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®â.0i.® Robbie Williams Gang Of Four The Go! Team Stephen Fretwell 

Chains in face-off, as Virgin pips arch rival HMV at post in dash to launch digital services 

Retailers In online clash 
to have the biggest impact on the 

i w-ir b- d 
e the launch of tl?e 

feïoff^th HMV hycueing up to^rf^o ofm^Vetailt most ils new digital service for launch successfiil names. 

rHlftlkel Skfppro^Both 

™ M^fk 

digital. Kathryn Leek is .^md 

pricing demîlsfor'their services, ^ 
head of diîrital ^1 to^lm^The^d^d m^rket llce'by offert a commun ^0^^ 

New talent gets 
festival boost 
Vanessa Brown (pictured) was with a guest appearar among a string of new acts Dynamite, performing as Universal Music Universal UK c ain staged its own "festival" for new 

Bard eues indie 
conférence 
Retailers' association aims to hook indies up with major 
music suppliers this autumn, at new, MW- 
supported event p3 
Best unsigned 
talent exposed 
MWand the Diesel-U Awards 
highlight nineofthe UK's 
hottest unsigned acts, 
including Chalkand 
Genetics p7 
Is this the sound 
ofthe summer? 
MW reports on the meteoric riseofReggaetonoverseas, 
and weighs up its potential impact on 
theUKcharts p8 
For the latest news 
asithappensrlogonto 

Ig'Vyeseg'Vysio. 
06.08.05/£4.25 



® It is incumbent on ail suppliers to 
recognise those small chains that helpecl 
give acts their breaks' - Editorial, pl2 

lul'i-l Your guide to the latest news from the music industry 

mechaniCci!, including 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

PaHophone hits 
US albums chart 
O Parlophone lias furthered credentials as the UK's most successful exporter of music to the US fay simultaneously landing two albums in the US Top 10. The EMI company's act Coldplay lie Billboard 200 this week with  iw Parlophone signings m to the Top 10. with Démon Days moving 14-9. 

V Festival. ® A report questions over- regulation of collecting societies. P4 © Franz Ferdinand become cauglit up in US radio payola probe P4 @ Metropolis St 

aEBHElBr 

mastering facility, allowing Its cuslomers to securely transfer digita 
mastered withm days 

Daddy Yankee 
inks EMI deal Universal boss 

changes team The Britisli and governments bave i nent which will resuit in labels selling to Japan receiving 10% more e per CD sold. Japan lias agreed to do away with the witliholding tax System, through which the government refains 10% of royalty income. The change in law, which cornes info effect today (Monday), coïncides with a BPI tins week on the Japanese markeL See Viewpoint, PIS ® Woolworths lias told the City that while sales are down for the first hait of the year, there are reasons for optimism following a store refurbishment | Main chain sales for the 24 July 16 were down 16.1%, i with the équivalent period last year. • New research has suggested that people mho download illenallv spend 

Graingc has announced a sériés of changes to the structure of his team at Universal Music Group International (UMGI). Max Hole becomes président of a new Asia- Pacific Région, Pascal Negré is made président of a new Mediterranean and Soutli America Région, while reporling to the new UMGI chairman and CEO Grainge will be Théo Roos (Benelux/Nordic), Frank Briegmann (Germany), Chris Roberts (Classics & Jazz International), Bert Cloeckaert 

Ifs tlme to vote again in MWs industry poil. This week we ask; With Bard announcing plans for its first indie conférence, do major record companies do enough to support indepcndentrecord stores? 

The verdict on last week's question - Is it appropiate for a high street store like Virgin to sell second-liand records? - was: a. Yes 42% • 

letter5"MW"to 60123. 
year £150,000 deal with Black horse Finance for its community and music rhich have in previous years the likes of McFly and Wet Wet Wet. • Organisées of Carling's Reading Festival and internet service provider Tiscali have announced a partnership to webcast the August bank holiday ent from a free micrqsite. ® MTV Is launching an online O EMI Music Pufalishing has signed a deal with Reggaeton artlst Daddy Yankee. The deal, put in place by EMI Publishing managing director Guy MootandEMf " ' 

affairs), Rk 
compared (communications), a! 

report, by The Leading Question consultancy, indicates that those who regularly download or share unlicensed music also spend on average £5.52 each month on legally sourced digital music, compared with £127 for an average fan, » The IFPI lias struck a significant blow against music pirates exporting product from eastern Europe after 
dise manufacturer. Tti means the Ural Electronic Plant will tip off the recording industry organisation about suspicious orders, • A stratégie research report to be published this month indicates that the value of audio-based mobile music services will double in the next five years. The report, by Informa Télécoms & Media ai Brands2Life, conclud 
break $llbn. © Motorola's Moto Now event, held Monday in Shaumburg, Illinois, id to deliver the highly anticipaled présentation of an iTunes-enabled 

nt(général 

dircctors of Universal Music Ut aup isonl new non-executive chairmai following the exit of Robin t is resigning "due to < 
Non-executive board director 1 Kappler will fillthe rôle until a 
• British rhythm and blues star Long John Baldry has dled aged 64 following a severe chest infection. Baldry worked with the likes of Rod Stewart and Elton John and played a 

get started 

Ul( trio up for 
MTV awards 

signifia the British rhythm and Blues scene. © Chrysalis Radio has promoted Mike Cass, programme director for Manchesterts Galaxy 102 and Yorkshire's Galaxy 105, to Galaxy brand programmi 

, that thi 

id's Lciuuiv,I<ilmistcr is to be honoured with the Uïjng I aatiad. Award ,-it nimcir Rnrk magazine's new award ceremony. The ceremony takes place on Tuesday Octobatàat London's Café de Paris. O Paul fldams moves to Mercury. P5 O MTV Networks International has appolnted Gautam Ranji, formerly the vice-presiclent of uisitions at parent 

album, Barrio Fino. is linked with 0D2 ner Loudeye to launch an online -e to coincide with the launch of 
single-track downloads for 49p for a trial period of 10 days. • TuneTribe is to offer online content from Rob Da Bank's Bestival, following the full launch of the download service last week. The service, which is a web and mobile- based portai for independent music, will offer exclusive live streamed content from Bestival, which takes place on September 9-11. • Former THE and Cargo staff wilî open the doors to a new distribution company on September 1, supported by a 2,000 square foot warehouse in Hertfordshire. Forte Distribution has 

• Coldplay, Gorillaz and U2 are the only UK-signed acts nominated for this year's MTV Video Music Awards, taking place in Miami on August 29. Coldplay lead the way with four nominations, while Gorillaz have two nominations, with Feel Good Inc. competing against U2,s Vertigo in the best breakthrough category. • Organisées of Carling Reading and Leeds Festivals have announced the line-up for the August Bank Holiday weekend evenfs dance tent It will include performances from Audio Bullys, Bédouin Soundciash and Four Tet • The flueeji & Paul Rodgers tour is headed for the US for two dates in OctoberTmârking the first time the band have played there since 1982. ® Tiie annual In the City Urban Unsigned event has extended its deadline for démos to August 22. Interested parties sliould send a three-track domo, biography 
, ,  neîHE anu Cargo Records employée Scott Stewart and Simon Keeler, who als worked for Cargo, @ Cherry Red Records is to spons the Combined Countries football leaguefor the forthcomir.g se, The company has been involved in football sponsorship for 12 years, ® Radio Forth lias agreed a three- 

  ITC Urban Unsigned 2005, Home@Tbe Dairy Studios, 43-45 Tunstall Road, London SW9 8B2. 

its website (www.bbc.co.uk/radiol) featuring highlights from the week's shows. 



News 

News is edited by Paul Williams 
New retailers' association event aims to place 
indies at the heart of major music suppliers' plans 

Bard launches event 

to support indies 
uP 

f' 

présentations, 7 Digital Media TIlîS SefldS tllG lîieSSaÇje Chris Maskery says he has already 
pendent retlil'e^'inThfdigiUl tHat the întlieS are Ofthfprodu^ wldch th"' wonl'a 

important in the overall talion on the nature of independ- make-Up ûf mUSiC retaîl Paul [Quirk] rang I said straight 
'^Bard' secretary général Kim ^ ^^"«tion aW^™ tî Mstribu 

T-Mobile helps launch 

Robbie's new album 

présentations ^Tl^ffectively'be most Indies ™U get to hrar aboul HveT-'For'vital, theSe stores cut-down versions of the ones everythingthlt is commg out" have always been key in breaking which will be made at the compa- Quirk says the initiative has new acts and getting behind new lliirillE 
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Investigation into US radio reveals improper practices 

Franz Ferdinand cited 

in US payola probe 

by Paul Williams Franz Ferdinand have found them- selves caught up in New York state Attorney General Eliot Spitzer's 
radio's pay-for-play practices. It emetged last week that the band's breakthrough US hit Take Me Ont was subject to efforts by 

dbamwaroundUnUSsaJe?- Buffad'startan agi^'t'ohi^Cc^'iplJî^oŒcCT 

Pressure on minister 

over Licencinq Act 
ZyBM^ÎX'fr 

S 
îty of "improper" holidays to laptops. In the case of theS, 

.as shown in collecting soci- don't need régulation." lie s promptcd him to "participate This is a big time for us. We 3 debate" and he has already keen to get it right and that oll ed the report to the EC policy- should get it right too." the future of 

is net 
odgovemance. move to play a rôle in the PPL direclor of of film and TV. 



PD scheme proposée! 

to help hard-up artists 

New Mercury label chief 

reunited with A&R director 

by Stuart Clarke Pau! Adam will be reunited with bis former tsland Records Group colleague Jason Iley and two for- mer members of the now-defimet group Busted as he steps into a new rôle as Mercury senior A&R director Ibis week. The former Universel label managing director, who is credit- ed with bringing both McFly and Busted to Island Records during bis three ycars heading up the opération, worked closely with Iley at Island before Iley quit bis généra] manager rôle in June to 
director. The pair also worked together at Polydor, where as A&R 
ing Cast and lan Brown. Iley believes Adam's arrivai at Mercury is a real coup for bis company. "I want Mercury to be a broad company with a breadth of répertoire and records that appeal to audiences," he says. "Thafs what l've got in the A&R depart- ment now and Tm thrilled. There's an excitement within the company 

about what the future holds for us." Adam will head Mercmy's sen- ior A&R team of Richard O'Dono- van and Mike Sault. 'Paul is an all-round player," adds Iley. "Pies been more known for pop in recent years, but he lias a very rounded A&R history and bas a great 360-degree vision that he will bring to Mercury." The team will also be joined by Scott Maclachlan, who has been appointed senior A&R manager. y held A&R 

best A&R executives in the indus- try," says Iley. "We have a complété breadth of A&R talent now. Both Mike Sault and Richard O'Dono- van are incredibly talented, expe- rienced A&R men - and alongside Scott and Paul we have a broad well of talent. A&R is the Ufeblood of any label, so Pm delighted to have the team completed." Among the projects the A&R team will be working on will be the first solo offerings from for- mer Busted members Matt Willis and James Bourne, who will be reunited with Adam after being newly signed to Mercury. Both artists are working on solo albums, with Boume's album expected tins year while Willis's début solo out- ing is due for release in 2006. While Adam is not expected to be replaced directly at Island, Louis Bloom is expected to take on additional responsibility for the rester, which includes recent sign- ings The Peeling and Love Bites. Matt Jagger, who has held the title of Mercury executive vice président, is currently in talks with chairraan/CEO Lucian Grainge 
; (l-r) Maclachlan, Iley, Adam stuaii@musicweek.coni 

Independent label pioneer lain McNay has reignited the debale surroLHiduig the 50-year recording copyright rule, by proposing a new rovaltv oavmcnt svstcm for 
ChèPry Kèd Records has issued a sériés of albums from the likes of Elvis Presley, Bill Haley and Petula Clark, compiled from repertoîre now out of recording copyright. And managing director McNay says lie wants to pay some form of royalty, suggesting the création of a fund into which record companies can pay sums which would have gone to the original recording artists. But instead of attempting to return the money to those artists or their estâtes, McNay suggests the fund could be a source of financial support for older artists wlïôhiay have fallen on hard times. 

royalties to help those n not necessarily to the ones involved in the original recording, as they may be difficult to pin down and may be comfortably off." This, McNay argues, would be one way of addressing the fact 
copyright laws than the US or some European neighbours. Those campaigning for an extension say McNay's suggestion is admirable, but a change of the légal framework is what is needed. "Having known lain McNay over so many years, I am not at ail surprised by his approach, 

which is thoroughiy decent and honourable," says PPL chairman and CEO Fran Nevrkla. "However, it is fundamentally important for the performer community and the entire record industry to make every determined effort to ensure that the term of copyright protection for Sound recordings is extended as soon as possible." Likewise, the BPI - to whom McNay has made the PD proposai - is leading a campaign to persuade the Government to extend copyright life. But McNay i BPI's campaign would not be weakened by introducing 
But Nevrkla stresses the fight to change the law must continue. He says, "It is morally indefensible that British and European performers and record labels continue to suffer inferior treatment This contrasta with the position enjoyed by composers, songwriters and music publishers everywhere, and compared with the superior term of copyright protection for sound recordings, which now applies in America and many other countries." 



Digital is edited by Nicola Slade 

Years of planning strengthens UK digital launch 

Virgin confident of 

download success 

by Paul Williams Virgin Retail bas left little to chance in preparing for the launch of its UK digital music service, by road-testing it in the most rigor- ous way possible. By the lime the site goes live on September 2 its fonctions will have becn put through their paces during ayear of live tests as part of a sofl launch for a Virgin digital offeringintheUS. Add to that more than two years of preparatory work and it is 
believes it has its offer right "The point of this in the US was to test, update and iror 
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as 
It demonstrates we're 
serious about music 
and ifpeoplewant that 

ifs there 

it as simple as possible. Plus there's great Sound quality, extensive con- tent and a lot of information." Many of the Un or so available tracks will be supported by éditori- al content, including who played on spécifie albums, a function that 
repertoire featuring the same musicians. Radio services will also be accessible. "It demonstrates we're serious about music and if people want that knowledge, it's there," says Kincaid. Both Virgin and HMV are reluctant to reveal price infonna- tion until nearer the launch, although their approach on pric- ing seems to differ in places. While HMV is abandoning the présent 
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Music Week joins forces with Diesel-U-Music to 
présent a nine-track CD supporting the best unsignecl, ^ 
unsung and underground acts in the UK right now 

Welcome to 

music's next 

big things 

==r Ladyland support and Love" Lee undertheir 

: attitude. TOs, produced by the Bone Idols, is a Triumphant in the rock Oirty Little Billy catchy R&B/hip-hop tune that sounds the 2004 awards, Abs. ilectromc winners, Chalk-s custom made for radio. With a released their début m Oirty Little Billy isa cool 

help but sit upandtaker 

» 
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DIESEL U MUHIl: 

The Diesel-U- 
Music vision 
Diescl-U-Music is an intcniational network supportimj nnsigned, nnsnng and underground talent Working with key organisations in the music inriiistry. Diesel-U-IVIusic promotes roal creativity and 

witli early un-coverings of artists sncli as Mylo and Tout Vek in their former State Trooper and Souvenir guises. 2005 lias seen the best year yet, following four montlis of démos pouring into Diesel HQ, décisions wcrc made by network partners and Jnly 22 saw 

Management, label deals, press coverage, radio play, agency contracts and gigs are just some of the things on offer to the winners through the support network of partners. For musîcians obsessed with music 



ART COLLINS 
June 3rd 1953 - July 27th 2005 

You wjJl be sadly missed. 
James Osterberg • John Glddlngs • Henry McGroggan 



REGGAETON 
Cartcl/Machole Muslc), OutJuly, UK, Barrlo Flno Llvo (El Oortel/Machelc) 

Ont autumn, US and 
2. Vanlous - Channd U Urban Latino - Tlie Real 6. Vanloui -100% Reggaeton (Vlrgln/EMl), Out 

7. Tlic Choun F«w (Discos Fuonti - El Documentai Out now, US, (Vlrgln/EMl). Out lO.TonyToui Augusl, UK. RcggaeTony A B. Luny Tuttoi - (EMI Latino) Mas Flow 2 (Flow now, US, ■ lut now, US. 
Features are editecl by Adam Webb 

After Reggaeton's meteoric rise into the US mainstream in 2004, it is now making waves 
in the UK. Sarah Bentley examines the power and longevity of the sound of the summer 

Landing big hits 

with reggaeton 

.5 

Aiiyono with the faintest interest in street music couldn't have failed to notice reggaeton's enor- mous impact in the US and its recent prolifération into the UK. EMI/Virgin has its 100% Reggaeton compilation scheduled for release at the end of Julyj Channel U, The Box, MTV Base and Kiss have ail started playlisting reggaeton videos; spe- cialist média have run enthusiastic articles; and, on July 24, Daddy Yankee's Gasolina single debutod at number flve In the UK singles chart. Yet, despite this exposure, many in then UK industry stlll know relatively little about the genre. Quite simply, reggaeton is a Puerto Rican street culture) what Daddy Yankee dcscribes as "music from the barrlo" [ghetto], "In the early Nineties, underground artlsts in Puerto Rico were rapplng over US hlp-hop and Jamaican dancehall beats," he explalns. "We mlxed those sounds with Latin culture and got reggaeton. It's a pumplng, elec- tronically-produced rhythm based on the 'dem- bow'... pum-ka-pum-ka, pum-ka-ka. Reggaeton can be slnglng or rapplng, but there has to be the 'dem bowl" Because of many of the artlsts' expllclt lyrlcs, the Puerto Rican governmont inltlally attempted to ban this new music. "It came from la kalle, the streets," adds Yankee. "We spoke about guns, drugs, beeis, women. Like gangster rap, it was raw In the early yoars," A pivotai moment in the gcnre's hlstoiy came In 1997, when DJ Coyote launched The Mix 107.7, Puerto Rlco's first 24-hour-a-day reggaeton sta- tion. Wlthln three months of going on air, The Mlx had 2m listeners - more than half the popu- lation of the Island. Reggaeton had offlcioUy over- taken salsa as the sound of the people. One of the flrst legltlmate opérations to invest in reggaeton was Anthony Porez's Miami télévi- sion production compnny Perfcct Image. "When 1 went to Puerto Rico In the late Nineties, reggae- ton was a street movement. The labels' bosses were ail gangsters," says Perez. "It's changcd now. The original independents - Wliltc Uon, Plna, VI - run llke mlnl-mnjors. The artlsts have toned down thelr lyrlcs and started thelr own clothlng Unes and record labels," In the US, the Hlspanlc eommunlty supportcd reggaeton from Its Inceptlon - partlcularly in New York and Miami, Howcvor, the sound only erosscd over to an Engllsh-speaklng audience when malnstrenm hlp hop artlsts begim making guest appearances on reggaeton tracks. Glancarlo Clammalchello, marketing and promotions for Intelligent Music, a Latin street music label, was a close observer. "Untll 2003, reggaeton wus played in Latin 
os.caob MUsiewECK i 



Speedy: 
Hispanic star 
crosses oue» 

ghetto love ballad dclivercd in Spanish and English - sold 200,000 copies in Fi-ance and staycd in the Top 10 of the national sales charts for two months. Elsewherc in Europe, it spent 10 weeks in the Belgian Top 10, hit the nuinber two spot in Holland, number 10 in Switzerland and has spent seven weeks in Germany's Top 20. To date the single has sold 

approximately 550,000 copies Speedy (right) across Europe, with its UK and Lumidec: release via Positiva still to European corne on August 22. chart-hugger The album Ministry Of |lead|IID for Sound Gennany signed in 2004, uk chart Nueva Generacion, has already been independently rclcased in Puerto Rico in 2002. This, and Spccdy's follow-up, Dando Cocotazos, are his only album 

clubs. Then N.O.R.E got involved. He collaborat- ed with Gemstar and Bigmato on Toma Reggae- ton - the first reggaeton track played on Hot 97, New York's biggest street music radio station. His fol)ow-up single, Oye Mi Canto, with Nina Sky, Daddy Yankee and Tego Calderon, took it to the next level. People liked the Spanglish - the Eng- lish/Spanisb combination. "And after that the sound exploded," adds Ciammaichello. "Reggaeton artists are sellingout Madison Square Garden, Hot 97 has a weekly reg- gaeton show and new radio stations are switching to Hurban [Hispanic-urban] formats every week. It's a dramatic change." Recent US sales figures confirm reggaeton's ris- ing status. Don Omar's début album The Last Don and follow-up The Last Don: Live, Vol 1 have sold 745.000 copies combined. Yankee's Barrio Fino has topped 1.5m sales. And Tego Calderon, a Puerto Rican rapper with probably more bootleg mixtapes in NYC than any other artist, has sold an estimated 250,000 copies of his 2002 début El Abayarde. Not surprisingly, the US record indus- try is capitalising on the new market "It was initially regarded as a fad," says Ciammaichello. "Up to 2003, the majors were doing distribution-only dcals with reggaeton, but now they're opening Urban Latin Divisions: Bad Boy Latino, Wu-Tang Latino, Roc La Familia and Universels ofishoot, Machete. Tego Calderon has just signed to Atlantic. As far as the US is con- cemed, reggaeton's here to slay." And when the US sneezes, it is not long before the UK catches a cold, particularly when it cornes to street music. Radio One's dancehall DJ Chris Goldfinger describes how he first came into con- tact with the sound. '1 work with Massive B, a reggae/dancehall DJ from New York. Last summer he kept telling me reggaeton was massive. He played it in his guest mixes for the show and 1 liked it. It's party music, but I didn't think it could work in the UK. Now 1 

play Gasolina every week. Tm interested to see what reggaeton does at Notting Hill Camival this year. It could be a major sound, like soca in 2004, or it could just be one or 
A conservative outlook on the immédiate potential for reggaeton in the UK is perhaps understandable. For a start, the UK's Hispanic community is a fraction of that in the US - some 300,000 in London, with a further 150,000 else- where in the country. For the majority of music buyers, the tracks are coming from an unknown pool of artists, from an unknown genre, rapping in an unknown language - soraething the UK has never traditionally warmed to. The job of convincing club and radio DJs to overcome the language barrier with regards to Daddy Yankee's Gasolina single fell to Matt White, urban club DJ and head ofspecialist urban promotions at Polydor Records. "When I spoke to DJs about Gasolina, I used Panjabi MC's Mundian To Bach Ke as an example [of how a track can crossover]," says White. "A good record should be played regardless of lan- guage. If a track has the right energy it will hit. "I did a lot of face-to-face meetings. I also got people informed about reggaeton as a scene and sent other reggaeton records out so DJs could feel where it was coming from and build it into their 

Radio stations are switching to Hurban 
[Hispanic- urban] formats every week. 
It's a dramatic change Giancarlo Ciammaicliello, Inlcllkjcirt Music 

sets. We had to break a sound not just a record." Other DJs also encountered struggles in win- ning support, accordingto Galaxy 102.2FM's R&B and hip hop DJ Freestyle. "I played Gasolina on my specialist shows," he says, "but thought it should be daytime playlisted. That's a hard sell - unknown artist, Spanish lyrics - but I convinced my bosses after I played it four times in one night at Pacha in Ibiza. Each time the crowd went mad - it's been daytime playlisted ever since." But, as couples find a new anthem to perreo [doggy-style grind] to, it remains to be seen whether Yankee's star will fiide as soon as Gasoli- na leaves the charts. Karen Simmonds, director of marketing at Polydor, says it won't be easy keep- ing him in the limelight. "The challenge now is to sell LPs," she says. "Getting listeners to tune into a différent language is a big thing in the UK, but in other European territories it's normal. However, out of ail the reg- gaeton artists, Yankee is the most able to tran- scend the genre: he speaks English, looks great and his stories are interesting to UKkids." Reggaeton's background has been a plus point in building UK awareness. Even for those who don't care for the music, the genre has a juiçy his- tory to sink musicological teeth into and a pletho- ra of broadsheets - including The Times, The Observer and The Guardian - have al] covered it Jo Whiley has even discussed tire genre on Radio One and, ahead of the pack, Seani B did a iXtra reggaeton megamix on April 25, inviting listeners to text or e-mail their feedback. Outpost Media has been worldng a fortheom- ing compilation, Power 96 Présents Dancehall And Reggaeton for the Sequence label. Faz, PR at the company, has found responses so far to be var- ied.'The specialist média are already clued up," he says. "They know reggaeton is an interesting story. But mainstream press want accessible hooks. For those titles, we pitch it as the 'new sound of the summer'." The Chosen Few is a reggaeton documentaiy DVD and CD package with English language sub- titles, due for August release on Virgin/EMI. In addition to using more conventional promotional channels, product manager Rupeit Davies has also enlisted help from the UK's grassroots urban Latin scene. "Our initial thought was to link this to the mainstream, so we serviced the usual urban track breakers - pirates, Channel U and rave DJs. We're now working in conjunction with Candela, a col- lective at the forefront of the urban Latin scene. This is a new audience for us so they're knowledge is invaluable. "They've given us direct access to the heart of the moveraent, clubs, pirate radio, events and The Reggaeton Cartel - the UK's only urban Latin street team of DJs, artists, producers and dances. We're going to use them at the Notting Hill Cami- val, so it is a big opportunity to cross reggaeton over into non-Spanish speaking audiences." Candela CEO José Luis has proraoted Latin music in the UK for the past decade. In addition to The Chosen Few, he will also be plugging the Speedy single Sientelo featuring Lumidee, which is due out on August 22 via Positiva 
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"Latinos are not perceived as a 'race', like black or Asian people, so we tend to be invisible," he says. "The fîrst wave of Latino immigrants brought salsa, but now there is a new breed of Latinos bom here. TheyTe influences are bip hop, R&B, daneehall, salsa and reggaeton. They have their own clubs and artists. They are the future. The scene is a tight network of associâtes - suc- cess is based on trust and réputation." In January 2005, Luis launched www.reggae- ton.co.uk, the UK's first reggaeton website. "The site is a nucleus for UK reggaeton artists and DJs to promote themselves and is an English-language portai to learn about reggaeton," he says. "Most people know Oye Mi Cante and Gasolina and that's it. At first, the website was getting a few hits a day, but now it's up to 2,000. Interest is growing." However, says Catherine Gledhill, product manager for Virgin/EMI's 100% Reggaeton compilation, to become a stand-alone genre in the UK market, reggaeton needs to be champi- oned outside of the underground. "Grassroots are important," she says, 'but it can't only corne from there. We used Trevor Nel- son for the voiceover on our adverts, so the genre was introduced from an authority on main- stream urban music. l'm also hoping people will corne back from their holidays in America and Europe familiar with the sound and not feel it is too specialist." DJ Lubi Jovanovic, who has represented and promoted reggaeton in the UK for the past decade, believes genre-fusing remixes will prove most fiuitful in opening doors. "R&B and com- mercial hip-hop reggaeton remix tracks will do the best long term," he says. "It was N.O.R.E.'s Oye 

Mi Canto that kicked down the door in the first place. Unless it's a sensational track like Gasolina, you need English language lyrics to hold the attention of non-Spanish speakers. "Collaborations between Puerto Rican reggae- ton artists and US hip hop and R&B acts are the way forward," he adds. "It's watered-down reggae- ton, but it's what will do well in the charts." Leading the way on this front is dancehall/reg- gae imprint Jamdown Music. In February 2005 it became the first label to release a white label, pure reggaeton track in the UK - a version of Gasolina by Dominican reggaeton group La Fabrica. Since then, Othman Mukhlis, Jamdown's CEO, has established a relationship with Dominican label Silvertop Records to protide beats and remixes for English artists. "The UK industry has been slow on the uptake with reggaeton. It's massive across Europe, but has only just got going in England," says Mukhlis. 

"In the autumn, we're releasing the first UK reg- gaeton/pop single, Be My Lover Boy by Janee Feat. Suncycle. We've also just done a reggaeton remix of MIAs new single URAQT. "In the past few weeks, UK labels' interest to do reggaeton remixes has snowballed. A&Rs are doing them so if something big happens they're ready, but we'U put our single out regardless. It's injected new life into daneehall and it's a sound we're supportlng." Not that this makes the potential of reggaeton's UK success any more predictable. Certainly, Ricky Bleu, music promotions manager at Channel U, makes a telling comment on this issue. "Most of the music we support on U bubbles up from the underground," he says. "But reggaeton came from the top, from the labels and média. We're feeling it, but the fanbase will have to come quick if there's going to be more hits." Machete already plans to service Polydor UK with purist Reggaeton artists Don Omar, Wison y Yandel, Hector El Bambino and Adassa releases until the end of the year, but what then? Do we need a grime artist to Anglo-centrify the sound? Or can the young UK reggaeton scene take up the mantle? The team behind London's only Urban Latin pirate station, Latino FM 95.10FM think they can, on one proviso. "A big radio stations needs to take on a young Latin DJ. We're Latinos raised in the UK sur- rounded by American and Caribbean musical influences. AU that goes into our sound. Unless you're from our community, you can't emulate that. You can relate to it, dance to it, but you can't play it. A station has to take a risk on a DJ from :. That's the missing link right now." 
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Bard conférence could be used to focus suppliers' minds on the importance of indie retailers 

Spirit of Mes is as vital as ever 

_ _ _ m Eigtith Floor. Ludgate House, 245 Blackfriars Road, 

There bas always been an essential logic about the idea of a national sales conférence for dealers. Today, after a decade of change in music retail, it makes more sense than ever. Increasingly, as the key suppliers have focused more oftheir attention on the supermarkets - whose power simply cannot be avoid- ed any more - their focus on independents has waned. If Bard's excellent conférence concept achieves nothing else, it will hopefully help bridge an informa- tion gap that has - as a resuit of these market changes - been widening by the year. But it could also help re-establish, in the minds of those suppliers who need reminding, quite how important independent retailers are. Supermarkets are highly efficient vehicles for ship- ping product by the pallet, in many cases to sectors of the music-buying audience who would never dream of entering a specialist store. But they don't help nur- ture acts at a low level, providing an access point for niche music fans across the country, thus giving releas- es with initially limited turnover some air to breathe. It is, perhaps, no coincidence that during the peri- od in which supermarkets have exploded - and a direct, high-volume route to the mainstream has been 

established - that the industry's reliance on short- 
term projects has accelerated. In such a market, the independent retail sector pro- vides a perfect environment for new talent to be developed outside the glare of the média spotlight. 
This is an essential ingrédient in the music industry eco system, but one that is often overlooked. It is always important that both sides understand each other's positions. There was an inevitability about Tesco ordering 6,000 units of Antony & The Johnsons' I An A Bird Now after it was shortlisted for the Mercury Prize last month. But indie retailers must recognise that when an act begins to break through, the bigger chains will always get a slice of the action - no supplier can turn down access to such a huge audience of potential consumers. Yet it is also incumbent on ail suppliers to recognise those small chains that helped give acts their first break at retail and make sure they are rewarded appropriately, whether through advantageous terms or continued support of other kinds. It is tough enough for independent retailers today - over the coming years, a strong, well-supported inde- pendent retail conférence can only help them. 

Japanese event only start 

of a major global campaign 
By the time you read this I will be in Tokyo with BPI chairman Peter Jamieson and 35 British compa- nies in a unique attempt to raise the bar of achievement for British music in the wortd's second- biggest music market. This co-ordinated sales drive includes briefings on the Japanese market, présentations by UK labels, a réception at the British Embassy and performances bv hot UK acts such as Go! Team, Mtra- mo Park, The Magic Numbere and Futureheads. It also marks the start of a four-month promotion of 
Increasingly, we need 
to look beyond the 
traditional events 
the Best of British music by HMV 

Taken together, this amounts to the biggest co-ordinated push for UK music in Japan for at least a 
We are pleased we have been able to assemble a broad coalition of players with the all-important financial support of UKT&I. But we are even more pleased that we have been able to attract such an enthusiastic response 

from the Japanese industry. More than 275 Japanese executives are set to take part. Significantly, none of this is linked to a trade 
The UK music industry has long been a leader in international sales promotion. We were among the first to approach trade shows such as Midem and PopKomm in a co-ordinated way. While I am delighted to take the crédit for cre- ating the British at Midem stand, which has done so much to create a critical mass out of the huge, but formerly under-appreciated, UK délégation, in truth it has been a team effort. But the compétition has caught up, and, increasingly, we need to look beyond the traditional events. The new BPI International which I am honoured immitted to trying new 'e approaches to the )fUK music overseas. will still support Midem, PopKomm & SXSW and try to make them work even harder. But you can expect to see more and newer approaches to our task of selling UK music intemationally. Japan isjust the beginning. 

Is a majors' régional sales 
conférence a good idea? 

WB dismissive way, but X'd rather use the do you think of Bi of the majors holding a combined one-day sales conférence in Birmingham specifically for independent retailers? 
shop for purely Personal i Paul Skyrme, Cardiff M 

the middle of the country so I would make every effort to be there. It certainly seems to be a step in the right direction and I would welcome the opportunity to put our views across to the majors, becausewe used to have far more contact with them a few years a r, A&A Music, Congleton, Cheshlre "I want to know whafs coming out ir the autumn, but can I afford a day away from the shop to find out, or could I just read it in Music Weetf Having said that, l'm involved in anothersideofthe business, which is 

Chris Lowe, Acorn Records, Yeovil, Somerset Tm in favour of it and I hope ifswell supported, but I probably won't go myself. After 32 years l've done my bit and been to enough sales 

old trek to get there. So companies from the provinces will probably welcome the move."  lan Gadsby, Jacks Records, Sheffieid Tm certainly considering going. I never went down to any of the London ones, but tbat's because we've only been selling new releases since September - we were purely a second-hand dealer before this. But ni more than likely go along to Birmingham. IVe been talking to a few local people about getting a car together and drivinq down."   Tint Ellis, What Records, Birmingham "It is an excellent idea. It is something that Paul Quirke has worked hard to arrange. Every company is giving a 
a major plus for any indie ee what is coming out and have a 

corne along ou getting ont of the music industry. It is a fentastic op if it Works, who kn going to lead?" 



With many acts citing Eighties influences, Simple 
Minds' Jim Kerr believes the band's new album 
makes them as relevant as they ever were 

enl 

Many contemporary bands seeni to be inspired by the period when you were at your height. How do you feel about that? We were influenced ourselves by bands. some of whom are still around, so it's really down to the cyclical 
hear something that reminds me of Simple Minds. It feels nice. Do you tliink this malœs your new album Sound quite contemporary? Tlie new album is pretty contemporary anyway. We set ourselves a task that sounds easy but was nigh on impossible, which was to make an album that was completely Simple Minds. But something happened and the band clicked. This 
Why are you living in Italy now? It's in Sicily, actually, in Taormina Tve been coming here for more than 20 years. I first came here on tour, so in a sense it was music that brouaht me here. l've always lov it would be a great place to work from. I can speak the language and I feel really integrated. The move has reinvigorated me and that's had a bénéficiai effect on the music. You've signed to Sanctuary - why them and what's it lilie working 

Is there still a political edge to your work? If so, what are your current concerns? We always want to write about the thèmes that surround us. A number the tracks on the album are written from a more internai perspective, 
deal with more external th in an overt way, but I think thafs me looking around at the world we live in, Does playing live still give you the same buzz? We're first and foremost a live band and wc'll be on the road next year. Before that there's talk of doing a few média gigs in September. It's something I love. Every time you step on stage you've gol to prove yourself. Of which record are you most 
If somêone who didn't know any of our music asked what they should check out first, l'd say New Gold 

It's a funny thing to say, but i nice to talk to someone inths music industry who knows al music. He's a complété joy to 

ail of them would be the new one. Rarely do you make the record you 
two or three times with us - but with this one there's a real feel that it's among the best things we've doue. I know everyone probably says that, but we really feel that way about it What do you feel is the biggest change in the industry since the Eighties? There have been colossal changes. We started in the days before MTV existed. never mind the internet It's différent in so many other ways - marketing didn't seem so huge as it is 
Which acts do you like these days? I really likeTlieKillers. And I car understand why Coldplay are the biggest band in the world. Onaless mamstream level, I also picked up the Antony & The Johnsons record recently and it was captivatng. 

the imagination behind it In ternis of 

Ofcom introduced its first Broadcasting Code last week, dictating ternis for content of ail radio and télévision programmes, move that could well start debate over standards in music ideo programming. 
Why has Ofcom introduced the code now? Ofcom came into power at the end of 

ng Standards Committee, which oversees malters of taste, decency, fairness and privacy. The Broadcasting Code was one of the first things on its agenda, and it springs from in-depth consultations, which conduded last October. 

What's the gist of the ne As far as télévision is concerned, thi new code has a similar set of 

or anything else that mightca offence. There are also régulations relating to fairness. privacy and commercial inatters. So what's new? Well, although the new code deals with similar concerns: there appears to be an increased emphasis on the protection of under-18s and, in particulai, of cluldren, which the code defines as anyone under 15. So that presumably means an end to raunchy videos before the watershed? Well, this is what remaiiis to be seen. The code has been in effect for less than a week, so no one quite knows how tough Ofcom will be when it 

drug abuse - which are not exactly lie world of promos - should only be used in an appropriate context when screened before 9pni and after 530am. What do music stations say? An MTV source says, "By placing ' he protection 

and, of ( " at," They : ar of complainls is not anticipated, although they admit they 
over how stnctly the 

DOOLEY S DIARY Canning picked the righl time to be in New York last week - just as the state's Attorney General Eliot Spitzer unveiled the first results of his payola investigation. The band were over work ahead of induding for an 

Universal beat 

Remember where you heard it: There were plenty of retail faces at Universal's New Music Festival last Friday, which went ahead despite a bursl water main at Old Oeer Park in Richmond forcing Universal to switch the event to Shepherd's Bush Pavilion atthe final hour. It didn't stand in the way of a pretty strong sélection of performances though, Robert Post and Lady Sovereign being among the highlights... Universal are not the only company in fine fettle for the forthcoming autumn season. James Blunt and Daniel Powter were yesterday (Sunday) battling to provide Warner with the UK's top two singles for the f rst time since Nick Phillips succeeded Rob Dickins as chairman at the start of 1999. And. with albums on the way from the likes of David Gray, Craig David, Madonna, Enya and The Streets, it seems Warner is on a roll... Adding to those rare chart adiievements, EMI's achievement in landing simultaneous US Top 10 albums this week with Coldplay and Gorillaz makes it the first major since 1997 to achieve such a feat with UK-sourced albums. The last time it happened it was EMI again, with the Spice Girls and Paul 
Brook Green, look out for the revival of a divine brand at EMI... Franz 

nd meeting quarterly, th includes three London-based execs - UMGI's Richard Constant, new elevated UK exec Clive Fisher and Polydor joint MD David Joseph... East Sussex was abuzz on Tuesday night with the A&R community out in force to see up-and-coming band Mumm Ra. Tlie audience induded représentatives from V2, Sony BMG, Chrysalis, Vertigo, Lizard King, Sony/ ATVI Sanctuary has signed former S Club 7 
Expect 

len one of the bigfour finalises a pioneering P2P deal... Groove Armada's Tom Findlay was having a good time last Thursday night at the launch of Tunelribe, the download site he co-owns with entrepreneur John Strickland - he delivered Lionel Richie's Ail Night Long with a swing in his bips... Last Friday, Virgin Refaits Simon Dornan left tlie retailer in style after 13 years bytakingov " ' m, ThePR esofThe 

id Gray opens the doors to lus Crouch End studio ta the média and record executives you can expect it will be for something spécial. And Gray and his band certainly delivered over two sessions last Monday and Tuesday cvening with spectacular performances to showcase tracks from his forthcoming album Life In Slow Motion and a few old favourites, Dropping into the Tuesday night session, which doubled up as a rehearsal for a US 

month. w I the good from Wanu ; no doubt left thril 
re Wanu àc Inici !:. to right. 

CDD Gero Caccia, Gra/s manager Rob Holden, Atlantic MD Max 
chairman Nick Phillips, WMI chaînnau/CEO Paul-René Albertini, Atlantic marketing director Richard Hinkiey and Atlantic 



Contact: Maria Edwards, Music Week Classrfied Sales, CMP Information, 8tli Floor, Ludgate Honse, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 020 79218372 

Jobs; £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4crn x 1 coi) Spot colour add 10% Full colour add 20% Al rates subjecito standard VAT 

The iatest jobs are also available online euery Friday at www.miisicweek,com Booking dcadlinc: Thursday lOam for publication lire following Monday (space permitling). Cancellation deadlme: lOam Wcdnesday prior lo publication (for séries bookings: 17 days prior to publication). 

1 MM 
pîôR| THE NUMBER 1 

INDEPENDENT 
U.S. ROCK LABEL 

DIRECTOR OF INTERNATIONAL SALES 

Qualified accountant 
Qualifiée) accountant with good ail round général practice experience required to manage a small team in growing entertainment sector chartered accountancy firm, based in London's 

PRODUCTMANAGER 

contact maria 020 7921 8315 
020 7569 9999 hanClle 

iAMPTONS 
LOCAL PROPERTY INTELLIGENCE 

www.hamptons.co.uk 

Lord Hills Road, W2 
Four Storey Modem Résidence with Recording Studio 

Vi 
m 

Located on tranquil Westbourne Green, adjacent to the Grand Union canal and close to Little Venice this former 1960's Public House bas been stunningly converted into a luxurious home in a truly modem style 
With optional office usage (Bl) and a full Pro Tools Recording Studio in the basement it is an idéal résidence for a music producer, sound engineer, composer or musician who wants to work from home. It is in e four floors, with an area of almost 5000 sq feet plus a large roof terrace n epic open-plan style, 
An early viewing is advised, call Hamplons International on 0207 586 9595 or view online at www ham l 

Lord Hills Road, W2. Price £1,250,000 Freehold 
AN EXPANDING NETWORK OF 0VER 60 OFFICES - LOCAL.NATIONAL AND INTERNATIONAL É 
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