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Universal UKchief set to boost UK acts' access to US market after taking international post 
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Your guide to the latest news from the music industry 

Wamer's shares 
slip on fiKst day 
® Warner Music had a bumpy introduction to the stock market last Wednesday, its shares slipping 3.5% on its first day of trading. The shares fcll from the opening price of $17 to $16.40. WMG had hoped to open its IPO price at around $22, but was forced to eut it to $17 following poor reaction from analysts. ® A légal battle is continuing at London's High Court over the international rights to a number of Cuban songs, many popularised by the BuenaVista Social Club. Editera Musical de Cuba, a company with alleged links to the Cuban government daims UK publishing rights, but the original rights holder Peer International Corporation, which instigated the court action, says its copyrights have been illegally taken over. • Universal Music is gearing up tp sell its CD and DVD manufacturing and distribution plants in North America and central Europe. The sale will see Atlanta-based communications company Glenayre Technologies purchase Entertainment Distribution Company, which will undertake manufacturing and distribution for Universal. • Ulster TV bas made a bid for the 

independent radio production company AH Dut Productions. 
in current affeirs programming with its output including programming for 

two-and-a-half years this summer 
Bros Records. Mis début Warner Bros single Ail Tire Way, co- written and co-produced by his long-time collaborator Mark Hill, will appear on August 8 and will bc followed two weeks later by his third studio album. Previously signed to Wildstar in the UK - the jointly-owned venture faetween Telstar and Capital Radio - David 

bas enjoyed a close relationship with Warner Music, with both previous albums released on Atlantic in the US and through Warner Music in Europe and Australia. "l'm very excited about this release and excited to be working with Korda [Marshalll at Warner Bros." says Colin Lester from Wildlife Management "Korda's got a young, energetic team tliat are ready to take on the world and that's where we need to be with this record." 

group which owns 16 UK local radio stations and the TalkSport national licence, UTV has offered a 91p per share offer for the company in a bid that totals £98.2m. ® Jazz FM's slide away from a pure jazz format has helped parent company Guardian Media Group Radio move into profit for the first time. The group has increased turnover for the financial year ending March 312005 by 17% to £24.5m. Manchester-based Smooth FM, which rebranded from Jazz FM one year ago, increased turnover by 53% and its sister London station's turnover rose 10%. ® GCap and Chrysalis warn of tough 
© Apple has expanded its European download opérations with the launch of iTunes stores in Denmark, Norway, Sweden and Switzerland. 
ratio. p6 
been set up to release DVD and catalogue CD titles, kicking off with a documentary DVD from The Flaming Lips. High Coin lias been launched by former Cadiz Music managing director Richard England and former Warner Music and Virgin Retail executive 
9 Somethin' Else has bought a 

Hector signs deal 
with Sony/ATV 

1 

• Radio production company Wise Buddah has secured a sériés of deals across BBC and c supplyjinglesanc packages. Agreements are in place with Capital FM, BBC 6 Music. BBC Radio Wales, Radio Zet and Dubai 92. © Yahoo Music links up with Cads/Music Vision Awards. p4 
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Mermaid Theatre on July 2. They include Clare Teal, Jamie Cullum and Ray Gelato for the jazz artist of the year, Lake Records, Liane Carroll and Midiael Garrick for the best of jazz award and Gwilym Simcock, Ingrid Laubrock and Gwyneth Herbert for the rising star award. 

Capital maltes 
way for Live 8 
@ Capital FM says its annual Party in the Park event will not take place this summer, making way for Bob Geldofs Live 8 concert, which will eoincide with the G8 summit in Edinburgh, on July 2-3. Organisera Capital FM and The Princes Trust have agreed to step aside so Live 8 can go ahead and use the Hyde Park site normally occupied by Party in the Park. O Channel 4 is to broadeast an extra eight hours of music programming daily on its digital entertainment channel E4. E4 Music Zone will be broadeast from 6am to 2pm every day. G Nationwide Mercury Prize organisera have announced a dosing date of June 2 for entries to this year's compétition, open to UK or Irish  n July 20 2004 and July 18 2005. The winner will be announced on September 6. • Unions are promising to prevent any live broadeasts on Radio One, Two or Three from going ahead during a sériés of 24 hour stoppages at the BBC. Union members voted overwhelmingly in favour of industrial action, scheduled to run on May 23, May 31, June 1 and 

® Sony/ATV lias signed songwriter Wayne Hector to a long-term publishing deal covering future copyrights, the first signing since Rak Sanghvi became managing director. Hector has written 32 international number one singles to date. ® Strongbow has unveiled three média deals to promote its annual music campaign at the summer festivals, The deals, brokered by Starcom Mediavest, are with radio stations Galaxy and Kiss National and the website virtualfestival5.com. • Fiction has re-signed lan Brown ready for a rétrospective and new album, as well as upcoming Dublin band Humanzi, The label will release an lan Brown best of in August and a new studio album in 2006. • Scotland's leading showease event Go North has secured a range of co- promotion partners and média tie-ins for the June 1-2 event in Aberdeen. Radio One's Evening Session in Scotland will broadeast one of the gigs, PRS is sponsoring a singer/songwriter stage and Channelfly has committed London's Barfly to host a night featuring some of the event's 

• Emap Radio is moving Andrew Jeffries across from its Kerrang! Radio brand to take charge of programming at Kiss. Jeffries, previously programme director of Kerrang! Radio and West Midlands-based Kerrang! 105.2, has been given the same title at Kiss, repiacmg Simon Long who is joining Somethin' Else • Ronan Kealing is to host the fifth IFPI Platinum Europe Award in Brussels on July 12. The biennial awards honour artists who have sold in excess of 1m albums in Europe. Qualifying artists from around Europe will attend the ceremony at Hôtel le Plaza alongside a specially invited audience of European Commissioners, Members of the European Parliament and record company executives, • James Purnell is the new minister overseeing musie p5 » Ricky Gervais and writing-partner Stephen Mercliant are returning to Xfm to host their Saturday afternoon show for six weeks starting on Mav 28 • Richard Hell, Tori Amos and Yoko Ono are among the acts which have been added to the bill for Patti Smith's Meltdown at London's South Bank Centre in June. ® The BBC has announced the nominations for its fifth annual Jazz Awards, taking place at London's 

Q The Rolling Stones an on a world tour this summer, with 35 dates already confirmed in the US and Canada. The band will then tour Mexico, South America and the Far East, ending up in Europe in the summer of 2006. • US performing rights association BMI has launched a sériés of podeasts. Cribsheet pis FM local licence for Banbury 1 station The Bear, a subsidiary of the CN group. • Entries are being invited for an awards ceremony in Los Angeles in August celebrating CD packaging. The Alex Awards, named after Alex Steinweiss who created the first album cover in 1939 for Columbia Records, are organised by Medialine, a New York-based magazine covering packaging in the entertainment 



News 

News edited hy Paul Williams 
Cut-price subscription offer undercuts rival as industry players voice concern over low prices 
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Aim given task of cracking massive potential market 

Office opening pats 

China in UK's hands 

by Jim Laïkin The doore open today (Monday) on an office in Beijing designed to help the British music industiy crack the vast Chinese market. Aim and the UK Trade & Investment have contracted for- mer Zomba chief Stuart Watson to run the opération, which \vill offer adrnee and contacts to labels, pub- 

IFPI figures, sales of singles, CDs and DVDs amounted to S211.8m in 2004. Although this represents a 6.8% increase on 2003, in a of 1.3bn people ' 
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Nominations for Cads 

bring unlikely rivalries 

latest raft of nominations for tl 
Oasis are one of six acts in tlie running for tlie hest music DVI award, while sliortlists have al been released for tlie music 

In the live music DVD category, Scissor Sisters will be up against titles by Pliil Collins, DJ Sliadow, Norali Jones & tlie Handsome Family, Scissor Sisters and White Stripes. For the best music re unveiled in the DVD award, Peter Gabriel's video 

Scissor Sisters and Tlie White Stripes will be going head-to-head witli some unpredictable compétition in the shape of Phil Collins and DJ Shadow at this CADSOS >5 
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Industry gears up to meet 

'supportive' new minister 

by Robert Ashton The music industi^' experts to sit down shortly wilh new minister with responsibilityibr music James Pumell, who is pledging to position the creative industries at the heart of the UK economy. As senior industry executives clcar their diaries for a meeting 

players in these industriesf with some of the world's best talent in music, fashion, design and film. Many of tomorrow's jobs will corne ffom the creative industries. I look forward to DCMS playing a key rôle in supporting those aspira- tions and fostering that growth." A DCMS spokeswoman says she is already arranging several 
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Majors' relocation plans 

gobacktothe autumn 
Record company relocations of move now looks likely to take their London offices are unfolding place in August, although no firm 
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#SHARESQ120 I Chrysalis 19.2% 9.V2 0.9% 2. Carlin 113% 10. Music Sales 

Publishing world reels over market shares upset, while fresh faces point to new era 

New leaders signal shift in power 

Athlete provide extra muscle for Chrysalis 
third in the markets rankings. formance by Sony/ATV lifted it to Warner/Chappell's singles finish among the top five compa- share continues to be swelled by nies on the combined table for the charity sellera. After Band Aid 20's fîrat lime (see breakout). Its 4.9% 
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American Idiot (sixth of the quar- ter) and more than 40%ofG4's self-titled début (third). 

UK publîsh- held reasonably stcady on what unspectacular time on singles 
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Pozzoli présents their latest success featuring the Twin DVD Tray: the innovative patented' design that revolutionizes the packaging of home entertainment products. 
The Twin DVD Tray (TDT) maximises space and thanks to its economical use of materials, keeps productions costs low. 
Tailored to your needs, our packaging reflects the character of the product it encapsulâtes, rendering it at a glance unique and exclusive. 



Manufacturers are increasingly taking on the rôle of security provider, as labels seek to stem 
pre-release leaks from promos. Ben Cardew reports on developments and média reactions 

Labels grab upper hand 

over security issues 
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Ifs hardly the congenial way to enjoy music, but if you want to hear the new Coldplay album before its June release you'll have to make an appointment at EMI headquarters. Once there, you can listen to X&Y on an iPod locked in a 
Meanvvhile, journalists eager to get their hands on advance copies of long players from the likes of Gorillaz, The Glitterati, Team Sleep and Roll Deep, to name but a few, are having to take on an increasingly complex System of légal agreements, sealed packages and watermarked CDs before they can have a listen. For those in the music industry and média who rely on hearing new music before its génér- al release, scénarios like these are becoming increasingly common. And, uncomfortable as it may be, few would réfuté the logic - the past 12 months alone has seen key albums from Erainem, U2, Beck and Oasis leaked on to the internet weeks ahead of release. "Ail unauthorised distribution is damaging. When it occurs in pre-release il is especially damaging," says Dr Richard Gooch, deputy director of technology for the 1FPI. "Pirate copies in circulation take a chunk out of initial sales, which robs the release of a chart position. That in tum aftects the airplay, which aftects the 

whole promotional push. It is also bad for the artist, as it cheats them out of the right to choose which mix and format goes into circulation and obviously they don't get paid for pirate copies." As well iis being an embarrassment to the record companies involved, these breaches of security also have financial implications. Not only is revenue lost to He-sharers and pirates, who can produce thousand of professional-look- ing copies within days, but there is also the vast cost involved in hurrying release dates forward in an attempt to eut losses. Naturally record companies have found them- selves on the front line in the war against leaks. "In pre-release, labels are in a good position to protect the release," says Gooch. "And they have for some time been moving to put in place both procédural and technical mechanisms to pre- vent these problems arising." Labels have responded to the problem in a number of différ- ent ways, from releasing promotional copies of albums on vinyl, as XL did with The White Stripes' Eléphant, to insisting that journalists leave their phones at the door when they listen to a pre-release album. However, they are far from alone in their fight and many CD manufacturers have found them- selves taking on a new rôle of security provider. 

"You haveto have watertight methods... things you wouldn't necessarily think of until lawyers get involved' 

for example, supports seven protec- tion Systems from différent companies, as well as offering its own copy protection system, mbargo. Sony DADC, the world's largest provider of pre- recorded optical dises, has its own copy control system, key2audioXS, which allows labels to individually define the burn count on their CDs. One of the forerunners in this field is CD man- ufacturer Databiz, which is currently working with Derek James of Image Industries and Ron- nie Wilson, producer of Rod Stewart, Liberty X and Eternal, to promote its copy protection Sys- tem, XCP. This innovation, which has already been used on pre-releases from Keane, Natasha Bedingfield and Fatboy Slim, gives dises five lay- ers of protection including management of the computer's drives; player software, which allows the protected portions of the dise to be played; generic copy control technology, which prevents the ripping of audio content; and proprietary protection of the data session, to provide addi- tional defence against disc-cloning software. XCP also offers several différent levels of pro- tection. XCP-1 is designed specifically with pre- release CDs in mind and ofters the highest level of protection. This category in tum divides into XCP-1 Standard, which allows playback on com- puters, and XCP-1 Red, which can only be played 



on standard CD players. XCP-2 is for use with commercial pressed CDs and allows full playa- bilitj' across ail players, with a consumer able to make a limited number of copies, as specified by the record company, for personal use. Thanks to ils complicated encryption meth- ods, Databiz sales account executive Richard Ifill says that XCP offers unparalleled protec- tion. "XCP hasn't been cracked to date," he says. "It uses random encryption, as a resuit that aspect is more difficult to crack. It's a real boffin type of product. One in a million programmers lias the ability to crack through it." The watermarking of promotional CDs is becoming another increasingly important area, While tins practice does not physically prevent copying, it does enable record companies to trace the origin of any music that has been leaked onto the internet or bootlegged. One company, Sonic Arts, which has been involved in the process since 2002, says that its watermark- ing techniques have eut pre-release leaks from as long as six months ahead of the release date, down to seven days. The watermarking procédure itself is relative- ly straightforward; a record company orders a précisé number of CDs for spécifie récipients and supplies the détails of where they're going to be sent. During the duplication process Sonic Arts then inserts an individuel code that identi- fies the récipient In effect, a digital fingerprint. This code is both inextricable and inaudible, although there is some trade off between the amount of data that can be inserted and the quality of the recorded music. The récipients name is also printed on the body of the dise. 

lA/etakethe 
threat of 
piracy very seriously 

Sonic Arts then lodges this information with the 1FPI, which routinely trawls the internet looking for pre-releases. If it finds any files, Sonic Arts can then décodé thera and identify the source of the leak. While Sonic Arts is not unique in watermark- ing CDs, owner Avi Landenberg believes his company has an edge because of its experience. "We have the advantage of having proven the effectiveness of our technology in a real world situation over the last three years." he says. "We have pulled watermarks from radio transmis- sions, poor quality MP3s and illegally manufac- tured and pirated product." However, watermarking is only as good as the Systems and processes around it, as Landenberg 

ciosely with the IFPI o ... also got unique experience m integrating water- marking databases with the majors. This allows any authorised employée to place an order and have the relevant information [such as contact and company détails] directly fed to our equip. ment - ensuring there's one centralised database to refer to in the event of a leak. "We've learnt the hard way," he continues. "If you want to hold someone to account then you have to have watertight methods - from securi- tv-sealed bags to security seals with légal warnings on the CD wallets themselves. Things you wouldn't necessarily think of until lawyers get involved." Record companies have also had to adapt their working practices with regards to promo CDs. "The whole watermarking thing has been a tough learning curve but a good one," says Sony BMG spokesman Guy Farrow. "Ail of a sudden, you can't give a CDR to a mate, leave it lying on a desk, run off 100 copies when in fact you only need 88." With this in mind, Sony BMG has worked with Sonic Arts on its business process- es, implementing a "no name, no pre-release CD" policy that enables it to completely control its pre-release distribution. Yet despite the technological advances in this area, some believe that changing the procédures and processes of record companies will be the most important factor in preventing pre-release leaks. Two industry organisations have already published guides to maximising security in CD production. The APRS Studio Security Draft Guidelines, published in May 2004, is a check- 
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list that allows studios to evaluate their secui% arrangements in areas from access doors to ternis of employment. In January of this year, IRMA launched Opération Content Safe as part of its Anti-Piracy Compliance Program. This is an attempt to develop best practices for curbing piracy and increasing secunty along the "cradle to grave" content delivery supply chain. It may even be necessary to abandon promo- tional CDs altogether in the fight against piracy. Both EMI and Sony BMG have used Share!, an online média distribution platform from Inter- oute, which allows them to distribute forthcom- ing singles and albums securely via the internet and thereby reducing the amount of physical product distributed. EMI Global head of content protection Richard Cottrell says, "We take the threat of piracy very seriously, and adopting Interoute's Share! is one of many preventative measures vve have been putting in place to pro- tect our artists and to ensure that pre-release music is distributed securely." However, while record companies are justifi- ably pleased with their investment in this tech- nology, not everyone is so happy with the new measures: there have been complaints from con- sumers, annoyed that their new CD doesn't play on their PC and from journalists unhappy at having to travel miles to review a new CD. One journalist who has already spoken out against the new security measures is Andy Gill, who wrote an impassioned piece in The Indepen- dent about the lack of trust that record compa- nies show in denying promotional CDs to jour- nalists. "An entire profession is being treated as potential criminals, without a shred of évidence 

against them," he says in the article. "This may be légal, but it's daraned insulting. But then, what should we expect from an industry that treats its own customers as potential criminals and isn't above persecuting children for file-sharing?" However Stuart Williams, publishing director of Emap titles Q, Mojo and Kerrang!, believes that the record companies actions are justified. Following an incident last year, when EMI traced a leaked album back to one of his free- lancers, he has written a code of best practice for his writers, outlining their responsibilities with promotional CDs. "The one thing that a record company always owned was distribution," he says. "Writers have to understand that they are going to protect their copyright. We haven't had a single complaint about the new code." Cottrell believes there is simply no alternative to such measures. "On company playbacks," he says, "we have been forced into this because, unfortunately, the vast majority of leaks so far have corne from advances that have been sent to the média. Tracks have been copied onto unpro- tected computer Systems, appeared on peer-to- peer networks, and even been placed for sale on auction sites such as eBay." Such preventative initiatives from the média coupled with music industry anxiety and manu- facturing innovation means that the current scé- nario (not to mention the iPods in their glass cases) will no doubt exist for a while longer. "We're working with everyone in the pre- release chain to explain the need to keep the music secure," adds Cottrell, 'but until that mes- sage hits home, there will continue to be a need for supervised playbacks on occasion." 

Security options open up 
With some estimâtes suggesting that approximately 15% to 20% of ail downloads on P2P networks will resuit in lost sales, it Is only natural that record companies would want the hlghest level of protection against this potential loss of revenue. With this in mlnd. Macrovision is offering what It clalms Is a "complété music protection system", with a distlnctive double-sided approach. On the one hand the company's Hawkeye anti-piracy service targetsthe file-sharing networks. When people search for protected tracks, Hawkeye sends the unsuspecting user to a "sinkbowl" site, which, accordlng to the record company's wishes, can feature a 30-second, low-quality clip of the song. silence, or even 

system. This allows companies to 

downloadmg sites. The company also has opérations personnel who monitor illégal downloads on file-sharing networks around the world. This information is then fed Into a web-interface that allows users to constantly monitor their titles. The other side of Macrovision's music protection system is its CD5-300 CD Value Management 

play on PCs, import Into portable MP3 players and bum llmited numbers of copies, yet which can't be rlpped or shared on P2P networks. Thcse functions can be adapted to a record company's indlvidual needs and can even offeradded value to the consumer, by offering links to exclusive web content Macrovision director of sales Martin Brooker says that his company's system, which currently protects more than 4bn tracks Worldwide, is one of the most comprehensive when it cornes to reducing the threat to music sales from digital piracy. "By enabling labels and artists to safeguard the supply and distribution of their music content," he says, "Macrovision provides effective and commercially viable solutions to increase the demand for legitimate sources of music content and offset the revenue loss assoclated with unauthorised consumer CD ripping and unauthorized P2P file sharing, downloading and CD-R 
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O Would you sign up to a subscription-based 
download service? What's stopping you? 
Write to mwletters@musicweek.cofn 

EDITORIAL 
MARTIN TALBOT 

The launch of Yahoo! Music has potentially far-reaching conséquences for the value of music 

The lure of subsciiption' bêchons 
to as much music as it is possible to gorge yourself on. At that price point, it becomes a simple choice - the new single by Coldplay (released next Monday, £2.99 in many good record shops) or the entire catalogue of the Parlophone four-piece, along with labelmates Supergrass, Idlewild, Athlete, Beverley Knight, Pet 
Shop Boys and, while we're at it, why not throw in every act signed to EMI, and Sony BMG, Universal, Warner and a whole bunch of independent labels, too? Yahoo! Music pitches this as an "introductory offer" - but once a lower price point is established, it is fiendishly difficult to raise it again. Expectations have been set. And the compétition will inevitably move towards the same level, too. The comparison remains. One new single - or more music than you could ever possibly need to hear. Of course, the argument that such a deal dégradés the value of music is familiar - and it is an important debate. It is, frankly, difficult to see how the business économies stack up. Perhaps this latest development marks the begin- ning of an era when being in records - as some are fond of reciting about the publishing business - becomes a pennies business. 

There has long been suspicion among some music executives and punters about the potential for sub- scription-based music download services. The key argument is so familiar: a subscription con- sumer simply "rents" his music collection, yet con- sumers remain committed to the concept of "owning" their music. But try ont a subscription-based music download service and, chances are, you begin to get the message. The ffeedom of being able to access as many tracks, albums or entire catalogues of your choice at any time is incredibly seductive. The issue simply then becomes, how much should it cost. I have corne across many consumées who believe that - and this may shock some label owners - £15 a month, as Napster, charges, is simply too expensive. When one considers that that applies across an entire household. it is hard to crédit that argument. Indeed, even at £15 a month, many labels ques- tion such services' ability to généra® high enough revenues. And then along cornes Yahoo! Music Unlimited's US launch, pitched at as little as $5 a month (if you sign up for 12 months). That is around £3 a month - to listen 

We must strive to présent 

the industry posîtively 

with responsibility for m 
liamentarians. Most of ail, we applaud the élévation of our "music champion" Estelle Morris to the 

Now tire industry must speak to thera. Our industry is deep in tran- sition. And the deeper in we have got, the more challenges that face us with the potential for intemecine conflict The emergence of the comhined singles chart has adyantaged music 
The Government neetls 
agreaterunderstanding 
of the real challenges' 
lias advantaged companies hig and small who are embracing new tech- nology; it is beginning to help restore the faith of the consumer and the média in the "single track". Yet we find ourselves in a public dis- pute between majors and indies. Elsewhere recording companies and publishers are still to fully résolve their divisions of income, but this is not a time for either side to seek advantage. Costs in the download world arc at leasl as great 

as those in die physical world, while record Company margins have been diminishing for years. Meanwhile, traditional music retailers - who have long been giv- ing increasing shelf space to films and games - must accept that music is now available both physi- cally and digitally. We need to work together without conflict. The BPI has represented the recorded music sector for more than 30 years. It believes that those who invest in sound recordings are pivotai to the health of the wider music industry. It also believes that the Government needs a greater understanding of the challenges we face; too often we find people at die highest levels widi an outdated "labloid" view of our business. When we speak to our new Gov- ernment, we must do so with a unit- ed voice. We must solve our own problems in private. There is a fine line of perception between music coming across as a progressive, vibrant and united industry contributing to Britain's knowledge economy and some- thing far less positive. If we fail in 

Why is Radio One enjoying 
its current resurgence? 

Radio One won its best-yet haul at last week's Sony Radio Awards and its ratings have overtaken Kiss in London. Wliat the station's resurgence be 

Harvey Jones, Zzonked "Well, they're not playing my records at the moment But, seriously. 

Gary Blackburn, Anglo Plugging "Radio One always has a difficult job because they have to please ail the people ail the time; being publidy funded by the licence fee and being a national pop station puts a lot of pressure on it In that context they've always done a good job and now they're justdoingit better than normal. l've got my criticisms, but thank God we've 

Zane Lowe is taking early evening to a new level and there are fresh and exciting new shows, such as Annie Mac's."   Scott Wllson, Forth One FM "I think there's much more of a buzz happening at the station than there has been for a number of years, whic Td put down to the Chris Moyles factor. Td put the award wins down to the public resources they have access to. l'm a great fan of the BBC 

 -.-interactive, helps attract a new, younger audience who feel part of the programme. It is not about the world according to some blg-name DJ anymore, but getting people totext In with their own stories. On the music side, obviously there is still the heavyweight playlists with bands like Oasis, but with stuff like Mylo coming through there is also a very good variety of new music." 

at Radio One. Really, I think it's Radio Two where there's a real resurgence, They're the ones who won the station of the year award and they're the ones with an ever increasing popularity."    Tony Byrnc, Single Minded Promotions "Yes. I put it down to the music mix of the station and the fact that they're always quite challenging wl 



Rising to prominence amid the punk polemics of the 
Manie Street Preachers, SVSartin Hall is now running 
one of the biggest management businesses in the UK 
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records." Stranger still, the following morning he resigned from the show, live on air... Meanwhile, Dooley was intrigued to see Baker's old pal Chris Evans occupying a seat on an Emap table atthi 

Changes afoot in speech of the nighl"iVe toote^' 
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release Initially as a limited- makes it his biggest even-inch, the same track is year. Baby and wife 
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Contact: Maria Edwards, Music Wcck Classificd Sales, CMP Information, 8lh Floor, ludgate Housc, 245 Blackfriars Road, London SE19UR T; 020 79218315 F: 020 79218372 E; mariajfniu 

Rates pcr single column cm 
SoBusiness.^ Notice Board: £18 (min. 4cm xl coi) Spotcolour:addl0% Full coloitr: add 20% Ml,,10s srlçrito standard VAT 

Tire latest jobs are also available online cvery Friday at www.musicwcek.com Booking deadlino; Thursday lOam for publication lire followmg Monday (sp® pcrmitting). Canccllation deadlme; lOam Wednesday prier to publication (for sens bookings: 17 days iror lo publicalfon). 

JOBS AND COURSES 

K Kobalt 
KOBALT MUSIC GROUP 

Head of Légal and Business Affairs 
Our client is a dynatnic and fast expanding indépendant publishing business offering Worldwide international administration through the Kobalt network to both UK and overseas songwriters and publishers. Kobalt provides a unique and revolutionary online registration, administration and accounting service backed up by it's own créative team. 

As a resuit of its ongoing expansion Kobalt is now looking to recruit an enthusiastic and energetic lawyer (min 5 years qualified) to take on this challenging rôle in-house. 
Must be very experienced in music publishing and ail related matters. Core work includes contract drafting, negotiating skills and the co-ordination of lawyers on an international basis. 

This is a fantastic opportunity to join and contribute to a vibrant and 
entrepreneurial executive team. 

Attractive package offered. 
Please reply with cv and covering letter via email to John Benedict: john@benedictsgrant.biz 

Benedicts Grant LLP 
K! Kobalt Kobalt Music Group 
Music Publishing for the 21 st Century 

GENERAL ADMIN. MANAGER FOR MUSIC PUBLISHERS 
Reporting lo Managing Director, Experienced in Works Registrations, Contraots, Licensing and dealing with MCPS/PRS/Record Co's and sub-publishers. Must possess a sound knowledge of royalties and computurised Systems. Able to work on own initiative and supen/ise a variety of admin.functions, inc. IT troubleshooting. Salary according to Expérience. Non Smoking office - no nine to fivers! Send CV and relevant détails to email: oeneralmananervacannvavahoo.co.uk 

   ^Dd understanding ol the music industry to ..ris pivotai position with a long established and hugeiy fui Management Company. REF: MW10130 
experience within 

working with média. REF: MW9984 ABLE E1900C 3n for an ambitious Purchase Ledger Administrator 

GETTING TO THE KEY INDUSTRY PLAYERS 

KEITH PROWSE 
Would you like to work for an exciting, dynamic and truly international Company? Then this couid be just the ticket! 

le through both the contraoting of ticket allocatioi dr marketing and distribution and the provision oi outsource box office and package fulfilment 

3. To apply piease send a CV and covering letter to Emma Farmer, 39 Moreland Street. London EC1V 8BB, 

ESTABLISHED INDEPENDENT PUBLISHER 
seeks assistant to Copyright & Royalty Controller plus générai office administration. Copyright and royalty experience essential (preferably on Counterpoint Systems). Must be able to work independently and accurately. Attractive package for the right person. 

Please send CV to: betuI.al-bassani@falrwoodniusic.com 

CUSTOMER SERVICE REPRESENTATIVE 
A excellent opportunity for the right candidate to join our Customer Servici Team, based at our Head Office in Rochcsler, You will be an enthusiastic, seif-motivated individual with good organisation skills and a pleasant téléphoné manner, preferably with a prinl or music industry background. 
Ffease catlacl Stem Griffin i 

y^BIVlG 

Britney Spears.Jennifer Lopez, Kasabian and Len largest média companies in the world and are al 

marketing experience. 

ocareermoves 



THE WORLD S NOST INFANOUS ROCK BAND ARE 
AND THE CIRCUS IS CONING TO TOWN 

ï A&.v ^ ' ; .... ; 

MOTLEY CRUE 

RED. WRITE & CRUE 

LUOK «IBUH jïlii-S WORiDWIE 
FEATURING SHOUT AT THE DEVIL DR FEEL 

IF I DIE TONORROW 

PRESS COVER FEATURES RUNNING IN OBSERVER MUSIC MONTHLY * METAL HANMER * CLASSIC ROCK 
MAJOR FEATURES CONFIRMED IN ESQUIRE -.V LOADED * DAILY MIRROR ★ SUNDAY TIMES ★ AND MORE 

RADIO BBC RADIO 1 BREAKFAST SHOW INTERVIEW * MIKE DAVIES ROCK SHOW SPECIAL 
BBC RADIO 2 BRUCE DICKINSON 1 HOUR SPECIAL ★ XFM BREAKFAST SHOW WITH CHRISTIAN 0 CONNELL IAN CAMFIELD 1 HOUR ROCK SHOW SPECIAL 

TELEVISION BBC 1 JONATHAN ROSS INTERVIEW (JUNE 3) 
MTV WIN A TATTOO WITH MOTLEY CRUE COMPETITION * MTV:TRL APPEARANCE * MTV2 GONZO SPECIAL KERRANG TV 2 WEEK RETROSPECTIVE PROGRAMMING * Q & KERRANG PLAYLIST 

MARKETING key tv launch spots ★ broad reaching radio advertising and print campaign 
PLUS MASSIVE ONLINE PR CAMPAIGN AND VIRAL MARKETING THROUGH WWW.REDWHITEANDCRUE.COM SITE THE CARNIVAL OF SINS - LIUE UK TOUR MOTLEY GRUE 14/06 GLASGOW SECC 15/06 MANCHESTER ENE 17/06 BIRMINGHAM NEC 18/06 CARDIFF INTL ARENA 19/06 LONDON WENBLEV ARENA 21/06 NEWCASTLE ARENA 



ARTIST PROMOTION 

CRUE KEEP THE R 

Legendary rockers Môtley Crue are back with 
their original iine-up, a new album, an 
outrageous new live show - and plans for 
world domination. Olaf Furniss reports on a 
band that have survived against ail odds 

There are tew bands who have embodied the rock'n'roll lifeslyle like Motley Crue and managed to survive intact without losing at least one meraber to drink, drugs or other torms ot prématuré death. Even (evjer are those abie to refomt and enjoy again the fruits and beights of past glories. Yet the Crûe are indeed back - and in exactly the same formation that burst out of LA in the early Eighties. In thé six months since announcing their return they have already notchcd up a S25m gross on the firsl North 

Dante Bonutto, who penned the first officiai Motley Criie biography - The Comedy And The Tragedy: The First Five Years - in 1983, whiie working as a young journalist at Kerrang!, is in no doubt about the impact of The Dut "A lot of people who had never heard the band, liked the book. Readers really liked the honesty," 
Bonutto is now an international marketing manager at Universal Music International, which signed the rights to the Môtley Crue catalogue and is also responsible for leg (50 dates) ot their world tour and overseeing the release of Red, White And Criie. significant [THE DIRT] OID MORE THAN development, TheDirtis 

platinum in Canada. 
inthe MERELY SET THE STAGE FOR A COMEBACK - IT ALLOWED MwremSie MÔTLEY CRÛE TO LEGITIMATELY this is the story CLAIM THEIR THRONE AS THE 

WORLD'S MOST NOTORIOUS ROCK BAND JORDAN BERLIANT, TENTH STREET ENTERTAINMENT 

ofhowTommylee, Mick Mars, Vince Neil and Nikki Sixx, were reunited in the first place; something those close to the band attribute to a combination of fan power, a handful of 

currently being developed by MTV Films and Paramount Studios as a feature film in conjunction with the 

screenplay, penned by Rich Wilkes (the man behind the Vin Diesel movie XXX), is apparentiy the hottesl script anyone has seen in years and Berliant confirms conversations are currently underway with several top name directors. Following on from their re-emergence on the world stage, it promises to cernent the band's profile even turther. Yet if the book was responsible for secreting Môtley Crue back into the consciousness of both original fans and a whole new génération of rock enthusiasts, it was another three years before the individual band members were reunited together in the 

the now-legendary 2001 autobiography The Dirt and an impressive global campaign spearheaded by the band's management company, Tenth Street Entertainment. Certainly, no one should underestimate the influence of The Dirt, which spent four weeks on the New York Times bestseller list Instigated by Tenth Street Entertainment, it is essentially the warts-andrall story of the band's career told through the eyes of every Criie member. With each subject allowed to read his own chapters prior to publication, but not those of his erstwhile colleagues, it boasts an eye-popping candidness almost unknown in rock biographies. Such are its révélations that it is remarkable Destruction. After adding a couple of that the band ever agreed to be in the same classics  room again, never mind agree to return to the road for the best part of two years. "There was probably a bit of catharsis in it,' says Tenth Street's Jordan Berliant, who adds that it was the honesty of each accounts, as much as the révélations themselves, that made The Dirt such a phenomenon. "What 

This scénario was set in motion last year, when bassist and chief songwriter Nikki Sixx Europe with his band Brides Of 
reaction was a good indicator that the band in which he had made his name were still enduringly popular. "Everyone went apeshit," says Neil Warnock, CEO of The Agency Group, which represents Môtley Criie outside North America. "He was surprised to be told by a promoter that Môtley Criie were the one band everybody just the reaction from the crifics, but also what most wanted to see live," adds Berliant. the band heard from their pcers," he adds. "It got passed around from band to band, w' were ail reading it on the road. That really did 

The evidence of just how mi h fans wanted 
promoter Mags Revell at Metropolis Music an merely set the stage for a comeback initiated a teaser campaign, which s - it allowed Môtley Crûe to legitimately claim spread across the globe via the internet. Revell their throne as the world's most notorious also took the gamble of booking several rock band." arenas prior to the band even having agreed to 
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meet, whiie "Bring The Criie" campaigns popped up in several Canadian and US cities, spurred on by local radio support. A similar grassroots campaign emerged in Austrajla. Along with a présentation by Warnock, which set out what a reunion could potentially achieve, the band were finally persuaded to reform. Intriguingly, every part of this process, from that first meeting to going on tour, was recorded for a VH1 documentary, Inside Dut, which is set to be broadcast across MTV Networks Europe's affiliâtes from May 30 In true Crûe fashion, the documentary shows the 1MUI,Ba rever D,,cn .. 
^ssssssr-» 

changing global music industry. It climaxes as the band achieves a Top 10 album in the US and Canada along with the number one tour in the US, according to Poil Star. However, Dante Bonutto is quick to quash suggestions that the reunion was purely driven by financial gain. "They felt they could corne back and improve even more on their live show and take it to an even higher level," he says. "Lots ot bands reform, but with Môtley Crûe there was a genuine demand for it. The demand had reached fever pitch. I don't see money as being Street undertook to overcome multiple barriers, including the health ot Mick Mars baggage between band members and a ' But, having got the band back together, Tenth Street now faced scepticism from US promoters, who initially lacked the confidence 



OCK FLAQ FLYINQ 

i 

IH 
of their compatriots in the UK. "We booked dates directly with venues and, when we put a couple on the internet, sales exploded," says Berliant, who then witnessed an almost instant change of heart on the part of Stateside promoters. "Thaï was our way of overcoming the obstacle." From here, evenls snowballed. Radio stations began organising "Bring The Criie" campaigns, while fans were encouraged to sign pétitions appealing to the band to come 

merchandise. Of course, Motley Crue were always a ba renowned for their live shows. In their formative years, a hands-on approach to performance would see Vince Neil chainsawing the heads off mannequins, Tommy Lee building his ow riserand Nikt 

With such demand, It is hardly surprising that the band's Camival Of Slns tour grosscd S25m over the first 50 dates in North America, with individual US concert- goers spending an average of S10 on 

treated to more claymation artistry during a 10-minute interval, featuring a trailer for the forthcoming movie Disaster. True to form, there will be ample pyrotechnies, a fire-eating midget and a pornographie trapeze artist, with the spectacular taking place in a set based on a circus tent. "It's rock'n'roll excess meels Cirque Du Soleil," says the band's senior product manager at Mercury UK, Shane Murray. Berliant is equally enthusiastic. "It's full-on enterfainment, from the set design to the people on stage with the band, which indude a tire-breathing midget to sexually-explicit aerialists to demonic clowns," he says, adding 

more média attention than before. "They are national newspaper materlal 
In addition to the 15 European dates, which indude six 10,000- to 15,000-capacity arena venues in the UK and 60,000 capacity festivals across the Continent, Warnock will also be booking Môtley Criie dates in Japan for late November and Australia in December. Another 59 amphltheatre and arena dates have also been scheduled for the US, beginning in late July, while plans are also afoot for Latin America and a second European leg in 2006. "We only see them getting blgger as they go around the world," he says. A show toward the end of the band's that some of the 60 crew employcd on the tour recenUy-conduded North American first leg of rk both behind and in front of the scenes. And while Tommy Lee now has two aerial drum kits and is suspended high above the stage at certain points during the show, he still likes to get his video caméra out and engage in a spot of amateur filming. Indeed, during the US tour, Lee's "titty cam" became a regular fixture - homing in on pneumatic female fans and encouraging them to bare ail for the rest of the audience to : on a giant screen. With the Crûe's i pushing such cote values of rock and 

the tour was also shot for DVD and worldwide télévision broadeast by acclaimed director Hamish Hamilton (U2, Peter Gabriel, Madonna) with an 18-camera ail high-definltion caméra crew. The band linked up with Clear Channel Entertainment on the production, while Tenth Street and CCE are currenlly speaking with interested licensees regarding the release of the title internationally. "This will give our fans 
THE LIFESTYLE THEY LEAD ISN'T NECESSARILY MERELY ABOUT WHAT THEY CONSUME, BUT IT'S enterfainmentbackinto REFLECTED IN THEIR ATTITUDE he collective consciousness, it is hardly surprising that 
TO LIFE. MÔTLEY CRUE IS A TRAIN WRECK THAT ALWAYS AVOIDS CATASTROPHE JORDAN BERLIANT. TENTH STREET ENTERTAINMENT 

f***ing incredible show from the safety of their living rooms," said the band's Nikki Sixx. "And letthem experience the Ctûe in concert without ever leaving their 

With the production budget that cornes with a major tour, the current dates are set to be even more explosive. The band's entrance will be marked by the scrcening of a spécial clip based on the band by the creators of MTV's Celebrity Death Match, which will be shown 

génération of métallists. "They wouldn't be selling out shows this quickly if there were not so many new fans," says Bonutto, who believes that the Eighties were a halcyon time for the rock'n'roll lifestyle. "It's ail a bit tempered now," he claims, adding that Motley Crue are bringing a taste of what things used to be like to a younger audience. Warnock concurs with this, but is convinced that, in terms ot broadening the fanbase, the band has only touched the tip of the iceberg. "The business that they have done in North America has been beyond anybody's wildest dreams," he says. "There are two générations who have not seen the band, and I believe we will have a younger fanbase emerge in the next phase [of the tour]." And while it is relatively unsurprising that large numbers of younger fans would flock to see Motley Criie, there is a général consensus that the band has always had an appeal that went beyond a traditional métal and rock fanbase. Berliant points to the large proportion of women attending Motley Criie gigs, while Bonutto adds that, in the Eighties, the band's image also appealed to goths and punks. "They had a much darker, nastier underbelly," he says. "Their first album [1981 's Too Fast To Love] was virlually a punk record." With the line blurring between hip-hop, rock 

custom-made motor bikes. Fans will also be 
différent musical genres e being less of an issue today, Warnock believes that Mbtiey Crue are poised to garner even 

There is also a quiet confidence that Môtley Crue will end up adding ta the three new songs they recorded for Red, White And Criie, with both Lee and Sixx using the recording studios on their respective tour buses. "It is the prospect of being able to do something new which inspires them," says BerlianL "It has always been the music that 
Having triumphed in the (ace of adversity so many times before, he believes the Crûe's common bonds will override any différences from the past. Certainly, with Sixx now drug-free - his new book Hewin Diaries, co-penned with UK writer lan Gitlins, is due to be published later this year by Simon & Schuster - at least some of the more dangerous aspects of the band's rock'n'roll lifestyle, are now history. "The lifestyle they lead isn't necessarily merely about what they consume, but rather, it's rellected in their attitude to life," adds Berliant. "Mbtiey Crue is a train wreck that always avoids catastrophe." And that, pretty much, is the bottom line. Set the legend aside for one minute. The dirt and The Dirt. It is not)ust that the Criie have survived or that over two décades of rock would have been unrecognisable without them (think, no Criie: no Bon Jovi, no Guns N'Roses), but that in 2005 they're here and they're back and they're doing what they do best. And they do it better than anybody else. For their ever- growing army of fans this is it - an opportunity > again one of the most influential 
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ARTIST PROMOTION 

CRUE SET TO STORf 
A high-profiie team inciuding Universel 
Music, a UK agent and a tour promoter is 
lining up heavy promotion around the 
band's new album and UK live dates 
With both a UK agent, a London-based promoter and thousands of fanatical UK fans ail playing an Intégral part in getting Matley Crue to reform, it is hardly surprising that the band's arrivai on these shores wiil be greeted 

Their links to thls country go back to the 

taken place to create ma* the band. While a two-CD version of the anthology «vas given a soft release in the UK back in January, the tour and forthcoming single If I Ole Tomorrow are geared towards drlvlng sales through a sériés of mass-market campaigns 
first officiai biography and Kerrang!, where he then worked, regularly found reasons to run features inciuding one story devoted to Vince Neil's hair, More than two décades later, Bonutto (s responsible for international marketing of both the band's catalogue and Red, While And Crue, a best of collection which also features Ibree freshly penned songs. But even before Môtley Crile kick off their 30-date European tour, beginning in Glasgow's SËCC on June 14, a wealth of activity wiil have 

"It's a nice secret at the moment, but the minute they corne over we wiil really markef Red, White And Crue," says Mercury UK managing director, Greg Castell, who was keen to work with the reformed act from the outset. 
that Miitley Crue were of a stature that is worlh more focus and energy," he says, underlinmg the belief of many that the ban are as relevant today as they were 20 years ago. 

Co-promotion deals have been secured with Emap, MTV Networks Europe, HMV, Virgin Megastores and independent retailers to coïncide with the release of the single If I Die Tomorrow, one of the three new tracks on Red, White And Crue. This wiil be released on May 23 in several collectable formats, inciuding a seven-inch picture dise featuring tire single artwork on one side and the officiai tour photograph on the other. Moreover, a limited-edition tour maxi CD single wiil also be made available, which boasts the video clip for If I Die Tomorrow and the original versions of three tracks from the band's first, self-released album, Too Fast For Love, which was re-recorded when the band signed to Elektra. These tracks were previously only available as part of a US-released five-CD box set On May 30 the tull release of Red, White And Crue wiil follow, as well as the Greatest Video Hits DVD with new artwork and with the addition of the video clip for the new single. Ail those who have bought tickets for the live dates wiil be sent an e-mail inviting them to pre-order the single through HMV.com, The Emap co-promotion includes video clips, live footage of the tour and interviews with Lee and Sixx being broadeast on Kerrangi 

MÔTLEY CRUE AREN'T QOING TO QO AWAY AND OUR JOB IS TO TIMELINE THINGS TO TAKE advantaqe of the multiple OPPORTUNITIES TO SELL records over the course of 
THE NEXT TWO YEARS SHANE MURRAY, MERCURY RECORDS 
TV, as well as a 30-minute spécial on the band which wiil be aired from May 20. A spécial online game featuring a stripper performing to the song Girls, Girls, Girls has also been developed by the band's management in conjunchon with Universai Music and UK online marketing firm Hyperlaunch, Lad mag FHM, which is part of the Emap stable, has already featured the game, generating 25,000 unique players in the first few days alone. The MTV Networks Europe tie-in includes a compétition to "Win A Tattoo With The Criie", whereby the winner wiil be flown to London to be tattooed with Vince Neil prier to being given VIP tickets to the band's date at London's Wembley Arena on June 19. Moreover, Zane 
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Proud to be on your 
Worldwide TV & DVD Criie 
Look for the TV Spécial & DVD Release Fall 2005! 
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