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Looking ahead 
to a scorchei' 
In the first part of MW's summer spécial, we profile 
the growing dance festival 
scene and key releases 
for the season plO 

Leafingthraugh 
holîday reading 
Whether it's spent lying on 
the beach or surviving a hot summer in thecity, MW 
profiles 10 top music- relatedreads pl2 

Poil highlights 
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Ahead of the launchof the 
2005 Mercui'y Music Prize shortlistonTuesday.MW 
asks key figures for their 
prédictions p20 
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«s is edited by Paul Williams 
Chain offers flexibility and mâches outto indie labels 

HMV Digital vows to 

let labels set pricing 

by Paul Williams HMV is vowing that ils new digital rausic service will put pricing power back in the hands of the labels by letting them dictate the 
The UK retailer is breaking with the digital market's typical 

adopted by the likes of Apple's ilbnes Music Store, which charges 79p for every individual downi- by implementing 

The retailer will also aii plug the service into its in-store 
intends to record and issu digital downloads. As part of efforts to win indies, MusicNet director Schoof, whose Company is dling back-end funclions for HMV Digital, said it was offering te  catalogues for free. 
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Co-operative vision smooths over conflicts of interest 
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Audience numbers holding up well as 
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Digital is edited by Nicola Slade 

Calls for fair play take shine off competition-led hit 
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Major and mobile unité 

for priority launches 
Jamiroquai will perform an intimate one-off London show ou August 15 to launch the Sony Ericsson WSOOi handset. The event forms part of a planned six-month tie-up, marking the latest chapter in an ongoing relationship between Sony BMG and Sony Ericsson who have 



0° te 

Xp 

midem m - ~ A Reed MIDEM quality event 

. r 

4 

Tune in to the people who make musietncve 
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40 YEARS OF MUSIC 
VIII J 

8 40midem.com lÊf ' . % 

Book now to Save up to 50 %* on the regular 
participation fee for MIDEM and the MidemNet Forum. 
For a bigger profile & exposure you can also take a 
stand at MIDEM (and as a British exhibiting company you 
may qualify for a Government subsidy if booked in time). 
To find out more and to register now go to 
www.midem.com 
Alternatively, contact Javier Lopez; 
tel - 020 7528 0086 email - javier.lopez@reedmidem.com 
* Valid for ail participants without a stand on bookings made before 

24 October 200S. 
^Reed MIDEM 

MIDEM; 22-26 January 2006 • MidemNet & MidemNet Mobile: 21-22 January 2006 
Palais des Festivals, Cannes, France • www.midem.com 

Music has never been more in demand and only one 
event lets you tap into its vast opportunities: Midem, 
the world's music market. 
For 40 years Midem has been bringing together the 
music industry's key players from around the world, 
enabling you to access the latest knowledge, catch new 
music and do business. 
9300 professionals from 92 countries and ail sectors 
were présent in 2005; you'll meet people from the indies 
and majors, the publishing, technology, mobile and 
audio/video sectors as well as the live music industry. 
So to make your music business move, make sure you're 

I 



Following a présentation to last week's BRI annual conférence for members, McriinToillwt uses 

The changing face of the 

by Martin Talbot The first sl\ months of 2005 have not exactly been uneventful forthe UK's record dealers. As HMV passedits 200th store, Music Zone founder Russ Grainger sold up to a management consortium, while a certain former HMV chief tipped up and took contrat at Fopp. And that is without factoring in the ongoing digital révolutions at HMV and Virgin, and Virgin Megastores' newly announced 
Such pace of change should not catch anyone by surprise however. The past decade has been a revolu- tionary one for UK music retail. 

were selling music in the UK th 
ic depart- ments, while the number of inde- pendent retailers had almost halved. And ail tins came against the backdrop of growing sales, but 

The growtli of the supennarket as a player in physical retail has been spectacular. It is almost unthinkable that, back in 1993, there were just 350 supermarkets selling music; today, Tesco alone 
the number of supermarkets with 

Kwiksave and Waitrose - albeit with small offerings in terms of î alone helped . the supennarket sector by 
For the supennarkels in 2005, 

Back then, it was down to the likes of Woolworths and WH Smith to seduce the casual music buyer - 
who would be inthnidated by their 

The number of indie 
retailers is going down, 
but those that are left 
are doing very well Bob Barnes, Millward Brown 
The arrivai of the sup has inevitably affected such stores; since 1995, the number of such stores stocking music has declined around 6% from 1,465 

But where the supermarkets have caused most pain is - perhaps predictably - the in 
has declined from 1,260 in 1995 to just 774 in 2004, a fall of around 38%. In 1995, the UK landscape was vastly différent, with 605 small independents, 390 médium inde- 

have declined, however, Millward 
believes that this does not do jus- tice to the quality of the UK's inde- pendent retailers. "When you look at album fig- ures, I think they have held up very well," he says. "The number of independenl retailers is going down, but the number that are left are doing vety well." The indies' share of the singles market has declined dramatically, from around 45% in 1994 to around 7.2% in 2004, says Barnes, largely because a lot of indies have simply pulled out of the singles market. But in the albums market, 
ail albums sold in 2004, only a small décliné on the 12.4% they claimed in 2000. 
independent figures also do not include the now defunct Andys Records, or Tower Records, which had qualified as an independent 
by Virgin - leaving its Piccadilly 

«©H 

s in I still operating - and towards the specialists' 2004 fig- ure of 40.3% (down from 50.1% in 200). In contrast, général multi- ples accounted for 21.5% of the albums market in 2004 (23.8% in 2000), while supermarkets claimed 27.1% (13.6%). It is the continued and steady growth of HMV over the past 10 years which provides the other 

has slipped slightly across tl decade, from 475 stores in 1995 ' 461 in 2004. Take HMVs growi out of the équation and the specialist number would be doser to 3 ' 

Cornet ic, and the UK could still mnd 1,000 independent 

A doser look at the ilux within retail shows that the peak for music retailing came in the form of a high-water mark in 1998 and 1999, when the total number of stores reached 6,411 and 6,384 respectively. This boom is attribut- able to the continuing existence of Dur Price and Now, whidt contin- ued to play a key part among the -.pecialists - before closing a large 

it is perhaps odd that the general- ists have suffered so much pain, during a period in winch the wider entertainment market has blos- somed. In the mid-Nineties, many analysts were highlighting games as the product which would most fiercely battle music for the enter- tainment consumer's spending money. The past five years, however, have seen both those sectors put in the shade by the humble DVD. From being the thir " ' ' 
of selling 

(claiming 23.5% How retailers have fared, 1993 to 2004 The entertainment market, 1999 to 2004 0 

Profitability of music retail 

Profitabilityof retailers 
1996 1997 l"8 

Ail retailcîs 20.9% 21.7% Top Four m.7% 19.6% l8-'® 



îhe latest industry data to provide an up-to-the-moment overview of the state of UK music retaii 

i UK retaii (andscape 

moststarklyin supermarkets. Verdicts Andréa Cockram agréés. "Value across the board is going down," she says. "A lot of tliis defla- igthebig 
grow. Basing its forecasts on data from the Governmenfs Office Of National Statistics, Verdict indi- cates that physical music sales will see a 15.0% increase over the next five years, to £2.4bn in 2009. In the same period, digital business will reach .G330m, pushing the overall music market up 28.2% to X2.8bn (7 and 8). During the same period. it projects that physical video busi- ness - not including digital video by 40.8% to £6.8bn. Of course, the digital busi- ness will grow too - but it will be 

UK lifted in this period by 16% from 4.18m sq ft to 4.86m sq fi (5). This equates to an average of 668 sq ft per store, compared to 809 
the supermarkets, 

Where this ail leaves bricks- and-mortar retailing is a more complex question. The prospects 
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As the summer dance season kicks off, Music Week looks at the expandmg festival scene, média < f \0 Ll \\Z OUI I II I ICI UCUI^/C 0<3CA0WI I l\lOInO W i I / I VlMsJi\s v v 

Dance gets set for 

Fancy 'avin" it large? For dance music fans, summer 2005 may offer some of the best opportunités yel. The music hasn't been especially sweet for the dance sector in the past fewyears, and the indus- try euphemism "challenging" has been regularly used to describe the market. Undoubtedly a triple vvhammy of continuing illégal download- ing and file-sharing, declining singles sales and a slowing retail en\ironment generally has taken its toll, while nevv revenue streams such as légal dowTiloads and ringtones have yet to make much impact on the bottom line. So much for recorded music. But the party people are still very much out there - and if dance music is good for anything, it's good for a party. The weather may not hold up, and the one mete- orological certainty of the summer - a deluge at Glastonbury - duly arrived. But summer 2005 is certainly offering event-goers the choice of a life- time. Some - such as the new multi-genre 02 Wireless event in Hyde Park - made a point of offering something for everyone, while others - such as Global Gathering - keep itstrictly dance, but the end resuit is that dance DJs and artists are well represented in this summer's events cal- endar - a pleasing situation for a genre that has been perceived as being in retreat. And no more is it a simple choice of a couple of crossover acts at Glastonbury, a few DJs in a field somewhere or a week's excess in Ibiza. Established events such 

as Liverpool's Creamfields, Homelands and The Big Chili are expanding their opérations, while newer events such as London's Lovebox Week- ender and South West Four are adding to the raix. Not only that, but a range of média heavy- weights and brand sponsors are jostling for attention on the dancefloor. Radio One executive produccr of live events Jason Carter is especially bullish about the sta- tion's dance coverage this summer. The summer's schedule includes a célébration of 10 years in Ibiza culminating in an all-night broadcast from Space and coverage of Swansea's Escape Into The Park, Serbia's Exit festival and Long Marston's Global Gathering. "We think dance is coming back around again," he says. There's a feeling that there s more to talk about in terms of new talent coming through, Eddie Halliwell, for instance. WeVevciy positive about the younger DJs, which is what our new Residency format is about. We've stuck a flag in the sand and let those six DJs (Halliwell, Jon O'Bir, Nick Fanciulli, Kutski, Krissy Kriss and U-ophy Twins) have six shows each - and then we'll find another six," Carter also feels that the way people want to experience music is shifting. "Our strategy is a gear change, it's time to evolve," he says. "Live music and festivals are what the target audience wants, for instance our feedback from the industry and DJs was that Exit 

Data Records As a brand, Minîstry is back at Pacha in Ibiza for six parties and Data's artists and branding feature heavily - the events are already receiving great reviews. The Data and Smoove label imprints are working with radio stations with live appearances, interviews, OJ sets and outside broadcasts in Ibiza, Majorca, Notting Hill Carnival and many more. Smoove and Big Tunes tours are operating across the UK and the inaugural Data Records tour will start in the late summer in the UK, bringing together talent associated with the label such as Axwell, Steve Angeilo and Lee Cabrera. 
Axwell - Feel The Vlbe (Til The Morning Cornes) Axwell looks like he may foliow in the footsteps of stablemate Eric Prydz - responsihle for last summer's Call On Me. The Swede halls from the studio stable which includes Eric Prydz, Steve Angeilo and Sébastian Ingrosso. The hypnotlc Feel The Vlbe Instrumental has taken firm hold in every sub-genre of dance music passible over the 

past 18 mon and progressive trance of Cari Cox and Tiesto to funky DJs such as Seamus Haji, Michael Cray and Mark Doyle. Such enormous momentum and familiarity is now ignited with an additional vocal. The song has been played by every dance specialist on UK radio, and is spilllng over to daytime radio and TV in the same manner. Exactly the sort of original, crédible and imntensely commercial record Data loves 
Les Rythmes Digitales - Jacques Your Body (Make Me Swcat) 
The Neptunes - his ability to cffortlessly succeed in ail genres and rôles makes the comparison obvious; from cuit artist albums as LRD and Zoot Woman, to awesome remixes of The Killers' Mr Brightside, to produclng New Order, Madonna and Gwen Stefani, ail while maintainlng top- end live work as musical director and bassist for Madonna's live shows. The mainstream have taken seven years to catch up with this record, thanks in part to the cuit Citroën ad, This intenscly original and hooky track is causing 

Live music 
ami festivals are what the tarejet audience 
wants 

was a hot event. Global Gathering has also built up a head of steam, it's 100% DJ driven and it's now the first two-day pure dance event, with 40,000 people. Clubs are doing new things across the UK." One club doing a new thing, though admitted- ly not in the UK, is Manumission. Mixed-genre events are gaining traction - Clapham Gommons B Live played host to names as diverse as Aray Winehouse, Jamiroquai, Hed Kandi and Paul Oakenfold, while Dublin's Oxegen Music Festival featured appearances from rock acts Kasabian and Foo Fighters and dance stalwarts Erick Morillo and Slam. Add to that the chart hits scored by Bodyrockers' and Deep Dish's rock- dance hybrids, it seems that, in some places at least, the boundaries are becoming blurred. Manumission's new Ibiza Rocks night, launched on July 22 alongside the main Monday night session (which hosts Babyshambles on the opening night), brings rock into the setting of a club foliowing the club's three-year habit of book- ing bands to in the play venue's back room. "Manumission is a well known name in Ibiza and Ibiza has been ail about dance music, but we've never been as genre-specific as the média portrays," says the club's Andy Clarke. 'Music is breaking down and the old Balearic style of mix- ing things up is coming back, and we've gone with that We started booking some of the new electro bands three years ago, playing short sets 
Three dance labels' plans for the summer 

massive reactions wherever it is played on radio and in clubs - Power Promotions received their highest ever ratings from mainstream DJs with 99% rating it 8A0 to 10A0. It is released on August 22. 
Coburn - We Interrupt This Programme Coburn are Brighton electro- rockers Pete Martin and Tim Healy and with We Interrupt... tbey bave corne up with potentially the coolest and strangest record this year. At club level, the record is a stalwart of the nu-electro scene with great support from Mylo, DJ Disciple and Tiefschwarz and is a crowd- pleasing anthem in open-minded clubs such as The Egg, Glasgow's The Arches and Chibuku. It has 
alt/dance radio shows such as Zane Lowe, Eddie Temple Morris, Annie Mac, Judge Jules and Steve Smart. Coburn will perform live over the summer including sets at Manumission and the Secret Garden festival. The record will 
European car ad In January '20O6. 

90,000 units to sell in 1 the UK. On She Got Me On, he cornes over like a modern-day Bohby McFerrin with almost ail the instrumental parts made up on his own quirky heatbox. The original, hooley track lias captured the imagination of clubland and an unusually wide sélection of radio DJs for almost a year, including Pete Tong, Annie Mac, EZ (Choice), Andy Durrant (Galaxy), Schooly (Capital) and Ricliie Ville Vee (ixtra). The record is licensed for the worid (ex France) from Bob SinclaPs Yellow label. 
Manifesto 
Records Since the label was set up in 1995, the charts are littered with Manifesto hits such as David Morales'Needin'U and Josh Wmk's Higher State Of Consciousness. Now in 2005 Manifesto is back, with a new website (www.manifcsto- 
"■^"•'^"owiookanda célébration of 10 years as one of dance muslc's most loved and successful labels. Across tlie summer, Manifesto will be 

1 

releasing a string of big records, and throwing a big Manifesto lOtb anniversary party to say thanks to ail the people that have made the label a success, The party will feature many of tlie hits and the fanions faces from Manifesto past, présent and future. 
Jupiter Ace -1000 Years Judge Jules called 1000 Years "one of tlie biggest funky house tracte of the year". It twice hit the top spot in the Cool Cuts and Buzz Chart, and lias been supported by everyone from Pete Tong to Paul Van Dyk. Manifesto snapped up this uplifting track 



Listing sponsored by: 

ajcoverage and sponsorship, while below we look at three top labels' plans for the coming months 

scorching summer 

in the back room - we've had Loose Cannons, Captain Comatose, Outpost - and we noticed that the room started to get busier when the band 
"Ibiza bas been so successful with dance that people think that's ail it can do. but in fact what we're doing now is what people were doing 20 years ago. Live musie has a real place in the future of dance - and we think dance is actually enjoying a resurgence this year." Hed Kandi boss Mark Doyle - who has just announced his departure from the imprint to set up his own Tokyo Project venture - concurs that live events will be increasingly important for dance. "We're everywhere - if you're having a party, we'll gatecrash it," he jokes about the brand's high-visïbility strategy. "Festivals are part of the mix now. l'd like to see more dance at events like Glastonbury, not just a couple of crossover acts on stage, but a dance tent as such, like they do at Mysterylands in the Netherlands." Media coverage of this year's events is proving enthusiastic. As well as Radio One's busy live schedule, Kiss FM sponsored the recent dance- focused Park Live in London's Brockwell Park, MTV backed Dublin's Oxegen Festival and will be teaturing broadcasts with Zane Lowe from Ibiza Rocks, while T4 is covering London's Wire- less festival, the Isle of Wight festival and the V festival, another mixed-genre event. And there is 

no shortage of brands looking to get involved wi th sponsorship. Active music sponsor Barcardi was behind B Live and présent at this year's Homelands, Smirnoff has hooked up with Hed Kandi at Creamfields, Evenivg Standard sister publication Métro is involved with South West Four and vodka brand Finlandia hosts a cocktail bar at The Big Chili. Ed Wyvill of Wildfire Events, organisées of B Live, admits to having doubts when LiveS was announced as taking place on the same weekend, but describes the weekend as "fantastic". "We figured we had a différent market," he says. "Our Latin Splash day on Friday is quite community-based; Saturday was the house day, with Paul Oakenfold headlining, and was about three-quarters full; and Sunday featured Jamiro- quai, the biggest draw of the event, and was sold out. You have to evolve with your sponsors and we may cross over to rock. It's a matter of seeing who's available at the tirae. The line-up is very important now: people are getting more choosy because they can afford to be with so many festi- vals on offer." Arguably this summer's mosl active sponsor brand is the Strongbow Rooms. With présences at Homelands, V, Lovebox Weekender, Bestival, Creamfields and The Big Chili among a busy 33- day schedule for 2005, it will be hard to miss. Using Radio One DJ and Sunday Best boss Rob Da Bank as creative consultant, the Strongbow 

People are getting more choosy because they can afford to be with so many festivals on offer Ed Wyvill, Wildfire 

Rooms are broadly DJ- and dance-bascd, although Jade Garrow, senior account manager at RPM - creators of the initiative - describes the brand more as "providing entertainment that's relevant to each festival'. He adds, "We're not a dance brand as such. We're always listening to new music and are open to any genre." "Eveiybody wants to run a dance festival now," says Garrow. "But at first we were laughed out of boardrooms. The sheer volume of events this year is astounding - our requests for sponsorship have quadrupled." Having recently linked up with média partners Kiss FM and Galaxy Radio to broadeast from events - digital channels offer the capability to broadeast entire festivals - Garrow senses a change in what events are oflering. "Homelands is shifting away from being pure dance, for instance," she says. "We were a man with a CD player when we started and we've moved on to using residents and now live acts, which work really well.' Garrow warns of a (perhaps inévitable) shake- down in the number of festivals, but that is unlikely to tnask the increased demand for live music expériences. "Ticket sales for the dance events have been very positive this year," says a spokesperson for ticketing outlet Ticketmaster. "The market seems to have expanded." The dance scene is adapting fast, it seems. 
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vocal, it lias been B-listed at Radio One and supported heavily by the Galaxy network. Expect to bear tins everywhere in Ibiza. It is ont now. 
Thomas Falke - Higli Again fllready a firm favourite on The Box, High Again is another hit in the making. Featuring vocals by Chris de Bnrgh, it is a radio- friendly house track, full of big hooks, which will see it gain a huge wave of support in the big clubs across Europe's favourite holiday destinations. It is released on August 1. 

Plastic Dreams - Fuse (Move Your Body) 
Ibiza anthem. Featuring the classic Move Your Body vocal hook, the band (Pip on vocals, with musicians Travis and Stubsy) have added a full vocal of tlieir own to create a dancefloor anthem supported by the likes of Pete Tong and Deep Dish. It is set for release at the end of 
Scx On Monday - Hold Me Down Hold Me Down first originated on cool Italian house label Oxyd 
on Ul( dancefloors, was snapped up by Manifesto. Now with a new vocal, it has the national charts in its sights. It will be released in September. 
Black Fras - Moving Into Light Moving Into Light is already a firm Pete Tong favourite. Single of the week in DMC/Updatc, it was described as "Everything But The Girl meets Roger Sanchez's Another Chance". Building over the holiday season, it ts targeting crossover towards the end of 

Positiva Records Positiva is launching its new and improved website in the next few weeks, and will be making mucb of its catalogue available as downloads too. It doesn't have any events of its own planned through the summer, since ail of its artists are very busy with their own tours/shows. It will of course be heavily supporting these events with marketing and promotion. 
Deep Dish - Say Hello Released last week (July 11), after being A-listed at Radio One and building a buzz through the clubs for several months, this is a worthy follow-np to the top three smash Flashdance. The new album, George Is On, is released on July 25 and includes a stunning new version of Fleetwood Mac's Dreams, re-vocalled by Stevie Nicks herself. The art played to a sold-out Minstry Of Sound on July 9, and headlined the dance tent at the Oxegen festival in Ireland tiiefollowingday. Their residency at Pacha in Ibiza continues through to September, and they are back in the UK for Global Gathering at tbe end of 

M.V.P. - Roc Ya Body (Mic Check 1,2) This Radio One B-listed tune spent a third week in the Top 10 last week and continues to bed in as a genuine summer hit After five shows with Nelly just before the single release, the act are back in the UK this week for a couple of support shows with Snoop Dogg, before beading off to Europe for more promotion. 
Paul Van Dyk - The Other Side Tbe German producer/DJ's new single is getting plenty of specialist support, including four plays already from Pete Tong on Radio One. It is taken from his fortheoming compilation, The Politics Of Dancing Vol. 2, which is released on September 12. Van Dyk's legendary residency at Cream in Ibiza is up and running for another year, and he'll be in the UK to make high-profile appearances at Global Gathering and Creamfields during the 
Spcedy feat. Lumidee - Sicntelo As reggaeton is about to explode in the UK, Positiva releases Sientelo at the end of August. Already a Top 10 hit in France, 

Spain, the Netherlands, Belgium and soon to be in Germany, Sientelo looks set to blow up in the UK too. The video has already been supported by Channcl U, Kiss TV, MTV Base and The Box, and radio promotion begins tins 
Gaudino & Jerma - Lil Love Already a huge club anthem across the UK, Little Love is now beginning to pick up substantial radio support too. The reworking of Coldcut & Lisa Stansfield's People Hold On has been a record of the week on nearly ail relevant specialist radio shows and looks set to be one of the big crossover dance hits of the summer. 
Shapeshifters - Incredible Following the Top 10 success of Back To Basics, Simon & Max are nearing completion of the album and fortheoming single Incredible. Tlieir residency at Amnesia in Ibiza is off to a great start and they will also be making appearances at Global Gathering and Creamfields. Also look out for their remix of the Source feat. Candi Staton classic 



c-ccUMe entertainmcnt ofe S" 
Allan G/en reports on retailers' approach to books this seasoa and offers s()ui__iuuimi revenueand 
a guide to the 10 best reads in terms of sales and personal satisracno ^pushing^theirtitiesto 

Summer brings 

books to the fore 
operate m. says Terry Porter, joint owner of the Company. "We need to have a few big sellers. 

standard deal in book publishing, 
•at the âge of 38, l 

threatot.llegaldownloads.-The book market bas enjoyed a small 

theeyeof 

E.7,=r:s 

as books fight for uct i 

^KeTo^a^ 
ri: 

oVS the TS. Wa-V the kook himself. If we can jurt 

s nid kc 



Books is edited by Adam Webb 

Ten tomes for the sommer 
Green Day; American Idiots & Tlie New Punk Explosion By Ben Myers, Independent Music Press (ISBN 0-9539942-9-5). Out now UK journalist Myers charts the growth of the Californian pop- punkers, currently riding a career peak with American Idiot. Impec- cably-written and researched and featuring first-hand interviews by the autlior, tins is a eut above the usual cuttings-based biogs. 
I Hate Myself And Want To Die; The 52 Most Depressing Songs You've Ever Heard By Tom Reynolds. Sanctuary Publishing (ISBN 1-86074-628-4). 

■ 9 As featured in The Guardian and Vie : i Mato. Times, Reynolds P stitches together >2 songs around 

Magical Mystery Tours: My Life Witii Tlie Beatles By Tony Bramwell with Rosemary Kingsland (Robson Books, Chrysalis ISBN 1-86105-884-5). Ont now "=■ As childhood friend of John, Paul and Ringo, and later onlidante of the SSSS : 

Out no 

death. Covering L Love WUl Tear Us Apart, Ruby, Don't Take Your Love To Town and most points in between, it is frequently hilarious. The analysis of Bruce Springsteen's The River is particularly spot on. 

Bramwell is better 
add to the groaning shelf of Beatle- related titles. This lengthy memoir is packed with stories of the Swinging Sixties and offers a unique Fabs-eye view. It could well be the best book about the band since lan MacDonald's Révolution InTheHead. 
Rock Around The Ciock: The Record That Started The Rock Révolution! By Jim Dawson. Backbeat Books 

Haley's perennial classic, coh- 

tome full of hitherto unknown facts. Tom Hanks is reported to be directing a biopic about Haley in 
Tori Amos: Piece By Piece By Tori Amos & Ann Powers Plexus Publishing (ISBN 0-85965- 377-3). Out now Coinciding with her ninth album, The Beekeeper, and a UK and Irish 
sive and unique insight into Amos' Creative processes. Mostly t scribed in the forra of coma dons between the artist herself and Powers, it is already on the New York Times' bestsellcr 1 ist. 
True Faith; An Armchair Guide To New Order, Joy Division, Electronic, Revenge, Monaco and The Other Two. By Dave Thompson (Helter Skelter Publishing ISBN 1-900924-94-3). 

Division/New Order-related release up to 2004. Targeted at those who care about tracking down obscure Monaco B-sides, it makes for an essential read for completisls and an interesting dip, if not satisfying whole, for others. 
Dear Boy; The Life Of Keith Moon By Tony Fletcher. (Omnibus Press ISBN 1-84449-807-1). Out now Omnibus deliver an jfci updated print of Fletcher's univer- 

to sell 25m bled te 
Was The First Rock'n'Roll Record?) traces the song's history and emerges with a light-hearted 

spotter's guide gives a potted year-by- 
every single Joy 

biography which has already sold 50,000 copies in the UK alone. Now with a 22-page afterword, The Who's mercurial drummer is revealed as a complex, explosive and ultimately tragic fig- ure. Extensive and full of top-draw 
corne much better than this. 
Complicated Shadows; The Life And Music Of Elvis Costello By Gtcieme Thomson Canongate Books (ISBN 1-84195- 665-1). Out now An updated paperback version of Thomson's well-received biog (the hardback print run sold out in slx weeks) that attempts to unravel the Costello myth by interviewing old 

ist of jour- 

nalists, producers and collabora- tors. Described as "a cracker" by the Observer Music Monthly. 
The Wu-Tang Manual By The RZA (Plexus Publishing ISBN 0-85965- 367-6). July 30 The Wu may be no more (certain- ly, founder-member ODB died last November), but the RZAs step-by-step guide lifts the lid on one of hip hop's most mysterious and influcntial groups. It iucludes tips on recording, chess, fashion and kung fu, as well a 

Frank Zappa: The Biography By Barry Miles. (Atlante Books ISBN 1-84354-092-4), August 18 

ture icon himself and, consequent- ly, the idéal person to capture Zappa's enigma The hardback édi- tion has already sold 4,000 copies. 
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Inventive marketing must not undermine a chart which is growing ki crecMty 

Evolving rules can prvtect cnarls 

EDITORIAL 
MARTIN TALBOT 

CMP Information. Eighth Floor. Ludgate House. 245 Blackfriars Ro London SE19UR 

Electricity will have to go some to rank in the sales annals alongside Sir Elton John's very biggest hits. But it lias already generated plenty of heat - ail because of Mercury's clever ruse to bump it up the singles chart by attaching it to a text compétition with the prize of a trip to Las Vegas. There are several reasons why the record has caused so much excitement. One is the use of a com- pétition to entice fans to buy a single. Another is that buying a PIN to redeem for a piece of music is not, to many, the same as buying that piece of music; it is akin to buying a voucher. It doesn't help that such concerns appear to be confirmed by the fact that many of those who "bought" the download by paying £1.50 to enter the compétition had not bothered to redeem their PIN for their digital single by the end of last week. But, despite such issues, the OCC's décision on Fri- day was probably unavoidable. There is nothing in the chart rules to prevent anyone giving entry to a compétition as an enticement to buy a single, so long as the chance of winning is modest. Meanwhile, the PIN-based, reverse SMS payment method is well established in the digital world. 

And, you can't move the goalposts after a penalty has been kicked. , But the entire issue has flagged up just how impor- tant it is to continue reviewing chart rules in this era of rapid change; not just those governing digital releases, but those which were set up to govern the physical business and may now be outmoded. Nobody, for instance, has previously exploited the "compétition rule" so cutely in the physical world. 
But digital opportunities - particularly those of text- voting - change ail that. As things stand, if the team behind LiveS had decided to give away a track to everyone who entered its SMS ballot last month, they would have had a number one single. And any marketing manager, could take his marketing budget for a new band, attach it to a text contest to win a car and send them to the top of the chart. We can't blâme Mercury or Sir Elton for their inge- nuity. Inventive marketing will always have a place But, thanks to sustained, "real" hits from acts such as James Blunt and Audio Bullys, the singles chart was beginning to make some sense again. That progress should be protected. 

We must put consumées' 

interests befoee our own 

the level of émotion generated by this "changing of the guard". The entry to market has 
size-fits ail" and that music intel- lectual property (IP) is the sole preserve of traditional labels and publishers is totally antiquated. The two constants in this peri- od of change are the musical talent and the consumer; everything in between is in flux. The resulting land-grab has created a turf war between the traditional music 
Emerging talent now 
has many new routes 
to market 

for short term, non-exclusive deals with a broad spread of stratégie partners on a projecl basis. This is the long-adopted model of brands with their vaiious Creative, digital, PR, média and CRM agencies. Tal- ent is used to functioning within a radial rather than linear model, with themselves at the centre (rather than the front) of the struc- ture. They demand transparency in ail their dealings and the successful stratégie partners offer this. The point is simple. New com- panies in the music "space" will :I1 différent They will who still believe that ild be found, dcveloped 
look and s 
and dislributed in Wliil old and new - have to responsibly manage IP on hehalf of their talent, the customer is still king. Con- 

works, and elothing fragrance and soft-drink brands on the other. The balance of power has irrevocably changed and emerging talent now 
price. They dont earc that the c industry is in total flux. We listen to their hearts before iwn, They are the market and, 

s run high when trad Is are challenged. V> luring Leap Music Richard Kirstein Is managing diroclor o( Leap Music, a pubiishing Company he set up as a joint venture with advertising agency BBH two years ago. 

Should Elton's single have 
been barred from charts? 

Should the downloads of S John's new single sent out to fans who entered a text compétition count towards chart position or is this an unfair means of boosting officiai sales? 

Ben Cook, Ministry Of Sound "Elton has circumnavigated chart rules and normal retail channels to reach number one with a clever ruse. If rules aren't stringent enough to pénalisé sales that are so heavily incentivised beyond just the music, then thafs tough and they should absolutely count. Hats off to him and his management."   
the music they wouldn't download the tune. If you download it, thafs relevant. But it does seem to me the chart committee needs to have some 
ca nS 011 f|S h 3 rea"y bltJ P0P ''lCt 
you could get a 200,000 sales at 
William Hughes, Music Choîce "If 20.000 people went to see Coldplay and were given a free seven-inch single, would that count sales? Arc fanclub-only towards sales' No, uccduse tney ai e free and people are not paying money for the single, but ter something clse. You should be paymg for the song you want, 

singles co 

cutting down the number of Iracks 

14 MJJSICWEEX 230705 
lie singles chart. Ifs a at ! présumé will be Bd off very soon - if not we'll ail 

"The ira 
try ail sorts of new routes to see what works because the old routes are being eroded. They will inevitably get some things right and some things wrong, but that will only become apparent in retrospect, However, [ feel the industry is reaching for a truth here."   Simon Long, hit40UI< "A download is a download isa download. The track is. m essence, being 'boughf by those that enter Elton's compétition because of the charges incurred through texting. You can also enter the compétition without downloading the single - the site makes it clear that there is a choice. We buy various products everyday because of 'incentives' whethor ifs two-for-one or because you gel something free with it. Does that mean the sale isn't relevant? I don't think so." 



Forum is cdited by Jim U 
Oscar and Grammy-nominated film composer 
Danny ESfiiiaii talks to Music Week about his score 
for Tim Burton's Charlie And The Chocolaté Factory 

ing to fuck up your film," But he 

director général Mark Thompson was in fine form at the AGM. Recounting the furore thaï followed the commissioning of the Teletubbies. in which the BBC was accused of ing down the Bnglish language. d, "Now, as you know, we are 

wmm** isi'rrBSîE ssSÏSST E 

DOOLEYS DIARY 

Schmoozing with 
the big wigs 

S==Shich 

"eU"clichéd" reporfingof die '^ô^^fram the^ore reference to such hair-stylings pianned for September which is 

to the some independent films that surprise i huge fan you - that use music in a way that 
EHI SS5EEEE be along the like a fan of a sport bemg thrown mto Scissorhands and ited to surprise a sport they never thought they would also wrote the the song. which I be. 1 was thrown the bail and told to Simpsons. Cliariie 

havo jnst rclcasetl a Beatles 

^ / 

WWtestafTtucked Into thofa lattes and 



Contact: Maria Edwarils, Mnsic Week Classified Sales, CMP Information, 8tli Floor, Ludgale Housc, 245 Blackfriars Road, London SQ 9UR T: 020 79218315 F: 020 79218372 E: mariaîSmusicweekxom 

Rates per single columnem Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (mia 4cm xl col) Spot colour; add 10% Full colour add 20% Ail raies subjcctlo standard VAT 

TIte latest jobs are also available online every Friday at vww.musicweck.com Booking deadline: Thursday lOam for publication tlie (ollowing Monday (space pemiittirg). Cancellalion deadline: lOam Wcdncsday [irior to publication (for sériés bookings: 17 days prier to publication). 

JOBS AND COURSES 

WEBWtfRKS gpjScoM 
Webworks provides the support services for one of the UK's fovourite online retoilers, Ploy.com. Supporting in excess of — =! = -= 500,000 SKUs and contributing to exceeding the expectations   of Play.com's customer base, Webworks is an exciting^dynamic L4YER 
Marketing Executives CAKE 

ow fampacelwmW based in Cambridge Ihat will support our core catégories; 

Having devised and implemented produd marketing plans in the past. you will have had hands on experience wilhin ail areas of th( marketing mix and will be confident msfigating both above and below the line marketing campaigns. An accomplished negotiator you will be comfortable making présentations    bjgQ with key suppliers to ensure that a proactive ar 

DIRECTOR OF INTERNATIONAL SALES 
Victory Records seeks the right individual lo coordinate ail international sales for the Victory Records product line. This includes the création, implementation and overseeing of sales and marketing plans and relationship mainte- nance with our international distribution partners. Candidate must have a true grasp of the international music market along with proven sales experience. 
Minimum Qualifications: Previous industry experience along with vast knowledge of the international market- place. The position is in our Camden office. | 

■J 

020 7569,9999 handle 

1k 
► Industry experience preterred. ► Existing relalionships wilh key suppliers a definite advantage. If you are interested in joining an exciting company, please send your cv and a covering letter lo: |obs@webworks.org f 

HWBPM i llUSSSv ? 

WT-r SUMMERi 

SEND CV along with salary history, to. TONY@victoryrecords. com 

Oregular music 
Scotland's most interesting Concert Promoters are looking to bolster their ranks with a new booker programmer. Previous experience, C.Vs and usual 
If you are interested in this new position and require more Information could you please contact: 
markraregutarmusic.co.uk Regular Music, 42 York Place, Edinburgh, Scotland, EH1 3HU, Phone 0131 525 6700, Fax 0131 525 6701. 

A 

^ REALISE YOUR STAR 

POTENTIAL 

IBS ACROSS THE INDUSTRY 
jfflAT COULD WELL BE PERFECT FOR YOU 

/.musicweek.com/jobs { 
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Classified 

business to business 
PACKAGING 
 _Specialist    in Replacement Cases & Packaging item! CD album cases available in clear or col. 

Contact: Maria Edwards, Musîc Week Classified Sales, CMP Information, 8th Fioor, Ludtjatc House, 245 Blackfriars Road, London SH 9UR 
Rates per single colmn cm 
Business to Business & Courses: £21 Notice Board: £18 (min, don * 1 coi) Spot colour add 10% 
Ail rates subjcct to standard VAT 

The iatest jobs are aiso avaiiahîe online 
Boofdng deadline Thutsday lOam for publication the fblMtg Monday fspace pemtiii^l.Cancellationdeadlîne lOam Wednesday pnor to publicatioo (for sériés bookings: 17 days pnor to potJicalion!, 

Best prices glven. Next day dellvery (in most c Phone for somples and fvll stock list Phone: 01 283 566823 Fox: 01 283 56E 

flo.com Web: DamontAudio.ee 

Rdlled Gdld 

STUDIO 
IN CHISWICK FOR SALE Fully Eqtiipped 24 TrackAnalog/Pro Tools 

zi: w eventf 

s of Vinyl Records isoo Sq Feetofoffice," 

BITCHES SIN 
Cuit SO's Métal band BITCHES SIN have just released a 12 track album 'Your Place Or Mine' to mark their 25th anniversary. This is only available as a FREE download from the bands website www.bitchessin.co.uk. 

For more détails contact /an on 0787 6182 387 or e-mail; info@bitchessin.co.uk 

the N0™ce 

;ek.coW 

Do you have a London venue to 

pramote to the UK music industry? 

If so, you need to be part of Music Week's London venues map! 

For détails contact Maria on 0207 9218315 enail mariatatmusicweeb.com 
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Week 29 

HgjQSQfliV 
SINGLES 
JAMES BLUNT YOLTRE BEAUTIFUL 
On their seventh week in the shops, James Blunt's début single High and follovHip Wisemen had sales of three and 63 respectively. You're Beautiful lias gone from strength to strength. however, and tops tlie chart on its seventh week, with sales of 38,951 givingit a very comforfSiémafgin over runner-up and former number one Ghetto Gospel, W " sold 28,6690 " 1 ' ' 
ALBUMS NUMBER ONE JAMES BLUNT BACK10 BEDLAM Atlantic Smger/songwriter James Blunt is the first Wamer Music artist to top the singles and albums charts simultaneously for nearly 10 years. The last artist from the Warner Music stable to do the double was Simply Red, who held top position on the singles chart with Fairground and led the album list with Ufe in September 1995. 
COMPILATION ALBUMS NUMBER ONE GATECRASHERCLASSICS MinistryOf Sound Dance compilations tighten their grip on the compilation chart, where they now account for the top four. Leading the way for the second straight week, Gatecrasher Classics incrcased its sales by 74% to 34,899 last week, to finish 86% ahead of nearest challenger. Renaissance - The 

albums  tîïïswêek ~ The Raveonettes Pretty In Black (Sony): Matthew Herbert Plat Du Jour (Accidentai); Orange Juice The Glasgow School (Domino): Clor Clor (Parlophone); Gomez Put West (Independiente) AÙàiJsfl- 
Madness The Dangemien Sessions Vol. 1 (V2): The Beta Band Greatest Hits (Régal): Juliet Random Order (Viigin): Faith Hill R reflies (WEA): Daniel Powter Daniel Powter (WEA): Various Now Is The Winler Of Our Discount Tents Owisted Nerve): Lee Ryan Lee Ryan (Brightside) ÂOgÙSTB Staind Cliapler V (Atlantic): El jTesidente Elected (Sony BMG) __ aucustb The Mitchell Brothei-s A Breath Of Fresh Attire (679): Supergrass Road To Rouen 

Double 
whammyfor 
Blunt 
by Alan Jones James Blunt achieves a notable chart double this week, with third single You're Beautiful completing a seven week climb to number one, while the former public schoolboy and soldier's Back To Bedlam massively extends its lead at the top of the album chart. 

mt there, You're Beautiful is the first to take more than sis weeks to 
Heartbeat/Tragedv took the title at its eighth attempt, having moved 2-5-5-8-8-6-4-1. You're Beautiful's progress was less erratic - with just one glilch, as it moved 12-6-2-3-3-3-1 - and it increased sales every week along the way, culminating in a 15.6% increase to 38,951 last week, to bring its cumulative sales to 169,946. While that's the lowest sale for a number one single since U2's Sometimes You Can't Make It On Your Own's winning tally of 

iswillbe ksago, se for Blunt's  célébration at his record company, Warner Music. Of the foui- major record companies - the others arc Universal. Sony BMG and EM1 - they had gone by far the longest 

records have topped the chart, The last new Warner Music release to top the chart before Blunt's single was Blazin' Squad's Crossroads, in August 2002. Back To Bedlam also had its biggest sales week to date last week, enjoying a 12.3% boost to 109,735 in a week when album sales overall suffered a steep 17.5% dip to 2,365,387. Back To Bedlam has now sold 653,610 copies, ofwhich the bulk - 648,861 have been sold this year, making Back To Bedlam the second biggest seller of2005, trailing only Coldplay's X&Y. The singles market also 

suffered a double digit dip last week, with total sales of756,852 representing an 10.5% décliné week-on-week. Physical sales fell 9.8%. to 337,895, while digital sales eased by 11.2% to 418,957. The only part of the singles market to show growth week-on- 
more than doubled from 13,005 sales to 26,823, with 17 new entries in the 7-inch Top 20, including a new number one in the form of Green Day's Wake Me Up When September Ends. Selling 2,491 copies, the Green 
released four weeks after the 2 CD versions oflhe single, and provide it with a sufficient boost in sales for it to rehound 15-13 on the combined singles chart this week. 

(Parlophone); Alfie Crying Af Teatime (Régal): Massive Attack Unleashed (Melankolic)   . AUGUST 22 Super Furry Animais Love Kraft (Epie), Craig David tbc (Warner Bros); Magnet The Tourniquet (Atlantic): Kanye West Late Registration (Roc-A-Fella): Tyler James UnlikelyUd(lsland): Black Rebel Motoreycle Club Howl (Echo) 
AUGUST 29 , Audio Bullys Génération (Virgin),■ Diefenbach Set And Orift(We Love You); McHy Tbc (fsland); Seau Paul tbc (Atlantic): Architecture In Helsinki In rase We Die (MoshiMoshi)   
Elbowtbc W2): Un Brown The Greatest (Polydor); Alex Parks Honesty (Polydor) 
SSSSUMwpl; Dandy Warhols Warloids... (Parlophone) 

Island Records will release Siigababes fourth album on October 10. The currently untitled set has been entirely written and produced by renowned hit-maker Dallas Austin and its release will he preceded by lead single Push The Button on September 26. Both of the trio's last two albums achieved triple-platinum status in tlie UK, 

mtmwwiimr 
SINGLES Sales versus last week: -10.6% Year to date versus last year +22.1% MARKET SHARES Universal 393% Sony BMG 17.6% Warner 175% FMI 15.1% Mes 10.0% 
ALBUMS Sales versus last week:-20.4% Year to date versus last year +1.1% MARKET SHARES Sony BMG 274 Universal 25.7% Warner 21,8% 176% 71% 
COMPILATIONS Sales versus last week:-4.2% Year to date vereus last year: -13.9 % MARKET SHARES FMI 28.1% Universal 25.6% MoS 20.4% Sony 202% Wamer 5.7% 
RADIO AIRPLAY MARKET SHARES Universal 343% Sony BMG 23a% Wamer 16.1% FMI 14.4% 

SINGLES THIS WEEK Tony Christie Avenues And Alleyways (UMTV): Common Go (Island); Babyshambles Fuck Fdrever (Rough Trade): Destiny's Child Dater 2 U (Columbia); Natalie Imbruglia Counting Down Tlie Oays (Brightside): Eminem Àss LikeThat (Interscope)  AUGUST1 Lemar Dont Give Up (Sony BMG): Alfie Your Own Religion (Régal); Turin Brakes Over And Over (Source): The Mitchell Brothers Excuse MyBrother (679): Texas The Gelaway (Mercury) AUGUST8 Super Furry Animais Lazer Beara (Epie): Craig David Ali The Way (Warner Bros): Noise NextDoortba (Warner Bras): Supergrass St Petereburg (Parlophone); GorillazDare (Parlophone): Lady Sovereign 9 To 5 (Island): Amerie Touch 

CHART SHARE Origin of singles sales (Top 75): UK: 493% US: 44,0% Other 6.7% Origin of albums sales (Top 75): UK: 613% US: 373% Other: 13% 

(Sony BMG); The Magic Numbers Love Me Uke You (EMU: Akon Beliy Dancer (Bonanza) (Island): White Stripes My Doorbell (XL)  AUGUST 15 Carbage Run Baby Run (Wamer Bros): The Subways tba (WEA); John Legend Number 1 (Sony/BMG): AUilete Tourist (Parlophone): Jamiroquai 7 Sunny Oays In June (Sony BMG): Snoop Dogg Ups And Downs (Polydor): Mcfly l'U Be Ok (Island)   AUGUST22 Girls Aloud Long Hot Summer (Polydor): Coldplay F ix You (Parlophone); Simon Webbe Lay Your Hands (Virgin): Kaiser Chiefs ( Predict A Riof (Polydor): Oasis The Importance... (Big Brather): Jennifer Lopez Cherry Pie (Sony BMG)  AUGUST 29 Mylo Doctor Pressure (Breastfed): Dandy Warhols Smoke It (Parlophone) 


