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- Charity aims to top original Help effort, as 20 big-hitters line up for lOth anniversary album 

War Child: the return 

CMP 

By Jim Larkin War Child will this week unveil ambitious plans to top its historié the M; 1995 Help project by enlisting record 20 of the biggest acts to record entitled and release a new album on the Funds i 

sites later that day. So far, acts including Radio- head - whose track Lucky was one ofthedefining moments ofthefirst album - Gorillaz, Razorlight and s have i 

The charity will mark the lOth anniversary of the original album, which was recorded on a Monday and issued on CD five days later, by recording a new album on Septem- ber 9 and making it available on the War Child website and other 

iongs for the album, enntiea neip: A Day In The Life. Funds raised from the album will help children affected by war in Iraq, Afghanistan, Bosnia and The Démocratie Republic Of Congo. Other acts lined up include The Magic Numbets, The Zutons, Bloc Party, Hard-Fi, The Coral and Elbow, while John Squire has agreed to design a cover. Manie 

Street Preachers bassist Nicky Wire has confirmed the band will record a new track titled Leviathan. Online activities will be over- seen by War Child's online music partner 7 Digital Media, which opérâtes rvww.warchildmusic.com on its behalf. The tracks will be dis- tributed to other online retail sites later in the day and will also be made available as a CD in the weeks following the download launch, although a date and label have yet to be confirmed. 
will be announced shortly, will handle the mastering of ail the 

tracks to have them ready to download in time. The new Help project has been brought together by War Child managing director James Topham, music consultant Keny Shaw and PR manager Julian Carrera, along with the team of Hall Or Nothing managing director Terri Hall, Coalition Group chairman Rob Partridge and Goldirapp co-man- ager Tony Crean, who helped drive the original Help project when it was released through Go! Dises. Carrera says the industry has been "incredibly supportive" with acts such as Radiohead bnmediate- 

ly agreeing to take part According to Hall, the spur for the new album has been recent events in Iraq, in which large numbers of children have been caught up in violence. She admits there was a fear that recent events such as Live 8 and the tsunami activities could have over- shadowed the organisation, but securing Radiohead at an early stage acted as a catalyst for other acts to sign up. "War Child has a spécial place in the industry's heart," says Hall. "It's something that gets to everyone, because of the first album.'  
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Muse commit to 
WarneT deal 
Warner is anticlpating a new album from Muse next year, after signing new deals with the band for both recording and publishing. The major has won publishing rights for the group after 

Warner/Chappell pulled off a multi- album deal for the world outside North America, as sister record company Wamer Music UK begins a new relationship with Muse following the majoris buy-out of previous label Taste Media. Wamer Music confirmed it has acquired Taste, which released the band's first three albums, while future Muse recordings will be 

issued on the band's own label dîstributed by the major. The band are currently in the studio working on material and Warner expects to have a new album In 2006. Warner/Chappell managing director Richard Manners describes his signing of the band - whose first three albums were published by Taste - as the biggest deal financially since be took over 

the company in 1999. "You don't get bands like Muse becoming available very often," he says. "If their first three albums had been published by a major publisher, they would never have 
market which is why I felt it was such a fantastic opportunity - and theyVe positioned so well mtemationally as well." 

MVC sale affects 
retail landscape 
As MVC sells to a private 
consortium, Music Zone 
divertsenergyawayfrom 
acquisition to launch a 
stringof stores p3 
UK coilecting 
societies on top 
IFPI figures reveal that UK 
companieslead the world in 
terms of performance, 
handling one-fifth of , 
global market p4 
Rajars: wiuuers 
and Sosers 
Established radio stations 
reassert their authority, 
as figures underline the 
battle for breakfast 
listeners p6 
For the latest news 
as it liappens, log on to 
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@ "Young Japanese music fans look to the 
UK and the US when it cornes to finding 
exciting new music' - Editorial, plO 

Your guide to the latest news from the music industry 

Apple launches 
îTuiies in Japan ® Apple lias launched ITunes Music Store in Japan with two price pc - ¥150 (76p) and ¥200 (£1) - prompting spéculation th; 
globe. ITunes Japan wi complété Rc'" 

jincided with Napster's partnership deal with Tower Records Japan to launch its own download service within 12 months. 

forms are available from www.queensawardvoluntarv.gov.uk or by calling 0845 000 2002 and must ' d by the dosing date of 
îysubs63' ad store, lias reported record revenues of $82.7m (£46.4m) for the quarter ending June 30 2005. • The UK's collecting societies are currently leading the world. p4 • Music DVD publisher Wienerworid iw mid-price label, " tosellDVD repertoire at £5.99. The first 16 titles, from artists such as Nirvana, Marilyn Manson and Tom Jones, are due for release in late September. © BPI is anticipating regular court appearances ahead as part of its online piracy crackdown. p5 © Domino has revealed that the anticipated second album from Franz Ferdinand will be called You Could Have It So Much Better... With Franz Ferdinand and is set for release on October 3. © Capital FM regains its London 

• Warner Music has reported a wider loss of $179m (£100m) in its third fiscal quarter figures as a resuit of costs relating to its recent IPO. The latest loss compares to a net loss of $91m (£51m) in the same quarter 

Bertlesmann-owned Avarto was already handling BMG releases prior to last year's merger of Sony and BMG, but will now also look after ail Sony label releases, whlch were previously going through Ten. ® Napster's revenues grew for a fifth consécutive quarter in the three months ending June 30. Figures released last week show 
to $21.0m, 167% up on last 
• The Copyright Tribunal has assigned a case number to the online royalty row between the BRI and MCPS-PRS after receiving evidence from the collecting society, The Copyright Tribunal had given MCPS mtil last week to reply to the BPI's luly referral of the online royalty icheme. i A UK website launched last week offering the chance to buy premium ' ; videos, télévision archive footage and live concerts. The e - www.boxoffice365.com - en launched by the British Internet Broadcasting Company, which has already signed deals with V2, Sanctuary Group, ITN, Universal tal for footage. i Home Office is appealing for il nominations for the 2006 s Award for Voluntary Service. The annual award is designed to 1 groups of volunteers who devote their time to improving the quality of life for others. Nomination 

supply chain and purchasing director Glyn Angel to managing director following the relocation of previous managing director Rob Salter to Bentonville, Arkansas, to bi Handleman's group vict Wal-Mart and global se • Music journalist Al Aronowitz, wli introduced Bob Dylan to T1 has died of cancer, aged 77 He 
gonzo style which was iater associated with Hunter S Thompsoi and was a notable figure in the early careers of both Dylan and The Beatles. • Digital média and marketing agency Outside L Sam Kelly as head development Kelly joins Outside Line from digital networking specialist Interoute. 

Epasuiy text poil 
It's time to vote again in MWs industry poil. This week we ask: With HMV and Virgin launching their digital music, can they challenge the stranglehold of iTunes and Napster? 

The verdict on last week's question - with Bard planning its first indie conférence, do major record companies do enough to support I stores? - was: 

/ m Poil operated by STARtxt Votes cost 25P, with ail Qfiir \ rfllf profits going to Noixloff Robbins. To vote, readei-s r Jtui wu text the letters "MW" to 60123. 
the company has signed a Worldwide sub publishing and joint venture deal with Notting Hill Music. O Ministry of Sound hooks up Manifesto wins 

early support • Schools minister Jacqui Smith and culture minister David Lammy last Friday announced that more than 275 music-related companies, from labels to instrument makers, have signed up to the Government-led Music Manifesto dunng the last year. 

BMG appoints 
two new chiefs 9 BMG Music Publishing has promoted London-based senior vice président Laurent Hubert to, Worldwide executive vice président and chief operating officer, while New York-based Andrew Jenkins has been elevated from executive vice président to président of BMG Music Publishing International. ® Virgin Radio station manager Steve Taylor has been appointed Emap Radio creative commercial director, taking up the post in October. @ Yahoo! has launched a new audio -seairli farility providing ùsèrswîtTi access to more than 50m audio files, induding podcasETniusic downloads and spoken word. O Handleman UK, the third party 

JÊ 
® Sony/ATV Music Publishing has signed 20-year-old singer-songwriter James Morrison. Morrison (pictured below with Sony/ATV MD Rak Sanghvi), is currently recording tracks for his début album, which is due for release by Polydor. © Sony Ericsson is running a promotion for its new Walkman- branded phone, inviting fans from around the world to vote for their favourite song. O Mobile network 3 has signed a deal with EMI to supply audio tracks to its 3m customers in the UK. Tracks will be available to download in WMA and AAC formats, • Métal label Roadrunner is extending its year long, UK-based partnership with Mobiq in a deal which will see the lafael's mobile promotions extend across Europe. O V2 is pioneering methods of digital distribution via P2P networks after signing off a deal with copyright tracking company Audible Magic. Audible Magic's CopySense technology will be worked into ail of V2's catalogue. • Independent music publisher Nu-Song has unveiled its first three signings. They include Darren Moss, who co-wrote lan Brown's fortheoming single, Henry Smithson, aka dance producer Riton, and Adam Harris of Lo-Star. In addition. 

New licensing 
laws in place • The DCMS last week revealed it was expecting to receive applications from around 70% of eligible pubs, clubs and venues to couvert to the new licensing laws by its deadline last weekend. • The Rolling Stones have made three tracks from their new album available digitally five weeks before its physical release. Streets Of Love, Rough Justice and Back OfMy Hand went on sale last week ahead of the highsti 

featuring 100 of DJs, past and présent. ® Music video website Video-C has undergone a complété redesign to mark the company's fifth anniversary. Marketing for the relaunch includes a compétition with Big Brother Records for viewers to experience an Oasis VIP day out at the band's Ce Stadium show in Ds • Cat Deeley, Edith Vemon Kay will be, year's V Festival co Channel 4. The trio will be broadcasting live from the festival providing backstage interviews and highlights from the four stages of the event. 
focus of a London conférence. p4 • Correction; new label Facial lias been launched by City Slang, and not as previously stated. Its début UK release on September 26 will be Tliings Are Strange by New York band Panthers. 



News 

News edited by Paul Williams 
MVC buyout by private consortium prompts former bidder Music Zone to switch strategy 

Impact of MVC sale makes ripples 
the high street, assisting in such areas as restructurings and takeovers. Among deals it worked on was the £140111 sale of Ware- by Paul Williams Instead, Music Zone is opting 

ivith ambitions expansion plans to ing the chain bytccelerating the aearlydouble die size of the chain roll-out of new stores from tvhat 

led by of last month of its only Lon- 

to"utinThid51bSauseU codes'Ofoer "We m'Ide Sensible ITwhichlees^Woohvorthstïte from >ecause it ceaes Ultver. "We made a sensible otf wtnch sees Woolworths ivrite trom Entertainment UK to the "They're caught in no man's 
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British labels forge new links through BPI's Tokyo mission 

Tokyo-0' marltet since it opened its first 

^UKTlfundhlg subsldised more than halfofthe British delegates for a trip which kicked off for willing to take th 
weS^i 

Janiieson told a are very lucky that the British ^ territory to the next level," he adistributioji agreementwith 

or the British délégation, acoustic set at the Monday night the months of follow-up to corne kicldng off a three- event, while Tlie Go! Team, The for ail of the labels and is a 
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S36.7bn shows year-on-ye. 

IFPI figures show country takes fifth of global market 

UKleadsthewayin 

collecting rights cash 

UK collecting societies are leading 
radio and TV broadcasts and pub- lic performances. Just weeks after the EC 
compétition among European col- lecting societies, new IFPI figures reveal that the UlCs players jointly 
(je59.Sm) in 2004. This représenta one fifth of the global market and puts the UK as the top market for performance rights revenue. The UK contribution is part of S'igSm (£293m) generated over the year by 55 collecting societies, surveyed for the first time by the IFPI in ils I2th The Recording Indmtry In Nvmbers report, help- ing the Worldwide sector to grow by 4.5% on the S433m (£257m) coliected in 2003. UK societies such as MCPS- PRS Alliance helped bump up the amount coliected for sound recordings and videos to $93.5m (£55.6m), or 19% of the market, ahead of France, whose local col- lecting societies, including Sacem, brought in S67.1m (£39.9m), 14% of the world total. Japan and Germany were the third- and fourth-placed coun- tries, with their collecting societies 

picking up S62.7m (£37.3m) and $60.3m (£35.9m) respcctively. Although the total sum coliect- ed represents just 2% of record companies' sales of physical prod- ucts, IFPI director of market research Keith Jopling says the sector is growing at about 5% annually - roughly équivalent to the décliné in recorded music over the past five years. "Collecting societies have become more efficient at getting money, there have been a lot of new societies and there is a lot more music broadcast," he says. "We predict growth could double in the next five years to be worth as much as Slbn (£0.6bn)by2010." Jopling says the inclusion of performance rights revenues rep- 

Top 10 maiiœts 

; IFPI's 

The 2005 report shows several landmarks were reached in the digital sector last year, with 180 services launched globally, taking the Worldwide total to more than 300 - 200 in Europe alone. Music catalogue available on the major services doubled in 2004 to more than 1m tracks, while subscriber figures now top 2.2m. The 172-page report shows the music industiy achieved its best 

year-on-year results since 2002 and that Universel comfortably hung on to its position as the top music group in 2004, dcspite the merger of Sony and BMG. Universel profited from a good performance in the US - at the «pense ofthe three other majors - to scoop more than a quarter (25.5%) of the world's recording worth 5.6bn (£20bn) in 2004. This was just 1.3% down on 2003's $34.Ibn(£20.3bn) figure. Universel was ahead of the merged Sony BMG, which cap- tured 21.5%. EMI dipped slightly i and Warner 

MOS teams up with Vodafone 
Ministry Of Sound's mobile con- tent will be available across the globe for the first time following a link-up between the independent and network operator Vodafone. As part of Vodafone's first deal with an indie, MoS artists such as Eric Prydz, Benny Benassi, Tom- craft and Boogie Pimps will gain a mobile presence via the Vodafone Live! mobile portai in 27 coun- 
Vodafone's content partnership :r global network 

laparticularlyint tive partnership because Ministiy owns ail of its intellectua] property rights and gives us and them the 
it will see our mobile content go global for the first time. The main aim for us was to create something original, unique, casy to de ' ' opportunity to produce something andfun. In away, we strived to cre- 

irreverent-in-the-pub type fodder, which allows people to get a quick fix of Ministry content." Ministry Of Sound will supply Vodafone with standard-issue content such as ringtones, ring- 
plus video and audio downloads. The London-based dance music Company will also supply a bespoke Ministry Of Sound TV- style programme made for mobile devices. Launched 12 months ago on Orange UK, the two-and-a- half-minute presenter-led show will feature video clips and artist interviews. The shows will be made available on Vodafone on a weekly basis from this Thursday and will cost Vodafone users £1.50 to download. As well as continuing to supply the programme to Orange UK, Ministry also supplies ringtones. images, audio and download pack- age, minus the bespoke TV-style programme, to 3. 
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Producers' importance 

recognised with event 
The producer's huge rôle in making hits is being recognised with the arrivai of the world's first conférence exclusively dedicated to record production. The Art Of Record Production kicks off at the University of Westminster next month with two days devoted to the record producer, his tools and lus place in the pop music machine. With a Ueynote speecli from Whitfield Street boss Robin Millar and contributions from other leading producers and engineers including Music Producers' Guild chairman Milte Howlett, Muff Winwood, Tom Frederickse and Joe Meek protégé Ted Fletcher, the two-day session will cover ground such as technology, the creative rôle of producers, royalties and career paths. Simon Zagorski-Thomas, senior lecturer in music and music technology at Thames Valley University, who conceived the event witli his colleague and former MPG chairman Andrew East, says that musicology has recently begun to recognise record production as a vital part of the creative process. 

Previously, some major music industry conférences have included sessions on record production, but Zagorski-Thomas says the increasing importance of the producer in hitmaking makes this first standalone conférence on the subject necessary. "A study of the lyrics or chord shapes of a Beatles track will only give part of the story," he says. "Production changes the making of tracks, for example lo-fi can give a feel of authenticity, but there is a thin line between that and crap production." With support from the MPG and music business network group MusicTank, the event, which take place on Septcmber 17 to 18, will also bring the producer professionals into contact with académies working in the field, while a number of académie papers will also be presented on subjects as diverse as the new sounds Brian Wilson discovered for Pet Sounds and how remixing effects authorship. This last paper, by Salford University's Shara Rambarran, will use Danger Mouse's Grey Album as the starting point for this discussion. 



BRI starts long war with 

uploaders by issuing writs 

by Robert Ashton The BPI bas issued the against what it believes ingly inexhaustible number of sériai uploaders in the UK. Last Monday, writs were lodged in the High Court against 
have refused to pay fines imposed 

ond batch of around 30 habituai uploaders who had been identified and targeted by the BPI in April; the first 26 légal actions launched against uploaders last October had been settled without recourse to the courts, with them ail agreeing to pay fines of up to £6,500. Around 60 individuals have settled privately with the BPI - bringing in about £120,000 in fines - after being oontacted by letter outlining the légal case 
being sought. 

mond says légal letters were sent on June 16 to a further 30 people identified as illegall; uploading many tracks onlo ' ' "almost :leg! 
Redmond says if the BPI increased by a multiple of 10 its resources for tracing and fining sériai uploaders, "it still wouldn't nin out of people" [to take action against]. He expects these first five cases, involving people from an area spread from Brighton to King's Lynn and who have b " ; nearlv 9,01 

Redmond says ail 
ample time to respond to the BPI's initial approach, which is some- times followed with phone calls, but the five have refused to settle. He also says the BPI does not want to go to court, but it is a necessary route if people ignore its claims for damages. 

to be followed by a of court appear- is'into 2006 and beyond. 
More légal proceedings 
seem inévitable as 
there are people who 
décidé not to pay up 

almost inévitable because there are always some people who décidé not to pay up," he says. "Maybe they hope that we will go away." Redmond adds that fines are not based on a per-track basis, because the people are not down- loading a quantifiable number of songs, but are uploading songs that are available to millions. But he concédés the approxi- mate £120,000 in fines already collected has mostly gone to lawyers with no cash yet paid back to record eompanies as compensa- 
"It is costing more than it is 

cost of copyright te adds. 

Hit40UKturns to 

online for chart push 
Hit 40 UK is looking to boost the popularity of two soon-to-Iaunch spin-off chart shows by plugging into new technologies by offering podcasts and downloads. The commercial radio chart operator will add to its existing portfolio of the early Sunday- evening Hit 40 countdown with the arrivai of an urban music chart programme, with the working title Rhythmic Chart, and an adult contemporary équivalent, currently billed as the AC Chart. While full détails of the shows have yet to be revealed, Hit 40 UK managing director Rob Corlett says new technology such as downloads will be used to help to drive audience growth in the technologically sawy 15- to 24- year-old market. "Commercial radio has an advantage; we can provide listeners with download options," he says. "You have the means for people to download and interact with the music." The Hit 40 Sunday show loses out to Radio One among 15 ta 24- year-olds, with last week's Rajar figures showing 640,000 people in that âge range listen to the BBC show compared with 471,000 for 

But among ail listening groups Hit 40 is the market leader, attracting 2.07m listeners in quartier two, compared with 1.73m at Radio One. For the same period the Smash Hits chart, broadeast by Emap stations at the 

although the show will be axed in the autumn as Emap switches to the Hit 40 chart. Corlett believes the new charts will offer listeners increased diversity, which will boost total listening and offer new commercial opportunities. "There is a greater range of commercial stations," he says. "It is logical to refiect that choice of music with différent chart offerings." Independent radio production firm UBC will produce the new adult contemporary chart for Hit 40 UK, the two eompanies working together for the first time since UBC stopped producing the Hit 40 UK chart in January 
over its production from UBC at the time, will produce the urban 

Somethin' Else director Steve Ackerman says the décision reflects the good relationship bis company lias with Hit 40 UK. "We were picked to do the new show for our ideas, our production standards and being able to dedicate executive time exclusively to these pr 

Catch the ambush? 

We did... so you did too. 
Movies. Music. Fashion. Gossip We know the business like no-one we know. 

>lp Entertainment 



NATIONAL CROUP 
GCap 15.2% Emap 10.8% 

/v 
Moyles effect pays off for Radio One, while Capital FM Radio 2005: second-guarter performances 
bounces back to lead commercial sector m London 

Stations rail up over 

breakfast showdown 
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VENDOR RECORD 3 Nolorious - SHflCK, Turbulence LflDBROKE 4. Footprints - TC GROVE 5. As A Man - L Welcome To Assassin Features are edited by Adam Webb 
The sheer volume of music fans at the Notting Hill Camival makes it a marketing man's 
dream. But, says Adam Webb, ensuring the event stays true to its roots is a key challenge 

Carnival does a 

balancing act 

The sheer number of outdoor music events might be reaching saturation point, but the Not- ting Hill Camival still occupies an intégral and distinctive place on the musical calendar. At least four alternative dance events are also tak- ing place over the August Bank Holiday - three in London - but the Camival retains its position as Europe's biggest street festival. And, with unrivalled média coverage, some key anniver- saries (notably the 25th year of Norman and Joey Jay's Good Times) and some big releases, 2005 promises to live up to ail the expectations. But the scale of the Camival poses problems for the music industry : the marketing opportuni- ties might be huge, but how do you get a message across without being lost in a bail of whistles or a trail of crumpled flyers? Achieving this objective, without detracting from the event's cultural ethos, means most companies are becoming increasingly innovative to ensure they are heard. This cultural context is worth reiterating. Not- ting Hill is essentially a camival in its truest sense: a célébration of ail things Caribbean, with a parade, costumes and bands, plus a million dancing revellers. Without those ingrédients and that foundation, the event ceases to exist. Such a mass of captive people is also a market- ing man's fantasy, especially when they are fuelled by Red Stripe, among other substances. This is especially so considering this is an "urban" event - and we know how keen everyone from mobile phone operators to traîner manu- facturers are to associate their brands with "edgy" and elusive urban cool. To keep both worlds happy and to prevent the Carnival from turning into London's biggest marketing junket, compromise is needed on both sides. The key London radio stations are keen that their programming assimilâtes seamlessly into the spirit of the event. At iXtra that means a multi-faceted approach. The BBC digital station will kick off 18 hours of Bank Holiday Monday coverage by hooking up with the Poison UK Mas band for live broadcasts from the DCtra float. Its schedule will also feature two hours direct from the Rampage sound system, exclusive record- ings of London's Alternative Concept 2K5 soca concert and VP Records' Mémorial Day Reggae- fest and live coverage of the station's After-Car- nival Jam and DJ Jazzy Jeff and Ella Kela live at the Hammersmith Palais at 4am. For XXtra's executive producer of specialist and live music, Ray Paul, the Camival offers the opportunity to présent a microcosm of the sta- tion's playlist and reflect proceedings from the inside. "Other stations have tried to embrace the 

Notting Hill Camival, but, because of the team at iXtra, we have been able to embrace its ethos and its context," he says. "We're veiy conscious of that and it's why we're covering ail bases; from in-depth éditorial to our broadcasts on the float or a static stage like Rampage. We want to create an atmosphère and set the scene - it's like taking a snapshot of différent éléments fr om the day." London urban station Choice FM is also spon- soring a float, in addition to its extensive poster campaign at key Tube stations. "We're going to be out on the streets more," says programming controller Ivor Etienne. "We'U be joining one of the Mas bands and bringing Choice out on the road. The aim is to raake Choice the Carnival station. Also, leading up to August, we're playing the biggest Camival tunes, whether that's soca or dancehall, hip hop or R&B, because people that go don't listen to just one thing." Préparations at Ess 100 are ongoing, but, according to programme director Andrew Jef- fries, the station's extended outside broadeast will also be merging into the event itself - a process made easier by the fact that (and this is true of the other stations as well) most of its DJs would already be playing anyway. "It was a tough callsays Jeffries, "but this year Ess 100 has decided to steer away from try- 

ing to build an associated event of < Instead, we'll be encapsulating the i already going on. Of course, we'll have our DJs doing their thing at our location, but they"!! be adding to the atmosphère instead of trying to create an entirely différent one." Such considérations are not just confined to radio stations. For those running the most popu- lar sound Systems, sponsorship is now a fact of life - and something to be undertaken with great caution. "It's important," says Norman Jay, who, having ended a six-year association with Bud- weiser, will be celebrating Good Times' silver anniversary with the backing of Gas jeans. "Nothing can work without it," he adds. 'We had over 15 years of putting this on ourselves, but things grew too big. Success brings its own rewards, but it also breeds challenges." Another intriguing tie-in has been struck by the Rampage sound system, who will be launch- ing the 50 Cent/G-Unit computer game Bullet- proof. Not only will the game include three exclusive tracks from the rapper (which Ram- page will preriew) but it also reflects the context of their IXtra show. "That deal was down to me," says Rampage's Mike Anthony. "I took the initiative and contacted them. And because of the 'Get Your 

Success brings its own fewanls, but 
it also breeds challenges Norman Jay 
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Game On' part of our programme, it 
MMstry hopes Nookie will bear fruit 
Kevin Lyttle's Tui-n Me On and Rupee's Tempted To Touch were proof that soca could go mainstream. Both tracks had circulated for years before gaining a post-Carnival release (via Atlantic) and chart success. Now Ministry of Sound ishoping for similar success with Nookie, by Jamesy P. Such an out-and-out soca tune is an umisuai choice for a label usually associated with 

Ministry's head of A&R, Ben Cook, immediately licensed the track after hearing it at Midem. "It's got tbe hookiest, 
fantastic easy-going groove," he enthuses. "I love it. The oniy unknown at that point was whether we would be able to deliver it as a specialist 
with ail our records. "For the past six montlis the track has received plays on every 'urban' specialist shows on 

IXtra, Choice, Kiss and Galaxy. Choice and IXtra have playlisted it, as have grîme- based pirate stations." Released on September 5, the Carnîval will be the single's promotional lynchpin, with the artisl already booked for Personal appearances. "Jamesy is doing five broadcasted sessions with IXtra over the 
be working on other ways to market to tbe million or so consumers that will attend," adds Cook. For soca specialists, this is big news. "There was a time 
second-generation as their parents' music, but not now," says IXtra's Alex Jordan. "This year will be the big test with Jamesy P," adds Choice FM's Martin Jay. "It's much more soca-sounding than Turn Me On or Tempted To Touch. Those other two were embraced as really big club tunes, but if the mainstream embrace Nookie that a wider 

the music." 

Lounger music: 
Nookie is set to be bot at this year's Carnival 

 ;-up. Anthony estimâtes Rampage will still spend £10-£20,000 of their own money to stage what is essentially a free party, but the deal enables them to support upcoming UK talent. "We tend to showcase a lot of UK artists" he adds. "Ram- page is a great platform because most UK acts don't usually get to play to 10,000 people." For underground UK acts of any genre, Carni- val has long been the catalyst in breaking through to a wider audience. In 2004, it was Lethal B's Pow! (Forward) that had crowds in a frenzy - leading the ex-More Pire Crew MC to sign a deal with Relentless. "I saw the footage and it was just chaos, man," says B today, now signed to V2 for his new tune Uh Oh ! (Fm Back). "There were trees shaking and people jumping. Everyone tells you you had a big Carnival tune, but that caused a major hype. It was definitely one of them. 1 wasn't signed at the time, but it pushed it to the majors and caused a frenzy. IXtra were playing it and it spread like wildfire." Charles Holgate at PR agency Zzonked agréés: "With the major coverage it gets these days, the Carnival is a baroraeter for what's hap- pening. Often you'U see singles in HMV that you first heard at the Carnival 12 to 18 months back. We need events like this to retain their profile so the link between grassroots and commercial success is not completely severed." This is especially true for genres that would not ordinarily get a mainstream playlisting, says Choice FM DJ and soca specialist Martin Jay. "Notting Hill is the pinnacle. I play Caribbean music ail year, so this is our platform to tran- 

28% discount! 
when you order the Gold Book 18/DVD 
& CD Plant Directory by 30th August 05. 

The Goldbook 18 is the CD and DVD indnstry's most comprehensive directory of équipaient, 
materials and service providers. And now the Goldbook indu des the fui! 

International DVD and CD Plant Guide. Fully updated for 2005, these two directories 
giveyou the ultimate référencé tool for finding: 

*CD and DVD replicators *CD, DVD and video packaging suppliers * Video and andio duplication services * Authoring bouses ^Duplication equipment *Vinylpressing services *Copy Control and and piracy Systems *Recycling services *Industry associations. and much, much more 

Print version: £I00/€150 
(normaily £140/€210) 

Print+ROM version: £160/€240 
(normaily £225/€335) 

m 
THE 

GOLD BOOK 
18 

ONE TO ONE 

Contact Liannc Davey on 
lkdavey@cinpinforinalion.com or+44 (0)20 7921 8401 



BLACKMARKET 1. Giils-Potential Bad Boy Féal MC 
FIRIN SQUAD, 
SOUNDSYSTEM t - Ying YSng SABRE, Kl: 

mie To 5. Come Fty Wilh < - Damian Me - Foxy Brown 
at we do on a daily basis. Notting Hill is still the main event." Two tracks on course to be ubiquitous this year are Jamesy P's Nookie from Ministry Of Sound (sec breakout) and Damian Marley's Wel- come To Jamrock on Island. The latter, based on a sample from Ini Kamoze's World-A-Music, is already on a seem- ingly inévitable collision with the mainstream, having topped specialist playlists the world over. For Island's promotions director Ruth Parrish the Carnival will serve as a launchpad before the track's major-label release. "The record will cross itself over," she says. "Damian's coming over to the UK in September for promo for TV and radio, but this is one of those unstoppable records that you only get every couple of years. It's got good foundations and those foundations have been built well. You've only got to hear the opening few bars in a club and it just goes off." Promotion and marketing - particular for the major labels - will involve the usual combina- tion of street teams, mixtapes, posters and whis- tles; although most are adopting a more innova- tive strategy to stand out from the crowd. Certainly, simply handing out flyers is no longer viewed as a particularly effective use of resources, says Brotherhood Media's Dominic Murphy, who will be distributing 5,000 custom- made three-inch sampler CDs of Ms Dynamite's forthcoming album. "When you're giving stuff away hand-to-hand I think that music is the only thing that works. When you get a CD you're far more likely to keep it - you'll put it into your back pocket then play it when you get home." Arming its street team with bluetooth- 

enabled phones, Def Jam UK will be pioneering an interesting alternative. This will see fans in the nearby vicinity with sirailarly enabled mobiles receive a message that allows them to upload a free wallpaper along with a link to the label's WAP site. Here they can purchase ring- tones for the likes of Kanye West and Rhianna. For new média manager Luke Bevans, such use of technology enables the label to achieve several goals with one text. "It's an interesting way of hitting the mobile market and a good way of spreading our message virally," he says. "The phone is urban music fans' number one way to 
Atlantic and Sony BMG will be equally high profile. The former will be driving promotion of Sean Paul's forthcoming album, as well as a mix- 

tape that will raise awareness of new signings such as Pretty Ricky and Trey Songz. The latter will be operating its own float (which has previ- ously hosted the likes of Blu Cantrell and Wyclef ) as well as distributing 10,000-15,000 of its own mixtapes, featuring a combination of established and upcoming artists. "The street team will be out at clubs over the Bank Holiday and August in général," says Reg- gie, co-director of Sony BMG's national street team. "The Carnival is crucial for us. It's the one time of the year you can captivate an audience who are into a certain type of music." But, for some specialists, while the Carnival is crucial, that does not necessarily mean doing anything out of the ordinary, according to Karen Palmer, creative director at reggae label Jet Star. She says, "Weil mainly be focusing on DJ pro- motion and making sure they're playing our tunes then backing that up with a Usual poster campaign. We aim at the street then go up. If the DJs get a huge response to a certain track we might take it further. "The street cornes to Jet Star," she adds. "The majors have to employ people, but the DJs come to us. They know where to find reggae music." Perhaps this sense of predictability is in itself the Carnival's central attraction. The crowd cornes knowing what to expect and mostly they get it. According to Norman Jay it is "the last true Balearic street party". He describes his own Good Times as "my Christmas, New Years Eve and birthday ail rolled into one". And, with recent events in mind, maybe this is something ail of us need now. As Jay adds, "It's free. Ail you need is a good attitude and a smile on your face." 

SHM 
STANLEY HOUSE MUSIC 

'...18 years as an independent with a 
catalogue of over 2,500 released titles 

including several hundred chart hits...' 
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EDITORIAL 
MARTIN TALBOT 

Despite obvious difficulties of language and culture, Japan is a market ripe for expbitation 

UK indies should look to Far East 
thé biggest-selling international albums in the mar- ket right now, while Kaiser Chiefs, Doves and The Futureheads were among the most prominent acts at 
the spectacular Fuji Rock Festival. Since Shampoo sold 1.5m albums there in the mid- Nineties, British talent has struggled to make a break- through on a similar scale. Now, British music has an opportunity to make a mark there again. This makes last week's mission ail the more timely. It was a mis- sion ofwhich its organisers and hackers - the BPI and UK Trade & Investment - should be heartily proud. The 30 companies that went have arrived back in their UK offices with a new advantage over their rivais from other markets - an in-depth understanding of the second-biggest market in the world. Such knowl- edge is priceless. And more UK firms should benefit from such a boost, whatever the cost; it should be compulsory for anyone in the international market. They may have to find the ftmding themselves, or there may be ways of sourcing more investment from the Government or even commercial sponsorship. As UK indies battle to retain their place at the heart of new music for a fast-growing global audience, they need ail the advantages they can find. 

martin@musicweek.com Martin Talbot, editor, Music Week. CMP Information, Eighth Floor. Ludgate House, 245 Blackfriars Road, 

Any indépendant music company with overseas ambitions will say the same thing - some markets are easier to penetrate than others. Perhaps one of the most intimidating, on the face of it, is Japan. But those looking to identify its list of tar- get markets would do well to place the land of the ris- ing sun close to the front. As anyone who joined last week's BPI-led mission there would happily testify Japan is among the most rewarding, life-enhancing places there are, its capital Tokyo one of the most colourful, energetic, welcoming and exciting cities on Earth. That doesn't make it easy to conquer, but it does provide fertile ground for British companies with international ambitions. There are lots of obstacles if you look for them, including a différent language, alternative music industry traditions, an alien média and retail land- scape and the veiy obvious cultural différences. But, like many other markets across the world, young Japanese music fans look to the UK and the US foremost when it cornes to finding exciting new music. And, when the UK is on the kind of creative upward curve where it currently finds itself, that interest is heightened. Thus, Coldplayk X&Y is one of 

Give music fans what they 

want or you'll lose them 
The music industry through a change as gre. has seen. Old channels eroded and n adopted; the distribution in the UK grime scene is a perfect example of record com- panies having to compete with 16- year-olds distributing home-burnt CDs. Elton John's ingenuity in grahhing a Top 4- spot using a text- and-win promotion is one exam- ple of sldlfiil marketing combined 
It is time to listen to 
what people want 
and engage them 

A recent poil by ICM Research 
many people prefer to entertain at home rather than go out, with half or more respondents preferring to dine in more frequently than five yearsago. The reasons for the change in social habits are complex but interlinked - the plethora of digi- tal and satellite TV channels have given consumers unprecedented programme choice, while home entertainment Systems, plasma screens and DVDs have broughl cinema-quality t ' ' 

ne. The clubbing genera- atering their thirties and o think about families m getting on to the guest cha. This coïncides with rising numbers of students opting out of cold dreary digs to stay with parents in multi-media comfort. As society changes, people's relationship with music is evolv- ing. The availability of whatever music you want online and on your iPod has driven a consumerist atti- tude to music. Why pay £13 for an album that might have only three decent tracks, when you can download any music you like for just £13 a raonth on broadband? Why Ustento just one British indie guitar band when you can put them ail on your iPod Shuflle? Why just listen to an album when you can text in and choose the video in surround sound? The music industty has spenl too much time looking inwards, fretting about illégal copying and downloading. It is time to listen to what people actually want, and engage music consumers with a creative and modem approach - otherwise people will he lurncd ofl' listeningto music.  

Which great producer do 
you rate the most? 

ell Froom's stuff is 
As the n to hold the first producer's conférence, which producer from 

always int  Steve Barrow, Blood & Pire "Blood & Rre's favourite producer lias to be Bunny Lee, simply because he has been so helpful to us as a company and, for the period on which 
Simon Zagorski-Thomas, Thames Valley University "Having a favourite producer is like having a favourite food - it dépends what mood you're In and how much of it you've eaten recently. In the past few weeks, l've been chomping on a lot of meaty Glyn John's productions of The Who interspersed with lighter but equally delicious Norman Whitfield Rose Royce tracks. On the other hand, j'm also a sucker for a spupy Lee Perrv dt 

portion of the important rec Personal level, he's good cou i pretty funny quy to be 
Js.0na 

Brian Rawling, Mi "Ifs got to be Mutt Lange just because of the quality and consistency, There are re< made I didn't even know né s on, ineu I look at the crédits and, guess what, ifs him, 1 like the clarity, ingenuity, sound and space of his production - ; over-complicated and it 
Liam Watson, To "Ifs hard to say who my favourite is full stop. But probably Joe Meek, because he made great records and he had such a unique style. He had a lot of depth - there's more going on than meets the ear. He was 
Pip Williams, status Quo, Moody Blues producer "I prefer producers who don't have their own 'sound', rather those that are efficient catalysts for great artists. I admired Mickie Mosfs ear for a hit, ail of Glyn John's and Alex Sadkin's work, Gary Katz's fruitful longevity with Steely Dan, and those magie Motown producers. Currently, 

Simon Gogerly, mixer for U2, Massive Attack, Lamb, N.E.R.D, No Doubt and P Diddy "Muff Winwood for producing Kimono My House by Sparks. This Town Ain't Big Enough For Both Of Us changed my life. As a kid, l'd never heard anythlnq as exciting." Laurie Latham, Stéréophonies, Tom Jones producer T suppose E is not exactly a working producer per se, but his production on The Eels' Blmking Lights is genius. In addition, Nigel Godrich twiddles ail the right knobs for me - not so much for his work with Radiohead, but more so for Beck's sublime Sea Change album." 



Forum is edited by Jim U 
With the second UK Music Hall Of Famé sériés on 
the way, Geme spells out his vision for 
the show and his plans for the forthcoming muséum 

because il's very hard to get music 
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double tlie actual air fare - in excess weight for the suitcase of brochures and CDs he shipped over... Virgin Records lias set the date when it will be saying a sad farewell to its long- time home of Kensal House. Staff v/ill packing their bags on September 7 
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JOBS AND COURSES 

Contact: Maria Edwards, Music Week Classified Sales. CMP Information, 8tii Floor, Lodgatc Honso, 245 Blackfriars Road, London SE19UR 1:02079218315 F: 020 79218372 E; mariagmusii 

Rates per single colnmi bs:£40 Business to Business & Courses: £21 Notice Boatd: £18 (min. 4cni x 1 col) Spot colour: add 10% Full colour: add 20% Ali rates subjecl to standard VAT 

The latest jobs are also avaiiabie online every Friday at www.musicweek.com Booking deadlinc; Tbursday lOam lor publication the foilowing Monday (space pennilting) Canceilabon deadline: lOam Wcdnesday prior to publication (for sériés Ixjokings: 17 days prior to publication). 

Proinoting your brand 
1 ÎOOS 

'U > Music Courses? 
Music Week 
has the readers 
you need to reach 

iÀïîvevriîrï' .... / ÏC ' ; ■ ■•••' maximum exposure and no c > e »aiue New rates avasiable 
To find out more, piease contact Maria on 020 7921 8315 or Bnaa maria@1nusiGweek.com 

© Digital Account Director - 
London, UK IntehnmÎona 
The Digital Account Director will be responsible for the day-to-day management of key partner relationships. The Director will work closely with the marketing and digital opérations departments to ensure proper ptacement and prominence for our artists, asset fulfiiment and aid in the deveiopment of digital channelsyielding recurring revenue. Responsibilitics include: management of key partner relationships to achieve mutuaily agreed goals; 

and prioritise. Strong experience in and understanding of music marketing and digital music technology. Excellent Power Point and Excel skills. Team player. We offer compétitive compensation, excellent benefits, and the opportunity to bring your talent and professional dofenteri ae world's 

Qualified accountant 
Qualified accountant with good ail round général practice experience required to manage a small team in growing entertainment sector chartered accountancy firm, based in London's West End. Relevant industry experience préférable. 

Plesse reply by e-mail to LD@dalesevans.co.uk Dates Evans & Co Limited, Chartered Accountants 88/90 Baker Street, London W1U 6TQ 

y^-y ' oie 

Responsibilities wiB Include reviewing an expendkure pians, as well as developing and updating Long Ftange 
■ nia background and ideally a major entertainment Company. A 

FuU/Part Time 
Royalties Administrator 

required by music company to receive, input and process royalty statements plus other office admin. You will have a minimum of one ydar's experience preferably within a music publishing company and be a proficient database user. 
Contact PO Box No 3. 

« 
« 

Find your next job at www.musicweek.com/jobs 



Classified 
Contact; Maria Edwards, Music Wcck Classified Sales, CMP Infonnation, 8tli Floor, Ludgatc House, 245 Blackftiars Road, London SB 9UR T: 020 79218315 F: 020 79218372 E: niaria@musicweelccom 

Rates per single column cm 

Il rates subject to standard VAT 

The latest jobs are also availablc online every Friday at www.musicweek.com Bookinq deadllne; Thursday lOam for publication tbe foilov;ing Monday (space permitling). Cancellalion deadline; lOam 
bookings: 17dayspr!or{opub 

| BUSINESS TO BUSINESS 
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Rolled Gold 
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cd dvd vinyl + games 
displays 

| www.reddisplays.com ^oizsbzboooi | 

i m u 

Manufacturers of Vinyl Records 
• 7" & 12" Available 

^ RAT % RECORDS 

CASH PAID for CDs, vinyl LPs,12"&7" music memorabilia, guitar picks, crew clothing, tour marchandise, record awards promo surpluses & complété 

m31 
OvQa«lS 

RECORDS WANTED iton 
Girl Friday: 

great organizer with experience in 
concert promoting, tour managing and 

artist management seeks a job - part-time, 
casual, full-time - doesn't matter! 

Can PA, organize your life, handle a project, 
anything considered: 

email for my CV: 
miss.girlfriday@gmail.C( 

MW CLASSIFIED 

BOX NUMBERS 
To reply to a box number, write to: Box No. xxx, Music Week, 8th Floor, Ludgate House, London SE19UR 

do you mn courses for the 

music industry? 

whether you target those building their skills as they move up   
in the industry or those trymg to break mto the industry 

never lias the need been stronger for staff to develop and diversify 



The inside guide to the most 
créative work in music vision* 
To subscribe contact: 
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David Pagendam 020 79218320 » # 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 32 

Upiront pl6 > TV & radio airpiay pl9 > New releases p22 ^Singles & albums p24 

SINGLES 

You're Beautiful spends a fourth, extremely comfortable week at one. With 2 ftic and Elton John's Ghetto Gospel spending three weeks at one, and Crazy Frog topping for four weeks with Axel F 

ALBUMS 

thefirsttospend 

AIRPLAY NUMBERONE DANIEL F Daniel Powter'si knocks You're Beautiful by James Blunt off the airpiay summit Moving 137-77-34-11- 9-6-3-1, Powter's single is propelled into top slot thanks to double digit play tallies ffom both Radio One and Radio Two, and massive support from the both the GCap group and Virgin FM, 

(Atlantic): Staind Chapter V (Atlar Présidente Elected (Sony BMG) AUGUST15 
Ato ki? "assive 

Super Furry Animais Love Kraft (Epie): Craig David tbc (Wamer Bros): Magnet The Tourniquet (Atlantic): Tyler James Unlikely Lad (Island): Black Rebel Motorcycle Club Hov ~ ' Supemature (Mute) AUGUST 29 Diefenbach Sel And Drifl (We Love You): Kanye West Late Registralion (Roc-A- Fella): Mcfly Wonderiand (Island): Sean Paul tbc (Atlantic): Eric Clapton Back Home (Reprise) 

«I. 

Blunt holds 
on for extra 

PBTckToBedlam 

by Dido, 

.s 

four weeks, as Bliml now bas. The Call Music! 61 o làsnôgôit was Celine Dion. album chart for 
^h^:z:rnd 

;Ta^r^ron 

SINGLES 

SINGLES Sales versus last week: L5% Year to date versus last year, 26.6% MARKET SHARES 

PILA 

3 AIRPLAY 

SEFTEMBER 5 Elbow Leaders Of The Free World (V2); Architecture In Helsinki In Case We Die (Moshi Moshi): Alex Parks Honesty iusta Rhymes tbc (Polydor); es tbc (Virgin) The Rollmg Stone SEPTEMBER12 David Gray Ufe In Slow Motion (East West): lan Brown Tire Greatest (Polydor): Dandy Warhols Wariords Of Mars (Parlophone): Bloodhound Gang Hefty Fine (Polydor): Tracy Chapman Where You Live (Elektra); Lil Kim The Naked Truth (Atlantic): Paul McCartney 

Devendra Banhart Cripple Crow (XL): Bon Jovi tbc (Mercury): Def Leppard tbc (Mercury): Echo And The Bunnymen Siberia (Cooking Vinyl) 

THIS WEEK Craig David Ail The Way (Wamer Bros): Supergrass SI Petersburg (fbrlophone); Lady Sovereign 9 To 5 (Island): The Magic Numbers love Me Like You (EMD: AkonBellyDancer (Island); White Stripes My Doorbell (XL): Goldfrapp Ooh La La (Mute) AUGUST15 Garbage Run Baby Run (Warner Bros): Babyshambles Fuck Forever (Rough Trade): Super Furry Animais Lazer Beam (Epie): The Subways tba (WEA), John Legend Numbcr 1 (Sony/BMG), Athlete Tourist (Parlophone): Jamiroquai 7 Sunny Days... (Sony BMG): Snoop Dogg Ups And Downs (Polydor): Mcfly l'Il Be Ok (Island): BRMCAint No... (Virgin); Crazy Frog Popcom (Gut) 

CHART S Origin of singles sales (Top 75); UK; 56.0% US: 42.7% Other 1.3% Origin of albums sales (Top 75); UK: 62.6% US: 35.8% Other 16% 
For fuller listings, seemusicyveeltcom , 
Simon Webbe Lay Your Hands (Virgin): Amerie Touch (Sony BMG): Kaiser ChiefsIPredictARiottPi' 

Stefani Cool (Polydor): Jessica Simpson These Boots Are Made For Walking (Sony BMG): The Bravery Unconditional (Loog); Faithless insomnia 2005 (Cheeky); Fbo Rghters DOA (Sony BMG): R Kelly PlayasOnlydive) SEPTEMBER 5 Coldplay Fix You (Parlophone): The Duke Spirit Cuts Across The Land (Loog): Shaggy Wild Tonight (Island); lan Brown Ail Ablaze (Polydor) 
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Pussycat push 

is on the cards 

Polydor looks to 
Japanese playground 
fad to introduce 
new popacttothe 
UKmarketplace PUSSYCAT DOLLS DONT CHA (POLYDOR) Polydor is looking to capitalise on a popular Japanese playground to mise awareness in the 

realtone, image or voicemail greeting front the band. Polydor head of artist development Orla Lee says the cards are a way of doing somcthing difterent from the usual promotional fare. "It's eye- catching; it's différent from using sweatshirts," she says. "It makes them a fresh and exciting band." Lee is certain that the cards will be as well received as they have been in the Polydor office. "We have tried them 

iFI! 
push includes sponsorship of TV show Freshman on Campus on the TVouble channel and a promotional tour of TV, press anc radio in September. The act's début album, PCD, will follow on September 12. The single has already been picking up plavs from Radio One's Jo Whiley - who made it her record of the week - iXtra 

rnS-one 
such a hit in Japan will nnd it hard to get their hands on these 

i a small speaker a unique infra-red signal, allowing the user to download exclusive Pussycat Dolls content to their phone. The user simply calls a téléphoné number, holds the card to the receiver and presses the appropriate button on the card. Tins activâtes the signal, allowing 

ntheUK, although Lee says they have not ruled out the possibility of selling them in the future. The cards are just one part of a concentrated, if unconventional, effort to promote the band in the UK, follow mg the phénoménal success of Dont Cha in the US where, last week it moved to three on the Billboard Hot 100. This 

NATIONAL PRESS:! 
REGIONAL PRESS: Chareen Steel, Polydor NATIONAL RADIO: Arlene Moon, Polydor REGIONAL RADIO: Grant Grain, Pippa Evers, Tony Myers. Polydor TV: RachelCook, Polydor 

EMI monkeys around with Simian 

track after Peugeot ad exposure 

■"-ss 

torking/"85 oWy^îe'alêdin'ocîober ÎLem/'he s^Crêta^aTood 

Low Deep feat Kano 
Get Set (679) JUSTIN QUIRK, ASSOCIATE EDITOR, ARENA "Following the slicker production of his début album, Kano goes back to his underground roots over this ridiculously big production from Low Deep. He s joined by some of London's best up-and-coming MCs - Ghetto, Seac, Démon and Doctor - on this extended raie battle. It's taken from the fortheoming Run The Road Vol 2 comp on 679 Recordings, which is a huge improvement on Volume One, and fealures Klashnekolf, Sway, Forest Gate's Plan B (think Willy Mason meets Etninem) and more. Both the single and the album are highly recommended." 
Da Cream feat. Mis- 
Teeq,KeishaWhiteand 
more Movin (2NV) 

,ith LiveS and everything else, the cause of tsunami relief has slipped off the radar a bit. Not so for Movin, a Band Aid- style collaboration between evetyone involved in the underground urban scene in Britain right now. Although it's certainly not going to get as much exposure as LiveS and the rest, it's a good, crédible track, and well wortli reminding people of Asia's current problems as well." 
Goldie Looldn Chain 
Safety In Numbers 
(Atlantic) 

ji 

BBC4 

FOUR 
Launched in March 2002, BBC4 was the first of the BBC's much- trurapeted digital channels to air. Although many saw it as the BBC's new home for serious arts 

channel is to mark the lOth anniversaiy of the chart battle between Blur and Oasis that defined the Britpop era, with a night of programming dedicated to the genre on August 16. However, the channel does not just olfer pop music - jazz, classical and world music ail play important rôles. This includes extensive coverage of the Proms, with 20 live concerts broadeast this year, as well as programmes sudi as the African Rock 'n' Roll Years, exploring the co 

RADIO 1 
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Océan (Mute); Jim Noir - A Quiet Mail EP (My Dad MY) Records released 22.08.05 
SÏMGLE 0F THE WEEIC Girls Aloud Long Hot Summer 
Polydor 9873589 TTiis is anotlier gem of a song from s Xenom 
and soup it up witli ail mannei- of rock embellisliments and give it to Girls Aloud to drive off to the beach in. A buge ainount of fun and perfectly timed for the school holidays, Long Hot Summer looks certain to become the Girls' tliird top fïve hit of 2005. It is cnrrcntly riding high in Music Control's TV chart and a flnrry of airplay action looks sure to follow. À 

Toudi (Columbia 0150101) 

début - and arguably strongest - single. Predictably, radio is ail over it - the track is A-listed at Radio One and picking up a lot of plays at Xfin, with more support surely 

The Warlocks Corne Save Us (Mute CDMUTE314) If walLs of guitar are your thing, then this wondrous taster from The Warloclts' forthcoming album 

ALBUM ®F THE WEEIC Goldfrapp Supernature 
Mule CDSTUMM250 Tliat Alison Goldfrapp is not already a huge star is one of life's great mysteries. Her third album should, however. address tliis. Ooh La La is utterly glamtastic and A- listed pretty inuch everywhere, while Time Out From The World shows off her more ethereal sidc. The rest is mostly classic electro-pop up there with Roxy and Bolan, which, coupled with the huge marketing push courtesy of Mute owners EMI, means bats will be eaten if she doesn't go supernova. 
gems that Sound familial- after just 

The Black Eyed Don't Lie (ASM upby 

appfed by Akom Gtomieb^iL, 

Siibi 
^O^Sont^' début at Mardis Mianii^Music 

prédictions look spot on. Chartin; high in last week'sMT^Upfront Club Chart and already on Radio 
^SSse. 

S^rf 

Black Rebel Motorcycle Club  tlian that ofhispeo 

previous effo^fc'laW-back 

SSS^headliwsh0W 

Dawson Jim Larkin Nicola Slade Nick Tesco, Simon Ward and Adam Wcbb. ' 



K Nielsen Musîc Contrai 

TV Airplay Chart 

! 1 5 AK0N BELLY DANCtk (BANANZA) 1»] 2 « GOLDFRAPP 00H LA LA ' " " " r" 417 
3 8 GWEN STEFANICOOL lmman 402 
4 G0RILLAZ DARE 395 
5 AMERIE TOUCH COUMIA 385 
5 THE BLACK EYED PEAS DONT LIE imascore 385 
7 1 MARIAH CAREY WE BELONG TOGETHER OTFJAM 382 
8 GIRLS ALOUD LONG HOT SUMMER .uvo» 327 
9 EMINEM ASS LIKE THAT imsa* 321 

10 S JESSICA SIMPSON THESE BOOTS ARE MADE FOR WALKIN' « 305 
11 a MCFLYllLBEOK isu» 300 
12 2PAC FEAT. ELTON JOHN GHETTO GOSPEL mœcm 289 
12 15 RIHANNA PON DE REPLAY mm 289 
14 16 GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS «EP8ISE 286 
15 JAMES BLUNT YOU'RE BEAUTIFUL M 285 
16 36 JAMIROQUAISEVEN DAYS IN SUNNY JUNE SONY DWG 269 
17 13 CHARLOTTE CHURCH CRAZY CHICK SONY BMC 264 
18 10 CIARA FEAT. LUDACRIS OH 262 
19 H CRAIG DAVID ALL THE WAY Vi'AKSCREPÛS 257 
20 18 SIMON WEBBE LAY YOUR HANDS INNOCENT 232 
21 116 OASIS THE IMPORTANCE OF BEINGIDLE Bicmiiic» 231 
22 13 THE GAME DREAMS v™*™ 230 
23 22 MVP ROC YA BODY (MIC CHECK1,2) "œ™* 212 
24 30 SNOOP DOGG UPS AND DOWNS ™ 210 
25 23 DADDY YANKEE GASOLINA 206 
26 V KELLY CLARKSON SINCE U BEEN GONE SONY BMC 205 
27 20 COLDPLAYSPEEDOF SOUND ««' 197 
27 DANIEL POWTER BADDAY WARNER 68ÛS 197 
29 12 LEMAR DONT G1VEITUP SONY 194 
30 29 TEXAS GETAWAY 181 
31 25 KAISER CHIEFSIPREDICT A RIOT 180 
32 33 FOOFIGHTERS BEST OF YOU RCA 177 
33 24 BRITISH WHALE THIS TOWN AINT BIG ENOUGH FOR THE... ^ 175 
34 38 LEERYAN ARMYOF LOYERS BRICMTSIDE 172 
35 28 NATALIEIMBRUGLIA C0UNT1NG DOWN THE DAYS 681GHTS1DE 169 
36 51 PRAS MICHEL HAVENTFOUND 166 
37 0 COLDPl.AY F1X YOD P<M™E 164 
38 141 THE MAGIC NUMBERS LOVE ME LIKE YOU «EAWSIY 162 
39 a BOBBYVALFNTTNO SLOW DOWN DEEJAM 152 
40 31 50 CENT JUST A LIL BIT liira!SCOff 148 

Boots Are MaJe For Walking eams ttio young singer lier fifth Top 20 hit on the TV 

_ xxxflLL THÎS WEEK OH UH2" 

Put some text in here like this 
and so on and so forth until you 
fill the box up to the bottom 
with text like this 
mmm 

mmEW 

■ 1 AXTlSTmiE Làel GREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS RtPRiSt 
21 THE OFFSPRING CANT REPEAT columbia 
5 6 MY CHEMICAL ROMANCE l'M NOT OK (I PROMISE) «PRISE 
7 13 EMINEM ASS UKE THAT — 
9 3? 10l32 MARILYN MANSON PERSONAL JESUS roiYWS QUEENS OF THE STONE AGE NO-ONE KNOWS IKTESSCOPEAWYDCR Your Body (Mate 

Pussycat Dolls 
R Kelly Playas Only: 

mum 

TTïT 


