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In this week's issue: Date set for Sony BMC décision; 
Status Quo mark 40th birtkday Plus: the charts in full 
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THE PHENOMENON CONTINUES.. 

• SINGLE, "NINE MILLION BICYCLES" 

RELEASED 19TH SEPTEMBER 

• ALBUM, "PIECE BY PIECE" 

RELEASED 26TH SEPTEMBER 
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Court to mie on Sony BMG merger 

Date set 

for indies' 

appeal 

assessed issues such as collective 
lybe Impala has subnutted evidence .nth that the EC's July 19 ruling to The Court ofFirst Instances in green light the merger goes Luxembourg has set a date of against the EC's orvn policies of September 22 for the hearing, promotinj   
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blflofifthebandï'fi^USOn play^big part inch 

Gray on steady 
route tosuccess 
The Atlantic label has high hopes for David Gray's new 
album, which is the resuit of a yearof studio work 
by the singer pô 

Sun rising for 
Japanese market 
Following the BPI's mission 
to Tokyo, MW examines the 
state ofthe Japanese 
market and its potential 
for UKfirms p8 

Anniversary 
waltzforQuo 
MW marks Status Quo's 
40th anniversary by looking 
at their career, their new 
album, and their guest 
rôle in Corrie pli 

For the latestnews 
asithappensjogonto 



To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

» 'For the first time in absoluteiy âges, singles charthassome intrigue aboutit 
- Editorial, p36 

Your guide to the latest news from the music industry a r^iciniat/'ç hit Soeed Of Sound w 

BRIIG scores 
publlshing first 
O BMG Music Publishiug lias topped the combinée) quarterly market sliare table for the first time ih its history, thanks largely to its control of ail of Crazy Frog's Axel F and most of Coldplay's X&Y album, respectively the period's top-selling single and album. EMI finishes in id place for a second quarter 19.8% and Universal third with 18.9%, Full détails next week. • The European Commission bas vo investigations mto the of low-cost recordable CDs and DVDs on the European market following a complaint from the Committee of CD-R Manufacturers (CECMA). ® A shortfall in radio sales undermined Clear Channel's latest quarterly figures, which saw revenues slump 1% from last year. Despite a latively strong performance from the concert and promotion business, the group recorded sales of $2.46bn (£1.37bn) in the second quarter of 2005, down from $2.49bn (£139bii). ffl A spokesman for Simon Fuller's 
company is in negotiations with both Sony BMG and Universal over rights to the US version of American Idoi. following the end of Sony BMG's three-year deal. ® The Beono's Scottish-based pubhsher DC Tiiomson bas bought a % stake in the UK's leading independent radio production company UBC Media. ® The Academy Music Group is pioneenng a new sound System at its newly-acquired venue in Newcastle, which opens in the autumn. As part of its £4m in\ AMG is System from Marque O Apple Corps has unveiled détails of plans to reissue the historic George Harrison-organised Concert For Bangladesh on DVD and CD. The 1971 concert will be issued as a standard 10 by Warner 
alongside a CD version through Capitol in the US and Sony BMG 

BESomytext pot: 
Ifs time to vote again in MWs industry poli. 
This week we aslc Does Impala stand a chance of overturniug the Sony BMG merger décision? 

Il operatcd by STARtxt Votes cost ZSp, with ail jfits going to Nordoff Robbins. To vote, readers must 
an essential piece of software, which the player uses to generate playlists. Reports suggest that Apple's application for a patent has been rejected by the US Patent Office on the basis that Microsoft had already applied for the same patent five months before. « Ofcom approves Emap's takeover ofScottish Radio Holdings. p5 ® Iran Maiden, who are c theif way round the US on Ozzfest tour, were la be inducted into the Walk Ot Famé. 

Stones tour gets 
ready to roll 
O Tire Rolling Stones last Wednesday kicked off their latest world tour at a club show for 1,000 fans in Toronto. The Bigger Bang world tour fully begins on August 21 in Boston. Big Question, p36 

Cuban music 
vétéran dîes 
® Ibrahim Ferrer who found international famé lato in life as lead singer of the Buena Vista Social Club, died in a Havana hospital on August 6 aged 78. He had recently completed a i-long European tour. 

Friday following a launch the night before in London's Shepherds Bush i a performance from Jamiroquai, The WBOOi Walkman phone is the 
phones from Sony Ericsson to bear the famous Walkman brand. • The Music Managers Forum has changed the date of its Roll of Honour nt from September 22 to April 19 2006 at London's Park Lane Hilton to I a "highly congested calendar". • Apple risks handing over profits from its IPod music player to Microsoft after its arch-rival beat it to the post by registering the patent for 

• Rive Droite managing director Harry Cowell is exiting the publishing company after three and a half years at its helm. Cowell Is to starl his own prlvate production, label and management company, Private and Confidential Music, asof September. • Top Of The Pops presenters Fearne Cotton and Reggie Yates are to be united at Radio One as new hosts of the early mo.ming Friday breakfast show, starting from September 30. • GCap Media has promoted head of network sales Ed Chalmers to head of agency sales for the group. He replaces Nick HewaL • Borders UK has appointed its first 

d by Pinnacle. O Greeu Day and System Of A Down have both received five nominations for the 12thannual Kerrang! Awards. Others nominated include My Chemical Romance, Good Charlotte, and Towers of London. The awards take place on August 25. • Scottisli radio station Saga 105.2 FM is marking its first year on air with a concert on September 7 at Glasgow's Royal Concert Hall featuring Sixties chart stars. • The final acts have been confirmed for this coming weekend's V festival, They include Bodyrockers, The Chalets, Joseph Arthur and Mitchell Brothers, 

„ Coldplay's hit Speed Of Sound will feature on the 2005 Nationwide Mercury Prize sampler in stores today (Monday). The album's cover features the image of a sculpture by 22-year-old student Rowan Mersh, who won the 2005 Nationwide Mercury Prize Art Compétition. ® Tiscali has confirmed some of the acts set to play its VIP Sessions Tent backstage at the Carling Weekend: Reading Festival. Bands lined up include Futureheads, The Rakes, The Cnbs, The Subways and The Alps. O Sanctuary Visual Entertainment is to launch titles by INXS, Iran Maiden and Bob Marley on a format designed specifically for the Sony portable Playstation which goes on sale at the beginning of September. The format - known as UMD - is a 23-mch optical dise, which can hold 1,8GB of data, équivalent to 140 minutes ofDVD-qualityvk' 

DCMS seeks 
licensing ïnput 
• Venues which feil to apply for a full licence under the new Licensing Act have until October 5 to respond to the Government's proposai to review the current temporary event notice, O BMG Music Publishing has signed a sponsorshîp deal for this yeaHs Media Guardian Edmburgh International Télévision Festival. The firm will be the sole officiai sponsor of the registration desk, at the August 26-28 event at the Edinburgh International Conférence Centre, » EMI Music Continental Europe has signed artist producer and DJ Paul Oakenfold to a new Worldwide recording deal outside North America, the UK and Ireland. It gives EMI the option to sign artists and music released through Oakenfold's Perfecto label. 

® Universal Ireland has appointed former EMI and BMG man Freddie Middleton as marketing director. • Download site TuneTribe - the launched by Groove Armada's Tom Findlay and internet entrepreneur John Strickland - yesterday (Sunday) began sponsoring Xfm's Eddie Temple Morris' Remix show and the station's Unsigned slot ® Nettwerk One has entered into agreernents to represent the publishing interests of the producer/writer Greig Nori, and Dave Baksh, Jay McCasIin and Steve Jocz of Sum 41. Nettwerk One was formed by Nettwerk's publishing wing jolning forces with Blair Macdonald, ex- Sony/ATV UK MD, and Peter Leak (manager of Dido). ® Correction: BMG Music Publishing international pr Jenkins is ba Worldwide exi and C00 Laurent Hubert in and not as stated last week, 



News 

. is edilecl by Paul Williams 
New three-label set-up targets the cmssover market 

EMI's Angel division 

aims to fill the gaps 
by Paul Williams Mark Collen has adopted one of EMI's mosl established brands by naming his new UK division the 

Among the Angel label's first releases will be an album from Laura Michelle Kelly, who is cur- rently starring in the West End 

Patience pays off for 

Epic's Bedingfield push 

runby 
Angel Music Group^general man- ^ "The Angel label jtself vvUI go is set to be followed by 
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 « i io october 2005. 
Noise Réduction at Work Conférence '1 ~ 

Earls Court Conférence Centre, Lonctg^j^mg 

m 

m 

o sound off noise réduction at work 

HSE 

iosh 
V S 
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Organisée) by 

Prevent work-related hearing !oss through sound advîce on 
controiling noise in the workplace and discover how you can 

préparé for the European Union's PhysscaS Agents (SMoîse) 
Directive (2003/10/EC) régulations aî Sound Off. 

Make sure you are there to listen to industry experts presenting 
papers on this important topic. 

For more Information or to reserve your place at Sound Off - 
Noise Réduction at Work Conférence vlslt; 

www.sound-off.co.uk 
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Mute's Goldfrapp push 

breaks mobile ground 

Radio giant to take on rivais by boosting local content 

Einap targets growth 

as SRH deal gels nod 
of ail listening, although approval of the deal 

one wày of 

higgroup.swmbdp 

FOREVERFAITHLESS 

THE GREATEST HITS 
700,000 SHIPPED AND COUNTING 
TOP 5 SINCE RELEASE THIS YEAR 

THE BIGGEST SELLING DANCE ALBUM IN 2005 
THANKS TO AU WHO MADE THIS HAPPEN, YOU KNOW WHO YOU ARE. 
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Singer's sixth album is resuit of year 
of studio work - and new influences 

Graygearsup 

for fast laite 

Gra/s sixth studio album is th^UK^Us no 

InAe U^the tedsTugle The ml"eThe h^reœrd ofte «rea 
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Spotlight on new technologies and overseas territories 

MusicWoilcsfiociises 

on emerging mariœts 

A number of changes are on the cards for this year's MusicWorks, a fortnighl ahead of the early Sept- ember conférence. 
be on ways of exploiting opportu- nities in the wider média industry heyond the traditionai music industry. The officiai theme is "New Territories For The Entre- preneur" and is intended lo act as 

airplay chart last week and in the OS it is in the Top 10 at AAA for- 

but he certainly hasn't lost fans," says RCA Records executive VP & 
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V Festival celebrates its lOth Fcintcistic ycor 
uiith unprecedented broodcost coveroge - reoch...? 

Ovcr 35 hours of original V Festival programming 
présentée) by Cot Deeley, €dilh Bouuman and Vernon Koy 

3 x 90' highlights programmes on C4 | furthsr 60' hightlights on C4 in September 
6 hours doili,) oF live coveroge on €4 | 3x15' programmes shouucosing nem bonds in The Rood To V 

T4 live from V on Sunday 21 st flugust | Exclusive performances streamed at unjuuj.channel4.com/music 
Over 18 hours of V Festival related programmes on €4! 

C4 Highlights: 
Saturday 20th flugust @ 23.45 | Sunday 21 st flugust @ 13.45 & 23.15 

Countries that broadeast V in 2004 induded: 
UK | flustralia | Bosnie & Herzigova | Brazil | France 

Israël | Middle €ast | Portugal | Spain | Germany | Ukraine 

€4 live streaming: 
Saturday 20th flugust @ 17.00 - 23.00 | Sunday 21 st flugust @ 17.00 - 23.00 

V Festival officiai radio partner 
Broadcasting live and non-stop from V Festival 

]0am Saturday 20th flugust until midnight Sunday 21 st flugust 

10 VCflftS, 600 BONDS OND OVCR 2,000,000 TiCK€TS SOID 

COV€RnG€ INCLUDCS 

TH€ RUJRRD UJINNING V FCSTIVRL 
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Recovery on the horizon as Bn 
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Djanese market tick, before next week examining its digital landscape. Martin Talbot reports 

its bid to become big in Japan 

ofthe secure a direct licensing deal for Japan - through which a local 
prodctejlit rafl pr' Tin th haveTeen aMewalït any of 3,500 
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.s used bysome to explain ihe pop- ularity ofthe iPod and other digital 

Some firms will put 
imports out and if they 
start to do well they 
will try a licence deal rampâmes will put the imports out and if it starts to do well they 
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AO Yeans 

112 Million Units Sold 

BO Hit Singles 

32 Hit Albums 

S Yeans in the Singles Chant 

Bnitain's favounite rockers release their 
killer brand new album on September 1 3th 

THE PART Y AIN'T OVER Y ET. 
1 3 nockin' tracks including the new single 

The Party Ain't Over Yet...' out September 1 2th 

Comprehensive marketing and promotion campaign to inolude Coronation 
Street explosive appearanoes plus Daily s. Sunday Mirror Adyanoe Sampler 

W/RADIO/REGIONAL MARTIN NELSON - WOOD FOR THE TREES - 07769 707439 oIMnM DnDTro ^^ACEMENT mnelsonwftt@yahoo.Go.uk SIMON PORTER - DUR0C MEDIA - 01895 810 831 simon@durocmedia.com 
«Mn™ .37. PH|up SE|0L _ . 030 7303 0 
www.statusquo.co.uk www.sanctuanvneco^rcrr^™"""1 



gig at the Samuel Roy lynes joins thc Jones Sports Club in band. playi.ig a Vo> Dulwich as The organ, and local Sceptres. gas-fitler Pal Pye. Their first two Spectres release a 
Nothing) and the Airft Col Nothing 

From their modest Sixties beginnings to their reinvention as a no-nonsense rock'n'roll band, 
Status Quo have been stalwarts of British music for four décades. By Duncan Holland 

40 years of rockin' 

ail over the world 

As trust}', durable and downright honest as the blue jeans they habitually sport, Status Quo are cracking open the célébrations surrounding their 40th anniversary in extravagant and confident style. There's a new album on a new label, tours, appearances on Coronation Street and a whole host of promotions that will underpin their unique position in British music. Quite simply, outside The Rolling Stones, there is no other band from the Sixties still touring and playing to thousands, still enjoying an active and contemporary recording career Worldwide, or more desemng of the affection and admiration that goes with the accolade of being a national treasure. And, if there were any doubt of that status, the column inches generated after their LiveS non- appearance was a reminder of the deep public affection for the Quo. This is a band that 
five-decade-spanning career. But it could have been very différent... "I was in a bit of a corner, to be honest," says Quo's founder and guitarist Francis Rossi, remembering the period just prior to the band's first hit, Pictures Of Matchstick Men, in early 1968. "Up until then I was ready to jack it ail in and go out and sell ice cream. l'd bought the van, passed me test, l'd just got married and I thought, Tm going to have to go out and do ail this.' But luckily it was a hit and I thought, 'That'll do m The nucleus of the band was formed in 1962 at Sedgehill secondary school in Beckenham, south London. "l'd meet Alan Lancaster at school and another guy called Alan Key," recalls Rossi, speaking from lus home studio, which is currently infused with the stench of what the Quo man fears is the remains of a dead rodent hidden behind the recording gear. "Lancaster played trombone and Key played trumpet and there was talk of putting a band together, a bit like Kenny Bail and people like that who were big at the time. We thought we'd do some of that shit, but we weren't very good. We could just aboul do When The Saints Corne Marching In and that was about it really." The nascent Quo - who had already changed their name from The Scorpions to The Sceptres - began to play local gigs and employed the help of alocal gas-fitter, Pat Barlow, who elaimed to have contacts in the music business. "This bloke came up to us and said, T'm going to manage you boys,'" says Rossi. "It was fine actually because we'd had représentation since we were 12 or 13 years old, so we always had somebody who was badgering the shit out of 

3 

V 

people and Pat really could. He had his own gas- fitting business, central heating and ail that, and whenever he went round to do a job, he'd be say- ing, 'Let my boys corne and play for you'." With stalwart drummer John Coghlan and organist Roy Lynes now on board, the band even- tually won a summer season at Butlin's in Mine- head, a talismanic event that was to figure strongly in Quo mythology. In its own way, this was serve as the band's apprenticeship, echoing the Beatles' expériences in Hamburg's Star Club. "Eventually Pat got us an audition for Butlin's and luckily we got the gig - which was good for us because that was three to four months' work," says Rossi. "We didn't rehearse because you had to do two shows a frigging day. I think we'd play four or five hours a day. It was a pain in the arse - you'd have to wear your suit and ail this shit in the afternoon and there was nobody there. 

People would just be wandering about and walking past." Meanwhile, struggling away in The Highlights, a trio featuring twin sisters, was Rick Parfitt, who, with Rossi, was to become the cote and visual identity of Quo. However, Parfitt's expéri- ences in The Highlights were not exactly living up to his rock'n'roll dreams. "I was in cabaret with the Highlights and I sup- pose on a seale of one to 10, we were about two, maybe three," says Parfitt. "We were at Butlin's in 1965 and I heard this cacophony one day across the camp and there was this band, doing this great set of rock'n'roll covers. "I china-ed up with Francis and Jolm and we talked about doing something together. l'd worked out by then that 1 wanted to be in a rock band, 1 wasn't too thrilled with ail that cabaret stuft'." 



t^OfTwo™ Constant tourint finds tlie band fi 
Sr" for the banas   i „ff hi, 

Duslpipo Imimber 

At this lime, The Spectres' set was exclusively covers, but Rossi was becoming more and more avvare of the music around him. "When we saw The Who in 1965 or 1966, that was a real wake-up call," he says. "But the thing was, we weren't really in that blues tradition of a lot of the bands then. I was always fascinated where they'd heard ail that stuff, but l'd never heard any of it or knew where they got it from. I was listening to Little Richard, the Everly Broth- ers and Guy Mitchell - I realised later that was country music, but I didn't know at the time. We were doing old covers, like Runaround Sue, Rock Around The Clock and Everlys songs." Through contacts, The Spectres - still sans Parfitt - eventually secured a five-year deal with Pye Records in 1966 after songwriter and pub- lisher Ronnie Scott of Valley Music played a demo to the label's in-house producer and talent scout, John Schroeder. There then followed a dispiriting and almost prophétie sequence of unsuccessful singles with 1 (Who Have Nothing), We Ain't Got Nothing Yet and Almost But Not Quite There, plus the Lancaster-penned Hurdy Gurdy Man (not to be confused with the Donovan track). Now trading under the name Trafïic Jam (sparking a spat with Stevie Winwood's Traffic over who registered the name first), Rossi's Almost But Not Quite There even managed to be banned by the BBC when a sexual element to the song's lyrics was detecled by the Corporation^ ever-vigilant guardians of public decency. However, matters were to improve following Rossi's décision to change his writing style. The resuit was Pictures Of Matchstick Men - an attempt to ape the style of Jimi Hendrix's Hey Joe. The single tapped into the trend for sum- mery psychedelia, becoming, in early 1968, the first hit for what was now The Status Quo. Laie 1967 had also seen the predicted recruit- ment of Parfitt when The Highlights disintegrat- ed following a stiletto heel attack on the guitarist from his erstwhile twin bandmates. "Td had no desire to play lead guitar," says Rossi. "I was kind of pushed into it by Pat Barlow. And then later on. to boost my confidence even (urther, he said we need to gct a lead singer. So we get Rick in and 

Tm thinking, 'This is good, my job's getting worse before Tve even fucking started'." Far happier was Parfitt, who had long har- boured dreams of being in a genuine group. "The Highlights split up and Td got a job as a clerk," he says. "I did a baker's round, I was soit of wandering around aimlessly and then I got the call in 1967- This was ail 1 ever wanted, to be in a group. l'd seen the other groups, The Beatles, the Stones, The Kinks, and it was ail about play- ing to the girls. So for me that was the first bit complété. We didn't think about the money, or how good we were, as long as there were hun- dreds of screaming girls." Archive footage of Quo on Top Of The Pops performing Pictures OfMatchstick Men reveals a band in the dandy threads of the day - frilly shirts and velvet jackets to the fore, while flower-power moustaches topped off the image. "The whole of London was begirming to look like that," says Rossi. "When the money started coming in we were taken down to Camaby Street to this place called the Camaby Cavern, who had this fella called Colin with a shock of red hair. You'd see him on Top Of The Pops dancing in the crowd every week and it was obvious everybody was buyingthe saine clobber from him." Parfitt adds, "I was still sort of a mod then, the suits and so forth - in tact I looked fucking stu- pid, going down the Fulham Road - but then came Matchstick Men and that psychedelic thing took off. I wasn't very comfbrtable with ail those frilly shirts, I don't think anybody was. You had to go along with what you were told, dress like this, act like this, be like this. But I was in the band, so I did whatever they told me to do," he says, adding somewhat darkly, "within reason." The next single, The Black Veils Of Melan- choly, failed to chart, almost certainly because of its striking resemblance to Matchstick Men. "When 1 heard it on the radio I suddenly realised, 'Shit, it's the same as the other one,'" says Rossi. However, Ronnie Scott had written asong with Fifties rocker Marty Wilde called Ice In The Sun, which was offered to the band and resulted in their second hit. "The hits opened it up for us and we were on the first rung of the ladder. We were on the radio, on the télévision, vou 

I wasn't very comfortable with ail those frilly shirts, I don't think anybody was Rick Paifitt, Quo 

couldn't ask for much n 
bRoSl'undfng'a note of caution about the trahsient nature of pop music reveals that this was the point where Quo would moxph into the band that mostwouldrecognisetoday. 

"We got almost manufactured and styled, 
bmid «Ithasoulset - we'd been MadeKne Bell's backing band - and this psychedelic fucking sin- gle We'd turn up to those Top Rank and Mecca circuits and we'd draw 500 or 600 people if we were lucky, but that would go down to around 200 or less the further you were away from your last appearance on Top Of The Pops. They'd ail go mad when you came on, but after a time they'd be walking around and you knew you were los- ing them. We didn't have enough substance at that stage. "Ice In The Sun was a hit, but it started gomg downhill quickly and we became very old fash- ioned," he adds. "We could get gigs, but the big money then was between £400 and £600. We could work and get two-and-a-half, three hun- dred on that Mecca circuit still, but we knew it wasn't going anywhere. But we were trying to make the set a bit more rocky - we were doing stuff in the soundcheck and we were wondering, Why can't we do more of this on stage?' "Alan Lancaster had bought Steamhammer's Juniorb Wailing and Rick and I had heard The Doors' Roadhouse Blues [see Q&A, p28]. We'd been working with the Fleetwoods [Mac] andwe thought they were marvellous and we wanted to know why couldn't we play like that." But the band simply did not fit in with the developing music of the day: they were too pop, their image was ail wrong and their heavier con- temporaries had begun to notice. "We'd been playing with Rory Gallagher and Chicken Shack," says Rossi. "Rick and I thought Christine Perfect [of Chicken Shack and later, as Christine McVie, of Fleetwood Mac] was great. But she met us once and called us a couple of fuckin'ponces and we thought, 'No, not Christine Perfect...' We were gutted for âges." "We had a lot of faith in ourselves, but we had to turn our back on this pop thing," says Parfitt. "50 to 60 girls down the front screaming... fan- tastic, but we knew it weren't gonna last. But we knew we were good, we knew we had something, so we decided to literally heavy things up. We came off the road in 1969 and we went back to just wearing jeans, T-shirts and pumps." 
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higliliglits include Uiiwsell-otit nigtits Levelgivestheband 
gives Quo thoir tirst budget çoliect For You, which honscs two furthor 

"We rebelled against the System," atlds Parfitt. "Being told to wear frilly shirts, get your hair eut riglit, put that right, boys... We hated it, ~ ber putting my head round the curt and the tour manager said if I did tbat again l'd never work in show business again and I tbought, 'Fuck that". "Tire jeans had to be ripped, the pumps dirly, the hair long and unwashed - we were real scrufly- bastards - and we decided to take on tliis heavier music; Juniors Wailing, Roadhouse Blues and Thems Gloria. We just wanted to be a lot heavier... and scruffier." "We were slowly hardening the sound," says Rossi. "We were now doing gigs in pubs and nobody wanted to know, but that was sort of good, and it almost continues to this day. The more they put a brick wall in front of us, the bard- er we tried, the more we dug our heels in. You go on and you think, We're going to show these fuckers, we're going to get them somehow". That was the challenge every night." "I knew the band were good before Td joined, and then when I joined it got that little bit worse, of course," laughs Parfitt. "But we eventually became a very, very good band. We believed in what we did, we've never not believed in what we do, right from the start And we just worked and worked and worked." "We thought, 'Somebod/s going to tell us off for this,' but they didn't," adds Rossi. "We really going places now - we were playing what we wanted to play, we were wearing what we wanted to wear and we were getting genuine reaction from the people. "It was 30 or 40 one night, then 50 or 60 the next time. We felt we had a purpose and it was going somewhere. That was one of the joys of those days. When you're struggling, it's definitely you against the world and it galvanised you and you could feel it was growing and growing. "At Pye we were very much part of the old- school thing, the way they'd signed us, The Kinks, Petula Clark, Donovan, we were ail on piss money and piss percentages," he adds. "So for us, we were on this pioneering thing, out soldiering on our own. Brian Shepherd had a lot of faith in us and signed us to Vertigo. It was a very hip label to be with, it's about the only thing we've ever had that's hip, that black and white frigging logo: we were on the groovy label. You should have heard the araount of people who tried to get off Vertigo once we'd signed, they were running away like fucking rats from a sinking ship." The new, harder, boogie-based sound first came to fiill finition on 1972's Piledriver. Quo's image was now down-to-earth street clothes, as simple as the stripped-down blues they had been experiraenting with on previous albums, most notably on the chugging blues of Down The Dustpipe. Representing the Watne/s Red Barrel wing of Seventies culture, they drove a third way through the noodling pomposity of prog and the glittering gloss of glam: there was no side to Quo - what you saw was what you got, defining the phrase "no-nonsense, heads-down boogie". Now under the managership of former NEMS employée Colin Johnson, the band, with a char- acteristic self-confidence and sense of autonomy, opted to self-produce Piledriver themselves. Drawing from their pop roots, the music melded commercial hooks with a basic 12-bar blues. Rossi was writing with Bob Young, the band's tour manager, who was schooled in the Sixlies' UKblues movement and ever-prepared to blow a gusty harmonica to create the unique Quo shuf- fle; that heart-stopping switch of tempo or key that so defines their sound, "Piledriver took off and it ail snowballed from there," says Rossi. "It was a bit of surprise, 
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The more they put a brick wall in front of us, the harder we tried, the more we dug our heels in Francis Rossi, Quo 

They giue people what they want - 
they are the ultimate entertain- ment rock band of ail time Nei! Wamock, Tlic flgency 

because before you get into this business you think how fantastic it must be to get in there, so to a degree it is a surprise when you finally do. But also it was partially expected because of the amount of work we'd doue to get there and we knew the people we were drawing in and the money we were getting was going up and up. We'd started getting sales figures, we'd never had that before." "In 1972 and 1973 it really started taking off. albums going straight to number one and stuff," adds Parfitt. "We were surprised, but then again we weren't, because this was what we had always been looking for and what we had worked for and now it was paying off. We were these scruffy, long-hair fiicking rockers and we looked the part and the whole image was Quo." The Seventies saw a period of 16 hit singles, 11 hit albums - including three number ones - and regularly performing up to 100 gigs a year. And it was during this decade that the band cemented their réputation as a top live draw, underpinned by an all-pervading sense of fun and good times - an absoiute fundamental factor to their continu- ing success and appeal. "They give people what they want - they are the ultimate entertainment rock band of ail time," says Nei! Wamock, the band's booking agent at The Agency, who represents Quo world- wide and has known and worked with them since the days of The Spectres. "They give everybody that feelgood factor. You've got one of those shil happy grrns on your face after the first song and you ve still got it after after 90 minutes when you go out having been thoroughly and completelv entertained for the whole of that time. "Rick and Francis draw their audience into them and include them," he adds. "It's like a whole family thing that's going on there, it's as if 
he/reentertainingtheirovvn personal friends in the hall or festival or wherever it is and everybody just goes in and has a fabulous time and goes out feehng really, really good. And that's why people 

want to go back and see them again and again and again." Simon Porter, who has managed the band since 2001, having been involved with their pub- licity since 1986, feels that Quo's live appeal is the reason that the band have continued to flourish in the new millennium. "They've been around for so long because they are probably one of the best live acts in the world," he says. "They take the live situation very seriously, probably more so now than they ever have done. And they've learnt their craft, they understand the business. They know they've got to do promotion - ail the things artists generally dont usually like doing - but they understand there is a reason for doing it. They've always made a point of making friends with people and I think that's half the secret to their success. They do a lot of meet-and-greets with fans, and people always go away thinking they are their best friends - that's a unique ability." This attention to their fans and willingness to participate on the promotional trail is a quality that also impresses Wamock. "Their work ethic is just incredible," he says. ' I ve never seen a band that is so prepared to go out and do the job in such a professional way, not only what they have to do on the stage, but also ail the promotion they are prepared to do. "They understand that for an audience to know they are at avenue, or they're in a festival, they've got to do various promotion - they've got to go on radio, they've got to go on TV," he adds. "And they do this diligently ail over the world. I don't want to make them sound saintly, because they're not, but they do have this fantastic work ethic." But for ail their Seventies success, the band were far from being critics' favourites. Against the broadsheet studiousness of the prévalent music press ofthe time, Quo represented more of a tabloid alternative: cheerful, compact and économie. Their reason for being there was to have fun - notto change the world. While critics 
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singles diart. Tlie slightlywinsome Living On An Island, and 40 sold-out dates Hirotighout tlie new album Just the UK. Supposin'. A year of 

would later aUow bands such as Blur and Oasis to become passports for an audience wishing to locale its inner geezer, Quo's men-of-the-people status was met with an indifférence - a stance that frequently spilt into sneering disdain for their three-chord brevity. "We've aiways had tbis thing of going against the grain," says Rossi. "We were always fighting this uncool tliing and that sets us aside because, had we been accepted on a grand scale, I think it would've fizzled out and we would have got carried away with ourselves. For us, we were always having to try." More positively, 1976 saw the recruitment of a new band member, Andrew Bown, a multi- instrumentalist and a fellow survivor of the Six- ties pop scene who had played with The Herd. 'It was one of my totally skint periods when I got the call," says Bown. Td known the band because our management had the samebuildings in Wardour Street and we'd done some gigs together when I was in The Herd. We'd done an awards show at the Dominion in Tottenham Court Road and they thought we were fantastic because we actually had a roadie and they had to set ail their own stufif up themselves. Td seen them about, up and down the country, and in the Blue Boar at the Watford Gap where we'd ail stop foi- the stewed baked beans. It was différent then: bands spoke to each other, they're wasn't so much rivalry, we were ail in it together - we were ail getting screwed." Majoring on keyboards, Bown brought an embellishment to Quo's sound, while co-writing some of their best songs, including the Top Five single, Whatever You Want. "1 added a bit more colour to the sound - Fran- cis was always keen on more colour," he says. "In retrospect, it's been an extremely strange job play- ing keyboards in a guitar band. I suppose it's a niche I carved myself. Sometimes the keyboards are quite important, sometimes they're not so important - and if they're really not important, lil play the guitar, or if there's some really high 

notes nobody else wants to sing, Fil sing them." With the band's économie sound and working- class ethos seeing them survive the ire of punk, the springboard should have been set for a strong jump into the Eighties. The albums were selling, the fans had embraced the band's newer sound and the touring was better than ever. However, tension was developing within the band, with both Rossi and Parfitt candid that drugs were contributing to their problems. 

«The records were flying out. number ones everywhere, gold albums coming in and I thought, 'Christ, back to my dream, here it is - IVe made it'," says Parfitt. "Wall-fhlls of gold records, playing five or six nights sold out at Wembley, it was just incredible. And then drugs crept in and it changed " "The Eighties was when the spht-up hap- pened," adds Rossi. "1 was having trouble getting on with Alan Lancaster, ail of us were doing coke, we'd ail got a bit too big for our boots." For ail their problems, the albums still kept coming, including a number one with 1+9+8+2, backed by consistent hit singles and endless tour- ing. However, John Coghlan had left the band in messy circumstances and Marguerita Time, a number three single in late 1983, brought things to a head. Far from a typical Quo rocker, the Rossi-penned track was a bright, country- infused pop song which found no favour with Lancaster. The bass player subsequently refused to appear on the band's Top Of The Pops slot. "We'd got on that treadmill, that little wheel in the cage that is so fucking hard to get off, because, if you do get off, the thing's still moving and you can't get back on," says Rossi. "I wanted to take at least a year off touring to see what would happen, but I was always told Quo wouldn't sell product if they didn't tour, which really put my nose out of joint. We did the End of Tire Road tour in 1984 and decided that would be the end of touring, but we'd still do albums. "But it was still going pear-shaped and the arguments were getting worse and eventually we split up. I didn't want to fall out with Alan Lan- caster like that, we'd been at school together." To complicate matters, Lancaster issued court proceedings, preventing the band from perform- ing as Status Quo without him. A légal battle ensued with Lancaster eventually settling out of court, leaving Francis and Parfitt as the undisput- ed public face of the band. But, amid this turmoil, came Live Aid in the summer of 1985. It was to prove an epochal moment in the band's career and even saw an unlikely and short-lived truce as Lancaster flew over from Australia to play bass. Quo would open up the the greatest show on earth with a défini- tive performance of Rockin' Ail Over The World. Bown, who pumped out the piano intro to the song, and thereby takes the honour of being the first musician to have played the event, remem- bersthedaywell. "You'd expect to be nervous, but, strangely, I became very calm," he says. "It wasn't until we'd finished - it was a three-and-a-half-minute song that went by in about 18 seconds - that we ail started to get really nervous. It was like, 'Blimey, we did it'." But for ail the profile generated by the event, Quo were more or less in disarray, with Parfitt beheving that they had dropped back to the bot- tomof the pile. "1 think we lost a lot of fans in the Eighties," he says. "The drugs had crept in and people were going in différent directions. We needed some- body to reharness us and [producer] Pip Williams had a good go at it, but in doing so, he kind of smoothed us out. We were ail quite happy when we were in there doing it, but I think the albums were a bit too contrived. "We almost started again in 1985," he adds. "We dropped ail the wav down the rungs of the ladder and ail we had was a name and a few ftins who were prepared to hang on in there. But the two main faces in the band, Rossi and myself. were still there, so at least we had something to grab onto. The record corapany oflered us anoth- ei deal, so we put the band together with Rhino LJohn 'Rhino' Edwards], Jeff Rich on drums and Andy Bown, of course, and away it went again. 
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consensus that too many wi ,. , . "I think what happened to the band m the late Nineties and then up to the Famous In The Last Century [2000] album was that they ost their way and certainly lost a lot of credibihty, says Porter "The starting point for turning it ail around was when the new drumraer Matthevv Letley joined and he gave it that harder edge live again. I can honesty say that live they are now better than l've ever seen them." 1999's Under The Influence album also marked another renaissance, with a new produc- er. Mike Paxman, intent on capturing the band's live sound. "The intention with Under The Influence was to take it back towards something approaching what they do live and make this organic rock record," explains the producer. "The unique thing about Quo is that they're one of the great touring bands and everything they've developed - the whole sound and what they do, the entertainment of it, the fun of it - is what they do live. My idea was to take the band into the studio and get them to do what they do live and do it organically." "We lost our way a bit, until the late Nineties when we got Mike Paxman in to produce Under The Influence," agréés Edwards. "We got to a more back-to-basics approach, if you will, and we were ail very happy with that as were a lot of the fans of the older stuff." The album was followed in 2002 by Heavy Traffic, the first with Matthew Letley on the drum stool. It was generally considered Quo's strongest for years. "It was a bit daunting [joining Quo], but very exciting as well, offers like that don't corne around every week," adroits Letley. "They are lovely guys and they made me feel at home. I suppose eveiybody was a bit edgy on the first night, but once you've got one under your belt, it's alright." "The band are playing better than ever and a great deal of that is due to Matthew," says Bown. "Drums are the one instrument in rock'n'roll you can't hide. There's no escape: if you've got a crap drummer, the band is crap. You can carry any other member or instrument, but you can't carry a drummer who doesn't play in time. Matthew doesn't know how to play out of time - I don't think he can, actually." 

recorded. 

But it was like a game of snakes and ladders and you'd reached 98 and hit a fucking big snake and go back to number four." Edwards immediately slotted into the band and, with Bown, remains akey member both live and as a songwriter. "I tell you, we are doing something right. I don't know what it is, but it's working," he says today. "We've just done Scandi- navia, where we were playing to 7,000-8,000 people a night. We might actually have done slightly fewer shows this year, but we're doing them to more people and we're playing bigger venues than last time. Maybe it's growing old dis- gracefullv that helps. "There are ver)' few bands like us these days, bands that actually have fun," he adds. "There was the Faces in the old days, they obviously had a really good time when they were doing it and weren't ashamed to be like that, and I think that's a really infectious thing. l've always said Status Quo are music to get drunk to, or at least merry to. We do what it says on the tin and people always hurry back for more, which is fantastic." It was at this point - coinciding with the release of the single In The Army Now - that Simon Porter first became involved with the band. "The brief 1 had at the time was to exploit or enhance Francis and Rick as personalities," he says. "We worked to make them more TV- friend- ly, which has become a very important aspect over the past 20 years, apart from the constant live side. Now Quo are regarded as a national treasure, very much a British institution." With Rossi and Parfitt the focal point of the band and lain Jones and Alan Crux handling management from 1985 until 1989, when David Walker took the reins, In The Army Now hit number two in the UK singles chart. It was a number one in several teiritories Worldwide and thc parent album peaked at number seven domestically. However, Rossi was aware that yet another change of direction risked isolating their hard- core fanbase. "It did alienate a lot of hardeore Quo fans - a lot did stay with us, but some wan ted us to be like 

the old band," he says. "That was one of thethings with Alan Lancaster, he wanted us to stay like a rock band. But I can't, not with this country and pop background - insisting I have to be this wild rocker with 'Cunt' written on his T-shirt - I can't really go there." "For our rock fans, In The Army Now sent out the wrong signais, but it was a big crossover record for Status Quo and it was suecessful in a lot of countries where we weren't a big hit act," says Edwards. "In a bizarre way it didn't really help us, because it was a move to make a contemporary-sounding record. Everybody was doing it then - big hair, big snare sound - but it dates it terribly, trying to sound American, which the Americans do far better and stil! do." This malaise continued into the Nineties - and was perhaps encapsulated when Rossi and Parfitt took Radio One to the High Court in 1996 for refusing to play Quo's singles - but Porter was keen to maintain the band's profile, using various publicity moves to keep the média on track. "Some worked, some didn't," he says. "The 25 th anniversary at Butlin's was perfect, whereby a train was chartered and the média were ail taken down to Minehead and stayed in the chalets. It was absolutely perfect, it just exploded radio- and TV-wise. Then we did Rock Till You Drop when the band played four arena shows in one day. This was the early Nineties, but then the late Nineties became very lacklustre for the band." "In the Nineties, Rick and 1 had sort of handed it over a bit by then," says Rossi. "We didn't really know what to do and our then manager David Walker said he had this idea of making the longest single ever, which was when we did the Anniversary Waltz. Half of me thought, 'Yeah', but the other half thought , 'Nooooo'. "But we did that and it was qui te suecessful and it led on to the idea of doing a covers album. At that point I was probably as depressed as l've ever been in my whole life. 1 thought, 'Alright, I don't have to write songs any more,' and spent about three months staring out of the window thinking'That's it. Tm finished.' But [1996's Don't Stop] was another very, very suecessful album, so they said, 'Alright do another one.'" 
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For Simon Porter, Heavy TVaffic was elemental in helping to re-establish the band - helped by a hugely créative promotiona] drive. "It was the start of regaining some serions credibilily" he says. "We made a rea] effort on that one, media-wise. We had a lavish album launch, which hadn't been done for a long, long time. We hired the Orient Express and took the média down to Portsmouth where the band played live 

on the flight deck of HMS Ark Royal. It was one of those totally over-tbe-top launches that got the whole média interested, with even the Times and the Guardian writing pro-Quo pièces." Having been briefly signed to Eagle Rock for Under The Influence, Quo were back with Uui- versal for the album and its follow up, the largely- unloved Riffs cover project. However, their new album, The Party Ain't Over Yet, will be released 

hv Sanctuaiy. According to John Williams, Sanc- tuary Records senior VP of A&R, the label had been courting the band for five years. "IVe been tiyingt0 slSn them from 2000, but they stayed with Universal," says Williams. "But I didn't give up. The reason I wanted to sign them was that, afterThe Beatles and the Stones, I think they're the most important band the UK has pro- duced. I think they still have a valid place in the marketplace, so I pursued them and eventually we reached an agreement." For Porter, signing with Sanctuary will give Quo the international profile they merit. "We felt that we'd got a bit lost in the machine at Universal when they had their restructure a fewyears ago," he says. "We're very pleased that at Sanctuaiy we are now a top priority internation- ally, rather than just being one of many. We think thé attitude there is great and their input is great and they seem very enthused by the project. It feels fresh, new and exciting." Also enthused by the project is Sanctuary Records worldwide CEO Joe Cokell. "Part of the strategy at Sanctuaiy is to sign, for want of a better terra, 'héritage acts'" he says. "Acts that know their marketplace and have been around the studio and know what sort of record they need to make for their fanbase. "Quo fitted the mould in terms of the sort of acts we were looking for. They've got a fantastic history here in the UK, but there are other mar- kets around the world where they have done par- ticularly well - Australia is obviously one, but they do vety well in Germany and other pockets across Europe where we can sell sensible amounts of records. 
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