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Record year as Robbie leads British artists' best performance yet on the albums rundown 

UK raies the albums chart 

by Paul Williams Robbie Williams is this week set to lead UK acts to their greatest dom- ination of the top of the 

/ 

was launched 16 years ago. The EMI artist's sixth studio album Intensive Care, which is released today (Monday), is widely expected to début at the top of the chart this Sunday, which would make it the_25th_successive week in which a UK-signecTact bas been 

That would beat the previous longest such unintentipted séqu- ence by domestic signings on the artist albums chart, which was achieved back in March 1990, just l't months after the countclown launched when compilations were excluded from the main chart. Atlantic Records managing direclor Max Lousada, whose James Blunt album Back To Bed- lam last week overtook Coldplay's X&Y to become 2005's top-seller to date, points to the buoyant live 

"The adult-orientated audi- ence have become a forceful part of the albums market and they have more records than ever to choose to purchase," he says. "Sud- denly with iltmes and certain pub- lications doing music spreads they have re-engaged with music. And the really successful live music scene has re-engaged the youth 
The strong performance by UK acts on the albums chart this year was yesterday (Sunday) expected to be fiirther underlined by the Prodigy's Their Law The Singles 1990-2005 best of leading a Top 

10 almost exclusively made up of British artists with Universal's Mariah Carey the only non-UK artist. The XL act were joined in the Top 10 by three other UK inde- pendent signings, Simply Red on their own label, Dramatico's Katie Melua and Domino's Franz Ferdi- nand, highlighting an exceptional- ly strong start to the fourth quarter for the indépendant sector. Vital managing director Pete Thompson, whose Company is dis- tributing the Prodigy and Franz Ferdinand albums with its distri- bution partner THE, suggests the independent acts having success 
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TV on message 
for Eminem push 
Polydor is to break new grountl for a record company by running an advert for its Eminem greatest hits set simultaneously across ail major TV networks on the night before release. The 60-second advert for 

Curtaln Call will the final advertîsing slot before 9pm on December 4, marking only the second time that an advert has nm across ail of the main commercial channels at the same time - the first was for the Make Poverty History Campaign earlier this year. Polydor joint managing director David Joseph says, "As 

part of our strategy we're running a roadblock TV ad across every channel the night before release. It will be unmissable and underlines the breadth of the appeal of this record." The campaign will coïncide with Lose Yourself being used as a soundbed in the advert for the new video iPod. The spot, which was launched online last 

week, will début on télévision this week and is expected to run until Christmas. Polydor is anticipating an initial ship of Im units for the album, which will include two new studio tracks as well as hits such as My Name ts, The Way I Am, Lose Yourself anif " — 
has sold n date Worldwide,x 

who understand that indies are better homes than majors. "The labels do have the machinery now to compete," he adds. Non-UK-signed acts have so far this year claimed just five weeks at the top of the artist albums chart, the last being Uni- versal's Akon back in May with Trouble. In the 24 weeks since then, 12 différent UK albums have topped the chart, including James Blunt. whose Back To Bedlam 
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News 

News edited by Paul Willi; 
Sheffield band's first full release makes big début thanks to internet push and press support 

Mmkeys swing to top after web buzz 

by Stuart Clai-ke Independent label Domino wai yesterday (Sunday) expected te add to its entrent Franz Ferdinand i by seoring 

part in their entrent snccess. "I think people understand that, if given avvay in the right context, free music is a good thing that can have a bénéficiai effect. It gives the public a means to discover the artist while the physical single is 

thought you did, and it's had a lot to do with their snccess now." EMI Music Publishing A&R senior vice président Mike Smith, who signed the band in the spring shortly after their Domino record- ing deal, suggests they have 'that mythical quality a band like Oasis 
âge. He says, They're young, good 
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SES theres always a team effort but, had to the music has clearly been frankly, it cornes down to the an enormous factor in whafs hap- 
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DVD giveaways hit retail as covermounts outstrip sales 
r and Bard even some HMV managing director an en some video companies have recent arguments over CD 

rzrss™. sskssrîs, asasss ariarsKr Knott tells Music Week that giveaways, which are now used commercially, can be damaging. The debate over DVDs mirrors 
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Livesector 
pusbesfor 
touling ban 
Représentatives from the liv 
next month designed to addres the problem of ticket toutin across varions industries. The Department Of Culture, Media And Sport is hosting the meeting on November 10 at i people from the worlds of n theatre, tourism and sport will dis- cuss the issue of touting. But already it is clear the Government and the live industry have différent views of how best t problem, with the f 

UKsalesdominatefirst crédible rundown. published in MW ti^s week 

European chart highhghts 

exploding digital market 

The explosion of Europe's digital 

accelerating from a tiny base Europe to becoming the dominant | force for singles sales in each terri- ■ tory. IFPI figures published earii nth show in the UK alone larkel has been marked by the digital sales rose tenfold in the launch of the fit continental chart dedicated to download sales across the région. Euro Digital Tracks, which fea- tures in Music Week for the first same point this year today (Monday), incorpo- fromli 

half-year to June with 10m tracks downloaded, while Germany s dig- ' market increased from 1m in t's first halfto 8.5m during the 

chart since September 2004. At présent, sales data from the UK dominâtes the pan-European countdown with 20 online retail- ers, including iltmes Music Store, HMV and Virgin, contributing towards the chart, more than dou- ble the number of outlets taldng part from the second-biggest digi- tal market, Germany. As a resuit *>16 UK js by far the biggest sales mtribùtor to the chart, this week 
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Features are edited by Adam Webb # 
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Alongside iTunes and Napster, a host of labels, artists and shops 
are lining up to roll Dut their own online store. By Adam Webb 

Making 

theleap 

into digital 

The summer 2004 UK launch of iTunes Music Store and Napster already seems aeons ago. Cer- tainly, the nuraber of digital retailers bas multi- plied sharply and despite Apple's overwhelming dominance - it still claims approximately 80% of the UK download market - it is hardly short of compétition. There are at least 20 other similarly "long-tailed" services ont there, ail offering a mil- lion-odd tracks and ail essentially competing for the same consumer wallet, the latest being revi- talised digital offerings from HMV and Virgin Megastores. Such prolifération marks a dramatic contrast to the long period of retrenchment on the nation's high streets, not to mention questions as to whether current numbers of digital retailers will be sustainable in the long term, or even the mid-term. Downloads are a high-volurae, low- margin business. Without a sideline in iPods the margins arc slim, and there is already a string of issues - from DRM to staggered pricing to sub- scription services - that will have major impacts on the digital marketplace of the future. But, for the time being, having undergone the rigmarolc of signing digital licences, hooking up with aggregation partners and getting content placed on the relevant services, most labels, artists and distributors are in an enviable posi- tion. The royalty chèques might not be huge, but at least there are numerous routes to market and demand for content is at a premium. Ail digital 

retailers, from iHmes downwards, are screaming out for the sorts of exclusives that will differenti- ate their offerings from the compétition. However, after the initial rush, perhaps the next evolutionary step is for those individual artists, labels, distributors, brands, and also bricks-and-mortar retailers to get in on the act and take care of their own business - effectively building, managing and nurturing their own dig- ital music stores. The potential advantages of such a move are particularly topical. The MMF's Know More campaign has focused attention on artists' share of online royalties, while, in September, Apple CEO Steve Jobs declared that record labels demanding a staggered variation from iTXines $0.99/£0.79 per track price point were "greedy". In short, with the supply chain consisting of so many vested interests, who controls what in the digital ecosystem has become an incrcasingly contentious issue. Selling direct to a recognised customer démographie or fanbase, personalised download stores seems to offer a Smart solution m wresting some of that power back. And it can be lucrative, too. When Warp Records launched Bleep.com m January 2005, the label sold 20,000 track downloads in a week. Certainly, a website is typically the lirst port of caU for fans and where they are most likely to congregate. That, by default, makes it an obvious place to sell things. 

Eukatech's dance 

Ithink 
people have realised on the hig 
download services like 
iTunes and Napster 
thatit's very 
difficult to get exposed Ben Dmry, 7Dit|ital 

"If an artist sells from their own site there are no restrictions," says Andy Baker, CEO at DX3, the DSP for Digital Stores - formerly Record- store.co.uk - which hosts shops for the likes of Franz Ferdinand and Basement Jaxx. "They can set the agenda in terms of quantity and quality and exclusives, and they know the/ll be going to number one on search engines." Ben Drury, MD at 7 Digital, which has now set up more than 700 bespoke stores for both labels and artists, agréés. "I think people have realised on the big download services like iTunes and Napster that it's very difficult to get exposed," he says. "It's like being in an HMV the size of Oxford Street. We've always believed that the true brands are the artists themselves." "It's a fantastic way for a label to focus its mar- keting and, for fans, I think there's a real feeling that, if they buy from the artist s site, that they're supporting them directly" adds Dominic Jones, head of new média at Pinnacle, which, in con- junction with The Music Engine, has built 35 stores for artists and labels, including Momssey, LK Records and Eagle. "It's very empowering, especially when it's in conjunction with placing tracks on the other download services." The number of white label services capable of hosting a digital store is already multiplying and a growing number of companies have positioned themselves specifically in tins area, ail offering variations on the shopfront blueprint. 7 Digital, for instance, offers SMS-reverse payments; its downloads are multi-format and chart eligible; and it has begun offering video content Fresh- Media and Digital Stores offer physical, digital and mobile fiilfilment under one roof. Ail simply boit their offerings on to an existing website. Elsewhere, Consolidated Independent, which already manages and delivers the backend digital catalogue for the likes of VitahPIAS, Ministry of Sound, Sanctuary and Beggars Group is plotting an imminent move into the market with a spécial 25th anniversary store for 4AD. "The idea of an individual digital shop was a natural évolution for Cl," says CEO Gavin Starks. "The initial stage simply involved getting content out there to the download services but, since we're already stor- ing our client base's key assets, we are now in a position to allow them to create their own stores and to offer économies of scale that makes them profitable." Independent download retailer TuneTribe offers another alternative with what is effectively a store-within-a-store, where labels and artists can log in to the main site and détermine their own pricing, file format and présentation. CEO John Strickland likens tins to the DIY feel of MySpace within an online retail environment. And then there are the multitude of web develop- ers and multimédia companies who have built their own shopfront templates. Combined with placements on the key digital retailers, a Personal store can help realise the ftill potential of content. For Drury, they work besl when offering consumers either exclusives or 



s. "Our Queen store is one of the 1," he says. "There's a section where fans can download officiai bootlegs of classic Queen gigs or live tracks froin their last tour and it's proved incredibly popular. These come with downloadable PDF artwork and theyVe sold in the hundreds of thousands." But it is not only those with a depth of cata- logue who can benefit. Aggregated by State 51, the digital store of Brighton-based Izumi Records serves some particularly idiosyncratic needs. Founded on the concept of releasing col- lectable limited-edition singles for upcoming bands, the label intends to use downloads as an alternative to pressing CD singles. Releases will come with a code allowing fans to download the tracks for free, while State 51 will also take its cat- alogue to market. For label founder Dave Lynch this is a win-win situation - not only will Izumi releases get the maximum possible exposure, but the risk of over manufacturing physical product is greatly reduced. "What State 51 lias enabled us to do is to have worldwide digital distribution and exposure, an online point of sale and mail order of the physical product, and our normal means of distribution," he says. However, perhaps the most interesting devel- opment in this area is the notion of independent bricks-and-mortar record shops building their own digital services. Previously locked out of the online market, and perhaps the sector whose existence is most threatened by it, this concept caught the headlines at September's Bard confér- ence, with 7 Digital and FreshDigital unveiling détails of their Independent Retail Download initiative and E-Media store plans respectively. 

Sonndboy site looks ahead to digital future 
Tying in with the launch of their new label, Digital Soundboy, and the reiease of their new album, Diary Of A Digital Soundboy, & bass duo Shy FX&T Power turned to digital production company Solaris Media to build their new website and online digital shop. Having established itself as a developer of interactive online games for the BBC and Dotmusic, websites for Shola Ama and Shara Nelson, as well as music jukebox software for pubs, Solaris was commissioned to design an end-to-end product that stood out from the pack. The finished site, located at digitalsoundboy.com, mcludos a built-in média player as well as facilities to download tracks, mixes and ringtones with no more than two clicks of a mouse. Visually stunning, the backdrop - a panoramic shot of east London - changes in real time from night to 

on the overall creative aspects of the site and the artist themselves," says Solaris Media 

founder and MD Rob Davis. "We were very focused in making the site a full experience and producing a site that fiows. How you promote the shop and the commercial aspects, and balance that against entertainment with mixes and videos and news, is very important. The navigation has to be very straightforward and on the front page we've made sure that you're only ever two clicks away from a ringtone, a mix or an MP3." "In the long term it puts the artist in charge," he adds. "TheyVe in charge of their own shop and in control of their own business. It really empowers them and puts them in the driving seat" 

For André Williams (aka Shy FX), managing the site is no more time consuming than managing a label and marks a significant investment for the future. Having left a major-label deal with London following disappointing sales of 2002's Set If Off album, digitalsoundboy will now effectively act as Shy FX & T Power's portai with the world. "People are only going to get the music for free if we don't do this," he says. "Thafs the number one topic on the forums at the - whether you should download for free. But this is the way forward. A lot of the diehards are stiil using vinyl, but I don't see the music as going anywhere else than [digital]. "It allows us to do everything ourselves. Working with a major was a really good experience, but tliey just didn't understand our market. The single Shake Ur Body sold really well on Positiva, but the album sold less than the two we put out ourselves. The money people are making from their own websites probably isn't worth mentioning at the moment but it'll take time. We want 
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Drury claims his service, which is due to launch over the next couple of weeks, already has 15 retailers signed up, while FreshDigital CEO Dave Morgan is adamant that his E-Media stores ofler a great opportunity for the independent sector. "I think that shops are going to have to look at this he says. "They have to move into this space before someone else does. It's pretty tough outthere and the revenues are not that great yet, but there's still a strong affinity to shops and bands and labels." The strength of individual stores as brands in their own right is undoubtedly one of the inde- pendent retail sector's grealest assets. And, by partnering with VitahPias, this is precisely what 7 Digital will be hoping to hamess. Vital head of digital Adrian Pope says the distributor has taken on a mediatory rôle - educating 7 Digital about physical retail while ensuring that its Chain With No Name clients can develop unique and bespoke éléments from a shop in a box. "We've been working between the shops and Ben and saying, 'Let's keep things as simple as possible'," says Pope. "Let these guys do what they do best - theyTe not technology experts, so let's give them a solution so that they can where they can merchandise the front window of their web- site just as they'd merchandise the front window of their shop." How indépendants market their service and playto their strengths, either local hubs or as spe- cialised tastemakers, will be of key importance, he adds. It is here, as trusted filters, that they will fill a gap in the market. "Everyone can have a mil- lion tracks but it's what you do with them that counts," says Pope. "You can always sell cheaper, but unless your product is merchandised proper- 

User 
experience is key. You wil! win through on ease of use and usability 

ly you will always have difficulties. This isn't rock- et science. One of the main reasons why iTimes is so successfol is because of its usability. Its a shek piece of kit compared to most of its competitors. That user experience is key. You will >e of use and usability." in through 
With the likes of Karmadownload, TuneTribe and eMusic already occupying the independent sector - not to mention the likely prolifération of standalone artist and label stores - it will certain- ly be interesting to watch these plans unfold. Many are already predicting a period of consoli- dation throughout the digital sector, but as évi- dence of how independent stores might flourish, one only has to look at the growing number of specialist dance outlets which are already selling MP3s direct from their websites. By its very nature this is a genre well-suited to digital; consisting of a network of specialist shops ail with mail-order websites, a cottage industry of tiny labels, and an international audience with trainspotter tendencies. "Loads of DJs are already buying downloads and, depending on what equipment they've got, a lot of DJs aie now mixing with MP3s," says lan Gordon, new business development director at Interactive Web Solutions, which has built down- load stores for the likes of Liverpool-based 3 Beat Records. "If you've got a good mail-order busi- ness then there's a lot of potential. But there is a lot of legwork involved." Eukatech Records in London, which added MP3s to its online store in May, is lypical of this development. According to owner Roiy Viggers, the online store built by Floorless Media now accounts for around 50% of business and has 

enabled the shop to expand opérations mto developing its in-house label and puttrng on events. Rather than relying on one dominant focome stream, the emphasis is on developing a mForPJusdnmpearse, director of DJ Download, 
the online MP3 shop for DJ magazine, digital downloading has literally reinvigorated the entire dance industry. At Midem there was an overwhelming sense of optimism from ail of the dance labels," he says. With a yellow symbol sig- nifying whether reviewed tracks are available to download or not, the service is currently picking up 70 new labels a month. Each track is available in two différent sound qualities - 192kbps at £1 50 and a superior 320kbps at £1.99 - high- lighting that certain customers are prepared to pay a premium for quality content. DJ magazine web editor Teny Church believes the strength of the service is purely based on its niche value. "iHmes caters for a mass audience," he says. "It's simply not suitable for DJs looking for underground music." Whether others can run a viable business model from such niches remains to be seen, but a more pertinent question would be whether a sudden prolifération of specialist sites will swipe business from the long-tailed retailers and accel- erate consolidation in the wider digital market. Certainly, it seems unlikely that quite so many start-up opérations will be able to sustain them- selves in the long term, but for those entities with true brand identity - the artists, labels and record shops - starting to sell your own downloads looks like the logical next step in capitalising on the digital révolution. 
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Features arc edited by Adam Webb 
Wîth acts now playing at rock venues and their albums found in 
rock sections, jazz is finding a new home, writes Kevin Le Gendre 

Jazz artists are 

rocking the beat 

If the rock venue will not go to a jazz band then maybe the jazz band could go to a rock venue. That is not quite what the prophet Mohammed said, but those who believe in taking their music as far and wide as possible may put their faith in these words. Acoustic Ladyland, one of the British jazz suc- cess stories of this year, have secured bookings in venues which do not usually host improvising rausicians. "They're now playing places such as the University of London Union," says Oliver Weindling, head of Babel, the adventurous inde- pendent that signed Ladyland, a four-piece where the saxophone player is the lead vocal. "And they're doing a Barfly tour and that's really the whole indie scene; that's the first step on the com- mercial rock ladder where you would have found the likes of Franz Ferdinand a couple of years ago." What is perhaps more significant than the appearance of the jazz artist in the non-jazz space is the fact that in some Virgin Megastores Acoustic Ladyland's album, Last Chance Disco, is no longer racked in the jazz section. Rock fans who can relate to the brash, bolshie riffs under- pinning the songs might get into improvisation without really feeling bad about themselves. The other great success story of the year is Ladyland's labelmate Polar Bear, the twin sax- fronted band that weaves subtle echoes of hip hop and electronica into its jazz fabric. It has seen its profile rise considerably thanks to a Mercury Music Prize nomination for Held On The Tips Of Fingers. The extra publicity has increased the album's sales to 8,000. The média splash of the Babel artists as well as the healthy sales enjoyed by Jazz Jamaica, flag- ship act of Dune, another leading independent, have gone some way to lift the gloom which descended on the UK jazz scene following the 

demise of the Scottish label Caber last year. Acoustic But the coming of Polar Bear and Ladyland was Lattyland: arc not in the script written by the major labels a few | ^ "3 * years ago. Following the breakthrough of Jamie assodatcd wl Cullum and Norah Jones, the smart money said Ja*"cts that the vocalist would be the commercial vehicle most likely to drive jazz towards the mainstream. But it has not had a décisive knock-on effect. Mike Gavin of Linn's distributor Harmonia Mundi says, "Claire Martin has sold very well for Linn Records, but that's just one artist Whether you want to call it the Jamie Cullum factor or not, I don't know. I mean, there are plenty of singers out there still struggling." Indeed. Some of the outstanding British jazz vocalists - Christine Tobin, Cleveland Watkiss, lan Shaw and Eska Mtungwazi - still toil away on verj' limited budgets, while Clare Teal, snapped up by Sony from Candid, the label which original- ly took a chance on Cullum, has only sold moder- 

ately. Gwyneth Herbert, signed by Universal, has been dropped after just one album. Maria Rivington, category manager specialist music at Virgin Megastores, says, "To a certain extent the lack of movement from the majors has helped the independents at a grassroots level. It's given them the créative licence to find and nurture their own talent, so you haven't got the majors pushing down on them. "The independents have recently taken control of the jazz circuit and through their investment and hard work have managed to bring a new cut- ting edge to the scene. There have been many acts with potential, but they haven't come through for the majors and perhaps this has made them more cautions in finding the next Jamie Cullum." But should they have actually been looking for the first Acoustic Ladyland instead? With the benefit of hindsight, that might come across as a glib statement, but Pete Wareham's band had been around long enough for A&Rs to take an 
Maybe the age-old fear of instrumental jazz needs to be reviewed. Received wisdom says that if punters cannot sing it then they will not be able to take it to their hearts. But Polar Bear play wordless songs, which can last up to 10 or 15 minutes in concert. If you want- ed to be slightly provocative you could say that Seb Rochford's band does artful, sophisticated mood music where the strength of the writing and play- ing makes the absence of lyrics irrelevant. That's essentially what Weather Report did. Although Zawinul and Shorter's pioneering out- fit, the pride of CBS back in the Seventies, has been both blessed and blighted by the mantel of jazz-fusion legends, fans did not just gape at mind-blowingvirtuosity. They imbibed the catehy melody of many tunes. If we look beyond the UK to the artists which have made an impact on the international jazz scene in recent times - apart from Norah and co, who do we see? Esbjorn Svensson Trio, Brad Mehldau, Jason Moran, The Bad Plus. They ail have one thing in common. They are piano trios. When The Bad Plus played at London's Jazz Café a few years ago the venue was packed with kids mesmerised by Ethan Iverson's work on the house grand. After a rendition of Queen's We Are The Champions, which went as far out to the avant-garde as the trio care to go, one youth was heard to scream to ail and sundry, "Mother- fuckin' genius!" It would be crass for major label A&R to con- coct "The Brit Plus" and order them to do yet more Radiohead covers, but the surprising break- through of ail of the aforementioned surely sends out the message that there has to be a little bit more thinking when it cornes to new jazz signings 

VIRGIN MEGASTORES ■btt 
OFFICIAI RETAIL PARTNER OF THE LONDON JAZZ FESTIVAL 2005 

calendar on 1d November from 6.00pm 
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at the majors. The vision lias to be wider. Instead of opting for jazz which will not ruffle feathers, the majors mightperhaps do well to sup- port jazz which will capture the imagination. But to do this they have to overcome any knee-jerk préjudices towards instrumental music or what they perceive as "difficult" listening. VVhile it remains difficult to say exactly what kind of jazz musician could effectively "work" on a major label, there is no doubt that the talent pool is as rich today as it has been for many years. There are many forward thinking jazz musicians in Britain whose progress is exciting to watch. Gwilym Simcock, Ingrid Laubrock, Byron Wallen, Nathaniel Facey, Zoe Rahman, Andrew McCormack, Jason Yarde and Eska Mtungwazi are just a handfol of artists who might possibly benefit ffom major label investment. But they would have to be handled exactly the right way. "The thing is that if you look at the history of major label signings, you know people such as Guy Barker, Courtney Fine, Django Bâtes, you can see mistakes were made. If the A&R can corne in and build something with the artist then it might work," says Babel's Weindling. "But I think that the artist-label relationship has to change to a more démocratie, or let's say, more interactive thing, as opposed to the old style proprietorial relationship." Most British jazz artists are astute enough to realise that the major label deal is first and fore- most a pipedream. And their CD sales, even if they are signed to an established, well-distributed independent, are likely to be modest. What remains a real focal point for their career is the gig. The one thing that unités ail of the recent suc- 

cess stories in British jazz - anybody from Jamie Cullum and Acoustic Ladyland to Mercury nomi- nees Courtney Fine, Denys Baptiste, Soweto Kinch and Polar Bear - is that their fanbase was built primarily on the strength of excellent live performances. Unlike some pop, rock, hip-hop and R&B acts, jazz artists must deliver on stage. "Basically you've got the captive party there," says Weindling. "If you can get people to corne to your gigs then you can touch them and build a relationship. You can done music but you can't clone people. "In pop more people buy CDs than go to gigs but in jazz it's the other way round. Brad Mehldau might sell 3,500 copies of an album, which isn't that much for pop, but he can fil! a 2,000 seater venue. Off the back of a gig he will sell copies of 

Shepp to get Jown at the iot 

old al always interested in c In other words, the traditional retail outlet is not the only way to sell jazz. But what about the impact of new média? "I think downloading will eventually become available for specialist music because of the lack of other opportunities but we'll have to wait a while," Weindling spéculâtes. "At the moment, Amazon is important for sales of jazz. Polar Bear are in the Top 20 in the Amazon chart and I think that mail-order, on-line sales and the net are very important for specialist music." Yet jazz artists, especially those signed to an independent, would still want to see their product in sales outlets ail over the country. With that in mind, Virgin Megastore, along with HMV and Fopp, has emerged as an important jazz retailer in the past few years, getting behind the smaller as well as the bigger names, staging live PAs by the 

The London Jazz Festival has a habit of pulling off a grand coup at the Util hour and this year is no exception; vétéran American saxophonist Archie Shepp. one of the iconoclastic figures of the "New Thing" avant-garde explosion of the late Sixties has been booked to appear at the Queen Elizabeth Hall on November 13. This is Shepp's first London date in five years and interest will no doubt be at fever pitch. But prior to that, there are several more essential gigs to enjoy. Jazz Jamaica Ail Stars, one of the most hearty live outfits to be found in any genre, open the festival in style at the Albany Empire on November 11, the night on 
in plays singer Christine the Vortex. On a less brighter note we are reminded of the struggles faced by some British jazz 

that two artists of the excellence of Tony Kofi and Jonathan Gee arc reduced to playlng in the tlny space of Ray's Jazz shop at Foyles', the 

following evening. It is also a shame that Michael Garrick's Jazz Britannia Big band is not appearing at a venue bigger than The Spice Of Life in Soho. Big bands are in fact an important theme of the festival and other large ensembles booked are the Vienna Art Orchestra (Purcell room, 
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Ion Jazz Festival 
November 14), Uri Caine, John Surman and the BBC Concert Orchestra (QEH, November 20), Gerald Wilson and the BBC big band (QEH, November 17) and the Héritage Orchestra as part of a Gilles Peterson evening which also features the Robert Glasper trio (Barbican, November 20). However, the pick of the bunch will surely be the big band led by the peerless American composer Maria Schneider (QEH, November 16). The London Jazz Festival is not just about established names and every year there is always a rich crop of adventurons bookings of under- exposed artists. Gigs by the unorthodox but compelling American trompeter Cuong Vu (The Spitz, November 19), The Cosmosamatics, the trio led by the legendary saxophonist Sonny Simmons (Pizza Express, London's Queen November 18) and a one-off Elizabeth Hall combination of Jason Yarde, in November Joanna Macgregor and the Britten Sinfonia (Wigmore Hall, November 17) are bound to supply the 'sound of surprise.' 

Archie Shepp: 

likes of Soweto Kinch, Abram Wilson, Gilad Atz- mon and Claire Martin. Virgin is the officiai retail outlet of the London Jazz Festival and is aware just how important the capital is to the good health of the music. "About a quarter of ail our jazz sales come from the London région and we recognise that it has played a mas- sive part in the growth of the jazz raarket," says Maria Rivington. "Virgin is almost becoming like a large sized independent store really," says Oliver Weindling. "I think that theyVe been squeezed by pop in supermarkets and theyVe realised that there's a lot of quality music around in other genres and theyTe keen to support it." But what happens in London does not neces- sarily apply nationally. The state of the British jazz scene cannot be judged on the capital alone. "It's still impossible to get some CDs in stores up and down the country," says Mike Gavin. "Somebody living outside of London or Man- chester is going to find it hard to buy an inde- pendent jazz release. As far as distribution is con- cerned, everybody is suffering, whatever the genre. The record retail business is in the midst of huge change and nobody has worked out exactly howtonegotiateit. "We haven't seen the full impact of digital downloading yet That's largely confined to pop so jazz shops remain key, and there are still lots of artists struggling for outlets for their work." What is worrying is that the independent jazz shops in London continue to have a hard time keeping their heads above water. Ray's, one of the most historié jazz shops in the capital, has been reduced to a tiny strip of floor space in the book- 

The indies have recently 
taken control of thejazz circuit and, through their investment and hard work, have managed to bring a new cutting edge to the scene 

shop Foyles while Moles, also relegated ffom its original King's Cross premises to a floor above Harold Moore's classical music shop, is also due to shut down permanently. Ironically enough during the London Jazz Festival. Ail of which leaves British jazz in a strange place. While there is an urgent need for more cov- erage in the national press, awareness of the domestic scene has been significantly raised by the "Jazz Britannia" télévision sériés and concerts and the batch of Impressed albums which Gilles Peterson compiled for Universal. The F-IRE collective, an epitome of self-start- ing, also provides an inspiring story. Their artists - Jade Fox, Julia Biel, Robert Mitchell, Tom Arthurs, Jonathan Bratoeff, Ladyland and Polar Bear to name but a few - have gone ftom commu- nity centre gigs to CMN tours in a few years. However, the bottom line is that raany contem- porary British jazz artists do not sell enough albums. They live off gigs and still need to widen their fanbase. Building bridges to other genres can help. Interestingly, the London Jazz festival is using the Rhythm Factory and the Albany, traditional rock venues, this year. Maybe jazz and rock artists could actually share the stage too. Mixed-genre bills have worked before. In the past Miles Davis opened up for Neil Young. Today Soweto Kinch could feasibly slot into the same programme as Roots Manuva or De La Soul and Courtney Fine, one of the best live acts to be found in the countiy, could grâce the same stage as Lemar or Daraian Marley. And Jamie Cullum. Jazz and pop go a long way back, after ail. 

Claire Martin & Richard Rodney Bennett 
wèen lights are low 

Claire Martin 
Richard Rodney Bennett 
whenlighWarepw 

n 

NEW ALBUM AVAILABLE NOW 
A joyfront start to finish... they make something 

very hard seem effortless indeed. -jsztwist 
Style does not go oui ofstyle, .thetelegraph 

NOVEMBER 13 LONDON - Jazz Festival 2005,006 Club .. 18 HORSHAM : Chiro M.mm Ouvris!  19 NORWICH : Claire Martin Quarte!  20 MAIDSTONE ; Claire Martin Ûuartet  23 HATFIELD University of Hertfordshire ; Claire Martin ûuartet  
14 LONDON - Pizza Express Jazz Club : lia 12 BRIGHTON : with ian Shaw  18 GAINSBOROUGH : i : ith Pâte Long Big B, 22 LONDON : The Purcell Room. South Bank Centre : with ian Shaw . 



First it was giveaway CDs, now it is the threat of free DVDs which is damaging retailers 

Film executives need to take note 
a generally stnwlmg higl, Street. compiMon sdes have collapsed, with many dealers pointing the finger at the free hits CDs to explain the shnnking nmrket With the giveaways mainly centred on DVDs, the record companies who initially faelled the CD cover- mount boom by supplying tracks and then vntually Idlled it off by ending their deals may now be breath- ing a sigh of relief that the market bas moved on. But in this world where divisions between différent entertainment sectors are increasingly blurred what 

As if entertainment retailers have not had enough to contend with during the past couple of years with the mountain of newspaper CD giveaways, they are now having to endure it ail over again with free DVDs. Those same retailers had to ail intents and purpos- es won the battle against CD covermounts earlier this year after finally persuading the labels who supplied the repertoire of the harm they were inflicting on high street music sales. Yet now it seems the potential damage being inflicted by such newspaper promo- tions is switching to another part of their businesses. As with the music promotions, the driver behind these giveaways is newspapers' desire to boost their circulation figures. Indeed the latest ABC figures, issued last week, tellingly reveal that the few increas- es in sales in the national newspaper market during the past quarter have largely corne via improved sales of Saturday éditions - just the day when another batch of classic movies is being given away. But, if what happened with music CD covermounts is any guide, the price for these circulation rises is like- ly to be paid for yet again by the poor retailer, natural- ly unable to compete with free product. While artist album sales have managed to hold up this year, despite 

happens in one sector cannot tari to anect anotner sec- tor. Indeed, many of the same retailers on whom labels are relying to push their big albums in the Christmas market have, to a large extent, fallen back on acceler- ating DVD sales over the past few years to drive their businesses forward or, indeed, simply make up their numbers. Look closely at HMV's figures, for example, and you'll see its non-music business now makes up more than 50% of sales. So any négative impact these latest giveaways have on the retailers is bound to have a knock-on effect on the record industry. We can only hope that the lessons learned by label executives about covermounts will be quickly realised by their counterparts in the film industry, too. 

Music does its bit to hait 

spread of Aids in Africa 
In the ongoing struggle to combat Aids in Africa, music is playing an important rôle in Health éducation programmes for young Africans - both locally through performances in schools and villages and nation- ally through radio aitplay. Radio is one ofthe most impor- tant tools for spreading informa- tion in Africa - and music is the main attraction, with people tun- ing in to listen to local and Western hits. For example, Radio Simba in Uganda broadcasts messages about safe sex and sexual éducation in the ad breaks. Ugandan bands 
Assistance îs not just 
about raising money 
andgwînghand-outs 
such as The Nile Beat Artists con- stantly convey HIV awareness messages through their songs. And the kids seem to be listen- ing. Uganda is now the only African country with a decreasing HIV infection rate. Health éduca- tion has been instrumental in this. Live 8 and Live Aid showed how Western acts can use the pulling power of their music to raise funds to help young people in Africa. But the UK music industry could be doing much more to help African 

kids by supporting the work of African musicians - and by getting behind the wealth of new musical talent coming ont of Africa. Providing assistance is not just about raising money and giving hand-outs. We need to engage the Africans in what they do and what they produce - and fully utilise their phénoménal musical talents. Trade is vitally important in this. That's why new UK charities such as Bottlctop try to manufac- ture products in parts of Africa where the health éducation initia- tives they support are based. With the launch of Sound Affects Malmaison - Bottletop's new charity album in association with lifestyle hôtel group Malmt c has b e that unique local resource. Bottletop has taken original music from Afi-ica and invited 10 of the UK's leading dance Dis to remix the tracks for a European audience. In this way, African music is being turned into a global curren- cy. Such initiatives also help to frind the growth of new éducation programmes that spread vital information and messages of youth empowerment to build of crucial health issues. 

Are indie labels better 
at artist development? 

With four indie albums in this week's Top 10 do independents have the upper hand over the majors when it cornes to artist development? 
"Razorlight, Scissor Sisters and Keane would certainly disagree. While some majors are clearly more interested in marketing than in music, we still have plenty of vibrant, i 

in question are, say, Franz Ferdinand and The Prodigy. But what has independent status given Katie Melua and Simply Red? Their music is as bland and benign as it would be on a major,"  Mike Batt, Dramatico "Independent labels,    that there is no magie to it there's i brick wall.You just have to do what 
ils. Tire co marriage between indie labels and iding shows that chart an often go hand in hand." 

'I think it shows the maturity of the independent sector, There are new artists on their first and second albums and the second albumean be tricky. So l'm tremendously pleased, shows a degree of integrity and patience at work, not just throwîng a huge marketing spend at something f"r "n° week, Tltese acts will endur 

"When it cornes to signing bands, it used to be that we were mainly competing against the majors, but now it feels like the large indies are becoming the stiffer opposition. This is because the crédible alternative artists that we look to sign are ciued up enough to realise that the large independent labels offer them dear advantages over the majors whilst still having the clout to deliver hits." Tm Noates, Dazcd & Confuscd "At the moment the way that the 
majors are, the indies are often acting as meubators. But Ifs easier these days for the indies to see a gap in the market and do it themselves. Ifs not ail about power and money." 

"Its©   given up on artist development There's no room for Creative growth, because they need to justify meagre sales 
rst

h
those of bi39or pop acts'indie labels, however, are ideally positioned tobring new talent intb the mainstreani as they care about the music and are 
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is to feature in a C4 documentary and it reveals his 
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Contact: Maria Edwanls, Music Week Classified Sales, CMP Information, 3rd Floor, Ludgate Housc, 245 Blackfriars Road, London SE19UR 

Rates per single column cm Jobs: MO , Business to Business & Courses. £2 Notice Board: £18 (min. ton x co Spotcolour:addlO% Full colour: add 20% | rates subjectlo standard VAI 

Booking deadline: Thursday lOam for publitaBon the following Monday (space pemùtting). Cancellalion deadline: lOam Wednesday prior to publication (for sériés bookings:17dayspriortoj^^S 

VICTORY 

RECORDS 

DIRECTOR OF INTERNATIONAL SALES 
We seek the right individual to coordinate ail international (ex - N. America) marketing activities for the Victory Records product line. This includes the création, implementation and overseeing of sales and marketing plans along with acting as the liason with our international distribu- tion partners. Candidate must have a true grasp of the interna- tional music market along with proven sales experience. 

^   

DNDEPENDENT 

t Mm 
M Mmi® STATES 

LONDON OFFICE IS HIRING 
VICTORY RECORDS is looking for experienced music business players 
to join our European team in our Camden office. Sales, Promotion and 
Publicity superstars should apply. VICTORY RECORDS is the TOP, inde- 
pendent, rock label in the United States. We are now setting our sights 
on the UK and Europe. VICTORY RECORDS is more than just another 
record label. We are a forward thinking lifestyle company, and the pre- 
miers independent rock brand. Join us and be part of musical history. 

IF YOUR EXPERIENCE CAH BRING VALUE PLEASE APPLY: 
FAX COVER LETTER / CV/RESUME / SALARY HISTORY TO (1)312.873.3889 (or email to: tony@victoryrecords.com) (WE RESPECT ALL APPLICANTS INFORMATION WITH THE UTMOST IN ABSOLUTE CONFIDENTIALITY) 

VICTORY RECORDS UK 85 - 87 Bayham Street Camden Town, London NW1 OAG UK Phone: +44 (0)207 4247896 
VICTOR Y RECORDS 
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MOVE 

ON UP 

Find your next job at 

www.musicweek.com/jobs 
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Classified 
Contact: Maria Edwards, Music Week 

or, Ludgate House, " " 1, London SQ 9UR F: 020 79218315 F: 020 79218372 

The latesl jobs are also available onfine every Monday at wwwjooslcweekxorn Booking deadline: Thursday lOam for publication the foflowinçj Monday (space permilting). Cancellaboo deadline lOam Wednesday prîor to publication (for sériés bookings: 17 days prior to publication). 
BUSINESS TO BUSINESS AND COURSES 

rc™i7az Phone^ o"283 566823 Fax: Pnvate seldom used 
SSL Studio 
on River Thames Greenwich 

Unit 2, Park 

PACKAGING 
Posting Records? 

Available for long-term rental (or partnership) Flexible Terms 

mm 
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JSS., .1 •iiii - 
INDUSTRY COURSES 

to advertise nsing a 
BOX NUMBER 

call Maria on 0207 921 8315 

OBSESSED WITH PORN? 
Are you obsessed with pornography? We are making a TV programme about the addictive side of porn and are looking for people willing to talk about their expériences, whatever they may be. 
Please call Jessica on 020 7430 4723 or email: pornaddiction@itn.co.uk 

RECORDS 

AMOUNTS 

CASH PÂID forCDs,vinylLPs,12°&7" 
music memorabilia, guitar picks, crewclothing.tour merchandise, record awards promosurplusesS complété collections-willcollect calIJulian or Mark... office: 01474 815 099 mobile: 07850 406 064 

e-mail: mw@eil.com 

do you run courses for the 

music industry? 

whether you target those building their skills as 
they move up in the industry or those trying to 
break into the industry 

never has the need been stronger 
for staff to develop and diversify 

music week has the readers you need to reach. 
advertise your services to those committed to moving forward. 
call maria 020 79218315 email maria@musicweek.com 
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Major plays catch up as James Blunt scores the biggest album and single in quarter three 

Blunt powers Warner to 5-year nign 
the bigger albums market each ter is largely the same. quarter has now become a notably But, despite the fact th predictable affair with it almost a ranking on albums has by Paul V rea- S 

the smallest of the "big four"" now 
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Britain's most 
comprehensive 
charts service 

Week 43 

UpfrontplS >Ty&radio airplay p21 > New releases p24 > Singles & albums p26 

SINGLES  numberone ARCnCMONKEVSI BEI YOU LOOK GOOD ON THE DANCEFLOOR Domino Domino's hot new act topple Sugababes with their first chart eligible-release and give the B-year-old indie label ils first number one single just a fortnight after Franz Ferdinand's You Could Have It So Much Better provided its first number one album. 
ALBUMS   NUMBERONE THE PRODIGY THEIR LAW-THE SINGLES 1990-2005 XL Selling 77.8% more thannearest challengers Sugababes, The Prodigy's new rétrospective provides the twisted firejfarters with theicfourth slraight numberone album. No otherdânceact bas manaqed that and only on'ë^Tiî?' Chemical BrathersTTisa career tally of four number ones. 
COMPILATIONS NUMBERONE ACOUSTICLOVEwsm Romping to its fourth week at the top of the compilation chart, Acoustic Love sold 20,678 copies last week. Despite its lengthyreign, its overall sales of 94,854 are only enough to make it the 31st biggest-selling compilation of the year. 
AIRPLAY CHART 

Sales dip 
despite 
big débuts 
With only tvvo débuts in the Top 10, and two more in the 11-20 section of the chart, it is no surprise that singles sales dipped last week, but they held up better than expected, with a décliné of just 4% to 882,978, their lowest level for seven weeks. The décliné was not universal and threw up some unusual quirks. For example, tire number five single (Don't Chaby Pussycat Dolls) sold 16,913 copies - 21.9% more than Friday Hill's Baby Goodbye sold to take the same place a week cnrlier - but only one single nntsirlp the ton five sold more than IQiOOO copies. A 

TO 

JT 

SUGABABES PUSH THE BUTTON Island Sugababes' push radio programmers' buttons for the second week m a row with their latest single, which amassed 2,707 plays and an audience of 6759m last week. 

ALBUMS THIS WEEK Alex Parks Honesty (Polydor); Robbie Williams Intensive Care (Parlophone), Lady Sovereign Public Warning (Island): Gravenhurst Pires In Distant Buildings (Warp): Bananarama Drama (A&G): Burt Bacharach At This Time (SonyBMG) OCTOBER 31 Audio Bullys Génération (Virgin): John Lennon WorkingClass Hero (Parlophone): Santana Ail That I Am (Sony BMG): Blink 182 Greatest Hits (Island): The Paddingtons First Cornes First (Poplones); Rod Stewart Songbook #4 (Sony BMG) NOVÈMBËRT _ 
Texas Red Book (Mercury); Anastacia Pièces Of A Dream (Sony BMG): Kate Bush Aerial (EM1): Eurythmies Ultimate Collection (Sony BMG); Il Divo Ancora 

ifortnight ago, the top 13 singles ail sold more than 10,000 copies. To further confuse the issue, the number 40 single this week (So Good by Brate Rock Angels) sold 2,971 copies - exactly the same as Kaiser Chiefs' I Predict A Riot sold to take the same position seven days earlier. Album sales also slipped a little last week, with the overall tally of 2,414,672 sales being 1.8% down on the previous week, and the lowest for six weeks. They were 2.53% below the 2,470,317 albums sold in the same week last year after which they climbed for 10 weeks in a row in the run-up to Christmas. With several big-name 

albums due out this week, including Robbie Williams' Intensive Care, Alex Parks' Honesty and Supertramp's Retrospectacle, sales are bound to leap ahead this week. MeanwhUe, congratulations to James Blunt, whose Back To Bedlam set slips 2-5 on the weekly chart but climbs 2-1 on the year-to-date listing. The week started with Coldplay's X&Y marginally ahead in tire year-to- date rankings with sales of 1,524,291 and Back To Bedlam on 1,521,322. Blunt moved ahead last Monday (October 17) and sold 35,769 albums in the week to take his 2005 total to 1,557,091 while X&Ts 15,889 sales in the week bring its total to 1,540,180. 

Blunt's album, of course, was a 2004 release, and its overall sales in slightly more than a year on release are now 1,561,840, making it the 31st biggest-selling album of the 21st Century. Finally, < Chris Rea, whose i 

(Sony BMG): Bob Marley Singles Collection (Island): Beastie Boys Solid Gold Hits (Parlophone)  NOVEMBER14 Babyshambles Down In Albion (Rougit Trade): Green Day Bullet In A Bubble (WEA): Madonna Confessions On A Oancefloor(WEA): The Roots Greatest Hits (Island): Pharrell Williams In My 
Mind (Virgin)    NOVEMBER 21 . Mary J Blige Rétrospective (Island), My Chemical Romance Life On The Murder Scene(WEA):SonOfDork Ticket Outta 
Loserville (Mercury): System Of A Down Hypnotize (Sony BMG): Westlife Face To Face (Sony BMG): WillYoungKeep On 
(Sony BMG)  j |  NOVEMBER 28 ,,ÛQ,1QQ„ Anthrax No Hit Wonders (1985-1991) 
(Island): Jazzanova The Remixes 200 

l^iill| H ||T 

G4 are poised to make a splash in the fourth quarter as they return oit Noventber 28 with their second album, G4 & Friends and associated DVD. Live At Tlte Royal Albert Hall. The album features guest appearances front Sir Cliff Richard, Lesley Garrat and Robin Gibb, wlto appears on first single, a double A-side featuriiig When A Child Is Born and First of May. 

midweek sales to 85, by week's end. Had the album managed to stay in the Top 75, it would have been the biggest aftium set ever to feature m thé publishedpôrBon ot the chart featuring, as it does, 11 CDs and a DVD, with no fewerthan 137 -Grand newscngsTail insptred by Rea's love ofblues music. The set retails for more than £30, and sold 2,826 copies last week. 

THIS WEEK The Magic Numbers Love Is A Game (EMI): Backstreet Boys Just Want You To Know (Jive): Audio Bullys lin In Love (Source); Four Tel A Joy (Domino): Kate Bush Kings Of The Mountain (EMI): George Michael John And Elvis (Sony BMG): Supergrass Low C (Parlophone); Texas Can't Resist (Mercury): Westlife You Raise Me Up (Sony BMG): Green Day Jésus Of Suburbia (WEA): The Corrs Old Town/Heart Like A Wheel (Atlantic): Will Smith Party Starter (Interscope) 

IjgjjSgjjgjF 
SINGLES Sales versus last week:-3.7% Year to date versus last year: +44.1% MARKET SHARES Universal 34.9% 14.1% 93% 7.8% 339% 
EMI 

ALBUMS Sales versus last week: 0.0% Year to date versus last year; +3.2% MARKETSHARES Universal 267% EMI 15.6% SonyBMG 15.2% Warner 12.2% OLhers 30.3% 
COMPILATIONS Sales versus last week: -9.5% Year to date versus last year -16.0% MARKET SHARES Wamer 33.9% EMI 283% SonyBMG 15.9% Universal 15.5% Olhers 6.4% 
RADIO AIRPLAY MARKET SHARES Warner 26.1% EMI 23,7% Universal 21.8% SonyBMG 15.5% Others 12.9% 
CHART SHARE Originof singles sales (Top 75): UK: 67.6% US; 24.3% Other 8.1% Origin of albums sales (Top 75): UK; 74.0% US; 25.4% Other 06% 

Craig David Dont Love You No More dm Sorry) (Warner Bros): Nine Black Alps Just Friends (Island): Pharrell Williams feat. Gwen Stefani Can I Have It Like That (Virgin): Goldfrapp Number 1 (Mute); Eurythmies Eve Got A Life (Sony BMG) 

NOVEMBER7 The Feeling Fill My Little Worid (Island); Kaiser Chiefs Modem Way (Polydor): Desb'ny's Child Stand Up For Love (Columbia): The Game Put You On The Game (Polydor): Santana Just Feel Better (Sony BMG): Jamiroquai (Dont) Give Hate A Chance (Sony BMG) NOVEMBER 14 Athlete Twenty Four Hours (Parlophone); Tire Darkness One Way Ticket (Must Destroy): Girls Aloud Biology (Polydor): Paul McCartney Jenny Wren (Parlophone): Will Young Switch It On (SonyBMG) NOVEMBER 21 Bon Jovi Welcome To Wherever You Are (Mercury); Dead 60s Ghostface Killer (Sony BMG): Goldie Lookin' Chain R'n'B (Atlantic); Gorillaz Dirty Harry (Parlophone): Sean Paul Ever Blazih (Atlantic) 
29,10,05 MUSICWEEK17 
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New lease of 

life for MaHey 
dassic track has been nuxed wth 

^—]——p ; . Welcome To Jamrock to create the Island is markmg what tybnd cet up jamrock. The • - - releases will culminate with the launch of a limited-edition boxed set of the six singles. "We wanted to launch the 
would have been Bob 
Marley's 60th birthday 
withanewbestofas 
well as singles reissues 

The Pops and pitching documentary ideas with broadcasters. Press advertisinf extensive, with publications includingjVute, Mojo and album campaign with the release Observer Music Mont 
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Up,in 

679 has gold in its sights as Kano 

competes with the hip-hop elite 

erms. We always knew that wnsntop-levol hip-hop 

m   
Nadie Indifférence (Halo) STEVE R0BIN50N, DJ, TOTALKOCK 
"If this band does not get ; exposure soon it is a loss tu luc British music industry. This is thi most crédible female-led rock band I have heard in a long lime and Indifférence is an amazing single. Not only is it a fresh sound, but the chugging guitare, hefty cymbals and the beautiful, soaring vocals are seldom heard in a market flooded with girls only playing being at rock stars. With Nadie you are hearing true rock and li " " 

blows you away. That is exactly what happened when I got my hands on a copy of Watts' album, music like this needs to be heard, soulful, yet raw. It is incredible hip-hop with one of the most accurate titles Tve heard in âges." 
I Am Kloot Strange Little 
Girl (Skinny Dog) JOE SHOOMAN, UVE EOITOR, THE FLY TM "Kloot's first Spl post-Echo 

| relatively upbeat affair, ail bright guitars and oif- ;r rhythms, but it is still 

The Find 
(ub3 import) 

n and'EIbow's Guy 



Ssr) Led Zeppelin - Irarly Sous- Days & Latter Days :. hoosowo1^ Songs (platinum) 

Madonna Hung Up 
(Warner Bros) jflMHS HYMAN, XFM DJ/BROADCASTER 

"Madonna \vill reinforce a 'QueenOfPop' 4 J tagwiththis ^ phénoménal a pop smash ■ whichhooked  jtly, in part due to its bizarre yet mapiificent sample from Abba's Gimm ' Gimme! You can't g lhan Madonna meets Abba thougb the other musical marriage of Madge to Hi- NRG/Hoxton-esque producer Stuart Price. It should resuit i serious global dancefloor 

The Maccabees X Ray 
(Promise Records) JAMES JAM,NME 

geeky genius of Jonathan Richman and the Modem Lovers, but it's even nicer to see a band playing romantic rock'n'roll as dashing and naively yearning as the Brighton five-piece's 

Dear Eskimo Be Patient 
EP(MyDad) JOHNNYDEE, THE GUARDIAN 

My Top 10 

i likethey t>E?R ESKISHO werebrought "" ' up in Iceland on a musical diet of The Sound Of Music, Stealers Wheel and Beck's Mellow Gold. It's showtune hobo hip hop with a touch of glamour courtesy of lead singer Katie - young Debbie Harry looks and ail. If you want a bit of sunshine in your ears on these gloomy autumn days this is the new band of choice." 

8. THE HEICHTS LONG WAV HOME (BEST BEFORE PRODUCTIONS) 9. ACTION PLAN STENDHAl/BEAUTY SCARS 

"I joined the iPod génération recently, so have been reacquainting myself with some past favourites. The Beatles' genius still astounds me and The Slrokes' new single sounds great Another band who've passed me by are dEUS, but their recent album is exceptional, so is Franz's. A host of new bands, headed by Arctic Monkeys and Clap Your Hands Say Yeah, suggest an exciting 2006." 

PopjustïGeToplOacts 

5. Alesha Dixon (Polydor) 6. Goldfrapp (Mute) 7 Bodies W'rthout Organs (EMI Sv. 8. The Genie Queen (unsigned) 9. West End Girls (SonyBMG) 10. The Click Five (Lava/Atlantic) 
the site can showcase an unsigned band, wh ich will be picked up the next week for radio airplay." The site's relaunch will include new software and astreamlined back-end which will allow more content. "Some people think that Popjustice is run by a team of people," says Robinson, who writes for NME and Observer 

Atthewebsite'sheart 
is a deep and honest 
love of pop music 
Music Monthly among other projects. "In reality it's not even a one-man opération, because I squeeze it in between real work. At its most basic level, the relaunch means l'U be able to get more stuff onto the site." The new-look site will include an expanded community section with user reviews and an interactive buzz chart pulling together the favourite new tunes of the site's global audience, as well as podcasts showcasing new pop music. and a monthly downloadable magazine. 

In addition, Robinson is launching a Popjustice Mobile service, with Refresh Mobile to provide a portable accompaniment to the site, while a Popjustice club night will begin inthenewyear. The site has a unique personality which doesn't really exist in print anyraore. The new site and new launches aim to reach a far higger audience, whether the/re surfing the web, stampeding towards the dancefloor, or using their mobiles on the night bus home. It's ail about capturing the excitement of truly great pop music - an excitement that's failen put of the rest of the pop média" 

âSUk Instore - Westlife, Katherine Jenkins, Rod Stewart, Santana, Audio Bullys, Piano Songbook. Ultimate Sixties: album of the week - Katherine Jenkins 
itwawatwi Windows - Kate Bush, Rod Stewart: Instore - Santana, Katherine Jenkins, Goldfrapp, Blink 182, Westlife, Nirvana, Test Icicles, Jackson Brov/ne, Alicia Keys, Audio Bullys, CD from 3.99 

tAr Albums of the month - Help A Day In The Life, Millionaire, David Ford, Dream Brother 3rd October, Ralfe Band, Start Your Own Country, Boards Of Canada, Arab Strap, Go! Team 
fHMV Instore - Katherine Jenkins, The Annual 2006, Blink 182, Westlife, Public Enemy, The Paddingtons, Jin, Santana, Audio Bullys, Rod Stewart, Craig David, Dandy Warhols, Ray J, Pharrell fl Gwen Stefani, Eurythmies, Texas. Goldfrapp, Madness; press ads - Santana, Slipknot 

Albums of the week - Robbie Williams, Destiny's Child: Instore - Robbie Williams, Destiny's Child, Duran Duran, Alex Parks, Supertramp, Pop Party 3, Essential R&B Winter 05 
Windows - Sale; CD of the week - Westlife; Instore - Aphex Twin, Audio Bullys, Blink 182, Santana 
Windows - Robbie Williams: Instore -Burt Bacharach, Supertramp, Destiny's Child, Pop Party 3. Duran Duran; Recommends - El Présidente, Most Rated 2005 

« PlfltLE HEIHOi Mojo -François Brcut 00100, Tom Verlaine, Arizona Amp & Alternator, Bettye Lavette, Curumin: Selccta - Roots Manuva - Back To Mine, Burst Phil Manzanera 
Sainsbury's ; Instore - Westlife, Rod Stewart, Katherine Jenkins, Santana. Blink 182, Hilary Duff, Audio Bullys, Nirvana, Various - Piano Songbook, Dancing In Tbe Streets, Swinging Sixties, Annual 2006, Tokyo Project 
TESÇO Singles - Jo Jingles, Eurythmies, Goldfrapp, Texas, Rosetta, Pharrell, Craig David, Status Quo; Albums - Santana, Rod Stewart, Westlife, Swinging Sixties, Audio Bullys, Hilary Duff, Ministry Of Sound Annual 2006, Nirvana, Dancing In The Streets, Piano Songbook 

Windows - Ministry of Sound The Annual, Audio Bullys: Instore - The Annual, Audio Bullys, Blink 182, Westwood, Nirvana, Eurythmies, Darren Hayes, White Rose Movement, Status Quo; Press - The Game, Madonna. Kubb, Dandy Warhols, Naxos (3 for £15), Stevie Wonder, El Présidente, The Paddingtons, Faithless, Saw Doctors, Deep Purple, George Harrison, Feeder. Gemma Hayes 
WH Smith Deals of the week - Katherine Jenkins, Rod Stewart, Michael Buble 
W00LW0RTHS Album of the week - Westlife; Single of the week - Craig David: Instore - Westlife, Hilary Duff, Audio Bullys, Rod Stewart, Bloc Party, Blink 182, Katherine Jenkins. 

GALAXY Cëpîtdl 

Blrnit High; Lm Ryan 

Mley Rae Like A Star David Gray 1 MoUon (album);'Enya An Johnson Sitting. Waiting, 
Of Love; •MIchaelBuhleSong For Nichant Hawlcy Coles Comen Saniana stoven Tylcr Jusl FmI Beltcn Tlio Dandy WartMls AIITho Money Or The Simple Ufe 

To Be; Ninc Black AIps Just Friends; Test tcicles Circle Square Triangle; The Fallout Trust Before The Light Goei The Fcellng Fi» My 
Prcscts The Girl And The Sea, The Rakes 22 Grand Job: The Rifles Local Boy the Tears Autograptï Ttm Flte Shook Tom Vek Nothing But Green LlghK Union Of Knlves Evii Has 

a,Hon The Dandy Warhols Ail The Money Or The Simple Ufe: The Darkncss One Way Ticket: Will Young Swildi IL On: Body: Will Smith Party i 29.1005 MUSICWEEK19 



SINGLES -|RUMS Duels: Pressure On You (Nude): Tlic 'n=Actitf jty? Hives A Utile More ' 
r rr8 Records released 07.n.05 1 —: Good Times Dates usa""'   

ALBUM SF THE WEEIC SINGLE ®F THE WEEK Madonna Hung Up 
Kate Bush 

Jjust 

sosorartEp 

ST^ œrmi Gnterscope 9887992) 
9886549) sanr: 

mood. It is a fine This hits set, p tvith a Caribbean withahandful 

^,y. 
SoH^Gold'Hte 

trmutes, but thc highlight is a ŒqSir^-^    Son OfDork 

Gf oftlie 

Thèir 

s» 
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TV Airplay Chart 

w w £ / 
n ÎIRLS ALOUD BI0L0GY 429 
H WILL YOUNG SW1TCH1T ON « 420 

3 j SUGABABES RUSH THE BUHON ,su» 413 
4 « JAMIROQUAI (DONT) GIVE HATE A CHANCE 386 
5 3 THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA 371 ; 
6 75 PHARRELL FEAT. GWEN STEFANICAN1 HAVE IT LIKE THAT «roin 369 
7 1 MARIAH CAREY FEAT. JERMAINE DUPRIGET YOUR NUMBERun.™ 351 
8 S KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER 305 
9 7) THE BLACK EYED PEAS MY HUMPS «M 300 
10 SEAN PAUL WE BE BURNIN' «ne 292 
n 5 WILL SMITH PARTY STARTER o™ 284 
12 112 SIMON WEBBE NO WORRIES iwrar 259 
13 7 WESTLIFE YOU RAISE ME UP 5 250 
14 JAMES BLUNT HIGH 249 
15 17 GORILLAZDARE 226 
16 U RIHANNA IF IT'S LOVIN' THAT YOU WANT ^ 221 
17 H KAISER CHIEFSMODERNWAY 219 
18 a CHARLOTTE CHURCH CALL MY NAME w 213 
19 , ROBBIE WILLIAMS TRIPPING "vsaus 207 
20 20 DANIEL POWTER BAD DAY 202 
21 35 KAISER CHIEFSIPREDICT A RIOT 186 
21 21 SON OF DORK TICKET OUTTA LOSERVILLE " imm 186 
23 26 LETHALBIZZLE PIRE V2 184 
24 12 MCFIY T WANNA HOLD YOU BMO 181 
25 18 LIBERTY X SONG 4 LOYERS emwrg,» 180 
26 28 KTTMNCTfllI SlimFNlYTSFE — 175 
27 16 U2 ALL BECAUSE OF YOU 174 
28 MY nHFMinûl ROMANCE FM NOT OKAY (1 PROMISE) 1 173 
28 3, r.RATR nauin nnNT l OVF YOU NO MORE ««erbuos 173 
30 22 KELLY CLARKSON BEHIND THESE HAZEL EYES RC4 171 
31 19 FRANZ FFROTNANO no YOI1 WANT TO DOMINO 167 
32 2) RAYJONEWISH 166 
32 23 TEXAS CANTRESIST 166 
34 1 53 KANO FF AT 1 F" THF I TON NITF NITE m 162 
35 1 43 PANANARAMA1 nw THF FI OOR (HYPNOTIC TANGO) m 161 
35 39 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE—rosm» 161 
35 IINITING NATION": 1 flllRfl lv,ot:|E AI N0 C0RRIC)A cm 161 
38 COLDPLAY FIX YOU    ""l 159 
38 RACHEL STEVENSISAID NEVER AGAlNfUTHEREW^ 159 
40 GOLDFRAPP NUMBER 1      uwt 
■ ■ H4. s;: 7 ; r~" xi Music Contrôl Comp'M IroradaU^lhcred fW. 0000 on Sun 160 

Girls Aloud surge to the top, 
ending Mariah Carey's reign, as 
Will Young makes strong gains 
to arrive at number two 

Not receiving the Ml,sic Week 

Daily News Update? 
Then log on at 

easMEL 

m 

Si 
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V/<2r 
Madonna débuts at number four with Hung 
Up in an otherwise fairly static top five, 
while Craig David's Dont Love You No More 
continues its rapid rise up the chart 
EH 

The UK Radio A, 

g s ( SUGABABES PUSH THE BUTTON island il i j BOB SINCUR FEAT. GARY NESTA PINE LOVE GENERATION DÎFECTEO 25 25 _ 17624 - 
3 | 5 [ KANYEWEST FEAT. JAMIE FOXX GOLD DIGGER kom-FEUA 24 ,8295 | 4 j 14 ] FRANZ FERDINAND DO YOU WANTTO DOMINO 22 
4 J 5 j ROIi DEEP SHAKE A LEG REŒNTlESS 22 " 14601 4|e GOLDFRAPP NUMBER luim 22 12633 | 8j u U2 ALLBECAUSEOFYOUISEAND 21 16940 
81 12 ( BLOCPARTY TWO MORE YEARS wichita 21 " 15615 | 8| n | HARD-n UVING FOR THE WEEKEND necessarv 21 12641 1 12| | CHARLOTTE CHURCH CAUMYNAME SONY BMC 20 15647 13 jCS 1 ARCTIC MONKEYS I BEI YOU LOOK GOOD ON THE DANCEFLOOR DOMIN ) 19 141 i | KT TUNSTAU SUDDENLYI SE RELINIUSS 18 11481 141 | KAISER CH1EFS MODERN WAY B UMM/poLyDOB 18 11282 M) | SEAN PAUL WE BE BURNIN' WATLMTIC 18 9339 | 17j ROBBIE WILLIAMS TRIPPING CHRYSAUS 17 13125 ■ 17(2 | L1LK1M UGHTERSUPATIANTIC 17 8895 19 3 | JAMES BLUNT HIGHATUSNTIC 16 12774 20( 6 ( FOOnGHTERS DOArca 14 12390 20j 161 THE DARKNESS ONE WAY TICKET atlantic 14 10223 m 30 | MCFIY IWANNA HOLD YOU ISIAND 13 9737 

241 {LETHALBIZZLE FIREVB 12 9313 
24 23 J MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE BBEASITID n 7m 1 24|U1 JAMIROQUAI (DONT) GIVE HATE A CHANCE SONY ave n 6604 y 24|©| GORILLAZ DIRTYHARRYpariophone n 6284 1 24 23 1 AUDIO BULLYS FM IN LOVE SOOBCE 11 5720 29 29 | RAZORUGHT KIRBVS HOUSE VBmoo i 2 10 7555 29j l j GORILLAZ DAREwrlophone 2 6 10 5851 

SUGABABES PUSH THE BUTTON ISIAND m ? 2582 47405 Jf- 2! 2 ROBBIE WILJJAMS TRIPPING CHBYSAUS M 3 j 3 4 * 
KT TUNSTALL SUDDENLY ISEE RELENllESS m 5 1899 

5 6 6| 5 JAMES BLUNT HIGHATIANTIC œ THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA ASM — 170' 30651 4 
CHARLOTTE CHURCH CAli MY NAME SONY BM œs • 1382 8 ! ' GWEN STEFAN! COOL INIERSOTE m vj ' COLDPLAY FIX YOU PARIDPHONE m 1 1235 18590 at 

w! io OASIS THE IMPORTANCE OF BEINGIDLE bicbroiher m; ' 1228 20098 [j'! ul16 LIE RYAN TURN YOUR CAR AROUND ES1CHIS1DE iooj 1 1111 14687 (as Hie BOB SINCLAR FEAT, GARY NESTA PINE LOVE GENERATION DETECTID 163 16855 Pn JAMES BLUNT YOU RE BEAUTIFUL akantic 1121 993 18809 g,V 

18731 by 
15) ,4 GORILLAZ DARE rarlophone locs "934 m 23 CRAIGDAVIDOONTLOVEYOUNOMORE/miRBROS 789 922 13262 bv 17! 15 KELLY CLARKSON BEHINO THESE HAZEL EYES m ton 817 12750 cM IB© U2 AU. BECAUSE OF YOU iseano 572 827 19 O JAMIROQUAI (DONT) GIVE HATE A CHANCE sony BMC 4=0 811 11561 gy 20 n DAVID CRAY THE ONE 1 LOVE Aiuomc 1™ 810 US46 y 
22 12 THE BLACK EYED PEAS DONT LIE asm mo " m ■ il 23 19 FRANZ FERDINAND DO YOU WANT TO oomijb sa mm fl MARIAH CAREY FEAT, JERMA1NE DUPRI GET YOUR NUMBER Œfjw m 735 raoo 1 25 22 KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER roc-A feua 791 728 17904 3 
26 12 MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE bseastied a/o 700 1202 'M RIHANNA PONDE REPLAY DffJAM 724 ru I0Î92 5 
280 TEXAS CANT RESIST mercopy 577 7029 7 

CREEN DAY WAKE ME UP WHEN SEPTEMBER ENDS reprise 6îi 650 9702 8 
30120 LIBERTY X 50HG 4 LOVERS cummmr m 640 793Î 8 

'0C' S 

ROBBIE WILLIAMS TRIPPING 
JAMES BLUNT H1GH 

m 

DANIEL POWTER BAD DAY 

THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA 
KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER 

GWEN STEFANICOOL 
GORILLAZDARE 

MARJflH CflREY/JERMAWE DUPRIGET VOUR NUMBER dsium KANO FEAT. LEO THE UON N1TE NITE 50 CENT FEAT. MOBB DEEP OUTTA CONTROL EOW WOW FEAT. 0MAR10N LET ME HOLD YOU HVLO/MIAMI SOUND MACHINE BOB SINCLAR/GARY NESTA FINE LOVE 

22MUSICYJEEKE9J0O5 



K Nielsen Music Control 

irplay Chart 

J /i 
# /ç7 

m / / Fi 26 M 24 42 JAMES BLUNT YOU'RE BEAUTIFUL atdwc 1033 •13 20.78 ■24 
27 33 27 ROLL DEEP SHAKE A LEG ^less 348 20.66 -5 
28 25 12 MARIAH CAREY/JERMAINE DUPRIGET YOUR NUMBER mm 842 20,62 ■23 
N 57 c JAMIROQUAI (DONT) GIVE HATE A CHANCE 861 20.28 59 
30 30 30 COLDPLAY F1X YOU pmmm 1297 19.60 ml 
|j| 41 21 BLOC PARTYTWO MORE YEARS 317 19.60 16 

32 | S MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE»»™™ 715 19.21 -24 
PI 78 0 WILL YOUNG SWITCHIT ON 848 69 18.71 148 

34! (2 HARD-FILIVING FOR THE WEEKEND «essaiy 462 -9 17.85 -22 
35 » KATE BUSH KINGOF THE MOUNTAIN ™ 201 10 17.46 -61 
u 1 ARCTIC MONKEYSIBET YOU LOOK GOOD ON THE OANCEFLOOR k»» 204 41 17,46 90 
PS 0 KAISER CHIEFS MODERN WAY b-™™» 247 113 17,03 m 

38 1 S 0 THE DARKNESS ONE WAY TICKET mm* 410 50; 16.98 ■8 
49 LETHAL B1ZZLE FIRE | 361 16.80 17 

BTil h7 v ATHLETE TWENTY FOUR HOURS' 230 60 16.78 770 
41 3, 0 THE MAGIC NUMBERS LOVE'S A GAME » 155 7 16.59 -35 
42 26 0 BARBRA STREISAND STRANGER IN A STRANGE LANO m»® 90 -4 16.55 ■46 

1 267 0 SIMON WEBBE NO WORRIES ™ 469 176 15.82 463 
54 0 LIL KIM LIGHTERS UP 303 20 15,17 13 

45 « 0 FOO FIGHTERS DOA  ^ 182 ■24 15.00 ■38 
m EURYTHMICS EVE GOT A LIFE ^ « 242 39 14.94 

47 ] 28 s THE BLACK EYED PEAS DONT UE 804 -46 14.71 ■64 
KTI 1 60 , MCFLYIWANNA HOLD YOU ' bmi: 369 _± 13,75 23 

F z ROBERT POST THERE'S ONE THIN6 «m™ 29 263 13.60 457 
50 Ë DANIEL POWTER FREE LOOP WAWBBROS Iran 4414 gjlhefedlnwi 00 00 on 00.00 w Sun 16 Oct 2005 lo 24 WcnSat 22 Ocl 2005. StJlonsfsAedbyatflme figures wiLi 

] MADONNAHUNG UPMAV 21 CRA1G DAVID DONT IQVE YOU NO MORE vm 
l|GOLDFRAPPWUMBËRUm 
t [ THE CORRS OLP TDWN ATuyjiic 

JENN CUNETfl 

MUSICWEEK .COM 
playsand 

r | JENN CUNETA COME RA1N COME SH1NE POSITIVA G1VE HATE A CHANCE SON 
)| KATE BUSH K1NG OFTHE MOUNTAIN emi [ | KAISER CHIEFS MODERN WAY B-UHIQUE/POLYDOR 121 THE DARKNESS ONE WAY TICKET ATLAMI Ï3| ATHLETETWENTYFOUR HOURSPARLOPHQNE 141 THE MAGIC NUMBERS LOVES A GAME HLA' 

m EURYTHMICS WE GOT ALIFERCA 181 ROBERT POST TU ERES ONE TH1NG mercw m DANIE POWTER FREE LQQP WAi 20[ DONS FEAT, TECHNOTRONIC PUMP UP THE JAM PAT; 

OWIADONNAHUNGUP 1054 968 Il WIU YOUNG SWITCH [TON 848 347 3 JAMIROQUAI (DONT) GIVE HATE A CHANCE 861 325 4 SIMON WEBBE NO WORRIES 469 299 i U2 AIL 6ECAUSE OF YOU 966 255 T] BOB SINCLAR/CARY NESTA PINE LOVE GENERATION 1137 197 7 GIRLS ALOUD BIOLDGY 186 186 8 JAMES BLUNT H1GH 1822 158 9 THE BLACK EYED PEAS MY HUMPS 418 156 loi CRAIG DAVID DONT LOVE YOU NO MORE 946 140 S Kiefeea Muât Confrel 

fi 5 | TEXAS CANTRESIST mm " 1 1 LEE RYANTURN YOUR CAR AROUND 21 1 iROBBIE WILLIAMS TR1PP1NG CHUBAIK 2 10 j THE CORRS OLOTOWN 2 10 JENN CUNETA COME RAIN COME SHINE 6 1 JAMES BLUNT HIGH ô] 5 SIMPLY RED PERFECT LOVE 6 1 KATE BUSH KINGOF THE MOUNTAIN 9 231 CRAIG DAVID DONT LOVE YOU NO MORE 91 ; ] BARBRA STREISAND STRANGER IN A STRANGE LAND COUIMBIA 111 b 1 EURYTHMICS NE GOT A LIFE 12l 781 ROBERT POST THERES ONE THING 12l 21 IFEEDERTENDER ECHO 14 0 MADONNAHUNGUP 14 0 ATHLETE TWENTY FOUR HOURS 141 b DANIEL POWTER FREE LOOP 14l 16 | THE MAGIC NUMBERS LOVES A GAME ni » 181 19 1 KEITH URBAN SOMEBODY UKE YOU 191 13 1 U2ALLBECAUSEOFYOU is™® 20120 ! DAVID CRAY THE ONE 1UOVE 20| 33 GOLDFRAPP NUMBER 1 «■«l 

51 PHARRELL FEAT. CWEN STEFANICANI HAVE H UKE THAÏ WÛÎ-. 23.00 

RADIO 2 
- Super Furry 

The Four Tops Story 
Supergrass guest 

RADIO 3 
Jazz Line Up: Cork 

VÏRGÎ.N 
guests Motlier And 

AH the sales and airplay charts puliiished in Music Week are also available online every Sunday evening at www.musicweek.com 
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Albums 

Supertramp Retrospectacle - The Supertramp Anthology (A&M 9886928) 1 Adouble-disc 

loved prog-rock acts punctuates the more direct and fondly remembered hits such as The Logical Song, Drearaer and Give A Little Bit with lengthier, less obviously commercial album tracks, and show that while the band rarely strayed too far from its original brief, it wasn't averse to adding R&B, pop and even jazz influences. More comprehensive than any previous Supertramp set and providing CD débuts for B-sides Land Ho and Summer Romance, it looks set to retum the band to the best-sellers list. 
Elvis Presley Hitstory (RCA 82876731762) ■ Three years after the multi- platinum compilation Elvls - 30 Number One Hits and two years after the follow-up Elvis - 2nd To None, this triple-disc sel scoops up both albums and places them in a classy gatefold sleeve alongside the newly compiled The Story Continues, the entire set now providing 92 of Presley's hit singles in a handy package with a playing time well in excess of three hours. It is a tribute to Presley's awesome success that even though the first two dises cheny-picked his biggest hits the new dise is full of familiar favourites such as My Boy, US Maie, Guitar Man, Such A Night and Tve Lost You. 
The Best Of (RCA/legacy 82876695502), Night Beat (82876695512), One Night Stand! (8287669522) BKSS&gjj Remastered and expanded :versions of I ^hums by Sam '/VBrB . Cooke, oneof «liiBMtj soul music's most influentîal early exponents, are always welcome and these are no exception. Night Beat is perfect late-night listening, with Cooke's gospel roots well to the fore. One Night Stand! captures the atmosphère of a Cooke gig, and is, by turns, electric and intimate. Einally, The Best Of is 

FR0NTL1NE RELEASES DANCE 
QCflJE KRISHNA CSEAM OF THE UXINGE CUISINE Part: Lane ICO PARKUKCO 08) □CAPSUIA SYNTHESIS OF A REAUTY Ajana (00 AJACD 003C0I □ COLORICK. MATT MUSICFOR A BUSY HEAD Absolult AirifOit (00 M OOOICO! □ COUNIBA5S 0 BEGBORROWSTEAL Kuite (CO TSLCO «I □ DAKAR SCRINSER TRIUI.IPH Of FIESH Osb B (CO DB IJfCD) 

□ CARRER. AHHEREHAK1NG 

grSscSSuT.NVWMeWW')® 

□RAHIREAUKHELOUIESœOOVBVanv^VMIPIOSCD) □VARIOUStnSGEIORUNKACAIN Viper ICDVireRfflffiU □ VARIOUS101 ORANGE SIRErt Bixislon Saireis ™ "Oh Q VARIOUS W0R0S Of BETRAYAL Sotl Jan (CD SJRCO118) URBAN □ BEAIPHBtAK5ASIOFmK»telCDJIPCOOœi riBLACK H00N roiALECUPSE Duck DowilCO DOM 2005CD) □ DJMUGCS VS GZA GRARDMASTERS Dp Abow (CD ANG1001CD) □ D00LEY 01GOTCHA UwB (CO LEWIS 011CD) 
□HEAIVIAVE HERltAGE COttECTION l   □ HE1GHTS OF ABRAHAM HV0 THOUSAND AND SIX 23 ICO T 0351 □ HOPKINS J0N ÛPAISCENT Ju-t Ansllicr Coaipany ICO TSO [ □ HOT KARL THE CREAT ESCAPE BBE (C0 BBECO 062) □ LAL WARM 6E1T.Y HIGH POWER Kudos (CO PTRC0 006) 

□ L0NE CATALYSTS G00D HUSICGnwrt Allack (CD GAP 1032) □ MAKAVEU DON KimiMANTt THE 7 DAYTHE0RY Oealh Rm» (C01 □0C SMOKE ARO MIRR0RS HitregtAilto Impertim (C0 2301211) □ ONE BtOCK RADIOS LONG SHORl STORY A»at 

■AU REVOIR SIMONE VERSES 0F COMFORT ASSURANCE AN0 SALVAT10N Moshi Moslii Heœt (C0M0SH1CDÛ8) OrmiBass □BURGALAT, BERTRAND P0RTRA! T ROBOT Hil THmg (C0 HTCD 016) DmtiS Bass □CAURAL REMEMBERING TODAY Muilî (CDMH 242C0) Bectmfca □YOKOTA SUSOMU, & RmHKO DISTANT SOURDS 0F SUMMER to (C0 (CD 56) Houw □ZU THE WAY OF THE ANIMAL P0WERS Xeng (C0 XENG041 
CATALOGUE & REISSUES 

■ AUDIO BtllLYS GENERAnON Soute (M COS0UR107) 
□ BAEZ, JOAH ONE DAY AT A TIME Aœ (C0 VMD 79748) □ BAEZ, J0AN BIESSED ARE Ace (CD VHD 279760) □BIAKEY, ART JAZZ CAFE PRESENTS Galaxy (CD 3899Q32) □BOSTIC, EARL THE BESTOFWtrtonICD 221402) 

□BRDWNE, JACKSON SOU) AC0UST1C VOL IEM1 (CD COANCE 01) □ DUTF. HILARY MOST WANTED Cil* (CD COANCE 04) ■ EMBRACE DRY KIOS Net (CD COHUT 86) 

□BEARSINT TEAM PING PONG fantastic Plastic (CD FPCO OU) □ CAPRICORNS RUDER FORMS SURVIVE Risc Above (00 RISECO 067) □ CITY 4 COUTUR SOMETIMES Hassle (CO HOFF OUCD) OCUENTEEtTHE STRANCE CEOMETRY Ponty (C0 POINT 017CD1? POINT 017UT □ C01D WAN IN THE SUIIS OEAD RAYS CoM War (CO UNMO"/ 0O5C0) □ COUKTRFUL CREY SOÎiGS FOR SOLTTARY SOCCER STARS lakjaw M UCO 0461 □ DECORATION DONT DISAPOIIU ME NOW SL ICO LONE 35) □ DRONES, THE WAIT LONC BY THE RIVER. Al Tm OEARLÏ MAN ODSING IN Malaàr (CD OLE 64" □ FTXTTKTDTHEEASYWAYOUTnyîlMetCDI....   □ DERRARD, USA A TNOOSAND RÛADS Cul (CO RINC 219CO) □ GOREFESTIA MUERTE Nuclcar Blasl (CD NB M94CD) □ HRITER, SHTRLEY OOP SHOOP FLAIR Ace (CO CDCHD1082) QjEBUJY NICHOLS NOW THEN Tuteo ICO IIII003021 □LORDS OF ALTAMONTICROS HAVE MERCY FanolCO FA 0064) □ HAD SIAR1HC EYES MAD SIARINC EVES Reta (CD CORET 05) □ MCCEE, KIRSTYTWO BIRDS Part [CD PRKCD 85) □ MINUS STORY NORESTFORCHOSTS Jadjagear (CO TAC 085) □ MONO 20 UNAS Tliraie (CD CHAPTER 016C0I □ NASOM CRINO nt(Al£ Retœe (CO Rfi 64932) □ NICHTIHGAIES, THE IN THE COOO 010 COONTRY WAY CaroSne Tme ICO CTROE1) □ RAMMSUIN ROSENROT Island (CD 9874588) □ RANOOM NOISE CfHERATOR REICN Oimy Red (CD CEPTCD151 □ ROCUt WAVE OESCENDEO UKE VUL1USES Sub Pt(! ICO SPCO 677) □ SIX FEET UNDER A DECADE IN THE GRAVE Mêlai Bade (CD 3984340441 □ SONIC YOUTN KONCERTAS STAN 8RAKHACE PRISIMINIMUISYR (CO SYR 6) □ SPONK EN ALDEIIS Rire Omimafai (CO RCO 2048) □ STRUGCLERS.THE YOU WIN /toela (CD NOIS1056) □SWARUTNE RED RAINTON THE ODESSA SItPS fighl Me (CD flCHTME 0031 

□ ENO, BRIAN, 4 JOHN CALE WRONC WAY UP Rytofisc (CD HNCO1485) □ FITZGERALD, EUA THE BEST OF Wbrtoi (CD 221403) □ FITZGERA10, EUA CHEEK10 CHEEK Golden Gccals (CO GO 023) 
!8Y 00 YOU WATIS OANCE ColiecUbte (CO COL 9939-2) 

□ HAWES, HAMPION LiVE AT THE MONTMARTRE Blesk l«n (CD BtCO 7602021 

□ J MAJ1K RED AIERT [nTraied (CO (R OOTCO) □ JACKSON, CHOCK DEDICATEO TO THE KINC ON TOUR Ace (CD COKHND 254) O JOISON, AL RADIO STARS OF AMERICA Sanctuajy (CD CDAJA 5596) □JONES, TOM TDM JONES EraJ (CD EXCEL 2107) 
Rort □KN0W1EDGE STUMBLING STOCK Tamold Wambesi I Rock □lAIKAU)0KATMEN0WBody4SQiJ(CDBs2533J Mêla) □tAKR OLIVER HEAVY SPIRITS Black (ion (CD BICD 760209} Rock QLANZA, MARIO SE MY LOVE Sanduaiy (CD POSCD 6241 AILCcwiby QLEtPECCYPEGGYLEE Vcéces Of The World (CO VCW 209) 

□ MAGMA ATTAHKSewnlh (CD REXXIID □MANN. HERSIE ANSWER ME Falcon (CD UN 3957) □ MARTIN. DEAN OINO EMI CaUrçue ICO 3424922) □MUUICAN, CERRY LOVE ME OR LEAVE ME fia, (CD 1ECE10141 
SUN THATNEVERSEI Relapse (CORR64962) BROTHERS FUNK RARE NEW YORK CflYAce KO CDBGPini □PRINCE FAR ISILVER AND GOLD1973-79 Blocd 4 Pre (CD BAFCD 049 —Brainorops,ihethekindofboyvducant- " PREVEUERS PARTYRARIY PARIV Sretaary (CD PDSCDSM □ R1DDEU, ATASTATR SRACE WALTZ RPM (CD RPH ' 

□ VARIONS COMMERCIAUY UNFRIE □ VARIOUS SONGS TO BREAK GOOS □ VARIOUS UBYRINmS AND JOKE! □ VIKINO SKUU DOSIN IN HEU Cra 

URIDDEU, A1ASTAIR SRACE WAITZ RPM (CD RPM 3061 ' 
;^DSrr,a~P0^1T- Etal □ R0CK 0 TEENS.THE W00 H00 Collecldbtes (CD COL 9947-2) ock □ RONETTES, THE SlUIOUErîES ColleclahlK (CD COI oodfi ^ Kfe □ ROSE, BIEF A PORTRAIT OF RPM (CD RPM 305) Rock U KONETTES, THE SILHOUETTES CoUeclables (CD 0 Incfe □ ROSE. BIFF A PORTRAIT OF RPM (CD RPM 305) Rock □ SCOTT, RAYMOND I00NERV1LLE Jasnwic (CD JASMCO ?i □ SENTR100H W1NNINC LOSERS Smolli Uœ (CD SLR 008) 



Albums listedtliis week: 225 
yearto date: 10,372 
Singles listedthis week: 138 
Yearto date; 5,604 

Records reieased 31.10.05 
W nsmATM.FRAIlKm^MRSMlLf.AaAINfie»(CDIECE1013) nsKY PATWCK fWTRICKSKY Ace (CD VMD 79179) □SNOOP DOCGY DOCC D0GFA1HER Dealh Row (CD OROW117) nSHOOPDOCGY DOCC THA DOG THE BEST OF Dealh Row (CD SDD1006) n SOUNDS OF TOMORROW SOUNDS OF TOMORROW Cherry Red (CD RPM 300) QTAKINC BACK SUHDAY Tta AIL YOUR FRIENDS Vdory (CD VR 286CD) 

nSlAN^^R^HY Ace (CD VMD 79#!) nUPHlU. BATTIE BLURRED Relapse (CD RR 66592) ■ nVARKWS MORE PERTECT HARMONY SVVEET SOUL Ace (CD CDKEN'D 252) S^rnvARioUS QUITE A RARTY Ace (CD CDCHO1065) ■^TIVARIOUS BEST OF TASTE OF CHAOS DRT (CD RTE 700) nVARIOUS TASTE OF CHRISTMAS DRT (CD RTE 701) S □ VRRIOUS D1D YOUCVERSEEA DREAM WALKING Sancluai^ (CD CDAJA 5626) 

Hop ' QVARIOUSS □ VflMOUS SUPfR STWS ANO CLA5SIC HITS FAIOON ICO UN 350191 □ VARIOUS RASTA RtGCAE 6W. Box ICO SB 227) □ WîSTOH, RANDY EERISHI RE BLUES Oad lk»i (CO BtCO 76œo5l □ W1LS0N, J. FRANK LAST H ISS Coflectables (CD COL 9949-2) 

ta Q AIR SUPPIY AU DUT OF LOVE Cherry Red (CRDYD100) Nosljlgia □ CINDEPH1A IN CONCERT Chcny Red (CRDVD) telalRu □CEHMS MEDIA BLITZ Cherry Red (CRDVD 101) 

Singles □VARIOUS P0LYM0RPH1KI PuzzBhg 02* PUZZ 003) □ VAR10US P01YM0RPH1K11 PUzzTmg 02* PUZZ 004) □ VARIOUS POLYMORPHIKIII Puzding (12* PUZZ 004) □ VECTOR LOVERS MICROTRON Sonu (12* SOMA182) 
□AAITO RESOLUTION Anjunabeals (12* AHJ 05U □ ANDERSSON. TOMAS P1CKAD0LLEN Pickadoll 02" PICK 004) □ AOUASKY OVERNEATH Passenger 02* RASA 023R) □ ART OFTOHESEP 20/20 Vson {12* VIS 125) □ ASSEMBLERS,THE 5TRUNG UP Joynt (T JS 002) QBA BARACUS BAND OUT JUMfVTBA Kudos (T TMRR 003) □BIHHAM, PAUL BUZZ Juicy Trax (12* JT 007) □BLAME THE SEARCH Metalhead; 02* METH 066) □ BOYS NOEZE ARE YOU IN Oalapunk 02" DTP 009) □CAMP. BEN ATARI HÛUSE SAMPLER Silwr Planel 02' SILVERSA 001) □C0LUMB1AN ORUM CARTEL THE SHIPMEMT Copright (12* CRP 09 DN CPR 0090) □D PRODOCT BUODY Fufl Cyde (12* FCY 085) □ D-NOX YTXFRE A STAR Banîque 02* BARQ 053) □ DEGIORGIO, KIRK ALCYONE EP Frœrange 02* FR 064) □DEMI GEAR BOX Oceper Subslance 02' 120SR 001) □ DJ MARKEY & XRS DISTANT LOVER Innerground (12* 1NN 010) □ DOGZILLA V/ITHOUT YOU f-laelstrwn (12* MAELTCO 036) □DOUSK ESTRANGE Vapour (12* VR 12049AB) □ DRUMATTIC TW1NS FEEUNG STRANGE Finger UcJon- (12* FLR 061) □ DYNAMO CITY BOMB IN THF. ASS Stay Up Forcwr 02* SUF 82) 

□KREEPS ALL1WANNA DO IS BREAK SOME HEARTS/TBA Oulput (T OPR 93S) □ LA PROJECT ALL OR NOTHING Instinct (12* 1NST 005) O LAWIER, STEVE THAÏ SOUND Joia 02* J01A 02112' JOIA 022) □ LEMON PHOENIX Kudos (T ZEST 7004) □lEMONSOUL INFLUENCE Oelecto 02* DELECTO 005) □LES VISITEURS TIME SUDES BY Systematic (12* SYST 013) □UTTIE ROY STAY A UTTLE BIT LONGER Pluros (CD PHR 016) Q LONESTAR ASPIR1NG ANGEL Deep 02* DEEP 029) □MACHINISTTHE HARO 4x4 02* 4X4X4X25) 
: MY DEEPEST DARKEST SECRET Subversw 02* SUB106T) 

□PEACEDIVISION EP#1NRK vu: ««vuu; □PETE HEILER AMERIKA Phela 02' PHL 005) UPICOm MAURO DARK ROOM Alchemy 02* ALCOO 8LP) LjPUSHKIN, ROMAN MILUONAIRE Erasc 02* ER 010) URECORD PLAYER FREE YOUR M1ND Seul Cal 112* SCR106) OKD RELEASE THE PRESSURE Soulhem Fricd(DN ECB91D) URECURG1TAT0R MY EGO Sound Oi Habib 02' SOHR 018) □ROSE, JESSE MORE 1HAN ONE Front Room 02* FRM 013) USANTOS. MARCO DE NOT ON THE GUEST UST Kibune 02* lOTSUNE 027) USIANSEI Poker fiai fl2" PFR 64) USKYY THE JAMMERS HERES TO YOU SussU (12* SALSA12038) USONARSSON SIAV1C SOUL Igmiion Tedridan 02* IGT 014) OSTARR, RACHEAL TIL THERE WAS YOU Positiva (CD C0T1VS 225IT12T1V0 225) □s™?15 L MUSIC F0R G,RIS B!ackwiz (ir BW 033 

U UNITH) W DANCE STILL THE ONE Ravtrbaby 02" BABY 034) RST®B!3KUdK(l7CKSM H v« a 3111:1 S™11® Kudos (12* ER 0061 n ïï» ®00IA VEI!0WA nr cimax oui r—J 'AR100S 01FSHOOT SAMPLCR OHshool 02' OFF 0021 

□ UINARHE1GHIS1» QPAHKNSIIN. MICAU. SO WHAT □ PHAFCYDE OROP REM1X Tralfic   AVE IT UKE TUAT Vwoin (CO VUSCO 315) □ PRECISE HERO MCOEST SIGNAL Dirtï Mos (12* DM 003) □ PRINCESS SUPERSTAR MY MACHINE IK7 (12* a 192EPI Q WADE WATERS ROCK SOLID Up Ahme (12* UA 3107) 
OTHER ■ ENO, BRIAN Hff.V MANY V70RLDS Haniill KO IINCO1475) QlfO DEMON GENOCIDE MEMORIA Sprarqaoll (12* SPRENG M) □ EIDEEI. JAMIE MULT1PEY Warp (CD WAP 197CO) □WOlf, PATRICK TRISTAN Tm» (CD TDM 49COS) 

actually the worst of the three, ;ry one of its 15 tracks- and many more - appear on the only slightly more expensive current chart album Portrait Of A Legend - 1351-1954. 
Bob Marley & The Wailers Africa Unité - The Singles Collection (Island/Tuff Gong 9834503), Wail 'n Soul'm Singles Sclecta (98726820), Original Cuts 9867109) Bob Marley would have been 60 this year and these new 

issued to mark the event Africa Unité is a 20- track compilation of hits and more, including the previously unheard Slogans, which features Eric Clapton on guitar. With the remarkable Legend album already covering much the same ground, and selling multi- platinum, Africa Unité has much to live up to. Wail 'n Soul'm comprises early Marley recordings for JAD, many of them rough first drafts of songs he would re-record later, including Stir It Up and Mellow Mood. Original Cuts pursues the latter theme more thoroughly, collecting 14 songs later re- recordcd, and adding 10 variations (versions) thereof. 
Harold Budd/Jon Haskell Luxa (Ail Saints/Hannibal HNCD1487/City - Work Of Fiction (HNCD1483) Part of an 

catalogue which 

Harold Budd's Luxa and Jon Hassell's Qty - Work Of Fiction are among its best titles. Budd's warm, cinematic style on an album dominated by keyboards provide edifying and expressive new-age music, while Jon Hassell's album is a more adventurous, ecleclic and less predictable set which is edgy, electronic and avant-garde. 
Ace 30th Birthday Célébration: Soul & Funk (Ace CDCHK1079), Doo Wop and Rock 'ri Roll (CDCHK 1077), Garage Beat & Punk Rock (CDCHK 1078), Blues And R&B (CDCHK 1076)   Selling at aroundX6.99 each, these four albums, each hosting two related genres, contain 20 tracks apiece and serve as Ace Records labels 30th birthday présent to record-buyers. While the usual high quality and extensive liner notes which Ace turned into an art form are absent, the albums provide a very broad sampling ofthe labels 
compromising quality. Alan Jones 
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Arctic Monkeys sweep to the top slot, 
ending Sugababes' three-week run at 
number one, despite strong compétition 
from McFly, who début at number three 
mm 

The Officiai UK 

SUGABABES PUSH THE BU ROBBIE WILLIAMS TRI FUSSYCAT DOLLS FEAT. BUSTA RHYMES DON T CHA KANYE WEST FEAT. JAMIE FOXX GOLD D1GGER DANIEL POWTERBADDAY BOB SINCLAR FEAT GARY NESTA FINE LOVE GENERATION 
JAMES BLUNT YOU'RE BEAUTIFUL 
SEAN PAUL WE BE BURN1N' FRANZ FERDINAND DO YOU WANT TO JAMES BLUNT HIGH MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE LIBERTY X SONG 4 LOVERS 
BLOC PARTYTWO MORE YEARS 
KELLY CLARKSON BEI 
KATIE MELUA NINE MILLION BICYCLES 

il SUGABABES PUSH THE BUTTON 
' PUSSYCAT DOUS FEAT. BUSTA RHYMES DONT CHA Mto) m 

l 4 KANYE WEST FEAT. JAMIE FOXX GOLD D1GGER w™-cte«f 5 6 MYLO VS MIAMI SOUND MACHINE OOCTOR PRESSURE Un«~i 6 7 DANIU POWTER BAD DAY M 7 © UBERTYX SONG 4 LOVERS EMWnoui/tatei 
* ' FAITHUSSINS0MN1A 2005 W-ChwKMmMacta.r» 
10 U JAMES BLUNT YOU RE BEAUTIFUL Baks®.!! 11 © CHARLOTTE CHURCHCAUMYNAME Uata^ïC 12 RIHANNA PON DE REPUY wawTiwWMial 13 - FRANZ FERDINAND DO YOU WANT TO to.™. 
15|© TATUALLABOUTUS lui 16 r COLDPLAY FIX YOU ras 
18 17 KAISER CHIEFS1PREDICT A RIOT 19 12 KEUY CLARKSON BEHIND THESE HAZEL EYES EMItota 

ROBBIE WILLIAMS TRIPPING SUGABABES PUSH THE BUnQN JAMES BLUNT YOU'RE BEAUTIFUL KANYE WEST FEAT. JAI DANIEL POWTER BAD DAV (ALBUM VERSION) FUSSYCAT DOUS DONT CHA FRANZ FERDINAND DO YOU WANT TO KATIE MELUA NINE MILLION BICYCLES SEAN PAUL WEBEBURNIN" BOB SINCLAR FEAT. GARY NESTA FINE LOVE GENERATION (RADIO ED1T) MELANIE C FIRST DAY OF MY UFE 12 j 12 FUSSYCAT DOLLS FEAT. BU KT TUNSTALL SUDDENLY1SEE 
15j J3 THE BLACK EYEDPEAS DONT LIE RIHANNA PONDE REPLAY iUU" KELLY CLARKSON S1NCE U BEEN GONI 

"Fit7 . - i 'j, i 

2 
ARCTIC MONKEYS IBET YOU LUUK GOOD ON THfc. ^NgH-OOR 
SUGABABES PUSHTHEBUTTON l,1;rdCOT1,li! 

3 - f MCFLY 1WANNA HOLD YCW 
4 ROBBIE WILLIAMS 1RIPPING 
5 3 7 PUSSYCAT DOLLS FEAT. BUSTA RHYMES DONT CHA MMW85052M 
6 7 5 KANYE W^FEAtJAMIE FOXX GOLD DIGGtH 
7 5 2 FRIDAY HILL BABY 600D3YE. 
8 8 13 MMIFI POWTER RAOnAY ivitiBci, 3W682C01(IEN) 
9 6 6 SEAN PAUL WE BE BURNIN' -   
10 9 9 LIBERTY X i i 
11 J w P/WNnMNOGUE&SWiaE^ ,r[r„r-.,.r, 
12 mm». CAREY'CiETYPURW.UMBER/$HAI<E ITOFF 
13 J 7 LOVE BITES YOU BROKE MY HEART IsbndMcsx«M27«.) 
14 BOB SINCLAR FEAT. GARY NESTA FINE LOVE GENERATION _ 
15 U r LO . 11 1UND MACHINE DOCTOR PRESSURE [ 
16 18 « ORILLAZ ^ 
17 B KATIE MELUA NINE MILLION BICYCLES (BjU) DramalittTSonv A1V (Bat.) ftanuto D8AMCDS0012 (P) 18 21 KELLY CLARKSON BEHIND THESE HAZEL EYES 
19 U2 ALL BECAUSEOFYOU (Ulywrtite) Urmasal IBora/lN) ItoUCIOXTOiU) 20 12 LEERYANTURNYOUR CAR AROUND 
21 19 BLOC PARTYTWO MORE YEARS 
22 â V LITTL'ANS FEAT. PETER DOHERTY THEIR WAY 
23 RICKYMARTINI DONTCARE (Slcrth) WmuCteppeWSP/mi IGiralt/SlodVCirlMOU) S.ny BUG 676M67IABV1 24 23 1 CHARLOnE CHUJCH^CALL MY NAME 
25 20 3 JAMESBLUNTHIGH 
26 16 3 DEPECHE MODE PRECIOUS 
27 29 2 ROLL DEEP SHAKE A LEG 
28 É W THE KOOKS SOFA SONG 
29 FRANZ FERDINAND DO YOU WANT TO 
30 COLDPL/ 
31 KT TUNSTALL SUDDENLY ISEE 
32 fe^SHATW/HIDER. 
33 BOW WOW FEAT. OMARIONLET ME HOLD YOÎJ " "" 
34 LETHAL B1ZZLE i 
w DA PLAYAZ VS CLEA !.Vh 1 Ti. : 1 M . ; m ,• i m iv , i., TuE'a.HT 

36 25 3 RACHEL TEVEN | JT HERE WÊ ARE) 
37 29 1 TATU ALL Ab Ml U , 
38 30 2 IMPLY RED T LOVE ~ ' 

ïïSsforwuB HmiC/mïïiîo gpai»- . Src& SÏSWK BABvmmm'. ooctoiwSiS «itno«)SP£i.72 ™iciA8ioœii«mM iwiwÎSShkekie 
SmHmu SS KraS™'"™ EKB.CYCUSU COOLM FEaraoOINCn lœTWULOCKOOOOONtHE KœSE oSfiïuS 
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Singles Chart 

y u i A w?/ 39 i 37 6 50 CENT FEAT. MOBB DEEP OUTTA CONTROL 
40 32 3 BRATZROCK ANGELZ SO GOOD 
41 i THE PADDINGTONS SORRY (SlrwO CC (Tha Paddinqtons) Poptonoi 9373961 iU) 42 JAMES BLUNT YOU'RE BEAUTIFUL ® 
43 KAISER CHIffSI PREDIGTA RIOT/SINK THAT SHIP 
44 3., ' RIHANNA PONDE REPLAY 
45 - OLAV BASOSKI FEAT. MICHIE ONE WATERMAN (BasosJd) EMlyCC/Rootz (Basoski/Durios) Positiva CDTIVS2P4 (0 46 OASIS THE IMPORTANCE OF BEING IDEE 
4/ 13 2 USA SCOH-LEE ELECTRIC 
48 " JO O'MEARA WHAT HURTS THE MOST 
49 42 8 JESSICA SIMPSON THESE BOOTS ARE MADE FOR WALKIIY 
50 33 3 THE PRODIGY VOODOO PEOPLE/OUT OF SPACE 
51 M HAPPY MONDAYS PLAYGROUND SUPERSTAR 
52 41 3 STARSAILOR IN THE CROSSFIRE 
53 43 8 DAVID GRAYJHE ONE I LOVE 
54 53 16 KELLY CLARKSON SINCE U BEEN GONE 
55 45 THE BLACK EYED PEAS DONT LIE (wiDlam/Fair) EMIAînWfsal/Chcrry Lana/Calalyst/Sony ATV (AdanWGomci/Pineda/FefgiBcn/PelervPciersA"/iilÉrî) A&M 9884438 (U) 56 49 9 SIMON WEBBELAY YOUR: HANDS 
57 44 5 DAMIAN "JR GONG,'MARLEY WELCOME TO JAMROCK 
58 jr RAMMSTUN BENZIN ^ ^ _ 
59 3 BASEMENT JAXX DO YOUR THIN6 
60 52 8 GVUEN STEFANICOOL 
61 CHOCOLATE MONDAYMODEL LIFE iSiiîiMl CC {McDonild/Pateson/ftHasoi) DPI C0DPIBD2 (AMftm 62 60 5 HARD-FILIVING FOR THE WEEKEND lAnna/VdiitelBMCItata) KiasayHAPIXMCOmil 63 T BODYROCKERSRIKETHE WAY 
64 m «B. .71V. X,. tfflàwt01FB104KOMOTTHE, 65 62 U GOLDFRAPP OOH ^ LA 
66 à THE RESEARCH THE WAY YOU USED TO SMILE 41U5iOT(a 67 63 3 FAITHLESSINSOMNIA 2005 
68 0 3 KANO FEAT MIKE SKTNNER & LEO THE LION NITE NITE 67,mD2ntN) 69 66 CHARLOTTECHURCHCRAZYCHlCK .. ^ 
70 =5 3 BEDOUINSOUNDCLASHWHENTHENI6HTFEELSMYSONG r  
71 46 3 SCHNAPPISCHNAPPInh_t 72 72 18 2PAC FEAT. ELTON JOHN .HÏ1 T .1 ^ 
73 o 27 GORILLAZFEEL GOOD INC 

~W A 8 PRETTY RICKY GRINDWITH Mb ..... 
75 68 16 MARIAH CAREY WE BELONG TOGE 1HER   

S. ■ Highesl New Enlry ® Platcym (600,000) 0 SiKer (200.000) H Hghcst CTimber 0 GokJ (400.000) 
THE VWY WXJ USED10 SJi'ILE 

ârtWNivivrîi TSSK MÊsbfFK _ „ MimHWEOfBEING «\»020 Sm™S| 1HEONEIUM53 \'00000 PEOPLEJOUI OF SPACf \ ^KAENÛERÏ 

ARCTIC MONKEYS1 BEI YOU LOOK GOOD ON THE 
ROBBIE WILLIAMS TRIPP1NG 

MYLO VS MIAMI SOUND MACHINE DOCTOR PRESSURE 
thc Aussie singer 

MYHEART 

■tVS: 
mmmm 

Sçottish trio, and 
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The Prodigy score their fourth number one 
album in a Top 10 that is dominated by 
Ul< acts, including new releases from 
vétérans Simply Red and Depeche Mode 
ÏMMSME 

The Officiai Ul( j 

OB DYLAN NO DIRECTION HOME 
aWCUVEATHOUSEOFBlUES UBRATTIEANDHIM RAT PACK GREATEST HITS JIMI HENDRIXLIVEATWO FAITHLESS LIVE AT ALEXANDRA PALACE 10CCAUVE-THECLASSIC HITS TOUR MACHINE HEAD ELEGIES AC/DC FAMILY JEWELS ROY ORBISON THE ANTHOLOGV 
JOHNHY CASH THE MAN IN BLACK - H15 EARLY YEAR5 ATWEMBLEYSTADIUM 
ABBA THE DEFINITIVE COLLECTION 
ROD STEWART AND THE FACES THE BEST OF ABBA ABBA THE MOVIE PINK FLOYD LONDON1966-1967 

| VARIOUS THE ALBUM 6 | VAR10US NOW THATS WHAT1CALL MUS1C! 61 
| VARIOUS MY FIRST ALBUM N-THEPLAT1NUM COLLECTION 
| VARIOUS ULTLMATE DISNEY PRIMCESS VARIOUS 1' i iF [ In',"' ol VARIOUS HUGE CLUB TUNES ~ 

KAISER CH1EFS EI.1PLOYMEUT 
FAITHLESS FOREVER FAITHLESS - THE GREATEST HITS 
KEANE HOPESAND FEARS CREEMDAY AMERICAN IDIOT CWEH STIFANI LOVE ANGEL MUSIC BABY ISIS DONT BEUEVE THE TRUTH 

M 50 CENT THE MASSACRE 

MICHAEL BAIL MUSIC 
KELLY CLARKSON BREAKAWAY ® 

BARBRA STREISAND GU1LTY100 ( 
PAUL WELLER AS IS NOW 

Prodigy's first 17 h 
MICHAEL BOLTON THE VERY BEST OF 

STEVIE WONDER A TIME 2 LOVE 

RACHE^STEVENS^GOME AND GETÎT 
THEMAGICNUMBERS THE MAGIC NUMBÊRS® m 

HAYLEY WESTENRA ODYSSEY 
JAMIE CULLUM CATCHING TALES 
NEW ORDER SINGLES 
PUSSYcÀTDOLLsîcr 
ËSÎIP^DpërnMM 
prfcrrHTfRMîY® 
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llbums Chart 
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i©i ARCnC MONKEYS ! BET VOU LOOK GOOD ON THE OANCEflOOR E:.- »= «m® 2© _3j 3 r UTTIANS FEAT, PETER DOHERTY THEIR WAV ^ t*,*) BOB SINCLAR FEAT. GARY NESTA FINE LOVE GENERATION EtaaM»!® LETHAL BIZ2LE TIRE vaHM(P) _5j 5 BLOC PARTY TWO MORE YEARS waùm 
25 

5 IAN BROWN THE GREATEST ® 

~1 

6 l FEEDER SHATTERTTENDER Ea» m 7 7 KATIE MELUA NINE MILLION BICYCLES Sum« « 
m 41 

« 8 MCFLY WONDERLAND © |- FRANZ FERDINAND 00 YOUWANTTO IteolOT® 
/. BOARDS OF CANADA THE CAMPFIRE HEADPHASE lôlT EISA SCOH-LEE ELECTRIC tewiK 

42 OASIS DONT BELIEVE THE TRUTH ® 2 Sardi/Ortagher Biq Brolhîr RKI0CO3O (ARV) 
"I 

■<: Iho OffiaahJK Charts Cocnpjny 2005 | 
43 3 PAULANKA ROCK SWINGS 
44 35 72 THEKILLERS HOTEUSS®.. StouaThelQBerî/FtawR Uo/d King UZARDOll (P) India AHe, Prince and En Vogue, A Time 2 Love is Stevie Wonder's first album of new 

Conversation Piece more than 10 years ago. Tie introductory single SoWhat Tlie Fuss vvas a 
May - Wonder's biggest single 
hefped the album 
sales tallyof 12.173 and a raimber 24 début for the 55-year- old vétéran. 
Piece dcbuted higher, at number eîght but w'rth lowcr first-wcek sales ofjust 7,637 in a sluggish 
1995. 

ii i THE PRODIGY THEIR LAW - THE SINGLES 1990-2005 a MTW 
4b à WE ARE SCIENTISTS WITH LOVE AND SQUALOR «Mshjid Virgin CDVUS27Û (E) j f FRANZ FERDINAND YOU COULD HAVE 1T SO MUCH BETTER Oom» onHD KATIE MELUA PIECE BY PIECE orv'.To 46 BON JOVI HAVE A NICE DAY ® I © BOARDS OF CANADA THE CAMPHRE HEADPHASE WarpWM) | 
47 A7 GREENDAY AMERICAN IDIOT®3®2 J T BLOC PARTY SIEENT ALARM wwaaff) 
48 57 ? CRAIG DAVID THE STORYGOES 7 S THE WHITE STRIPES GET BEHIND ME SATAN XL (\?THE) 1 49 29 

8 DANIEL O'DONNELL TEENAGE DREAMS  ^ 1 BULLET FOR MY VALENTINE THE POISON Vfeb* (P) | 
Ëlil o 21 BLOC PARTY SUENT ALARM ® ■ ciilUKCniflsCMiipjnyTOOâ   
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Enc Nicoli Chairman [UK] 

STARBUCKS ENTERTAINMENT Ken Lombard Président [USA] 

FRANCE TELECOM Patricia Langrand Senior EVP Content Division [Fran 

Anssi Vanjoki EVP & CM, Multimedia [Finland] 
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Tune in to the people 
ke dMtal music move 

MIDEMNET AT M1DEM: THE WORLD'S ANNUAL 
FORUM FOR DIGITAL & MOBILE MUSIC 
In January 2006, international business leaders will 
again converge in Cannes to network and exchange 
digital music knowledge. 
Held at MIDEM, the world's largest music market, 
the newtwo-day MidemNet Forum includes a 
whole day dedicated to mobile music. 
Key Forum topics will include; 
• ever-changing digital music revenue models, 
• reaching emerging markets, 
• new video and radio services, 
• digital promotion, légal p2p, 
• fixed/mobile convergence and dedicated mobile 

content... 
And you'll get access to an exclusive market research. 

REGISTER BEFORE NOVEMBER 1 AND SAVE 38% 

:ifiœ 

Day 1, MidemNet is 
Sponsored by BT^ ' 

SPEAKERS INCLUDE: 
AIM, Alison Wenham, Chairman and Chief Executive [UK] 
AOL, Karen Howe,VP & CM Singingfish [USA] 
AWE [Omnicom Group], Marcus Peterzell, Président, Sales & Marketing [USA] 
BBC, Jenny Abramsky CBE, Director, BBC Radio & Music [UK] 
Blueprint, Paul Burger, Chairman [UK] 
Clear Channel, Evan Harrison, EVP Radio and Head of Online music [USA] 
EMI Music, Adam Klein, EVP Strategy & Business Development [UK] 
Fandango, Tetsuo Mori, EVP [Japan] 
IMMF, Peter Jenner, Chairman [UK] 
iMusica, Felippe Llerena, Executive Director [Brazil] 
Motorola, Mike Caumond, VP and CM Digital Media Solutions [USA] 
MTV Networks, Jeff Yapp, EVP, Music and Logo Enterprise Group [USA] 
OMA / CoreMedia, Willms Buhse, Director Products & Marketing [Germany] 
RealNetworks, Tim Quirk, GM of Music Content & Programming [USA] 
SK Telecom, Won Yong Jo, Senior Manager [Korea] 
Sony BMG Music Entertainment, Jeremiah Bosgang, EVP, Télévision [USA] 
Sony BMG Music Entertainment, Thomas Hesse, Président, Global 
Digital Bussiness Group [USA] 
TVT Records, Steve Gottlieb, CEO [USA] 
V2, Beth Appleton, New Media and Business Development Manager [UK] 

partners;   Research Partner: 
0^ informa 

Day 2, MidemNet Mobile is : 
sponsored by: 

mobile-daity 
music :)ally mi2n Reed : 

MidemNet & MidemNet Mobile: 21-22 January 2006 • MIDEM: 22-26 January 2006 
Palais des Festivals, Cannes, France • www.midem.com 


