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In this week's issue: Live 8 ïs set to éclipsé Live Aid; 
Summer live music spécial Plus: the charts in full 

LL 

GOE 



NEW SINGLE 

LIVE 
LJ>;i5CU_ 

NEW ALBUM 

22 AUGUST 

CRAIG DAVID IS BACK... 

SARAHADAMS 
020 77616005 sarah.adams@warnermusic,com PETE BLACK 

'020 77616005 petef.black@warnermusic.corn "ANDYHIPKISS 
02077616005 andy.hipkiss@warnermusic.com 

DAVID RE1SS OUTSIDE ORG. 
020 7436 3633 
david.reiss@6utside-0rg.co.uk 

COLIN LESTER AND IAN MCANDREW 
FOR WILDLIFE ENTERTAINMENT 
0207 3717008 

WAVTOBLUE 
020 77498444 leanne@waytoblue.com 

PETE NASH _ 020 7376 8501 VlV gnasher@helterskelter.co.uk 
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Link-ups with online, mobile and TV partners spread message, with DVD releases to corne 

Live 8 to éclipsé Live Aid 
uck a multi- Bob Geldof, agréés. "We had two In turn, Radio One will broad- 

le US and leross DTO righte"^ thelhows-frftè dav, whikTadTo'tWo^^0 
g touches to thisS weekend's LwTSdXoteywhenthtyXe rek^ocd^tanored Dwf ta am'we^yesterday. so you 

the shows. The number is being "A handsl promoted via AOL, the Live 8 anymore. 

Coldplay ride 

Emap extends 
radio empire 
Media giant takes contrai of 22 more stations after 
finally winning battle to take over Scottish Radio Holdings p3 
Aim underlines 
independence 
Indie labels body stresses its 
achievements over the past 
year in fighting the 
sector's corner at an 
upbeat AGM p5 
liiisic Council 
edges doser 
With backing from music 
minister, Government 
launchesfeasibilitystudy 
toestablish case for 
officiai body p7 
For the latest news 
asit happens, logonto 



CD 
CMP 

To read ail the 
news as it 
happens each 
day, log on to 
musicweelccotn 

O The multiplicity of média means Live 8 
will touch more people that its little 
sister ever could'- Editorial, pl2 

Your guide to the latest news from the music industry 

Virgin trials TV 
on mobile 
® BT Wholesale, the division of the télécoms giant which deals with mobile content delivery, lias launched trials for a service offering mobile users the opportunity to watch TV and listen to digital radio via their handsets. The new initiative, currently named Livetimé, has initlaliy been taken up by Virgin Mobile, which is piloling the service to 1,000 customers within a 50-niile radius of london for four months, ® The global entertainment and média market is set to grow by 73% annually, according to a report from PricewaterhouseCoopers. Total 

exploit a VAT loophole. Merlin Pai k employs 64 members of staff, including the internet fulfilment team. 

Xfm unveils 
Manchester team 
® Xfm has named management for its new Manchester station, London- based programme controller Andy Ashton will assume the same rôle for the Manchester station, taking the title of Xfm network programme 

Terra Firma Management and J 

e MP3 Player, ho Lamacq and produced by Mark Goodier for Wise Buddah, feature: debate about some of the biggest issues facing UK music, • V2 Music and MTV ha 

es gaming an 
(£6.2bn) to $73bn (£40bn)by • The Electric Ballroom in Camden has been granted a reprieve by the Office of the Deputy Prime Minister and Department of Transport who have rejected a multi- million-pound development of Camden Town tube station, which would have closed of the venue. • The IFPI urges Spain to crack down on piracy, p7 • Organisera of London's City Showcase event launched the September event at the Fashion Forum boutique in Kingly Court, Carnaby Street iast week. Backed by Creative London through the Mayoris London Development Agency and supported by Visit London, Xfm and Music Week, it is the third year the event has taken place. @ In The City unveils 2005 plans. p4 • International retailcra' association Géra Iast week appealed to labels' association IFPI and its record company members to recognise the continuing importance of physical business. The retailers called for digital and physical product to be released simultaneously. • Creative minister James Purnell and Live Music Forum chair Feargal Sharkey will travel to Newcastle this Wednesday as part of the ongoing 

before August 6. • London-based digital si provider DX3 Technologi signed a partnership agre Opéra Telecom to deliver 

Superman, released Iast week. MTV viewera gained access to an exclusive pan-European WAP portai containmg a free Superman ringtone, delivered by PockeL The WAP site also gave users the opportunity to enter a compétition to a trip to watch a Stéréophonies gig in the US. O Kerrang! Radio and Choice 96.9 and 107.1 FM have emerged s from the Arqiva (formerly ) commercial radio s which were held at a 

m reflected on a positive year for Aim. p5 • Enterprise Records, the home to Hed Kandi, Stonebridge and imprint OneTwo, which recently signed Nate James, has appointed Phil Faversham as its new A&R director, • MTV Networks has poached Angel Gambino to take the rôle of VP, commercial strategy and digital média. Gambino, previously BBC for business development and emerging platforms, will take up the new rôle from September 1. • Officiai Charts Company technical Project manager Paul Clifford and chart unit project manager James Gillespie are leaving the business. Clifford is moving on to video/ télévision company On-Oemand, which supplies the Frontrow service, while Gillespie will )oin Sony BMC as 

The partnership has order thaï both corn advantage of their c offerings. DX3 has a licenses from ail major labels and a sériés of independents to distribule music to mobile, while Opéra will provide the technical infrastructure, including hosting and billing. * HMV is moving its online mail order warehouse from Merlin Park in Birmingham to new promises in Guemsey, where it will be able to 

of developing the marketing and 

OFT gives nod to 
Mean Fîddler 

vétérans link up 
to form Terra 

broadeastmg 

Music Wcel< has teamed tip with mobile messaging specialists Startoxt to taunch a new weekly 
Tlie new initiative will give readors of the magazine, email Daily and website to vote on a topical Industry question. Votes will cost just 25p, with ail profits going to Nordoff Robbins. To vote, leaders must toxt the letters "MW" to 60123. They will recelve a text in reply, requesting an answer. 2 MUSICWfc'EK 02Û705 

The first question, which is being poser! from this week, is; which festival will replace Giastonhury m the hearts of festival-goers next year? The multiple choice answers arc: (a) Rending; (b) V Festival; (c) T In Tlie Park; (d) Noue of them can replace if (e) Not sure. l'm going to sit on the fence. Each week, a new question will appear in the magazine, the Daily email and the website, and i csults of the prevlous week's poil. 

lias signed a i iast studio album from t The Real New Fall LP (al Countiy On Tlie Click) in through Action Records. 



News 

BBC boss to address industry as TOTP préparés for Sunday 

Giant's takeover of Scottish Radio Holdings tempered by threat of backroom redundancies 

SRH deal extends Emap's radio reach 
at re5'ona' 'eve'' while harnessing | 1 • ——I ■ ' • '■ enues, compared to GCap's 46%. 
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bufaiso^nEn^ ^ G^od^says^Emap's^ffer is^ a fait ital^Group rœulted in die création although its contrac^^s ont in 

ny in a deal that values SRH at 
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"IliJ Silis ital Group r^ulled in the création 

1 Moloney says his intention is to 
i programming and music content ©ViéwpointfplZ 
^THE MUSIC WEEK PLAYL1ST J 

JAMESYP THE MAGIC ZAGUZARR SUPER FURRY DADDY YANKEE AXWELL LOICK NADA SURF LAURA MORE SUPERGRASS 
Nookie NUMBERS WelcomeTo ANIMAIS BarrioFino FeellheVibe 18(unsigned) Tlie Weîght Is A AiNoComda StPetershurg (MinistryOf Lova Me Like Yo.i Enghnd Of At only 15 vc.ir l G.ft (C.ti Shng/ (Bnghts.do) (Parlopliorte) 
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Rollers take Sony BMG 

to court over royalties 
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Lizard King plugs in to WMGrs 

You h ave t\ 
tA/e have 

irbZZilZeZZtonZg1ntont diZ'ibutio Lizard King i,. the UK and Europe, the US, yo 
™£rr s 



O The worst thing for ail concernée! is a 
centralisée! playlist which ends up 
pleasing nobody, creating bland, 
homogenised music' - Viewpoint, pl2 

Chief exec praises the achievements of the past year 

Aim upbeal al AGM 
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les' Doug D'Arcy, Ninja 
nShtdPrSS 
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[S network ITC plans for October   # 

' illill: 
ttefiSconfimied6 détails ofthis taatu'ringTomeof the'îconTof the autumn's In nie City conférence. indepejide.it secton ^ 

created by ôm'us^0''035^ be",a green light shining" go. Ifs also 

unslgtfe^artista TOteÏf ™ Livesey adds, "ITC is ail abont 

■ hot food or drink after 11 pm 

riskofgoing^ut of business. 

rSEFESI" 

ligteTo^flOI^1 catalogue- 

On My'lWnd^oTtobe'^ T"eSdaï b™sharing thèTo songs that well a programme of live events. Act now, don't delay 



The inside guide to the most 
creative work in music vision 



IFPI urges Spain to 

crack down on piracy 

Minister's support préparés ground for Music Council 

New body to boost 

the profile of music 
^fi|KK commercial and not-for- actiwties. The insider adds M £800m on the arts 

still posed by piracy to tlie UK, îf* pt Europe and other mature music p i 

itstop 10ofprioritycountries j where illégal music remains at "unacccptable levels". ! 
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Council, there were a range of *'~P- the naturel point of interface responsesfrom theindustry. between the music industry and One was a vigorous nodding of the Government; Live Music 

those with connections to the of many différent trade associa- 
(MBF), which has been helping in everyone in tlie music communitv ging up issues and concems about 

ESSïïFi. -iSSSlfS" many questions remain, regàrding also has lim'itatio^ln capability Music Council could ds^) have a 

needed to do something about it." Paraguay, Russia and tlie Ukraine He described as "frightening" as markets where government 
and sliame list, voicing concern with piracy. process wilî be for the Gowrnment han^ in their [^cketsjor a body it asa^fully- fledged public body. ^ that once piracy îs established in However, Kennedy says there 
Spa^n^ooîigSLeveloped 

will need to look at the whole Pike says the création of a the industry. 

/ - Kncrease your music profits 
WE'bb MARE JT by contacting The Mob 

V fi i| 1 fls ,he UK'S leasing mobile content piovider we want to work in j* ■ W '5^1 I pi 1 1*1 Km 1 partnership with record labels and artists. breaking your key priority f*- mâM M KM 1 WtM 11 \\C3 artists and revitaiising your back catalogue. Check eut the facts.. 
' ] \ _*' Ovet 10 million peopie globaliy subscribe to The Mob mobiie -X î V- ./P entertainment seruice. We supply 37 mobile network operators with ■^Sg | ^ Ihete mobile content. In the next 12 months we will sell over 2S0m ^v- individuai downloads. We pay ovet SI million pet month in royalties 
"W ' A 

®T\ 
We want lo sell your music and video to out subsctibets. 
Contact David Bioomfield on 0207 408 4732 or ; david.bIoomfield@monstetmab.com 

TQ tue Family The Mob. MonsteiMob Group pic. 52 Beikeley Square. Mayfali London Wll SBT 



"x Sta?wlfc oking agont Stage 

Stadium. Newcastlc Manchester Jaly 16: Marlay Jtily 6: Rose Bowl. Park. Dublin 
(estival, Hylands Park, Chetmsford August 21: V 

Tour underlines power of Oasis brand by selling out in an hour - and offers fat^ value for money 

Oasis rail into Ul( witti ail guns 

mm 

of interest in the band by 

reating headlines before a rglçase - the live arena e note was played - NME been part of the band s S 

andPV on AugJl aT^d^They bœàuseT'etaewtwXfintelyTS 
-We started planningSuni edoTisto^aWgTartofitT' BmWincMtIV.Ient 

There was a busy 
summer comimj up and 
we wanted Oasis to 

sHSfSr iœar-." 
SESSSE 

album, it can only help buUd on audience of 15-, 16- and 17-year- 

fy. mat 1 doTinfiathlt a 

As attendances rise, technology offers festivals new weapons 
Tlie final Glastonbury for at least two years is the focal point of a festival season which is notable not only for the number of tickets sold ht ch the icurity of those tickets has been tightened up. The 150,000 revellers who descended on Worthy Farm In Somerset had to use a photo 10 System to get past tightened security. It was the first time the festival had used photo ID. Mcanwhile, organisers of this year's T In The Park arc pioneering a barcode System intended to prevent forgery, theft and reselling. OF Concerts, which is behind the two-day Glasgow festival, is to become the first promoter In the country to install 

a System from T called AccessManager. The System enables staff to scan tickets, each of which will carry a unique barcode containing information including where and when the ticket was bought and who paid for it. No photo ID is required, but if a ticket holder gives grounds for suspicion, staff will be able to ask them for various détails and if it 
ticket then they will be refused entry. This is intended to reduce touting, both traditional and online, at the festival. In addition, if anyone has their ticket stolen prior to the festival, they are able to call up and notify organisers and AccessManager 

tickets, which has been becoming a problem for organisers. It will, however, increase the time it takes for fans to get inside the festival grounds, but a spokeswoman says the 
timespan to the ticket checking process involved before boarding 

"Every year we are contacted by nuisic fans that have bought tickets through touts which have eitlier never turued up or are not genuine and there is nothing we can do to help them at that point," says DF Concerts CEO Geoff Ellis. "Hopefully this new System will be a deterrent in stopping fans from taking this risk, becanse now they know 
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with low prices and strong support acts 

blazing 

termsoftheir 
10 Nmhatthose close totheband 35 3 liVe 3Ct 

Band hit new peak as new songs join evolving live set 

CoMplay live show 

speeds around globe 
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Oasis rf Ifs about reinforcing our su. 

îto beatthe ticket touts 
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EMI's budget label eyes bigger slice of market share 
New push for HMV Classics 
by Andrew Stewart 
become an established and signifi- 
bomly hostile to baigabi-bascment 
Naxos in the ea the way for an initiative between EM1 Classics and HMV stores tliat bas since grabbed around 15% of the market for budget classics (a healtliy second to Naxos' 50%). Last month saw the latest relaunch of HMV Classics, pro- pelled by attractive new design and an even more Ustof artists and reperloir The 100-strong HMV uas: line has drawn a surprising m 

A listeners, with artists and terpretations piekod to attract 

Richai 1 \b n coll bo tcd jmpiling the revised HMV 

bargains. The sériés' £5.99 price tag also présents a compétitive alternative to cheaper Naxos titles. HMV classical manager Tony 

of strikingly full capacity. "Instead of pairing Faurés Requiem with the Duruflé Requiem, which is the usual form, I felt that we should have an all- Fauré dise," says Shaw. The new HMV Classics Fauré Requiem dise also contai ns other Fauré hits regu- 

Lapps arrivai as the major labels sélection of marketing supremo in the late stock in I digital account ot the Bac 
bX: 

to the stt 
Oberon. Martinpelto, Kaufntann, Davislim; Monteverdi Choir; Orchestre Révolutionnaire et Romantique/Gardiner. (Philips 475 6563 (2C0)). Although best known today for jts overture, Weber's opéra Oberon proved a pOpular hit at its Covent Garden première in 1826. The works original English-language version, later dismissed as "the merest twaddle", here receives its ^ 
shaped by John Eliot Gardiner and fuelled by excellent vvork^ ^ 
'I feel farPmore disposed to praise Weber's magical score than bury 

Chopin Etudes Op.lO; Barcaroile 0p.60: Sonata No.2 Nelson Freire. (Decca 475 6617 (SACD)). 

F of poetry also 
I by Decca's warm surrouna souna and above ail by Freire's expressive imagination. An idéal album for in-store démonstration. 

Symphony Nos. 5 & 6; Tapiola. LSO; Finnish National Orchestra/Kaj'anus, Schnévoigt (Divine Art 27801). Based in Northallerton, North Yorkshire, Stephen Sutton's small indie Divine Art (www.divine-arLcom) has developed an attractively eclectic 
labels. Historié Sound, the latest addition to the Divine Art stable, 
with three mid-p: Sibelius dise offers three cracking performances from EMI's famous Sibelius Society volumes, topped by Robert Kajanus' peerless it of Tapiola from 1932. 

pianisf'.isj.this 

CALL1NG ALL MUSIC WEEK RI 
Are you missing some of your issues? 
Do you need a couple to complété a set? 
Or, would you just like to own some Music Week history? 
If you say yes to any of the above, or indeed would like to purchase 
some Music Week back issues, we have a limited supply in stock and 
would be happy to meet your requirements. 

INTERESTED? 
Please email backissues@musicweek.com for further information 

1 ; ; j TOTCUngiSumby-spiaists 

EEgBHIZ 

,0 MUSICWEEK 0207.05 



pitooworto^thk^Sîbich 

thTshybrid TheRano Sings. Including 

byone 

Tone Poems 
The Golden Spmnmg-Whee 
The Wood Dove 
The Noonday Wîtch 
The Water Gobiin 
Simon Katsii 
Berliner Phi momker 

Â-y, 

Simon Rattle's 
latest release 
was recorded 

iive a! Beriin's 
Philharmonie in 
March and Jyne 
2004, capturing 
the excitement 

and poetry of 
these rareiy 

performed Dvorak 
masterpieoes 

www.emiclassics 
558 0192 



EDITORIAL 
MARTIN TALBOT 

Stellar backing for the global jukebox ensures that the song remains the same, 20 years on 

A sens® of pride at Live 8's success 
money was always going to be needed to fond what is probably the biggest free music show the world bas ever seen. It must bave been a little nerve-racking at moments - after ail, bad it ail collapsed, someone would bave bad to take responsibility for any losses. A failing show was never going to be an issue, how- ever - not after U2, Coldplay, McCartney, Sir Elton John, Pink Floyd and so many others lined up to play for the cause. And it says volumes about such acts, finding time in their schedules to play for the cause. There was a time when acts of such status would bave happily rested on their bank balances, enjoying the luxury that success had afforded them. But it is worth remembering the rôle that artists such as Bono, Chris Martin and Elton John have played campaign- ing on issues of debt, Aids, third-world cdsis, even aside from their appearances this coming Saturday. There is always cynicism about such acts of artistic generosity. But that says more about the cynics than the artists themselves. The music industry started something 20 years ago. This weekend, it aims to finish what it started. And everyone in the business should be wholly proud of that effort. 

CMP Information. Eighth Floor, Ludgate House, 245 Blackfriars Road 

Twenty years ago, it was the greatest show the world of music had ever seen. But this coming Saturday's Live 8 event could well éclipsé that legendary June afternoon in the sun. Bob Geldof's original show will always have some- thing spécial. The simple fact that it was such a ground-breaking concept, that it introduced the idea of using music as a force for change, will forever seal Live Aid's place in history. That we still refer to it today, two décades on, says ail that needs to be said. In 1985, the idea of a co-ordinated, pan-Atlantic show, enabling music fans to watch performances from Philadelphia and London on their TV screens was quite something. But the world moves on and technology has had the effect of shrinking our planet. Today, the music of Live 8 will be communicated around the world via téléphoné lines, across mobile networks, transported on memory chips, on DVD. The multiplicity of média means Live 8 will touch more people that its little sister ever could. Such tech- nological developments bring with them a vastly expanded range of revenue opportunities. Of course, Live 8 was never about raising vast new sums of money, it was about raising awareness. But 

Local music for local people 

is the key for radio playlists 
The latest deal in the consolida- currently opérâtes two centralised tion of the radio industry looks like playlists - one for the former Cap- 

ÎjiÏmS^kedplaSt ElEilSiEÏfÎ f ^ 
unlfthcjcomroî'of iteei'ghtsto- der^n dément éfœ'nto^dfor 

centralised îist which bo^WS Birmlng- 
ends up pleasing no one ham, where BRMB (formeé™cép- 
^ H means local programmers énd ' Wdrerha^toff'B^con 

rnSo^ 

Has the BRI anti-piracy 
campaign been a success? 

properly address the potentially Ifar greater problem of people burrang CDs at home. Today, more With parents facing large fines than ever, 'Home Taping Is Killing 

thing. There will always be a hard 
doit that will cardon doing it. but 
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Forum is edited by Jim LarWn 
In the UK for a new tour and Glastonbury Festival 
début, living legend Brian Wilson talks about the 
releaseof Smileand hislivereturn 

- 

Z~' 

HhmTkDoItAgainwasourtet 
rrrà 

trip, but I got over it in 
;?o9==So:s 

[Sahanaja, from The Wondermints], I Nights). ^ 

played Tlie best partes Love. But Glastonbury lastycai - tl.c.c The concerts make it worth d " lated tlie were rumours you were going to Brian Wilson is currently in the UK on a ISSSSKk 

Kd„ —a;= 
Kl 

the event included Jill Sinclair, David Glick and Richard Rosenberg. The to step into Sting's shoes and a duet with Craîg David went for £10,000. The Agency Group's Neil Wamock bid £10,000 to have Tom serenade his wife in Las Vegas, The biggest single bid of the night 

DOOLEYS DIARY 

German legend who saw MP4 pcrform rather leyer and Sir Bob in impressively at last yearis BPI Ro ess who got the The Vote party will be pleased to 

very happy birthday. release, too, through EMI - in a 
rKïïS.xr.: members of Key Production are 
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Rates per single column cm Jobs: MO Business to Business & Course: Notice Board: £18 (min. 4cm xlco S|Kitcolour;atlillO% fuil colour: add 20% Ail rates subjcctto standard VAT 

The latesl jobs arc also available online every Friday at www.musicwcck.com Booking deadline Thursday lOam lor publication the (ollowing Monday (spacc permilting). Canccllation deadline lOam Wednesday prior to publication (lor séries boofeings: 17 days prior to publication). 

■■El 

Do you have a London venue to promote to the UK inusic industry? 
If so, you need to be part of Music Week's London venues map! 

For détails contact Maria on 0207 921 8315 email maria tt musicweekxom 

Music Week + musicweek.com = The 

best 

Since musicweek.com launched July 
2003, the jobs section alone has 
attracted over 28,500 unique users. 

people 
Combining this with the 9,622* copies 
of Music Week circulated each week 
means that Music Week reaches every 
level of applicant in every sector of the for 
industry. | 
Rnd out how to ensure the best peopie find 
out about your company" s jobs. your 

Contact Maria 020 7921 8315 
maria@musicweek.com 

jobs 

( WW¥^ ) 
MUSICWEEK 02.0705 
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Classified 
Contact: Mana Eilwards, Mnsic Weok Classified Sales. CMP Infomatlon, Btli Floor, Ludgate House, 245 Blackfrlai-s Road, London SQ 9UR 

Rates pcr single column cm 
Business to Business & Courses: £21 Notice Board: £18 (min dem * 1 col) Spot colour add 10% Fuil colour: add 20% Ail rates subject to standard VAT 

Tlie latest Jobs are also available online every Frlday at www.musicweekxotn Booking deadline: Thursday lOam for publication the fotaing Monday (spacc 

BUSINESS TO BUSINESS   MF IRETAÏL. ^wanted ^distribution 
RaLLED C3 □ l_D 

RECORDS 

SMALL TO VAST AMOUNTS 

Posting Records? 

Wilton of London Estabushed 25 Years el: 020 8341 7070 fax: 020 8341 1176 

www. ma riHaprl .com 
Maniila PR is open for business! 

Stunning 2 bed garden flat for sale with 15'x 12' STUDIO in garden - fully sound-proofed, air con., entry phone, internet & phone. Spacious, light flat benefits from open-plan living space & oden flooring. Excellent security. Zone 2, Willesden Green NW2. £310,000. Share of freehold. Contact Rob Lane - 07773 771836 
BOX NUMBERS To rcply to a Music Wcck, Sth liox mmibcr. wrile to: Box No. xxx, Floor, Ludgate House, Loudoit SE1 9UR 

.«rolwtirï 

Music Weefe has the neaders 

Wrj^ÊÊÊi^KÊM ■tytB.-iâsef lt&r& ms-o 
- tiov-d ever. 

To find out more, pfease contact, 
IWlaria on 020 SSIS 
or EmaS maria@rm®icweek.com 



WE HAVE MOVED. 

TheCorporation 

2nd Floor 
9-10 Savile Row 

London 
W1S 3PF 

TEL: +44 (0)20 7292 8080 . FAX: +44 (0)20 7434 9910 
E-MAIL: PR@COR PO RATIO NLTD.CO.UK 


