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A Day Without Rain 
achieved worldwide 
sales of 13 million. 

Five yeai-s after A Day Without 
Rain, Wamers is proud to 
release Amarantine, Enya's 
fifth studio album. 

Marketing Cainpaign 
Posters: 
National 96 sheet campaign 
including Cromwell Road 
Press: 
Full page ads in Hello, Marie 
Claire, Red, Easy Living, Radio 
Times plus 20x3 colour ads in 
Independent, Guardian, Sunday 
Times, Evening Standard, Daily 
Express and Telegraph 
TV: 
Female ABCl's 30" commercial 
to appear on ITV/GMTV7 
Channel4 / Sky News/UK Gold / 
UK Living / Classic FM TV 
Radio: 
30" commercial to appear on 
Magic, Classic FM, LBC 

UK 2x platinum 
AusUalia 3x platinum 
Belgium Ix platinum 
Canada 9x platinum 
Denmark Ix platinum 
France 2x gold 
Germany 2x platinum 
Holland 2x platinum 
Italy 3x platinum 
Japan 5x platinum 
Spain 2x platinum 
Sweden Ix platinum 
US 6x platinum 
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u CMP 
Légal threats hit file-sharing clients 

P2Pfiiiiis 

under ^ 

attack 

by Nicola Slade The musîc industry was I.'lsl week hailing one of the most significant weeks in the battle against illégal file-sharing services, as three of the web's largest peer-to-peer clients toppled like dominoes. After the RIAA issued written wamings three weeks ago to own- ers of seven US-based P2P clients, WinMX, Limewirc and eDonkey last week either closed their doors, or announced that they are seeking to legitimise their businesses. The wamings, issued on Sep- temher 13, came in the light of the summer's Grokster judgement, which gave US courts the power to sue and demand damages from owners of P2P clients. In the let- ters, the RIAA stated, "We demand that you immediately eease-and- desist from enahling and inducing the infringement of RIAA member sound recordings." MetaMachine CEO Sam Yagan, who is responsible for the deploy- ment of the eDonkey apphcation, told an RIAA comraittee last week, "I am not here as an active partici- pant in the future of P2P, but rather as one who bas thrown in his towel and with no interest in 

which has been working on the BPTs actions against séria] upload- ers, adds, "The Grokster and KaZaA cases make it far barder to monetise an unlicenscd service - hence several P2P operators are now making a hasty retreat. "P2P won't die but may well fast become a legitimate alternative as the record industryk success forces companies in this area to seek out appropriate licences and adopt available filtering techniques." Universal Digital Services Divi- sion director Rob Wells adds a word of caution. "It might con- tribute to a slowdown in illegiti- mate transactions and potentially be a calalyst to bring legitimate P2P services forward," he says. "But to say that these developments might mark the end of P2P is a lit- 
"indeed, P2P traffic is expected to migrate to lesser-known clients following the closure of the "big- name" services, which, according to Big Champagne data, can attract 

Nap, FileTopia and DirectConnect However, the founders of the original BitTorrent client are also cuiTently raising $8.7Sm venture capital, suggesting that they are seeking ways to go legitimate. 

* 
Cullum sïts pretty 
after iTunes push 
Jamie Cullum's growing global profile was underlined last week, after an exclusive pre-release deluxe download of bis Catchîng Taies album topped iTunes Music Store charts in the UK and Europe. Tire album was yesterday 

I album was made available on iTunes a week before the release of the physical album last Monday; the specially- prepared digital bundle included live audio and video performances from Ronnîe Scott's jazz club, the video for the single Cet Your Way and a downloadablc CD booklet Its success follows a similar US campaign for Cullum's 

a free download of the track AU At Sea. Cullum's manager, Marc Connor at Aire International, says that 35% of consumers who downloaded the track went on to purchase the digital album. The digital version is one of a range of formats for the album, which, in addition to a single-disc version, was also issued as a deluxe limited-edition physical release, with a DVD documentary and extended sleevenotes. 

Swap shop sets 
sïghts on CDs 
New venture Swopex 
launches website offering 
consumers the chance to 
swap used DVDs - and 
CDs are next p4 

Downloads Help 
slowchart down 
MW'sanalysisoftheeffects 
of including downloads in 
the chart highlights that many singles have a 
longer chart life p6 

Voicesfrom the 
counter culture 
MW gathers independent retailersforaBard-backed 
summit to hear their 
views on the state of themarket p7 

For the latest news 
as rt happens, log on to 
tznmzmEmsm: 



0 'When a juggernaut like HMV is finding 
business tough, the manket must be 
difficult' - Editorial, pl2 

Your guide to the latest news from the music industry 
ihich is undergoing a £28m redevelopment. • Tlie RIAA lias entered into anotlier phase of litigation against uploaders by launching anothei- round of lawsuits against 757 fndividuals at 17 US universities. 

of New Orléans Let theGood Times Roll - Again (Part 1) (The Swamp Frog Mega Mi 
e's Stone label and feature 20 of Orléans'biggest hits in a 

to Columbia Records Group chairma Will Botwin and will be based in Nev York, was joint managing director of Mercury Records in the UK until the beginning of 2004. GCap shapes up 
with restructure CMP 

support to maintain the UKs competitiveness in the global Fopp turnover up, 
but profit down 

pre-taxlossof £329,000 i to a pre-tax profit of 

Mobile deal links 
Warner and MTV O Warner Music Group lias signed. BBCDJstocover 

UK Hall Of Famé 
• A High Court battle over the international rights to a back catalogue ofCuban music has reoDeir C I    

The Kills and Roisin Murphy will ail appear at this year's Fashion Rocks event, which takes place on October 17 atthe Grimaldi Forum in Monaco. • SanDisk is to release Tlie Rolling Stone's A Bigger Bang as the first 

• Lawyer Antony Bebawi has joined jlishing as director of légal and business affairs, after five years at Harbottle & Lewis, where he was joint head of the music group. Bebawi will be responsible for further ding tlie company's activities in exploiting and acquiring new rights, d report to managing director Guy Dot and executive VP, général 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

a rcstructuring of ifs music group following the departure of Bebawi. The firm is bringing together James Sully, who also heads ifs music group with specialist Partner in Interactive Media and Gaines, Sébastian Belcher, id appointing Benjamin Brassington from Sony BMG. Belcher becomes a 
3 Emap has created new heads for Emap Performance and its key music 

Emap Performance, Emap Advertising and Emap Performance, " "■ naging director vill take on additional responsibility for Q, Mojo, Kerrang!, Mixmag and Smash Hits. • Former Radio One DJ Wes Butters has returned to the Galaxy group of stations to présent the breakfast show in Manchester, from October. • Virgin Retail has appointed Paul Johnson to head of PR, events and local marketing, in a move aimed at expanding and developing PR across the company. Johnson was fomially head of PR and brand partnerships at Picture Production Company. • Columbia Records in the US confirmed the appointment of vétéran producer Steve Lillywhite aî "" A&R on Friday. Lillywhite, w 

legitimate copyright to certain Cuban songs, which it ciaimed have been illegally released by Editera Musica de Cuba, a company alleged to have links to tlie Cuban Government. ® MusicNet, the company which provides the back-end service to the Virgin and HMV stores, has extended its music library by 25%lo 2m songs. ® Virgin Megastores has hecome the officiai retail partner of the Charnel U Best Of British Awards, to be held at the Shepherd's Bush Empire in London on October 15. ® Apple has responded to consumer complaints that its new iPod Nano MP3 player scratches easily and has poor battery performance. Meanwhile, 

O EMI liosted the launch for the new e-ThePillarsOfThe Roundhouse - last Thursday. Tlie 

for programming delivered to mobile phones. It will see videos by the likes of Sean Paul, Green Day and Twista can now be sent to by MTV m content packages 

Channel 4 the tollowmg day. 

between stadium orgamsers and the 
view to the band I on June 11 next year. • Tlie Australian music industry has given its backing to the establishment of the country's équivalent of the Mercury Music Prize, the Australian ; Prize(Ainp). The will be announced ir after a shortlist unveiling ii - will receive a cash prize of $25,000. • Music industry vétéran Rod Buckle is to release a spécial record to boost 

GSESSmy online poH Welcome to the Music Week poil. To vote, simply visit our website at musicweek.com and click on the poil link. 
This week we ask; After Kate Bush's new single, King Of Tlie Mountain, went to radio last week, will she recreate the success she achieved in tlie Eighties and Nineties? 

Last week we asked; With their second album coming this November, can The Darkness prove tliemselves as more than a novelty rock act? 

the battle to sign US buzz band Clap Your Hands Say Yeah, First tipped by Music Week in August, the band were a favourite at last month's CMJ Music Marathon m New York and concluded the deal with Wichita last week The band arrive for a string of UK dates in 
the Iceland Airwaves festival. • US software and communications company Openwave has bought 
Musiwave in a deal worth e99.5in 
its European profile as a provider of mobile music aggregation and content services, operating with networks such as Orange and France Telecom. ® Classic Gold has extended the sponsorship agreement with Danish Bacon for its Tony Blackburn and Laura Pittson-fronted breakfast show. It has renewed the deal for another six months, taking the total deal to three years. O EMI Music North America today signed a deal with Ericsson under which tlie mobile phone manufacturer will distribute ringtones from EMl's catalogue. Tlie non-exclusive deal gives Ericsson the right to provide carriers in the US, with content from EMI's stable of recording artists. 
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News edited by Paul Williams 

Managers back publishers over online royalty dispute 

ile phone networks in an 
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ie is City conférence In Manchester development of the digital music and the wider music industry 

Download service boss set to tell labels to temper their urge to cash in on mobile bonanza 

Monstermob urges realistic pricing 
music onto il, you will be told nol as part of a subscription package. 

30p or so for PC- 

dce in the UK on price of a^C download, 
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SEE1NG SIMON WEBBE DJ OAZ SCARLET No Worrics The Woah (Innocent) (unsigned) 



Swopex aiming to undercut eBay with new service 

Swapping website to 

target music next 

by Jim Larkin Consumers are to be offered the opportunity to swap used CDs at a cost of iust .q.qn. through the launch of a new online serace which is bidding to lake on both eBay and illégal fîle-sharing sites 
Swopex is the brainchild of Simon MUIef a former Universal Music executive who hit upon the idea just 12 weeks ago. Users sub- mit a list of their unwanted CDs, r-ri - i - i-i which are each given 'swap cred- [TllG scn/iccj IS llkfi 

theydareendinE on how desirable swapping unwanted When someone wantl to obtain présents... for peopie 
S'credils^deducted WhoVe got Stuff they 

before going to outside finance proWders," says Miller. "Il could be a Company that doesn't need that much moneybehind it" Miller has bold plans for the service and believes the real cata- lyst for success will be the intro- duction of computer games to the proposition. "We'U be dealing with ail of the products you can 
world and more," he says. "We've committed to video games by the end of October, and this will be a killer application because the cost of these games when they're new 
completed them or had enough they're useless." Swopex was given a soft launch ;t Tuesday, focusing purely 
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Bullish HMV opens more new 

stores despite tough sommer 

opening tvvo new stores m tne face of trading figures for the summer showing business in the UK and Ireland down 9.2% over the summer. The retailer opened a 5,000 sq ft store in Stratford, east London, on Monday, and another in Ham- 
Wednesday, illustrating its contin- ued confidence despile the figures, for the first 21 weehs of its financial year which began on May 1. The store openings are among 25 new openings planned for thi 
already opened 15 al yea 

verall it, the . , 
the saine period in 2005, but it uns the like-for-like figures which were most troubling. Like-for-like sales dedined 4.0% in May and June, before then slumping by 11.5% in the weeks from the beginning of 

July, through to September 24, leaving the chain with overall like- for-like trading of 9.2% for the 
HMV chairman Steve Knott concédés that business over the summer has been "very difficult", because of a combination of nerv- ousness following the London bombings of July 7, lack of con- sumer confidence generally and a dearth of strong tilles. He stresses that HMV is not the 

retailers having a négative year-on- year perfonnance, it does make yousitup and take notice. "It has been very difficult Peo- ple don't seem to want to spend discretionary money," he says. Knott adds that the July 7 bomb- ings had left consumers more wary of larger stores in big ciliés and shopping centres, than ofoutlets in smaller lowns and suburbs, "The bombings have pushed people more to the supermarkets too, because that is the one place you have to go every week and they are perceived as safer places than 

But he believes that Christmas shopping will see consumers tum- ing back to stores such as HMV, which can offer more range. He 
Williams, Madonnaand Franz Fer- dinand and DVDs such as Sin Cily and Little Britain 2 as titles which wilL 
Pacific opération grew turnover by 6.6%, whîle its Canadian Company grew by 7-7%, leaving total busi- ness down 3.8% for the 21-week period. In tum, Waterstones' busi- ness was down 6.4%. Hours aller it issued the trading statement - which coincided with last Wednesday's AGM - HMV announced that it has agreed to sell its 32-store Australian subsidiary to Brazin Limited for a total of £l.7m(AUSS4,0m). The trading statement showed HMV Asia Pacific to be one of the company's best-performing divi- sions during the summer, with like-for-like growth since May 1 of 6.6%. It was also the only division to perform better in the second half of the summer.  

Brits notch up nods on 

MTVAwards shortlist 
Coldplay, Gorillaz, James Blunt and U2 spearhead a strong Brrtish performance in the nominations for this yeaPs MTV Europe Music Awards. The two EMI acts claim fîve nominations each - Coldplay are nominated for best group, best rock act, best album (X&Y) and best song (Speed Of Sound), while Gorillaz are nominated for best group, best pop act, best album (Démon Days) and best song (Feel Good Inc). The most-nominated artist otherwise is Gwen Stefani, who picked up four nominations, while Blunt and U2 claim three nominations each. MTV announced initial détails of the line-up for the awards last Tuesday, with Coldplay, Foo Fighters, Green Day, Robbie Williams and the Black Eyed Peas confirmed as performers. The event, sponsored by LG Mobile and Replay Blue Jeans, will comprise 29 individual catégories. Ail catégories, with the exception of best video and Free Mind, will be voted for by 

will this year be staged at the former Expo '98 site, the Atlantic Pavillon in Lisbon, on November 3. "Every year we've got to look at reinventing what we do," says Hanscn. "For the past two years, the event has had a very intimate feel, which is wonderful from a televisual perspective, but this year we'll be able to delh/er something really spécial. "Having the ceremony in a fully fiinctioning venue will offer more physical opportunités for staging each live performance with its own integrity. The awards will feel less like a procession than a lot of 

MTV Networks International Président creative, Brent Hansen is confident that the décision to stage this year's event in a pre- existing venue will allow the MTV Europe Music Awards to take a new creative direction. The ceremony, which has for the past two years taken place in specially constructed auditoriums, 

The awards will be hosted by Sacha Baron Cohen, in character as Borat Sagdiyev, the Khazakstan TV journalist renowned for his faux- naïve interviewing techniques. It is the second time Baron Cohen has hosted the MTV Europe awards; he previously led the ceremony in Frankfurt in 2001 as Ali G. Hansen is confident the Borat character will translate well across Europe. "The Ali G show was bought in Germany following Cohen's success in hosting the awards as Ali G," he says. "Although Borat doesn't have a presence in every market, and there will be people watching who speak English as a second language, I think people will get the character. Our intention will not be to offend anyone, but he'H certainly be on the edge and, being MTV, we'll certainly push it." 

Catch the ambush? 

We dîd... so you did too. 
Movies. Music. Fashion. Gossip We know the business like no-one we know. 
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michael bail 

music 

The superb new album featuring 
Michael's own fantastic interprétations 
of The Show Must Go On, Fields Of 
Gold, Bridge Over Trouble Waters 
and Everlasting Love. 

Michael will be promoting his 
new album throughout October, 

Major TV appearances confirmée! for October. 

Radio 
Radio 2 interviews with Jonathan Ross and Steve 
Wright. Also Radio 4 (Loose Ends), Capital, Classic FM. 

Press 
Confirmed interviews and/or features in: 
Sunday Times, Mail on Sunday, Sunday Express, Daiiy 
Express, What's On In London, with more to corne. 

Marketing 
National IV and press advertising and continued 
press support throughout the fourth quarter, 

i: Released 17 October 2005 
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Connter 

culture 

talksback 

On the eve of Bard's 
inaugural Indie Retail 
Conférence, Music Week 
gathered together some 
of the most established 
record dealers from 
across the country to 
discuss the state of the 
market, the challenges 
theyface in the mid- 
Noughties and the music 
that is getting them 
excited in the weeks 
leading up to this year's 
crucial Christmas period. 
Here, we présent some of 
the highlightsofthat 
"Indie Retail Summit" - 
but to view the full text, 
subscribers can access 
the transcript at 
www.musicweek.com. 
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Music Week; So, with a couple of months to go, how do you feel about the Christmas schedules? Paul Quirk, Quirk's; The schedule looks exciting. Even though we've had some good albums earlier in the year, I think there's some good stuff for Christmas. I also think there's some good stuff for indies as well. But - there's always a big but - the acts that the indies may have bro- ken last year have become mainstream this year. Chris Maskery, Pinnacle: There's been a down- turn in high-street retailing anyway. Nigel House, Rough Trade: But don't you think CDs are a good price? Tim Ellis, What: CDs are a great price, but Tve just had another specialist retailer open up next door so my takings are down. Tm selling the Franz Ferdinand, prior to release, at £7.99, but l'm not going to sell many, even at £7.99. This might reflect downloading or it might reflect a lack of money in the System. If I look at the trend over the past four years, it doesn't bode well. Quirk: But I think we're coming into a period where you cannot gift-wrap a download, can you? A physical CD is a présent. The price is right on CDs at the moment. As independents not only do we have pretty compétitive prices on chart stuff, but we've done well for back cata- logue. With a lot of this new stuff, raaybe these other guys can't touch you because they don't know about it. Lots of what we will see tomor- row [at the Bard Retail Conférence] you won't see in supermarkets. House: That's what you've always got to look for, those new interesting hot things that other retailers won't have. Richard White, Chalky's: Also, five years ago another retailer opened in my town. And I worked and I worked and I worked. Everything I did - promotions, advertising, window dis- plays, in-store promotions, pricing - didn't work, Eventually what did work was, I went for a two-for-£20 deal. I put a poster in the window and a banner across the front of my shop, saying "New CDs £12.99, two CDs for £20". In that very first week, November five years ago, my takings jumped by 50%. 
MW: So how can independents compete with supermarkets and specialist retailers? Quirk; There has always been a problem with the 

The acts 
thatthe indies may have broken 
have become 
mainsti-eam this year Paul Quirii, Quirk's 

independents that we give away our window space, our in-store space, our chart space for nothing. What we need to do, to be shrewd, is we should say "Okay, we are 800 independent shops, do you want to do business with 800 of them. or 400 of them, or 200 of them? We're going to charge you for that because we can guarantee that." We could say to the record companies, "We have 500 shops, we will do a display of X. What's it worth to you?" But we can't do that individually. We can only do that collectively. House: The other thing that we do well with is sourcing, is getting stuff in before, upfront copies, which is a development thing. We haven't really done much with Pinnacle, but with Vital, we've done a few bits like the Cagedbaby album that came out earlier this year. We had that a month or six weeks upfront and that's this year's Mylo - we have done hundreds of that. White: I think we should concentrate on what we are doing ourselves. We've done very well with the last Katie Melua album, the new one's coming and what people are saying is that the market is saturated now. I always say that the bigger the album, the less I sell. Because the garages, the supermarkets and everywhere you go, the albums are there, so then we just say, "Okay we've done that, time for the next one." 
MW: How important is customer service for indies? House; What you have to do is make sure that your customers want to come back because you are giving them something that another retailer can t give them. You go into some specialists and its hke a supermarket: nobody knows what's there, you can't find it. So you've got to give them something that you can't get there. Maskery: People do like that customer service angle. It's little things, like if you are behind the counter and someone cornes up to you and wants to know where something is, rather than just pomtmg you can actually go out with them. u say, Here it is Mr Punter" and point it out. 
MW. Niyel, one of the things Rough Trade has 
House. What we have set up is a subscription 



For a full transcript of the 
MW/Bard Indie Retai! Summit, 

visit Musicweek.com 
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record dub. It's a bit Kke a wine dub or a dieese dub. Each month you get sent CDs, according to what your preferences are. We charge £14 a CD for these CDs, but they come with listen- ing notes that describe what you have got and why you are getting it and so on, and it comes spécial delivery. And people want that. In a way, there is too much choice out there; you go to HMV and if you want Top 10 stuff it's fine, but if you want something différent, something extra, people want the kind of choice taken away fromthem. 
MW: Cote music fans, traditionally indie cus- tomers, are downloading a lot of music. How is it affecting you? Quirk: I think it is affecting indies quite a lot, because people who are really interested in music and want to be the first are now down- loading. The guy who came in maybe twice a week spending £50, now comes in once a fort- night buying two or three things. White: I do understand what you are saying, but I have never seen that. But then I have always gone against the big boys, I was never really an independent, Tve always gone for chart products and I have always competed against the big boys. 
MW: A lot of you are saying you still compete on chart product and increasingly independents are moving towards more specialist areas - and that's understandable. But, if you have a super- market three doors down from you, how do you set about getting a balance between being a specialist and competing on chart? White: It's ail about how much money you want to make. Like I said before, when another specialist came to town I realised that there were other sources to pick up product. So eftec- tively I sell my product now for £10, Vm making more money now, my margins are bigger than when I was selling at £12.99, because I am buying them at that much cheaper price. Record companies do look after independent retailers, they try to give us good discounts because we can't compete on certain things. They are saying, "Here you are. We give you these terms, you can compete on the price." But, unfortunately, not enough independent retailers 

You have to make sure that your 
customers corne back because you 
are giving them something that another retailer can't give 
them 

do compete on the price. My philosophy is sell it at this price and I will sell a lot more. We sell more at the cheaper price, so in the long term we make money. 
MW: What would improve your ability to compete? Quirk: 1 would like to have exclusives limited to independents that give us the ability to have something différent. We did really well with the War Of The Worlds with a book. We can cater for that market, which our opposition can't do and maybe, if a company is doing a lot of limited édi- tions, and would say, "Okay, that's going to be the général one, but independents you can do that," that would be a bonus. Ellis: I know exactly what I want; sale or retum. Because I think that eats into my profit, what I am left with. Basically if I could retum every- thing, particularly singles. With singles, you go on prédictions, where are they going to go, and prédictions can be wrong. Sometimes it isn't your market through no fault of your own. White: To me it's ail about communication. It's ail about just being there for the independent retailers as possible. Being upfront, letting them know what is going on and just giving us a product. 
MW: Tony, you made the décision after 21 years of running a record shop to close your store and sell seven-inch singles online. Why? Tony Grist: I tested the water on eBay with this, that and the other. That was increasing and the number of people coming through the shop was decreasing. I was only in a small town, it was pouring money down the sewer so I thought, "Well, I will have to go for this. I either pour money down the sewer, or I have to change and try this full tirae." It's taken about a year to get this right. Tm never going to make a fortune. It's hard work, but I don't mind 
MW: Who do you see as your direct competi- tors? Grist: My compétition has changed, since I got rid of my store. Tm a virtual store so, I suppose my compétition might be other people, other indies who might want to go down the same route as I have donc. Give their store up and do what I do. Quirk: I am probably very, very insular here. My compétition is in my town. I have Tescos, Woolworths, a sweet shop and it's a major prob- lera to me. That is my major compétition, physi- cally. Not physically, the internet is my biggest problem, people coming in and telling me more than I know or more than they think I know, or telling me what the price is on the internet. That is a big problem. Dillon: The Jersey-based internet sales. Hopeful- ly the Government will see something about that shortly. Ellis: My main competitor is the counterfeits, four for £10.1 was speaking to a guy earlier who I know sells stuff illegally at work and he was saying that there are about 20 guys that do it. He makes about £100 a week. If you're selling four for £10 that's 40 CDs, if the other 20 guys are selling it that's 800 CDs. You work out; that's about £8,000 just coming out of the economy of the Coventry area. White: Listening to everything we've said tonight, it sounds like we are ail fighting against this massive monster, which is compéti- tion, but I just think compétition is good for anyone and I think we have ail got to really work for it. It's ail about what your perception of running a business is, how much money you want to make, how you want to go for what you 

are doing really. Maybe, it's almost like I aspire to be HMV - I love going in there. To me that is compétition. 
MW: What is your favourite album of the year so far and what do you think is the next big album? Quirk: My favourite album of the year was Ath- lète. TU give you a quick reason; the day they went to number one we were actually doing a big promotion with the band, who were doing a live performance in Liverpool. We had 100 of our customers there on that particular day and they were tremendous. Forthcoraing, weU TU wait until Tve seen it tomorrow [at the Bard Indie Retail Conférence], but okay - Sigur Ros. Maskery: My favourite album of the year, a com- pletely personal opinion, is a guy called Steven Lindsay and I also love the new Êlbow album. 1 think the Arcade Pire album is absolutely fantas- tic and I think that the next Arcade Pire single, Wake Up, which the BBC are using it to promote their autumn releases and it's just a single, I think could ignite the album. White: My personal favourite and something that I have sold a lot of is The Killers' album Hot Fuss. My big album for this year, on the back of the first album, is the Franz Ferdinand album. Ellis: A band called The Junipers from Leicester. They are unbelievable. The guy is so prolific, he's written 100 songs since Christraas and 90 of them are spot on, fantastic. The biggest seller, if I look at what I personally like, 1 would go along with Franz Ferdinand. They have come in at the same place they have left off. Grist: In the past two weeks, the album I have played the most is My Chemical Romance. As for forthcoraing albums, I haven't heard anything, but I think maybe Kate Bush. House; My favourite was Sufjan Stevens' Illi- noise. That's a personal favourite. My tip for 2006 would be Cagedbaby or The Boy Least LikelyTo. Dillon: My 2005 album was KT Tunstall. Her new single is just awesome. For Christraas the big seller will be Franz Ferdinand. The Franz Ferdinand album is probably the biggest seller for us in the past couple of years. But there is always something that turns up out of the blue. 



Website launch 
set to boost 
music publisher 

what B&H believes to be the largest sélection of classical the web. 
Toccata rails 
sut new imprint 

I: y 

faM 

Th'e "first vohjme in 
rroi^ortSrAhë 

17th-century Norwegian com- poser Georg von Bertouch com- 
plété the Toccata Classics 
that Toccata Classics will take is, I think, unique; it's certainly novel " says Andersen. "Because we can promise that virtually everything to be released on the label will not duplicate material already m î' collections. The Toc- 

Classics will wear in the shops. As far as l'm aware, no CD label 

5h new offered^in^company with^an 

C of the 700-plus mo 
tërtn^hTuK by F 

Mozart - Complété Sacred Music Varions soloists; Concentus Musicus Wier/Harnoncourt, (Warner Classics 2564 62337-2 (13CD)). Warner Classics' deep catalogue 
comparison with the finest in Mozart, allowing the major label to compile a formidable budget-priced sériés of nine attractively packaged boxes 

HKB AND [X]aSIE] HAVE EVOLVED 
AU. ENQUIRIES TO 020 72615000 



Classical is edited by Adam Wcbb 
composer. The exceptionally fine Budapest Festival Orchestra and its visionary leader, Ivan Fischer, dearly have Mahler's rausic in their bloodstreams, as this compelling new surround sound recording (the first to be made in Budapest's acclaimed Palace ofthe Arts) from Channel Classics makes clear from first note to last 
Beethoven Violin Concerto: Two Violin Romances. Vengerov; LSO/ Rostrapovich, (EM1 Classics 336 4032). 1 Folloning broad 

I crafting phrases | ofKlemperer- 
I Maxim Vengerov and his great accompanists, Mstislav Rostropovich and the London Symphony Orchestra, présent a performance of Beethoven's Violin Concerto unashamedly individual and wholeheartedly romantic. This is distinctly old-fashioned music maldng, deeply personal and committed to expressive communication. As such, it should fire critical debate and sthnulate 

Piano Trios Nos. 1&2. Gould Piano 

| from its impressive Brahms dise on the Quartz label with a cracking album of world première recordings of works by Robert Fuchs, whose pupils included Mahler and Wolf and whose music genuinely deserves to reach beyond the specialist classical audience. These young British performers get to the heart of Fuchs's style, responding naturaiîy to its blend of overt display and soul-searching. 
Mozart Flûte Concertos. Bezaiy: Ostrobothnian CO/Kangas. (BIS BIS- SACD-153901 (SACD)). Israeli-born flutist Sharon Bezalyb BIS discography has 
years, most recently for her strikingly programmed Nordic Spell album. She stamps her élégant interprétative mark on Mozart's popular flûte concertos for her latest release, without force 
Kalevi Aho's sensitive cadenzas 

sa 

ALBUM OFTHE WEEK Schubert The Complété Songs. Various artists; Graham Johnson. (Hyperion CDS44201/40 (40 CD)). In 1987, accompanist Graham Johnson began what grew to become the first complété recording of Schubert's 600-plus songs. The projeefs bare statistics would be sufficient to establish its place in recording history. But the majesty of performances by 
defines the lasting importance of Hyperion's investment This budget- priced reissue présents the songs In the order in which tliey were 
catalogue exploitation. 

sound dise is slipease packaged complété with a weighty perfect- bound BIS catalogue. 
Ma vlast. LSO/C. Davis. (LSO Live LSO 0516 (SACD)), Sir Colin Davis and the London Symphony Orchestra performed Smetana's défiant Czech Ma vlast (My Homeland) at the B: 

Bezaly's wi 
repeat outings for the work as part of the Prague Spring Festival. The trip to the Bohemian capital contributed to the overall success 

Miserere, etc. Tallis Scholars/Phillips. (Gimell GIMSE 401). Thanks to a bit of fast thinking, freelance producer Steve Smith kept the sessions for this séminal 

album, crowned by an ethereal reading of Allegri's legendary Miserere, was licensed to CfP and provided the nucleus of what became Gimell Records, run since the mid-Eighties by Smith with admirable success. A quarter of a century after the original release, GimclTs greatest hit is reintroduced into the market at the budget retail price of£5.99. "Had the original licence period been just a few weeks longer," Smith observes, 'we would have eamed a silver dise for sales." 

* 

m 

\ 

Maxim Vengerov retnrns with a glorious 
account of Beethoven's ever-popular 
Violin Concerto, accompanied by the 
London Symphony Orchestra, -Jjmâ 
conducted by his lifelong mentor 
Mstislav Rostropovich 

as so often with Vengerov, the sheer polish 
of the playing - and the charisma of the player 
- commanded attention... the violinist's légion 
of fans were well satisfied: he received a 
prolonged standing ovation.' The Times Ikk 
ont on cd rytli october 

.emiclassics.com • | 
geiovbeethoven.coq^ppF ' ^ 

m 



HMV figures highlight the tough market conditions ahead for the autumn trading period 

Is a crédit backlash on the horizon? 

EDITORIAL 
MARTIN TALBOT 

CMP Information, EighthFioo: Ludgate House, 245 Blackfriar London SE19UR 

When a juggernaut like HMV is finding business tough, the market must be difficult. So, for ail the waming signs, when HMV announced figures down almost 12% in July and August, it prompted one of those double-take moments straight from a Laurel & Hardy movie. But there is no stopping Steve Knott and his team, as they forge ahead by launching more sparkling new stores, in new locations. A total of 25 new stores in this current financial year is substantial evidence that confidence in Wardour Street is still high. And that is perhaps understandable. If you delve further into HMVs figures, you discover that the 21- week period covered by these latest figures (some 40% of the year) accounts for just 30% of annual turnover and a tiny 5% of operating profit. The key period is the next three months. And HMV feels characteristically upbeat about that - as do many of the retailers who contributed to this week's "indie retail summit" discussion (see p8-9). That should not be a surprise either. Of course, footfall has been down right across the retail sector over recent months, consumer confidence knocked by the recent spate - and continuing coverage - of bomb- 

ings in London and the accumulated effect of those ever-mounting crédit card bills. 
But consumer confidence is a fragile beast and, wandering through independent stores, as well 

as chains such as HMV, Virgin, Woolworth and Wh Smith over the past week, the arrivai of new promo- tional sales and some big releases have been working their magie. But complacency would be unwise. The crédit issue was always going to hit, sooner or later. As the inter- net bubble demonstrated at the corporate level just a few years ago, there is no such thing as free money. And, just like that very différent bubble, the crédit boom has been a timebomb waiting to explode, this time with so-called "discretionary" sectors - such as music and DVDs - likely to be first to feel the pinch. Of course, most consumers view Christmas excess as more of a necessity rather than a luxury, so talk of an uplift over the coming weeks is well placed. We can ail be confident of another strong Christmas this year. But the real impact of a crédit backlash is likely to be felt after the festive season, when life retums to normal and reality bites. Then we will be in a better position to know how tough business really is. 

Digital will provide rich 

opportunities for radio 
In this âge of multi sion, the internet and the iPod, why is it that over 85% of the popula- tion regularly listens to radio? And why is radio the last entertainment médium people say they would giveup? Over the past 70 years and more, radio, the original "wireless' médi- um, has passed through two golden âges. The first, in the Thirties, was overtaken by télévision in the Fifties, but radio soon fought its way into to a second golden âge in the late Fifties, Sixties and early 
everything from pirate stations to 
Despite challenges, 
radio is about to enter 
its third golden âge 
commercial pop, rvith pioneers like Capital Radio bringing new per- sonalities and styles of présenta- tion to the airwaves. Today the battle for listeners' time is fought on many fronts, countering waves of new entertain- ment choices from the many weapons of mass consumption available in the 21st Century, Despite these challenges, radio, strong and deiying ail doomsayers, is about to enter its third , 

âge. Digital radio is the foundation of this âge, with the potential of an undreamed of choice of channels and the chance to experiment to offer the listener a true choice of formats to suit eveiy taste. 1 am focusing on this third gold- en âge of radio in a lecture this week in aid of the Motivation Char- itable TVust. Motivation is a charity working to enhance the quality of life of people with mobility disabil- ities in developing countries. Motivatic designmg low-cost and appropri- ate wheelchairs inspired me to think about how creativity in radio has always happened on the edge of the mainstream: the first mass market digital radio set was devel- oped by Pure Digital, rather than one of the major manufacturers. New listening formats such as Fun Radio, My Kind of Music and Chili have also corne from the edge of the mainstream, where we can experi- ment with new creative ideas that are the lifeblood driving the new 
Ralph Bernard is t of GCap Media, He is glving a lecture at the Royal Geographical Society, Kensington Gore, London SW7, tomorrow (Tuesday). Tickets are £12 and available by calling 01275 4640311 

Is swapping CDs for a 99p 
fee a legitimate service? 
Iliyiyimilir 

online venture, Swopex, which launched last week, enables people to swap CDs for 99p. But is this a legitimate business service or a form of file- sharing tantamount to piracy? 

attempt for just 99p. That said, I dont feel it is piracy. Retail, artist and label have by this stage of the game had their share of the sale. If 
dise (that could be damaged, faulty or even an illégal bootleg), then 1 feel confident retailers will not have too much to worry about.'  

Steve Kincaid, Virgin Megastore "There is always a market for second-hand goods, no matter what the product is. However, I would question the business mode! and they appear to have under- valued certain product." Goods Exchange It seems like quite a useful way to get rid of CDs that you don't want and get something that you want instead, It's hardly piracy - it's no différent from what we, as 
doing. However, it î 
something you might do with ; CD that's just at the back of your cupboard and you'd be emfaarrassed if your mates 

12 MUSICWEEK08.10P5 

Tom Rose, Reveal, Derby "How they police the quality of the goods, the authenticity of the products and the damaged items they will receive sounds like something I would not like to 

"I wonder if it might actually fait I think people want to see the goods and the quality before they buy. Beanos is bringing back browsing in the old style - a real second-hand CD shop.°  David Buttle, Mr Bongo Worldwide "If people like it, it will thrive; ifs a good idea. Ifs not piracy, its the 
easierto use than eBay.Why 

ke this? It harks back to the whole music business's fear of downloads, surely that taught us to embrace new ideas?"  Adam Cox, Asda "I think that people with more time than money will always want to find ways of trying to get music as cheaply as possible - and this helps to provide for that. Dur focus should be on making sure that we identlfy what entertainment product it is that our customer 
for that." 



Forum is edited by Jim Urkin 
Q editor Paul iees, the man who helped the title 
back to market leadership, talks about the winning 
formula behind the mag and next week's Q Awards 

people lister to music. Things are 

eese".: 

. Its a cydical thing. With bands go on for 25 pages before even keyaw Kaiser Chiefs and Franz Ferdinand meeting the band. There's been a People 

theincounterparts? No, it hasn't. We took an awfiil lot of put my mortgage on to do somèthir The people saying this are usually time thinking about it and realised it Theyïe not fully confirmed yet so l people in their fifties who are bitter was important to avoid doing what can't say who, but lefs just say it and twisted going on about how Rip & Bum did and think no-one wpn't î    
SPKSÏffi1 onl^IbS^ng'fofdigitellsic S days, you realise there were a lot of and ifs a pivotai moment in the way U2 and 

DOOLEY S D1ARY managing US rapper The Game. And. as if fhat wasrft enough, his other son - and brother to Clive - Grant Black is celebrating a top three single with Song 4 Lovers, the Liberty X Feat Rev Run of Run DMC hit. after inking 

A&Red up to 
— the 

you imagine, by changing the lyrics to ■ ' Williams performed his fin one of his songs from "We're flying gig at Paris' Bataclan venue high" to "We're fucking high". Now Tliursday, who received a ni 

here^Ihat Black femKyi'ftaking^ ' the major and who signed hiTtecl 
SSKÎâS" 

m 
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the BRI, 



JOBS AND COURSES 

Contact: Maria Edwards. Husic Week Classificd Sales, CMP Information, 3rd Roor, ludgate Housc, 245 Blackfriars Road, london SE19UR T; 020 79218315 F: 020 79218372 maria@nmsicweek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min, 4cm x 1 col! SpotcolouraddlO% Fullcoioiradd20% Al! rates subjectto standard VAT 

The lafest jobs are also available online every Friday at www.nnisicwcek,com Booking deadline. Thursday lOam for publication lire lollowing Monday (space permit ting). Cancellation deadline: lOam Wednesday prior to publication (for séries bookings: 17 days prior to publication) 

fà yw/à 
LEADING MUSIC AGENCY/CONCERT PROMOTERS ARE 
LOOKING FOR A 

RJECEPTIONIST/OFFICE ASSISTANT 
Must have a good speaking manner, fast typing computer literate and be able to work under pressure in a busy office. 

ufo@tdpmmo.coni 
?OX 38w LONDON, WiK 5LE NO PHONE CALLS 

MARKETING ASSISTANT Required for successful MOR/e based in Wembley. Expérience in genre rei 

and experience of operating BUSINESS ANAIYSI - MAJOR Commercially focused Analyst i 

Accounts Assistant wi 

to book your advert call 
ca// maria 020 7921 8315 
maria@musicweek.com 

Growing Indie House Label seeks key addition to team; Asst. to CEO & Label Manager. Some experience preferred but not essential. Fast learner. Highly self motivated & committed person is important. Perfect for entry level into the Music Business. Will train. Part time with full time potential. 
CONTACT piers@curiousrecords.co.uk with CV. 

PMUflM 
SENIOR PRESS OFFICER 
National Press Officer required at this established indépendant music PR and event management company within The Press Counsel Group. Minimum 2 years experience, extensive national press 

REAUSE YOUR SUR 

POTENTIAL 

JOBS ACROSS THE INDUSTRY 
THAT COULD WELL BE PERFECT FOR YOU 
www.musicweek.com/jobs 

M MUSICWEEK 08.10.05 
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Classified ^ 
Contact: Maria Edwants, Music Week Classified Sales, CMP Informalion, 3rd Floor, Ludgatc House, 215 Blackfriars Road, London SQ 9UR 7:02079218315 F; 020 79218372 E; niaria@musicwcek.coni 

Notice Board: £18 (nda don s 1 co Spot colour. add 10% Full colour: add 20% Ail rates subjecttostandaidVAT 

Hic latest jobs are also arailable onTme eveiy Friday at wa/vi.musicwcek.com Booking deadline; Iliursday Item lor publication Ihe îoikwdng Monday (space permitling). Caocellalion deadime. lOam Wedncsday prior lo pobfcatioo (Iw sériés boolings: 17 days prior to puMcalion). 

Five A Side Football teams are 
required for the Music Business 

Five A Side Football League which commences on Tuesday 11th October and ends on Tuesday 13 December 2005. Games are played on a Tuesday night between 7pm and 8.30pm. The League which is in its 21 st year celebrate the occasion with a star studded game on Tuesday 15 November 2005 at the league's headquarters The Oval Cricket Ground, London SE11. 

Compact Air-conditloned office with free parking available. Small self contained office space within major UK PR company. 2 desks & phone's already positioned. space for chird desk. Shared réception and office facilities avail- able. Situated in modem West London office complex just offAIO. West end 15 minutes drive. 

a 1 dvd vinyl + games 

red 
displaysg 

H ■ n 
SERVICES j 

PORTMAN MUSIC SERVICES LIMITED | 

PACKAGING ^DISTRIBUTION 

PRICES GIVEN OVER THE PHONE Call Tom on 01852 500332 

RECORDS WANTED CASH RAID 7", 12", LP's, BO's, TO's 

abile: 07956 832314 

Gordon Duncan distribution 
OVER 2,500 SCOTTISH TITLES IN STOCK 

Eve Graham 
^  î.mij 

"The Moi Welcome Me Home" Eve Graham - The Voice Of The New Scekers CD - CDITV721 DVD - DVITV721 VIDEO - V1TV721 

Various CD - EMTCD122 DVD - EMTDVD122 VIDEO - EMTV122 
CD - CDITV724 DVD - DV1TV724 VIDEO - VITV724 

CD - CDMON865 
"Laebrack" Chris Stout & Catriona McKay CD - CDTRAX278 CD - RECD551 

Order frem Gordon Duncan Distribution Newtown Street Glasgow G65 OLY 
Tel: 01236 827550 Fax: 01236 827560 Email:gordon-duncan@sol.co.uk 

Revive Plastics 
WANTED 

Shanng with hip, vibrant & fnendly meaia â PR 



ARTISTS...MANAGERS... 

YOUR FUTURE 

IS SEING DECIDES 

BY RECORD 

COMPANIES & 

MUSIC SERVICE 

PROVIDERS 
WITHOUT CONSULTING YOU! 

A MAJOR RECORD 
DEAL CAN BE 
A MAJOR DEBT 
Did yoil kHOW that paying off thc dcbt tnny mean that you havc to sell in excess of £1.5 million copies of your album before you receive any recording royalties? 
Did you know that last year thc ring tone business in the UK was £180m in a £1.9billion market and growing? 
Did you know that last year in Japan the ring tone business was worth over £6S6m in a £2billion market and growing? 
BUT Did you know on a £3 true tone, the artist gets an average of 11.2p? 
Did you know iTunes have sold more than £SOOmiIlion downloads but on a 79p iTunes digital download but the artist gets on average 4.5p? 
Did you know that VPL collected over £7.5m worth of revenue last year from the broadeast of music videos but artists don't reccivc any income? 
Did you know that many analysts believe that the future lies in subscription models yct record companics cannot account to artists fully for the models at présent? 

ARTISTS/WRITERS: 
YOUR INCOME IS 
UNDERATTACK! 
Did you know thc BRI has actually joined forces with the Music Server Providers (AOL, Yahoo, Apple iTunes, Napster) and thc mobile phone networks (Orange, Vodafone, 02, T- Mobile) in an attack on the music writers collection society (MCPS/PRS Alliance) in ordertoreducc the money paid to artist/writer's by at least 30% on digitally distributed music? 
NO MORE - IT'S TIME TO KNOW MORE 
The Music Managers Forum (MMF) intends to intervene on bchalf of ïts members and their ARTISTS/WRITERS and challenge the record indus- try against this latest injustice and discuss how the industry as a whole must change 

IVIORE! comc along to a summit meeting at the "In The City" Conférence, 2pm thc Midland Hôtel, Peter Street, Manchester, Monday 3rd October 
Join the Campaign and 
KHOW MORE! Join the MMF (www.ukmmf.net) - Fighting for a fair future for thc artist 

sign upatwww. KllOW-more-campaign.com 

i 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 40 

mmp. 'I ; 

SINGLES NUMBERONE SUGABABES RUSH THE BUTTONIsland Island girls SugababK land theirfourth njate-one single, perfectly setting up their acclaimed fourth album Taller In More Ways, which is eut next week (October 10). First-week sales of 78,282 for Rush The Button were nearly seven times those of the trio's iast single, Caught In A Moment, which debuted at number eight with 11,633 sales Iast year. 
ALBUMS NUMBERONE KATIEMELUA PIECE BY PIECE Dramatico Wiih sales more than twice as high as runner-up David Gray, Katie Melua's second Dramatico album is the first chart-topper on an indie label since Basement Jaxx's The Singles in April. 
COMPILATIONS NUMBERONE ACOUSTICLOVEwsm Acoustic Love brings together38 reflective singer-songwriter types - including James Blunt, Daniel Powter, Bob Dylan and Paul Weller - and cornes up trumps, with first-week sales of 25,980 eaming if a number one début ahead of The Very Best Of Now Dance. 
AIRPLAY NUMBERONE ROBBIE WILliAMS TRIPPING Chtysalis Making a late dash fo the top of the airplay chart with an audience of 68.197m, Robbie's new single Tripping nevertheless still logged only the sixth highest tally of plays Iast week, and still hassomegrowingtodo. 

Downloads 
lead upturn 
in sales 
by Alan Jones Close of business on Saturday marked the end of the third quarter's trading - and figures for both the week and the quarter were encouraging. Singles sales topped the 1m mark Iast week, at 1,026,051, a total which included 433,015 physical sales - the highest for 17 weeks - and 593,036 downloads. the top tally logged since data was incorporated into the chart 25 weeks ago. The 1m mark hasn't been breached since Christmas 
impressively, singles sales have topped 900,000 for four weeks in a row - their longest run above that level since October/ November 2001. In the third quarter as a whole, 10,970,769 singles were sold - of which 4,608,804 were physical sales. In the same period of 2004, there were 5,894,989 physical sales but no downloads, which means the market increased hy 86,1% year-on-year for July to September. The physical sector alone dipped by 21.82% - but two formats enjoyed growth in terras of their share of the market and actual sales. DVD singles recorded a modest 1.74% increase in sales to 122,783, while that old warhorse the seven-inch single rocketed 76.77% to 299,491 sales, 

representing a 6.5% share of the physical market, compared to 2.9% in quarter three, 2004. Albums are selling as downloads too, of course, but those sales are currently not recorded. Despite this and report of tough market conditions from HMV, physical sales of albums improved Iast quarter, compared to 2004, albeit by only 1.36%. 33,374,481 sales in the quarter bring 2005's running total to 100,071,950 - a little shy of Iast year's 100,434,261. It will be tough to beat Iast year's eventual total of 163,405,660 because the fourth quarter of2004 was a 14-week quarter, making up one of our occasional 53-week years which are needed to correct calendar 

/I: Vh.J 

drift which would otherwise occur on account of the fact that 52 weeks is not a year but 364 days. 1 A quick note about this week's album chart, where the top five albums for the firrt time ever. are 'ail by British solo artists, wîtK Katie Melua leading the way from David Gray, James Blunt, Jamie lullum and KT Hinstall. Melua's 1,549 sales are the highest for a number one album 
Finally, the Pussycat Dolls could count themselves unlucky 

39,612 sales Don't Cha added to its tally Iast week were the highest for a number two single for 19 weeks. Don't Cha's cumulative 

SINGLES Sales versus Iast week: +13.7% Year to date versus Iast year: +39.4% MARKET SHARES Universal 44.6% Warner 14.6% 95% 95% 21.7% 
EMI 

ALBUMS Sales versus Iast week: +10.0% Year to date versus Iast year: +3.9% MARKET SHARES Universal 265% Warner 232% Sony BMG 16.7% 11.7% 21.9% EMI Otliers 
COMPILATIONS Sales versus Iast week:+9.0% Year to date versus Iast year -15.7% MARKET SHARES Universal 25.0% EMI 20.8% Warner 20.4% 

RADIO AIRPLAY MARKET SHARES Universal 24.f EMI 22.: Wamer 18,1 Sony BMG 17' Others lfr( 

CHART SHARE Origin of singles sales (Top 75): UK: 60.3% US; 356% Other: 4.1% Origin of albums sales (Top 75): UK: 61,3% US: 36.0% Other: Z7% 

albums  THIS WEEK The Beta Band Greatest Hits (Régal): Noise Next Door Play It Loud (Wamer Bros): Ms Dynamite Judgement Days (Polydor): Franz Ferdinand You Could Have It So Much Better (Domino); Leftfield A Final HIUHard Hands): The Go! Team Thunder, Lightning, Strike (Memphis Indusbies): New Order The Singles (London)   OCTOBER10 Sugababes Taller In More Ways (Island): Ricky Martin Life (Sony BMG): TATU Dangerous And Moving(Polydor): Paul Weller As Is Now(\/2): Ralfe Band Swords (Skint); Liberty X X (Virgin): Faith Hill Fireflies (Wamer Bios): Alicia Keys Unplugged (Sony BMG) OCTOBER17 Michael Bail Music (Universal): Boards Of Canada The Carapfire Headphase 

(Warp): The Cardigans Super Extra Gravity(Polydor): Depeohe Mode Playing The Angel (Mute): Louis XIV The Best Little Secrets Are Kept (Atlantic): My MomingJacketZ (Sony BMG): Starsailor On The Outside (Heavenly): Prodigy Their Law - The Singles 1990- 2005 (XL): Rachel Stevens Corne And Get It(Polydor): Simply Red Simplified (Simplyred.com)  OCTOBER 24 ~ Alex Parks Honesty(Polydor): Robbie Williams Intensive Care (Parlophone): Lady Sovereign Public Waming (Island); Onc-time Bananarama Drama(A&G): Luther Vandross So Amazing (Sony BMG) OCTOBER 31 , Audio Bullys Génération (Virgin); John Lennon WorkingClassHero (Parlophone): Santana Ail That I Am (Sony BMG): Texas Red Book (Mercury): Westlife Face To Face (Sony BMG) 

frontwonian Skin will release lier second solo album, Pake Chemical State, carly next year. The album will be preceded by a download only single on November 7 titled Alone In My Room. The track was recorded in Ibiza and will be released one week ahead of a 16-date UK tour. 

SINGLES  THIS WEEK Ricky Martin I Don't Care (Sony BMG); Rachel Stevens I Said Never Again (But Here We Are Again)(Pclydor): Bloc Party Two More Years (Wichita): James Blunt High (Atlantic): The Cardigans You Need Some Fine Wine And You Need To Be NIcer(Polydor): Depeche Mode Precious(Mute): Robbie Williams Tripping (Parlophone); George Michael John And Elvis Bundle(Sony BMG); Starsailor Crossfire (EMI) OCTOBER10 U2 Ail Because Of You (Island): Lee Ryan Tum Your Car Around (Brightside); Stephen Fretwell New York(Polydor): Tiga You Gonna Want Me (Pias) OCTOBER17 McFly 1 Wanna Hold You (Island): Faith Hill Like We Never Loved At AU (WEA): Alex Parks Looking For Water(Polytlor): 

Santana 1m Féeling You (Sony BMG); Arab Strap Dream Sequence (Chemical Underground): Happy Mondays Playground Superstar(Big Brother): The Paddingtons Sorry (Mercury): Backstreet Boys Just Want You To Know (Sony BMG) OCTOBER 24 Craig David Dont Love Me No More (1m Sony) (Wamer Bros): Backstreet Boys Just Want You To Know (Jive); Audio Bullys Im In Love (Source): Kate Bush Kings Of The Mountain (EMI); Nine Black Alps Just Friends (Island); Supergrass Low G (Parlophone): Texas Can't Resist (Mercury); Westlife You Raise Me Up (Sony BMG): Green Day Jésus Of Suburbia(WEA) 
OCTOBER 31 Kaiser Chiefs Modem Way(Polydor): Pharrell Williams/Gwen Stefani Can I Have It Like That (Virgin) 


