYHOLIDAY reprise 1 25 
1_ 2 j THE CHEMICAL BROTHERS GAIVAN1ZE freestyie oust 1 H | 23 [Jl 9 Q}\ SUNSET STRIPPERS FALLINGSTARS direction 22 H013 10, [_9j XZIBIT HEY NOW (MEAN MUGG1N) columbia ; 21 | 14799 10 16 j KAISER CH1EFS OH MY GOO b unique 21 j 1329? 10; 9 ! THE KILLERS SOMEBODY TOID ME uzaro KING Î 21 | I22S8 131261 PHANTOM PLANET CAUFORNIA epic ; 19 | | 12148 13 6 | EMINEM UKE TOY SOLDIERS afiermath 19 | H621 D 121 ASHANTI ONLYUtreikc i 19 11402 16 28 j GIRLS ALOUD WAKE ME UP polvdor ! J8j 13756 16 © ! BASEMENT JAXX OH MY GOSH xi 18 | ! 10395 18 9 | VERBAUCIOUS DONT PLAY NICE ail arousdTHE WORLD | j 17 | j 11966 19 8 | SCISSOR SISTERS FlLTHY/GORGEOUS polydor 14 | 8500 19 16 i THE GAME FEAT. 50 CENT HOW WE DO attermath M [ 8359 19 211 KT TUNSTALL BLACK HORSE & THE CHERRY TREE relentiess 14 7915 22 O | MCFLY ALL ABOUT YOU island i 13 12006 22 20 i FEEDER TUMBLE AND FALL ECHO H 13 12 24 26 i THE BRAVERY HONEST M1STAKE lOOG 24 21 j AKON LOCKED UP island 12 6732 24 U1 DOVES BLACK AND WHITE TOWN heavenly 12 Hiœi 27 14 1 DESTINY'S CHILD FEAT. TI & LIWAYNE SOLDIER columbia 27 Oi JEM THEYbmg nr 5812 29 21 j THE FUTUREHEADS HOUNDS OF LOVE 679 I 10 -H :« 211 DANIEL BEDINGFIELD WRAP MY WORDS AROUND YOU polydor | 

>er Burhnam, Atlantic Records UK. Nalic 

Â ? /// / £ "/ 
1 , 17 1)2 SOMETIMES YOU CANT MAKE 1T ON YOUR OWN 1815 1 56.67 ■20 
2 : 12 51 SCISSOR SISTERS FILTHY/GORGEOUS fflLVD€R 2185 * 42.96 -21 
3 5 5 , USHERCAUGHTUP uface 1284 18 4174 0 
4 4 32 ATHLETE W1RES 1155 -6 4156 ■3 
5 0 SHNSFT STRIPPERS FAI UNG STARS 1228 3/.28 58 
6 >4 , NELLY FEAT. TIM MCGRAW OVER AND OVER oœm/cim/Mo 1588 10 3557 5 
7 LLCOOLJHUSH 0£FJAWUK 823 20 35.57 15 
8 n 5 0 STEREOPHONICS DAKOTA v7 906 7 35.46 2 
9 4 28 KT TUNSTALL BLACK HORSE & THE CHERRY TREE F ■ ■mœ 736 26 34.75 3 
10 26 2 0 GWEN STEFANI R1CH GIRL 1082 36 34.04 46 
11 3 6 38 DANIEL BEDINGFIELD WRAP MY WORDS AROUND YOU POLVDOR 1810 2 32,59 -56 

; 12 25 3 0 MCFLY ALL ABOUT YOU ^ 820 71 3110 38 
13 10 19 60 LEMARl F THERE'SANY JUSTICE 1548 -s 31.76 -10 
14 1 0 BEVERLEY KNIGHT KEEP THIS PIRE BURNING «« 476 57 30.03 192 

fis 30 2 0 JEM THEY 395 45 29.07 35 
16 7 16 22 UNITING NATIONS OUTOFTOUGH =» 1628 ■8 28.03 T-Tl 
17 17 12 0 THE KILLERS SOMEBODY TOLD ME uanow 1191 2 27.85 ■9 
18 8 9 12 EMINEM UKE TOY SOLDIERS A™» 1087 ■5 27.44 -30 
19 9 18 0 KEANE THIS IS THE LAST TIME >*«. 1506 -3 27.05 -30 

! 20 40 3 4 GIRLS ALOUD WAKE ME UP mm 1112 16 26.21 46 
21 12 17 0 NATASHA BEDINGFIELD UNWRITTEN 1268 ■24 26.14 -30 
■ 80 1 0 SHAPESHIFTERS BACK TO BAS1CS ™si™ 685 20 25.46 176 
■ 2 0 GREEN DAY HOLIDAY REPRIS 461 23 25.46 62 

24 15 14 0 MAROON 5 SUNDAY MORNING 1233 ■3 25J9 -23 
25 5 39 EMBRACE LOOKING AS YOU ARE WDEPENOIEHIE 538 8 25.18 ■19 

SUNSET STRIPPERS FALL1NG STARS SCISSOR SISTERS FILTHY/GORCEOUS JAY-Z & UNKIN PARK NUMB/ENCORE 



K Nielsen Music Contro) 

^MmmmnmMwmmÊmmmKÊÊmmmÊÊmÊÊmmm 

irplay Chart 
//# 

26 
27 
28 
29 

CROSBY & NASH LAY ME OOWN 25 m 24.46 74 
o MARIO LET ME LOVE YOU j 914 19 24,23 14 
" MAROON 5 SHE WILL BE LOVED 693 ■8 24,07 26 42 '• PHANTOM PLANET CALIF0RN1A me 323 75 2252 29 30 30 ASHANTIONLY U ,ilE,»c 669 ■12 21.96 ■É 31 » û GWEN STEFANIWHAT YOU WAITING FOR 1201 ■21 21.96 ■33 

i 
JENNIFER LOPEZ GET RIGHT me 1106 6 21.91 22 « TEARS FOR FEARS CLOSES! THING TO HEAVEN eut 397 3 21.64 1 

» NATALIE IMBRUGLIA SHIVER 701 68 2L57 279 
35 6 0 MARK JOSEPH LADYLADY mthfubr 452 ■21 21.39 ■84 
36 1 21 R DESTINY'S CHILD FEAT. TI & LI WAYNE SOLDIER COLUMBIA 784 •9 21 -34 
37 27 THE CHEMICAL BROTHERS GALVANIZE freestyledost 475 •13 20,92 ■32 
38 27 0 NEW ORDER KRAFTY mm 272 30 20.51 •12 
39 
41 

1 33 34 GREEN DAY BOULEVARD OF BROKEN DREAMS 8EPRISE 1246 -3 20.05 ■2 
0 TYLER JAMES FOOLISH .sur® 267 102 19.77 98 

29 0 LUCIE SILVAS BREATHEIN MESCURY 1393 •1 19.68 •11 
! 42! 52 KAISER CHIEFS OH MYGOD mtwmm 262 22 19.27 45 

43 11 VERBALICIOUS DONT PLAY NICE «u mmmvKm 307 -2 19.03 -16 
44 38 « XZIBIT HEY NOW {MEAN MUGGIN) COU«IA 256 -27 18.19 -1 
45 18 50 THE LOVEFREEKZ SH1NE ™ 955 •24 16.94 -78 
46 36 AKON LOCKED UP ^ 586 5 16.69 -14 
47 37 26 ATOMIC KITTEN GRADEE iwcekt 508 -3 16.21 ■17 
48 0 DURAN DURAN WHAT HAPPENS TOMORROW EPIC 364 ■56 16.12 -26 
49 10 THE GAME FEAT. 50 CENT HOW WE DO ATOMATH 414 4 15,57 3 
50 BASEMENT JAXX OH MYGOSH XL 303 31 15.42 31 □ "V .1 ■ Wgtel feliU, Og.l    TcçSOCtolisf B inoai»inpiiys B 

M 
■ KecpThisFIra oneofthebiggest perhapslcast 1 Buming finally airplny Bits of oxpccted 1 emerges from nine 2004, spcuding 33 contribution came 1 monthold album weeks in tlie Top from Radio Two. 1 Affirmation to 50-sixofUiem whereBaokTb 1 land liK-Imilicsl al liiiinlra Oiiu. Baiicsavas L a 

1 irawnsbtions j, that paved lire 
t SSiSL 

SC1SS0BSISTER5 FILTHY/GORGEOUS pg DANIELBEDfflCFIELD W \ ' ' ,1 U2 S0MET1MES YOU CAN7 MAKE UNITING NATIONS QDTOF TOUCH eus LEMAR IF IHERE'S ANY JUSTICE va NELLY FEAT. TIM MCCRAW OVERANDOVER KH!iv,tueaisuMi KEANË THIS ISTHELAi 

USHER CftUGHTUPi^Aft 
LD UNTOimN PHO'actf.x 

SUNSET STRIPPERS FAUING STARS maciios G1RLS ALOUD VVAKEME UP fûlSUUP 
JENNIFERLOPEZ CET RIGHT me THEKILURS SOMEBODYTOLD ME uasoxik 
EMINEM LlKETOYSOEDlERSuni 

M AIMQST HERE mooctsow 
NG AT THE SUN BRICKISIOE LY AU ABOUT YOU isia'JD 

F TUNSTALL BLACK HORSE & THE CHERRY TREE EaiMUss MAR00N5 SHEVYIU.BE LOVEDJ DESTINY'S CHIU) FEAT. TI & Il WAYNE SOLOIER COLUTO 

| SUNSET STRIPPERS FALl ING STARS KPCCniK 2 STEREOPHONICS DAKOTA V3 i GWEN STEFAN1R1CH G1RL iutlbscgpe  i MCFLY ALL ABOUT YOU islaso  ï] BEVERLEY KNICHT KFJP THIS PIRE BURNIN'G pmi 

J ''■FEE.'UiAY l'i.lig, nîPtis; > CRQSBY & NASH LAY ME DOWW SAM Ô| MARIO LFT ME LOVFYOUj MPUNETCALIFORNIAIF!! 2 NATAUEIMBRUGLIA SH1VER PSiCM 
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Cued up 

/&■ I 
IN-STORE NEXT WEEK 
jm Single - Britney Spears: Album - Jennifer Lopez; Compilation - Capital Gold Movie Love Songs; In-store - Patrizio, G4, Maroon 5, 

in-storc - Futureheads, Mario, 50 Cent, Idlewild, Essential R&B Spring, Pogues, Refus Wainwright, Martin Simpson, Kathleen Edwards; Listening posts - Kaiser Chiefs. 
In-store - Briglil Eyes, Amon Tobin, Matt Sweeney and Bonnie Prince Billy, Lou Barlow, Little Barrie, The Beat Up, Laurent Carrier, Roots Manuva, Lemon Jelly 

QHMV DVD Campaign, Alien Vs Predator; In-store - Futureheads, 50 Cent, Idlewild, Kaiser Chiefs, Status Quo, Miles Davis, Kanye West, R Kelly, Elvis Presley, St " " McFly 
Albums - Doves, The Mars Volta, Tori Amos, M People, Mash Up Mix, Main promotion - five CDs for £20; Offer of the week - Doves; Listening posts - Ashanti, Ja Rule, Jojo, Ludacris, Westwood, Kanye West 
Selecta listening posts - Tara Angell, Benjamin Zephaniah, Engineers, House Of Love, Brodsky Quartet; Mojo recommended retailcrs - Décoder Ring, Brodsky QuarteL Laura Veirs, Sam Prekop, Pit Er Pat Brother JT 

Sainsburv's In-store -50 Cent-Rufus 
WaiiiwMght Jem, Idlewild, Mario, Futureheads, Pogues, Kaiser Chiefs, Tears For Fears, Essential R&B Spring, Club Fever, 12" 80s, Beyond Euphoria, Hardcore Nation, Usher, Matt Monro; Album - Idlewild: Compilation - Essential R&B Spring 05: Recommended -10" Tunstail, John Legend, Bloc Party, Willy Mason 

CQ-UK Fulurclicads Hounds 
r"ngMd ifs™7 Snoop Dogg Ut's POPS FR1DAY 
Stereopbonics Mefe My G«t 
SSEky cS"' Honest Mistake Sto^iiftersteok 

TESCO Sin9|es " Riv's' Howard Brown, ————James Blunt, McFly, New Order, Phantom Planet, SLK, Sunset Strippers; Albums -12" 80s, 50 Cent, Club Fever, Essential R&B, Beyond Euphoria, Idlewild, Kaiser Chiefs, Mario, Madeleine Peyroux, Tears For Fears, The Futureheads, The Pogues; Promotions - Mother's Day CDs, CD best-sellers at £9,77, Offer of the week CDs from £7.97 

GMTV CaugiltUp 
WPntddomuA ÎSePOPS^ 
HÏT40UK Bcvcrlcy Knight Angel City Sunrise; Kecp ThisFire Enibrace Looking As Burning; G4 
Lopcz Gel Righf LL Lcmar Time To Grow; Cool J Hush; Scissor Shapeshlfters Back Sistcrs FilUiy/ ToBasics; ^ '""Marnes POPWORLD Foolisb 

Pfffi Windows - 'New Music', Music yMiM Campaign, Mother's Day; In-store - i t 1 'New Music', Music Campaign, Mother's Day, Doves, The Kills, M People, The Mars Volta, Thievery Corporation 

Do Me Bad Tliings; BBC1 
Green Day: McFly Ali Eurovislon Making Aboul You; New Your Mind Up (Sat) 
WhOTp^MsvTho' ITV 
y Today witli Des & 

\VH Smith Dea's of 4116 wee'< "50 Cent'Tears 
For Fears; Album - Idlewild; Classical - Classic FM For Muni; Music DVD - Man Evening With Matt Munro; Display panel - New 

Jem They guesls (Wed) 
THE BOX CHANNEL4 
MyHeort Bcvcrlcy Richard 8, Judy Knight Kecp The Safldie Shaw guests 
SwiTowSr The'priday Night Jem They: John Project Moby guesls 
U; Kylic Minogue James Blunt Bcing Giving You Up: Blunt (Fri) Melanle C Next Wilco: Austen City 
Natasha3'313'' H Sîde Story (Sun) Bcdingfield I Bruisc Easily; Rachel 

WOOLWORTHS Single of the week - James Blunt; Album of the week - Beyond Euphoria and Kaiser Chiefs: In-store - Beyond Euphoria, Kaiser Chiefs, Essential R&B, Tears For Fears, Club Fever, Mario, 50 Cent, James Blunt Howard Brown, McFly, Sunset Strippers, Phantom Planel 

1 THE MARS VOLTA THE WIDOWdSLANDI 2 QUEENS OF THE STONE ACE UTTIE SISTER (1NIERSC0PE) 3 BLACK VELVETS B45 (VERTICO) 
5 CREEN DAY SHE S A REBEL (WARNER) 
7 LCD SOUNOSYSTEM DAFTPUNKIS PLAYING IN 

10 THE SUBWAYS OH YEAH (CITY PAVEMENT) 
The Mars Volta rock, and I first heard The Widow while over in the US on some dodgy PC speakers m a back room at some mini-festival in Philadelphia - it was so good I kept playing it again and again. The QOTSA track is a real grower, I iocated it after it leaked and wasn't too impressed, but perseverance is key. Black Velvets is catchy and don't get The Fight, a bunch of kids from Dudley who deserve to go far wilh Révolution Calling. The Green Day album gels better every time I listen to it; track eight is a current favourite and I carft wait for SOAD at Download this June. Beck is in his own league as aiways. Weapons Of Mass Belief surpass their amazing début Terrorist Youth with Black Line Ninja. Finally the idea of Daft Punk playing at my house - yes please." 
20 MUSICWEEK 050305 

10. FLAMINC LIPS 7 NATION ARMY (AZUU/WHOA) 
Cont/Stuart Price concoction - is a rolling house groove with its 'Take a holiday, you'H know I love you better' hook that ups the ante on edgy pop production. l'm loving The Knife's quirkiness, ail the trippier with its animated skeleton video. SouIwaKs LCD mix is like Josh Wink's Higher State-, with more bonkers vocals. Similarly, Audio Bullys' bootleg mix pf Bang Bang rips riot and hopefully is going to get an officiai release. Lyrically, Roots Manuva's Too Cold is beautifully raw and honest, Kaiser Chiefs have one of the best indie crossover hits of the year so far. The crop of alternative cover versions such as Flaming Lips' 7 Nation Army, Honeyroot's Love Will Tear Us Apart, Futureheads' Hounds Of Love and even Adam Green's acoustic version of The Libertines' What A Waster deserve just as much airplay," 

7 SWEAT-E WE ARE MEN (MAN6AND) 8 STONEY SOAP IN A 8ATHÏUB CTRANSISTOR) 9. CHUCK UM NA A GAY (THEE SPC) 
"These are ail singles this time round since, even though the Top 40 seems to be crumbling mto irrelevance, they are still a tum-on. Everyone will know about the Leeds upsurge in the 
Sheffield this year. Pink Grease are the tip of the iceberg currently, but ' stuff bubbling play seems 
Gledhill ■ through, but look out for youngsters Arctic Monkeys. Meanwhile, go and buy these - the/re ail good." 

|"euJfarmbr 1 

BRMB turns 
audience tide 
The UK's fourth ILR station and the first to serve Birmingham and surrounding area, when it first went on air on February 191974, BRMB or "the new 96.4 ERME" as it was rechristened last year has seen compétition grow enormously since the days when it commanded a greater than 50% 

In spitê of this, the station - part of the Capital Group - has reversed recent audience érosion, and increased both its share and audience hours in the most recent Rajar figures, as compared with both the same time last year, and the previous quarter. Programme controller Adam Bridge is very positive about the figures, which show the station reaching 531,000 listeners per week, with a 10.6% share and average listening hours of9-7. 
There is so much 
compétition these 
days, it's hard to be 
everything to everyone 

"We relaunched the station in Mardi last year" he says. "When we reached our 30th birthday it seemed like an appropriate time to do it. We acknowledged our héritage in the tag we used - '30 YearsInTheMaking'. "It's sometimes difficult for héritage ILR stations to stay contemporary and there is so much compétition these days it's hard to be everything to everyone. Here we've had to cope with Heart for 10 years, the fact that Galaxy do weU, Saga pitching for the over-45 audience and the arrivai last year of Kerrang - but we've tried to target our audience, and it seems to have worked. We've enjoyed continued growth in the 15 to 44 âge sector in the last year, and are also starting to see a more gênerai improvement. "As a héritage station, we need to have the biggest personalities, the biggest compétitions and the 

Address: 9 Brindley Place, 4 Oozell Square. Birmingham B12DJ. Tel: C 245 5000. Website: www.braib.ee mail: Adam.Bridge@brmb.co.uk 



SINGLE OF THE WEEK Gwen Stefani Rich Girl 
ALBUM OF THE WEEK The Bravery The Bravery 

platinum-selling album L< 
radio and TV lappingitup. The catchylead single An Honest 

Beverley Knight suretowin Keep This Pire Burning (Parlophbne newfans. 

feSS 

mostofthe 
ter piece of R&B pop is C-Iisted at this has ail the ma he Radio Oné and, with early of-mouth success. promises more depth. is getting Stateside. backingfrom aïoice^FM, is a ^   rockem m^satisfy their hmbase 

City Of God and LifeAquatic 

Prom the0show. No "toeve^ne'J where they îeft offon this hard- Baka nflree (March Hare response rocking track from their new ; and album Lullabies to Paralyze. Built 
thïs'shoidd reach at ftwill 

Jet and En^onlon^is^the Back To Basics 

ISSmZÛL 


