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UK acts target US, pli 

Universal inks 
TVT digital deal 
Universal Digital Services links up with high-profile 
USindieforUKreleases from artists such as 
crunk star L'il JonpS 

Bigtwo majors 
take iîon's sliare 
Sony BMGand Universal dominateQlmarketshares, 
in lastquarter before downloads are added to saies figures plO 

Brîtiskactsstir 
US chart action 
As the Musexpo conférence 
convenes in LA, UK artists 
such as Coldplay, Keane 
and M.I.A, are making 
a US splash pli 
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Albums: Akon 
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Airplay: Natalie Imbruglia 



O "Asicle from the sheer impact on music 
buying, this line-up is a joy to behold 
for so many reasons' - Editorial, pl4 

uIESBF Your guide to the latest news from the music industry 
20 and 21V Festival. •Ex Export Music Sweden lias i. as • Beatles songs She Loves You and appointed Virgin Records^càrtdiriàVia any Somethm Else, Long will 

« 
CMP 

Srek Rîp & Burn folds 

^ ^ ^ S^SeandoSof 

passing of a bill in the US Senate, TTie 

m*, 

isTl,e Beatles'SgtPepper. to contribute £0.5m to 

ZSTÙ. To read ail the 
news as it 
happens each 
day, log on to 
musicweekoom 



News 
7 

News is edited by Paul Williams 
Universal Digital Services wins biggest deal yet as it agréés to handle TVT's UK opération 

Indie taps into major's digital set-up 

Under the rie-up, TVT, which launched in the UK in January, 
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rhe deal, which follows^mi- 
■ld, envers ail of TVT's forth- 

    

independent to use the major's digital deal in February. It is cur- 

says Wells says, its not just 
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"We're very pleased to be work- services thatcan be tailored to the 
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me of IS^inchipend^nt WT.'lt'satout respertingdi^di- 
three largest being Polydor artist. And, Ail we can 

retaders such as Napster, iTunes! beb^thTdL^toe^arLtîng, Jonltton Gree^wtofetompa- puts^to^ 'slgned Londo'n minte the label w^rtist sfgns^p 
er sites including WarChild and PR offered by the label's ont- dled by Vital/THE, says it was a who were subsequently signed to generate," adds Wells.  Tesco. Universal will manage the sourced companies such as Bris- simple décision for TVT as an Mercury for a fiill physical and nicola@muslcweek.com 

Video awards secure MTV sponsorship for lOth event 
of simple boldidea.Tliose are the vids this year's event i ie nat^=: 

f the list of awards being judged and , art Proma editor David Knight says it 
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the support ofthe BPI and Aim 
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Dance label onboard, as launch of combinée! chart speeds up negotiations 

Ministry secures iTunes dealr 

as indies continue protest 

by Paul Williams The représentation of independ- ents in the UK's new consolidated singles chart took two steps for- ward last week, with Catco offering a concession on the data it demands ,'hile Ministry of Sound Record- " tl with ilhnes 

•e. MoS m; aging director Lohan Pi brought to a close nine months of has negotiations last week to secure an intei agreement with the the digital serv- ice and expects his company's repertoire to start appearîng on the site in the next few weeks. One of the indie releases losing ont because of the launch of the 
ied on Ministry's Data 

"1 don'l know what else there do," he says. "The way Aim orked successfully in the t of independent labels is by making a noise. When we had the dispute with MTV over VPL pay- ments we launched a press confer- o the m they doubled the money they paid us. By protesting a bout what iTunes was initially offering us, we got a more comprehensive deal." 

Officiai UKCharts Company. 
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gle, the May 16-issued Owner Of A 

Industry analyses new chart's combined effect 
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UK indie overcomes initial hiccups 
Land links with Interscope for US 

XL eues M.I.A. 

for next level 

Holy Moly and Popjustice unité for web and TV show 

Unholy alliance set to 

fire ii|i C4 musk site 

by Jim Larkin Channel 4 bas awarded a signifi- cant budget to the creators of two of the UK's most fashionable web- sites to overhaul its online music offering. The figures behind Holy Moly and Popjustice bave won the con- tract to provide content to 
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will also be a ;o the : Users will be able to buy down- loads via a back-end technology partnership with Cable & Wire- less, while advertising and spon- sorship will also be sought. The site will be targeted at 16- 
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SOME CIT1ES 
THE NUMBER ONE ALBUM FEATURING 

BLACK AND WHITE TOWN AND THE NEW 
SINGLE SNOWDEN (OUT MAY 9). 

CURRENTLY PLAYLISTED AT RADIO 1, RADIO 2, X F M , 6 MUSIC AND A 
ALBUM RE-PROMOTION INCLUDES NATIONAL TV 

AND PRESS ADVERTISING CAMPAIGN. 



Digital is edited by Joanna Jones 

Downloads bought via phone will be delivered simultaneously to users handset and PC 

0D2-Loii(ieye looks to mobile as 

next frontier with 'parallel' plan 

By Martin Talbot 
cstablished in the UK as perliaps the leading pioneer in the burgeon- ing download business. At that stage it provided the back-end serv- ice for digital retailers ranging from HMV and Virgin, through to MyCokeMusic and Tiscali. But, by the end of this year, it is aiming to be pioneering in a new world, thaï of mobile downloads. Mike Brochu, the new global head of OD2 parent Loudeye, visited London last week for five days of meetings with labels, phone oper- ators and download retailers, as a precursor to what is set to be a potentially transforming six months for the Company. A new deal struck last montli with 02 will herald the Company s first fully interoperable download shop in Germany by the end of the summer, or early autumn. Brochu was last week in town demo-ing the new service, which will enable users to buy a download via their mobile, with the track simultane- ously delivered to both the handset and the users chosen PC. It will not be the first such offer, with Vodafone and T Mobile already offering parallel download services in Germany, but Brochu is con- vinced by the appeal of his service. 

say,b 
PC, so l've got it," he says. "1 dont have to download it twice, I dont have to transfer it, it's there, it's my song. That's a step, a huge step." Brochus week in London came less than 90 days into his reign as the new président and CEO of Loudeye, the US company which bought 0D2 in June last year. A 20- year vétéran of America's technolo- gy industry, Seattle-raised Brochu, 51, was appointed to the rôle on February i this year with a clear brief. His opening days in the rôle werc focussed on setting strategy, establishing priorities and "meet- ing people, both inside and outside the company". A key task has been addressing some of the difficulties facing a company which, towards the end of last year, was receiving unwelcome comments from sup- pliers and clients for ils difficulties in keeping pace with the burgeon- ing digital business. Brochu's openness in facing the whispering is striking. "There are advantages to being the first mover, but there are disadvan- 

ing for as little as 79p m the UK To Go-compatible Zer and downloads to mobile selling But the possibiiity 
tones can sell for up to £4, the ulti- mate price to a consumer for a par- allel-dehvered track' 

ly, Brochu believes a "stratified" pricing structure is likely to evolve, with exclusive, new release material at a premium rate, and ilowerlevel. 

iply use their phones to irry around music which they ive already bought - via down- for load or on CD - has prompted some mobile operators to propose blocking the capability to "side- load". "But that's not smart because that will just send people to a hand- set that allows it," suggests Brochu. Such activity is perhaps only But he also predicts that the likely in the per-track download currently differing prices on mobile and PC will ultimately con- verge. "Why would you pay more to download to your mobile and PC, if you can download it cheaper to your PC and then side-load it to subscription option, with Brochu you mobile?" he says. confident that this will be a "key Theis ire orside-loading' - the part" of the future of mi 
tages, t 

mloadasong 

"We got out there quickly. We were powering over one-third of stores in the European market. That, combined with the growth of digital traffic, meant that we were experiencing some growing pains - yes, cards on the table. And it was the same in the US with Loudeye as well. "I t was a big part of the reason I was brought in. We have upgraded our management, upgraded our Systems. Il is ail about investment in people and Systems and making sure that we gel hold of that growth 
While Brochu admits he will 

There are advantages 
to being the first 
mover, but there are 
disadvantages, too 

lumber 
u déclinés te 

Brochu says thi than ahandful" Although B divulge which markets are lik to follow the German launch, voices confidence that Loudeye most to the hs will have added to the 02 deal by   year-end. The visit was also about talking to rights owners, major and indie; although Loudeye 0D2 " ing deals for conventio load-to-PC services, it strike new deals for the new paral- lel-dovvnload delivety model. Brochu says discussions remain at an early stage, stressing that a service will only be worth launch- ing when ail the key rights holders are on board. "The risk you run is being short of catalogue," he says. "That's another whole debate. If you are just doing ringtones, peo- ple say 1,500 to 2,000 is enough. In 

ting digital Brochu is convinced that, fol- awing its mobile epiphany last year, OD2-Loudeye has a multi- îr - is already platform future. There is some way ■ ■ ■ to go yet before the user experience is simple enough to seduce the 
m market, he believes, with vvork already advanced on developing a "one click identify, ne click buy" interface. ' e mobile market c, for ail its 

by which cc tracks from their ej library, just as they iPod or MP: emerging as a potential obstacle to mobile service providers. OD2-Loudeye is doser than st to the handset manufactur- following the collaboration vvi Nokia and Microsoft whidr w announced al the 3GSM conférence in February. Nokia - which provides one third of the world's handsets - looks to embrace m™.^, val down- projects that by the end of 2005 pastproblems, OD2-Loudeye is in some 40% oftlre phones it produces prime position to take a leading will be music-enabled, with n ry expanding to up to 6GB, greater iPod Mini or the Napster 
in this greenfield market It has, after ail, been a pioneer before. martin@musicweekcom 

te folk 

a lot of steps to improve. And a lot of the folks we have met with have given us the feedback that they areseeing; 

intemally in autumn of last year. It is now convinced of the rôle it can play in the sector and this past week has been spent meeting some of the mobile operators with vvhom it is discussing similar services to that being primed by 02 - 

300,000 tracks, but we don't think that's enough, unless you absolutely are targeting a certain démographie with a certain handset. If you are trying to go broad, we think you need something in excess of 1m tracks and to do that you've pretty much got to sign up everybody," Key to tire striking of rights deals is the pricing model which will accompany such a "parallel downloading" service. Brochu stresses that it is not OD2-Loudeye's rôle to set the retail price - that will be down to the retailers themselves. As in the con- ventional download-to-PC ronment, OD2-Loudeye is likely to take a set-up fee and set sum for each download - in the download- to-PC business, this is typically 8c " dependingon 
a PC sell- volumes, says Brochu. Bul '■ ' îoaps in abc 



Eagle Rock Entertainment 

is delighted to announce that as of 

1 si May 2005, Eagle Vision will 
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Forthcoming new releases include: 

Elvis Costello & The Imposicrs / Club Date: Live In Memphis Various / The Strat® Pack - Cclebrating 50 Years of thc Fender® Stratocasier® Guilar J | Al Di Mcola, Jean-Luc Ponty & Stanley Clarke / Live At Montreux 1994 Jcfi" Hcalcy Band / Live At Montreux 1999 The Beach Boys / Endless Harmony Puddle of Mudd / Striking That Familar Chord )... Nile Rodgcrs & Chic / Live At Montreux 2004 —! Lcvc||ers / Truth & Lies John Mayall & The Bluesbreakcrs / Road Dogs Tlic Duke / My Kung Fu Is Good 
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Sony BMG and Universal take 64% of pie in the last period before downloads take effect 

Big two take lion's store of market 

EiBBSB9r ationrSmfôdo^œof ^ the mau-ket has har^y been any ensured UnivereaJ Icd^tlie^les 

ranked third. Tlie same en by the revival of oldie (Is This the WayTo)AmariUo. The Tony 

^an^rG
0er 

MO^with last year's UMTV only seven of 
stSîSS» s: lete) and Wamer (Jay-Z & Linkin Park) both made it into the quar- 

5. EMINEM Uke Toy Soldicrs (Interscope) 6. MARIO Let Me Love You (J) 7. STEREOPHONICS Dakota (V2) S. CIARA/P PABLO Goodies (UFace) 9. B MCFADDEN & D GOODREM Almost Here (Modest/Sony Musîc) 10. SUNSET STRIPPERS Falling Stars 

a M G4°So"Im1Sc')/UMTV) retain the pace 4. THE KILLERS Hot Fuss (Lizard King) OUS quarter wh IEKILLERS Hot Fuss (Liz 5. KEANE Hopes And Fears (Islî 6. GREEN DAY American Idiot (Reprise) 7 TONY CHRISTIE Définitive Collection (UMTV) 8. FRANZ FERDINAND Franz Ferdinand 

quarter when they h than half the Christmas market sewn up between them. Despite its own share drop- ping, Sony BMG closed the gap on market leader Universal to 5.2 per- centage points in the period after a run that included a chart-topping G4 album (number three of the quarter) and another 255,000 

declined to 19.6% but it still reduced the gap on second place to 2.4 points. After a Christmas dic- tated by greatest hits packages by the likes of Robbie Williams, it was an excellent three months for new music for EMI with new sets from Athlete (XOth of the quarter), Chemical Brothers (19th) and Doves (34th) debuting at number 
Singles 
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thanks mainly to another 34S.0UU Green Day album sales (sixth of the quarter) and a new Michael Bublé hit album (15th). Against ongoing concerns about its représentation in the dig- ital market, the independent sec- tor had an encouraging start to 2005 on albums with both Lizard r King's The Killers and Domino's | Franz Ferdinand starring among the quarter's 10 top sellers. V2, which claimed the corpo- rate share for Bloc Party's and Stéréophonies' albums, finished as top indie albums group with 1.9% of the market, with Ministry of Sound and Sanctuary just behind on 1.7% and 1.5% respectivelv. MoS (2.8%) and V2 (2.6%) headed the indie pack on singles, but it was Gut which claimed the biggest-selling independent single of the period with United Nations' Out Of Touch. Despite only reach- ing number seven on the weekly chart, the 2004-issued single speut the entire quarter in the Top | 75, selling 57,193 copies in the process and boosting Gut's market 
Out Of Touch proved to bc an old-fashioned hit in the sense it climbed the chart and stayed around for weeks. Expert more of the same going forward as the introduction of digital data in the singles chart is likely to bring sta- bility to a countdown which for many people lias, for too long, been tem fast for its own good. What 

another matter, but given Univer- sal and Sony BMG's supremacy it will take a spectacular shift for that toalter.  Paulw@musicweek.com 



As tastemakers from the US and UK meet at the Musexpo conférence in LA next week, 
artists such as Coldpiay, Keane and Joss Stone are making inroads in the States and beyond 

US opens its eyes 

to frash UK talent 

UK music lias never been backwards in coming forwards, it seems. Any hint of a renaissance in talent is invariably greeted by screams of "the Brits are coming". But, while anyone tempted to make such proclamations would do well to remember the international damp squib which was the Britpop explosion of the mid-Nineties - with the possi- ble exception of Oasis - UK music is currently enjoying its best period for many years. The past year has seen acts such as Keane, Snow Patrol, Natasha Bedingfield, Franz Ferdinand and Joss Stone make a striking impact in the UK, across a range of genres; a string of high-charting albums in 2005 include brand new titles from Kaiser Chiefs, Bloc Party, Jem and British Sea Power. While it has become tougher than ever for UK acts to break intemationally, there are even signs of a renaissance there. Franz Ferdinand have reached platinum status (1m) Stateside; Keane and Joss Stone are now certified gold (500,000) in the US; and the new Coldpiay album, if the global reaction to the first single is anything to go by, looks set to become one of the globe's biggest albums in 2005. When Sony BMG unveiled its new-look UK opération two months ago, its chairman and CEO Rob Stringer proudly highlighted that nine of its acts have firm album release commitments in the US through the rest of 2005. Attitudes appear to be changing. Sat Bisla, the British-born head of the US- based international newsletter A&R Network, believes the increasing influence of UK culture generally is spilling over into music in the US. "In fact, even UK-inspired fashion and cliquette is beginning to infiltrate our borders and have an effect on trendsetters in keycities across the US," he says. "UK repertoire has a significantly higher share of the US radio airplay market than it did a year ago and there are more UK artists on the album sales chart Stateside now than in the past several years and it continues to increase." "There was a point where the US attitude to UK bands was very dismissive," adds DJ and journalist Steve Lamacq, who is currently host- ing a weekday evening show on Radio One and the drivetime show on 6Music. "It's now got to the point that if you put a new UK band in the hands of somebody at US radio, they're actually going to listen to it, which is great. At SXSW this year, the attitude was completely différent." Paul Lisberg, co-founder of the Sony BMG joint venture Phonogenic - which is looking towards its first US launch this month with Natasha Bedingfield - says, "It is to do with the 

Coldpiay single speeds araund the world 
The instant nptake of Coldplay's 
around the world is fuelling EMI hopes that the new album will éclipsé the international success of its predecessor. Speed Of Sound was released to radio at 9.20pm UK time last Monday (April 18) and, after two full days it had been added to the playlists of 98 stations in the US 
of 6.4m. In botli Australia and New Zealand it was the number one most added track. The band's last album A Rush Of Blood To The Head is now closing on the lOm sales mark intemationally and Capital Music UK international vice président 
support suggests new album X & Y will outperform it "Looking at the early reaction from radio, that's a fantastic place to be, and the album's certainly got the quality to back it up," he says. The international plot started in Los Angeles in March, when the band spent a week doing long-lead promo and two concerts. They went to Japan at the end of March for furtlier promo work and in April spent two-and-a-half weeks in the UK and continental Europe, with press, télévision and radio work in France, the Netherlands, Italy, Germany and Spain, with secret gigs in Amsterdam, Cologne and Madrid. 

of the album's release. Tire day after the London show, the band travelled to the US to spend three weeks on tour, which will include playing Las Vegas this coming Friday before headiining the Coachella Festival the following day. The campaign will then reignite i the week of the album's release Last weeks show at the Round on June 6 and a world ar Chapel in East London was begins in Hamburg on June 16. 
quality and wbat is coming out and, for once, I   just tbink there are more UK records coming ti.„ mlK;r out that make a bit of sense in terms of interna- 11,6 "1USIC 
tional radio." XL Recordings head Richard Russell is cur- rently enjoying a surge of Stateside interest in M.I.A. Talking about the global success of UK music, he notes, "People are really tuned into music in the UK. It's such a strong part of our culture - literally everybody has an interest in it and that drives a really creative industry. The music that cornes out of here always possesses great originality and quality and obviously hits are useful as well." 

that cornes outofthe 
UK always possesses great originality and quality 
XL Recordings 

August and September before retuming for more European shows in October and November, Then in 2006 the tour goes truly global, with shows in Australasia, Asia, Latin America, North America 
Although an eariy version of album track Talk has been leaked to a radio station in Seattle, Brown says EMI moved quickly to ensure it was only played once. Jim Larkin 

It has not always been the case, though, say some. Colin Barlow, joint managing director of Polydor Records UK, believes the appeal of the current crop of UK talent can be attributed in part by its move away from the manufactured pop of the mid-late Nineties. "There's been a rebirth in UK music," he says. "We've got back to artists being artists again and I think that has been driven more than anything else by a backlash against the one-dimensional nature of pop in recent years. Bands such as The Strokes and the Yeah Yeah Yeahs ail started to really inspire a new brigade of bands in the UK." 



UKactstargetmg 
tire US market 

Athlete (Pai-lophone) release the standard editio their new album on May 10. Tliey are supporting Snow Patrol on their US tour in May and will appear on the Jimmy Kimmel Show on June 8. Audio Bullys (Virgin) release their album You Just Can't Control It on August 30, through Astralwerks, backed fay DJ dates and promotion. Natasha Bedingfield (Phonogenic) is set to kick off her US campaign for These Words (released on Epie on May 9) and album (out on July 19). A funky new mîx of the track is already seeding radio, wliile Bedingfield is about to embark on her first East and West Coast promo tour. The Bees (Virgin) - known in America as A Band Of Bees - release Free The Bees on June 28, through Astralwerks. Launching at radio via collège radio, adult alternative and select modem rock stations. The Chemical Brothers (Virgin) are touring the US in May/June and appear at the Coachella festival on April 30. The second track to radio from Push The Button is The Boxer. Coldplay (Parlophone) release X & Y on June 7. Tliey play 40 dates in support, from July to September, including a headline spot at Coachella. The Coral (Deltasonic) return to the US in June for touring ahead of the release of their third album The Invisible Invasion through Columbia in August, with the ground prepared by single In The Morning. 

 i  —.lie Cullum (Universal Classics & Jazz) is to appear at the New Orléans Jazz and Héritage Festival on April 29 and the Coachella festival on April 30. The Dead 60s (Deltasonic) are supporting Garbage on their US tour and have seen their Epie single Riot Radio win adds at Modem Rock stations. A full summer of dates and promo appearances is planned. Depeche Mode (Mute) release a new album in October, preceded by a single. Touring détails tbc. Dogs Die in Hot Cars 0/2) are touring the US in April. Doves (Heavenly) play Coachella in April, followed by a 16 date US tour in May. Electrelane (Too Pure) release Axes on May 10 and will be touring North America in June. Four Tet (Domino) releases the album Everythlng is Ecstatic on May 30. Mainstay Keiran Hebden plays Coachella on April 30, New York Bowery Ballroom on May 4 and Northsix in Brooklyn on May 6. Coldfrapp (Mute) release a new album in late August/early September. Gorillaz (Parlophone) release new album on May 23 through Virgin America. The first track, Feel Good Inc, is currently at radio and TV. Ed Harcourt (Heavenly) tours the US in April. Richard Hawley (Mute) has just signed to Mute Worldwide and will release a new album, Coles Corner, on September 6. Idlewild (Parlophone) release their new album on August 16. They will be playing 16 club dates in September. 
12 MUSICWEEK 300405 

Some contend that the UK industry has, for a long period, focused on two différent ends of the spectrum: simple, but unsophisticated pop music; and highly crédible, but commercially flaccid, alternative acts. What have been missing, suggests Paul Lis- berg, are acts occupying the mainstream middle ground, an area which has been rapidly invaded over the past 12 months by the likes of Keane, Scissor Sisters and Natasha Bedingfield. "In the early to mid-Nineties, if you brought in an act such as Del Amitri or Deacon Blue, they were practically dismissed," he says. "Occasion- ally, things like Seal emerged, but they worked because they came out ofthe clubs. But you did- n't have acts starting in that middle ground." The workload which faces any act looking to step onto the international stage is perhaps the most well-documented obstacle to British talent with global ambitions. The fact that the relative- ly small UK market can be so lucrative - its con- sumers are the most avid in the world, buying an average of 3.2 CDs a year, compared with 2 8 in the US. 2.1 in France and 2.0 in Japan - means UK acts can make a considérable fortune from the comfort of their home market. EMI Music Publishing head of A&R Guy Moot suggests the attitude toward UK music lias improved because of a growing réalisation ofthe work that is required to break a market such as the US. "1 think we've realised that we're com- peting on a world scene," he says. "Brit bands have woken up to the fact that you have to devote a lot of time to other territories, that you can't just drop in for a day and then fly home " Richard Kingsmill, programming director of Austrahas leading alternative radio station 

The US in 
particular has really 
opened its 
eyestous again Colin Batiow, 

Triple J, believes the recipe for international suc- cess remains a simple one. "Good tunes," he says. "The Kaiser Chiefs' I Predict A Riot was written about the streets of Leeds where people get drunk after nine-to-five work and turn into thugs at 2ara. "Why should anyone care about that else- where? Because the chorus is a killer chorus. "The song is getting played here by us, as well as in the US. It deserves to be an international hit just like The Clash had with London Calling in 1979." Certainly, the UK sense of creativity is believed to be key. "When we are innovators, we travel." says Colin Barlow. "When we are shad- ows of what is happening in other markets we don't - and when the UK goes through an inno- vative period we do it better than anyone else in the world and I don't think anyone can touch us. We are in an interesting period: the US in particular has really opened its eyes to us again and as a resuit we're seeing great bands such aa Kaiser Chiefs and Franz Ferdinand break through over there. This Coldplay record will be one of the biggest-selling records of the past 20 years and it's going to open the doors to new albums from Franz Ferdinand and Keane, to name but two." One of the UK's greatest assets is a média environment which is particularly open to new sounds and approaches. Unlike the US, where 
' 1° ?rmats are segmented into very strict for- mats, the healthy nature ofthe UK radio market -with identifies such as the late John Peel ta 

„ bamacq continuais searching for and 
to m. u new talenl " has lecl 10 an opemtess music that sits outside the square. 



UKactstargeting 
thelISmarket 

In recent months, this lias seen bands such as the Scissor Sisters and The Killers relocating to this market to break, before returning to their home soil. "The UK market lias a lot more time for diversity," says Andy Ashton, the program- ming director of Xfm. "Over the years, this mar- ket has been a breeding ground for so much new talent that as music fans we are a lot are open to new sounds." But is it a case that overseas markets, includ- ing the US and Australia, are looking to UK music or is it just that there are a few really good bands out there that happen to be British? "1 think it's probably the latter," says Ashton. "It is still really tough to get in the door with new bands in the US. Radio in the States has realised that people have access to a much larger variety of music now - via the internet or MP3 players - and, rather than broadening their playlists to try and win everybody over, they're actually tighlen- ing things up on-air while maybe offering spe- cialist shows online." Indeed, while the likes of Indie 103 is showing how an alternative format can make a différence, US radio in général has seen a rapid décliné in the alternative format over recent months, with increasing numbers of stations ditching their support for new music in exchange for AOR, Spanish-language and other formats. Even KROCK in New York has aban- doned ils active rock format in favour of a strict Eighties/Nineties rock format. Sat Bisla believes the US is particularly open to UK influences now. "The A&R pipeline has been somewhat dry in the US due to major-label cutbacks and consolidation, which has tightened the belt on signings over the past couple of years," he contends. "That, compounded with 

Thefact that people have such quick access to news and music as it happens now, lias probably opened up the door for 
a few bands 

years of radio consolidation and a lack of influence into the consumer market, has stifled the passion in the artist communily. The UKhas nurtured a very healthy base for its Cre- ative services sector and it continues to flourish and impact the US and the rest of the world." Radio certainly seems to be placing more emphasis on reflecting what is going on globally, to the benefit of UK music. Last year, Bisla was the brainchild behind a radio show designed to showcase music ffom the UK to US audiences and vice versa. Passport Approved is now syndi- cated in four US markets and contains a weekly exchange with Zane Lowe of BBC Radio One and Triple J in Australia. Xfm also has a weekly exchange with KROQ. "The fact that people have such quick access to news and music as it happens now, has probably opened up the door for a few bands," says Mardi Caught, director of talent and artist relations MTV Networks UK & Ireland, says, "1 think it's also driven those of us in the business to be a bit more proactive. We certainly have more commu- nication with MTV in other markets now." The UK industry has, for the past few weeks, been licking its lips at the prospect of a stellar summer of releases in 2005. What has been per- haps overlooked, is the number of them that are from UK acts, led over the past couple of weeks by the launch of the campaigns for the Oasis and Coldplay albums. As those projects roll out globally over the coming weeks and months - along with the string of other UK acts trying their luck in the US and elsewhere (see listing) - the musical state of the UK nation will becorae clearer. Stucirt Clarke 

Il Dîvo (Syco), boosted by performances on Oprab and Jay Leno, scored a gold sbip for their début Columbia album, which is due to chart for the first time this week. Katherine Jenkins (Universai Classics & Jazz) is on tour w'rth Ronan Tynan April 17 to May 2, and performing on Crystal Cathedral (April 24) and The View (April 26) TV shows. Kasabian (RCA) are scoring success at Modem Rock stations with L.S.F.. The band are on the eve of their second (and sold out) US tour, while other profile includes syncs on TV shows such as CSI and Desperate Housewives and a Pontiac ad. Elton John (Mercury) is on tour in US from April 1 to May 7 and is playing Las Vegas from July 26. Keane (Island) play the Tonight Show on April 28 and the Coachella festival on April 30, before heading out on a US tour in May and June. The Magic Numbers (EMI) are being lined up to support Bright Eyes on tour in October. M.I.A. (XL) is appearing at the Coachella festival and will be touring in May, including dates with LCD Soundsystem. Raghev (V2) is doing live work in the US and Canada in April and May before the imminent release of lus début album. The UK-signed Canadian will then return to the US in July for live dates. Razorlight (Vertigo) are currently on MTVU Campus tour in USA as guest to Muse, in support of album Up Ail Night from April 6 to May 7. Roostcr (Brightside) are preparing for an album launch in August via RCA after scoring success in Japan and Asia. Showcases, support gigs and promo will support the single Staring At The Sun. Snow Patrol (Fiction) are touring North America from April 25 until the end of May. Chocolaté is the third radio single from Final Straw, which has sold 400,000 copies so far in the US. 

Stéréophonies (V2) are touring and doing promotional work in the US throughout April. Turin Brakes (Virgin) release new album Jack In The Box through Astralwerks on June 7. They will be playing club dates in July, with further touring in September. Over and Over is released to radio in May. 22-20s (Heavenly) released their album on April 19. They are currently playing 12 dates across the US. Tom Vek (Go Beat) - début album will be released in the US in the second half of the year. Warlocks (Mute) release a new album called Surgery on August 23, preceded by radio/digital single Just Like Surgery on June 21. There will be a US tour in September/October. Paul Weller {V2) will tour the US through the 

Labels quoted are the UK labels oforigin. 
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Withnewalbumsfromsomeofthebiggestsellersontheirway,anticipation basneverbeengreater 

Forecast points to a musical scorcher 
line-up is the part which Coldplay are sure to play in 
it, notjust in the UK but worldwide. Among ail ofthe albums being prepared by British acts, theirs is the one which is most hotly-anticipated - and first signs are that the excitement is more than warranted. In Hackney last Tuesday, they performed a spécial MTV Live show in front of assorted fans, média and friends, a show which effectively marked the starting point to their global X&Y album campaign. Across an hour-long set in a small, refurbished chapel, they demonstrated that they are poised to challenge U2 for the title of biggest band in the world. There are many acts which have struggled to emerge from the shadows of their first, biggest air- play hit. In Coldplay's case, this could have been 2000's Yellow. But what is striking about their live set today, is how Yellow has now become one of many within the extraordinary Coldplay canon, alongside Clocks, In My Place, Trouble and The Scientist. The first, mouth-watering listen to songs from X&Y and the first impact of Speed Of Sound last week sug- gests the reality does, joyously, live up to the hype. The summer starts here. 

niartin@musicweek.com Martin Talbot, executive éditer. Music Week. CMP Information, 8th Floor, Ludgate House, 245 Blackfriars Road, 

There has been a palpable sense of anticipation dur- ing the past few weeks. Talk to any retailer, radio or TV programmer and the excitement about the impending arrivai of an immense summer of music has been greater than at any time I can previously recall. Last week it truly kicked into gear. After the launch of Oasis's Lyla a couple of weeks before, Coldplay and the White Stripes have shown their hand over the past seven days. And as every day goes by, it seems, the line-up is getting stronger. With sets from Jamiroquai, Goril- laz, Missy Elliott and Foo Fighters already firm on the schedule, there are murmurs of a possible Ms Dynamite album by the autumn and, now, Franz Ferdinand's second album, too. Aside from the sheer impact on music buying, this line-up is a joy to behold for so many reasons. As punters head off to buy the new Coldplay, White Stripes or whatever, there can only be a knock-on effect on other albums. By driving in-store traffic, the strong schedule can feed off itself, creating a virtuous circle. The other hugely encouraging part of this great 

Music industry will need to 

forai partnership with ISPs 
IFPI recently proposed a new code of conduct for ISPs as part of its campaign against illégal file-shar- ing. In putting forward the propos- ais, John Kennedy called on ISPs to demonstrate their 'social responsi- bility" by using filtering technology to block services which are dedicat- ed to illégal file sharing. Record companies have so far failed to outlaw P2P technology, and have resorted to suing individual file-sharers. IFPI has recognised that the only way ont of this vicions circle is to work in partnership with ISPs to control the flows of 
Licensing ISP networks 
for music woultl create 
a win/wîn for ISPs 
digital média over their networks. It is clear that file-sharing has been the "killer app" driving the take up ofbroadband and that ISPs have thereforc benefited hugely from it. More than 60% of ail broadband traffic is file-sharing and yet, to date, record companies have received no share of broad- band revenues, which already total J;i.5bn ayear in the UK. However, ISPs have no légal responsîbilily for file-sharing and 

have even promoted their broad- band services on the basis that sub- scribers can download music fester. This légal immunity is enshrined in international law and is unlike- ly to change in the near future. Surely it is naive of the music industry to imagine that ISPs, which have built their businesses on the basis of taking no responsi- bility for content, will voluntarily do an about tum. This will only hap- pen if the music industry makes it commercially worthwhile for ISPs. Licensing ISP networks for music would create a win/win for ISPs and rights owners. ISPs could attract subscribers to premium, 
the music industry would be able to monetise P2P via a share in the broadband industry. If IFPI is not being naive, but is cynically using the proposed code of conduct to press a législative agenda then, even if it is successful, the best that can be achieved is tire defence of an out-dated business mode! in place of embracing the possibilities for revenue growth offered by broadband and P2P. I hope that the music industry does not miss the opportunity of a commercial partnership with ISPs, Paul Hitchman is co-founder of PlayLouder MSP. tire worid's first music ISP 

Is the Goiillaz charting with 
no CD the start of a trend? 

Gorillaz were in the charts last week despite being released without a CD format. Could this of a trend? Tint Ellis, What Records, 
"No, the CSC will meet to address this. My personal view is that because of what they've done I won't be stocking the Gorillaz album. Record companies have to recognise that if they continue to do this I know for a fact certain large retailers will pull out of the singles market and some will withhold sales data so the charts collapse. We have to corne to a sensible agreement as to what constitutes a commercial release. And what has EMI achieved by this anyway? Three years ago, going in a number 22 would have mattered, but these days who really looks ' the Top 10?" Jeff Amor, Scorpion Records, 
"It's the \ say.KmClosingdowninJiilyand ^ part of the reason for that is the growth in downloading and of people ordering CDs from the net. A step like this is inévitable. I don't like 
h. but people don'tseemtowant shops anymore, which is very sad as they don't get the opportunity to browse around." 

Joe Gilmartin, Premier Record Stores, Belfast "The CD singles market here has died so even if this does become a trend it won't make much a différence as far as Northern Ireland is concerned. The only singles that really take off here are the charity things like McFly and Tony Christie, but other than that things are so fiât already that this wouldn't be much a blow to the singles market itself."  Tom Rose, Reveal Records, Derby "1 think they pulled a fast one with this because we were only offered a few vinyl versions. So this doesn't bode well because we haven't had the chance to compete."  Richard Klrsteln, Leap Music "This is creative and clever messaging, Extending the brand/band by using the right channels to market, with the right product Unes at the right time." Peter Sclby, Borders "The average consumer is largely unaware of the new chart format 
credibility issues for non-vinyl specialists trying to maintain a chart display. It's another step doser to the demise of the single as a physical product. An optional cheap 1 track CD format or greater parity between release dates are possible solutions as the chart evolves. This will ail affect the way though in which major projects are set up in the future." 



Forum is edited by Jim Larkin 
Multi-platinum selling artist ICatie Piieiua and an 
ambassador for Save The Children visited Sri Lanka 
to see how money from this year's Brits is being spent 

3 

ambassador - l'm not sure why Oncethey because l'm not the most reliable of oroblems 

KtrT 

if they don't then the/ll probably hâve songisplayed on the radio ifs the 

Uwis was dov/n at Olympic Studios in Barnes last week to record a session for AOL She revealed lhat when in doubt she asks herself what Robert De Niro would do, as he's such an inspiration to her, So expert her to match her punk sound with a nice Mohican hairc 

izs; 

O'Hara. The pair are planning to set sail in new yacht Cliffs of Moher on 

Tony Hall is delighted • industrygatheringatEpsomlast 

f Pat Carr. The biggest teamcall the day was Liz Gould, who however. 

flSK AWARDS 
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The latet jobs are also available online euery Friday at v™w.musicweck.con, Booking deadline; Thursday lOam for publicalion the following Monday (space permitting). Cancellation deadline: lOam Wcdnesday prior to publication (for sériés bookings; 17 days prior to publicalion). 

liliTilimt 

DVD Buyer 
impulse music & movies have stores in every major 
airport in the UK plus most of the major stations in 
London. 
As DVD Buyer you will be responsible for ail DVD buying including promotions, trading terms negotiation, sourcing new suppliers, stock management, range management and instore marketing. 
We are seeking a person with commitment and drive who will bring real value to the business through their ability to negotiate the best deal, bring in their contacts and wealth of experience. 
You need to be commercially minded, financially aware, flexible and able to fit into a small team whilst being pro-active and able to work on your own initiative. Excellent product knowledge is a given. 
You will report directly to the Managing Director and work closely with the Opérations Manger and Audio Buyer. 
This position will be based in Letchworth in Hertfordshire. 
To apply for this exciting position, please e-mail your CV, covering letter and current rémunération package to jayne.whitfield@imtl.co.uk. www.impulseonline.co.uk 

music@hàndle.co.uk -, n 
020JSS handle 

impulse 

Advertise your position direct to the key music industry players Cal! Maria 020 79218315 Email maria umuslcweek.com 

ocareermoves *■ 

o~ 

TIMEWARP DISTRIBUTION require an exceptional MARKETING & SALES CO-ORDINATOR 
organisée!, preferably experienced in similar rôles within the Music Industry and capable of contributing strongly to the marketing and promotion of our label rester. You will need to be a talented wordsmith, good Communicator and an effective team-player. 
A knowledge and interest in new quality music would be a helpful attribute. The position cames a compétitive rémunération package, negotiable dépendent on experience. 
Send your CV to: Kathy Fumess, Sales Director, Timewarp Distribution Ltd, GFM House, Cox Lane, Chessington, Surrey KT91SD Tel: 020 8397 4466 Fax; 020 83971950 

Jet Star Phonographks Ltd 

:. Strong music 
|et Star Phonographi. 

: biggest 
:e and a genuine 

Promoting your brand new 
2005 Music Courses? 
Music Week bas the readers you need to reach 
Advertise here for maximum exposure and now even better value New rates available 

16 MUSICWEEK 30.04.05 

H wmino. 
finance director Due to current and planned growth, Domino, the esteemed Independent record label, requires a qualifier Accountant with a minimum of 5 years experience to a, as Finance Director for Domino Recording Company and its subsidiaries. 
Among the many attributes required. flexibility, îadership and a genuine interest in music are essential 
PUBLISHER As part ofour pla^edg,0^ Domino Music Pubhshmg seeks an ambitions person to develop our e sting and expanding music publishing division, 

rience essential. 
Jo,ln®d°'mnorecordco.com 
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eagle records 

eagie-POGk.com/www.levellers.co.uk 
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ARTIST PROMOTION 
Brlghton Art Colleoe 

ra^nagedW 
Apri| 1988: Nelson becoi 
0ct1988: Es 

ing and play blggesl venue lo date supporting Real Sounfls ot 

Hie Leveilers stil 

Sevenîeers years snto îhesr career, îiie Brlghton band are busser than ever, mnning theîr own studio, p 
Take the ingrédients of a raggie-taggle crew of libertarians committed to creating a future of social equality witfi passion, honesty and integrity 

perception of them wh pockets to today. "The crusty image t 
a singular sense of autonomy and so good songs and you getThe Levellers of 2005, Now, 17 years into their career, following numerous hit singles and albums, total sales of 6m units and having played to an estimated 10m people woridwide, they are set to retum with a new album, Truth & Lies, released by Eagle Rock on May 23. But they have never really been that far away. Formed in Brighlon In 1988 around the core members of Mark Chadwick (vocal and guitar), Jeremy Cunningham (bass), Jon Sevink (fiddle) Charlie Heather (drums) and later Alan Miles (guitar and mandolln) - who was subsequently replaced by guitarist Simon Friend in 1990 - the nd initially forged a 

Scott. "There was a whole myth generated about them and it became fashionable to knock them." Fiddle player Sevink, who is now the sole manager of the band following Nelson's décision to pursue other interests in 2003, says, "The hardest thing is getting people to see beyond the stigma atfached to the band. We're now actually playing to more people than we did a year ago. We're planning a tour for December which will play 2,500-capacity venues and l'm pretty confident that should sell oui The album will probably sell besl via word-of-mouth and through touring. That seems to be the best way for us to getthe message across." In promoting the new album, Eagle's Rowe is clear about this problem, while agreeing that the 
drawlng inspiration from fellow local troubadours the punky- folk act McDermotts 

a bit and we dont really play the différentstory."Our y r y biggest problem istl game. We're a kind of model for t 

punk ethicof The Clash merchandising and early Eighties & 

bands on how you can run your 
own studio, publishing, festival, 

agitators Crass, they developed a rawiy exciting blend of punk, infused with the strand of folk music best heard at the time on the The Waterboys of Fisherman's Blues and Too-Rye-Ay-era Dexy's Midnight Runners, 
great record: not one p 

1er Phil Ne io had managed Heather's previous b< id owned the Hag Records label - led to their st release of the Carry Me EP on Hag in May 189, with the pressing of 1,000 units seliing out. 1 now they had extended their live activities to 

"The 'crusty' tag really has very I what the band are doing today," he go to any of their gigs you will see a total cross- section ot people. i was at a date in Cambridge recently and the audience stretched from people " t their fifties, through the students you'd expect 

through extensive touring. Producer Ai Scott, wt 
me, they were probably the best live band in thi country around the turn of the Nineties. The energy level was amazing," 

ai 

Rowe, senior product manager at Eagle Rock, says, "They are hugely relevant live - they are one of the best live bands you'll ever see; they simply don't do bad gigs. And they attract a complété cross-section: when you've got a 50-year-oli ' 

"Once you'vegot that: you," adds Chadwick. "But il's only média - the régions love us. We played to 100,000 people last year without an album out. We think ils important to get out and play to these people, We're going to venues that haven't been used for a long time and this helps local promoters open things up for other local bands. We're in Scunlhorpe [on their current tour] where no bands have corne for 20 years. A local promoter phoned d asked us up and we could have sold it 
Boldly facing the future: "They have always done things at their own pace, they never really bumt 11^ 
them to be able to get on with the people they 

The band had signed with Musidisc in late 1989 and, although the relationship between the two parties would evenfually falter, Eagle's Rowe first came into contact i  pogoing next to a 20-year-old, you must be doing working as a label manager at Pinnacle (which something right." handled Musidisc) and the deal introduced But the one doud on the horizon, and v/hat was producer Scott, whose wife was then at the 

vyuixwim, ne says. That partnership eventually resulted in the Levelling The Land album, by which point the band were on China Records and working w"" ~ Green, who had famously signed and t 

to develop into one of the most serious problems the band faced, was their Increasingly (raught relationship with the press. Operating within the counterculture and opposing the varions inequities of the Criminal Justice Bill, which sought to reslrict the activities of many pursulng alternative lifestyles, had given the band not only a political réputation but also a 

il, to their music. "My wife was working at Musidisc at the time and she introduced me to their music and I really wanted to do something with them," he says. "I got in touch with them and we got together and worked together for three days, just to see really whether we'd get on, They are very particular about who they work with and il's important to 

perhaps even more famously lostthe Sex Ptctnk f.?" W! "ked the way they dicl business with ' while at A&M in 1977 Womad organisation and offering bands free s'oflio time, so we wanted to do this ourselves. 

,u,i out of Real World, The Levellers the idea of establishing their own " i in Brighton, which resulted in their   f the Metway complex in 1994. "We finished off the third album at Real World : Ilked the way they did business with the 

hit singles and the album peakingatnumber 14 ^ • While touring continued, Including an appearance r* "l rï"1S something to the local astonbury in 1992, which was to berame c°mmunity and giving them the opportunity to I P,ayed on the radio. It's really a lot of interlinked 
" " —""ucu, iiiuuomg an appearan aGlastonburyin 1992,whichwastobecome LeST 3 SPiritUal h0me for the band. ni® Leve ers began working on their new album 
Gahrîfd'e'floaiuu was Partially completed at Peter Gabriel s Real World Studios in Bath. Inspired by the atmosphère and the way 

ch glves us the opportunity to uc m uomroi ot things, he adds. Bought in 1994, the Metway is a huge building in Brighton housing ail of The Levellers' activities, from their fan club to merchandising and includes 



ami band sions vviin booking single Corry Me al Wllbury anenl Cnarlio Myall - Ihen Road studios In Brighton, woïking al PresHS®Talml " pradrad by Mark wliose cxpcrience bolps in Walerman (laler to produce   « lIV rnllono Pl9cHra\ 
"1 «000 copies selling May-Dc nor 1989: Alan Miles goSe* 

tour supporting New Model 
Oct 1990: Together AJ1 The 

aying their ©wn game 

),publisli8ng and festiïai - and are set to reiease a new album on Eagle Records. By Duncan Holland 

rJ 

' 

■ ii\ 

rewut like other bands do and they've tound their own pace, which has contributed to their longeuity 
a commercial recording studio, leàsed offices and is the base for the Metway Sessions, a scbeme under which local bands are "giyen free studio time to record their first music and gain early radio exposure (see p6). The community aspect of the Metway and the ambition to put something hack into the local area is a crucial plank in The Levellers' philosophy. From their political sensibilities, they bave developed a sense of responsibility and a desire to contrihute heyond simply being in a band. As well as their position at the very centre of the Brighton music scene, they are aise keen to take the message further and for the past three years bave organised, with DMF Productions, their own Beautiful Days festival weekend in Devon (see p7). "I really admire their stance and the 

continuation of their moral position," says Scott. Tve seen them offered huge amounts of money for things they didn't believe in and they've turned them down fiât," . Using part of their China advance for their Zeitgeist album, the band built a studio in the Metway and eventually gained their first numher one album in Septemher 1995. Continuai touring underplnned the next few years until the evenlual demise of China Records, which was bought up hy Warner, saw the band on EastWest, releasing the Hello Pig album. Not particularly fitting in with the priorities of the hit- singles-driven EastWest of the time, the band subsequentlytransferredto Eagle Rock. 
"We came to Eagle Rock after leaving East West," says Sevink. "We'd been with China for a 

by constant touring across the UK and heyond 
long time, but they were eventually bought up by Wamer. We did the Hello Pig album with them, but I think they were really more interested in Morcheeba who came as part of the China deal. "Eagle Rock were expanding heyond their hack catalogue releases and seemed keen to actually work a record with a band a little like Sanctuary started doing a few years hack and have done with Morrissey," adds Sevink, "We are very happy with the way it's going and with the new album," With ail parties , , . , deiighted with the album They arc hugely relevant Uve - produced by Mark , Waliis and recorded at Tnf 
wàïistsoSndon y0"'11 eVer See"' ^ ^ don'1 studio - and with strong Jq bad eigs. And they attract a initial reaction, Eagle ^ 7 
Rock is attempting to complété cross-section take it heyond just the T t, y i t> i natural Levellers lan Rowe, tagle Kock 

"There Is a stubbomness ahout the 1 real sense of what they should do," he have always done things at their own p never really bumt themselves out like i do and they've tound their own pace which has contributed to their longevity. "There's been quite a resurgence of interest recently because they've always tried to keep things interesting," he adds. "The Beautiful Days festivals have helped this enormously and they 

todo made a very strong record and one of the h their career," says Rowe. "What we're tryin 
with the new single Make You Happy [released on April 18], Johnny Davis and Jeanne Watson at Pioneer Promotions, our régional pluggers, are beginning to pick up a lot of régional plays and Mick Garhutt and RupertTracy at Lucid are doing well nationally with Xfm coming on hoard and also a couple of plays on Radio Two, Tony Barker at TX 

urs [playing as Drunk 
of the best live bands which proves to people what great musicians 

says. "We réalisé that we do stand alopa a bit and ' roally plaiilhe game, hu( we are sliownia bands what yoti i do," he says. "We're a kind of modèl for bandi how you can run your'own studio, publishing, festival, merchandising. l'Il say it again, this h; will always survive." Put aside the perceptions for one momen what you find is a band still at the height of 

at the possibility of La which stretch far heyond what most bands would player ever concelve of doing. To paraphrase a political song from a différent ion, is era, though cowards flinch and traitors sneer, in Brighton they'll keep the Levellers flag flying here. 



We always tr 

Mark Chadwick tafks about tiie band s past antfi 

allthebig 
hisisthe opposite: likethe togotoaskids. Ifs likethe 
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LEVELLERS 

for sixteen beautiful years... 

here's to sixteen more... hopefully... 
www. 1 Sartists.com 
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