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The new album fmm 

2 million-selling 

JAMIE CULLUM 
26 September 2005 
CD - Double vinyl - Ltd édition CD/DVD 
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www.jamiecullum.com 

Features the killer single 
G ET YOUR WAY roduced by Stewart Levine & Dan the Automator 

19 Sept on CD, DVD, 7", Download 
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In an exclusive interview, 
Paul McCartney discusses 
recording his new album with top producer 
Nigel Godrich p6 



® The décliné of good, old-fashioned, pop... 
may have serions conséquences for the 
music industry'- Editorial, plô 
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245 Blackfriars Road, C M P 

Fax, 01868 434958 

To read ail the 
news as it 
happens each 
day, iog on to 
musicweek.com 

Your guide to the latest news from the music industry 

Islami founder 
joins ITC line-up • Island Records founder Chris Blackwell, Factory Records founder and ITC co-founder Anthony Wilson, Création Records' Alan McGee and XL's Richard Russell are comirg together on the Monday of October 1 to 3's In The City to discuss their indie label expériences. Also confirmed for the Manchester-held event are keynote speeches from TVT Records' founder, CEO and président Steve Gottleib and Tommy Boy Records founder and CEO Tom Silverman. 

this month to Kead of agency sales. • Former East West director of press Anita Mackie lias joined arts and entertainment PR agency Idea 
and entertainment department. Mackie's appointment follows a three- year break from the music industry. • Warner Music International bas 
bolster its digital opérations across ail terrilories. Sabine Anger is joining from T-Mobile as vice président European business development Meanwhile, Claude London is leaving Bain & Company to become vice président of digital opérations. @ Ken Roy, who was PPL's chief 

previously used to the arena, which is nd the backstage service ya OEMIis launching an ir 
The Magic Numbers. Fan with 3G handsets will be download free audio and excerpts of singles, as wi buy ringtones. 

week after a long illness. He joined the collecting Society in August 1969 and retired in December 1987. • Academy Music Group has appointed Newcastle University's entertainment manager, Polly Woodbridge, as the général manager for its new 2,000-capacity Newcastle " ris toopen this October. 

Buddist Punk 
links with EMI 
O EMI Music has signed a long-term licensing and distribution agreement with the Buddhist Punk label for urban duo Mattafix. EMI Music Continental Europe will have an exclusive international licence for Mattafix, with sales and distribution rights in the UK. ® Dave Stewart has inked what is 

• Pamra will vote on a new chairman next month following Ashley Mason's décision to step down from the rôle. Mason, who has served the performers' collecting society in the rôle for the past three years, will 

Virgin launches 
indie DAB station 

London, on Sky Digital and via the: Virgin Radio Xtreme website, will launch on September g.f , • Coldplay and 50 Cent have joined the line-up of performers confirmed for the 2005 MTV Video Music Awards. The event. which will be 
9pm, will also feature performances from Shakira, Ludacris, Mariah Carey, The l<:il|ers,l<anye West, Kelly Clarkson and Green Day. 

e is blaming e> the cancellation of the rapper's 12- date European tour. The shows are 

replaced by the chairman and COO Craig I • Darling Department press otticer Rachel Hendry has moved to Mercury Records as head of press. Hendry started her career m PR at Savage & Best and joined Darling in 2002 where she ran PR campaigns for acts including The Killers. She will be replaced by don Wilkinson, who is joining Darling from Press Counsel. • Breakfast TV présenter Eamonn Holmes will join London's Magic 105.4 FM to présent a 4pni and 7pm Sunday show in September. ® GCap Media has promoted agency sales group head Kirk Vallis to head of network sales, replacing Ed Chalmers who was i 

The question we are posing is: The Bee Gees have been discussing plans for a remake of Seventies movie blockbuster Saturday Night Fever. Would a remake be, in the group's own words, a tragedy? 

• US country singer Garth Brooks has signed an agreement with Wal-Mart in the States for the supermarket exclusively to sell the superstaPs catalogue and any future repertoire. The deal marks the first time that an artist has signed an isive deal with a sole retailer, O BMG Music Publishing has signed a deal with Entertainment Rights to globaily admii  its music catalogue, which i rights to music from children's shows Postman Pat, Basil Brush, He-Man and She-Ra. 
Roland accused of posting a pre- release video copy of Depeche Mode's forthçoming single on a fan 
arrest was made following an investigation by the IFP1 and Polish record industry group ZPAV after a link to the video for the track Precious i a Polish internet site.. 

2 MUSICWEEK 27.0805 

Q EMI Music Publishing is to administer the publishing rights of film and TV company New Regency, a unit of Monarchy/Regency Enterprises which has produced films such as LA Confidential, Heat and Fight Club. The deal covers the world outside the USA, Canada and Italy. O Nottiug Hill Music has signed US songwriter Wyl-e Morris in a worldwide deal excluding North America. Morris co-wrote Charlotte Church's hit Crazy Chick and LemaPs 

Oon't Give Up and has also collaborated with artists such as Blu Cantrell, Dru Hill and B2K. • Tracks from Beggars Group artists such as M.I.A, The White Stripes and The Pixies will be available as full-track downloads to mobile phones following a deal with US company Groove Mobile. © Loudeye lias extended its partnership witli MSN to run four new download stores across Norway, Denmark, Finland and Sweden. 

Rajar testing 
continues 
résulte of the performance of electronic measurement devices at the back end of the year after reaching the halfway point with its testing of three devices. As part of its 
Systems by 2007, Rajar is currently testing the Arbitron, Eurisko and ' s in the field. 

booking agency 13 Artists. Shabs and Paul Franklyn from Relentless and Natasha Bent, formerly with 13 Artists, are behind The Village Agency, which is operating wholly independently of their other interests. 

this yeaPs Popkomm. p4 • The Sound Off conférence is being staged on October 11 to 12 offering an in-depth look at how the music and entertainment industries can 
place at Earl's Court and is being organised by safety bodies IOSH, together with CMP Information. • The Bee Gees are to win back rights to their recordings. p4 ® Jimi Hendrix's appearance at the Woodstock festival in 1969 has been reassembled and is set for release on DVD next month. Jimi Hendrix: Live At Woodstock, which will be issued through Universal on September 12 as a two-disc set features previously footage. • Organisera of this yeaPs BT Digital Music Awards are appealing for entries for the October 18 event at London's at Hanimersmith Palais, The awards recognise individual artists, radio stations, music communities, music stores and performances m relation to digital technology and innovation. Entry forms can be downloaded from www,dma05.com. • Last month's London bombings have badly affected the capital's music stores. p4 • The Q2 publishing round-up will now appear in next week's issue. 



News 

Emap's flagship music title becomes UK's best-selling music magazine, overtaking TOTP 

Q hits top for first time since launch 
- which in récent ABCs has either   been stable or slightly down - ABC witinm & losei s posting a 5.2% increase. Publisher by Jim Larkin Tammi Iley.whotookresponsibili- Emap's Q has overtaken Top Of ty for the magazine at the end of q 160310 150 801 63% The Pops magazine to become the last year and is the first female TOTP 140,192 216^54 -35.4% UK's biggest-selling music title for publisher in the magazine's ^ the first time^in its 19-year histoiy. 50-year history, believes the rise ^ ^ ^ 

enjoyedSa 6.3% year-on-year happening at thé mraient!" she clSock uw 38,485 15"% mcre.e.nthene.ABChguresto s^ere are acts Wve eham- ^ 3^ 2,« 
TOTIP title slumped by 35.4%, fol- doing veiy well and getting in lowing a move from monthly to the charls. There aren't too many more ways, and tliat can only b( 

cyclical nature of music. "Pop needs another teen sensation to really drive it," she says. "Whcn something smashes through like 
of theTop mégazin™ folLrUneS 

titl^SS^d0^ 

out of Q. but now 

rule was IPC's Uncut, which, for says, "In any market, you have to Williams puts their success the first time in IS ABCs, declined look at whafs dnvmg it. Film to tins. pop sector real mus.c - to real rock mus, icriod. Top which you might put down 

Independiente boss hopes to replicate Help charity success 

THE MUSIC WEEK PLAYLIST 

rrr:- sriryand sr- sxs iggr sasT 5Sr sS ST début album Pixies'Gouge ^ S<vtemb<*2b) stotfeifge. 



Vétéran group unveil fresh plans as Universal deal ends "[g^Onst 3tt3CkS Hit LOtld ( 

BceGees win again 

with catalogue push 
The as-yet-untitled set \vill be released in tlie second quarter of " year to coincide with a " charity tribute pianneci cnanty tnoute concert m Newjfork^ Central Par-ET- C1 ; .T:rv. taimi 11 

off the truck, but we are commit- ted to making this happen.' he?he free concert is expected to 

is it requires you 
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Music retailers In the capital are counting the cost of last month's bombings, with some stores reporting a downturn of up to 30%. e rest of retailing in the West End, whicli according to the London Retail Consortium was 1 last month compared to July 2004, leading chains HMV and Virgin and smaller indie stores :ounting tlie cost of last 

3 lU H"«nnnbitîno,v for Kincaidis the fac't that, prior to 

L* 

Since both July attacks took place on Thursdays, each subséquent Thursday - previously a good trading day for Virgin - has remained unusually quiet However, Kincaid does point out that stores in suburbs of London, such as Croydon, Bromley, Watford and Bluewater Shopping Centre, have ail had an upturn in sales since the bombings, although lie adds it is difficult to calculate whether this has offset the sales fall in central London. At HMV, a spokesman says the bombs and fear of further attacks 

he says. -Robin tooksomething of don^t think we can do it 

Live sector in Popkomm spotlight si. 



lorïs retailers 
liave had an impact on sales, but a quiet rclease schedulc bas aiso net lielped. "There bas aiso been some impact on Thursday; it is tlie same as people's refuctance ta get on public transport," he says. "We liad Coldplay and The White Sti ipes a couple of months ago, but since then it lias been a relatively quiet scliedule." The drop-off, aiso caused through disruption to tlie city's transport network through most of July, bas aiso had an effect on smalier central London stores. Jem at Sister Ray in Soho's Berwick Street estimâtes sales are down something like 30% since the bonibings. He adds, "It's been noticeably quieter, although we are moving so we bave been cutting back on some stock which might bave had an effect." LRC director Kevin Hawkins says the number of West End retailers that expert business conditions to improve fell to 42% in July (from 55% in June). 
- like Kincaid - are optimistic that shopping activity will pick up if no more attacks happen and new product starts hitting the shops. Kincaid says, "We bave Goldfrapp this week, then Kayne West next week and then it starts picking up in September." 

Roll-out challenges highly local market dominated by mobile downloads 

Appie's iTunes aims to ignite 

Japanese download sector 
by Martin Talbot Anyonc who doubted the transfor- mational power of Apples iTunes Music Store should be duly con- 
the service launched in Japan a fortnight ago. 
Tokyo iaunch - which saw a per- 
had sold 1m downloads. Not had for a market which, previously, had seen total market sales of around 800,000 a month. It was the most explosive launch for any iTunes launch any- where in the world and ail the more spectacular in a market where PC downloading had previ- ously failed to take off. Data collated by Jasrac - the market's mechanical and perform- ing rights organisation - indicates that income from PC downloads was worth ¥190m (£lm) in 2002, 

the market's love of karaoké - a' 
oncert excerpts. It is 

Walking tzill: Apple pushes 1 

ut, one clear ques lins over Appie's first step in n - Steve Ji 
pefhaps, but "hockey stick 

Shigeo Maruyama, the former chief of Sony Music n Japan - who says streaming, in particular, is almost non-existent in the market - believes the low impact of PC- based digital business is partly attributable to relatively low péné- tration of PCs in the market. Indeed, Economist data indicates 

Label Mobile i market which has subsequently exploded over the past year. Today, some 20 labels contribute to Label Mobile across five différent sites. 

of Jt PC in 2004, compared to 70.9% in the US, 62.1% in Swe- den, 55.6% in South Korea, 43.1% in Gennany and 40.6% in the UK. Even those who do own PCs appear reluctant to use thcm for downloading, with many attribut- ing this to Japan's reluctance to embrace crédit cards. Some believe Japan's down- loading sloth has not been helped by the tactics of the key record companies in Japan either. In April 2004, in response to what Maruyama calls "huge digital pira- çy", 17 Japanese labels majors and indies - Label Gâte, a designed to act a oftheir digital rignts. In creating such a unit, the labels became "too protective of rights and too slow getting thcm into the digital channcis", says Maruyama. Whether the arrivai of iTunes will open up this market is a moot point. While some believe iHmes will creale a short-terra boost for PC downloading, others, sueh as Universel Music président and 

huge m companson with ringtones already spiralling, while the 3G explosion is expected to send realtones and full-traek downloads into orbiL 
for almost 90m mobile phones, more than one-third of which are 3G, with DoCoMo, au/KDDI and Vodafone as the three leading sup- pliées. Market research indicates that music makes up 54% of ail mobile entertainment revenues, with 75% of ail mobile phone users and 91% of teenage girls ail having downloaded a ringlone or a mas- tertone; in turn. Record Industty Association of Japan figures indi- cate that the ringtones market has remained steady over the past two years at around ¥123bn (US $l.lbn), while realtone unit sales increased from 

The launch by mobile provider KDDI of full-track downloads last 
the first month afler launch, the operator claimed some 1m down- loads; by Mardi, this had lopped 2m a month. Ail this despite the fact that the tradilional price of downloads is put in the shade by ringtone and real tone prices. Appie's iTunes 

price points of «50 (80p) for 90% of ail repertoire and ¥200 (£1.06) for the other 10% - the latter being doser to the standard price in the 
¥300 (S^r   and realtones, while full-tra< mobUe can cost   (£1.60 to £2.13) and upwards. 
tones, realtones and ringback 
price cover version downloads of the top hits, instrumentais with additional lyrics - plugging into 

mobile operators who are getting in on the art, either. In June, MTV Japan acknowledged mobile as a broadeast médium by launching MTV Flux, a service which will allow KDDI subscribers to pay ¥315 (£1.70) a month to subscribe to a wealth of content, in addition to a per download charge of ¥300 (£1.60) and above. As part of the offering, MTV has aiso launched a sériés of part- nerships which see it commission- ing bespoke animated promos for tracks by established artists - one of the first partnerships Is for local superstar Utada - which con- sumers will be able to pay to down- load. with revenue split between the broadeaster and the label. MTV's experiments in the world of mobile are likdy to hdp the broadeaster formulate an international strategy in the area, with such services likely to be rolled out into Korea and Thai- land, as wdl as inevitably influenc- ing moves dsewhere in the world. As in so many other areas, where Japan leads, the rest of the world follows - aside from the PC download sector, of course. marlin@niusicweel<.com 

New licensing law Don't put your business at risk - act NOW! 
If you sell alcohol, put on public entertainment, theatre or cinéma, or sell hot food after 11 pm, you need a new licence - even if you already have one. 
The 6 August deadline for automatically presetving your existing licence conditions has now passed, but it's not too late to submit a new application. Some businesses will need a licence for the first time. 
The application process will take time and you must apply now. You must have your new licence in time for 24 November 2005. If you leave it too late, you risk dosure or prosecution. 
For an application form, contact your local authority licensing team. 
Need help getting started? Not sure if your business needs a licence? Call the national licensing information line; 020 7072 7447 (Mon-Fri, 8.30am-5.30pm, calls charged at standard rates). 
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Putting Paul McCartney together with top producer 
Nigel Godrich resuited in plenty of creative tension - 
but it ail helped to make what could well be one of 
his best solo records in years. By Pau! Williams 
"You say yes, I say no," began Paul McCartney as he opened nightly on his last world tour vvith The Beatles' hit Hello Goodhye. But the words could equally reflect what turned into a somewhat tempestuous relationship with his forthcom- ing album's co-producer Nigel Godrich. As a central figure in the most influential and successful band of ail time, the UK's richest musician and one of the biggest live draws on the planet, McCartney is used to getting his own way. Yet he encountered more than he bargained for when he agreed for Godrich to co-pilot his first new studio album in nearly four years. McCartney found him- self facing an unfamiliarly equal voice in the studio, who was willing to tell the legend if he did not think his songs or performances were up to scratch. But the resuit is arguably the most exhilarating Macca collaboration since he joined forces in the late Eighties/early Nineties with Elvis Costello on albums such as Costello's Spike and his own Flowers In The Dirt and Otf The Ground. In his new album, Chaos And Création In The Back Yard, McCartney has produced recordings that stand up with some of his best post- Beatles output. Godrich was recommended to McCartney by Sir George Martin, who k retired from producing after overseeing Elton Bfc John's Candie In The ■i Wind 1997. 

McCartney knew about some of his previous work with the likes of Radiohead and Travis, but wasn't aware of his involvement. "I bought OK Computer and Kid A and I enjoyed them, particularly the sound," says McCartney. "1 always thought, 'Wow, whatever that is, it sounds amazing.'" Before the pair got together, the Beatles leg- end had already been prepared for Godrich's strong personality. "People did warn me about him," recalls McCartney, "and he told me him- self, T know what I like and what I don't like'." It certainly took little time for Godrich's strong personality to become apparent when it came to recording at Rak and Air Studios in London and Océan Way in Los Angeles; one of the first key points came when he persuaded McCartney to play druras on some tracks, then guitar and, ultimately, to break from the band who had played on his last solo album, 2001's Driving Rain, then toured with him. "It was sad and embarrassing for my guys to say that to them, but I blâme Nigel," quips McCartney. "They were very cool and said, 'Whatever it takes to make a record, we'll be playing it live, so we're cool about it.' So that was it and, having decided to work with Nigel, I at least had to take his advice." Although other musicians do play on the album, McCartney's multi-tasking echoes 1970's McCartney - his first solo outing - and McCart- ney II10 years later. Certainly, the organic teel of that first album is évident on the new set, its sim- plicity counter-balanced by twists iucluding McCartney's contributions on block flûte, har- monium and flugelhom. Parlophone managing director Miles Léonard believes it is Godrich's success in encouraging McCartney to multi-task that has created a more Personal feel to the set. "It's very exciting, because it's something that is unique," adds Léonard. "There's a possible element of risk for Paul, but I love the idea of what can be perceived as two extremes coming together; that some- tanes encourages creativeness. It's exciting that Paul, even at this stage of his career, still likes to be pushing the boundaries." After dispensing with his band, McCartney discovcred his usual tight control over what songs to record was being challenged by 
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Godrich. "Ifs a good producer who can see what you're capable of and knows his own mind," says McCartney. "With certain songs I offered up he'd say 'I don't like that one.' At the beginning I was a bit miffed and said 'What do you know?' and I could bave pulled out, but that didn't make sense. "I had agreed to work with him, so I thought I should at least hear him out." Challenging the songwriting output of a man who penned Yeslerday and Eleanor Rigby takes some guts, as McCartney openly acknowledges. "That is one of the difficulties that I face," he says. "Someone might just go along with me because they think l'il know best or they're frightened to say what they think, but I thought, having talked to Nigel after the album and read- ing some interviews he's done subsequently, that he was very aware of that." And McCartney is honest enough to admit that some of his previous solo albums would have benefited ffom a strong voice pulling him up on songs, in some cases, so below par that even the man who wrote them now fails to recall them. "Definitely," he confesses. "If I can't even remember how the songs go, it's pretty pathetic after I spent months doing them." The biggest arguments of ail erupted over the song Riding To Vanity Pair, the album's longest track at a little over five minutes and easily its most complex, a track that ended up about 80% différent from the version the former Beatle originally presented to his co-producer. "It was one of the ones Nigel didn't like, but I liked it and wanted to pursue it and in the end I said 'What don't you like about it?' We went through it line by line and I changed bits and the funny thing is now it's one of those tracks I real- ly like," says McCartney. In contrast to Riding To Vanity Pair, Jenny Wren is Macca at his simplest, a song described by its writer as a "daughter" of Blackbird, the standout ballad from The Beatles' 'White Album'. "I had been playing Blackbird and been enjoying the style of it." he says. "Ifs the only one in my repertoire that has that particular style and, rather than leaving it as an only child, I thought it would be nice to revisit that style, which is basically a melody line and a bass line coming together. "1 started messing around with that on a day oflf in LA, recording at Océan Way. It was a nice afternoon and I drove up into the hills, took my guitar with me, starting picking around with my ideas and I got the genesis of Jenny Wren and I went back to the house to fil) it in, It was nice the next day to go in the studio with a new song." The recording of the album was at a somewhat leisurely pace, with around four months of stu- 

dio work spread across two years. In this, McCartney shared Godrich's détermination that, no matter how long it took, the end resuit would be an album of which they could both be proud. "I said to myself T'm going to make a good album' rather than, 'Fingers crossed, I hope PU make a good album'," notes McCartney. Godrich is convinced that is what the pair achieved. "When Paul and I got together, we had a common goal," he says. "We wanted to make a great album that was true to Paul. I think thafs exactly what we did." Godrich's enthusiasm for the album is further underlined by Parlophone's Léonard. "When I first went to the studio in Océan Way in LA to have a listen to the final mixes, you could tell on Nigel's face how excited he was. And there was tension in the making of the album, but tension that was for the benefit. The songs are incredi- ble; ifs a very honest, organic album." McCartney was so unwilling to be rushed that original plans for the album to corne out earlier, accompanied by a tour, were pulled when he insisted more time was needed. "There was a moment we guessed when we might be finished and, because you need such a long lead time with records because of touring, I half agreed to go on tour at the end of last year. Sud- denly there was a rush and I was in a meeting with ail my people, who were saying TouVe got to have the record finished this week,' and I thought "Wait a minute, Pm getting a bad feeling about this.'" The control over the création and timing of his output he now exercises ail rather contrasts sharply with the early days of The Beatles when, in their first full three years with EMI, they 

Search for new fans Winning a place on the Radio Two A-list might be par for the course for Paul McCartney, but he is now finding himself in previously unchartcd territory - London alternative station Xftn. Since his new album's lead single. Fine Line - which is commercially released next week - was first played on the station on Lauren Laveme's drivetime show, it has been added to the playlist, while breakfast host Christian O'Connell named it record of the week and DJ John Kennedy interviewed the singer. "If this weren't Paul McCartney and just a new band we'd say There's something in this'," says Xfm head of inusic Nigel Harding. More cxpectedly. Radio Two recorded an întimate perfonnance at the Beatles old stomping ground of Abbey Road Studio 2 earlier this moirth for broadcast on September 17 Xfm support and exposure in the past 18 months at Glastonbury, Live 8, as an NME cover star and guest appearances on Radio One plus continuing sales of The Beatles' 1 rétrospective, have placed McCartney in front of new, and sometimes younger, audiences. "His profile has grown in areas of the média we expect our audience would be aware of," says Xfm's Harding, who notes the Nigel Godrich connection was important in raising his station's interest "Ifs not the same with The Rolling Stones - they've made a great new album, but their music wouldn't quite make sense on the station because they're still seen in a dinosaur category." Parlophone's Léonard suggests the Godrich collaboration has highlighted that McCartne/s music remains fresh. "There's the fanbase that will really enjoy the songs and mélodies and craftsmanship of the songs, but there's enough in this album to excite a younger audience," lie adds. McCartney's introduction to a new audience is acknowledged by the artist himself, who highlights Glastonbury as a high point. "It exposed a lot of différent people to me and I remember a lot of young people and seeing people in the audience who were about 10 knowing the words to ail The Beatles songs," he says. 
would annually produce two new albums and countless non-album A- and B-sides. "It's like chalk and cheese," says McCartney. "We used to get rung up with The Beatles by Brian Epstein and he'd say 'You've got two weeks from now, you've got a week off because the week after that you're going in to make an album. You and John have got to write the album in the week off and we'd say 'Greaf. But that changed eventually." As it is, Chaos And Création In The Back Yard will hit stores on September 12, a little under four years since McCartney's last studio album, Driving Rain, which provided something of a commercial low for McCartney, arriving at 46 in its only week on the Top 75. Although his double live album, Back In The World, took him to five and 160,000 UK sales after release in 2003, it was his worst performance of an album of newly composed material since Wings' Wild Life stalled at 11 in 1971- The new album will previewed on August 29 by the uptempo single Fine Line. Meanwhile, the live circuit will continue to keep him busy, with a 37-date US tour starting just three days after the album's American release, not to men- tion probable European live dates next year. For McCartney, while the experience working with Godrich was sometimes difficult, the end resuit is an album he believes stands up as a strong piece of work. And, at the. end of it ail, the two of them are friends. "He's a cool guy, he's a man with a strong opin- ion," says McCartney "It's good to work with someone like that. Although we had a couple of rows along the way we smoothed them out and realised we wanted the same thing, which was to make a very good record." 
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London's live music scene has experienced many peaks 
and troughs, but at the moment things are looking up. 
Here, a panel of experts offer opinions on the state of 
the capital's venues and how the year has gone so far 

Capital 

timesfor 

London 

From Live 8 and a prolifération of open-air events in London's parks, through to sweaty gigs in the back rooms of pubs, the boom in the capi- tal's live music scene shows no sign of abating. Whether spurred by a new génération of gui- tar bands, a resurgence of interest in "héritage" artists, the explosion in digital downloading or a simple reaction to moribund TV talent shows, the facts are prctty clear; recent statistics from Lloyds TSB estimate that UK residents spend £4..3bn a year attending live music events. So, to coincide with our London Venue Map, Music Week has canvassed people in the city's live music fraternity to find out what the last year has been like for them. the challenges ahead and who would be on the dream ticket to play their venues. Full transcripts are available on wwnv.musicweek.com. 
Best gig What's the best gig you've put on in the past 12 months, and why? Stuart Galbraith: head of music promotions, Clear Channel Live S. It was the biggest show ever, put together with sue weeks notice and with a llne-up never to be repeated. Laurie Pegg: venue manager, ULU Arcade Pire, without a doubt. The venue was packed, the guesllist was ridiculously huge and the atmos- phère in the venue was amazing. You could tell everyone knew that this band were going to be spécial and the performance they gave was just something else. Tt was one of those gigs that you feel privileged to say you were there because you know it wil! never be repeated. Peter Tudor: director of sales and marketing, Wembley Our Prince's Trust benefit "Produced by Tïevor Horn" was prelty spécial last Novem- ber (with Grâce Jones, Seal, Usa Stansfield and Pet Shop Boys among others), and Madonna was stunning last summer; but the most extraor- dinary gigs this year have to be the David Essex/David Cassidy/Osmonds/Bay City Rollers 

. . tour that came to the Pavilion for two sold-out LondOtt IS nights of ladies of a certain âge in June. Definite- a cultural iy an experience! hotspot Mark Johnson: head of live bookings, Koko u/rfh en ' Coldplay: a stadium band playing an intimate SO venue like Koko was spécial. A beautiful evening. many Charlie Raworth: managing director, Bush Hall strands of 'n April on consécutive nights we had Madeleine - Peyroux and Emiliana Torrini. Both were keenly anticipated with intimate and beautiful sounds Si-veF°rs!cr that ideally suited the venue, Carrie Davies: bookings & promotions manager, Halfmoon Putney Booster. We knew they were being targeted at a young Busted/McFly market and it was in the same week as they first played TOTP, but to our surprise they were just asimple four-piece rock band (no clicks, no backing tracks, no gimmicks) and played a storming set to a packed adult crowd. Martin Wissenberg: events programmer, The Spitz The Necks. One of the best gigs IVe seen. Be Rozzo: managing director, Barfly Best show this year would have to be the Kaiser Chiefs' Car- ling Session - amazing! Allan North: managing director, Plum Promo- tions (Marquée, Betsey Trotwood, Water Rats, Plan B) Probably the show we did with The Magic Numbers as our launch for the Marquée. We'd been doing shows with them for a couple of years, including tiny shows at the Betsey and we got to know them well. We were launching our new venue that night and they had just been signed to EMI that day, so it was a big event for everyone. I felt a mixture of exhilaration and exhaustion because what we'd worked for was finally bearing fruit. The band felt the same fi-om their perspective so there was a unique atmos- phère on the night. They also gave us a crédit on their album, which shows they havcn't forgotten. Chris Alexander; bookings manager, London Astoria Strapping Young Lad at the Astoria on June 5. It was the heaviest and most musicallv 11 have ever seen. 

Bill Marshall: général manager, Shepherd's Bush Empire KT Tunstall - she was lovely and thor- oughly excited about the prospect of playing here. We're really looking forward to having her back again in October. Steve Forster; group opérations director, Acad- emy Music Group The run of four consécutive Pixies gigs at Carling Academy Brixton back in June 2004. They are such a séminal live band and these shows were the most anticipated reunion gigs in the Capital for a long time. They certainly lived up to their réputation with a run of différent sets every night, that just shows the extent of how many great songs they've had. Barry Everitt: promoter, The Borderline Ram- blin' Jack Elliott in February was one of those spécial Borderline evenings. He's a living legend, the man who walked with Woodie Guthrie and Bob Dylan, and he certainly lived up to his name as his story-telling led the audience back into the Sixties. On the electric side of our music, Chuck Prophet's two-night residency here was a mas- terpiece of hot guitar playing, but, again, last week's Wire Daisies show was very good. Andy Inglis; promoter, The Luminaire King Cré- osote and The Earlies because I got to see one of my favourite artists in my own place and was plcased to see that a drum kit, percussion, cello, ténor sax, tuba, guitar, double bass, wurlitzer, hammond and an accordion fitted on stage. 
The live boom The capital's boom in live music seems to be continuing, why do you think that is? Stuart Galbraith; Clear Channel The live boom is aci oss the country. Gigs still offer great value for money comparée! with other forms oCentertain- ment The prolifération of music through things such as the iPod has made the appetite for live music stronger. Peter Tudor: Wembley Arena Thcre's a terrifie lange of talent and loads of exciting places lo see em oing their stuff. And the audience is 
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Mostpeople in london arekeento get back to normal and showthey won'tbe intimidated 

growing, with established acts attracting new fans and people who went to gigs in the Sorties and Seventies showing no signs of stopping. Look at Cream's phénoménal Royal Albert Hall run in May. Be Rozzo: Barfly I think people are craving the real deal after being force-fed too many TV- raanufactured disposable artists. Bill Marshall: Shepherd's Bush Empire There is so much in the way of emerging British talent that consolidâtes London's strong position inter- nationally and, right now, there are lots of strong new acts coming through that are backed by a prolifération of established ones. Steve Forster: Academy London is a cultural hot spot, with so many strands of music - not just the obvions guitar music that people associ- ate with live music. There's a real weight on new performers across a whole range of styles that are really starting to make an impact and that's why London is such a focus for the music world. Andy Inglis: The Luminaire A lack of good youth 
Terrorist attacks Have July's bombings affected the live market? Stuart Galbraith; Clear Chanuel In the very short terni it was veiy bad. We had Queen and REM playing in Hyde Park on July 8 and 9 and both of those had to be rescheduled to a week later. That meant more than 30,000 refimds for people who either couldn't make the new dates or who didn't want to travel into central London. But since then the eft'ect lias been negligible. Laurie Pegg: ULU Not really. Obviously, around the time of the bombings everywhere was a bit quieter, but it seems to be pretty much business as usual. As il should be. We have been closed for the summer and I see the only real change we will feel as a venue will be operationally - obvi- ously in terms of searches and safety checks we will be more rigorous than ever before. Martin Wissenberg: The Spitz The first week 

after both the bombing's was really bad. Other than that the effect lias been negligible. Be Rozzo: Barfly For about a day! Music has and always will be been a tonic for the troops. Allan North: Plum Promotions Well, when two of your venues are in the King's Cross area and the other in Leicester Square, this is inévitable. But most people in London are keen to get back to normal and show that they won't be intimidated so unless, god forbid, we have more terrorist action, I don'tsee it as a long-term problem. Steve Forster: Academy No major effects so far. Certainly shows that were scheduled to take place on the day, such as The Prodigy in Brixton and Nate James at Shepherd's Bush Empire, were cancelled. These shows were ail resched- uled swiftly, so there was no such downturn from artists coming to perform in London either. Barry Everitt; The Borderline The younger music lover is still coming to the shows, but 1 would say around 30% of my more mature audi- ence are just not leaving the suburbs for a night out in London 
Challenges ahead What do you see as your biggest challenge in the12 months ahead? Stuart Galbraith: Clear Channel The challenge is to sustain the growth we have and to increase Clear Channel's market share. We have recently been involved in the acquisition of Mean Fiddler and there will also be a challenge to assimilate that business and maximise it's potential. Laurie Pegg: ULU Our programme of events is growing year on year and we are fortunate enough that our biggest problem is going to be finding the hours to work ail of the gigs we have confirmed, as well as keeping the office running. We want to make sure we raaintain the réputa- tion and level of professionalism the ULU team has built up over the past couple of years. Peter Tudor: Wembley Reopening the new Wembley Arena after its £35m makeover in April. The place is being transformed and I can't wait to show everyone what we're achieving 
Mark Johnson: Koko Consolidating an amazing first year and striving to always improve the quality of service as a venue in ail areas and 

hopefully staying independei company branding so that w ing gig-goers a choice in what they can drink. Charlie Raworth: Bush Hall As a totally inde- pendent and relatively recent venue, we have to stay compétitive and move to a good level of sta- bility for the business so we can grow and gain some sort of sponsorship for our venue and music school. And we want more great artists to perform here. Carrie Davies; Halfmoon We still have a way to go to convince certain people that The Half- moon rocks - not everyone believes that being in Putney is one of our strongest points! Martin Wissenberg: The Spitz The fact that Spi- talfields Market is being developed and it's one big building site at the moment. That's a real challenge for us at the moment. Be Rozzo; Barfly A holiday! We're opening a Barfly Venue in Birmingham in September, that's sure to keep me busy. Allan North: Plum Promotions The new venue we are working with in Brixton, Plan B, is a big challenge. The area has always been known as a buzzy part of London, so we're hoping that bringing a quality live option to South London will be something people like the idea of. Chris Alexander: Astoria In the words of the Gibb Brothers - Staying Alive. Bill Marshall: Shepherd's Bush Empire The Empire has recently enjoyed a healthy and wide- ranging diary ofshows, so for us it will be to con- tinue attracting diverse talent, while looking at new avenues for potential business. Steve Forster: Academy For Academy Music Group, it's opening our Newcastle venue on time in October. It's the biggest building project we've taken on since Glasgow a couple of years ago, so for us, building and operating a new music venue in the North East is the most important challenge in the coming months. Barry Everitt: The Borderline The Borderline and I are starting a relationship with our new owners, Denis Desmond and Clear Channel. We now have the back-up and confidence to take Borderline artists to any venue in London, allowing us to grow with emerging artists. Andy Inglis: The Luminaire Convincing Interpol to play. And finding a good tailor. 
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The Underground: 300 capacity 
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Air Con in ail rooms 
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QSC Amplification and Martin Audio Sound, full set up for Live Music and DJ gigs 
Moving Head intelligent Lighting Rig 
Fully Badged friendly Security Team 

The three rooms are self contained or may be used together 
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John Rutter, the best-selling living British classical composer, 
marks his 60th birthday this month. Andrew Stewart talks to 
a musician who has won the hearts of choirs and public alike 

Singing the 

praises of a 

British giant 

If a wandering prophet had arrived in Cambridge in the Sixties to inforxn a young student that the ftiture was orange, odds are that the révélation would have left its récipient none the wiser. But the saying would indeed corne to pass atthe next decade's outset with the publication by Oxford University Press of Carols For Choirs Two, uni- versally known as the Orange Book by singers and choral conductors. The small volume packed a musical punch that rocked, or at least refreshed, the established repertoire of Christ- mas tunes and annual carol services. Carols For Choirs, both the book and the genre, would be the making of John Rutter's name. The 25-year-oId Clare Collège graduate con- tributed 16 striking arrangements and three sparkling new carols to the Orange Book, pièces 

that captured the passions of singers young and old. Although almost a génération has passed since then, nothing has yet appeared of the qual- ity or popularity to shift Rutter from his place at the top ofthe contemporary Christmas carol tree. Much the same could be said of his choral com- positions in général, a point reinforced by raw sales data of his published works and recordings. Essentially, he stands as the best-selling living British classical composer, an achievement that has delivered a comfortable lifestyle, but no airs and grâces, to a man respected in the classical music world for his decency and generosity of spirit. John Milford Rutter was born on September 241945, brought into the world in a room above the saloon bar of The Globe public house, oppo- 

John is so 
exception- ally kind, 
decent, honest and 
générons B.iny Holden, Select Music 

Features are edited by Adam Webb 
Baker Street station. He recalls that his grandmother, the pub's landlady, was a member ofthe Warren family, a canny East End clan bet- ter known today through the work of the boxing promoter, Frank. Music played an important part during young John's childhood, encouraged by his parents and boosted when he was accepted as a pupil at Highgate School. Rutter's schoolmates included the precocious John Tavener, Nicholas Snowman, who later made his name as founder director of the London Sinfonietta, and the pianist Howard Shelley. His fondamental skills of composition took root under the Highgate stewardship of Edward Chapman, who also over- saw Rutter's progress as organist and pianist. Rutter reveals that Chapman's guidance was also delivered to his old school friend John Tavener. "Curiously, although our styles are very différent, John and I both had our first composi- tion lessons from the same remarkable man," he recalls. Chapman believed that al] music was fon- damentally spiritual, whether written for secular or sacred purposes, "Writing for choir has been important for both Tavener and myself, probably because the school choir was at the centre of the music we made at Highgate. It was also where we met the wider musical world, performing at the Royal Festival Hall and at the Proms. That expé- rience, I think, probably imprinted choirs deeply into my psyché." Towards the end of his school career, Rutter decided to read music at Cambridge, not at King's Collège, where he felt he might be swamped beneath a flood of contemporary tal- ent, but at neighbouring Clare Collège. The insti- tutions all-male chapel choir left much to be desired by the freshman music student, who often played the organ as its singers "groaned away like the Red Army Choir". Rutter's work was first published and he made his début recording while still an undergraduate. His talents clearly impressed Sir David Will- cocks, music director at King's and a legend in the world of choral music, who invited the much younger man to co-edit the successor to his origi- nal volume of Carols For Choirs. In 1975, Rutter becarae Clare's second director of music, for an annual stipend of £350. His Clare contacts would supply the nucleus of the Cambridge Singers, aprofessional chamber choir which he founded in the early Eighties. Marrying in 1980, Rutter and his wife JoAnne would settle in the Cambridgeshire village of Duxford during a globetrotting period where he was often conducting and lecturing overseas. He would later establish Collegium Records as a cottage industiy in 1983, helping it to build into a healthy commercial enterprise. "It began by accident," he recalls. "1 was invited by the US reli- gious label Word to do an album of Christmas carols. This was the first thing we recorded as the Cambridge Singers, which comprised people who had been at Clare Collège a few years earlier." The partnership also set down two albums of English church music for Word, before the label arranged to record Rutter's Gloria as the centre- piece of an album devoted to his music. The deal was that Td make the album in Lon- don, book the artists, pay the bills and so on," says Rutter. "I managed to get the Philip Jones Brass Ensemble to corne in on the night between tours to Tokyo and Munich. Philip was an old friend of mine. He phoned the lads, who came in and played their socks off for that recording. I was on the verge of sending the master tape to America when my wife, who is smarter about these things than I am. pointed out that the contract was so structured that the day would never dawn when I would get my money back. l'd paid ail the bills with money I barely had. She suggested 1 start my own label." 



Husband and wife, inspired by the idea of releasing a recording, consigned possible label names to an A4 pad. The Rutters' baby was almost launched into the world as Triad Records, until its connotations with the criminal under- world became clear. "We thought better of that, taking advice from ail the record stores in Cam- bridge. Collegium was their unanimous choice fi-om the 25 or so names we showed them. The label was purely bom of a situation where the alternative was to be disadvantaged by another record company." The label rolled out as a mail-order business, its sales sparked by ads in the Royal School Of Church Music magazine and its North American équivalent and favourable press reviews for the Gloria album. The first stack of LPs was soon dis- patched from Rutter's garage, followed by several others. As a resuit, the composer was able to cover ail the costs and record a profit on his initial investment He explains that the advent of the CD presented a gilt-edged opportunity for the label, especially so at a time when the choral cat- alogue contained notable gaps in core repertoire. Rutter linked together the two master tapes of his Gloria album and issued the results as a CD. "Its still there in the catalogue to this day, although Tve just added four bonus tracks as a 60th birth- day fiesta." Rutter's Word recording supplied ample source material for Collegium's early develop- ment. They also generated sufficient turnover to allow the composer to record new dises, includ- ing a recording of Fauré's Requiem that won a Gramophone Award in 1984 and would put Collegium on the classical map. The consistency 

of sound created by successive générations of Cambridge Singers has become a hallmark of the Collegium label; likewise, Rutter and the small team working from a custom-built office in the garden of his home set exemplary artistic and production standards. Investment in new tech- nology, including state of the art recording hard- ware and surround sound authoring software, and the periodic revamping of catalogue titles, have also contributed to the label's striking commercial success. While Rutter's Collegium recordings caught reviewers' ears, the réception of the composer's music in his native land often betrayed critical unease with the overtly tonal, wholehearted tunefulness of his music. The Rutter oeuvre was recently assessed by contemporary music specialist Paul Griffiths in his Penguin Compan- ion To Classical. Music in the space of five Unes, closing with the leaden comment that, "His compositions include a Requiem (1985) and much else for chorus". Others have been more hostile in their reactions to a composer wedded to diatonic harmonies and mélodies with a beginning, middle and end. Conversely, Rutter's work is greatly admired by choral directors, loved by singers and audiences, and increasingly valued by radio broadeasters and record corapanies. Responsibilily for Collegium's UK sales repré- sentation and nationwide distribution passed from the label's back yard to Select Music in the late Nineties, a move that perfectly suiled the growth pattem of Rutter's company. Barry Hold- en, who brokered the deal as Select's marketing director, takes up the story. Td always wanted to 
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add Collegium to Select because I thought it would be a joy to manage and so it has proved since we signed the contract in January 1997," he says. "Collegium is exceptionally capable and they never make any mistakes. Ail the albums are beautifully produced and judiciously marketed. Beyond that, John is so exceptionally kind, decent, honest and generous." That generosity extended to Rutter's full co- opération in the making of a new recording of his Requiem, elegantly presented on Select's budget brand Naxos. The dise, performed by Clare Col- 

What Sweeter Music - Bravo To John Rutter 

John Rutter's own label One of the GREAT labels in classical ■ huge sales figures on evety tille The most performed choral composer on both sldes of the Atlantic 30 outstanding titles Almost ail titles conducted by John Rutter with The Cambridge Singers Proudly distributed by Select for orrer 8 years 

Naxos s first 
No 1 in the CIN 
Classical Chart 

RUTTER 

Produced by 
John Rutter 
60,000 sold in -Viniv«»»KÈ the UK and still 
gomg strong 
John Rutter: 
60 years old and 
still going strong 

JOHN RUTTER 
Requiem and other sacred music 
from NAXOS 

Congratulations John. We are proud to work with you. 
Anthony, Barry, David, JoC and ali your friends at Select. 

To purchase the above John Rutter COs, please phone the Select Music Orderline on 01737 645600. 
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legs Choir under Timothy Bro\vn, secured the label's first number one slot in the classical album chart. "At first," recalls Holden, "we didn't have the courage to ask John, given our other interests in Collegium. But when we did, he agreed with greater alacrity than we'd expected. He was exceptionally générons and helpful throughout. John likes the Naxos concept. He says he had cause to be grateful for affordable recordings of music on the Pye label when he was a lad. He cleverly suggested using the work's chamber n, which not only cost us less but also 

allowed us to présent its première recording, and he also ofiered to produce and edit the album. There are generally 200 sets of parts of the Requiem on hire in a tri-state area around New York, which makes John one big invisible export for UK pic," Sales of the Naxos Rutter dise have exceeded 60,000 in the UK since the albums release in 2003, a figure growing steadily at the rate of around 1,500 per month. A farther 40,000 units have been sold in other territories. "There's no reason to see why it won't axeeed 250,000 within its first five years in the catalogue," says Holden. "Ifs one of our best sellers and something of which l'm very proud." A new recording of Rutter's Mass Of The Children, again with Clare Collège Choir, is set for future release 
These successes are matched internationally and Rutter's star shines brightest in the US, where hardly an evening passes without one of his works appearing on a concert programme. He is also in demand in Japan, where the Tokyo- basedJR Singers exist on an exclusive diet of his music. The man is one of a handful of British musiciens to conduct regularly at Carnegie Hall, New York's hallowed ground for classical music, and figures prominentïy on the circuit of state- side choral conventions and singing workshops. His popularity is further underlined by the exis- tence of translations of his choral pièces into just about every singable language. Rutter's deal with Universel Classics and Jazz bas given fresh focus to the marketing of Col- legium tracks. It was established with the express aim of placing the composer's work before a new 

audience, not least Universal's lucrative "grey pound" market "The idea came from Mark Wilkinson and Dickon Stainer at UCJ, who suggested I should select carefully some of the tracks that I have made of my music to create a new collection," says the composer. The fourth UCJ Rutter title, John Rutter - The Gift Of Music: The Choral Collection, rolls out on Septeraber 19, carrying a représentative mix of sacred and secular works from the Collegium catalogue and one track writ- ten especially by Rutter for the album. "This is a rétrospective, which Mark felt was perfect for a birthday album," he adds. "Here are recordings that span more than 22 years and were made in various places that sound remark- ably consistent. Ifs a nice memento of the singers IVe worked with over the years and of my rela- tionship with the City Of London Sinfonia." Graham Southern, classical manager for Uni- versal's core catalogue, recounts how, at a recent UCJ dinner with Classic FM presenters and sen- ior staff, ears pricked up at the mention of the label's new Rutter compilation. "A few of them mentioned the volume of requests they receive for Rutter's music, pièces such as Hymn To The Creator Of Light or Look At The World," he says. "We are about to reissue for the second time one of his first recordings, The Holly And The Ivy, which we put out as John Rutter - The Christmas Album. We're running a spécial campaign on that again this autumn, on the back of The Choral Collection. My feeling is that everything he does, whether ifs new compo- sitions or arrangements of original tunes, is exqmsitely crafted and goes straight to the heart" 

Celebrate John Rutter's 60th birthday with 
'— (7 RECORDS 

Collegium Records are proud to announce three releases in a new sériés of CDs 
THE JOHN RUTTER EDITION 

définitive recordings conducted by the composer, with The Cambridge Singers and the City of London Sinfonia. 
The Sprig of Thyme This mid-pncc collection of Gloria: the sacred 

music of John Rutter The dasâc Rut mid-pricc nid Alongsidc Gloria and Rutter's most popuh pièces (including Far the Bcauty of the Earth and AU Thhijjs Bryht and Bcautifiil) arc new pièces especially recorded by die Cambridge Singers for this release - Cantate Domino, Arise, shine, W'cdding Canticlc and Hpm to the Creator of Ujjk. 

Fancies A mid-price reissue of the popular Fancies album, col- lecting together John Rutter's best-known concert works. As well as the virtuosic Suite Antique (for flûte, harpsi- chord and strings), this dise contains the three choral song-cycles Five Childhood Lyrics (for unaccompanicd choir), When Icicles Haiy and Fancies (both for choir and orchestra). 

traditional songs (formerly The Lnrk in the Clcar Air) includes John Rutter's widely performed cycles A Sprig of Thyme and Five Traditional Sonjjs, alongside Vaughan Williams' Five English Folk 
other composcrs. Now v Rutter's arrangement Searching for Lambs, net before rcleased on dise. 

Other John Rutter tides 
on Collegium Records 

include: 

Feel the Spirit Mass of the Children 
COLCD 129 

For a full-colour catalogue of Collegium recordings, please write to: Collegiui 
email: info@collegium.co,uk \v 

. Records, PO Box 172, Whittlesford, Cambridge, CB2 4QZ 
w.collegiuiri.co.uk 
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Universal Music célébrâtes John Rutter's 
60th birthday with the new album 

JOHN RUTTER 
THE CHORAL COLLECTION 

THE GIFT OF MUSIC 
THE CHORAL COLLECTION 

Over 70 minutes ofjohn Rutter's most popular choral 
works including the WORLD PREMIERE RECORDING 
of a brand new composition, '77îC Gift of Mtisic'. 

THE GIFT OF MUSIC 

ALSO AVAIFABLE 
The Collection 4720222 
Distant Land m> osvo ucj 
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Among Rutter's compositional : the most developed is his kna ' musical idea in the simplest t skill he attributes to a careful refineraent process, guided by the motto of less is more, Certainly, those who understand the musical nuls and bolts of Rutter's classic compositions will unani- mously agree on their remarkable craftsmanship. Few, however, immediately appreciate just how much work he invests in constructing instantly mémorable mélodies, apt harmonies and Rutter- esque shoring. "Very often the act of composition for me involves pairing down or peeling off the layers of the onion," says Rutter. "Sometimes veiy corapli- cated ideas end up as much simpler ones." In 1985, on the eve of his 4-Oth birthday, Rutter decided he would stop working to commission and concentrate on projects that held personal appeal. Td only once missed a deadline, because of illness, and I found that quite distressing," he says. "As a composer working exclusively in response to commissions, you're constantly walk- ing a tightrope. l'd been walking that tightrope for 15 years and felt that, if 1 did fall down on the job, it would be hard for my career to recover ffom the damage. I felt that l'd rather Work at my own pace on new projects, and my Requiem sel- ting was the first fruit of that." The 37-minute Requiem, which combined the Latin mass for the dead with English words from the Book O/Common Frayer and Psalms, grew as a deeply personal response to the death of Rut- ter's father in 1984. "He loved music but never actually learned to read it," says Rutter. "I thought that I wanted to Write something that he would 

r . have liked, where the listener doesn't have to be tverytning part of the new niusic club t0 be able t0 get lie doGS... iS through the door." exquisitely Rutter later contacted his first host and patron crafted and 'n t'le church choir director Mel Oison, who agreed to give the Requiem's première perform- goes anCe. «Mel had performed my Gloria, which was straigllt to the first piece I wrote specifically for the US and the heart ^so the ^ f I^ge
1f compositions that p f. c t, became \videly known. He held a spécial place m UniwaJ ' !ern' m-v heart-" Six months on from the work's publi"   cation in 1986, it had clocked up at least 500 per- formances in North America alone, gaining an   unstoppable momentum in the process and Ollifp extending the reach of Rutter's work throughout 7 ,, , , the US. trankly, lie S In addition to his work as composer and record a complété company supremo, Rutter remains impressively jfgj. active as a conductor, mostly of his own works or y, j . - an-angements. Recent years have seen the estab- 1 Ml lOSl m lishraent of a successful partnership with the admiration Royal Philharmonie Orchestra. The London foi' hilll band, which itself reaches the sixty mark next lan Maday, St ^ i |™ J°hn triste PaoTsCaBiedral at St Pauls Cathedra] on September 22, with a   programme uniting Tavener's brooding The Pro- tecting Veil with Rutter's Requiem. "I don't usually conduct concerts in this coun- try," says Rutter. 'But the RPO relationship lias ripened over the years, beginning with the Christmas concerts we've done at the Royal Albert Hall every year since 2000. l'm veiy fond of them and respect them immensely. They are a lovely band to work with and lan Maclay, their managing director, is as straight as they corne." 

The orchestra's boss responds in kind, paying tribute to a man known to care deeply about the well-being of the musicians with whom he works. "Fundamentally, we ail like working with John because he's such a nice bloke and a good musi- cian," says Maclay. "He's so self-deprecating and never pushes himself forward, not that he has to. Quite frankly, he's a complété star. l'm lost in admiration for him, so when this chance came up to do his Requiem in St Paul's, I thought it would be an idéal way to mark his 60th birthday." Select Music's Barry Holden echoes Maclay's commenta. "To my ears, John's music is Imagina- tive, it's mémorable and harmonious, and is sen- sitive to the needs of singers," he says. "The high- est compliment is that his works are sung everywhere from Jesmond to Japan. He believes passionately that singing brings out the best in people, and his delight is to see his music used a lot. It's not music for study by a few scholars; it's music for ail. "Make no mistake: his music cornes from deep in the heart. John has not always had it easy; he's had severe tests in his emotional life. He's lost his parents and, more recently, his young son. There's a deep soul there and a deep conviction, l'm sure he believes the world would be a better place for more singing, and he puts that into action. History is a more erudite judge than any individual critic. I suspect that John's music will still be sung, played and enjoyed in 100 years' time." Holden's assessment stands on the firm foun- dations of recent music history, which shows evety sign of delivering John Rutter's best works 
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Congratulations and 
Best Wishes 

MacnairMason 
Chartered Accountants 

Tel: 020 7767 3500 Fax: 020 7767 3600 
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Happy 60th Birthday 
John 

Hinshaw Music is honored 
to have served as a primary 

USAbased publisher and agent 
for Dr. Rutter for over 25 years 
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Success of crossover acts to be welcomed but pre-teen artists are catalyst for love of music 

The dedine of pop spells bad news 

EDITORIAL 
MARTIN TALBOT 

The graduai, but clear, décliné of the pop press over a number of years will not come as a surprise to those who keep their eye on the charts. The albums rundown has long since been dominat- ed by big crossover acts, which target the mums and dads rather than their teenage kids. And the singles chart has had similar echoes recently, with the likes of James Blunt, Daniel Powter, Gorillaz and Charlotte Church also keying into the same market. Then, of course, there is Sunday night's more mature Top Of The Pops and the arrivai of the long tail, as the over-Thirties most likely to be able to afford an iPod have delved into the catalogue archives to buy downloads in their thousands. The général décliné of good, old-fashioned pop as we knew it in the Eighties and Nineties is something that musical snobs will bail as a victoiy for good taste. But it may have serious conséquences for the music industiy going forward. Pop was how most of us first got into music in the first place. In the Seventies, it might have been the Bay City Rollers or The Osmonds, in the Eighties Adam And The Ants, Bananarama or Stock, Aitken & 

Waterman, in the Nineties Take That, The Spice Girls or New Kids On The Block. Of course, most of us moved on as our palette devel- oped - as did some of the artists themselves - but our tastes were awoken by pop. A string of pop titles - including Smash Hits and Top OfThe Pops - has catalogued this world over the years, and their declining sales over the past five years reflect a waning interest in their music. We shouldn't get too carried away, of course - Smash Hits slipped only marginally in the latest ABCs and pop is not completely dead, as the Crazy Frog will testify. But if pop does slip off the musical agenda, pre- teens will not be drawn into music in the way they have been in the past. In an era of intense compétition for their pocket money, ffom movies, games, magazines, TV, the inter- net, their mobiles, the heroes of teens and pre-teens are not pop stars, as they were for many of us. They are Big Brother contestants, Disney characters, dolls - such as Bratz or Barbie - and TV or movie icons. Ultimately, the danger is clear - that the market of tomorrow will not be drawn into music at ail. 

Why the Robbie/T-Mobile 

tie-in pushes rîght buttons 
; by T-Mobile that Robbie Williams is to act as a 'global brand ambassador" should prove a safe choice in shark-filled waters. The damage for both the 'face" and the brand in an ill-con- ceived union can be irréparable. Ever alert to manipulation by raarketers, Joe Public will not tol- erate the feeble-minded endorse- ment of products by seemingly unassociated figures. It is no longer suflicient to thrust product into the hands of the England foot- ball captain to witness a swing in high stneet sales. Indeed, associat- 

The partnership is 
underpinned by sound 
stratégie reasoning 
ing celebrities with brands in the current climate raust be a carefully considered proposition - and, first and foremost, the relationship must be relevant to the brand and the personality. The promotion itself must be créative and authen- tic to both. The dangers arc manifold. The décision by car maker Lexus to sponsor a fortheoming tour by Paul McCartney was described by both parties as "a natural fit" 

because they 'share the same phi- losophy". The négative publicity resulted from the anti-ftir trade movement - of whom the former Beatle's daughter is an ardent and vocal supporter - who took issue with the marque's use of leather. This damaged the credibility of the brand and the personality. Vodafone's décision to end a three-year agreement with David Beckham was reached by mutual consent, according to both parties. Despite an undisputed positive 
relationship was readily revealed 
no solid brand fo The recent T-Mobile décision reveals a firmer footing. Rather than choosing a public face based on public récognition, this part- nership is underpinned by sound stratégie reasoning. The boom in downloading songs and exclusive content to digital devices is a mar- ket development that will profit 

Future rock and roll excesses notwithstanding - which could really only add to Williams' rock star credentials - this looks likely to be a marriage made in heaven. Richard Thompson is chairman of Merlin Elite, a management Company for elite 

Read ail about it! The music 
press is on crest of a wave 

Rock magazines experienced almost universal growth in the ABC figures issued last week. Why doyou think this is?  Rob Partridge, Coalition Group "These figures are a testament to the UK magazines in understandirg their audiences. It might well be fashionably cynicai to sneer at the music papers, faut the UK press is still the most robust and best-read in the world - indeed, go to www.abc,org.uk to discover the international significance of these 

marginal acts, invigorating a key part of the artist development/discovery cycle. As that sti 

Surely everyone in the bu must see that download sales have a virtuous part to play in the future of music."  Paul Franklyn, Relentless "Ifs not surprising, really. That scene is thriving at the moment There are some great bands coming out of it 

James Sandom, Supervision 
"The British music scene hasn't be tliis vibrant for a decade. Bands si as Bloc Party, The Futureheads, Ka,. Cliiefs and Hard-Fi have ail had Top 10 albums in 2005, where they may only have been afforded cuit status ii a différent era. When exciting British groups appear it provides magazine editors with ammunltion to flourish, when a number of exciting groups appear ail at once the knock-on effect is an upturn in ABC fiqui— " 

Pete Selby, Borders "By and large theyVe catering towards an older. 

Simon Quance, Hyperlaunch 'Downloading is in part responsible, The ability of people to access and sample a wide range of artists and their influences lessens fans' reliance on traditional promo channels for nev 

urgence of British music across ist genres, particularly the effect of n "Brit Wave" acts such as The 
to name just a few, The 
ne influence of British music a in other markets too." 
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Forum is edited by Jim Urldn 
With Mute acts such as Goldfrapp, Depeche Mode and 
Nick Cave back in the news, chairman Daniel Huilier 
is in sober but upbeat mood about the tasks ahead 

togoing about thingsla" day^to 3 

In some ways I feel rmpartof 

periodoftime,sothey tend tobe the people l'm attracted to in the first 

fee™bac™wldche helped, 

DOOLEY'S DIARY 

Sony BMG man is 
set to celebratc 

increase.. fuelled by recent successes - induding James Blunt and Daniel Powter - Warners UK staff will by in jubilant mood tomoirow (Tuesday) when they unité for a first-ever company-wide day out Around 280 people from WarneFs record side, Warner/ Chappell and Warner Music International will have the run of Chessington, with the fun induding a staff It's A Knockout, using the original props from the now-defunct 

R:Sr 

single and album online - the first full wI^tl^ST digital releases by the legend, barring the form?"... As most of the industry 

Phillips, U2 tickets for supplied by The Edge. 



Contact; Mai ia Edwards, Music Week Classiflcd SaJes, CMP Infomiation, 8th Floor, Ludgatc Housc, 245 Blackfriars Road, london SE19UR T: 020 79218315 F; 020 79218372 

Category Manager - Music 

a^son'wfl 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board; £18 ima 4cm x 1 co!) Spot colour: add 10% Full colour: add 20% AU rates subjecl to standard VAT 

The latest jobs arc also available online 
IT-iMiKlrrfn; nwisdwlftwtfor publication the Swing Mooday (space perniittmg). Cancellation deadline: lOam Wednesday prior ta publication (for séries bookings: 17 days prier lo publication). 

Find your next job at 
www.musicweek.com/jobs 

On Demand Distribution Ltd ndon, UK Demand Distribution Ltd D2). a leadlng Worldwide dislributor o( I   fulltime Transactional Lawyer and a (ulitii  'uwyertoioinlhe london office. The poi ' ' excellent opportunity to join a rapidly growing c 

partners, payment galeway 
Transactional Lawyer «0,000. Eeo.ooo The position will primarlly involve negotiating tra exlsbng and pto—    
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