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Everything to play for as suppliers unveil heavyweight album schedules for autumn season 

Close battle for Xmas crown 

Universal and Sony Even the indie sector is looking presented their autumn priorities of new product and repackaged 

^ ,h^ Penman believes the 
tour last year and he is hoping to see a boost in sales. -Sony BMG 

S otbig 

Faders turn up 
Stateside volume 
UK act Tlie Faders are set for a high-profile launch in the US this year after signing a deal with Polydor's US sister label Interscope, which will release their début album Plug In + Play, nie trio, whose début single No 

Sleep Tonight was released in the UK in March, will also feature in the new season of US teen show Veronica Mars, which is due to air in the UK on Living TV in October. In the show, they will perform two songs at the hlgh school proin and the network has decided to re-shoot scenes from the video for No Sleep Tonight, to incorporate characters from the show. 

The group have also landcd valuable sync deals in the US, where No Sleep Tonight will provide the commercial soundbed in the TV campaign for Cingular Wireless, the first mobile network in the US for which the new iTunes-compatible mobile phone Motorola ROKR will be available. In addition to the phone sync, two 

recorded for the new EA Games Sims 2 Nightlife game. "We knew that this record was great and the band was a fresh proposition," says Polydor joint managing director Colin Barlow. "It has just taken time to develop and I think now we're going to see this record explode." Polydor will release a new UK single from the band in January. 

Motôrhead go in 
for the Overkill 
MW pays tributeto the rock 
act, who are marking their 
30th anniversary with a 
slewofCDreleases,a DVD and a tour p9 
Gadgets spread 
Cfirïstmasjoy 
Retail will get a festive shot 
in the arm from technology 
such as the IPod Nano 
and PlayStation 
Portable p20 
Live scene setto 
power DVD sales 
This summer's buzzing live 
music line-up has fuelled 
demand for DVD releases 
such as Uve 8 this 
autumn p23 
For the iatest news 
as rt liappens, loq onto 

76669 776105, 
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Fax 01858 434958 o«er. 
To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

> 'One of the most fascinating aspects of this year ^ be 

battle of the big guns as we approaçh early Oecember and 
the Christmas lock in' - Editorial, p^o 

Your guide to the latest news from the music industry 
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Sanctuary selfs 
publishing office Sanctuary is clc publishing division afl catalogue to Music " 

were not part of its "360 degree" model, lias already let publishing staff go or integrated them into other parts of the group. O Whitfîeld Street studios has brought in business recovery experts William Tumer and Kevin Murphy of Chantrey Vellacott DFK to act as joint administrators just weeks after being put up for sale The administrators vvill 

proceedings against online retail Wow for breaking a previous court undertaking, in which it agreed to stop importing cut-price CDs and DVDs. The BPI says that it has evidence that CD Wow has continued to import cut- price material from south east Asia and is selling such material on its UK- based website. • Digital music sales helped Universal Music Group announce a massive hike in eamings for the first half of 2005. UMG raised eamings by 178% to €142m (£95m) in the six months ending June 30 2005 compared to €52m (£35m) for the same period last year. Revenues for Vivendi Universal's music division were also up by 6% to €2bn (£13bn) in the latest period, • The BPI has shut down the largest counterfeit CD and DVD factory Eurape and ductwitha street value of £lm. The raids, which took place at a private address in Southall, London, conduded with the arrest of three Asian maies, • US singer-songwriter Tom Waits is taking légal proceedings against General Motors and advertising agency McCann Erickson for allegedly broadcasting TV advertisements that used an impersonation of bis singing voice as a soundbed. ® Expérience Hendrix was back in London's High Court last week seeking to stop Purple Haze Records from 

This week we aslc Impala's bid to overturn the EU Commission's décision to allow Sony and BMG to merge reaches the Court Of First Hcaring tins Thursday. But does the indie group stand any chance of winning? 

 ve asked: Is Madonna's décision to lead off lier new album with a prc-rclease riiigtone a brilliant marketing ploy or devaluing her music? The results were; 

artist lias agreed with Starbucks. Columbia-signed Dylan will exclusively release his live album At The Gaslight 1962 through the coffee shop chairi • US royalty collection society BMI reported a $56m incre to $728m for the fiscal year 20041( 2005. It marks the first «me that a collection society has collected more than $700ni in one year. O Simply Red begin re-recording their back catalogua p6 

PRS poaches 
former minister • The Performing Right ! 
Estelle Morris to its governing board as external director. The PRS hopes Morris will assist the Company as it goes forward with the économie challenges of new technologies. 

WarChild misses 
ouf on chart • Help; A Day In The Life will not figure in the Officiai UK albums chart until after its physical release through Independiente on September 26. War Child's retail provider 7 Digital was expectiiM 150,000 tracks to have been downlcaded by yesterday (Sunday), induding 6,000 whole albums, to the value of £80,000. However, 

2004 against Purple Haze id its proprietor Lawrence bid to stop the 

® Borders is looking to raise its game in music. p4 • HMV Canada lias removed ail Bob Dylan repertoire froin its shelves in 

® Music and DVD retailer Music Zone lias appointed Nick Standing to the newly-created raie of retail director. He joins Music Zone from Retail Variations, owner of gift retailer Past Times, wliere lie was trading manager. • Yahoo Music Europe director Ferguson and Sony BMG :e président digital Thomas will be among the names at 25 5 Music Tank session at Association in SW1 wliether the digital âge has the dévaluation of music. The keynote address will be delivered by MCPS-PRS Alliance group CEO Adam Singer and Gewecke. • Broadcasting union Bectu (Broadcasting Entertainment Cmematographers and Theatre Union) ' outrage over plans by 

one to date, while also entering at i In Austria, Denmark, Germany, tlie nNetherlands and Switzerland. It IJamves at three in France and the I '• MTV is backing the release of Franz Ferdinand's second Domino album You Could Have It So Much Better with a sériés of initiatives, including the streaming of the album week before release and the broadeast of an hour-long live show. • Organisera of the In The City conférence, which takes place in Manchester between Octobcr 1 and 3 have announced détails of an Urban Unsigned compétition, The !   28 to 29 showease will présent 41 acts to a number of label executives with 15 of the acts selected to perfonn at The Best of In The City Unsigned at the Manchester conférence, O Virgin Megastores is to extend it custpmef loyalty scheme Addict to students with the launch ofStudent Addict 

30 radio ani 2 MUS1CWEEX 24,0905 

 nJ.,.a.cKing Of The Mountain is to be debuted after the lOam news on Ken Rmra'c Radio Two programme this Wednesday.lt will bereleased as a single onOctober24, • A new John Lennon documentary. 

which includes interviews witli his closest femily members, will air on Radio Two on October 9 on what would have been his 
O Hoinechoice, the digital entertainment network, lias launched V:MX Rétro, a new music channel in its V:MX femily. The new channel will feature classic music videos from the Sixties, Seventies and Eighties and will extend ViMX's interactive service. • The Box is to join the Government- funded Dont Trigger campaign by screening a two-minute anti-gun- 

Virgïti Digital 
pings into live O Virgin Digital is targeting London's live music fens by linking up with multi-media promotions company Bigtime.tv to support a sériés of gigs across the capital. Virgin will offer free concert tickets and free downloads of acts playing in the London Now 2005 initiative, which will rur for the next three months from today (Monday) and will take m 30 gigs during the first month alone. O Absolute Radio is handing overfull control of its rapidly-growing Liverpool station 1076 Juice FM to the station's fellow co-owner Ulster Télévision (UTV). UTV Radio, which already owned 37% of Juice, has now taken 100% ownership of the station after buying out the shares owned by Absolute Radio and German istfor an undisclosed sui 

Kom: signed all-in deal with Virgin 
• EMI's Virgin Records lias signed rock band Kom to a similar deal to the majoris graund- breaking arrangement wi ' 

past, iTunes will be putting in its first appearance at Aiin's expanded distribution day on September 28. Twenty-three other companies will host 15-minute présentations on their businesses and other issues of the day. • The Galaxy Network is to be tlie officiai radio partner for the Mobo awards, which take place at London's Royal Albert Hall this Thursday. ® In Tlie City links with iTunes Music Store. p4 
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Physical format regains compétitive edge, as majors commit to doubie-sided dise roll-outs 

DualDisc rattles retail applecart 
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Sparks fly between Napster and Yahoo at busy Popkomm 
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Gorillaz' first live show is part of build-up to 2007 event 

Manchester festival 

to push new musk 

by Robert Ashton Manchester is to prortde an inter- 

^ rock to conterapo- 
international Festival. We re veiy focus on new music, and will pre- event is ail a excited to be getting ail the guest miere original work by interna- nal work, it 

Mercury links with top PR 

CONFERENCE REPORT 
SONYBMG 

Borders plots growth 

to take on "big boys' 



0 The Concert For Bangladesh raised 
the benchmark for what artists can do' 
- Quickfire, p29 

In The City recruits mines 

to promote unsigned acts 
In The City is reinforcing ils prés- ence at the cutting edge of tech- nology at next month's conférence after signing a deal with Apple mines. From tomorrow, (TUesday), the world's leading digital music service will make available music from 63 unsigned bands which are playing the Oclober 1 to 3 evenl, via an ITC-branded link on its site. Thacks can be downloaded individually for 79p or bought as an entire ITC Unsigned 2005 album. ITC bas always boasted a heavy new-tech presence, result- ing in the spin-off ITC Interactive, and co-founder Yvette Livesey says she has been trying to get the download service involved for a number of years. "It's fantastic; they work perfectly with us," she says. "We're now trying to get hold of ail the managers of the unsigned bands to get their tracks digitised." This year's conférence, which will see appearances from Tommy Boy Records founder and CEO Tommy Silverman, Sire Records founder Seymour Stein and a live 

where In The City Of The Angels - - the LA-based event - will take place, but it is scheduled to fall in the calendar around the famous Coachella Valley Music Festival near Palm Springs, which takes place in April. She adds that she a; thert n the 

video link with former Sex Pistol - and now Los Angeles D.1 - Steve Jones, is also about to be launched 
with Livesey and her ITC partner Tony Wilson already planning an ITC event in Los Angeles next year and in Australie 
tic conférence. The pair experimented with a small ITC in New York two years ago, but are now stepping up a gear to take the UK music confér- ence to new markets. Livesey adds that the pair are still planning 

US market for the ITC's brand of A&R-friendly conférence. "The New York show was not an annual event, we went on the back of a trade show, but we proved it could be donc," says Wil- son. "We now want to see if we can work on an international scale. We've always had a vervgood rela- tionship with the US and Ameri- 
Radio One. which is headline média partner at this year's event. will also be hosting one of the 18 ITC unsigned gigs at the Life Café on October 2. The bands perform- ing at this show were chosen via a listener vote on various OneMusic shows last week. The station will also broadeast a spécial Lamacq Live gig on October 3 from the Academy II fealuring Nine Black AIps, Arctic Monkeys and Forward Russia. 

Remix album provides platform for 
launch of new R2-bacl<ed material 

Mode break 

new bar riers 

by Stuart Clarke The phénoménal success of last year's Depeche Mode remix collec- tion Remixes 81-04 has created a platform for the launch of what many are predicting will be the band's most successful studio album in years. PlayingTlie Angel, the follow-up to 2001's Exciter, is their Uth studio album and the next chapter in what has been an 
Mute founder and chairman Daniel Miller, who signed the band in 1980, says the success of the remix set formed a key part of the launch platform for the new album. "The album outsold our expec- tations three-fold," he says. "We put out the remix album to set this record up and we couldn't have asked for it to work better - it has played a strong part in our eady success with this album." With lead single Precious already playlisted by Radio Two (a first for the band) ahead of its October 3 commercial release and tslea mg ot the extremely positive, the album is also shaping up as one of the band's biggest commercial suc- cesses, Miller is confident that the 

tion of tlie band's audience whose awareness of them may have sub- sided over recent releases. "Depeche Mode have three types of audiences: the hardeore fans, the 'lapsed purchasers' and the new fans who are discovering 

album, I think we are in with a veiy good chance of winning back those lapsed purchasers. "Radio Two will give us a lot of awareness; it will let people know that the band are still around. The profile is very high at the moment and we have to keep it that way." The album, which will be released on October 17, was recorded at break-neck pace in two studios - Sound Design in Santa Barbara and Stratosphère in New York - before being mixed by Steve Fitzmorris and Ben Hillier at Whitfield Street in London. The band spent what for them was an incredibly short 18 weeks in the studio, according to the group's principal songwriter Martin Gore, in what producer Ben Hillier says was very much a conscious déci- sion to get things done quickly. "It was something I really pushed for," he says. "And it was achievable only because of the work ethics of the band. They wouldn't présent me with a song until it was basically finished, which was amazing." The band last week kicked off a promotion with iTunes and Tick- etmaster in the US, offering fans a password to purchase up to four priority tickets for the band's 
dates when they pre-order the 

Asked how he will be app- roaching the 25-year history of the band, Miller is veiy much looking to the future. "Nobody is that keen to focus on the past," he says. "The band are on a very créative roll at the moment and they are very keen to move forward."  



London radio station aims to put pressure on its rivais 

Nlagic FM looking to 

daim Rajar crown 

by Paul Williams Wander around Magic FM's Lon- don offices and you could be forgiv- en for thinking you have been transported back in Unie to Capital Radio of a fewyears past Richard Park, Capital's chief progranmie arcbitect of its donii- 
ing the late EighUes and Nineties, heads up programming. former Capital execuUve Andria Vidler is managing director and Neil Fox, 

had fallen behind the sta- figures as a whole. However, 
who was overlooked for Johnny Vaughan as Chris Tarrant's replacement as Capital breakfast liost - will not mean any pro- lolicy changes. "Our itokeepitamoremusic "says Vidler, whose 

ngsan , fhich is significantly differ- ■nt frora Johnny Vaughan's show, vhich is about six songs an hour." Magies différence in empht 

Magic has Magic in March, 20 month miîding «p leaving Capital, is quick to 
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Simply Red re-record 

entire back catalogue 
Simply Red have begun the task of nothing has yet been sold. "We ar 
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SNEAD^O'GONNOR LONG AWAITED 

♦PRODUCED BY SLY AND ROBBIE* 
♦S1NHAD O'CONNOR ON TOUR IN NOVEMBER* SUNDAY 6TH - GLASGOW BARROWLANDS 

MONDAY 7TH - MANCHESTER ACADEMY TUESDAY 8TH - LONDON SHEPHERDS BUSH EMPIRE ÏHURSDAY 10TH - WOLVHRHAMPTON W 



Introducing 
DualDisc 

A two-sided dise with a CD side and a DVD side 1 

CD DVD 

Now one dise has it ail 
Duaioisc requires no new hardware 
C3D DuaiDisc is a double-sided dise that mates an original, full-iength audio 
album on one side, with DVD video content, enhanced audio, photo 
galleries, lyrics and computer extras on the other 
Duaioisc DVD side plays wherever a DVD plays - including many gaming 
consoles and computers. In a PC, the DVD side acts like a DVD-ROM 
on DualDiscs which include computer extras 
The UK launch ot DualDisc is spearheaded by Barbra Streisand's "Guilty Too" 
An additional 19 titles trom SonyBMG released on DualDisc on 26/09/05 
Look out for new DualDisc releases from Aerosmith, Fiona Apple, 
Burl Bacharach, Eurythmies, Ricky Martin, Shakira, Will Young and more 
C<î£> Duaioisc UK launch includes: 
Print advertising in The Times, The Guardian, The Sunday Times, 
The Observer, Q, Mojo, Record Collector, Uncut 
Postcard campaign in bars and restaurants 
Massive on-line campaign 
more information about DualDisc visit: www.sonybmg.com/dualdisc 
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A flurry of activity heralds Motôrhead's 30th anniversary, involving live shows, DVDs and 
album reissues. Valérie Potier reviews the hardcore rockers' career and talks to Lemmy 

Ail hall the power of 

♦ ♦ 

Motôrhead's Lemmy was once quoted as saying that his band are so loud, if they moved in next door, your lawn wovdd die. It seems incredible then, thatthis most toxic ofbands has enjoyed a career lasting a continuons .30 years. There have been line-up splits along the way - hardly sur- prising given the bruising intensity of their music - but none of them fatal, and the band's talismanic frontman has remained the epitome hard-living rock'n'roll. Unlike raany of their con- teraporaries, Motôrhead were built to last. Tbe band were originally formed in June 1975 

after vocalist/bassist Lemmy was sacked from cosmic rockers Hawkwind, following a drugs bust on the Canadian border. He initially recruit- ed guitarist Larry Wallis and drummer Lucas Fox, but within a year, they had been replaced respectively by 'Fast' Eddie Clarke and Phil "Philthy'Taylor. Ted Carroll, now director of Ace Records, knew Lemmy from selling him rock- 'n'roll records from his stall off Portobello Road and witnessed the band's early foundations. "When they started off with the original band, it didn't work and they weren't very good, so they got this dreadful réputation until he got Eddie and Phil," he recalls. "I went to see them a few times and they were very loud, but they were also 

fantastically good." Neil Warnock, CEO of The Agency Group, who has - with occasional breaks - represented the band in Europe over the past 30 years, remembers, "There was a rawness, an energy, an anarchy coming out of this band that was just irrésistible. They projected right off the front of that stage, they weren't taking any prisoners - and they didn't give a shit. Everything was turned up to 11, 12, 13. You don't like it? Then 
The band soon established a rabid fanbase through their live shows, but the music industiy was slower to respond. Indeed, although Motor- 
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their first appearance on Top Of Tlie Pops. 
1979: Recorded in t 1981: Wliile Philthy 

having broken his Don'l Tbuch, taken 

Ifsnotthe monev and irsnotthe 
longevity of tiic L: nt! yon'fe 

tm /V> 
r 

lookmg at you'rejust looking at piaymgfor fnn. Becanse ifrt stops beingfun you should stop being aband 

head signed an early deal wth United Artists, who were also Hawkwind's label, their first album was shelved. It was eventually released as On Parole in 1978. Feeling that they were going nowhere fast, the band decided to split, but Lemmy asked Carroll, who had recently founded Chiswick Records, if he would help finance a live album of their final show. Carroll suggested that they record a stop- gap single instead, and booked two days of stu- dio time. By the time he visited on the second day, the backing tracks for an entire album had been recorded and he decided that they might as well finish it off. He admits that he never expect- ed the self-titled début to chart, but it achieved a respectable number 37 and has continued to sell as each génération rediscovers the band; by now Carroll estimâtes it has sold in the région of 100,000 copies. Motôrhead's popularity was boosted by the burgeoning punk scene which identified with the band's uncomproraising nature, scathing honesty and full-on live shows. "If you went down the Roxy in late 1976 or early 1977, the two hardest guys in the entire club were Phil Lynott and Lemmy, standing there propping up the bar," says Carrolls partner Roger Armstrong. "The punks liked them, they had a good attitude and they fitted in." So much so, that Lemmy even undertook a short stint as bass player for The Damned in 1978. Doug Smith, who had managed the band ear- lier in their career, moved back into their lives and signed them to Bronze Records with whom they enjoyed a fruitful relationship, leading to a clutch of classic Motôrhead albums. However, it was on stage that the band really excelled and a lot of planning went into building their touring career. "We were putting packages together with bands like Triumph or Lee Aaron and other people that were of the moment, says Neil Warnock, "and that made Motorhead big, because we were supplying a bill behind them where they could play to 14,000 people indoors on a Bingley Hall, Stafford show. It was those times that really set the foundation of where Motôrhead is now." With a new wave of British heavy métal break- ing at the turn of the new decade, Motôrhead's blend of punk and métal sat perfectly with the times and fans showed huge respect for a band 

that epitomised the hard-living, heavy drinking, constantly womanising spirit of rock'n'roll, while still consistently delivering the goods in terms of aggressive albums and furious live shows. This was epitomised on the 1981 live album No Sleep 'Til Hammersmith which entered the UK charts at number one. Motôrhead toured not just Europe and the US, but South America, Japan and Australasia and conquered the live markets wherever they went. "It's fair to say there's not too many parts of the world that don't know Motôrhead," says Neil Warnock. There followed a period of turbulence. Eddie left the band in 1982 and Philthy in 1984, the lal- ter returning in 1987 before departing again in 1992. The band split from Bronze in 1985 and Doug Smith in 1989, but, despite the changing circumstances, as the Eighties progressed, Motôrhead were fast achieving iconic status. Lemmy's appearance never varied - long haïr, warts, skintight jeans and boots, with optional 

cowboy hat - making him the archetypal rock- 'n'roller. "Lemmy is the bastard grandaddy of a million death-growling vocalists. He's truly immortal," says Iron Maiden singer and BBC 6 Music présenter Bruce Dickinson. The média also discovered that despite his fearsome image, gruff delivery and obsession with Nazi memora- bilia, Motôrhead's frontman was also highly intelligent, a voracious reader and the owner of a dry wit. The band didn't take themselves too seriously either, appearing on the mayhemic children's TV show Tiswas, BBC's anarchie com- edy The Young Ones and its spin-oflf movie Eat The Rich, for which they also wrote and per- formed the title track. However, no band can stay on top forever and by the end of the Eighties, Lemmy, disillusioned with dedining record and ticket sales, decided to relocate to Los Angeles. His departure caused a backlash from the band's British fans. "The fan- base in England felt they'd been abandoned," says Warnock. "Lemmy with a suntan wearing shorts? Nah, don't get that. At that point, the band's stock fell badly with the punter." Lemmy has a more trenchant opinion. "It was a very fuckin' good move with me," he says, "which is what matters really. We were dead in England. We couldn't even do a tour of our own countty in those days. England is ruled by fash- ion, which is very unfortunate for music, because they'd rather see new crap than good old stuff. Since Tve lived over here [in the US], we're treated as a foreign band somehow and a whole new interest has sprung up in England. See how weird they are? A fiinny people, the English. I should know, l'm one of them." Like so many rock bands popular in the Eight- ies, Motôrhead took a back seat to grunge in the early Nineties and also suffered label and man- agement problems. But in 1995, things started to turn around, when the band, now consisting of Lemmy, guitarist Phil Campbell and drummer Mikkey Dee, signed to CBH/SPV in Europe and CMC in the US. A rebuilding process started. Ulrika Rudolph, head of A&R at SPV, explains, "We hired Work Hard PR in the UK right from the beginning and they were working on the project throughout the year, whether we had released something or not, which I think also helped the touring side." Work Hard's Nik Moore recalls, "Nothing much was happening over here and I felt the 
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Eiclusive: Lemmytalks to MW abolit his life of sex, drugs and rock'nVoil 
Whon dkl you décidé you w going to be a musician? 
suppose, but I didn't know that you could make a living out of it theu. I started playing in 1959, niostly with instrumental bands - we used to do Shadows and Veptures stuff and tlîerT Cliff Kicliard showed up with The Shadows. He's terrible now, but he was great then. His gimmick in those days was he never smiled. Imagine! And he used to have sideburns and a quiff just like Elvis, so we thought he was the cat's pyjamas. And Bîlly Fury of course, and Johnny Kidd And The Pirates were very big with me. There were a lot of good bands around then. At one point in your early career, you were part of the Jimi Hendrix Expérience road crew. What do you remember about Jimi? Not much. We were doing a lot of acid at the time. I just remember being amazed by him and the odd social occasion, like we used to go to this dressmaker's place in Kent Terrace where three birds used to make jackets and trousers for the stars - very flash. I went up there with him a couple of times, smothered in LSD. They were good days. lid you corne to join 
Well, I met DikMik [keyboard player] in this squat we had in Gloucester Road. He'd been hitchhiking to India, but he was going the wrong way, because he went west, so he only got as far as Gloucester Road from Battersea. We discovered we had a mutual interest in how long you could make the human body jump about without stopping. So we did that for a while and then he ran out of money and had to go back to Hawkwind, so he took me with him. I was just a guitar player, l'd never picked up a bass in my life, but the bass player hadn't shown up for this free show and he'd left his bass in the gear truck. It was like, "Please steal my gig." So I did. So you formed Motôrhead, who were very différent to Hawlcwinri. Had you cherished this vision of a band for a while? It wasn't that différent from Hawkwind actually, because within Hawkwind, behind ail the toots and squiggles, there was a three-piece rock'n'roll band - me and Dave (Brock) and Simon (King) - and we were very, very good, as it happens. Motorhead were originally called Bastard, weren't they? Well, no, it never was, really. That was just the îdea I had, but my manager pointed out that we probably wouldn't get 

a lot of Top Of The Pops coverage, so I bent to his superior intellect. What was it like recording your first album with Motorhead? It was remarkably easy, really. We were down at this place called Escape Studios in Kent, which is part-owned by Jeff Beck, and we had Speedy Keen from Thunderclap Newman producing. We were booked there for two days to do two tracks for a single, but we were ail speeding out of our heads, so we stayed up 24 hours and did 11 backing tracks without vocals. Ted Carroll from Chiswick Records came down on the second day and we played him these 11 tracks and he said, "Oh, great! Alright, go and put vocals on them." Sa in another three days, I think, we put vocals on them ail and that 
After your first album, you moved on to Bronze Records, which had a great partnership witli the band for a while, didn't it? It was In the bcginning, yeah. They hadn't had any records out, I don't think, that " ' noticed before. Gerry B to manage and produce the Bonzo Dog Band, but that was 

about ail I knew of him and they weren't on Bronze, so I think it was a new label then, kinda. And we did Overkill with them and Bomber and a few more - the named culprits! And you had your first big success with Overkill. Yeah, that was the first time we went in the charts with an album. I knew we were going to do something. There was a period whcn Eddie and Phil were both going to leave before Chiswick came to the rescue, but I would have got some other geezers and carried on if they had. You did your first US tour in 1981, openlng for Ozzy Osbourne's first solo band, Blizzard Of Ozz. How was that for you? It was great fun. But that was when Ozzy got his life saved by Sharon - 'cause he was on his way out when we joined the tour. He was fucked up, badly, and she saved his ass. She was on the tour representing her father, Don Arden, who was his manager then, and she noticed that he was probably not going to finish the tour at ail and moved into his bed and his head, and saved him. And while you were on that tour. 

your live album, No Sleep Til Hammersmith, went straight into the UK charts at number one. I was asleep when I heard about it. Someone rang me up when I was crashed out in New York and they said, "You went straight in at number one." I said, "Oh, call me back later." I put the phone down and about five minutes later, I sat boit upright: "Straight in at number one?" I thought l'd dreamed it. That was one of the "Great Moments". Capital G. Capital M. Has Motorhead always been first and foremost your band, or is the set-up démocratie? It's a benevolent dictatorship, I would say. If I really feel that something's wrong, I would corne down on it, but otherwise l'Il just let it be a vote. We usualiy agree on most things to do with the band as far as policy and songs are concerned - it's just the odd thing. In 1990, you signed to Sony, your only time on a major label... Yeah, fucklng nightmarc, it was. You thought you would have more people with pull in the business on your side. but it doesn't turn out like that. They just throw stuff at the wall to see what sticks. At the 

time, there were a lot of bands getting signed and then getting fired after they'd done their first album, so they owe the record company for ever for the advance. They fucked up with us in several clever and amusing ways and finally we had enough. But they fired us, which was great because they got to keep the debt. How was Hammersmith's 30th annivereary show for you? It was fine. I hate the sound in Hammersmith -1 always did. People say, "This is the place where they were meant to play." It really isn't -1 hate the fucking place. The sound on stage is awful. But this one was a great one. I could hear everything perfectly. And Saxon and Girlschool were very good too. And then yoifrc doing it ail again in the autumn. I know. It's fraught, isn't it? But see, June was the month Motôrhead was formed, so that was the true 30th. We're 30 and a half in the autumn. Tliat's going to be quite an extensive tour of the UK. Expensive? Extensive and expensive. Yes, it's a good tour they've written this time. We're playing places we haven't played for years - and some we haven't played before, I think. After ail these years and so many live shows, do you stili enjoy touring? Yeah, it's what rock'n'roll bands arc supposcd to do. If you're a rock'n'roll band, you must tour. You must be seen to be able to crack it, to justify your famé, by being on the road and doing shows. If you can't do that, then you're not a rock band, you're just a bunch of people getting in a recording studio now and again. And there are a lot of bands now who can't do il on stage, like Evanescence. I mean, I loved that album, but 1 went to see them and they were rubbish. And I don't know why. They've got enough money, they've got enough people hiring sound Systems and lights for them. We used to do gigs with Eddie playing through a pile of radios wired together - literally - and we had them ail cheering. Why can't they do it? I don't get it. Maybe it's the apprentlceship they're missing. What are the plans for the future? Well, we've got more work than we can do, which is always good. We've just got this huge tour in the fall and then after that we're going to Australia with Môtley Crile, so l'm just thinking about that at the moment. ThatTI take us up to my birthday - and then it ail starts again. 
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band were legendary enough to warrant far more attention. Lemmy was a legend in hiraseif, so 1 set about trying to build the profile up. l'd try to get a lads' mag and a broadsheet and a tabloid in place for each project." During the Nineties, the raarket had been flooded with - often substandard - Motbrhead reissues from Castle Communications in the UK, who by then owned the rights to the band's back catalogue. Since moving to Sanctuary, when the latter acquired Castle in 2000, Steve Hammonds, senior label manager of spécial markets, has been making strenuous efforts to improve the qualily and limit the quantity of Motorhead reissues. "[The Motorhead back catalogue] was released in every format known to mankind, which diluted it incredibly" he says. "What we've done with it in the last five to seven years is to make it spécial again. So, with the help of Nik Moore, we've got in touch with Lemmy and we're very keen to get him involved in everything. We give him the premise of ail the releases we do, and then he approves or déniés them and takes off the tracks he doesn't like. So he endorses the stuff that we do now. "We've eut down on the Motorhead releases and tried to concentrate on the core records," he adds. "The band sell continually and they sell well. They transcend âges from 11 to 80. They hold that mystique." Hammonds also liaises closely with Mick Stevenson of the Motôrheadbangers Fan Club. A fan of 29 years' standing, Stevenson has amassed a vast collection of photographs and memorabilia which is used to illustrate the CD 

... 

booklets and he also advises on their content. "We make sure it's the best we can possibly do for them," he says. "Lemmy himself trusts me to do this and if I wasn't happy with it, I wouldn't get involved. It helps as well that there are guys at the record label doing the reissues that are fans themselves." Meanwhile, on the touring side, Neil Warnock set about rebuilding the band's live fanbase in the raid-Nineties by taking them back to 2,000- capacity venues. Retuming to the concept of tour packages, Motorhead tours of recent years have featured two opening acts - one young and 

up-and-coming (Young Heart Attack, Class Of Zéro), the other older and more established (Sepultura, The Wildhearts) - to create a bill that will appeal to both young and old fans alike. "The band's stock everywhere is just going up," reports Warnock. "What's caused this renewed growth is that, generationally, new people have discovered the band and we're now three or four générations deep." By 2005 - Motbrhead's 30th anniversary - the hard work of the past 10 years appears to have paid off, enabling the band to celebrate in style. Fresh from triumphantly carrying off an award at this year's Grammys, on June 12 they made their first UK festival appearance in some years at Download. Steve Homer, promoter at Clear Channel, explains that headlining the second stage gave Motorhead the opportunity to play a longer set and also appear in darkness. The strategy paid off, with their appearance being widely acclaimed by press and punters alike. Four days later, the band played their own 30th anniversary show at London's Hammer- smith Apollo. Early plans to have past members join the current line-up on stage proved impos- sible to implement, but the opening acts, Saxon and Girlschool, had both toured with Motor- head in the late Seventies, bringing some nostal- gia value to the event. As another bonus for the fans, the legendary Bomber lighting rig was dusted off - according to rumour, it was recently rediscovered after languishing abandoned in a bam for some 20 years. "It was on the missing list for âges," says Alan Chesters, set designer for Hangman, who has been working with Motorhead since 1976. "So 

Congratulations on thirty years at the top! 

We're proud to be your longest-lasting publicists 
(even if you DO make us take our name literally...) 

WORK HARD PR...N0 Sleep 
'TilTheJob'sDone!!! 

Roland Hyams / Nik Moore Work Hard PR, 35 Fami Avenue London SW16 2UT 020 8677 8466 / enquiries@workhardpr.com 



onstage Tlie show recorded and 2003: A new 

1996; Hic band 
Sanctuary release; the acclaimed five. 

when it reappeared, \ve replaced the nose cone, modified it and made it safe. Things were a bit différent in terms of safety mies and régulations in those days." However, the Apollo was not solely filled by fans who'd seen the bomber first tirae around. "Although you'd think it would be the old fans that would snap up tickets first, there were a number of people at the Hammersmith show that had never seen Motorhead before," says Homer. "It sold out very quickly because every- one realised it was a spécial event. Across the tours, we've seen that the audience is definitely getting younger. Motorhead were one of the main rock artists of the late Seventies and they deliver the same powerhouse show that they've always delivered." But the Hammersmith show won't be the only opportunity for Motorhead fans to see the band in 2005. They return to the UK in October as part of a huge European tour, with a further 19 dates booked - their longest run of UK dates for several years. It will take thera right around the country with a date at London's Brixton Acade- my on November 19. Homer reports that the shows are doing "great business" and is confi- dent that ail will sell ont. The band toured off the back of their last stu- dio album, Inferno, in 2004, but will still have product to promote on the autumn dates, SPV released a double DVD, Stage Fright, on July 18, featuring a live show filmed in Dusseldorf in 2004 along with extensive backstage footage. It entered the DVD charts at number two in Ger- many and at number three in Sweden. They will follow this on November 11 with a 
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further DVD release, filmed at the 30th anniver- sary Hammersmith show, which will be pack- aged with a re-released Inferno. The thinking here is that fans interested in Motorhead's old songs will then be offered the chance to hear their new material as well. Sanctuary will also be re-releasing the classic Ace Of Spades single - limited to 3,000 copies - on October 3 and issuing expanded versions of 

the Overkill, Ace Of Spades and Iron Fist albums on October 10. These repackaged éditions will feature the original albums as well as a second dise of additional material, such as radio ses- sions and B-sides. "Deluxe expanded versions really work for us," says Steve Hammonds. "We've done it before with loads of other bands and this form is idéal." A Lemmy anthology - an overview of the frontman's career from his early band The Rocking Vicars to his contribution to Probot, Foo Fighter Dave Grohl's side-project - is also being prepared for release in early 2006. The label are working closely with Clear Channel on cross-marketing these re-releases to ail aspects of the fortheoming tour. There will be joint print advertising and the dates will be included in the packaging of the reissues. Sanc- tuary will also flyer the tour- and Clear Channel will alert their online database of customers to the reissues. "It's a good way of spreading the word to the people who are most interested," says Homer. And after the band finish their UK tour, they end the year by making a return visit to Aus- tralasia as spécial guests of Môtley Crue. By the time Lemmy célébrâtes his 60th birthday on Christmas Eve, he should be able to look back on a great year for Motorhead - one in which the 30th anniversary célébrations has drawn atten- tion to their considérable achievements. On October 4, Classic Rock magazine will présent Lemmy with the first Living Legend award at their inaugura] Roll Of Honour held at London's Cafe Royal. Classic Rock's publisher Chris Ingham explains, "When we came up with the idea of the Classic Rock awards, we wanted 
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to make sure that we were recognising the vétér- an artists who never really get their due, and there's no better example of that than Lemmy and Motbrhead. Frankly, when you've had a 30- year career in which you've been that important and you've influenced every single band that's corne after you that's ever played a power chord, your peers really should nod their head and go, 'Nice one, fella' and that's what it's about." Like many rock bands that fell into the dol- drums of the Nineties, but lived through it to emerge with renewed success towards the turn of the Millennium - Iron Maiden, Alice Cooper and Motley Criie being the other obvious exam- ples - Motbrhead have now achieved iconic sta- tus that verges on celebrity. This in itself has taken many and often unlikely forms. Lemmy is appearing alongside Gary Lineker in the latest TV ad for Walker Crisps, the band performed at the Royal Opéra House last year as part of Visit London's One Amazing Week promotion and their distinctive T-shirts, emblazoned with the ferocious Warpig logo, are on sale in mainstream outlets such as Top Shop. The idea behind the latter came from Barry Drinkwater, CEO of merchandising company Bravado. "What we've been trying to do is bring an awareness of the Motbrhead brand to non- Motbrhead fans in the hope that they will get into the band and buy the albums," he says. "Plus it is a valid fashion statement. I think it's really helped create an awareness of the band in young people." Certainly, it's a healthy sign for a band such as Motbrhead that they are perceived as "cool" by people young enough to be Lemmy's grandchil- 
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dren. Ace Of Spades was featured on the sound- track of the PlayStation game Tony Hawk's Pro Skater 3 and top skateboarder Geoff Rowley used Motbrhead songs on his video and, in con- junction with skatewear label Vans, produced a limited-edition Motbrhead skate shoe. The band also have an association with World Wrestling Entertainment, having contributed several tracks to their soundtrack albums. WWE wrestlerTViple H even uses Bomber as his theme song and made a guest appearance on the spo- ken-word track Sériai Killer from Motbrhead's 2003 Haramered album. "I was a huge Motbrhead fan for years which is what led to me to getting them to do my music," says the wrestler. "I respect the fact that, for 30 years, they have never compromised or changed 

I respect the fact that, for 30 years, they have never comprom- ised or changed or tried to conform to somebody else's views. Motbrhead always has been and always will bethe ultimate, kick-ass, heavy métal band 

or tried to conform to somebody else's views. Motbrhead always has been and always will be the ultimate, kick-ass, heavy métal band." So, while new générations of fans continue to discover the band and add to the ranks of those who first started following them décades ago, Motbrhead's future popularity seems assured. And as he approaches retirement âge, Lemmy has no intention of swopping his bottle of Jack Daniels and legendary partying lifestyle for a mug of Horlicks and early nights in front of the telly. "In 2000, Lemmy came to the Kerrang! Awards to pick up a spécial silver award for Motbrhead's 25th year of living life loud," recalls Paul Brannigan, editor of Kerrang!. "A hero to everyone in the room, he eamed a standing ova- tion from ail présent - Marilyn Manson, Slipknot and Brit Ekland included. Later that evening he attempted to chat up Daphne and Celeste before exiting at 2am with a bottle of JD. Daphne and Celeste were 16. And Lemmy is a legend." And when asked if, when he first formed Motbrhead, he ever thought the band would last for 30 years, the man himself offers a straight enough riposte. "I thought we'd be lucky if we got four out of it. But you don't think about things like that when you start a band, you re just enjoy- ing playing and finding people to play with. And then it ail clicks together and it's amazing. That's what you play for. It's not the money and it's not the supposed longevity of the band you're look- ing at, you're just looking at playing for fun. Because if it stops being fun, you should stop being a band." At the moment, he's having too much fun to stop. Lemmy for National Treasure, anyone? 
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From their Seventies classic to their latest release, MWWsis Motôi head's es^nt" ^ 

Motôrtiead: five of the best 

1 a Top 30 hit, peaking at number 24, Produced by Jimmy Miller at Roundhouse Studios, it featured many tracks (No Class, Damage Case, Tear Ya Dowti) tliat had already been successfully roadtcsted li™. Tliose songs reraain popularwith audiences today, \vhile the album's tille txack, ™th its deceptive false ending, lias become a staple final encore. Miller did a sterling job of capturing the spontaneous rush of the band's live performance, rccording Eddie Clarke's solo on Capricom while the unwitting guitarist was still tuning up. Compared with the relentless aggression surroundingit, l'U Be Your Sister is a surprisingly sensitive love song. The album lias recently been reissued by Sanctuaiy 

band as being on a roll and entering the studio full of confidence that they were about to produce a hit album. He was right. The finished productis crammed with classic Motorhead antliems, reflecting the ethos and lifestyle ofthe band with subjecl matter ranging through gambling (the title track), women (Jailbait, The Chase Is BetterThan Tlie Catch), philosophy (Live To Win, Bite The Bullet) and the self- explanatoiy ((We Are) The Road Crew). The sleeve depicts the band as black leatlier clad desperados in a Western-style sand dune setting. In fact, the picture was shot in a quany in South Mimms, north of 

recorded at the Hammersmith 
West Runton, Leeds and Newcastle, No Sleep... captures Motorhead at their best - live onstage. Kicking ofl'with an incendiary Ace Of Spades, the album is still hailed as a classic. Lemmy, however, remains modest about its réputation. °I think we've 

says. in the papers was 16 when that came out, so they ail say it's a classic, but I think the one we did in Hamburgin 1998 (Everything Louder Than Everyone Else) was 

1916(1991) —1 This was the band's major label début ivith Sony, but, if fans believed ■ I Motorhead were 
about to go soft. 1916 gave them enough material to think again. l'm So Bad (Baby I Don't Carc) was a typically raw piece of machismo (albeit written with Leramy's tongue tucked firmly in his cheek), while Ramones was a fitting tribute to the speedy punk of Da Bruddere and Going To Brazil became another classic in the Motorhead repertoire. However, 1916 saw the band stretching their wings in ternis of writing and arrangements; Angel City features saxophone, Nightmare/The Dreamtime keyboards, and the tide track, conceming the death of a young soldier in the Battle of the Somme, cello and no guitars at ail. It was nominated for a Grammy in 1992. 

Infemo (2004) 1 Releasedin | 2004, Infemo is hailed by 1 many critics as Motorhead's 
album in years. Although Cameron Webb was less well known than previous producers the band had worked with, he was rigorous in drawing the best possible performances. "He's the first one to ever say to Mikkey Dee, 'That was crap - go and do it again,'" laughs Lemmy. As a conséquence, the band raised their game with an album that rolls along on a great rush of energy. Steve Vai guests on Terminal Show and Down On Me, while Lemmy's songwriting is at its best with rockers like Life's A Bitch. The big surprise cornes, however, with the concluding Whorehouse Blues, an acoustic number 

30 S^^IROCK 'W ROLL. . . 

L . 

I 

Cnglanb 
.AND STILL NO SIGN OF thtt 

LAWN GROWING BACK ! 
www.rskentertainment.co.uk Tel. 01488 608900 



the pavement 

Leading the UK in UMD Production 

and Design for Music 
With over 5 years of experience in award-winning DVD production and 
design, The Pavement now leads the way in UMD video production for 
the PlayStation® Portable. 

| Best Live Music DVD 
We Are Scissor Sisters... And So Are You 
PolydorUK 
CADS Awards 2005 
Best Brîtish Authored DVD 
Shaun of the Dead 
BVA Awards 2005 
Best Overall DVD 
Really Bend it Like Beckham 
Home Entertainment Weekly 
Awards 2005 

learn more about UMD or discuss a potential project, please contact Guy Goodger T+44 (0)207 749 4300 info@the-pavement.com www.the-pavement. 



The huge choice of music and gaming gadgets on sale this festive s^a
a

s° py;n^ma^et 
prospects to retailers and consumers alike. Adam Woods reports on P 

Technology boom 

spreads Xmas joy 

Just as global warming seems destined to spell the end for snow on these shores, so the all-round entertainment store lias slowly melted the senti- mental concept of the old-fashioned record shop. This year, high street music retailers are dreaming of a converged Christmas, during which they will be issuing downloads, DVDs, multimédia consoles, UMDs, iPhones and any number of video game formats without préjudice. Never before has tliere been such a vast range of software and hardware under the umbrella of entertainment. Regardless of CD sales, retailers with a stake in any of these markets are looking forward to an enorraously exciting Christmas period, as Sony's PlayStation Portable (PSP), Apple's iPod Nano, the Nintendo DS and the mooted Xbox 360 compete to send gadget fans out of tlieir minds on technological firepower and sheer volume of choice. Add to this the launch of HMV and Virgiris download services and the high street-driven dig- ital music push is another of this year's big stories. But fast-growing though the download market is, few are so bold as to suggest that it will take a prominent bite out of CD sales this Christmas. Indeed, given our festive propensity for items which can be wrapped and placed under a fake fir tree, it is still unclear exactly how downloads will ever come to enjoy the same Q4 sales spike as their physical counterparts. For non-iTunes sales to grow in the longer tenu, ail download retailers - HMV and Virgin included - knowthe real challenge is in attacking the dominance of the iPod and it is in this task that the rebel coalition must raake significant gains in the coming months. Despite the fact that their download offerings are not iPod-compatible, neither HMV nor Virgin is quite brash enough to extend its défiance to an actual boycott of the little white box. HMVs serv- ice is even allied with Microsoft, Apple's arch rival in the PC market. "We do stock iPods as well," says Steve Kincaid, Virgin e-commerce and marketing director. "That is something we have got to wres- tle with. If there is demand for the product, we are going to provide it, but we are also pushing those other devices and giving people the choice." Both HMV and Virgin have taken aim at the market leader, adopting a "weTl-take-it-from- here" tone to herald their own launches. HMV Europe managing director Steve Knott thanked Apple for their groundwork while announcing that "times are changing"; Virgin boss Richard Branson noted that a company "with music at its core" should be able to serve the consumer music market better than a technology specialisL 
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Even with that sentiment in mind, the music specialists certainly see no contradiction in pack- ing their stores with technological hardware this Christmas. In tandem with its download service, HMV is pushing Creative- and iRiver-branded digital players in-store and experts to put its weight behind other Microsoft-compatible play- ers as they are launched nearer Christmas. Vu-gin favours a similar line-up, leading with Samsung, Creative and Sony, but broadly favouring any device which is compatible with its own service. Clearly nothing other than a mass-market rush towards other players and services is going to be enough to unseat Apple. Accordingly, in the UK at least, the battle cry of this Christmas's digital music push is uniformly an anti-Apple one as Steve Jobs's créations find themselves in compéti- tion with a determined alliance of online retailers and player brands. "Ail of us [online music retailers] are working together with ail the digital player manufacturers and the only player on the other side of the fence is iHines and iPod," says Napster VP and UK génér- al manager Leanne Shaiman. "There are many cool, compétitive MP3 players that will be in the stores by Christmas, so we are confident that con- sumers are going to start to embrace the digital world and it is certainly not ail about the iPod." But whether download services will be anything more than a stratégie tool to nudge consumers away from filmes dépends on the creativity with which they are marketed by ail concemed. There is already plenty of evidence that down- load retailers are applying themselves to the chal- lenge. Napster was the first to give downloads a physical face last autumn with deals to sell 

branded pre-paid cards in Dixons stores and music vouchers in Post Office branches and selected newsagents. "We will certainly do that this year too and we will be doing it on a wider basis," says Sharman, who promises that there will be further devel- opments to Napster's gift proposition in the coming months. Wippit is shortly to announce a pre-paid card of its own, to be offered through an as-yet unspeci- fied high street (non-music) retailer. "We did gift certificates before but, to be honest, we stopped because they weren't really selling very well," says Wippit CEO Paul Myers. "I do think that this Christmas is when it starts picking up, so we will probably review it again before the holiday season starts." Jamie Estrin, managing director of Karma Music Group and its specialist indie download site Karmadownload, believes our present-giving habits are just as subject to change as our listening habits, which are in the process of transformation. "The way consumers interact with each other now, through Messenger and through e-mail, and with such a large proportion online over the holi- days, the idea of sending and receiving gifts through those channels is totally feasible in this day and âge," says Estrin. "Knowing our customers, it is something that we will totally pursue. Of course it is nice opening a présent, but it is also nice getting something through e-mail." And even if downloads do not make a jump into the Christmas gift market, the fact that digital music players will be among the most popular gifts of Christmas 2005 will undoubtedly lead to increased online music sales in the following days, and, very likely, well into the New Year. Estrin expects the winter months to bring a seasonal uplift, as the weather breaks and young consumers once again spend more of their time indoors. He believes the quiet days around Christ- mas will provide a surge in hours spent online, particularly among this démographie. The fact that a lot of music fans are going to be at home and online means Christmas is a prime tune for us to target that audience." says Estrin- tn the summer, everyone is out and about and you are fighting to get music fans online and buymg music." While online-only services are honour-bound to predict the imminent death of the CD - Nap- s er, for instance3 recently released ligures stating that 150.000 of its 750,000 members no longer ouy CDs at ail - HMV and Virgin, not unexpect- «lly, predict a far more diverse future. 



Features are edited by Adam Webb 
Tliis Christnias will not just be about music, of course, and HMV bas made impressive gains in the gaming world, winning the officiai UK launcb of the PSP and, still to come on November 25, the Xbox 360. Hardware supply issues are as customary to the festive season as Christmas pudding, but retailers are hopeful there will be adéquate stock this year. Where supply does fall short, retailers take a dou- ble hit, given that software sales are directly linked to hardware availability. "If you take last year's situation, where the PlayStation 2 was in very short supply, obviously you would downgrade your forecasts on the soft- ware sales," says Tira Ellis, HMV head of games. "The up side this year is that not only have you got new [hardware] releases, but we are being told that the supply of existdng hardware is a lot better." Many retailers have already sold out of their first allocation of PSPs and are awaiting a second shipment. A truly multimédia device, the PSP sold 185,000 units in its first four days in British shops and has - for the time being - elbowed the iPod off the pocket-sized podium reserved for the world's most-coveted portable device. The PSP has a wireless LAN feature which enables users to connect to the internet and download game updates, music and video con- tent, to be stored on memory cards. The device also harbours the proprietary Universal Media Disc (UMD) drive, which enables its use as both a portable video player and photo viewer. For Kristen O'Sullivan, sales & marketing director at The Pavement, the key attraction of PSP is portability. "UMD should truly exploit the real potential of portable entertainment with spe- 

Apple iPod k M 
staystwo 
stepsahead 
of the new iPod Nano, Apple boss Steve Jobs professed to be unaware of what rival Creative was up to these days, in a lofty attempt to signal the undeniable gap between IPod and its competitors in the portable player market. That presumably explains how he didn't notice that Creative already has a Nano of its own - the Zen Nano, launched in July, which weighs in at between 512MB and 1GB. In terms of its direct compétition, if not in its choice of names, Apple certainly does have the edge in the fields of size and design, and if its bubhle is to burst rivais will have to fight it on the strength of price and sound quality. Winning good notices on both fronts at the high end of the market is the Toshiba Gigabeat, a 60GB player with a colour screen which attacks the larger iPod 

Photo head on. Meanwhile, the is set ta land. iRiver has a Power player; 30GB Zen Vision, yet to be swathe of products in this the iPod Nano released in this country but due 1-5GB memory bracket, before Christmas, sees Creative including the 5GB H10, which, pushing forward into video with its choice of colours and territory - a move Apple has 2,500-song memory, admirably yet to make. combines form and function. Certainly, the technology- The SGB Creative Zen Micro is literate consumer can usually somewhat gaudier, in the style find a player in their price of the iPod Mini. In the 1GB range which outperforms an market, Samsung's YP-T7Z is an iPod in a number of ways, but attractive item in its own right the challenge for player brands and, in design terms, manages />■ is in the iower-memory, mass- to escape from the shadow of market end of things, which is Apple altogether, as does precisely where the iPod Nano iRiver's T-series. 


