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In this week's issue: Pan-European royalties on way; 
Artist albums shore up market Plus: the charts in full 

CMP 

Katp Bush 

Aerial 

07 11 05 



KateBushAerial 

The new double album available 7 November 2005 
CD, heavyweight vinyl LP and download 

Includes the single 'King of the Mountain' out October 24 
CD and limited 7" picture dise 
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Commission to streamline royalties 

ECtears 

up rights 

rulebook 

By Nicola Slade The MCPS-PRS Alliance and British Music Rights have given overwhehning backing to EC pro- posais lo radically transform the way online royalties are collected 
Under far-reaching proposais unveiled last Friday, the Commis- sion is looking to allow rights-hold- 

moves away with the ci up of signing up with soc ' ry-by-te: ' ' 

tion representing dotvnload stores across Europe - European Digital Media Association - for not being concrète enough. "The Commis- sion now plans to issue non-bind- ing guidelines, which themselves have been watered down, and which are likely to resuit in the 

British Music Rights director général Emma Pike says, "We very much support this approach and have done since the EC pub- lished its impact assessment report a few months back. We are in favour of the way the EC sees the market developing, as it puts 
the driving seat." "From what we can see, this 
pletely sympathetic to anything that grows the sector," adds MCPS- PRS chief executive Adam Singer, who believes the proposai offers, "better rates, a better return and ultimately benefits the creators". Aside front the support of the music communily, the EC propos- ais were criticised by the organisa- 

latory régime for rights manage- 
But, while the recommendation is not bound by law-enforcing lég- islation, Pike says the EC has reserved the right to bring any rele- vant law into effect if the societies fail to adopt the new processes. An outline of the plans was 

and delivered on behalf of EU Commissioner Charlie McCreevy during the Creative Economy Con- férence in Westminster last Friday. However, the EC is expected tomorrow (Tbesday) to formally put the proposai to Europe's 210 collect ion societies, having con- cluded it was the besl option oui of three considered. The report being sent to the col- lecting societies will contain détails 
parency, effective dispute resolu- tion and accountability of collec- tive rights managers. It will fall upon the shoulders of the collec- tion societies and artists and pub- lishers to instigate any changes. 
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Radio eues new 
Madonnatraek 
Madomta's forthcomîng single Hung Up will receive a simultaneous Worldwide radio airdate launch at Spm GMT next Monday, with Radio One lined up to give the track its début Ul< play. It will be the first time the song has been heard in full; for 

the past three weeks it has only been available to buy as a 30- second ringtone. The radio airdate will be followed a day later by the digital release of the full track, initially via iTunes, before its physical release on November 7 through Warner. Hung Up is the first track from Madonna's Uth studio album Confessions On A Dancefloor, which has been produced by UK producer/writer Stuart Price, 

Madonna's Drowned World tour (2001) and Re-invention tour (2004). Predominantly recorded in Price's DIY loft studio above his flat in West London, it is lier most uptempo album since Ray Of Light. 
meets dance," says Price. "1 think the kiss of death to a dance record 
working on the sougs in a very 

Artist albums 
boost market 
Music Week research reveals 
how vigorous artist album 
sales in September have helped put the market 
back on track p3 

Race is on to 
lead légal P2P 
The closureof three illégal 
peer-to-peer networks has 
cleared the way for 
legitimate file-sharing 
opérations p4 

Kiss oflife for 
ciassic rock 
The popularityof ciassic rock continues apace, as TV, 
tours and catalogue activitykeepsthe genre 
in the spotlight p9 

For the latest news 
as it happens, log onto 
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Your guide to 

Chait changes on 
free downloads CMP 

his single Electricity into ths Top r The Chart Supervisory Committee 
or physical singles given away through 

o 'According to retailers across the board, 
piracy is clearly still having an impact on 
a fragile music market' - Editorial, pl2 

V 

ff fP OdiC, Publishore' toocLalion 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

the latest news from the music industry 
ncl major label 

• Nearly 1m sales of James BUmt's Back To Bedlam in guarter three lifted Warner to its best UK albums performance in five years. New Officiai Charts Company figures show 

in/s 16 iTunes s ■ l lie BRI is hosting 1 promote better un ' industry. Tlie first seminar last Thursday and the m October 20, aims to help members make the most of international opportunities. • Tlie Government is surveying SMEs within the music industry. p5 

£1.5ni facelift for 

South Asian communities, and • network 3 is Banbridge, where Shine FM intends to provide a service witli a Christian ethos. .. .a ^• - - - ^ • Lemmy, Deep Purple and Billy fdol deliver video content by te artists to were among the winnel in last week's its 3m customers. EMI joins Sony BMG Classic Rock Roll Of Honour, Classic as well as a raft of independent labels Rock magazine's inaugural award through mobile aggregator VidAone, ceremony. pl3. in signing up to toi • Former Blue m( 

«-SêSr? ExSony/flTV UID 
tal<esV2 position 

© Madonna is to perform at to 
the Worldwide live TV début new single Hung Up. She will of perfomiers including Coldplay, Foo Fighters, Green Day and Robbie Williams at the Atlantic Pavillon In 

w* 

Universal licenses 
materialtoiRadio 
« Universal Music US is to license its head of A&R, replacing Malcolm some of its catalogue to Motorola's Dunbar. Pinder lias signed the likes of ' ■ ing IRadio service. The iRadio ICT Tunstall, Travis and Razorlight to 

Sony BMG (203%) and EMI (20.2%). 

preceded witti a show by girl-guitar four piecelovebites on October 9 

bylTV. 
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News 

News edited by Paul Williams 
Music Weeks analysis of the year's sales to date underlines cautiously optimistic mood 

Strong September puis sales back 

on track as artist albums lift market 

plus totals in the past month, help- clue to 

mdCpoor Aumst'piî the likeî ofleDabvidneGrayb™ d bKa«e drag^r<J<«vnathe perœptîon'of more lÏtfrwting thrôughouf thl relelle scheduks^vOT u^.bk'to says Paul Quirk of Quirk's 
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^OsTHowe^mLfedï- ^ St'" t,0Wn be'aÎribûtedtoMOSk^rblgeT a")l,mS 311(1 50,116 Q0011 liful: ^ heiul(;d a 10» rise L" nand were 3'esterday (Sunday) ttlG PGKCCPtiOll Of VdlU6 tion of the m poised to give a strong start to tîie Alan Hunt, Tesco   2004 to capitalise on an earlier   ket, singles bave also performed e compi- Easter. The release date switch been a lot of decent adult artists well this year, with the addition of 1,4%. néant a 7.4% year-on-year gain for that people bave corne in for and digital sales figures to OCC's mar- feeling compilations achieved in March there bave been some good deluxe ket statistics helping transform a 
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Closure of three illégal P2Ps clears 
the way for legitimate opérations 

Raceisonto 

lead légal P2P 

hindering the development of a the development of a légal P2P business. network, which couk 
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Survey sets out to see 

how SMEs gain finance 
Hie Government lias launched a survey of finance issues among SMEs operating in ail areas of the music industry to help shape future business support strategy. The survey was revealed during the Govemment's Creative Economy Conférence at the Queen Elizabeth II Conférence Centre in London last week, in which it unveiled plans to make the creative industries the backbone of Britain's economy. According to govemment figures, SMEs make up 90% of the UK's music industry, including labels, PR companies, promoters and publishers, and ail such companies are being invited to take part in the survey, which runs for the next month and is available at www.culture.gov.uk/ creativejndustries. The aim is to see how SMEs in the music industry access finance, déterminé the problems they bave in obtaining it, estimate how much of a barrier to growth such problems are and to identify otlier obstacles which prevent growth. 

On launching the survey, creative industries and tourism minister James Purnell said, "Evary company starts small before it gets big. We need to help them make that journey. Many SMEs in the music industry face difficulties getting finance to start up or to grow - so we know the symptoms, now we need to find the cause. Tiiis study will, for the first time, give us real, robust data which will help inform our future policies. It goes without saying - the small music businesses are vital, not only to the industry itself, but also to our culture and economy." Purnell added that the music industry contributes £5bn to the country's economy every year. Tlie survey lias been welcomed by Aim chairman and CEO Alison Wenham. She says it will provide "invaluable knowledge" about how small companies in this "vibrant but fragile sector" operate and urges companies to participate. SMEs are defined as companies with fewer tlian 250 employées and a maximum turnover of £22.8m. 

Latest IFPI figures show a global reverse in fortunes 

CD sales décliné as 

discounts lose lustre 

The IFPI has concluded that the discounting boom which has helped to boost CD markets in the US and UK is over, following half- yearly sales falls in both territories. Figures issued last week by the organisation show physical sales dropped by 5.3% in value and 5.7% in volume in the US, as the UK market shrunk by 4.0% in value and 1.7% in volume. These déclinés played a big part in physical global sales suffering a 6.6% unit M dur- 
droppingby6.3%. The reverses come in stark con- trast to what had been encouraging figures issued by the IFPI earlier this year for 2004 when slrong perform- ances in the UK and US had helped the Worldwide music business to its best year-on-year performance for physical sales for five years. "The effects we have seen in the US and the UK, but particularly in the UK, with retailers coming in and establishing a market share, that has calmed down," says IFPI market research director Keith Jopling. "Basically, prices have sta- bilised in the UK and US but there is still discounting going on in other markets." One of these is France, which showed the smallest décliné in physical sales of any of the major 

Top 5 albums markets 
units. In the US, sales of single track downloads tripled to lS9m. And while this boom is largely driv- en by the world's top five markets - US, Japan, UK, Germany and France - Jopling experts the trend to spread rapidly in the coming months, as filmes expands its serv- ice globally. Yet this strong performance couîd not mask a général malaise, as overall music sales fell 1.9% to a retail value of S13.2bn for the first half of 2005, compared to $13.4bn in the same period of2004. 

music markets - 2.7% in v while unit sales grew by 7-5%. "France has donc reasonably well," Jopling says. "Unit sales are up 9.5% in CDs, due to falling prices." While music sales fell globally in the opening six months of2005, the digital download market remains buoyant, with sales tripling to a retail value of approx- imately $790m, from an eslimated S220m in the first half of 2004. This figure, which does not include ringtones, is the équiva- lent of 6% of total record industry sales and, for the first lime, is greater than the value of the global singles market. In the UK, single track down- loads increaseà tenfold to 10m 

troubling figures 
of releas- halfof the year, including albums from Robbie Williams, Madonna and OutKast. "Particularly in the US, we were competing against a pretty good performance [in the first half of 2004] and it was always going to be tough," says Jopling. 'We wouldn't expert the physical fall to continue at that rate. Provided we get good growth in digital, we can expert the industry to grow in the 

War on piracy lurns corner 
EMI Group chairman Eric Nicoli believes the tide is beginning to tum in the industryk favour in its ongoing battle with music pirates. His optimism is fuelled by what he sees as the success of the multi- pronged approach coming from various sectors of the industry, from the innovators in légal download- ing to awareness-raising cam- paigns, attempts to sabotage illégal P2P sites and through controversial légal action against file-sharers. Taken together they have, believes Nicoli, enabled the indus- try to achieve a significant break- through in what will be a never- ending battle against the problem. "We feel we are beginning to con- tain it, which is a big first step. Ifs important we don't diminish our efforts and important that other industries do the same," he says. 

BMG, Universal Music, the IFPI and the RIAA. Coincidentally, Bascap was launched on the same day content protection specialist Macrovision unveiled research highlighting the 

Counterfeiting And Piracy (Bascap), which brings together some of die world's biggest companies and 
global scale. Nicoli, who is co-chair- ing Bascap, with Vivendi Universal supervisory board chairman Jean- René Fourtou, was one of 13 heads of major corporations meeting at the launch at EMI's Wrights Lane offices. Biscap represents more than 130 businesses and organisation including a nuraber from the music industry, such as EMI, Sony 

to educate content providers about copyright infringement. The research, conducted by third party agency Loudhouse, involved interviews with 100 exec- utives from the music, film and video games industries across the UK, France and Germany. Some 47% of respondents felt législative frameworks surrounding digital rights were confusing and that gov- emments were viewed as by far the least effective advocates of digital content protection. But die picture was not entirely gloomy, with 35% of respondents believing peei>to-peer technology offers more poteutial benefit to their business than it threatens. 



MMF's attempt to raise issues descends into dispute 

Managers take stage 

with campaign launch 

by Stiiart Clarke The Music Managers Forum is drawing lessons from tliis year's In The City after ils bid to launch an awareness campaign last Monday turaed into a bitter dispute. The organisation had intended 

Summers slams the move. "The BPI have got into bed with the people who are eating our lunch,'' he says. The MMF has suggested that artists could deal directly with fans via digital distribution, because of what it views as a sharp décliné in royalties resulting from online downloading at discounted rates. ' w»ve not saying that the price je higher, but it needs to 
way of 

Messagerie panel was pulled off tothe Copyright ™bunal ^ ^ ^ 

ITC talent to fore 
In The City lived up to its reputa- wliich put her in a similar space to sinkaf lion as a launch platform for early Alanis Morissette and Joni who ha 

^Ï^hich received 

ISWaba acclaim from'the A&R fraternity 
to get in front ot ibebros rnTfnl^^l- 

US players boost 
ITC turnout 
Numbers at In The City 2005 
wereup on 2004, with more than 2,500 delegates attending the four-day event ITC director Yvette Livesey puts much of the climb in numbers to the increase in international delegates attending the event. "That really pushed the numbers up this year," she says. But, while international delegates were up, significant UI< executives were largely conspicuous by their absence; the lack of record label A&R executives at the unsigned gigs was highlighted by many. "In The City is very représentative of what's happening in the business," says Livesey. "A few of the voices from the major labels were lacking 

the opportunity for music fans to sample a linge volume of music, without committing to purchase. The EMI executive added that the development of technology had given more genres of music greater opportunities by creating a more level playing field. "The tools that are provided now are the best artist development tools that have ever existed," he said. "The prolifération of a wide range of digital services and their ability in helping connect music direct to consumers has created greater opportunities for lower-profile acts and labels." Cohen advocated a more flexible approach to pricing of digital repertoire, using his work with Joss Stone over the past two years as an example. "1 would have loved to have had Joss Stone on iTunes for 69c or 79c when she 
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CAST LIST Publicity. Steve Ripley, A&R: Andrew Haie. National radio: Soulfood Music. Press: Gary Farrow, Mick Garbutt/ TV promotions: Tlie Corporation. Chariie Lycett Deirdre Moran, Régional press: LucidPR. SonyBMG. Maureen McCann, Régional radio: Product manager Momentum PR. Bob Hermon, Sfiyamala Spcclalist press: BH Promotions. Tharmendiran, Kim Macliray, Pure Spcclalist radio: Sony BM6 
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Songwriting legend pushes boundaries on new material 

Bacharach speaks ont 

wilh heartielt album 

an album, do a cutting-edge hésitation in being persuaded to album. You can do that.' This was add his vocal to the track Go Ask 

asasass Jtsesaa aasss- bas defied convention and logieby his life he's twitten love songs and As Bacharach recalls,1 15 making a record that Aies in the made the world kind of sing and 'Take these drum loop 
chang'ed^t'fok^to change. 

tor nau a secona, says wam- wright. "Any pop song in today's 

to "As I 

by Dr 

s; tracks on the album. _ somebody looking over my shoul- 
Take thesTdrum loops' anT I played on the"radio' or 'It doesn't 

ported the invasion of Iraq based on then US Secretary of State may be, BaCharach is 

acted as the album's co-executive 'You can't go into a country like be the best thing l've ever doue, producer along with Sade band Iraq," he blasts. 'Nobody's been "It may not be as successful as memher Andrew Haie and was able to do that. You can't do it some of the other things. It's a verv 
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Features are edited by Adam Webb 
Classic Rock. No two people will proWde the same définition of the genre and many will have differ- ing views on whether it ever went away in the first place. But one thing is for sure; since the hegin- ning of the new Millennium, there has been a surge in interest in rock acts from the Seventies and Eighties. This has taken many, sometimes unlikely, man- ifestations. Compilation and catalogue sales are healthy, artists who had their creative heyday more than two décades ago are still filling arenas and, most noticeably, it seems these days tliat no self-respecting legend of rock is without their own burgeoning média career. Suffice to say that, 20 years ago, the odds you would get on Lemmy advertising Walkers crisps and Alice Cooper plug- ging satellite télévision alongside Ronnie Corbett would have been fairly considérable. Even more unlikely has been the joumey for a growing number of rock stars from alife of hell- raising - and in the case of Ozzy Osboume, bat- biting - into the world of entertainment télévi- sion. Certainly, Gene Simmons and Motley Criie's Tommy Lee have both successfully followed Ozzy with, respectively. Rock School and Tommy Lee Goes To Collège. Ail are sure signs that the world of classic rock - once literally portrayed as satanic by elements in the US média - is now cosily embedded in the mainstreara. Industry insiders crédit various factors with the resurgence in interest, even if these may be slight- ly tongue-in-cheek. "The Darkness reignited peo- ple's interest in the genre - until then, it was a guilty pleasure," says Universal catalogue senior product manager Joe Black, whose recent releas- es include The Sensational Alex Harvey Band, Free and Dio. "The Darkness made classic rock acceptable again." But, while new bands such as The Darkness have reldndled a taste for spandex, guitar solos and big hair, others have also played their part in introducing a new génération of fans to the old masters. "A lot of younger bands have cited [the classic rock] bands as influences, so [consequent- ly] the younger fanbase goes and has a look. When they do, they like what they see," says Neil Wamock, CEO of The Agency Group, which rep- resents many rock acts, including Status Quo, Motdrhead and Alice Cooper. Wamock's views are echoed by Paul Brannigan, editor of Kerrang!. "The fact that so many younger bands are name-checking their heroes give them [the vétérans] legitimacy," he says. Since taking the helm at the magazine, Brannigan has included regular features on classic rock acts, and has been rewarded with a rise in circulation - up 3% in the latest rounds of ABC sales figures. Among record corapanies and live promoters, there is widespread approval of the rôle of both print and broadcast média in supporting releases. In addition to staple rock titles such as Classic Rock, Kerrang! and Métal Ha miner (which saw its circulation leap 20.9% in the last ABCs), digital radio station Planet Rock and TV channel VH1 Classics, mainstream titles Uneut, Mojo, Word and Q are also credited with writing about acts, as are the broadsheets. "The time has never been better to have a clas- sic rock release," says Joe Black, while, even after 35 years in the business, it seems that Wamock can still be surprised as to where bis clients are being played these days. "I nearly fell out of the window when Ken Bruce made Alice Cooper album of the week on Radio Two," he says. Darren Edwards, producl/promotion manager at Eagle Rock Entertainment, which is releasing new albums from Alice Cooper and Zakk Wylde's Black Label Society, adds that having stalwarts of the rock scene such as Bruce Dickinson (BBC 6 Music), Alice Cooper (Virgin) and Rick Wakeman (Planet Rock) hosting their own shows is invalu- 

- 

OlafFumiss reports on the enduring popularity of classic rock 
and highlights the acts which are currently in the limelight 

Kiss of life for 

rock vétérans 

The Darkness reignited people's interestin 
classic rock - until then, itwasa guilty pleasure Joc Black, Universal 

able. "Avenues like these are making radio more accessible." he says. Ben Williams, marketing manager at Classic Pictures, which has produced a number of suc- cessful DVD titles for the likes of Rick Wakeman, Jon Andersen and Nazareth, believes that the média is only reflecting audience taste and the emergence of an older consumer démographie. "Forty- to 50-year-olds have more money now than they have ever had," he says. "The audience is basically the same âge as the artisls." And while most in the rock world are happy to emphasise that established acts are reaching a new génération of fans, they concédé that the backbone of sales corne from that old média favourite, "the 50-quid man". "Old fans are definitely the core of the market, be it in back catalogue or new releases," says Maria Oullette, A&R/product manager at Ger- raan-based SPV, which is currently promoting recent albums from Tommy Lee, Helloween and Molly Flatchet. Donald McLeod, leading Scottish rock promot- er and managing director of CPL, which recently promoted concerts by Motley Criie and Ramm- stein, agréés. "There is a place where the kids won't go," he says. "Bands like Motley Criie are the exception, but generally there are not enough kids 

to make up the audiences." Nevertheless, be it older fans returningto gigs or a new génération getting on board, The Agencys Wamock is keen to emphasise rising attendances for concerts by classic rock acts. He attributes much of this to the return of the touring package - for example Judas Priest and The Scorpions - rather than bands taking to the road alone. "Five years ago, Alice Cooper and Deep Purple were playing Brixton or Hamraersmith, now they are playing Wembley," he says, adding that the 45- to 65-year-old âge group is now retuming to see shows. Gigi Dryer, head of cross promotion at Emap - which co-promoted tire Motley Criie tour in the summer and is currently doing the same with Bon Jovi - adds that there it is also becoming încreas- ingly coramon for fathers to take tlreir sons to gigs, a phenomenon she describes as "lads and dads". In ternis of CD and DVD sales there is a dear distinction between, on the one hand, catalogue and studio albums and, on the other, compilations such as the highly successful The Best Air Guitar Album Ever... sériés. But, while those primarily involved with releas- ing catalogue and studio albums are among the most enthusiastic in the industry, when it cornes to raentioning hard sales they can also be among 
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respectable sales exceeding 200,000. More recently, the Dad Rocks compilation sold 160,000 and Driving Rock Ballads 170,000. "The compilation market bas grown beyond belief during the past four years," she says. "I think there are still a lot of possibilities in terms of new brands and the market is not so saturated that there is not room for more." lypically, these releases are marketed predomi- nantly through TV advertising and, while EM1 TV has worked on releases with Universal and also branded its Legends sériés with Capital Gold, Goodman believes that there is little point tam- pering with a promotional formula that still does the business at retail. "TV is so dramatic in terms of what it delivers in terms of sales." she says. "1 can see immédiate results." However, the success of such TV advertised compilations is treated with a large degree of ambivalence outside the major labels. "IVe got six ofthese albums with the same songs in a différent order," says Kerrangl's Brannigan. In part, this can be explained by the reluctance of certain acts such as AC/DC and Guns "N Roses, to make tracks available for compilations. More- over, as with similar compilations of punk, disco or dance music, there is arguably only a limited pool of hits recognisable to the général public. However, Classic Rock magazine publisher, Chris Ingham, whose title currently boasts its highest circulation (45,000) since its launch in 1998, believes that the compilations do have their benefits. "Maybe they are for people who like to dip into the world of rock," he says. "But these compilations might feed through to people who will go on to buy a catalogue album if the record 

Inearlyfell outofthe window when Ken Bruce [recently] made Alice Cooper album of the week on Radio Two 

Company is doing its job." Despite the nostalgie nature of its title, Classic Rock features at least four new acts a month and, with the first Classic Rock Awards show hosted in London on October 4, it is clear that Ingham believes there is room for new blood. "There are [people in] bands who might only be 19 years old, but they want to be the next Aerosmith," he says. Brannigan, also believes that younger music buyers are latching onto current acts with a classic rock Sound without necessarily knowing about their antécédents. "Velvet Revolver have got their own crowd of fans, to whom Guns "N Roses don't raean that rauch," he says. Ail ofwhich highlights the vital rôle that emeig- ing acts play in underpinning the popularity of their influences, augmenting the continuing innovations in marketing catalogue tMes. This possibility becomes morelikely ifusingthe broad définition of classic rock, favoured by TVevor White, executive producer of digital radio station Planet Rock. "We treat it as a genre not a period," he says. "I would describe it as guitar- driven songs with a strong melody, chorus, loud guitar and heavy rhythm section." White points out that recent Rajar figures high- light that his 400,000 listeners per week are get- ting younger and that Planet Rock's owner, Gcap, will be making significant investments in the sta- tion which will see it introduce news, live pro- gramraing and co-promotion of events. The ultimate classic rock band AC/DC sum it up best; 1980's Top 20 hit Rock "N Roll Ain't Noise Pollution reminds us that, "It'll always be with us/It's never gonna die, never gonna die.../Rock- 'n'roll it will survive." How right they were. 
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Illégal P2Ps closing and légal actions have brought new optimism^ but the battle is not ovei 

Bluetooth raises a new piracy péril 

EDITORIAL 
MARTIN TALBOT 

There is a sense of optimism about the music indus- try's efforts to tackle piracy right now. After a sériés of peer-to-peer services gave up the ghost just a week ago, last week saw EMI Group chairman Eric Nicoli voicing confidence about the 

Martin Talbot editor, Music IV CMP Information, BghthFlooi ludgate House, 245 Blackfriar London SE19UR 

Meanwhile, the BPI's légal actions have proceeded with, to date, no sign of a nightmarish PR calamity. But anyone who believes that the piracy problem is under control should think again. According to retail- ers across the board, piracy is clearly still having an impact on a fragile music market. And it is also a shame that much of the talk post-In The City last week was about a certain MME confér- ence, for ail the wrong reasons. The key debates were held elsewhere. On the Satur- day, TVT founder Steve Gottlieb provoked plenty of thought by asserting that the iPod has driven a com- pletely new area of piracy. The iPod is not driving music sales, he suggested, but the practice of "ripping" CDs - a practice he likened to old fashioned, home taping-style piracy. A couple of days later, Monstermob CEO Martin Higginson provided further concern for Gottlieb 

when he heralded "Bluetooth piracy" as the next bat- tleground. Anyone with Bluetooth on their mobile phone can already send music to their friends, if they wish But, to date, few phones have been able to hold any more'than a handfril of tracks, thus limiting the potential of this capabilily. But, with Sony Ericsson's Walkman phone (which can hold more than 100 tracks) expected to he a hot gizmo this Christmas and the Nokia N91 following in the new year (up to 3,000 tracks), this potential will he unlocked. The iPod will merge with the mobile, with potentially huge conséquences. In this bright new universe, kids can not only text their mates asking if they have heard the new McFly single - they can send the track directly to them. Such a development essentially opens up a fresh new lawn for bootleggers to play on. The sight of kids - or young factory workers - selling home-burned CDs of their favourite albums will begin to wane. In their place, a sharp-eyed kid with a handfril of memory chips, holding any album you want, ready to he bluetoothed to your phone instantaneously. The battle against piracy is far from over. In many respects, it has only just begun. 

The industry must offer 

support to indie labels 
Unsigned artist Sways best bip hop act gong at the Mobo Awards was un expected, but well deserved. Sway was clearly under the major label radar, but was also unable to find an indie able to afford breaking a potential crossover artist. In short, like many others, he slipped through the net. The independents are the lifeblood of the music industry. Sadly, many are facing major diffi- culties. They are currently suffer- ing from financial strain, caused as nuch by deelining sales as by lack ofavai Man independents 
Independents are 
the lifeblood of the 
music industry  
unable to pay for a supply of légal and business affairs services, just when they require it most. This need is also a resuit ofthe advent of new média - a eatalyst for the development of traditional busi- ness models and the entrance of fresh players to the digital market. 
advice is essential to guide inde- pendents safely through a mine- field of novel, complcx, commercial 

investors or label partners that they are a viable business. There are unmatched opportu- nities: new income streams and a range of rights in addition to tradi- tional recording rights. Major labels arc increasingly disinterest- ed in developing new talent. Ironi- cally, now is the tirae for independ- ent labels toflourish. The music industry must its apathy towards inde- 
■ support where necessary. We have taken the initiative by launching the Independent Label Scheme, offering our services at preferential rates with a radical payment structure to spread costs. We will be working closely with independents to provide a variety of other services as well as straight- forward légal advice, such as advice on and possible introductions to potential partners and suppliers, straightforward and balanced con- tracts, guidance on digital strategy and information about frmding. The success of the indie seetor is paramount for the new généra- tion of labels or artisls wishing to emulate Sway's success. Only tlien, through encouragement and back- 

Dean Marsh is the principal at Dean Marsh 

Has physical and digital 
piracy been contained? 

EMI chairman Eric Nicoli says the music industry has, after five years, managed to contain the problems of both physical and digital piracy. Do you agree? 
John Kennedy, IFPI chairman "In the physical word, we have contained the problem and in the digital world too, If you look at the graphs of broadband use and P2P activity it shows we are making progress-usage ofP2Pi5 not expanding at the same rate as broadband expansion." 

shighly 

David Martin, BPI anti piracy unit "Eighteen months ago, we were told that the horse had bolted, Since then, more than 20m downloads have been sold, most people have become aware that filesharing's illégal and weVe seen key rulings against both Kazaa and Grakster. Containment is the word, but there's still much tn rin " Andy Godfrey, Chrysalis Music 'Ves, 1 think we have. Nowadays people are talking about downloading tracks from iTunes rather than 30 tracks illegally from 
think thafs down to the work that's gone into educating people and convincmg then that music needstobepald for- Simon Wheeler, Beggars Group "There's a very long way to go in the 

fight against piracy, Peer-to-peer usage is still increasing dramatically and the industry should support i the problems ir MSP. It is ; digital revenues increasing tor everyone, but it's day oneof a very long week." . Gareth Perry, Virgin Retail. "AH the work that ha the industry to coir laudable and wewti^in^ i-. efforts to tackle it However, in m; view, the greater threat is the continuing devaluing of music and repertoire and here is where we must work hard to protect our future. Over time, the less people expect to pay, the less they will appreciate or accept the real cost to ail of us of sustaining a sizeable stake in this industry - retail, record labels and artists."   Barney Wragg, eLabs Universal "There will always be a black market and people will always try and take action to mitigate it, There will always be shoplifters, but the more action we take to make it more difficult to steal, the less appealinoit will be" _ Thomas Hancock, Borders "The emergence of more légal digital download sites has helped to stem piracy, but the high street has also responded well to the challenge, with specialist retailers mounting increasingly compétitive offers to lure 



Former Heart DJ J@n® Coleman talks to MW 
about his return to breakfast radio, as his BBC 
Radio London 94.9FM show launches this week 
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JOBS AND COURSES 

Contact: Maria Edwards, Music Week Classificd Sales, CMP Infomation, 3rdFloor,LidgateHousc, 245 Blackfriars Road, London SE19UR T; 020 79218315 F: 020 79218372 E; tnariaSmusicwcek.com 

Rates pcr single columncm Jobs; £40 Business to Business & Courses, td Notice Board: £18 (min. 4cm xlcol) Spot colour add 10% Fuil colour: add 20% 411 rates subject to standard VAT 

The latest jobs are also avallablc online every Friday at www.nmsicwcek.com Booking dcadliiK Tbursday lOam for publication tlte lollowing Monday (space permitting). Cancellatlon deadline Mam VVednesday prior to publication (for sériés bookings. 17 days prior to publication). 

Artist Management PA 
PA required by small West End based management company that represents two major label signed acts, both currentiy midway thru busy album campaigns. Must have at least one years experience at a record company or in artist management, be extremely organised wlth excellent attention to détail. Will be required to perform normal PA duties as well as get involved in day to day management of artists. Apple Mac knowledge an asset. 
Position avoiloble immediotley Salarv ckca £17Kp.o. cor o / enquiries send CV to nlo@conceplion.gb com 

Top média agency is looking to recruit a média planner/buyer with at least 12 months experience to work across a major music accountYou will be responsible for the day to day plan- ning and buying plus direct client liaison and be an intégral part of the entertainment team.This rôle requires someone who has strong interpersonal skills who can adapt quickly and absorb the great culture and working environment this agency has to offer Does this sound like you? If so please send your CV to: Sarah Watts, 20 Orange St London WC2H 7EF 

the music recruitment consultants 
020 7569 9999 V» o ri rl 1 p www.handle.co.uk 1 ICI! IVJ.IC 

get to the latest jobs 

wherever you are 

whenever you want 

before the person sitting next to you ... 

MUSICWEEK .com 
MUSICWEEK 15.10.05 
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Classified ^ 
Contact: Maria Edwards, Music Week Classified Sales, CMP Information, 3rd floor, Lndgate Housc, 245 Blackfriars Road, London SH 9UR 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 col) Spot coiour: add 10% Full colonr, add 20% Ail rates subjed to standard VAT 

Thel every friday at www.musicweek.com Booking doadiine: Ttosday lOam for publication tire foliovring Monday (space permitting). Cancellatlon deadlïne: lOam Wcdnesday prior to publication (for sériés bookings: 17 days prior to publication). 

PACKAGING MWÂiTËB 
BUSINESS TO BUSINESS 
PACKAGING 

Video 

es&PackaL ovoilable in clear or coloured - ail types of double CD cases n standard coloured and clear ngle & doubles 
Cand maslerbags CD, Video, Cassette - 7" 10" 12" " iper 7" 1 2" & 1 2" POLYLINED Jythene sleeves & Resealable sleeves □ilîng envelopes, Video 7" & 1 2" CD various - rble. Also ail sizes of jiffy bags 
CD/Record de. PVC sleeves for g doths 

cordable CD & Minidisc 
r. Nexf day delivery (in mosl cases) Phone for samples and full stock list Phone: 01283 566823 Fax; 01283 568631 Unit 2, Parle Street, Burton On Trent, Staffs. DE14 3SE E-mail: matpriest@aol.com , Web: www.soundswholesaleltd.co.uk > 

Posting Records? LP Mailing Envelopes • Single Mailing Envelopes 
éÊm 

1 oSZrs Wilton of London Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

RAT RECORDS 
' ' BUY CDs + VINYL 

PRICES GIVEN 

displays 
red red 

Xlac Otapel, f arson; 
Unique architect designed c 
Tw°fu%s 

Grcon, London, SWd 

■-containcd office suites (750 st], ft., 1240 st). d) in attractive period propertç,, to let. Top floor occupied bs leading music management firm. ully rc-furbislicd throughout to the absolute bigbcst standards. Timber flooring, exposed bricics, oak bcams. New wiring tbrougbout including ail ligbtmg, 240V., CAT% 

www.reddisplays.com : 

Studio / Office Share Warehouse conversion in Clerkenwell. WC1,1200sq. ft total, on two levais witn spiral stairs. Fu! kitchen facilities, WC S shower. 

FREEOîf Road Car PatMng! Sharing with Np, vibrant & friendly medà & PR co 
Call Lulu : 020 7692 5170 

to book your advert 
call maria 020 7921 8315 
maria@musicweek.com 

Promoting your brund 

2005 Music Courses? 

Music Week has the readers 

you need to reach 

Advertise here for maximum exposure 
and now even better value 
New rates avaîlable 

To find ont more, please contact Maria on 020 7921 8315 or Email rnariafR>nusicweek.oom 



Crb amsterdam 27/28/29 _ 2 n^5 {^5 SlVicfc dUK dance event october 2005 300 dj s and artists 

europe's main 

electronic 

and dance 

music conférence 

over 1300 dance and 
electronic music 
professionals 

ade program is still 
growing for more info 
and latest updates 
check the website 

showcases 
and artists, 
raisin murphy (uk) anthony rather (d) Christian wiinsch (e) soulwax radio (b) paul van dyk (d) derrick may (us) ferry corsten (ni) billy nasty (uk) fixmer/mccarthy (f/uk) 

and performances by over 300 dj's 
including: legowelt vs orgue sterac electronics 

full (uk) dj jean (ni) bobby friction & nihal (uk) 

dave clarke (uk) speedy j (ni) chris liebing (d) armin van buuren ( joris voom (ni) martin soiveig (f) gene farris (us) freestylers (uk benny sings (ni) marco v (ni) jori hulkkonen (fin) mediengruppe telekommander (d 

legowelt vs orgue électronique (ni) Sebastien leger (f) sneak (us) kevin saunderson (us) futureshock (uk) mark broom (uk) james ruskin (uk) stonebridge (s) josh wink (us) the penelopes (f) sammyjo (us) john acquaviva (can) dexter (ni) dj shockers (f) 

micatone (d) 16 bit lolita's (ni) touché (uk) seymour bits (ni) solvent (can) adam freeland (uk) lucien foort (ni) john tayior (uk) hardsoul/dj roog (ni) laidback luke (ni) joost van bellen (ni) oliver ho (uk) and many more.. 

come to amsterdam 
corne to dance 

i 

i 



Ûatafile 

Britain's most 
comprehensive 
charts service 

Week 41 

Upfroiit pl8 > TV & radio aimlay p21 > New reieases p24 ^Singles & allimns t: 

SINGLES NUMBER ONE SUGABABES RUSH THE BUTTON Island Their 2002 chart-toppers Freak Like Me and Round Round and BOOB's Hole In The Head ail managed just one week on top, but Rush The Button goes one better this week for Sugababes, 
ARHST ALBUMS  NUMBER ONE FRANZ FERDINAND YOU COULD HAVE 1TS0MUCH BETTER Domino Franz Ferdinand are praud Scots, and are the first band from north of the border to bave a number one album since Travis in 2001. Franz Ferdinand sold 3,08 times as many albums in Scotland as Katie Melua last week but just L38 times as many in fheUKasawhole. 
COMPILATIONS NUMBER ONE ACOUSTICLOVEWSM In a week when the top three entries are unchanged, Acouslic Love wins a second \ narrow victory at the top of the chart, its sales off 9.6% week-onweek at 23,478 - just 171 more than The Very Best Of Now Dance sold to stay at number two. 
RADIO A1RPLAY NUMBER ONE ROBBIE WILLIAMS TRIPP1NG Chrysalis Tripping enjoys a second week at the summitwith an audience of 70.24m - 12.3% more ta the Sugababes, which jumps 5-2 to become his nearest rival. Williams' single was aired by 95 on the 111 stations on the Music Control 

'Babeskeep 
top spot but 
albums fall 
by Alan Jones With their fourth album Taller In More Ways due for release today (lOth), Sugababes reraain at number one with the first single from the set, Push The Button. Although it is the trio's fourth number one, Push the Button is the first to spend more than a week on top and does so fairly comfortably, its sales last week of 64,489 being 17.6% down week- on-week, but 32.8% higher than nearest challenger Robbie Williams' new single Tïipping could manage to sell on its début. Puaklbe Button's sales last week included 16,923 downlpads, /elping the download market to tnp the flnn.nnn mark for the first time. A total of607.823 dôwnToads were sold - a 2.49% increase over the previous week - while physical sales were off 7.5% at 400,349. Overall singles sales, at 1,008,172, were down 1.75% from the 2005 peak tliey reached the previous week. It is the first time they have topped the million mark for two weeks in a row since June 2002. Meanwhile, the albums market 

ALBUMS   THIS WEEK Sugababes Taller In More Ways (Island); Ricky Martin Life (Sony BMG): TATU Dangerous And Moving (Polydor): Leftfield A Final Hit (Hard Hands): Paul Weller As Is Now (V2): Ralfe Band Swords (Skint): Liberty X X (Virgin); Faith Hill Fireflies (Warner Bros): Alicia Keys Unplugged (Sony BMG)  

Camphre Headphase (Warp); Bow Wow Wanted (Sony BMG): Depeche Mode Playing The Angel (Mute): Louis XIV The Best Liltle Secrets Are Kept (Atlantic): My Morning Jacket Z (Sony BMG): Starsailor On The Outside (Heavenly); Prodigy Their Law-The Singles 1990-2005 (XL): Rachel Steuens Corne And Get It (Polydor): Simply Red 

a 

the 15th instance of a number one album selling more than 100,000 copies in a week this year, several new reieases fell short of 

contracted by 9.3% to 2,706,895 sales. Although Franz Ferdinand's second album, You Could Have It So Much Better, did its best to liven up the market and provided 

Simplified (Siiiiplyred.com): S OCTOBER24" , iu. AlexParks Honesty (Polydor): Robbie Williams Intensive Care(Parlophoiie): Lady Sovereign Public Waming (Island): Gravenhurst Pires In Distant Buildings (Warp): Bananarama Draina (A&G): Luther Vandross So Amazing - Allstar Tribute (Sony BMG): Burt Bacharach At This Time (Sony BMG)  OCTOBER 31 Audio Bullys Génération (Virgin); John Lennon Working Class Hero (Parlophone): Santana Ail Thaï I Am (Sony BMG): Texas Red Book (Mercury): Bllnk 182 Greatest Hits (Island); The Paddingtons First Cornes First (Poptones): Rod Stewart Songbook#4 (Sony BMG)   N0VEMBER7 Anastacia Pièces Of A Dream (Sony BMG); Kale Bush Aeriel(EMl) 

Ms. Dynamite, Jo O'Meara, Rowetta and Andy Bell. Ms. Dynamite's second album Judgement Days struggled to a number 43 début on sales of 7,094, a week aller the tîtle track peaked at number 25 on the singles chart. The North Londoner's début album A Little Deeper won the Mercury Music Prize in 2002, peaked at number 10 and sold 483,959 copies. Former S Club star Jo OMeara's début solo single, What Hurts The Most, reached number 12 last week but her album - 

than former colleague Rachel Stevens' matenal - sold just 6,417 copies to début at number 49 this 
Nearly a year afler finishing fourth on The X-Factor, former Happy Mondays backing vocalist Rowetta's self-titled début solo dise sold 2,940 copies to début at number 94. Finally, aller registering five number one albums as the vocal halfof Brasure, and just seven months aller the duo's last album Nightbird peaked at 27, Andy Bell makes his solo début with Electric Blue. Introductory single Crazy failed to ignite, reaching number 35, and the album also 

SINGLES THIS WEEK U2 Ail BecauseOf You (Island): Lee Ryan TumYourCarAround(Brightside); Stephen Fretwell New Yotk (Polydor): Bow Wow Let Me Hold You (Sony BMG): MissyHiggins Scar(WEA) OCTOBER17 Tiga You Gonna Want Me (Pias): McFiy IWanna Hold You (Island): Faith Hill Like We Never Loved At Ail (WEA); Alex Parks Looking For Water (Polydor); Santana ImFeeling You (Sony BMG): album from Arab Strap Dream Sequence (Chemical   L The set, Underground): Happy Mondays titled Dry Kids, Is a collection of 18 p|ayground Superstar (Big Brolher): The B-sides recorded and 2005 and Its release will corne aliead of tho band's return to the live arena in Decembcr. The album Includes a live version of How Corne and the perfccto mlx of One Big Family. 

Paddingtons Sony (Mercury) OCTOBER 24 The Magic Numbers Love Is A Game (EM1); Garbage Run Baby Run (Wamer Bros): Backstreet Boys Just Want You To Know Oive); Audio Bullys l'm In Love 

[ggggggggjr 
SINGLES Sales versus last week:-L7% Year to date versus last year; +41.7% MARKET SHARES Universal 38.4% EMI Wamer Sony BMG Dthers 95% 193% 
ALBUMS Sales versus last week:-103% Year to date versus last year: +34% MARKET SHARES Wamer 20.6% Universal 242% Sony BMG EMI Others 11,9% 30.4% 
COMPILATIONS Sales versus last week:-4.5% Year to date versus last year -15.9% MARKET SHARES Wamer 276% EMI 25.2% Universal 225% Sony BMG 142% Others 105% 
RADIO AIRPLAY MARKET SHARES 264% 21.6% 20.4% 15.8% 
CHART SHARE Origin of singles sales (Top 75): UK: 61.3% US: 293% Other: 9.3% Origin of albums sales (Top 75): UK; 60.0% US: 38.7% Other 1.3% 
For fulier lislings, see miisicweek.com , 
(Souree): Four Tet A Joy (Domino): Kate Bush King Of The Mountain (EMI): George Micheal John And Elvis (Sony BMG): Supergrass Low C (Parlophone); Texas Can't Resist (Mercm y): Westlife You Raise Me Up (Sony BMG): Green Day Jésus OfSuburbia (WEA); The Corrs Old Town/Heart Uke A Wheel (Atlantic): Will Smith Party Starter (Interscope) OCTOBER 31 Craig David Dont Love Me No More (Im Sorry) (Warner Bros): The Feeling Fill My Little World (fsland); Nine Black Alps Just Friends (Island): Kaiser Chiefs Modem Way (Polydor): Pharrell Williams/Gwen Stefani Can 1 Have It Like Tlat (Virgin); Goldfrapp Number 1 (Mute): Eurythmies 1 ve Got A Life (Sony BMG) NOVEMBER 7 Desliny's Child Stand Up... (Columbia): The Game Put You On,, (Polydor) 



Upfront 

Tommy gets 

féal in TV show 

Solo début from Môtley 
Crue druinmer Tommy 
Lee races out of the 
blocks with reality TV 

whose company distributes German label SPVs répertoire in the UK. "Tommy Lee is already a well- established figure in the média through bis band. The solo projects are a real opportunity for Tommy to ascend to a média 

mmmm 

m 

§L 
Carver, who adds the target market is abroad one, starting with teenagers right through to Mdtley Crues original fan base. The marketing strategy is 

show lined 

boy rocker breaking the rules of the American collégiale System. 
E<t on November JO and will begin a run on Channel 4 on November 12, mil confirm Lee as a multi-platfbnn personality, according to RSK Entertainment s managing director Simon Carver, 

the show is an added bonus." The album campaign tdcks off with Lee co-hostingTop OfThe Pops on November 6, the night before the single's release, and culminâtes with an interview on v.-We've 

CAMPAIGN SUMMflRY PROJECT MANAGER; Simon Carver. RSK Entertainment PRESS: Kas Mcrcer, Merccnary. RADIO PLUGGER: Tony Cooke, Scream. TV PLUGGER: Claire Jarvis.Scream. 
its for the campaign," says 

American Pop Idol winner's second 

album scores platinum status in UK 

Three years after winning the inaugural American Idol sériés, Kelly Clarkson bas scored another first by taking her latest album to platinum status on this side of the Atlantic. Clarkson is the first artist from the US version of Pop Idol to reach num status in th 

uk33£C 

s. 

W. 

Coldcut Everything Is 
Under Central (NinjaTune) 

behot on the fortheoming Radio One Residency tour - with tracks rd's Selecter, Botox and Chase & 

months. It's got a big bip hop 

Wyld Pytch 


