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Love rseeôs you 
"EVERY NOW AND AGAIN AN ARTIST EMERGES WITH ENOUGH TALENT, VISION AND STAR-QUALITY TO TRANSCEND BOUNDARIES AND BRIDGE DIVIDES. CHANTAL CHAMANDYIS ONE SUCH ARTIST. HER ENCHANTING, MYSTICAL FUSION OF GLOBAL SOUNDS AND HER ETHEREAL, SENSUAL VOCALS ARE SET TO LIGHT UP THE INTERNATIONAL MUSIC SCENE". RENÉE GOLD, ELLE MAGAZINE 
SINGLE 'YOU WANT ME' RELEASED 18TH JULY 
TWO TRACK CD PLUS REMIX CD INCLUDING THE TOP 5 CLUB MIXES BY LEE/CABRERA AND BRIAN RAWLING 
ALBUM 'LOVE NEEDS YOU' RELEASED 25TH JULY 
TV ADVERTISING HEAVYWEIGHT TV ADVERTISING CAMPAIGN ACROSS ALL REGIONS BEGINNING SUNDAY 24TH JULY 
PRINT MUSIC WEEK - 6 WEEK TEASER CAMPAIGN BILLBOARD - DUMMY COVER MIX-MAG - LEE/CABRERA RE-MIX AD LONDON EVENING STANDARD - METRO LIFE FULL PAGE FEATURE NEW WOMAN - FULL PAGE FEATURE Q MAGAZINE - FULL PAGE ADVERT 

BOX PLAYLIST y f QM 
B0©tfANNEL 4) . r ^\ 
pi(eHANNEI£4)' ON AIB.eOMPETITION - POP (CHARJSHQW) ON AIR COMPETITION J - / GMTV ENTERTÀÏNMENjr^TOtÎAY (ITV1)- - -- CELÉBRITY EXTRA (LIVING TV AND LIVING 

BBC LONDON NEWS (BBCirÎNTERVIEWA/IDE©.^^, ^ ; •> RAPTURE TV vj VV'/ " o ^ ^ 
FIZZR^YUST,^»^ . , I ° iTI 
CHARTS ' " MUSIC WEEK UPFRONT CLUB CHART - NUMBER 4 
MUSIC WEEK POP CLUB CHARt -NUMBER 5 BOX CHART - NUMBER 11 | c C 
7^ ' 0 CM|£ BAN NE R ADV È RTISING ACROSS MAJOR MUSIC SITES > 
\ ''frée o'n-liné-rînGtone CAMPAIGN^., 3'^ ^WWW.CHANfË!Îi/CHi^iï'IÀNDY.COM, ' v.# \ ' 
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HMV eues up 
£5m digital push 

[$C Talent shines on 
atLiveSshow The classic Pinl< Floyd line-up's firet live performance in 24 years provided one of the highlights at the London leg of Live 8 as part of a powerful show of unity between nmsicians from around the world. The historié London concert 

was attended by more than 200,000 people, who gathered in Hyde Park to see 25 acts add their weight to the Make Poverty History campaign. U2's openîng number with Paul McCartney playing Sgt Pepper's Lonejy Hearts Club Band itself 
available for download on 200 online"slorés]ûst an hourafter 

being perfçrmed, making it the fàïtësÇavailable download vet. There were also mémorable performances at the London siiow from the likes of Coldplay, Elton John, Madonna, REM, Robbie Williams and The Who. London was just one of 10 venues around the world staging concerts which collectively were viewed by billions of people 

through TV and the internet. The London concert linked directly to Philadelphia, where the likes of Stevie Wonder, Destiny's Child and Alicia Keys performed. The focus now turns this Wednesday to Murrayfield where a star-studded show will be the centrepoint of activities in a bid to continue to assert pressure on the G8 leaders. 

TOTP switch will 
broaden scope 
AsTOTPmovestoSunday, 
BBCvowstofeature 
broader range of acts and link TV show with 
radio Top 40 p5 
Industry hails 
Grokster ruling 
US Suprême Court judgment 
paves way for further 
industry action against 
file-sharing on peer-to- 
peer networks p6 
For the latest news 
as it happens, iog on to 

Record companies take légal route as talks with publisherson online licensing break down 

| Heat lises in royalties row 

by Martin Taibot The relationship between music publishers and record labels appeared to be at breaking point last week, afler both sides were set on course for a costly légal battle. Record companies' association the BPI, supported by seven digital 
works, Sony Connect and Yahoo! - 
ring the MCPS-PRS Alliance's 

joint online licensing schenie to the copyright tribunal. Labeliing the licence 'unrea- sonable and unsustainable", the BPI insists that it represents an effective doubling of the money paid to publishers and songwr" to the ra idfor physiçal music sales. In turn, MCPS-PRS group CEO Adam Singer says the 
complété lack of imagination", insisting that it would do "tre- mendous damage to the industry 

daily talks taking place 
Singer says he offered to t the discussion to arbitration, bi is understood that the BPI believed the two sides to be too far apart for that to be worthwhile. Record label sources reacled angrily to Singer s pleas of inno- cence, insisting that they had been forced into the move by publishers' 

A more measured BPI execu- tive chairman Peter Jamieson said it had made little progress in more than two years of negotialions. "[The licence] is still on the table," he says. "After so many years, there becomes a point where the légal route is the only option." Singer continued his assault on the labels' position as he made his début appearance as group CEO at the PRS AGM in London last FH- day. "If patriotisra is the last resort ofthe scoundrel, then a tribunal is the last resort of the intellectually indolent," he said. 

He rojected suggestions that the licence was an attempt to dou- ble the price of music. "On CDs, \ve get roughly 6p per track, on down- loads from Apple we get about 6p per track - and both are likely to fallhe said. "In this network world, thei are no storage costs, 
port costs, no silver dises and oui crime is that, iike Oliver wher faced with thin grue), we had the audacity to ask for more." 
9 Analysis, p3 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

© 'We can only hope that a légal war can 
be averted' - Editorial, p8 

Your guide to the latest news from the music industry   . ^ a mti anH Universal havs struck 3 • Sky Sports is to utilise Oasis'Th 

Coldplay extend 
US top-spot nui 
e Coldplay liave logged the most weeks at number one with a new Ul< studio album in the US since the Spice Girls eight years ago. Tbe Capitol- handlod X&Y this week logs a third week at the top of the BiUboard 200, giving it the longest chart-topping residency on the survey by a new British recording since the Spice Girls' début offering Spice spent four weeks at one m 1997. O HMV lias teamed up wilh Nordoff- Robbins to create a new Silver Clef wristband. The black band will feature the embossed legend "Play Music", as well as the words Silver Clef in pink printed lettering. Priced £1 in tl and IREE1.50 in Ireland, the ba will be available from July 18, 

toexit from the 
promoted A&R administration 
reportingto managing director 
O Sanctuary isconsidering taking itselfprivate.p4 ® Interoute, the coinpany which spécialisés in the secure delivery of 

watermarked audio and advarced mailing list functionality • Indusby figures respond to the Grokster court case. p6 

NTL and Universal have struc deal to provide artist videos to the TV operator's customers via its On Demand service. Universal will suppl NTL with an array of both current and archived videos totalling 35 hours playing time. The service 

chance to quiz three BBC executives at a panel session being held at tomorrow's (Tuesday) MPA AGM. BBC head of new média foresight Tom Loosemore, BBC public policy advisor Patrick Robinson and BBC rights manager Claire Ja 

® Sky Sports.   Meaning Of Soul from their DonT Believe The Truth album for its 2005- 2006 football season promotional campaign. Tbe planned SO-second promo will be aired from July 13. O The Magic Numbers, El Présidente. Lady Sovereign and The Paddingtons have been named as part of the line up of acts who will be playing at this year's Diesel-U-Music awards taking place at Canvas m Kings Cross on July 22. The winners will feature on a Music Week cover-mount CD out in August, while the ceremony will be  1 by Ohannel 4. 
cohcernîng the music industry meeting, which takes place at arehouseinLondon, 

New BMR boss 
sets out agenda 

Microsoft logs on 
to GCan roll-out 

of evidence given by the Commercial Radio Companies Association to the Lords Select Committee on the charter review, Chrysalis Radio chief hasdied aged 56. Farrell spent 16 years at the major from 1981, 
introduction ofGallup's counterfeiting is widespread and considered regular practice in the UK, with more than a third of people prepared to buy fake goods, despite knowing they are illégal. • Retailers are reassessing their Channel Islands opérations. p4 O PRS gathered total revenues lopping £300m for the first time i 2004. " last Friday's AGM in London, Distributions topped £250 for the first time, rising 6% to £256.2m. The AGM also saw David Bedford re- elected to the board as a writer director, while BMG's Paul Curran, Warner Chappell's Jane Dybal, Universal's Crispin Evans and Novello & Co's Chris Butler were re-clected as publisher directors. © Apple is simplifying its white iPod offering info a single line of iPods which ail feature colour displays. It 

make the iPod and the iPod photo lines, colour displays will now corne as standard, enabling users to view photographs or album artwork, ® Napster lias appointed Christopher Moison as stratégie marketing director from Guardian Newspapers tollowing a six-month consultancy. Meanwhile, Napster confirms tbe promotion of music programmer Jeff Smith and communications director 
r European activity, 
as Canada's biggest md DVD store. The nusic retailer will er rival Virgirfs existing 

early mornmg breakfast s Mondays to Thursdays. Tl 

tlie Friday 4am-7am 

iiaiMri 

© HMV will 
dedicated mi 

's Church (The, don's Covent Garden Il provide the setting for the service, Tl take place on Sunday. July 24 from 330pm, with doors opening at 2,45pm. 

Mashboxxsigns 
deal with major • Légal peer-to-peer ns Mashboxx has signed a licensing deal with Sony BMG. i " " " 
forged links with a major. Tlie deal will resuit in Sony BMG tracks in the US being made available on the network for 99 cents each. O BMG Music Pubiishing has acquired BBC Worldwide's existing music pubiishing interests, which includes music from productions such as the Teletubbies, Tlie Tweenies and Waiking With Dinosaurs. • UK songwriter John Reid - behind hits for artists such as Bine, Westlife and Rod Stewart - has extended his relationship witli Sony/ATV Music Pubiishing. Reid has inked a long- lerm agreement with the publisher following the completion earller this year of an original four-year deal. 

Loudeye-owned aggregator OD2 supplying the tracks. One's Top 40 presenters 

Former BBC and Emap music Trevor Dann is joining the présenter line-up of analogue and digital radio station Classic Gold. Dann will begin presenting the weekly Classic Gold Albums programme on Sunday, July 24. O TOTP wins 7pm Sunday sIoL p5 • Digital rock station Total Rock has 

ne to vote again in MWs industry poil. 

To vote, text the letters "MW" to 60123 
The verdict on last week's question - which festival will replace Glastonbury m the hearts of music lovers' - was- a. Reading 21% ••••! b. V Festival 26% •••••! c. T In Tlie Park 14% d. Biy Chili 21% 9®0O( e. Not sure. l'm going to sit on the fence 19% •••« 
MF S 'ÉTfui" L0,".îPcMced.by STARtxt Vot" cost 25p plus you Jlul —jr\ IXl "suai SMS charges. Numbers will not be used for / marketing purposes. 



News 

News edited by Paul Williams 
Labels and publishers trade accusations as dispute over online licensing scheme intensifies 

War of words fuds royalties row 

by Robert Ashton & Martin Talbot The degree of antagonism which erupted last week between music publishers and record labels could hardly be better illustrated than through the words of MCPS-PRS group CEO Adam Singer. Referring to the record labels' décision to mount a légal chal- lenge to his organisation^ online licensing scheme, Singer says, "The BPI might as well have strapped bandanas on their heads and shouted Tora! Tora! Toral' - and we ail know how that ended." Singer's explosive enraged major label said, 'Anyone would think they haven't been involved in these negotiations. They are as responsi- ble for where we are as anyone." While such easy to understand 
it of the row is the 

forward. Tim Hollier, creative director and head of music pub- ig acquisitions at Kingstreet Media, i; 
important "The future is down to that income and it has to bc pro- tected," he says. But, few deny that what lies ahead has inévitable fiscal costs. Both Faulder and Singer estimate a Copyright THbunal will cost each sîde at least i£lm, and this may itself be a modest estimate; the BPI-MCPS copyright tribunal bat- tle which concluded in 1991 result- ed in a combined bill of £6m. And Singer insists that such costs dwarf the current income from the the heart of the battle. "We have £500m going through both of the. organisations and this 
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TURNOVER: HMV UK/Ireland operati.Ki profil fof HMV UK/Ireland ElOOTm (+L3%1 tliê 53 wecks to £999.dnl(+6.0%) Total HMV April30 2005. Total HMV £116,0m(+5S%) £t,439.5m(+4.2%) Total group 

Long-awaited digital roll-out will focus on UK catalogue 

HMV eues £5m spend 

for digital marketing 

S 

because we want a quality solu- tion. Weve worked long and hard on this and got the best possible partner out tbere in Microsoft back-ended by MusicNet." The launch-date announce- menl came as the chain said tliat ils chief operating officer Brian McLaughlin would be leaving the group he joined in 1968 on December 31, a year after he delayed his original plans împorarily n Waterstone's business. Détails of the digital service and HMVs marketing and promo- tion plans for it will not be unveiled until just before launch, but the retailer has announced that it is investing £10m, divided 

digital services tvill be its représen- tation of UK. catalogue, a point underlined by a can as many UK i - . board. This will be emphasised next Monday (July 11), when it înce at Bafta in Lon- timto set out indie labels. "The range will be very good," promises Knott. "It won l be full of obscure rap and country artists 

ill see HMV head of digital 

group CEO Alan Giles belie\ retailer is through the worst of it Figures released last week show that, while the group's like-for-like sales grew by 1.1% to £1.886bn for the 53 weeks to April 30 2005 and, they dropped by 1.0% on a compa- rable basis in the seven weeks to June 18. Within HMV UK & Ire- land, sales for the year grew in total by 6.1%, helped by the open- ing of 23 new stores, but were liât on a like-for-like basis. 
April and May, and June was bet- 

Sanctuary aims to eut debts 

City appears to be on the rocks, . „   
tîi't taK corJ1

h
pany °°w belie.vi,jg the day, we haven't s an^bitious t0 "^hJ

0 onrthe rocks! Obviously, ai the end of 

key set of 
it bas stacked un - it was ofany 

srisss tTrSnïïhit^;" - down from £6.910 in of the City, 

_^J 

Jersey takes action on 

UKdelivery loophole 
Some of the biggest names in UK Tesco and Asda, are offerirg 



©The Grokster case is a 
>r^ cleserved victory and may 

lead to more PR-friendly 
proceedings' - Viewpoint, p8 
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Glastonbury seeks new deal 

with Mean Fiddler 
Glastonbury Festival organiser Michael Eavis says there are a number of key issues involving Clear Channel and key personnel that bave to be resolved before il can make a retum in 2007. The festival's contract with Mean Fiddler is due to expire in 
find an opérations director to run the site. Mean Fiddler's managing director of festivals Melvin Benn hasplayeda crucial rôle in improv- ing security 

Glastonbury replacement. Glastonbury is unique in scale and history and ethos. What we've ' ■ ■ ' cteating an urban 
te». 
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NewTOTPtolink 

with radio Top 40 
Top Of The Pops is to provide a greatest chart achievements last seamless transition from Radio yearwere with albums ratherthan One's Top 40 show after landing a on the singles chart. 

Programme one will be co-pre- sented by Phil Jupitus, while Top 

Most celebs 

.sowillyou. 

We know the business like no-one we know. 
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Â / ^ Digital is edited by Nicola Slade 

Landmark ruling by US Suprême Court paves way for new anti-file-sharing législation . 

gai breafcthrough derails P2P sites 

; by Nicola Slade Audible cheers and whooping were heard from thc head offices 

"Tast Monday's ruling paved the my for the introduction of a 
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Music Weeli's guide to MGM Vs Grohstei 

Court?he Sllprerne ^^Shepeer-to- 

SSF EH5H2eh 

^0r WHhiîfuliours"^? Monday's announcement, 1FPI chairman 

1! onîv in the US bufworldwidèAn i 

backi'n0g',oHhG,RTÀtfl,ttlC MGM, RIAA, ramiflSnïonbis 
Biem, Cisac, 
ifpi, nmpa 

!Sr 
tur'n, BPI executive chairman 
the iist of supporters. 'It is good Yet the wave of industiv posi- themselves under the reaches of 
meusic'fhesaidery0ne ^ l0VeS theTudgement^'itlTertaTffi'f^ th t 1 t 
nien^should^ncre^TpÎœsire™ dèbltTffi0 thT U™ hïï^Mdy kgaticas^lnd'ffieT^ita" worîd 

, ^One indurtty1 insider certainly fiai litigation. BearShare and LimeWire are ail 
think tins is the catalvst for the American US developer of Open Furthermore, developers will launching of a number of légal Source technologies at Yale Col- be actively seeking ways to side- 

su ^ 

manager o^e^r-'the^uï erfèndedLgal ^hCorfadt^yorn up^ày foTnam^s sakefcroteter 
been employed to control tlie pro- Vertesis argument is réitérât- aâdng users not to infringe, then lifcralion of illégal files on peer-to- ed bv leading UK légal brains. it is possible that you could side- peer services - agréés. This deci- One entertainment and média step thelavv. sion elears much of the fog lawyer told Mwtie Week, "Devel- -From now on, vve might have 
nX,^ The court lias tjiven a ^monstràdng ffiat^Ts actively 

enabkfthe niLimizabon'of p2p Ollline ïliarket nMhwe^eeVtingguiteTCt! traffic and will help to drive the John Kennedy, IFP1 nicola@muslcweek.com 
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The BRI s first ever annual 

conférence for members. 

24 hours of discussion, debate, 

networking and information. 

THURSDAY 14TH JULY 9.30AM-4.00PM 
Riverside Building, County Hall, Westminster Bridge Road, London SE1 7JA 
CONFERENCE SESSION from lOam 
Chaired by Jon Webster, BRI Director of Independent Member Services 
Two-and-a-half hours of présentations and insights on the theme of 'Managing Change 
in the Record Industry'. 
Featuring: Tim Grimsditch (Frukt), Stephen Godfroy (Rough Trade 
Album Club), Charlie Marshall (Spectrum Strategy), Martin Talbot 
(Music Week), Andy Lown (Pre-Vu), Rob Atkin (MusicPay) and author Ml l nHj 
of Natural Born Winners and one of Europe's most thought provoking, H ' 
dynamic and entertaining motivational speakers, Robin Sieger. H I 
ANNUAL GENERAL MEETING from 2pm " ^ 
Chaired by BPI Ghairman Peter Jamieson ^ ^^3 
Featuring: ■ Elections to the BPI Council keynote si ■ Présentations from BPI General Counsel Geoff Taylor 

and Director of Communications & Development Steve Redmond Director Ge'ner ■ Keynote Speaker BBC Director General Mark Thompson  ! 

PLUS ON WEDNESDAY 13TH JULY 7-9.30PM 

ROCK THE BOAT 

\\g n » n and Musiic wltfi Ihe Ail Party Music Group présent 
MP4 PERFORMING A GIG 
ON THE RIVER THAMES 
Aboard The Golden Jubilee' moored at Westminster Pier ^ 

«>«>- rs/tuikii ^ a n MP4 are Kevin Brennan MP, lan Cawsey MP, / r, WE DOWNLOAD Rt Hon Greg Knjght Mp pete Wishart MP JS' qL 
LEGALLY" / <?^#\<  ■ ■' ^ —=     oT ,x? 

protecting valuing lobbying researching networking advising supporting 
briefing educating training awarding helping negotiating facjlitating promoting ^ 
represeritingThe British recording industry 



The labels and publishers may be doser to an agreement than their warring worcte imply 

Fttry, but a deal should be possible 
It is rare that pure raw fury arises betvveen différent sides of the business. Last week saw just that. Wliile the publishers reacted angrily at the copy- right tribunal referral by the BP1 and seven digital music services, the labels greeted their accusations of war-mongering with their own rage. The labels and digital services believe the publish- ers are trying to double their money in the digital world. In turn, the publishers believe the labels are actually looking for a price eut. Kxcept, it may not be as polarised as those positions seem. Privately, some publishers indicate that 8% is perfectly adéquate for now, even that 12% is an aspi- rational rate. They would settle for something much lower, is the implication. In turn, record label sources indicate that any tri- bunal might be likely to proffer 8% as a compromise position, with 7% as an introductory rate. That too, would be acceptable, they suggest. If such views are représentative, the two sides may be far doser together than might appear to be the case. Which beggars the question: why, oh why? The answer lies in the pace of change. While the labels and digital service providers are impatient for 

the rate to be resolved now, as they attempt to get to grips with the économies of the new business, the publishers insist they are happy to keep the 8% in place for a year or two more, see how the market develops and take a view after that. There are plenty of arguments in favour of finding a compromise agreement of some kind; one is the desire to avoid a costly légal battle, another is main- taining a semblance of industry unily. But there is another, perhaps more fundamental, reason. The arrivai of new means of distribution, over phone lines, cables and across the airwaves, offers opportunities which are not solely substitutional, but 
are additional. There is a great opportunity ahead to grow the music market and the two sides of the business - rep- resenting the recording artists on one side and the writers on the other - will achieve much more by working together. It is hugely regrettable that the two sides are so entrenched in their own sectors that they cannot see the huge potential for collaboration. We can only hope that the heated words of recent days can be cooled and a drawn out légal war can be averted. 

Now is the time to embrace 

the P2P business model 

5* ~ 

Last Monday (June 27), the US Suprême Court took a giant leap in the évolution of the digital distri- bution of content and P2P file- sharing in particular. Until now, the law did not help. The principal US case concemed Sony's distribution ofVCRs, with rights-holders claiming that Sony should be liable for supplying copying equipment knowing copy- ing would occur. Sony was not liable because tire VCR was used mainly for "time shifting" and was capable of "substantial légal uses". Sony did not seek to promote infringement. 
Who said legitimate 
online revenues were 
not worth fighting for? 

Napster used central servers to facilitate file-sharing and was shut down. Grokster-style models do not rely on centralised servers, but distribute software to users. Grokster had benefited ffom the Sony rule because its software was capable of "substantial légal uses". The Suprême Court seized upon the evidence that Grokster and/or Streamcast encouraged and commercially benefited from infringement. Targeting software 

to ex-Napster users and the inser- tion of "Napster" and "free file- sharing" metatags was fatal, as was failing to "filter out" illégal files and directing ads to computer screens using their software. The Suprême Court was influ- enced by tire vast scale of copyright infringement on P2P networks, the légal balance having shifted too far from artistic protection. Tins is a deserved victory and may lead to increasing and more PR-friendly proceedings against some distribu- tors ofP2P software. Although a life jacket has been thrown to rights-holders, it remains to be seen whether Grokster-style networks might escape liabilily by discouraging 
With the development of Sno- cap and other legitimate P2P Sys- tems, surely it is now time to embrace and legitimise the P2P business model and grab hold of 
Ail eyes are now on the BPI, AOL, iflmes, MusicNet and others to fight over online tariffs in the copyright tribunal. Who said legiti- mate online revenues weren't orth fighting for?  Nigel Davjes is t at légal firm Kirkpatrick & Locklurt Nicholson Graham. 

Did Wireless reveal central 
London to be a good venue? 

Did last week's Wireless Festival successfully prove that a large music festival can be held In the centre of London? 
Chris Jones, Dub Vendor Records "It certainly did, London is the UK capital after ail, soit should be setting the standard, The Wireless Festival also proved that venues such as Hyde Park and public transport could easiiy cope with more than 20,000 people. More of the saine please.' Tony Perrin, Coalition Management "I dont think it was successful in provmg that But if they persevere. fin sure they'il succeed,! fhink the mistake they made this year was in holding two nights of it in the middle of the week, which I dont think really worked. But next year, with no Glastonbury, if they can get the timings and the billing right, it will become a really important part of the festival calendar." Abraham, Channelfly "It was a really good idea. If next year they could merge the four days into two, tone down the branding and have a word with Westminster Council about turning the sound up it would be a cracking festival. I was' 

ups were very good and full marks for the Drowned In Sound tent, which gave new acts a chance to play." James Gillespie, Officiai Charts 
"Calling it a festival was a bit optimistic. It was more a sériés of open-air gigs, but it was a good line- up, with a lot of other entertainment thrown in, although the feel was a little corporate, Maybe in future it 
consécutive days, I enjoyed being able to walk home afterwards."  Nigel Harding, Xfm "While some festivals feel more like an endurance test than a cultural event, it was a refreshing experience stepping from the Tube to a music arena within five minutes. I have no doubt that Wireless will open up 

Chesley Baker, 360 Degree Management "Definitely. Tlie whoie set up and the way it was put together was fantastii and there were some really good performances. London should hold more festivals like if   

th the lai it of it 



Forum is edited by Jim La 
Ahead of Chess Records' reissue programme, the son 
of the iabel's co-founder and former Rolling Stones 
manager Marshall Chess talks to Music Week 

Muddy Waters T-shirts. 
pmdof 
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well. î lived with Keith on Cheyne and I had a great time. I played trampet with them on the tour of 

awasassa^1 «sHcES Fnday and have a single m on Monday. But thething 

great bodyof 
ESy Se Williamson, Bo Diddley, Chue y, Memphis Slim and thenall 
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There was one time when a guy kept have no idea who Muddy Waters or asking me over and over what type of Howlin' Wolf or any of these guys microphone does Little Walter use, were. To me these are black characters what doeshe use togetthat 
-Iwentupto Little Walter and I asked, "What kind of microphone do you use to get your sound?" And he 

iddy Waters [rîght] and worklng with the Rolling Stonc 

precisely 35 years before... Clive Rîch's Network Solutions Department at Sony BMG thought for a couple of days last week 
Liverpool in the first round of the 

An AGM with iSl^up 
répercussions... 

unal issue. BPI for Dooley? He watched it on the Steve Redmond at telly... After the Pink Floyd reunion, 

s: ot the year. But dont get readyyet to say a final goodbye for the king of rsrs3' œsss 
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Contact: Maria Edwards, Music Week Classified Sales, CMP Information, 8tli Floor, Lndgatc Honsc, 245 Blackfriars Road, London SEI9UR 02079218315 02079218372 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min, 4cm s 1 col) Spot colour: add 10% Full colour: add 20% Ail rates subject to standard VAT 

every Frlday at www.musicweck.conr p .'niP.'si r llMsdayin.mfe- publicatlon the following Monday (space 

JOBS AND COURSES 

get to the latest jobs ocareermoves 

wherever you are 
0 Business Development Manager ^ ^ £neg 

whenever you want O PA to Entertainment FD £25K Wert London ont co Is looking for i jenlor PA to nippon their Ftt lde% 

before person sitting 0 Snr Copyright Co-ord ^ £20K 

next to you ... 0 Marketing Assistant £ 17.5-£ 18.5K music marketing exp. Providing admin support to tlie team you will be 

j ■ & 

trips and have excellent org skills for arranging multiple diaries.Adv MS 
0 Royalties Admin £ 17K process royalty statements.You will bo ed to GSCE/A-Lcvel standard, have a min of I years expcricnce prcferably within a music publishing co and bc a 
Tel; 020 7292 2900 www.cmoves.co.uk 

music@handle.co.uk , 11 020 7569 9999 handle www.handlé.co.uk AACllJXAAVv 

Have you clicked on yet? 

Promoting your brand new 

2005 music courses? 

Music Week has the readers 
you need to reach 

Advertise here for maximum exposure 
and now even better value 
New rates available 

To find out more, please contact Maria on 020 7921 8315 
or Email maria@musicweek,com 

-^l 
 I 



Classified 

BUSINESS TO BUSINESS 

Contact: Maria Edwards, Music Week Classified Sales, CMP Information, 8th Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 
Rates per single column cm 
Business to Business & Courses; £21 

The lalest jobs arc also available online every friday at wwwjnusicweekcora Booking dead'ine. Thursdiy lOam lor 
1:02079218315 F: 020 79218372 Spot colonr: add 10% pemntting). Cancelhtion deadiâie: Kte 
E marla@musicweek.com Ail raies subject to standard VAT bookings: 17 days pnor to pubfwtion). 
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srsssîfciSï- Card masterbags CD, Video, Cassette - 7" 10" 12" 
P^ê^lb^sT^M-'Êf0, 

10- and CD ^aa 

Best prices given. Next day delivery (in most cc Phone for samples and full stock list Phone; 01 283 566823 Fax: 01 283 568<; Uni,2'p^rSÉ^0nW' 

Rolleid Gqld 

THE WHDLESALER TO THE TRADE 
OVER Z,5DD,000 CD'S/DVD'S AVAtLAB LE 

Distribution and Service 

Manufacturers of Vinyl Records 
• 7" & 12" Available • Compétitive Prices • A Dedicated Customer Service Team 

to advertise 
call maria 
0207 921 8315 BG Bedford Avenue, lqugh Trading Estate, SLOUBH S L 1 4RA 

red 

1 cd dvd vinyl+ ga 
displ 

l storefittings-displays-sto 1 browsers-chart-gondola: 

imes 
lays^ 
rage-counters i-slatwall-shelves 
BBUMMI 
àsliill 
ÉiïiM 

www.reddisplays.coin ^01733239001 

STUDIO I CHISW1CK FOR SALE 

I 450 Sq F 
ISOO Sq Feet of Office, t and Toilet Spac Off Road Parking ^V/5 Cars LEASEHOLD 

Do you have a London venue to 

promote to the UK music industry? 

If so, you need to be part of Music Week's London venues map! 

For détails contact Maria on 0207 9218315 email mariait musicweek.com 

09.0705 MUS1CWEFK 11 



The inside guide to the most 

dpagendam@cmpinforma|ion^:cfiti # # • • 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 27 

SINGLES NUMBERONE 2 PAC FEAT.ELTON JOHN GHETTO GOSPEL (Merscope) Ils sales barely diminished from the previous week, Ghetto Gospel easily pamed the anticipated challenge to its siipremacy from Charlotte Church, whose CrazyChicktrailsby67%. 
ARTIST ALBUMS NIMBER ONE COLDPLAY X&Y (Parlophone) The first album to début with four weeks in a row at number one since Beyonce's Dangerously In Love two years ago, Coldplay's X&Y is on course to become the first Im-sellino album of 2005. 
COMPILATIONS NUMBERONE VARIOUS CLUBLAND 7 (AATW/UMTV) 2005 is the worst year in a decade for ns, but sales in the sector 
7 headed an all-new top three, seiling 47,916 copies. The Ail Around The World/Universal Music TV dance serii bas spawned seven number one albur three years, with ail the numbered éditions, save Clubiand 6, topping thecharl 
RADIO AIRPLAY NUMBERONE CHARLOTTE CHURCH CRAZY CHICK (Sony BMG) Crazy Chick provides Church with lier first airplay number one this week, securing the btlebydintof a 15% bigger audience than Coldplay's SpeedOf Sound, even though the latter title was aired 608 times more on Music Contrai stations. 

Half-year 
sales figures 
arrive 
by Alan Jones Last week was one of Ole quietest of the year, with no new entries to the Top 20 artist albums and only three to the Top 20 singles. Yet it was a good week for sales, with 
and compilations improving by 18.9% to 562,432. Overall, the sector showed growth of 11.3% at 2.92m. At the top of the artist albums chart, Coldplay's X&Y just held off a challenge from James Blunt by increasing its sales to 103,598. Blunt's BackTo Bedlam was 2.6% behind, with sales of100,881 - more than the 100,198 tally with which X&Y topped the chart a week ago. The number one album has sold upwards of100,000 for each of the last six weeks, having done so only twice in the previous 20 chart weeks of 2005. Singles also did well last week, with physical sales enjoying a 2% hike to 401,726, and downloads growing 16% to 419,800. Their combined tally of 821,526 sales was up 9% wêek-on-week. Ghetto Gospel by 2 Pac Feat. Elton John suffered a very minor réduction in sales week-on-week, declining a mere 2.1% to 54,820, keeping the number one sales above the psychologically important 50,000 mark for the l6th time in 17 

Close ofbusiness last Saturday also marked the end of thg.first halfofthe trading, vèâr. The rash of recent high-profile artist albums has helped that sector to post a 1.6% increase over the first 26 weeks of2004, with sales advancing by more than 800,000 to 52.60m but this was more than offset by a 10.3% dip in the compilations market, where sales 
than 1.6m. Overall album sales wereoffl.2%at 66.70m. Physical singles sales were down, too, but not as dramatically as in recent years, with big sellers like Tony Christie's Amarillo and Crazy Frog's Axel F keeping the décliné to a reasonable 15.2% at 11.24m. The oldest and newêst singles formats both showed dramatic growth, with seven-inch singles enjoying an B&5% hike to 

503,^00 sales and DVD singles ùp 126.6% at483,14p?nie 12- inch singles sector tdso remained robust, with sales offjust 3.8% at 1.19m, and increased their share of the market from 9,3% to 10.6%. 
rably nexl Spice Girls famously failed to show, of course, because Mel B thought it would detract from her solo career. Her début solo album Hot reached number 28 in 2000, with first-week sales of 7,419. Her follow-up LA State Of Mind, credited to Melaqie Brossai and featuring the number 41 single Today, was rcleased last week but sold a dismal^TO 

number 453 on the albums chart 

SINGLES Sales versus last week: +8,7% Year to date versus last year. +18.7% MARKET SH ARES Universal 31.6% Sony BMG 20.2% Indies 19.3% Warner 151% EM1 13.7% 
ALBUMS Sales versus last week: +9.6% Year to date versus last year: +1.6% MARKET SHARES Sony BMG 272% Universai 24.4% EMI 21.7% Warner 160% Indies 10.7% 
COMPILATIONS Sales versus last week; +18.9% Year to date versus last year: -13.6% MARKET SHARES Universal 323% 246% MoS Sony BMG 18.4% 16.1% 8.4% 
RADIO AIRPLAY MARKET SHARES Universal 325% Sony BMG 26.0% Warner 156% EMI 14.3% Indies 127% 
CHART SHARE Origin of singles sales (Top 75): UK: 60.0% US: 373% Other 2.7% Origin of albums sales (Top 75): UK; 56.0% US: 44.0% Other: 0% 

ALBUMS THIS WEEK Kevin Mark Trail Just Livin (EMI): Missy Elliott The Cookbook (East West): A Teen Dance Ordinance (WEA): The Subways Young For Eternity (WEA): Matthew Herbert Plat Du Jour (Accidentai) JULYU Kelly Clarkson Breakaway (Sony BMG); Charlotte Church Tissues And Issues (Sony BMG) JULY18 Fat Joe Ail Or Nothing (Atlantic): Orange Juice The Glasgow School (Oomino): Madness The Dangermen Sessions Vol. 1 (V2): Iggy Pop A Million In Prizes (Virgin): Redman Red Gone Wild (Virgin) julvtT The Raveonettes Pretty In Black (Sony): ClorClor (Parlophone)  

Juliet Random Order (Virgin); Faith Hill Fireflies (WEA): Daniel Powter Daniel Powter (WEA): Various Now 1s The Winter Of Our Discount Teints (Twisted Nerve)  AUGUST8 The Mitchell Brothers tbc (679): Alfie Crying At Teatime (Régal): No Hope In New Jersey Steady Oiet Of Décliné (Atlantic): Staind Chapter V (Atlantic) AUGUST15 Super Furry Animais Love Kraft (Epie): Supergrass Road To Rouen (Parlophone):  I  Massive Attack Unleashed (Melankolic): crazy Frog's chart Magnet The Tourniquet (Atlantic): Kanye West Late Registration (Roc-A-Fella) AUGUST 22 ~ — Craig David tbc (Warner Bros); Tyler August 8 James Unlikely Lad (Island)  AUGUST 29 lunes rnciuoe rump up nu Audio Btiliys Génération (Virgin): Mcfly Do|1,t You Wallt Me and ^ Tbc (Island): Sean Paul tbc (Atlantic) 

m 

Frog's take on Gershon Kingsley's Popcoi'h wlll be released on n n/hiio the album, Crazy 

SINGLES THIS WEEK Kelly Clarkson Since U Been Gone (Sony BMG): Dandy WarirolsDigEP (Parlophone): Joss Stone Don't Cha Wanna Ride (Virgin); Fat Joe Gel Poppin (Atlantic): Rachel Stevens So Good (Polydor): R Kelly Trapped In The Closet (Sony BMG) JULYll Elton John Electricity (Rocket Man): Rooster Deep And Meaningless (Brightside): Chemical Brothers The Boxer (Freestyle Oust),Tdlewild El Capitan (Parlophone): Ml A Bucky Done Gun (XL); Hot Hot Heat Middie Of Nowhere (WEA): REM Wanderiust (WEA): QOTSA In My Head (Polydor) JUIY18 Fightstar They Likcd You~ (Island): New Order Waiting For The Sirens Call (WEA): 04 Ufe On Mars (Sony BMG): Lee Ryan 

Army Of Lovers (Brightside); Lemon Jelly MakeThingsRight(XL); Lucie Sllvas Dont Look Back (Meitury): Paul Weller Push The Roorboards Up (V2); DMX Here WeGoAgain (Mercury) JliLY 25 Tony Christie Avenues And Alleyways (UMTV): Missy HigginsScar (WEA): Common Go (Island): Babyshambles Rick Forever(Rough Trade): Destiny's Child Caler 2 U (Columbia): Natalie Imbmglia Counfng Down The Days (Brightside) AUGUST1 Lemar Dont GiveUp (Sony BMG): Alfie Your Own Religion (Régal): Super Furry Animais Lazer Beam (Epie): Turin Brakcs OverAnd Over(Source) 
Craig David AH The Way (Warner Bros); Supergrass St Petersburg (Rariophone); Gorillaz Date (Parlophone) 



11 I rt I 

Lee Ryan calls 

on 'mobile club' 

SŒ? ssssas 

thfrdpTrty m ^enTandfte Soa 

Omnifone deal enables 
Brightside to set up 
interactive mobile 
foundation for Lee 
Ryan solo campaign  ^ 

Diet Coke draws on Bodyrockers' 

début single for international ad 

existing set up for the new single. be serviced to radio thore on July because of the ongo "We're going to bave the band in 19, the day after the campaign their début, which a the market in the lead-up to the begins and ahead of the aibum's up the airplay cl,art tins week," 

the UK and was receive airplay at radio, with ■editod an NMC Fergie at Radio One among the 

Goldfrapp Ooh La La Xavier Gimme The Night 
(Mute) (The Plastic AvengersRe- NIGEL HARD1NG, HEAD OF MUSIC, XFM Edit) (TeH ReCOrds) ■ ■m , "There are few ANNIE MAC, RADIO ONE ouïrent bands "This cover of George Benson's ■« —jfe: aroundwho I980c)assic was produced by the can add an dude from the Scissor Sisters. l've 1 esque to the been playing it everywhere, in the ^ end of their clubs and on the radio, and it's 

Action Plan Stendhal 
(Young & Lost Club) 

Fat City 
powerful way to enforce the Fat City brand and, on a sales level, 'mmt" 

gap indie Ïdrft^t 

and the Fat City 



Sfl - StarsOf timespMnum) 
HrEA S?"0 

Declan O'Rourke Since Ficld ««sic The B.ewiSbrouters " 
Kyabram (unreleased) SSSoîthïdefy My ToP10 

xr 

Field Muslc You Can 
Décidé (Memphis 

hom theTeeds-basecîfive- =a 

nK,=m 

'w"ci»î»l» coMcnUuytagonline 

•CC3SS- 

ISiSS: EE 

tVr' »>»\ Instore - Charlotte Church, Gipsy Kinqs, Electric Latino Mix. Hard Hoi.se Anthems 6: Sinole of the 

gftMMV Windows "Sale: Instore "Le(: Ryaa Rooster'Briçiht 

Hye5cfoc Pa ut QTwMdaDmo ^ rads ' Hi'p 

 ^"ws-^^esBroalIPri^ngti^Ingore- 

Tnstore - Charlotte Church, Gypsy Kings, In The Mix 

TESCO Charlotte Church, Gipsy Kings, Hip Hop Classics II, Utino 

WHSmith 

CAPÎTÂL 

tel A UWBob^nd™ SJM Item «Adds 


