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To celebrate the unveiling of nine new artistsintothe 

Sun 6th Nov 8pm - Biggest Selling Artists Of The 21st Century 

rur^srîvzr-'RobS^ 

Wed 16th Nov 11.05pm - Vertigo 2005; U2 Live from Chicago 
The season culminâtes on Thursday 17th November with the broadcast of the UK Music Hall of Famé Induct.on Ceremony live from London'sAlexandra Palace. 
Ifs the ultimate monument to the greats of rock and roll. 
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Downloads set 
to overtake CDs 
Music Week research highlights that downloads are set to replace CDs as 
the dominant Top 40 singles format p3 

Breaking the 
silence 
The EMI team reveal how theytackled thereturnof 
elusive star Kate Bush afterl2yearsoutof 
thespotlight p7 
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® "Digital's influence on the combinée! 
chart is being artificiaily helcl back by 
a mie introduced at the countdown's 
birth' - Editorial, pl3 

Your guide to the latest news from the music industry Blunt Texas and KT Tunstall are to appear at the third Mastereard Priceless Evening, taking place at London's Café de Paris on November 16 and broadeast by Apple launches CMP 
^hri^w—Sa^s- hoiîourcd at last Wednesday's Gojd 
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of a tie-up 
To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 



News 

Music l/l/ee/rresearch confirms huge shift in buying patterns for singles 

Downloads share of market 

doubles within six months 
gests digital could overtake CD as the leading singles chart format within the space of ayear. Ton can see that trend growing," he says. 

market is undisputedly in the ascendance, for certain acts there huge demand by fans for a 

market A week ago they made up through the subséquent 
toiw^oTtiljfcsTc^b^ ^ma^wM^Ulurt 

reofthe singles pie is rising 
èasy^ccess0to the d^Td market 

ve Bites managed to début at 13 digitally for Gold Digger, while the countdown. This has meant inaugural cômbined chart (chart withYouBrokeMyHeartwithjust Island's McFly achieved 93^% of some tracks have missed out on 
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News ediled by Paul Williams 

EMI chief's rôle 
extended to 
take in Virgin 
Capitol Music président Keith Wozencroft is taking on the additional responsibility of Virgin Records as the company awaits the arrivai of a new MD. In a newly-created rôle of Capitol Music and Virgin Records, UK président Wozencroft will 
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THE MUSIC WEEK PLAYLIST 

SPtNTO BAND FRANZ CORINNE Moontains/ FERDINAND BAILEYRAE 
(Virgin) (Domino) 'EMI),nrel Spinto Band's Second single SmœWWtirsl Londonshowlast from Franz's playlisted this m week attracted number one album September, it has the biggest A&R isabig^step eve^oneftonT 
Arctic Monkeys songwriting Jools Rolland to hit the capital. perspective. Rl's Trevor Nelson, (single, Nov 28) (single. Dec 5) (single, Nov 7) 
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New event will provide platform for international acts 

Brighton set to rock 

witb global talent 

insp^a^on^r^enewHv^Tsholv^ te welU^^'weU terape^n naofafetatreTaehosrteotf 
ing about what they di 

their o™ spin; tte firet event wiU ken ont of their domestic coun- run from May 18-20 next year in tries.' says Elbourne, who with 

lL, 

vhose bar will te used as an unoffi- The Great Escape is aiming to DTI secretary of stati dal networking foc us. te a must-do event in the diaiy of Johnson also pledges his s, Organisers say the event will every UK and international label He adds, "The Great Escape 

BBC wary on download plan 

Rqllers producer set to 

see day in High Court 

BPI executive chairman Peter of an individuaftekfng'on am^jor tatente 
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O'She lias always done things clifferently 
to most, but the perception that she's 
hard to work with is just not true' 
- Kate Bush profile, p7 

Blaze and 02 trial UK's first 

broadcast TV on mobile 
TXvo UK corapanies are separately bidding to revolutionise the way music is exposed on TV by tri- alling the first true music broad- 

Blaze, which was specifically created as part of the UK's first mobile phone télévision broadcast on DAB, is offering music videos from ail of the major labels and the bigger independents on a trial as well as some original pro- 

also plans to offer "one-click" audîo and video downloads when the service is launched. 02 research and development vice président Mike Short says his company had looked at ail of the available technologies, but had settled on DVB-H as it offered better choice of handsets and potentially more channels. This is despite the fact that Ofcom lias yet to allocate any DVB-H spec- basis 
At the same time 02 is trialli ladcast TV to mobile phon 
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Nordic talent wins 

Worldwide profile 
"Corne Hear Finland." That is the tongue-in-cheek message from Music Ex-port Finland, which is to host the opening night party at the Midem conférence in January. Détails of the tie-up were unveiled at Finland's Musiikki & Media (Music & Media) lasl week- end, an annual three-day confér- ence eventshowcasing Finnish tal- ent and featuring panels looking at the Finnish market and how best 
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We have the vision 

High Vaîue needs High Performance - CD and DVD by CDA 
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24.3m (Q32004; 
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Festival coverage and Chris Moyles's breakfast show push BBC station up the Rajar ratings 

Livefociis pays off as RI figures soar 

by Jim Larkin A record-breaking summer of live music in the UK has helped lift Radio One to ils best Rajars per- formance in four years. 

by one commercial radio source as it puis the entire London market up for grabs. 

of the Reading and Lecds festivals plus its own live events, the net- work added 100,000 listeners in the three months to the end of Seplember to take its audience to 

Pringle took the résulta id admitted they had ne soul searching. eiy disappointing but it mpletely unexpected," he dindica n't be good for us. Radio audiences are a constantly moving target and when you're the market leader you get picked at from ail sides. But we've put some changes in place relating to music policy and how 
Partofour remit is to 
focus on new music... 
l'm delighted the 

the ousting of Jono Coleman from the slot - the success has corne right across the board. "Jamie's a contributing factor and he's donc a fantastic job to be ___ up 23%, Toby Anstis has also set- iM£ tled in extremely quickly in his weekend slot and that's up 24%. We're also very strong on drive- lime. We're six months ahcad of schedule in the revamping of the station," he says. But it was nol ail bad news for GCap Media in London as Xfin enjoyed its best Rajars yet, gaining 

land became the country's most popular station for the first time as it overtook BBC Radio Scotland in share. However, it was not ail good news for GMG, especially in Lon- don, where Smooth FM* has lost almost half its listeners year-on- year following its format change and rebranding from Jazz FM. The figures also revealed digi- tal radio technologies are entering the mainstream. More than a third of adults are now using digital tél- évision to listen to radio, while 
;ouple of baVin 'number "cme position Andy Paifitt, Radio One 
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by Stuart Clarlœ Kate Bush was never going to be the easiest proposition for the regi- mented record industry to get its head around and her latest album, tlie long-awaited follow-up to 1993's The Red Shoes, is proving to be no exception. A 14-track double album, Aerial bas been a three-year labour of love for the artist who shot to number one with her début single Wuther- ing Heights in 1978 aged just 17. Clocking in at more than 90 minutes, it represents a big state- ment from somebody who bas been out of the spotlight for the best part of 12 years, but listening to the record it is obvious she lias lost none of her charm. Whether singing about her washing machine, using Pi's infinité numer- ical sequence as a chorus or recruit- ing Rolf Harris for a spot of role- plajing as The Painter, it is as 
the late Michael Kamen, who in his last recording project before his death in November 2003 provided 
laborator Del Palmér, Loi Creme of 10CC and percussionist Bosco D'OIiveira. lypically, EMI - which has been with her since the start of her 
tend with Bushs desire to keep her 
plots a campaign for the album, which is released on next Monday (November 7). She has toured just once, playing 22 dates in the UK and Europe back in the spring of 1979, while for this new album she agreed to undertake only one face- 

There's something 
intriguing about 
someone genuinely 
shunning the spotlight Alexis Petridis, The Guanlian 
managing director Terry Felgate is convinced the company can reap the benefits of an ever more target- ed marketing and promotion al strategy. "There is going to be limit- ed promotion on Kate but, as a resuit of that, everything she does 
see everything Kate become very spécial," he says. EMI Recorded Musicchairman and CEO Tony Wadsworth, who has known Bush since 1998 and has been the major's principal con- tact with her during her lengthy time away, says the important thing is building on the platform of awareness that already exists among fans. "In launching the album I think thatyou accept that there is a huge amount of anticipa- tion and you build on that," he says. 'She has a great catalogue - there are very few artists that have never disappointed their fans but Kate is 

12-year wait over as EMI delivers elusive star's Aerial 

Hew album draws 

Bush info limelight 

one of them and you cannot under- estimate the power of that with the buying public." Testament to her appeal, the press coverage since Aerial appeared on the EMI schedule has been as substantial as it was broad, and her name has consistently appeared within the pages of the red tops, the broadsheets and the monthly magazines alike. Freelance joumalist Tom Doyle was granted the only face-to-face access to Bush for a forthcoming Mojo front-cover feature. He believes it is the very mystique about the artist that drives public interest. "The fact that she has been away for so long has helped her myth to grow" he sa; are intrigued. She is an has never followed anyone's 1 there are so many things that ; unique. Everyone loves that has disappeared." The Gvardian's mus Alexis Petridis believes that in an âge where accessibility to artists and celebrities is in m more prolific than it has: there is something fascinating about someone about whom you know so little. There's something intriguing about 

uinely shunning the spotlight," he call in to Music Week, which in says. "Evenat the heightof her suc- tum called EMI. It took a phone cess, vety little was known about call from Wadsworth - who knew her, she almost seems like this nothing of the album's completion unreal figure and people are always going to be interested in that She has also never made a ba ' record, which helps." The campaign for Aer- ial kicked off in a typi- cally unorthodox man- ner before Christmas of last year when Bush posted a letter to her fan site, unbeknown to EMI, declaring 

that it wa indeed true. "She has always done things differently to most," he says, laughing. 'But the perception that she's hard to work with is just not true. The hard ones are the ones that 
The album project has been led by the single KingOf The Mountain, her ooe tb 

course to début inside the Top Five today (Monday). A download was released ahead of its release in a 

l- Bush: agrvcd to interview with Mojo magazine 

ber 16. In a further twist to the campaign and perhaps testament to EMI's unwavering trust in her instincts, while the public was seeing the clip for the first time, so too was the record company. Felgate says that communica- tion with Bushs camp, headed by recently-appointed manager Geoff Jukes of Jukes Productions (Bob Geldof, Underworld), is better than ever, and emphasises that they have a relationship. "This an extremely ambitious record as Kate is an incredibly driven artist but we have total faith in her déci- sions. The way that it has been received so far has been fantastic," 
A commercial single could be seen as unnecessary for an artist whose traditional audience may be construed very much as album buyers, but Felgate was always confident about the décision. "From the fans' perspective we always had a clear message that they"!! be out week one to buy the single," he says. "I think her audi- ence are the people that have bought in the past but there's also a whole new audience. "There are a lot of young people who are naturally very interested through things they have heard about Kate from other artists, The Futureheads did a version of Hounds Of Love, Placebo covered Running Up That Hill - that made a lot of kids aware of her and there's an intrigue there. Over the yeare her music has also remained fairly consistent in clubs with DJs drop- ping the records." A second, yet-to- be-determined single, will be released in the new year. The retail response to the proj- ect overall has been enthusiastic after EMI introduced the album to buyers at last month's fourth quar- ter conférence. Virgin Retail chart buyer Gary Lettice says the album 

This an extremely 
ambitious record... 
we have total faith in 
Kate's décisions Terry Felgate, EMI Records 
could provide the strongest compé- tition to II Divo on its week of release. "The fact that Kate Bush has been away for so long has ben- efited her," he says. "She has a very loyal audience who have grown up with her and they've been waiting for over a year for this album to 
ment). It will be no surprise to see the album corne in very strong. We predict a top three hit, and even challenge 11 Divo for the number onespot" "None of this interest and fasci- nation would mean anything if the àc didn't stand up by itself, and it does," concludes Wadsworth. "I am absolutely blown away by the moring, very sur- prising in many ways and the innovation is vety strong. Ils a joy to be involved." 



East Anglia's music scene provides a rich hunting ground for A&Rs, says Ben Cardew, who offe( 

Full of eastern pro 

It may be only a few hours by rail frora London, but as the train passes through mile upon mile of woods and fields under those vast East Anglian skies, ifs like entering a différent world ff om the dirty bustle of the capital. And yet, despite such quietly rural surroundings, there is evidence of a thriving local scene that looks set to bring a brace of young East Anglian musicians to our ears for the first time, as shown by Music Week's Escalator CD (see right), which highlights 11 acts setforthenextlevel. In the last few months alone, Norwich's The Pistolas carried off gongs for best rock and best live band at the Diesel-U-Music awards; Ipswich soul star Nate James was nominated for two Mobo awards; Cambridge's The Broken Family Band have found critical acclaim for their second album Welcome Home Loser and The Darkness, a band so improbably anachronistic they could only have come from Lowestoft, have got the world waiting on the follow-up to 2003's Brit- winning Permission To Land. "We are saturated with new music. You can't go anywhere without seeing good bands,' says Kingsley Harris, curator of the East Anglian Musical Archive and joint-owner of Norwich's NR ONE records, home to local acts such as Cortex, My Visor and Fiel Garvie. "People are now trying new projects and people with small back rooms are attempting to put bands on." This D1Y ethos has given a welcome boost to 

the local music scene. Typical of this attitude is Owen Turner, who manages to combine being in a band (Magoo - who are about to release their sixth album) with running the Sickroom studios outside of Norwich, in addition to having a hand in the monthly Wombat Wombat music nights at the Norwich Arts Centre. "In Norwich there are gigs to go to every night. It can't help but spring up new bands," Hirner says, praising local venues such as The Marquée, The Ferryboat and the Nelson, as well as such perennials as The Waterfront and the UEA, for supporting live music. "There are lots of shared musicians, too. You would be hard pushed to find someone that isn't in more than one band." Out of this vibrant live scene have sprung sev- eral acts now making waves nationally, including Kaito and Bearsuit, as well as a handiùl of new labels, such as Happy Capitalist, Mummy Where s The Milkman and Howlback Hum, ail of which showcase the best in local talent and beyond. Even Wilde Club Records - home to Catherine Wheel in the early Nineties - is back, releasing a sériés of sampler EPs from local bands that have found favour with Radio One. The Norwich, and indeed the entire East Anglian scene has also benefited from the helpful attitude of local university the UEA. As well as being host to the bigger touring bands (it has a standing capacity of 1,470), the universily also supports local bands through its radio station, 

We have seen an 
explosion in the 
numberof promoters. Every month 
there is 
starting their own night Simon Balœr, Grcen Mind Promotions 

Livewire, which plays démos and arranges com- pétitions for new bands, as well as providing a steady stream of new, music-hungry students. In neighbouring Cambridgeshire the situation is much the same. Naturally, the university town benefits from the influx of thousands of students 1 
every year and the touring bands this helps to attract but, as in Norwich, there is also a thriving grassroots scene based around the local pubs. "We have seen an explosion in the number of pro- moters," says Simon Baker, who promûtes local gigs as Green Mind Promotions. "Every month there is someone starting their own night." While this enthusiasm has yet to translate into the cré- ation of local labels, as has been the case in Nor- wich, Baker says that the quality of local bands has been transformed, citing the acoustic indie pop of Eske, Tire Résistance, who he describes as "My Bloody Valentine with dance loops" and The Shivers as some of the names to look out for. Despite boasting the raost high profile East Anglian band of recent times in the form of The Darkness, as well as a history of cutting edge drum & bass acts, from Photek to EZ Rollers, the live music scene in Suffolk is slightly more subdued than its neighbours. This is principally due to the lack of a local uni- versity. Nevertheless, BBC Suffolk music man- ager and présenter Stephen Poster, who plays half an hour of local music every Thursday on his drive time show, says the scène in Suffolk is 



ESCALATOR CD Sleepy Bye Bye     4. RTC-Luther 
5. The Rockets - This Electric 6. Wcsley Clarke 

MW in association 
with Escalator 

Features are editcd by Adam Webb 

t - 

|s pointers on what's out there 

miise 

as strong as he has ever known it. "The two music centres of Suffolk are Ipswich and Bury St Edmunds. Bury St Edmunds has a very strong scene, with The Volts, Miss Black America and The Visions, who ail did Peel ses- sions," he says. "There is a strong pub circuit in Ipswich. Fuzz Face are probably the most prom- ising band locally." Other Suffolk bands attracting interest, including Lowestoft's CrHRU27, who record for NR ONE and The Shadow Project, who lead a strong Felixstowe scene. But if there is one name that undoubtedly towers over the music scene of Suffolk and indeed of East Anglia in général, it is late Suffolk résident John Peel. "John Peel gave a lot of Sut- folk bands some much deserved airplay on Radio One," Poster says. "Because he pushed young bands that has encouraged more to get together. He had an enormous contribution to the Suffolk music scene." And while Peel's death, combined with the inévitable big city bias of the music industry and média, may make it difficult for those East Anglian artists to translate local success onto a national level, there is no doubting that the tal- ent - and the ambition - are there, as Kingsley Harris explains. "That was the whole idea of the label. We are not getting heard nationally. I want people in Scotland to know about bands ?" Norfolk. And if they won't corne to us. we w corne to them." 

11 reasons to liston 

to this CD... 
The Escalator CD, which accompanies MW 
this week, features 11 tracks from key up- 
and-coming acts from the east of England 
L Broken Family Band: Ifs 

first lisi 
sound which should take their music to a fer wider audience. Formed in Cambridge in 2001, they recently signed their publishing to Mute Songs. 2. The Urban Myth Club; I Feel It Music Week first playlisted this track in July and it is great to be able to get it on the CD some months on. It's an interesting song that owes much of its appeal to a freshness and originality that sets it apart from the rest of the pack The Urban Myth Club are a lo-fi collective of songwriters, vocalists and producers who occupy a similar stylistic space to Lemon Jelly and Zéro 7 among others. The outfit has performed at Glastonbury and The Big Chili. 3. The Shivers: Sleepy Bye Bye Sleepy Bye Bye is a mid-tempo, rollicking blues track that sits somewhere in the middle of an acoustic Led Zeppelin and Kings Of Léon. The Cambridge-born combo were part of the In The City showeases earlier this 

4. RTC; Luther Blisset Cambridge's much-loved punk métal band, RTC (formerly RightTum Clyde) deliver a blistering, aurai assault that shows plenty of promise. RTC formed a few years ago and their developmentsecn 

mdled by Mute Songs 

Il the way. 5. The Rockets: This Electric Currently in the studio with Wildhearts/The *Ga*Ga*s producer Russ Russell, The Rockets 

the release of début four-track EP This Electric on indie label SonicBangl. Pie band pen guitar-driven rock with appealing hooks and are a strong live act, recently supporting Dogs. Think Stéréophonies with a tad more gusto, but they're from Cambridge, not Wales 6. Wesley Clarke: Wot Can I Do This 24-year-old has already enjoyed some success with the single Itll Bc Okay which enjoyed six weeks inside the Upfront Top 20 earlier this year after hitting the C-list on Radio One. Wot Can I Do is a funky, tough-edged track that features a killer hook They are set for a bright future judging by this track 7. Neat People: Standing Next To Rose Neat People pricked up A&R ears at In The City this year and rightly so, Their unique, feel- good rock songs deserve to be heard. Standing Next To Rose possesses an easy- going, DIY feel that adds character to the track and a strong hook to boot 8. Kerri B; HotterThan The Sun Originally hailing from the north of England then relocating to a wing of a stately home in Norfolk, Kerri B, one-time Dario G front 

woman, teams up with the Zombieboy for this infectious dose of loved-up pop. 9. The Madeleines; Trouble This is an edgy, emotion-charged rock song that possesses an urgency that is hard to ignore, A powerful vocal drives the heart of the song backed by an energetic bed of mélodie guitars and solid percussioa Highly listenable, The Madeleines are a band worth keeping a close eye on in 2006. 10. Black Bikini Alpha: Swag Black Bikini Alpha deliver angsty rock with a tough edge that owes much to the influence of early Nineties rock A grungy guitar groove maintains the pace of the track while a raspy vocal offers a simple yet mémorable verse- chorus-verse structure, IL The Visions; Morrisse/s Tongue One of the most aptly named songs on the CD, The Visions bear uncanny aurai resemblances to the man they refer to in the song's title. Formed in 2002, the band count Mark Radcliffe. Steve Lamacq and John Kennedy among their supporters and are currently completing their début album with producer Chris Brown. 
Escalator Music: helping bands move up to the next level 
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Classical is editecl by Adam Webb 
ALEOM OF THE WEEK Vaughan Williams Willow-Wood; The Sons Of Light etc. Williams; RLPO & Chorus/Lloyd-Jones 
Naxos 8.557798 Gramophone's label of the yeai- Naxos, with the help of the Ralph Vaughan Williams Society, has pulled off a smart deal in securing the woi-ld pi-eniiere recording of Willow-Wood, a cantata for 
orchestra. RodericU Williams (pictured), the Royal Liverpool Philharmonie and David Lloyd- Jones create an evocative, highly charged impression of RVW's setting of Dante Gabriel Rossetti's enigmatic poetry. 

It also présents the world première recording of the Bold Island Suite, written for the Cleveland Orchestra in 1961. 
Rubinstein/Scharwenka 
Concerto No.I BBC Scottish SO/Stern (Hyperion CDA67508) IHyperion's monumental Romantic Piano 

; 

with the release of its 38th volume, a gilt-edged showease for the formidable technique and musicianship of Canadian pianist Marc-André Hamelin. Anton Rubinstein's Fourth Concerto can hold its own against     'telybetter 

So i . 

, on the s mgth 

srvagger, pathos, poetry and heroism in both of the Works coupled on this album. 

H New Zealand- born Samoan Jonathan 2^ Lemalu SS confirmswhyhe 

of 20th Century English and American thèmes. He is at his compelling best in a trio of Richard Rodney Bennett's Songs Before Sleep and Butterworth's cycle Love Blows AsThe Wind Blows, eloquently moulding phrases and colouring words with a maturity well beyond his years. 
Waters Ca Ira, Terfel, Graves, Huang; London Voices: Orchestra/ Wentworth (Sony BMG Masterworks S2H 60867 For ail its 
IfAL takes time to 
The three-act work also never 
or a West End show. Biyn Terfel's sheer vocal presence grabs the attention, however, and helps give life to to former Pink Floyd bassist Roger Waters' simple score. The narrative taie of the French Révolution shows up the composer's weaknesses and strengths, the latter reserved for unfussy set-pieces. Waters fans will recognise the broad, anthemic style of his writing and be drawn to the bonus DVD 

Portman Oliver Twist OST. City of Prague Philharmonic/Snell (Sony BMG SK96506) The OST for Roman Polanski s Oliver Twist falls short of Arnold Bax's score for David Lean's 1948 screening of the novel, but certainly carries the emotional sensitivity and folk- like openness of Oscar winner Rachel Portman's best work. Given the critical reaction to the movie, Sony BMG could have a big seller on its hands here. 
Mozart - The Suprême Decorator Montague, Futral, Cullagh: Hanover Band/Mackerras (Opéra Rara 0RR232) 1 Opéra Rara's I title explores | Mozart's 

1 singersathis disposai and his little-known efforts to intensify their expressive gifts. Arias by JC Bach and Mozart himself receive the full range of vocal omaments and grâces required to show off a singer's taste and individuality, beautifully sung and played under Sir Charles Mackerras. 

Escape from the pressures of 
everyday life with the soothing 

& uplifting voices of VISIONS 
their beautiful 
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album new 
Out November 7 

(iberà.org.uk ^ www.emiclassics.com - ^ 
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As the download market booms, chart mies barring digital-only singles should be revisited 

Ifs time for a chart rnle review 
Nobody can dispute the impact downloads have had this year on reviving - and arguably even saving - the singles market, but until recently they largely served to boost the overall sector's size rather than having too much influence on the Top 40. But analysis outlined in this week's issue shows that, increasingly, 50% or more of some hits' weekly singles sales are coming from digital music retailers. This is a far ciy from only six months ago when, at the time of the combined chart's launch, typically 80- 90% of sales at the top end of the chart were still being achieved within the physical market. Despite ever-shrinking volumes, the physical sin- gles business remains hugely important, with both Arctic Monkeys and McFly a week ago securing top three débuts largely via the high street. But, overall, it is digital which is increasingly dictating the shape of the chart, allowing the likes of Kanye West's Gold Digger and Daniel Powter's Bad Day to recently enjoy extended Top 10 runs while lower down keeping the likes of KT Tunstall's Suddenly I See alive long after its physical impact has been extinguished. But, despite this growing trend, digital's influence on the combined chart is being artificially held back 

by a rule introduced at the countdown's birth, dictat- ing that unless a release cornes with at least one phys- ical format, any digital sales it achieves will automati- callybeignored. 
At the outset of the chart, the rule was an under- standable concession to the high street retailer still keen to support the physical single, but wanting to avoid awkward gaps in their chart racks, which would be caused by having digital-only chart entries. But six months in and the market has moved on. For a start, the same retailers pushing for the rule now have sig- nificant digital présences of their own. In the past couple of months tracks by Kate Bush, Franz Ferdinand and Will Young have been denied early chart places because of the mie, despite having sold enough units on digital to otherwise have quali- fied, so denying them the promotional exposure of being in the chart and effectively disenfranchising those music buyers that made those sales in the first place. With digital sales increasing their pénétration of the Top 40 ail the time, a regular re-examination of this mie should be undertaken to ensure the count- down keeps pace with changing times and remains relevant to the music fans buying into it each week. 

Online distribution prompts 

need for rights protection 
VIEWPOINT 
ROZ GROOME 

I noticed something about the responses to my appointment to the BPI's généra] counsel rôle last week. Amid the congratulations, there was another message - "Are you sure youwant this job? It'sthe toughest in the music industry." There is an unprecedented array of légal issues for the BPI to deal with right now, but in many ways it is business as usual. The shift to delivering music in the digital environment means ten- sions between sectors are inévitable. The BPI's Copyright Tribunal reference of the MCPS-PRS online 
Thereallytoughjob 
is knowing when to 
choose our battles  
scheme is not a threatening event, as it is often portrayed. The histoty books reveal that it is a step we are often forced to take whenever a new format is developed and tire publishing sector sees an opportu- nily to increase its rates. I look forward to a time when ail of us in this business can ail prosper from making Sound recordings available online. To this end, I trust and hope that the Alliance will see the sense in step- ping back from its demand for dou- 

bled royal ty payments. Our litigation campaign against major uploaders of copy- right music on peer-to-peer net- works has been portrayed by some 
e. It is not. It is similar to in the physi- cal world. We simply have to deter people from wantonly taking 

It is inévitable that some people will try to take advantage of this period of transition to pursue their own agendas. The work of académ- ies like Laurence Lessig and the so- called Creative Gommons move- ment falls into this category. It is also inévitable that some of our own will flirt with ideas like this. I say do not be tempted down that path. The advent of new distri- bution mechanisms does not pro- vide an argument against copy- right - it proves even more the need for a strong copyright régime. The really tough job in a period of dramatic change is knowing when to choose our battles. If we choose wisely we will ensure the protection of the rights on which our industry is founded and in so doing ensure that business flour- ishes to the benefit of ail. Roz Groome is the BPI's new général 

What do you make of 
Rl's new head of music? 

What do you make of the appointment of George Ergatoudis as the new head of music at Radio One and what do you hope he will bring 

"Ergatoudis dearly has a depth of experience across a range of programming spanning pop to urban and dance, while he's also worked on important shows, such as Jo Whiley. This makes him well placed to ensure that Radio One keeps working to a broad public service remit, which reflects our nation's rich musical diversity and ground-breakino in Ruth Barlow, Beggars Group "George was an obvious choice for the job having already proved himself a successful head of music at IXtra. While the pressure of the new rôle will undoubtably be greater, his active and broad knowledge across 
current music scene, coupled with his frank and open-minded manner, should be an advantage to both Radio One and the music industry ïh ' 'dng new artists." 

Steve Morton, Virgin Records. "I think it was a tough choice because there seemed to be a number of people currently inside Radio One who were ail potentially in the running. George, however is an excellent choice as he spent a number of years already with the station. Thank God they didn't give it to any of the pluggers that applied! It would have been chaos.' . Dylan White, Anglo Plugging "The great thing about Radio One is that it's broad, it's not niche. You can hear great pop, great bands, 
What the BBC website can do is phénoménal, the listen-again feature is great It's inf George understands ail th 

Keith Pringle, 95.8 Capital FM 'He's got a fantastic réputation and he's regarded as a real music expert, so I think it's a good appointment for 

s having on the industry and the music-making process itself. Hopefully this means that new music can be discovered and distributed via many différent platfomis, which can only be good news for music creators," 



Forum is edited by Jim Lartcin 
lauren Lawern®, who steps into Xfm's breakfast slot 
today (Monday), talks about her plans for the show, 
the playlist and which DJ has inspired her the most 

DOOLEY'S DIARY Nightwish, Cranney had heard of the group for the first time the night before when a concerned local questioned him about rumours of their demise... On the signing front, hotly tipped LA four-piece Orson completed a deal with Unîversal Music Publishing last week. The group look set to follow in the footstcps of The Killers and the Scissor Sisters before them, breaking the UK before the US... This yeart Christmas number one could well en two fictional (we think) chatacters performing Christmas dassics. The Crazy Frog is trying his hand at Jingle Bells and 
Awards, bashes 
and mïnor affrays may have just made that last 

Ybu have done a lot of radi 
joke. I want to be a young sexy Wogan - but a girl. uSr- 

as 

Maybe peopie like that I enjoy domg the show-I enjoy it with them. It's 
input into the mudc'lthat' weptay "it will be a lot of big, fat Xfm hits. For 
breakfast DJ playing Arcade Fire. 

îSlhiîes 
ssrsa hippies, sol dont get compétitive. 

d'ontrea °y see thïUgs like that. 
S 

Lauren Laveme came to prominence with 

g J l .==3. 

ru '\nf 
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Booking deadline: Thursday lOam for publication the following Monday (space permilting). Cancellalion deadline. lOam iay prior to publication (for séries : 17 dayspriorto publication). 

BS9 

VICTORY 

RECORDS 

DIRECTOR OF INTERNATIONAL SALES 
We seek the right individuel to coondinate ail international (ex - N. America) marketing activities for the Victory Records product line. This includes the création, implementation and overseeing 
of sales and marketing plans along with acting as the liason with our international distribu- tion partners. Candidate must have a true grasp of the interna- tional music market along with proven sales experience. 

mm L/Mp, 
M THE MTMo) STATES 

LONDON OFFICE IS HIRING 
VICTORY RECORDS is looking for experienced music business players 
to join our European team in our Camden office. Sales, Promotion and 
Publicity superstars should apply. VICTORY RECORDS is the TOP, indé- 
pendant, rock label in the United States. We are now setting our sights 
on the UK and Europe. VICTORY RECORDS is more than just another 
record label. We are a forward thinking lifestyle company, and the pre- 
mière indépendant rock brand. Join us and be part of musical history. 

IF YOUR EXPERIENCE CAN BRING VALUE PLEASE APPLY: 
FAX COVER LETTER / CV / RESUME / SALARY HISTORY TO (1)312.873.3889 

VICTORY RECORDS UK 85 - 87 Bayham Street Camden Town, London NW1 OAG UK Phone: +44 (0)207 4247896 

VICTORY RECORDS 

www.VICTORYRECOROS.com 

ocareermoyes 
j^>|DigTta]/kcw Medîâ/dnline Vacancies^ ^ ^ ^ 

Of-»-" 

O TEMW TEMPS TEMPS Receptlotibu. CopyrightAJctntJng^*nd Ropltlw ptople. If you 
Tel: 020 7292 2900 

Leading Independem Music Publisher seeking dynamic créative consultant. Focus on cataiog exploitation and development. 
background and strong adverlising agency contacts 

Two exciting head office opportunités join a key indépendant distributor: 
Senior Label Manager (ref LM 05) Experienced all-roundcr required for this key rôle. Alrcady established in this area of the Record Industry you will be a good Communicator, hard working and possess a broad and passionate knowledge of music. Reporting to senior management you tvill be responsible for ail aspects of the Label Management Department as your own roster of client labels. 
Stock Controller (ref SC 05) Responsible for the management of our inventory and both working and liaising with our labels, our label managers and our distribution centre, you will oversee ail aspects of our stock comrol through an extensive and diverse catalogue of products. 

If you th. p/ec 
Human Resources, RSK Entertainment Ltd, Units 4 & 5, Home Farm, Welford, Newbury, Berkshire. RG20 8HR 

Indépendant Minds with Major Company Muscle 

www.musicweek.com/jobs 
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The latest jobs are also available online evety Monday at www.musicwcel< jom Booiong deadlme; Thursday lOam for publicalion tbe foilwdng iAmday (space 

sa 

WEBW^RKS E |PUYXOM 
Join the fast paced world of Internet retailing. Webworks provides the commercial support services for one of the UK's favourile online relallers, Play.com. Supporting in excess of 500,000 SKUs and conlribuling lo exceeding the expeclalion of Play.com's customer bose, Webworks is an exciling, dynamic ond 
Customer Support Agents c™™,, 
(Temporary positions, Fulltime induding weekend shifts) 
In our business, the build up to Chrlstmos is our busiest time, requiring us to expond our team of Customer Support Agents significantly, while ensuring we continue to provide the highest level of support to the customer, and more importontly, continue fo enjoy the buzz and the challenge. 
We now need confident, people-oriented individuals, wilh excellent keyboard and téléphoné skills who thrive in a busy, fast paced environmenl to join our team. You will receive full training and support from the moment you join us. In return you will receive £6.50 per hour and be part of a dynamic team helping support one of the UK's favourite online retailers. 
Please contact us and provide an indication of availabilily. 

Closing date 4th November 

S® 
<3^5 

to advertise your vacancy with a 

box number 
contact maria 020 79218315 email maria@musîcweek.com 

Exciting account management vacancles with the UK's ieading entertalnment companîes and dl: 

Find your next job at 
www.musicweek.com/jobs 



Contact; Maria Edwards, Music Wcck Classified Sales, CMP Information, athFlooi; LudgateHousc, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 020 79218372 E: maria@musicweek.cor 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min, 4cm x 1 coD Spot coloun add 10% Full colour add 20% AH rates subjectto standard VAT 

The latest jobs are also available online every Monday at www.musicweek.coni Booking deadline: Thorsday lOam for publication the following Monday (space perraitting). Cancellabon deadline: lOam Wednesday prier to publication (for sériés bookings: 17 days prier to publication). 

BUSINESS TO BUSINESS 

H» ART 
f définitive tyrîcs. 

P» | Dylan from RoUing Slone [■ Limited Edition fine art l oidee print on canvas | from an original painting 1 by Mike Edwards. i SteSOon x 

AJso available: 1 Lennon lam the Walrus' Bowie "Ziggy Stardust' t Contact Mark Francis Chameieon Galle ry 

To advertise in our Classified Studio 
Focus issue call Maria for Rates 

Deadline is the 16/11 

. displays 
red red 

www.reddisplays.com 

RECORDS WANTED CASH RAID 7", 12", LP's, BO's, TO's POP, METAL, PUNK REGGAE, INDIE. TOP PRICES PAID FOR 
COMPLETE COLLECTIONS 

INDUSTRY COURSES 

020 - 7583 7900 

r BQ 

WANTED STUDIO 
CASH PAID for CDs, vinyl LPs,12"&7,, 

music memorabilia, gultar picks, crew clothing, tour merchandise, record awards promo surpluses & complété collections - will collect call Jullan or Mark... office: 01474 815 099 mobile; 07850 406 064 e-mail: mw(S)eil.com 

RAT RECORDS 

PRICES GIVEN OVER THE PHONE Call Tom on 01852 500332 

do you run courses for the 

music industry? 
whether you^target those building their skills as they move up 
m the maustry or those trying to oreak into the industry 

never has the need been stronger for- staff to develop and divei-sify 
music week has the readers you need to reac 

Vio maWtâWMward eall trlana 020 7921 8315 email mana@musicweek coin 
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Britain's most 
comprehensive 
charts service 

Weei(44 

5!T 1 ^*.111 W 

SINGLES 
WESTUFE YOU RA1SE ME UP S/BMG "Raislng up" singles sales to their highest level-1,025,317-for four weeks, Westlife's latest hit increases their overall tally lo iustsliv_of_5msince their 1999 début SwearltAgain. 
ALBUMS NUMBERONE ROBBIE WILUAMS INTENSIVE CARE Chrysalis Catving itself a commanding 15.9% share of the arlist album market, Robbie Williams' latest sold 579 times as many copies as nearest challengers The Prodigy's hits sel and more copies than the rest of the Tnninarlrtpritonelhpr 
COMPILATIONS NUMBERONE POP PARTY 3 Sony BMG/UMTV While Robbie Williams helpedartist album sales to increase 18% week-on- week, the compilation sector expanded 15%. Pop Party 3 sold 37,914 copies last week, and can be expected to sell many more, as both previous releases in the sériés have topped 800,000 sales. 
AIRPLAY NUMBERONE ROBBIE WILUAMS TRIPP1NG Chrysalis He couldrit dethrone them on the sales chart but Robbie Williams' tripping finally cdges past the Sugababes on the airplay chart after their two-week reign. Tripping's most important supporters are Radio One (20 plays) and Radio Two 06), which together provide 52.84% of ils audience - more than the song's remaining 2,125 logged plays combined. 

Robbie leads 
massive 
sales surge 
by Alan Jones The heavy hitters are back, with Westlife taking the singles crown and Robbie Wilhams topping the album chart with sales figures the Uke of which we haven't seen 

Westlife's recording of You Raise Me Up takes the singles title with sales of ,07.288 marking a 21-week high, last exceeded by Crazy Frog's Axel F on June 11. Meanwhile, Robbie Williams registers the highest one-week sale of his career with bis eighth solo album Intensive Care dashing to 373.832 sales - the biggest tally since Coldplav's X&Y bpened its account 20 weeks ago. You Raise Me Up scored the highest weekiy sale of any Westlife single for four years, and is the fourth version ofthe song - composed by Norway's Rolf Lovland, with lyrics by Irishman Brendan Graham - to make the Top 200 in less than four years. Lovland's own groupjîssiret Garden. former Eurovision winners, reached number 103 with their nrigin.-il recording of the song in April 2002, and it was subsequently a number 22 hit for Daniel O'Donnell I (December 2003), and reached number 91 for another Irishman, Brian Kennedy, the ( same month. J 

Despite the fact You Raise Me Up is Westlife's 13th number one single, and Intensive Care is Robbie Williams' lOth number one album, it is the first time they ( have ruled the two charts simultaneously. 1 Intensive Care's sales last week I were the fourth highest thus far in the 21st century. Of304 weeks to have elapsed this century, only 11 have brought individual albums sales in excess of 300,000. 
f Coldplay's X&Y (464,471, Jur 2005), The Beatles' 1 (422,042, December 30 2000), Dido's Life For Rent (400,351, October 11 2003), Robbie Williams' Intensive Care (373,832. November 5 2005), Robbie Williams' Swing When You're 

Winning (365,208, December 29 2001), Robbie Williams'Greatest Hits (320,081,30 October 2004), The Beatles'1(319,126, November 25 2000), Robbie Williams' Sing When You're Winning (313,586,9 September 2000), Oasis' Standing On The Shoulders Of Giants (311,265, Mardi 112000), Robbie Williams' Escapology (310,237, December 28 2002), Hear'Sajfs PopStars (306,631, April 7 2001). Finally, while Williams' arrivai at the summit this week extends 

. also homegrowm the bigeest one- week tally this century by a US ' ' i the 235,890 sales 01 

ISEBSSSSÊÊÊT 
SINGLES Sales versus last week: +16.1% Year to date versus last year +46.2% MARKET SHARES Sony BMC 30.7% Universal 20,7% EMI • 205% Warner 59% Others 222% 
ALBUMS Sales versus last week: +17.8% Year to date versus last year +32% MARKET SHARES EMI 405% Universal 19,8% Sony BMC 142% Warner 8.9% Others 16.6% 
COMPILATIONS Sales versus last week: +15.1% Year to date versus last year -15.8% MARKET SHARES SonyBMG 23.7% EMI 23.4% Universal 4.0% Ministryof Sound 14% Others 239% 
RADIO AIRPLAY MARKET SHARES Warner 
Universal Sony BMG Others 

235% 221% 16.0% 12.1% 
CHART SHARE Origin of singles sales (Top 75): UK: 720% US: 255% Other, 27% Origin of albums sales (Top 75): UK: 64.0% US: 335% Other 27% 

ALBUMS THIS WEEK Audio Bullys Génération (Virgin): John Lennon Working Class Hero (Parlophone); Santana Ali That 1 Am (Sony BMG): Blink 182 Greatest Hits (Island); Tire Paddingtons First Cornes First (Poptones):Rod Stewart Songbook #4 (Sony BMG): Test Icicles For Screening Putposes Only (Domino)  NOVEMBER 7 Texas Red Book (Mercury): Anastacia Pièces Of A Dream (Sony BMG): Kate Bush Aeriel (EMI): Eurythmies Ultimale Collection (Sony BMG); Il Divo Ancora (Sony BMG): Bob Marley Singles Collection (Island); Beastie Boys Soiid GoldHitstPartophone) NOVEMBER 14 Babyshambles Down In Albion (Rough Trade): Green Day Bullet In A Bubble 

(WEA): Madonna Confessions On A Dancefloor (WEA): The Roots Greatest Hits (Island): Pharrell Williams In My Mind (Virgin)   NOVEMBER 21 Mary J Blige Rétrospective (Island): My Chemical Romance Life On The Murder Scene (WEA): Son Of Dork Ticket Outta Loserville (Mercury): System Of A Down Hypnotize (Sony BMG): Westlife Face To Face (Sony BMG): Will Young Keep On (SonyBMG)   

MMm SINGLES 

Anthrax No Hit Wonders 09851991) (Island): Jazzanova The Remixes 2002- 2005 (Sonar Kollektiv)    
Westlife Face To Face (Sony BMG): Alanis Morissette Tire Collection Wm. r.irls Aloud Chemistry (Polydor): 
Pharrell Williams In My Mind (Virgin) 

Richard Ashcroft will release his new studio album on January 23 through Parlophone. The as-yet- untitled set arrives on the back of a period that lias seen his profile rise following his Live 8 performance with Coldplay and subséquent dates supporting the group on their UK tour. The yet-to- be confinned first single from the set will hit radio hefore Christmas. 

THIS WEEK Craig David Dont Love Me No More (Im Sorry) (Warner Bros): Nine Black Alps Just Friends (Island): Phairell/Gwen Stefani Can I Have 11 Like That (Virgin): Goldfrapp Number 1 (Mute); Eurythmies lveGotALife(Sony BMG) NOVEMBER 7 The Feeling Fill My Utile World (island); Kaiser Chiefs Modem Way (Polydor): The Game Put You On The Game (Polydor): Santana Just Feel Better (Sony BMG): Jamiroquai (Dont) Give Haie A Chance (Sony BMG): Outkast tbc (Sony BMG); Madonna HungUp (WEA) NOVEMBER 14 Girls Aloud Biology (Polydor): Will Young Switch It On (Sony BMG): Anastacia Pièces Of A Dream (Sony BMG): The Darkness One Way Ticket (Must Destroy): Stevie Wonder Positivity 

NOVEMBER 21 Destiny's Child Stand Up For Love (Columbia): Paul 50 Cent Window Shopper (Polydor): Gorillaz Dirly Harry (Parlophone): Liberty X A NightTo Remember (Virgin): Foo Fighters Résolve (SonyBMG) NOVEMBER2S i Trade): David Gray Hospital Food (IHT/Atlantic); John Legend So High (Sony BMG): Oasis Let There Be Love (Big Brother): Pussycat Dolls Stickwitu (Polydor) 
Franz Ferdinand Walk Away (Domino): Gwen Stefani Luxurious (Polydor): The Strokes Juicebox (Rough Trade): Sugababes Ugly (island): Pharrell Angel (Virgin); Mariah Carey Dont Forget About Us (Mercury) 


