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© 'There is a rather combative nature 
about the business right now'- 
Editorial, plO ^ 

Your guide to the latest news from the music industry 

Taylortakeskey 
roleatHMV © HMV lias appointée! John Taylor as e-commerce director following the departure of Stuart Rowe to pursue other career interests. Taylor will head aSO-strong e-( as he oversees the d launch of the retailer's r 
• Simon Fulle 

w digital 
as made his first big appointment since selling 19 Entertainment for £85in, recruiting Cheryl Robson as head of A&R. The former Innocent Records and East West executive will work alongside général manager Sue Knowles in the newly-created position. 

cal composer and arranger 
ir more than 40 films, has d 87 In a lengthy career, n Farnon worked with g Frank Sinatra, Tony h Vaughan. • Former EMI and Warner A&R manager Raz Gold died last Wednesday aged 39 after a long battle against cancer. Gold started at 

Great Asset, before moving to a 

Barneston, who was promoted to finance director at the end of 2004. • National digital radio station Planet Rock has signed DJ Nicky 

IIG) taking place at the Royal Society of Arts in London on May 10. 
holding up to 3,000 tracks. p5, Big Question, pli • Entertainment UK has appointed Richard Darwent as i finance controller with imim effect. Hc replaces Graham 

Global sales up 
for Universal 
• Universal Music Group is pointing to growing sales in North America, Europe and Australia after like-for-like revenues rose 14% during 2005's opening quarter. Albums by acts including Mariah Carey, 50 Cent, Keane and Scissor Sisters helped iift revenues to €I038bn ( 

• Real Networks lias relaunched i Rhapsody digital music store in the US, to include a portable subscnption service. Rhapsody To Go allows users to download as many tracks as they want from the company's library for $14,99 a month. • Mary Poppins sparks a chart data review. p4 O II Divo are a US hit. p5 O Andrew Lloyd Webber is asaleoftheintellectual y rights to his back catalogue of musicals, estimated to be worth around £500m. Ingenious Media chairman Patrick McKenna has been appointed by Lloyd Webber toadvise hlrii of his business options regardmg a sale of Really Useful Group. O BBH moves into recording ownership. p4 • The BPI was giving the Hi Tech Music label until the end of last Friday to respond to claims it is selling a mix album that features uncleared samples. The BPI says it has received a number of complaints from its members concerning the issue. 
of ¥113bn (£0.56bn). ® Warner Music is to pay Time Warner $166m to buy out its rights to acquiring a 15% stake in its old music subsidiary, according to national newspaper reports. The reports suggest the cash payaient will be funded from the music company's fortheoming IPO and will end a three-year warrant deal. Warner Music déclinés to comment S Clear Channel Communications 

group's radio station interests, it hopes to achieve a dearer valuation for each of its areas activity. The group is also selling 10% of its outdoor advertising 

to Warner and thento EMI. © Loot is to enter the world of music 
Tunes, The new download service will initially offer around 500,000 songs, although this is set to double by July, at an average price of 49p per track. Customers will be able to pay by text, but at a slightly higher price, ® Sony BMG lias named licensing managers Steve Ashford, Meianie 

Pulp frontman Jarvis Cocker has signed a Worldwide publishing deal with Warner/Chappoll for future work aheari of three of his new compositions featured in the new Harry Potter movie. His manager Geoff Travis of Rough Trade Management notes the Harry Potter link-up stems from Cocker's involvoment in the 

5 Joss Stone's co Herman's The Right Time, as featured in the Gap's new US advertising campaign, has been offered as a free .d. The so vailable from the company's website. ® Big Day Out has made several additions to the line-up for this yeads T In The Park festival, including Rooster, The Bravery, The Futureheads and The Ordinary Boys. 

rv Boys: hcadlng mu-th for festival 
• Parlophone-signed Coldplay's Speed Of Sound has become the Billboard Hot 100's hinhest entry of the year lorlatp dehntinriat nnmher eight Its high jntry - giving the band " ■ higgest liît single yet in the US - 

Academy opens 
Newcastle venue © Academy Music Group is to open its lOth live music venue after buying the Gala Bingo Hall on Westgate Road in Newcastle, which it will refurbish and open in late October this year under the name Carling Academy Newcastle, » London's Heart 106.2 is to follow the launch of its Jamie Theakston breakfast show with its biggest TV and press marketing campaign to date. Starting on May 16, the £2m campaign will run for 10 weeks across Carlton, LWT, Channel 4, Five and key satellite networks including ITV2 and E4. 

marily as 
has opened its Uth store, at Heathrow Terminal L The company is opening a further two outlets in Gatwick Airport in May. ® Bloc Party, Queens Of The Stone Age and Doves are among the acts I for the fifth annual 
Somerset House from July 5 to 13. # McFly, Rachel Stevens, Rooster and Lucie Silvas are among the names confirmed for GWR's Summer XS i Reading, Milton Keynes 

song Like A Friend for the sound- track," says Travis, "He worked with orchestrator Patrick Doyle on the track and it was Doyle who suggested he be involved in the Harry Potter soundlrack." Cocker is currently writing his first solo album. Pictured. left to right, are Warner/Chappell senior A&R manager David Donald, Cocker and Warner/Chappell managing director Richard Manners. 

Major speeds up 
digital évolution © Sony BMG and Warner/Chappell have reached an agreement to accelerate the roll out of a range of digital music products and services. The deal covers DualDisc, a two-sided dise that can be played as a CD on one side and DVD on the other, mobile music products and digital video distribution. 

40th anniversary célébrations. O MTV has signed a partnership for digital music content with China's biggest mobile phone company, China Mobile. It results in the launch of subscription-based music service MTV Music Zone. • Morrissey collaborator Boz Boorer lias signed a Worldwide 
with Sanctuary Music Publishing. The deal covers Boorer's co-written songs with Morrissey from the Sanctuary- handled album You Are The Quarry, as well as future compositions. 



News 

News is edited by Rnul Williams 
Emotional farewell to Peter Reichardt as EMI shake up top management 

Publishing don makes exil 

as A&R supremo steps up 

Guy Mool is vowing to place A&R at the heart of bis new rôle, after being elevated to ran EMI Music Publishing. Moot, previouslv UK & Europe A&R executive vice promoted last wee director after a dratt 
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Ex-MDto 
head new 
EMI group 
Mark Collen, one-time managing director of EMI:Chrysalis, is retuming to EMls UK sct-up as the head of a new label group dedicated to mainstream pop, MORand crossover classical. Innocent, Liberty and EMI Classics will ail come under the umbrella of the new division, as yet unnamed, which sits along- side EMI's existing front-line labels - Parlophone, EMI Records, Virgin Records and EMI Marketing. Since leaving EMLChrysalis, Collen has spent the past three years of a IS-year EMI career as 
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0 The regulators are there to 
détermine if our accusations 
of unfair play are justified' 
- Viewpoint, p20 

Retail group restructures as vétéran executive départs ! Live venues offer chart 

a spoonful of sugar Woolies rejigs team 

ahead of MVC sell-off The Officiai UK Charts Company has asketl data collection agency Mitlward Browll to conduct i 
qualify," says Millwai-d Brown charts director Bob Barnes. There would also be huge co feasibility study into allowing CD involved and Barnes says a change 
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with US hit album 
Simon Cowell is enjoying his biggest US chart success to date outside American Idol after II Divo last week cashed in on a sériés of high-profile TV appear- ances to début in the top five. The Syco signings' self-titled album enters the BUlboard 200 at four this week with 147,000 over- tn'è-counter sales, largely tnanks to performances within a fortnight on Oprah Winfrey, Jay Leno, Kegis & Kelly and Tbday. The US TV schedule reflects a policj' agreed by Sony BMG with programme to introduce thei Cowell and Syco to only make the The albums release in th 
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As the nation goes to the poils this Thursday, Music Week examines the love affair between music 

How music too 
Not so long ago, élection days came and went and the only poils which mattered within the music industry were the charts. Mosl MPs had yet to understand the music business was a hugely important sector and make any serious attempt to covet it. They, ' tum, were perceived by the industry as out-of-touch squares who would- n't know British Sea Power from British Gas. "Yeah, we didht understand them and they didn't under- stand us - but, everyone was quitehappy with that arm's length relationship," concédés Feargal Sharkey, once of The Undertones but now chair of the Live Music Font But, things have certainly changed recent years. Record label executives and acts regularly hobnob with MPs, while ministers of every political shade are keen to praise the industry for its contri- bution to the economy and culture. It was only relatively recently that the love affair was cemented, after the Office of Fair TVading had begun to investigate CD pricing at the begin- mngof2001. "That left a hangover of bad feeling," admits Aim chief executive Alison Wenham. "The impression the industry had given to Government was that it was robust and self serving and didn't need govemment support." The industry finally decided it was time to change that perception. Then some major pièces of législation began to crop up on die radar in Westminster and Brussels. First came the Communications Bill in 2002 and its implications for radio stations; the 2003 Licensing Act followed with its potentially mas- sive impact on live music in this country; and the current review of European copyright term, which affects almost every part of the business. 

The music business had long been highlighting that making hit records created a balance of trade surplus comparable with the UK steel industry. The DCMS lias itself produced statistics that demonstrate the créative industries, of which music is a major part, contribute 8% towards the UK economy or almost £l in £12 of GDP. They are growing at double the ■ate of the economy - at 6% per annum - and added £11.5 billion to the balance of trade in 2002. Such figures - and the looming threats to its business économies - woke political minds up to the potential of music as a wealth creator which could thrive given the right gov- emment assistance. Emma Pike, director eneral at British Music Rights - which has :aken a pivotai rôle in leading lobbying efforts since being created a decade ago - says die Govemment finally "recognised that creative industries are increasingly important to the economy. And music provides huge cultural and social benefits in addition to being a big money-maker." According to PPL chairman and 1 CEO Fran Nevrkla, the Government could also no longer afford to ignore the music industry as the UK's traditional manu- facturing industries - under pressure from Asia and elsewhere - begin to hit the wall. "Just look at MG Rover," says Nevrkla, whose organisation employs an executive dedicated to govemment affairs. "Soon we will not be able to compete in manufacturing and for the UK to sustain a vibrant economy it will need to support the cré- ative sectors. That is what we have and are good at. It is the hearts and minds, literature, theatre, music, which ail dépend on a healthy copyright 
Recognising a mutual benefit is 

However, the industry has largely had to create m scratch the infrastructure to engage with the ious Government departments - includingthe DCMS, DTI and DfES - which can affectpolicy. It is a process which perhaps began as long ago 
What should the Govemment do for music? 
David Fcrguson, chairman, British Academy of Composers and Songwriters "Following the Academy's referral to the OFT in partnership with the Musicians' Union, concerning the practices of broadeasters and independent producers when commissioning music, we would 
address the conditions of freelance contributors in the broadeast industry. In the Communications Act 2003, the Govemment recognised the need for a "code of conduct" between broadeasters and independent producers. Surely it is logical for a similar "code" to bc introduced to apply to content providers whose rights are being abused in a similar fashion to those of Pact 

members before the Act. Ofcom should be charged with introducing a creators code." 
Peter Jamieson, 
"The investments made by those who fimd music sound recordings drive creativity, jobs and wealth throughout the music industry, but the risk/ 
steeper. There is little m 

existing players. Simple access to finance for the smaller players and short-termism amongst the larger, symptomise the difficultés faced. I would ask the Govemment to commission in-depth research, to find the most effective way 

to allow A&R development costs to be mitigated by a scheme of tax crédits similar to those allowable for many industries arguably less valuable, either culturally or economically, to Britain than its music industry." 

îo, the Government would treat music in the same way as it does books, and make it VAT-exempt. We know that's not going to happen, however, so, more realistically, Tm sure many people in the industry would like to see our politicians make a concerted effort to promote the teaching of music through the éducation System - in particular, 
former importance within the 

school syllabus. We ail know what an important rôle music plays in young people's lives, so its promotion within schools can only be a positive thing." 
Fran Nevrkla, chairman/CEO, PPL "By launching the Music Manifeste, the Government demonstrated it understands the 

term of copyright protection extended. The music industry and Government have a common 

éducation - culturally and helping children shine in other subjects. Music enhances life, makes the world a better place and prevents society from becoming an anarchie jungle. For music to flourish and for the business to remain a significant part of the creative industries and a major contributor to British and world economy, a high level copyright environment must be maintained and the 

Parties' manifestes." 

importance of the cr 
now needs to place greater emphasis on Intellectual property rights. While the launch of the IP Forum has been a welcome introduction, Government must take concrète steps to tackle the culture of casual online theft through more effective enforcement and 



and Government, and asks the main parties what they offer the industry. Robert Ashton reports 

k Westminster 

by the new Government with responsibility for the creative industries - and thus the music busi- ness (taking over from the DTI). The relationship remains to this day, with Stephen Navin acting as the link between the business and civil servants. According to John - now EMI Group's VP of government aff'airs - raoving the industry under the DCMS' wing was crucial i the Government recognised that "music is not just commerce, but also culture too". With a music adviser within the Government machine, the industry was encouraged to create other structures for it to engage with policy mak- ers. Thus, in addition to the individual lobbying activities of trade bodies such as the BPI, Àim, BMR and the MMF, the Music Business Forum has emerged as not only a forum for cross- industry debate, but an important lobbying tool at ministerial level. Similarly, the new IP Forum, on which EMI Group chairman Eric Nicoli repre- sents the industry's views to Government, and the Live Music Forum, itself a government concession to the music business to ofiset concerns about the Licensing Act, ensure the apparatus is now in place for the industry to be heard. One informed insider says the value of ail this networking is invaluable; "the only contact MPs have had with the industry in the past has been at The Brits, which is one-dimensional," the insider says. "MPs need faces they recognise. If the Gov- ernment knows people in the music business it will care about the industry." However, another government source concédés that although these avenues for communication are extremely useful, there are dangers that if the Government hears too many disparate voices it becomes easy to ignore ail of them. This is why as the mid-Nineties, when Nanette Rigg was MBF co-chairman and BPI executive chai appointed as music industry advisor within the Peter Jamieson believes the MBF is an essi DTI. Rigg was later followcd by Sara John, in a mouthpiece, because it can décidé on one a; slightly diflerent rôle within the Department of and then présent "the single voice of the i Culture Media & Sport, which had been charged industry". 

Ithinkwe punch above 
ourweight in ternis of the few people we spend on 
government fran NevrWa, PPL 

Music provides huge culturel and social benefits in addition to beingabig money- maker 

"The obstacle to government progress in previ- ous years was the constant war between factions of the music industry," adds Jamieson. "It means we were divided on issues." Another lesson the music business has leamed, according to John, is that in addition to "dove-tail- ing" its agenda with Government, the industry also needs to oiîer something in retum. She adds, "It needs to be a two-way conversation, to présent things we can do together and are mutually béné- ficiai such as 'how can we work together on music éducation?'" Considering how such mechanisms to sway opinion are compared to the advanced lobbying tactics employed by other industries competing for the Govemment's favours, many music execs are encouraged by the industry's achievements. "I think we do punch above our weight in terms of the few people we spend on government," says Nevrkla. "Other industries spend enormous time andmoneyon this." And the music industry's efforts certainly appearto be paying off. Pike believes the Commu- nications Bill represented a "sea change" because the industry successfully lobbied for and won an amendaient that promûtes diversity in music. "That was agreat success in itself and a réalisation among the industry main players that working together can get results," she says. For John Smith, général secretary of the Musi- ciens' Union, the way the music industry worked with the government on the Licensing Act is another positive example of good lobbying and ministerial concession. "We were a lot more comfortable with the final draft ofthe Licensing Act," says Smith, who played a key rôle in negotiating musicians' concerns - about 'two in a bar' rules and other issues - to the DCMS during the législative phase. "In the old days there would have been a stand- oflF, but we were able to make our point," he says. "Live music became a sexy issue. We said 'Live 

awareness-raisint). At the same time, I would urge them to lobby Europe to extend copyright term across the EU from 50 years to nearer tire US standard of 95 years. Tire work of recording artists and prodncers in Europe is at a growing disadvantage to tire US due to this nonsensical disparity. If tire issue is not resoived quickly, artists and labels will lose control of their music and their income from it." 
Sabine Schlag, executive director, Pamra "I would like to make the incoming Government more aware of how important it is to encourage the reading and playing of music at nursery and primary scliool levels in ordcr ta producc musicians amougst the 

next génération. Hand in hand witli this, it is important to educate children about the général concept of property, whether tangible or intangible. If children learn to respect others' property then they can grasp the fact that intellectual property is protecied, and that the livelihoods of performers and composers dépend on them as future consumers respecting the law." 
Adam Singer, group CEO, MCPS-PRS Alliance "Rock'n'roll can save the economy, as if the Government learns how to help music fiourish in the online world it will also learn how to protect Ul< pic as it becomes increasingly net dépendent. With each incrcase in internet speed, another 

industry gets threatened. At 9.6k knitting patterns were pirated, at 56k to 512k music gets pirated, at 5I2K to 4Mb TV and movies get pirated, as speed rises and 3D printers arrive, manufacturing and design will get Increasingly pirated; everything becomes a sub-set of intellectual property. I would say to Government, if you want to keep your industry and your tax base, get far more serions about copyright and digital rights management." 
John Smith, général secretary, Musicians' Union "First, the new Government must continue to support the live music sector. The Live Music Forum has been a tremendous gesture, but the Forum has no teetli and no funding. This must 

be remcdied so that full and proper support can be given to this crucial area. Second, there must be a significant increase, followed by a long period of stability, in the funding of the state subsidised sector. Third, there must be an unequivocal 
Government supporting and upholding the rights of creators and the creative industries." 
Peter Tudor, director of sales <& marketing, Wembley Arena; chair. National Arenas Association "Give us a country where government makes deiivering live events easier, not harder. Ensure that any new législation in any area doesn't inadvertently complicate things for the live music business. Putting on a 

show is complex enough without the impact of ili- thought through laws such as the Private Securities Industry Act which is increasing staffing 
inevitably - having a knock-on effect on ticket priccs. And gives us législation that makes it easier to safeguard and protect the live experience - a tougher approach to the rip- off activities of the ticket tout would be a good start." 
Alison Wenham, chairman, Aim "I would ask them to introduce tax breaks on A&R, so that some of the (huge sums of ) money which currentiy flows into UK film production would instead be invested in music production." 
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0 Would you swap your iPocl for a 
music-playing Nokia mobile phone? 
Write to mwletters@musicweel<.com 

In the conflicts of progress in the download era, success will inevitably corne at the œst of others 

The download era is taking its toll 

EDITORIAL 
MARTIN TALBOT 

Martin Talboteditor, Music Week. CMP Information, 8th Floor, Ludgate House. 245 Blackfriars Road, London SE19UR 

There is a rather combative nature about the business right now. Hot on the heels of Aim's OFT referral, the BPI is pursuing sériai uploaders, while the labels and pub- lishers continue to battle behind the scenes over the issue of the online rate. And then came Gorillaz-gate. It is, of course, no joking matter. To retailers nation- wide, this promotional stunt has become a source of fury. To lots of retailers, losing crucial single sales on an act of which they were big supporters is bad enough. But the potential loss of face - and résultant damage to réputation - adds injuiy to insuit. The damage which can arise from telling a regular customer that, sorry, they will have to go elsewhere to buy the new Gorillaz lût, is a substantial blow to their credibility and their claim to offer a reliable service. Life is tough enough for independent retailers at the moment. Struggling to compete against non-spe- cialists on the high street and supermarkets out of town, credibility is just about ail they have left. And then along cornes a highly anticipated new sin- gle and ail they can do is refer their customers to a rival retailer. And not just a run-of-the-mill rival retailer, but a download retailer in the download sec- 

tor. It is an independent bricks-and-mortar retailer's ultimate nightmare. It is heartening to hear the conciliatory words which were emerging from both EMI and Bard at the end oflast week. 
But a lesson can be learned from this épisode. It makes sense that this new digital era is ushered in with a degree of understanding beUveen the two cru- cial sides of the record business: the record compa- nies and specialist physical retailers. Physical product remains central to the music business of today and it will continue being so for many years to corne. Retailers must recognise - as Bard insist they do - that no-one can hold back the march of progress. In turn, record companies should not rush into the download era without a thought for the relationships on which they will continue to dépend for many years. It appears, from the events at the end oflast week, that lessons are already being learned and, as a resuit, further damage to this most crucial of relationships has been averted. That, of course, can only be good for an embattled industry - even if this is unlikely to be the last we have heard from this général issue. 

Aim is pro-industry despite 

its action against the chart 

third umpire (the OfficeerfFahh- Umt'siw-Trading)? It could have just given up, but its members were very vocal about not wanting that - and the firsl week's stats bear out its fears. It could have injuncted the chart, but that really would have been aggressive - and Aim does believe the chart is in the industr/s interests, just not quite yet What else? And what hami has the action done, other than cause 
Aim has the nen/e, 
the resomxes and the 
strength to stand tall 
controversy around the chart? And how is that différent to what was donc with the Gorillaz track? A message boarder suggested last week that Aim was using the regulators to advance the inde- pendent cause, at the cost of hold- ing back the industry. Well, dead right The regulators are there to protecl small business (and the consumer) and it is absolutely Aim's rôle to summon them to the rescue wlien it feels 

that small business i oppressedbybigbc Same as the Son 

industry - but Aim has the nerve, the resources and the strength to stand tall col- lectively, where others may not And what are we trying to achieve? A market in which amaz- 
break through and succeed, not be dépendent on the corporate pound. Aim does not exist to be popular, other than with its members - and its members, their interests and opportunities to succeed in the market place, it serves well. Which is not to say it seeks to disrupt the industry, as has been suggested. It is passionately pro- industry, pro-harmony and an industry team player, as evidenced by its long-running campaign to create a music industry council. As another publication eom- mented last week, on a différent indie initiative in a différent coun- try, when the "whiner" tag is applied to indie organisations, it is often shorthand for "You're right, int to hear it". Ils is chairman of Beggars Grou 

Can IPods live with mobile 
phone music players? 

Nokia is to launch a 4GB phone on which 3,000 tracks can be saved to hard disk. Could this be the beginning of the end for the iPod? that is easily repliéal 
John Chuter, The Echo Label T think Apple are smart enough to stay in this market and will no doubt launch a similar and probably more désirable product in conjunction with a mobile brand. 1 think the Apple brard will be a big player in the mobile music market for the foreseeable future. The way we ail do business is changing and we ail need to be as flexible as possible. 1 believe différent hardware formats and différent distribution methods can co- 

"It is a great looking device, it can do quite a few différent things, but the truth is that dedicated devices are always going to be of better quality. Apple and ourselves have put in years of research and only now are we coming up with what we would terni killer players. I don't really see Nokia or Motorola's pedigree in ail this, so there's a lot of catch-up to do." Jack Horner, Frukt 

Alan S Pell, Stage Three Music 'No. Apple has the dominant share of the mobile MP3 market and their 

What remains to be seen is whether or not the Interface is as élégant and simple as Apple's. The challenge is how easily it intégrâtes into people's lifestyles and with existing music services, products and catalogues that people have built up. If a phone can work in ail those ways, then wliy .■■buy.an IPod Mini?'  
how sexy an Apple iPod/phone/PDA combo would be? That will be Christnias 2006's must-have prezzie." 

the air do so for différent than those who download down-the-pipe service 



As he revives his legendary Bronze label with new 
signing Paddy Milner, Gerry Bran reflects on a 
changing industry and his reasons for returning 

recording studio and managing producers and recording engineers. But at the end of the day, I love thé 
Wliat do yon think was the secret of Bronze? triedtobevery sélective 

i look for somethmg thatl think is terrifie and happens bit différent And we were 

Heep and they copies and eve 

you four surfaces wl inchesbyl2ini re ail 12 

could never daim it was the greatest musicianship in the world, but they had something. Nobody has really done another Motorhead. The ni 
Ithoughtanyone 

it didn't really work. And 

years ago. How do you think the industry has devcloped since Bronze's peak years of the Seventies? Well, I go ail the way back to the days when EMI had Norne Paramour producing Cliff Richard and the Shadows and we ail know about H And they were ail 
nk the quality of A&R is ire. I think there are people ont there as good as who I used to find 30 years ago, but they don't get the chance, they don't have of getting a record deal, and 

îs which y< print onto. You don't get that with CDs these days. But that's the sort of quality I want to give people. You are quite critical of the music business today. Are you conccrned that some younger industry executives might resent that? Not really. I know people are going to say that but l'm not bothered. I was talking to my sister [the actress Eleanor Bron] and 1 said to her that I feel like ïm going on about things used to be great and feel like a real old curmudgeon. And she said, "but that's just faecause you you are able to compare what went on 20 years ago and other people can'L" Without wishing to be rude, you are no spring chicken - why do you really want to get back into 
My son Richard thinks, "why the hell are you doing it." But for one thing, I can't do nothing. On a Personal level, 1 can'twatch télévision in the afternoon and the morning. I can't do it 1 have to do something. And I was managing engineers and producers and it is difficult, I was finding myself trying to tell them where they were going wrong, "the reason this isn'l working is because..." Now l'm back in the studio myself 

ould do. I ( 

One of the things I wanted îs put some of the quality back. For 
with the packaging for our releases. Part of the problem that the industry hasis that we are not givmg people value. Five pounds for a single does not make sense. And 15 quid for a CD 

Originally, with Bronze, we used to do these gatefold sleeves, which gave 

making them and commg up with ideas, It has revitalised me. I also 

A computer game called SingStar Popworld is poised to take the convergence between music and video games to a new level. 
Does this game involve shooting tramps and dealing drugs to children while hard rock plays in the background, like most of the games I read about in the papers? 
the family. It lets you plug a microphone into your PlayStation and sing along to your favourite tracks and compare how well you fare against the originals, This Popworld version follows an earlier release one year ago, which has notched up more than 1m 
So it's computer karaoké? "We're taking karaoké out of the gutter," says Sony Computer Entertainment Europe music licensing 

And to be fair, he has a point. There are some ente features, such as technology that analyses the player's vocal skills and judges pitch, tone and rhythm. And there are also ail sorts of game play modes. Plus, it also features Simon and Macquita from Popworld, which is something you don't get down 
And how does this help music? It gets people interacting with différent types of music. For example, munis who would scoff at Beyoncé get to discover how great Crazy In Love actually is, while children learn that Elvis was actually rather good, despite the fact grai 

Probably, but Sony doesn't want to taik about that Which acts are on the new game? There are 30 new tracks and the people choosing the music have very good taste. Sélections range from pure pop by the likes of McFly and Annie to rock by The Clash and The Hives to hip hop from Outkast Eric B and Rakim. How do I get my music on the next 

classics that don't qualify. For example, Sony had secured the rights to Elton and George's Won't Let The Sun Go Down On Me. but rejected it because the intro and bridge were too long. Stairway To Heaven was rejected on similar grounds. If you think you have a suitable song, give SCEE a call. 

End ofan eraat 
the Ivors 50th 

be more neatly timed, given it will happen just days after the historié 50th Ivors. In half a century of the event, Reichardt has reportedly 

making the most of his 
Zealand to follow the British Lions tour...0n the thomy subject of the BPl's indies-liaison strategy, expect a 
a virgin to the sector.-.Back in the world of music publishing, don't be if Jarvis Cocker and 
a sense of déjà vu when tl signed his new publishing deal with Manners' Warner/Chappelf Back in 1992, the pair were inking a similar lie-up when Manners was running Island Music Publishing...That Alicia Keys clearly has no brand loyalty. Having done a turn at ITunes' UK 

r 3,000-tra 

holding mobile phone - a potential rival to Apple's device.. Want to know why merger partners Capital and GWR arc so appealing to women? Enter their merged name G Cap into Google and the highest- ranked resuit to appear is for a vibrator...Probabiy just as excited currently is Rowetta from X-Factor. She's getting ready to slep back into the spotlight after signing with Gut.. 
meeting The OC in a new music TV sériés currently in the pipeline... Coldplay's number eight début this week on the Billboard Hot 100 . incredibly secures a British presence in the Top 10 for the first time since September 2002 when Daniel Bedingfield was waving the flag... Meanwhile, a key industry figure was making the front page of the FTIast week ahead of Thursday's General Election. In the political battle for the business vote, the Tories were proudly pointing to 67 business leaders who had signed a letter in the broadsheet backing the party. Among them was Scan O'Brien, chairman of the Telstar Music Group . On the same newsstands, there was little quidpro quo surprisingly in last week's PRs On PRs feature in The fndependenfs Media Weekly supplément. Alan 
Partridge ail won favourable mentions from their fellow PRs, while Barbara Charone emerged as the consensus choice, picking up props from Hall, LD's Bernard Doherty and Connie Filippello.Minder nan John Fogarty's son Patrick really has earned his pocket money this week as the publisher was yesterday (Sunday) expecting a 
track Signs. The tune featu Band Minder copyright which by Signs producer Pharrell Williams' way after young Patrick slipped the Neptunes man a Minder 

Ever wondered hc was being raised by thoso Comic Relief records that have beeu dominating tire singles chart for past two monlhs tire groundwork by t tire year's then biggest smash with their charity single Ali About You and then Tony Christie came along and showed the young whipporsnappers how to do things by taking over at the top 

spot with a Comic Relief record of iris Own. And last week, when 
top, Ujjijarsal handed over a .charity. McFly's Harry Judd, Comic Reliefs Richard Curtis, Island Records Group général manager Jason lley, McFly's Dougie Poynter, Christie, ami McFly's Tom Fletcberami 
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Head of sales OMO 

s*OL U tTion S He/She Wl"also exhit>it the attributes and corn™":'31 acumen that 

SANCTUARY 
RECORDS GROUP TV and Licensing Manager Wamer Chappsll Music 

A&R STAR REQUIRED 

weir^tlie^ir'tyto prtch for'new 

ss&assïfâsg- i"-fabric 

Admin Assistant IMtesia PPL require a Admin Assistant for 3 montbs In tbeir busy PR Department. Reporting to the PR Director, you will be the lirst point o( contact for général PA/ADMIN ASSISTANTS 
New Business Music Agency in Brighton is looking for 2 assistants. Must be computer literate and able to work under pressure in a busy office. 

Piease email CV to: postmaster@l 3artists.com jigctaw 
Free Music Courses 

is music your business? 
Female Applicants Welcomed Music T echnology/Production/Performance 

accredited courses, Full time/part lime. Start 
September. 18yrs+ 
OPEN DAY ?h May 2005 
For détails contact CM on 020 7633 0550 or 
email everyone@cmonline.org.uk 



Classified 
Contact: Maria Edwards, Music Wccli Classified Sales, CMP Information, BtliFloonludgateHousc, 245 Blackfriars Road, London SB 9UR T; 020 79218315 F; 020 79218372 E: nianagmusicweekxoni 

Rates per single column cm Jobs; £40 Business to Business & Courses: £21 
Spot colour add 10% Full colour: add 20% Ail rates subject to standard VAT 

Tbe latest jobs are also availablc online every Friday at www.musicweelccom Booking deatl'ine Tbursday !0am for pubfcto the following Monday (space permtbng). Cancefiabon deadline: iOam Wedncsday prier to publicaiion (for sériés booldugs: 17 days prier to publicattail 
BUSINESS TO BUSINESS 
PACKAGING _____ 

PROBABLY THE ST PLATE IN THE 

VI SES 

red 

:d dvd vinyl + games 
displays ■ X + storage jrefittings-dlsplays-storage-counters J: :hdn cjor dolas-slatwall-shelves 

www.redc Jisplays.com tekovss239001 

Farrïngdon 
Office 

Building with 
Music Studios 

FOR SALE 
Roof Terrace & Car Parking 
PLEASE CONTACT Richard Susskind & Co 020 7831 8311 

Rolled Gold 

THE WHDLESALER TO THE TRADE 
Qver Z,5Da,Dap CD'S/DVD'S AVAIUABL.E 

Distribution and Service SECOND TD NDNE 
INDEPENDENT DISTRIBUTION TAILORED FDR INDEPENDENT LABELS 

WANT TO SELL ON THE NET ? 
Internet Fulfilment Services 

EDI Droerins available 
INCREASE YOUR PROFITS WITH LOW PRICES/SPECIAL DFFERS 

□ NE CALL TD DPEN AN ACCOUNT, REQUEST A PRICE LIST OR PROPOSAL 
View dur stock list OR ORDER VIA THE NET FROM WWW.RaLLEDGaLD.NET 

WBM 

S, damont 
ManufaclurersofVlnyl Records 

7" & 12" Available Compétitive Prices A Dedicated Customer Service Team 

round 
LARGE MULTI PURPOSE SPACE AVAILABLE 

Roundhouse Studios Complex, Cferkenwell, EC1 
NOTICE 

We will buy and clear anything new on CD & DVD formats. 
The best prices for you guaranteed. 

I1 It's that time of the year  Looking tO ITIOV©? 

Need SpGCiclliSGd staff to drive your department 

Look for succgss without thG stross. 
Advertise here by calling Maria on 0207 921 8315 or email maria® 

rwards? 

nusicweek.com 
; 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 18 

ms mmm 

SINGLES NUMBER ONE TONY CHRISTIE (IS THIS THE WAY 
Justin TimbeHake's appearance on Snoop Dogg's Signs single couldn't quite provide it with enough extra sales to topple Tony Christie, who thus extends his stay at number one to seven weeks. The most recent six-week topper that he would have tied with had Signs been number one was Black Eyed Peas' 2003 monster Where Is The Love - on which Timberiake also provided an assisl 
ARTIST ALBUMS NUMBER ONE BRUCE SPRINGSTEEN DEVILS & DUST (Columbia) Glowing reviews from critics and a free DVD help Bruce Spirngsteen to lus highest first-week sales since 1987's Tunnel Of Love and his sixth number one album spanning 21years. 
COMPILATIONS NUMBER ONE VARIOUS HAPPY SONGS (EMl/Virgin) A new and successful concept for EMl/Virgin, the uplifting Happy Songs compilation is itself uplifted 2-1 with sales week-on-week up by 6.4% to 28,592 helpingitto topple Now! 60. 
RADIO AIRPLAY NUMBER ONE COLDPIAYSPEEDOF SOUND (Parlophone) The introductory single from Coldplay's X&Y album vaults 9-1 on the airplay chart, with a total audience of 63.37ni. 

THIS WEEK Ludacris The Red Light District (Mercury): Tom Mcrae Ail Maps Welcome (DB) MAY 9 Steve Brookstein Hearl And Soul (BMG); Teenage Fanclub Man-Made (PeMa): Moreheeba The Antidote (Echo): Team Sleep Team Sleep (WEA): Kathryn Williams Over Fly Over (CAW) _____ MAY 16 System Of A Down Mesmerize (Sony): Faithless Forever Faithless (Cheeky): Faith Evans The First Lady (EM1): The Duke Spirit Cuts Across The Land (Loog): Van Morrison Magic Time (Polydor): Juliette & The Licks Youre Speaking My Language(Hassle)   MAY 23 Gorillaz Démon Days (Parlophone): Belle & Sébastian Push Barman To Open Old 

Market still 
hooked on 
Christie 
by Alan Jones A strong sales performance from Snoop Dogg's Signs threatened to bring an end to Tony Christie's domination of the singles chart, but in the end Christie prevailed with (Is This The Way To) Amarillo registering 47,945 sales - a 17.1% dip week-on-week - to secure victoty over Snoop by a 2.9% margin. Signs' sales of 46,596 were the third highest for a number two single thus far in 2005 and éclipsé ail of the first 10 number ones of thi Amarillo has no number one 1  tangCher's Believe (1998), the Spice Girls' Wannabe (1996) and Robson & Jerome's Unchained Melody/White Cliffs Of 1 (1995) as the 1 

Love Is AU Around, 

copies as 2005's second-biggest selling single (McFly's Ail About You/YouVe Got A Friend) and six times more than the year's number three (Jennifer Lopez's Get Right). New singles by Akon, Eminem and The Killers should 

WoundslJeepster): The Coral Invisible Invasion (Deltasonic): Four Tet Everythings Ecstatic (Domino): Kelly Osboume Sleeping In The Nothing (Sancluary) MAY 30 Oasis Dont Believe The Trulh (Big Brother): Turin Brakes Jack In A Box (Source): Black Eyed Peas Monkey Business (A&M)  JUNE6 The Tears Here Corne The Tears (Independiente): Coldplay X&Y (Parlophone): Geri Passion (Virgin); The White Stripes Get Behind Me Satan (XL): Kraftwerk Minimum Maximum (EMI): Nine Black Alps Everything Is (Island): Shakira Pajacion Oral 1 (Columbia) JUNE13 Funeral For A Friend Hours (Atlantic): The Magic Numbers tbc (EMI): Kevin Mark Ttail Just Livin (EMI): Foo Fighters In Your Honor(RCA) 

challenge a week hence. Physical singles regained their lead over downloads last week, with sales of 395,254 - an increase of 9% week-on-week - while downloads dipped by 10% to 369,803. Overall singles sales tallied 765,057 - a 0.8% décliné week-on-week. Meanwhile, after plummeting to a 141-week low the previous week, albums staged a modest recovery, with artist albums gaining 8.2% at 1.79m, compilations improving 8.5% to 454,485 and total sales climbing 8.2% to 2.25m. Bruce Springsteen's Devils & Dust made the largest contribution to that total, selling 62,311 copies. That's the highest tally for a number one artist album for five weeks, but ranks only eighth out of 17 weeks so far 

whose Love, Angel, Music, Baby set rebounds 15-8 on a 46.1% increase in sales; Athlete's Tourist, 
week high - with a 66.1% hike; and Mylo's Destroy Rock & Roll, which responds to growing exposure for upcoming single In My Arms by increasing sales 103.7% to jump 140-69 - a 12- week high-while recording ils 100,000th sale overall. Finally, after five weeks at number one on the compilation chart, Now That's What I Call Music! 60 surrenders ils chart title to Happy Songs. Now! 60's the first album to sell double platinum this year though, with 25,512 sales last week bringing its overall tally to 602,966. 

SINGLES Sales versus last week: -0.8% Year to date versus last year: -8.6% MARKET SHARES Universal 49.1% Sony BMG 28.7% Others 11.8% EMI Warner 1.6% 
ALBUMS Sales versus last week:+8.2% Year to date versus last year: -1.8% MARKET SHARES Universal 38.4% Sony BMG 28.1% 137% Wamer EMI 11.4% 
COMPILATIONS Sales versus last week: +85% Year to date versus last year: -12.9% MARKET SHARES EMI 38,93 Universal 25.05 Others 18.85 Sony BMG 9,95 Wamer 745 
RADIO AIRPLAY MARKET SHARES Sony BMG 35.4% Universal 32.9% 

CHART SHARE Origin of singles sales (Top 75): UK: 62.7% US: 33.3% Other 4.0% Origin of albums sales (Top 75): UK: 57.3% US: 38,7% Other: 4.0% 

Mute has confimied the release of new Goldfrapp material in August. The duo - Alîson Goldfrapp and Will Gregory - have been recording at their studio in Bath and the first single Oh La La - which is said to be heavily glani infiuenced - is due for release on August 8. The album, which is as yet untitled, is scheduled to follow on August 22. 

SINGLES THIS WEEK IdlewildlUnderstandlt (Parlophone): Chemical Brothers Believe (Virgin): Sons And Daughters Dance Me In (Domino): The Duke Spirit Love Is An Unfamiliar Name (Loog): Faith Evans Again (EMI); The Killers SmileLikeYouMeanlt (Lizard King): Van Morrison Celtic New Year (Polydor): Lemon Jelly Make Things Right (XL)  MAY 9 Gorillaz Feel Good Inc (Parlophone): The Coral In The Moming (Deltasonic): Doves Snowden (Heavenly): Cliff Richard Whal Car(Decca): Crazy Frog Axel F (Gusto); Kelly Osbourne 1 Word (Sancluary) MAY 16 Audio Bullys Baby Shot Me Down (Virgin): Mylo In My Arms (Breastfed): Jennifer Lopez Hold You Down (Epie): Oasis Lyla (Big Brother); New Order 

Fbrful|erlisHngs.seerausieweék,cpm . 
Jetstream (London): Kano Brown Eyes (679): Daniel Bedingfield The Way (Polydor). MAY 23 NellyN Dey Say (Island): Geri Désire (Innocent); Gwen Stefani Hollaback Girl (Polydor): Brian McFadden Démons (Modest): The Magic Numbers Forever Lost (EMI); MobySpiders (Mute); Coldplay Speed Of Sound (Parlophone): The Bravery Fearless (Loog) MAY 30 Coldplay Speed Of Sound (Parlophone): LCD Soundsystem Disco Infiltrator (DFA); Ashanti Dont Let Them (Mercury); Lady Sovereign Blah Blah (Island): The White Stripes Blue Orchid (XL): Do Me Bad Things Liv Ulman On Drums (Must Destroy): Faithless Why Go (Cheeky): Foo Fighters Best Of You (RCA); Funeral For A Friend Streetcar (Atlantic): Girls Aloud 



Third time lucky 

for Triple 8 

A sponsorship deal 
h Storm fashion is waSn. 

providing Triple 8 with 
the ammunition to 
delivertheir third hit 

Mark De Clive Lowe 
Tide's (ABB 

Dey Sey (i slang) 

jazzy interplanetary hip-hop infused dancefloor ftmk record 
Markde Clive Lowe, this 
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roo ngniers tsest UT You 
(RCA) ADAM UYTMAN, HEAD OF MUS1C, KERRANC! RADIO UK 

and they h This is a really strong, infections record that cornes with the instant familiarity of Grohl's btinding vocals. It is a perfect radio record for Kerrangi. One listen and you are well and tndy hooked. Bring on the album." 
Chris Coco and Sacha 
Puttnam Remasterpiece 
(EMI Classics) 

l lus is a signihcant departure for both of these artists, in what they describe as a turntable symphony. Classical artists including Mahler, Satie and An'o Part are remixed and blended with Sacha's own compositions. Although 1 was slightly sceptical at (irst, it Works really well, something like Karl Jenkins meets Brian Eno. Aggressive instore play should drive some significant sales." 
Modey Lemon The 
Curious City (Mute) 

"Rabid animais would bave had more sense than this Pittsburgh trio. Why else would Modey Lemon create the kind of dangerous magical noise that makes your ears bleed when they were so close to hitting the garage rock big time? But far from imploding, they've found their focus with this album - it's ail crashing dynamics and grungey 

My Top 10 

MICHAEl NYMAN OIARY OF 10VE (MM 

|. TEAM LA NOTA LOT OF NICE PAYS (EARSUGAR) 6. BRIAN ENO AN ENDING (ASCENT) (SILVASCREEN) T JOBY TALBOT JULY - MURMURATION 
i JACA OAZZIST MIKADO (SMAtlTOWN SUPERSOUND) MO OREAMiNC OF SHIBUYA IN THE RAIN AGA1N (DISTINCTIVE) 10. BALANESCU QUARTET MOUNTAIN CAU. (MUTE) 

"Solo piano music doesn't get much better than Michael Nyman and every track on his new album stands ont. Joby Talbot follows in the footsteps of Nyman and releases what should be his breakthrongh record. The Balanescu Qnartet give me the opportunity to braadcast some yodelling across the airwaves and Jaga Jazzist adds choral music to their revolutionary palate. Chris Coco produces a beautiful second album and Team LG début with some sublime meiancholy." 

Top lOacts on C4 L Kylie Minogue (Parlophone) 2. The Subways (Warner Bros) 3. The White Stripes (XL) ' 'ns(RedFlag) 

•s, that gave the channel ence to move deeper intô "event" music télévision. "It rated better than we expected and gave us the confidence to say 'let's not rule out putting music in peak timeslots'," says McCallum. "You've just got to be clever about what you put where. With a 

TRobhie's Knebworth 
performance] rated 
better than expected 
and gave us confidence' 
festival like Dotvnload, for example, we're not going to screen it in a primetime slot, but 
very loyal and they're going to seek it out wherever you put it on, so it still Works for us." The association with these big brands bas led to stronger ties with corporate brands such as Nokia and 02, which are involved with the festivals. "It's not alwavs about the ratings for us," says McCallum. "The 

builds in the minds of our audience is very bénéficiai, but the reality of the situation is we wouldn't be able to do it without 
es of Nokia.» Long lerm, 4 intends to continue to develop the music content and McCallum is confident they can continue to kick goals. "People know they ca tum to Channel 4 for music. I se with pride that no-one else is making music a priority in the way the 4 is. Whether it's bringii Kylie to a mainstream Saturday night audience or getting exclusive access to Oasis." Address: Channel 4,124 London, SW1P 2TX. Tel: 0207396 i E-mail: tjones@channel4.co.uk 

ry Rd, 

Instore - Kathryn Williams, Steve Brookstein, Morcheeba, Afro Cuban Allstars, Weezer. Jaqueline Du Pre, Nitin Sawhney 
Instore - Aesop Rock, The Kills, Mogwai, M Ward, The Flaming Lips, Thievery Corporation, Ar Gospel 

®HMV Windows - CDs from £4.99, DVD Campaign 3 for £20; Instore - Lucinda Williams. Mr Scnrff, Lack, VHS Or Beta, Grant Green, Electric Light Orchestra. Dead Fly Buchowski, Snoop Dogg, Weezer. Teenage Fandub, System Of A Down, Game, Ludacris, Gorillaz, Amsterdam. Coral, Kelly Osbourne, Lemon Jelly, Raveonettes, The 

S 
Instore - Steve Brookstein, Weezer, Best Album Tracks, Strictly Dance Fever; Album Of The Week - Steve Brookstein 

r|«Wr^i| Windows - Single Price Point Promotion; Instore - Steve Broo'<stein- Morcheeba, Teenage Fandub, Best Album Tracks Ever, Weezer; Recommends - BodyRockers, GZR, Joui Mitchell, Kingdom Of Heaven OST. Team Sleep, Turboneqro 
PUUfflCLEIEIHOi 

Selecta listening posts - Turbonegro, Kathryn Williams, The Duke, Cut Copy, Geezer Butler; Mojo listening posts - This Is Soul Home - No. 15, Jackie Leven & lan Rankin, The Appalachians, Kathryn Williams, Bobby Conn 
Sainsbury's Instore - Steve Brookstein, Morcheeba. Amerie, Weezer, Best Album Tracks, Strictly Dance Fever; Album Of The Week - Steve Brookstein: Compilation - Heart & Soul: Compilation of tlie week - Strictly Dance Fever 

Singles - Akon, Chemical Brothers, Eminem, Freefaller, The Killers, Lil Jon & the Easlside Boys, Weezer; Albums - Elvis Presley, X-Treme Hardcore, Chemical Brothers, Basement Jaxx, Amerie, Cream, Destiny's Child, Hit Me Baby One More Time. Max Speed, Nine Inch Nails, Rhantom of the Opéra OST, Pop Jr 
Windows - The Caesars, BodyRockers, Nine Incl Hard-Fi, Ja Rule, Editons, 5 for £30 campaign; In Razorlight, MIA, Yo   

Album chart recommen Classical Recommends - ( recommends - Later wit 

ookstein, Morcheeba, KT ■ Strictly Dance Fever; Best Album Tracks_Ever!; lel Nyman; Music DVD 
W00LW0RTHS Album of the week - Morcheeba; single of the week - Doves; Albums - Morcheeba, Strictly Dance Fever, KT Tunstall, Best Album Tracks... Ever!, The Killers. Feeder; Singles - Doves. Kelly Osbourne. Gorillaz, Jennifer Lopez 

Destiny's Child Giri; KT Tunstall Other Sid 
Wondcr So Wtial Tlio Ri; Morning; The Stands Do 

Nteith Urban Days Go By; Lucie Sîlvas 
Coldplay Speed Of Sound; *Danicl Bcdlngficld " e Way; Destiny's Child Girl; Eminem Mocking d, Faith Evans Agairr. Gadjo So Many 
Giri; Jamiroquai Fcels Like 1 

Boys WilIBe Boys; The White Stripes T " 

Kaiser Chiefs Every Day I Love You 

Step; Eminem Mocking Birtt Gwen Stefani Hollaback Giri, Gwen Stefani & Eve Rich Giri; Kelis In Publiq Mario Let Me Love You; Mary J Bllge MVP; Studio BI See Glrls; The Game How We Do; The Game feat 50 Cent Haie It Or Love le TWIsta feat Falth Evans Hope; Will Smith 

Dowtc Mylo In My Anus. Snoop Dogg Signs; 
Gadjo So Many Times. Jennifer Lopez Hold You 
On; Trick Oaddy Sugar 



ALBUM OF THE WEEK Maximo Park A Certain Trigger 
SINGLE OF THE WEEK Oasis 

s 

Li'l Jon & the East Side Boyz 

a Aller lus guest spots on Cmra s Goodies and Usher's Yeah. Li'l Jon teams up with Usher, Ludacris and the Ying Yang TNvins 
rrvc^rrt=s s in part 

Lopez feat. Fat Joe cSnl 
Œneart 

problem following in its foolsteps. featuring Q-Tip, is on Radio One Currently C-listed at Radio One, Upfront list. and climbing Mld^s Urban 

VsYes 
sr Destroy Rock & Roll with this 

s 

nie First Lady (FMI 4771172) After scoring a hit with The Go Ones, the US/UK duo areback 



TV Airplay Chart 

i SNOOP DOGG S1GNS 
2 BLACK EYED PEAS DONT PHUNK WITH MY HEART MM 532 197 GWEN STEFANI HOLLABACK GIRL "î^jl lêT 4 5 AMERIE1TH1NG COUIMBI» 454 5 GORILLAZ FEEL GOOD INC. «« 436 6 EMINEM MOCKING BIRD An™ 428 
7 3 OASIS LYLA biobpo,™ 386 
8 8 AKON LONELY 369 
9 11 WEEZER BEVERLY HILLS œ™ 361 
10 7 DESTINY'S CHILD GIRL COUMW 343 
11 10 CIARA FEAT. MISSY ELLIOTT 1,2 STEP L«ACE 316 
12 13 THE KILLERS SMILE LIKE YOU MEAN1T UZARDK1KG 3U 
13 MARIAH CAREY IT'S LIKE THAT OOFA™ 310 
14 JENNIFER LOPEZ FEAT. FAT JOE HOLD YOU DOWN EPIC 279 
15 : 12 WILL SMITH SWITCH fomm 275. 
16 B TONY CHRISTIE FEAT. PETER KAY ...AMARILLO RSflLSflJSICTV 268 
17 9 MARIO LET ME LOVE YOU 267 
18 18 THE GAME HATE IT OR LOVE IT «uva* 265 
19 29 JAVINE TOUCH MY PIRE 1SUW 263 
20 21 BASEMENT JAXX OH MYGOSH XL 260 
21 45 KAISER CHIEFS EVERYDAYI LOVE YOU LESS AND LESS o w™»» 244 
22 28 KELLY OSBOURNE ONE WORD 229 
23 37 BRIAN MCFADDEN DEMONS '«bt/SONV 219 
24 17 50 CENT CANDY SHOP W*# 214 
25 30 FAITH EVANS AGA1N m 209 
26 31 BODYROCKERSI LIKE THE WAY 207 
26 MAX GRAHAM VS YES OWNER OF A LONELY HEART mv STRVOtSOMl 207 
28 45 THE FUTUREHEADS DECENT DAYS AND NI6HTS 206 
28 20 ROOSTER YOU'RE SO RIGHT FOR ME 206 
30 150 ASHANTI DONT LET THEM fflElWl 203 
31 24 LUCIE SILVAS THE GAME IS WON ™ 202 
31 23 LEMARTIMETOGROW 202 
33 42 MY CHEMICAL ROMANCE HELENA 199 
34 ROB THOMAS LONELY NO MORE AWimc 192 
35 480 AUDIOSLAVE BEYOURSELF 184 
36 21 ATHLETE HAI FIIGHT 183 

182 37 SO JOJONOT THAT KINDA GIRL m 

38 25 NATALIEIMBRUGLIA SHIVER BSimiSIDE 181 
39 JJ KYLIE MINOGUE GIVING YOU UP «« 
40 587 THE BRAVERY FEARLESS 1000 172 

clean pair of heels on the TV chart for Ihe fourth 

58 from Kiss TV. 

which oxplodes 167-3 on the chart this week, amassing 461 

Snoop Dogg maintains the top 
spot, while Gwen Stefani 
rockets almost 200 places with 
her video for Hollaback Girl 

CO:UK 
Bloc Party Bdoquet; 

iiwii'ii'Hii'jyii 

ii'iii'Mi'iiiny'iffl 

li'iliifi'-liiiltiii'iir 



xr 
Saies expectancy for the Coldplay comeback 
shifts up a gear, as Speed Of Sound arrives 
at number one, while Destiny's child and The 
Coral make upswings into the Top Three 

The UK Radio Ai 
/ / iÉi / / . 

(1 ■: : 0 ICOLDPLAY SPEED OF SOUND un 188 63.36 78 
! 2 6 5 6 I DESTINY'S CHILD GIRL c0iu"8l;' 1777 12 60 
: 3 73o |THE CORAL IN THE MORNING oaT,œilc 1145 36 55.07 

4 3 5 .6|ATHLETEHALFLIGHT BWOfWH 1450 55.02 
5 . io B NATALIEIMBRUGLIA SHIVER MSIK 2345 50.45 
6 f6 > ISNOOP DOGG SIGNS CEFfEH 1717 45.71 
7 2 n .o (MARIO LET ME LOVE YOU 2024 43.35 
8 J ? o tMAROON 5 MUST GET OUT 1256 36.93 
9 s 6 s RAZORLIGHT SOMEWHERE ELSE vmico 931 36.52 
io b 4 o (akonlonely iswm> 1205 34.15 
11 r 3 0 STEVIE WONDER SO WHAT THE FUSS mtom 458 34.10 
12 n 3 o BLACK EYEDPEAS DONT PHUNKWITHMYHEART M.M 852 33.92 
13 i. B n CAESARS JERKITOUT vusm 886 31.48 
14 » i o KTTUNSTALLOTHERSIDEOF THE WORLD RELENT11SS 751 28.14 
15 u 7 .5 (STUDIO BISEEGIRLS eOSSTOA,» 689 27.68 
16 33 3 22 (GORILLAZFEELGOODINC. 547 27.41 
17 3» 3 » EMINEM MOCKING BIRD Anowm 753 26.98 
18 i3 s » LEMAR TIMET06R0W SONY 1636 26.78 
19 37 , 0 (FAITH EVANS AGAIN EMI 1068 26.16 
20 io u 2i GWEN STEFANIFEAT. EVE RICH GIRL INEERSCOEE 1581 25.92 

( 21 33 u « JEMTHEY «MM; 1255 25.5 
| 22 39 3 o THE GAME HATE IT OR LOVE IT P0EYD08 445 24.71 

23 i9 m os BASEMENT JAXX OH MY GOSH » 879 24.21 
24 38 3 o OASIS LYLA CiCSROIilER 622 23.89 
25 37 , 0 (LUCIE SILVAS THE GAME IS WON MERCURY 984 23.68 

ŒoSs ilsS 
T. 

Some 42 wecks afterlast single Lct'sGet It Startcd peaked at 


