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EVERYBODY'S TALKING ABOUT 

KELLY CLARKSON... 

A GLOBAL SUPERSTAR! 

'BREAKAWAY' 

3 MILLION ALBUMS - USA 
TRIPLE PLATINUM USA TRIPLE PLAT1NUM AUSTRALIA 
TRIPLE PLATINUM CANADA PLATINUM NEW ZEALAND 

PLATINUM SOUTH AFRICA PLATINUM IRELAND 
GOLD SINGAPORE GOLD INDONESIA 

PLATINUM - UK 
(AFTER ONLY EiGHT WEEKS) 

Si THE UK 
THE BEST ISYETTO COME... 

'BECAUSE OF YOU' 
THE SINGLE RELEASED NOV 28 

■ 'BECAUSE OFYOU' US STORY: NO.1 AT TOP 40 MAINSTREAM. 
ONE OF ONLY SEVEN VIDEOS EVER TO DEBUT AT NO.1 ON MTV'S TRL VIDEO. 

■ 'SINCE U BEEN GONE' UK TOP 5 & SEVEN WEEKS IN TOP 10 
■ 'BEHIND THESE HAZEL EYES' UK TOP 10 
■ ALBUM SUPPORTED BY MAJOR NATIONAL TV CAMPAIGN 
■ MASSIVE OUTDOOR CAMPAIGN; 1NCLUDING 6 SHEETS IN SHOPPING MALLS 

PROMOTION: PROMO TRIP NOV 28 - DEC 5 TV PERFORMANCES OF SINGLE ON 
TOTP, CDiUK, GMTV, DES & MEL, POPWORLD, TOTP RELOADED. INTERVIEW AND 
VIDEO PLAY ON THE PAUL O'GRADY SHOW AND MTV TRL. 
INTERVIEWS RADIO 1, RADIO 2, CAPITAL LONDON. LOCAL RADIO INTERVIEWS WITH 
GCAP GROUP, BRMB "BREAKFAST SHOW", WEST FM, CLYDE 1, RADIO CITY, ROCK 
FM, LINCS FM, FORTH 1. METRO, WISH FM, LOCAL RADIO GROUP, THE WAVE 
SWANSEA, HIT 40 UK, MUSIC CONTROL GCAP NETWORK SHOW. 
UK TOUR: FEB 17 MANCHESTER APOLLO 18 GLASGOW CLYDE AUDITORIUM 
20 NEWCASTLE ARENA 22 HAMMERSMITH APOLLO 25 BOURNEMOUTH BIC 
27 BIRMINGHAM NEC 28 CARDIFF ARENA MARCH 2 DUBLIN THE POINT 
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Navin signais higher profile for MPA 

Minislry 

man joins 

publishers 

by Paul Williams Music publishers have tumed to industry heavyweight Stephen Navin in a bid to raise their profile 
Navin. currently the Govern- ment's music industry advisor, will take over in January as chief exec- utive of the Music Publishers Association (MPA). replacing Sarah Faulder who has left the organisation after nine years to become chargée de mission at Biem in Paris. The appointment of Navin is récognition by the MPA that it needs to step up its efforts to com- municate publishers' views to the wider industry community. "We need someone who will get peo- ple's full attention," says MPA chairman Paul Curran. "We don't necessarily think we'll get eveiy- one to agree with what we're say- ing, but at least they will under- stand what our position is." Curran adds that the departure of Faulder gave the MPA the opportunity to consider where the organisation was and where it was heading. "We need to be explain- ing and be more outward-looking in explaining what music publish- ers do," he says. In Navin, the MPA will have at its helm an industry vétéran with extensive experience in the record industry and within government circles. He has spent the past three 

years as the main link between the Government and the industry, while his vast record company experience includes senior rôles at Virgin, BMG and V2. Curran notes, "He's a very good Communicator. He's passionate about his subject and he's also a good listener. We need to build dialogue in ail 
record companies but broadcast- ers and online businesses." Navin's arrivai will corne at a time of great change for the MPA. Before he takes over in the new year, the organisation will leave its home in central London's York Buildings in December to into offices in Berners Street where British Music Rights and the_  . h" d 
The organisation also reaches a landmark year in 2006 when it célébrâtes its I2Sth anniversary. Navin, who since takdng up the government post in 2002 has been involved in such initiatives as the Live Music Forum - to which he recruited Feargal Sharkey - says he is waiting until he has started the new job before outlining his priorities. However, he is adamant that the MPA needs to make its voice more strongly heard. "We need to expand our chests abit and put our heads up and strike out a bit more and let people know we're here and we're important," he says. 
• Quickfire, p21 

at MTV Awards 
Coldplay led a strong British contingent as this vear's MTV . EuQipBjyiusiCjaiffiatds were hailed by many as the best show in the event's 12-year history. The spectacular event, staged at the Atlantic Pavilion in the Portuguese capital, saw Coldplay and Green Day lead the honours, 

i for best song, with Speed Of / Sound, as well as the best UK& Ireland act award, while Green Day won best album for American Idiot and best rock act Overall, Britsjlicked up six of the 13 main awards, matching US actsTâlïy with Columbiau singer Shakira taking the remaining i /award. The other British winners y were Robbie Williams (best maie), Gorillaz (bësfgroup), James Blunt 

(best new act) and Chemical Brothers (best video for Believe), while Sir Bob Geldof won the Free Your Mind Award for his work through Live Aid and Live 8. The show opened with the Worldwide TV première of a performance of Madonna's single Hung Up, as well as sets from Coldplay, Foo Fighters, Shakira, Pussycat Girls, Black Eyed Peas, Akon and System Of A Down. « See story, p4 

Domesettorise 
from the ashes 
Theownerofthe Millennium 
Dome, US live giant AEG, unveils its plans toturn 
the site into the UK's biggestarena p6 

Parky: music 
and ail that jazz 
Ashe ishonouredbythe 
Music Industry Trusts, MW talkstoMichaeiParkinson 
about his rôle as a 

p8 

Queen rock as 
loudasever 
Despite the death of Freddie Mercury, Queen are still in thespotlightthanksto 
reissues, a world tour and a musical pli 

For the latest news 
as it happons, log on to 

.■M 
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SUBSCR1PTI0N HOTUNE: 01858 4Î8816 NEWSTRADE HOTUNE: 020 7638 4656 

To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

0 Twelve years on since its Brandenberg 
^ Gâte début the EMAs are setting new 

benchmarks for music awards - 
Editorial p20 

Your guide to the latest news from the music industry 

Blunt boosts EM1 
publishing share 

i. According to the n of British Orchestras, thi 1 Revenue had faileri to tell the industry that Class 1 National Insurance contributions had become payable on the fees of freelance musicians until recently. 

23,9% market share across singles and albums. Universal finished secon with 18.0%, while last time's Victor BMG slipped to third with 12.7%, Fu resulls will be published next week. • Mariah Carey. 50 Cent and Black Eyed Peas helped Universal Music Group push up revenues by 5% to €3,2ilm in the fîrst nine months of this year. Oie group outperformed tl market in North America, Europe an Australia and helped offset market weaknesses in Asia. 

Ofcom shuts 
pirate stations 

in the Greater London area have been forced off air in the latest Ofcom opération. Police officers, working with Ofcom staff. 

iIRÉil 
> Robbie Williams' Intensive Care 

downloaded from Apple's iTunes Music Store since the service was launched on October 12. • MTV's parent group Viacom lias turned in a solid financial performance for the third quarter, with its music networks faring well. Group revenues for the three months to September 30 2005 increased 10% to $5.9bn (£33bn) against the same period last year. • Universal lias released its first two titles on the new Universal Media Disc format for the PlayStation Portable. The releases, 50 Cenfs The Massacre - Spécial Edition and Scissor Sisters' We Are Scissor Sisters And So Are You, feature both 
• The industry and Government are working on a UK charter for the online music market. p4 © Orchestras in Britain are facing 
of a communication I 

ed 53 rai nitters and aerials linked to pirate broadeasters. ® Green Day were yesterday / (Sunday)set forthelongestTop OfV _ " —twlîënthey ire due to play the full I the full nine-miiiuti Jésus Ot Suburbia. 

service will initially offer sai _ from Johnny Vaughan, Richard Bacon and Jeremy Kyle's shows, • Retailers have reacted angrily to plans by the Guardian newspaper to give away original artists albums through a token collect scheme. From today (Monday), the newspaper will run a month-long scheme with a "classic album" to collect every week. Virgin Retail trading director Mark /s. on the back of CD covermounts, offering qualily back catalogue will only further damage specialist retailers. O Sony lias launched a média manager to allow users to transfer music files from their computer to their PlayStation Portable. © Festive chart contenders look to December 25. p4 • Instrument retailer Hobgoblin lias launched a record label covering acoustic, roots, folk, jaz2 and Latin. 

Ozzysettojoin 
UK Hall Of Famé 

iw North East FM licence with its 

Denmark, Germany, the Netherlands and Italy, while arriving at two in tive European markets, including France. Norway 
• London has emerged as one of the cheapest places in Europe to buy chart CDs, Although London was found to be the most expensive EU capital city overall across a range of grocery products by an average of 5%, the research from German bank Dresdner Kleinwort Wasserstein found the a Top 10 CD in 

• Nitin Sawhney is among the nominces for the BBC Radio Three World Music Awards. Others 

November 27. while the poil wi concert takes place on April 7 at the Carling Brixton Academy. • The BBC6 Music Selectorre 12, with Foo FigHters, liefs and Peter Kay set to programme the channel for a day. • Music Week Awards-winning Derby retailer Reveal Records is to launch its own label. The first three releases on Reveal Records will be from Joan As Police Woman, a member of Antony & The Johnsons and Rufus Wainwright's band, American roots group Deep Elm and 
© Capital FM lias launched a free podeast service offering highlights from, the station's flagship shows. The 

i1'riii--ii'dwiaay online poN 

This week we ask: in the light of Dfcom's crackdown on pirate radio announced last Thursday, is pirate radio the plague of the airwaves or valuable co  

Last week, we asked: Blaze and 02 are both Mailing music TV broadeasts to mobile phones, but would you watcli music télévision o„ uni if h^nrlcof? un 

curreht staff member Dean Muhsin. 

02 board backs 
takeover offer 
® 02's board has accepted a £17.7bn takeover from Spanish télécoms company Telefonica, prompting spéculation that another bidder may emerge. It is though that Deutsche Telecom is currently deciding whether to make a counter bid. 

\ Sabbath and Eurythmies will join I the list of inductees at this yearis UK 1 Music Hall Of Famé on November 116. The event at London's Alexandra j Palace will be broadeast in its two- I hour entirety in the US on VHI © Sony/ATV Music Publishing lias promoted three members of staff in a 

Iridge senior repertoire manager and former consultant Flash Taylor is made A&R manager. ® Steve Winwood is to be the principal honouree at US performing rights organisation BMI's annual London awards dinner on Tuesday, November 29 at The Dorchester in: 
Xpressbeats.c( Amy Farrant to the newly-c rôle of marketing manager. @ LsaEyan was due last Saturday to 
lights in Regent Street Bananarama 

i Turin Brakes' gig yesterday îunday) at the London Palladium 'as due to be made available digitally 12 hours after taking place, i tie-up with 7 Digital. The gig was planned to be made available exclusively from the band's website, www.turirbrakes.com, from today (Monday). • Computer gaming giant Electronic Arts ha with Ni Music Group to launch a digital distribution label to make its catalogue of Sound effects and theme tunes available through digital retailers. @ Graphico New Media is to develop mobile, websites for Universal Music artists, with mobile service provider Bango supplying access and billing facilities, Graphico has to date developed WAP sites for seven Universal artists including McFly, Girls Aloud and Sugababes. • AOL has bought digital music subscnption co 
• The DCMS isasking for more music companies to become involved^ 
enterprises. The study ends this Friday, but, according to a spokesman for one industry body, the response  ;ry to the survey has 

® Correction; Contrary to figures published in the previous édition of Music Week, UniversaTs share of the Top 20 of the compilations chart for the week ending November 5 was 



News 

Government's referral to Copyright Tribunal has impact on income from pubs, clubs and shops 

PPL squares up for royalties battle 

by Paul Williams PPL is preparing to do battle with the Government oyer the organi- 
pounds of extra income for music from the nation's pubs, clubs 

The society, which collecte roy- alties for the broadcast of sound recordings, is facing a showdown after the DTI referred the society's proposed new tariffs for pubs, shops and workplaces to the Copy- right Tribunal. Under new powers introduced 
Industry0Secreta^of State Alan Johnson has decided to leave it to 

tZ-Tph/S 

Copyright législation 
créâtes enormous 
hardships for both 

one - to make changes to UK copyright législation, because the existing législation is wrong and 
mous hardships for both the per- former community and the labels in the public performance envi- ronment. Simply, UK législation is a ^ contrary to the rest of Europe." bctweèn Ui The matter before the tribunal, two sides. which is unlikely to convene for Backinli many months, poses potentially fondamental problems for PPL in actfc terms of ite ability to collect annu- against the al tariffs from business premises. Oovemmer Although the Government : ays it can begin introducing the new tar- ™ iffs ahead of the tribunal's find- 

Long-running row cornes to a head 
new charges removed, by the Copyright Government on 

the EC Copyright IbOOO licensecs 

should be adapted had a 28-day 

2005 were spent 
industry tofmd a 
TntïTrS 

rive, sc^preventing PPL cdlecting 
pubhcly ^^Thes^pro- 

am too'high?: 

Samsays lots withThTGovernmenf- b'otlfthe reaS0nSf0r 20oTwhneaanyone paying th^ir the yery pouerfui pub industry will bc able to do IhTh^Ttrth ^Sbt yèl-^ 
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M-nmjROPE 
2005 WirJNERS Bcst'attcniative System Of A Down 
Shakira Speed Of Sound Best group Corillaz Best R&B Alicia Best rock Green Keys 

Battle wide open as labels line up 
contenders for Christmas crown 

Alltoplayfbr 

in Xmas chart 

Spectacuiar lUIIV Awards 

bacted by digital imovatioii 

1 be flying the flag for charity.. ssue of The Pogues featurin Kirsty MacCoU's 1987 Christmas 

The MTV Europe Music Awards moved into new territory on a number of fronts as it celebrated its 12th event lasl week. Adeal announced on the day of the event saw MTV Networks strike an accord with Warner Music, which saw content front the show being made available to mobile phone users across 
Starting last Friday afternoon, 

EMI was the biggest corporate ,ner on the night, accounting five awards overall, compared Warner and Sony BMG's awards apiece and Univer- 
MTV Networks Europe prési- dent and chief executive Brent Hansen says the décision to opt for a pre-existing building - the Atlantic Pavilion, which was built 

Eleven yearsrifter East^i? cial^^hildrenfo Need single0 In of music videos. ^ len^and,rf course Jwas knocked he says.Jt is physicahy a very big 

treeandyou 
cant 

ing for a hit tvithCraxyFrog's ver- sion of Jingle Bells which is 
(When You TeU Me That You Love xSiESIr 

are looking for soraething tan- 
(Jingle Bells), Santa (Santa's Grot- to). Nizlopi (JCB Song) and Tony 

The/re ol Do They 



©'There are no shortcuts in the US market 
Over and above great songs, great voices 
and talent with true substance, bands 
must put in the legwork' - Viewpoint, p20 

Sanctuary clears decks 

for drganic growth' 
Sanctuary Group says it lias undertaken a "review of its accounting policies" to ensur nothing from the past cornes to bite it following its ! 

As the group préparés for the arrivai of its much-anticipated annual results (likely to be released in mid-January 2006), the board has signalled to the Stock Exchange changes to its accounting policies, which includes writing off some goodwill, artist advances and stock. The effect of this is that 

less chance of anything being left from the past to hurt us in the future," he adds. One source concédés this is standard accountancy practice because goodwill - that would have been paid for many of Sanctuary's acquisitions - cannot be justified if the group is making iosses. Many companies operate with net liabilities because many assets such as copyright are not represented on the balance sheet Taylor says the resuit of the restructuring means income exceeds costs and, with no 

Tàyîor and 
"We on hold until they get tl is set of results outof the 

Publisher to feature artists' lyrics on mugs and T-shirts 

EMI gets lyricat with 

merchandising plan 

by Jim I  EMI Music Publishing is to pio- neer non-lraditional ways of exploiting its catalogue of 1.5m 
ture its lyrics across an array of products. Already the Company has developed a range of mugs featur- ing lyrics from New York, New 

'\jÊm /Hl 

used in this fashion. But one group said to be very keen on the idea are the members of Queen, who are interested in developing the idea of linking lyrics with images across a range of products. Channon says he has been very 
"The retail marketing is not what you'd call buoyant at the moment, but the response from the retail sector has been staggering," he adds. 

newroîe. film.Tv andT'edia^ 
plans UKm 

srrsro brnui= ^«h 
T-shirts will 

IP Fonim's legacy goes on 

up by the 

X"— "There was a sense in the early key driver ofcreativityr ThcMP Forum, created 

paid^or proper^'," 

being charged with 
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Vegas, the Nokia cnigmatic figure of Republicanparty.lt is policy wiliiin AEG 

The company behind the Staples Center, the home of the Grammys and 
many big US shows, is the template for the revamped Millennium Dome 

Dome rebirth promises 

boost for UK live music 

by Jim Larkin Next week, it will be six months sincc US giant Anschutz Entertain- ment Group made its bold promise to reinvent the Millennium Dome, changing its name to The 02 and transforming it into a music and entertainment complex. In the months which have elapsed since, work has bcgun in eamest to create what AEG believes will be the UK's largest concert arena, as well as a separate 2,000 seat theatre, an exhibition space and bars and restaurants. AEG has now unveiled to Music Week its detailed plans for the site, which it aims to convert into Lon- don's bcst and biggest venue, where it says the world's superstar artists will be queuing up to play when it opens for business in July 2007. "People will be wondering why they didn't (  in the first place," says AEG prési- dent and CEO Tony Leiwcke. As AEG sees it, The 02 will not only attract more artists to play in London, but also draw in faits from 

Catch the ambush? 

We dîd... so you dîd too. 
Movies. Music. Fashion. Gossip We know the business like no-one we know. 

Ap Entertainment www.aptn.ci 

Don Henley asked the damning question; "Are we in Russia?" But witliin London, The 02 is part of a wider transformation for larger facilities. Wembley Arena, the Sta- dium and the surrounding area are bcing transformed, Earl's Court has made an investment in its interna] infrastructure and the Royal Festi- 
But dues as to what to expect from the Dome lie in Los Angeles, where AEG built the Staples Cen- ter, home of the Grammy Awards for the past two ycars and the venue for shows by the likes of The Eagles, Madonna, The Rolling Stones and Elton John. Like the Dome - now rebrand- ed as The 02 through a ESm-per- year partnership with the télécom- munications giant - the Staples Center was eslablished within a publicly-owned complex lhat had come to be viewed as a hapless white éléphant for the city. Now in its seventh year, it attracts 4m peo- ple annually to see sports, music events and conférences. The size of the three-tier arena is - litcrally when viewed from above - dizzyingly impressive. For music events, the capacity reaches 26,000, while $lm has been invest- ed in upgrading the acousdcs dur- ingrecentyears. But it is the ail-round expéri- ence of taking in a concert there which makcs it spécial. It offers an opportunity to sample some of the town's bcst restaurants and is also immaculatcly clean and comfort- able. Once the show is over, there is the opportunity to explore the nightclubs, films and ballrooms 

Because of the limits of the roof of The 02, its arena will be a two-, rather tlian a tiiree-tier structure, leaving capacity slightly lower than the Staples Center, but there are some notable similarities. One is the presence of 90 executive suites, which will cost between £90,000 and £150,000 to rent out for a year. But The 02 is not simply about the main arena, which occupies just 40% of the floor space. With 02s involvement, a 2,000 capacity venue will also host more intimate performances, as well as the same quality and variety of bars and restaurants as found at the Staples Center and a large bubble-shaped exhibition space. The man charged with booking acts for The 02 is former Rod Stewart manager Brandon 
are already vying to play the open- ing show, he says, with more likely to join the list. "UK music is on a roU, and there are anumber of new British bands that will be ready to play by the time we open," he says. Along with Canary Wharf, Excel and a Eurostar liiik-up, The 02 is one part of a development of the area. It will benefit from strong transport links, with the extended Jubilee Line, as well an AEG- planned river-hased system. The ugly duckling of 20offs 

sic industry. it se 

président and 
/ Campbell - the in with the I responsibility of I developing The 10Z - talks about 

Why has AEG chosen to invest in London and why now? Ifs the music capital of the world. More events go on in London than anywhere else and there wasn't a large venue that we thought was fit for a city of its importance. If the Dome hadn't been available, would you still have built an arena in London? We did look at ail the other arenas already here and thought about buying them and updating them, but we decided a newly-built arena would be the best thing to do. So we had to find a site, and the Government was kind enough to have built iL What are the unique challenges faced when it cornes to building an arena of this size in London? The main différences are due to the structure itself and the fact it is undercover. It means we've got a lot of the core parts already built but it is also like a dosed film set We don't have to stop for rain, but we can't have crânes in there, so ifs a funny process in which we're essentially 

The licence we have is for 23,000 people, but capacity will probably be more like 20,000. We have the ability 
which halves the capacity of the place without changing the atmosphère. How many nights per month do you expect the arena to be used for music events? The target is to stage 150 events in the first year, 100 of which will be music, 25 sport and another 25 family entertainment How much do you expect the average ticket price to be? Most wiil be in the of £28 to £35 range, but ifs hard to tell exactly. Ifs important we don't repeat the mistakes of many US arenas who got greedy and overcharged for tickets and saw longer-term damage as a result But ultimately, the market will décidé Is there a danger of creatîng an arena that is too clean, comfortable and corporate for the rock'n'roll experience? Ail we have to do is preserve the rock'n'roll atmosphère - by making sure the acoustics are excellent and the stage rigs first dass. We won't need to go around pouring beer on the 

in 1997, which was sold three years laler 
vice chairmim of MoS and in 2003 he 
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The Road to Berlin®. 
• * 

* * * * 1ÊÊL 
3DD, Neal Adcocks, Lizzie Adshead, Alfacam, Phil Allen, Bob Angus, Vicky Beever. 

* Adam Birch, Jules Bowen, Dave Bracey, Charles Bradbrook, Bravado#Ierchandise 
John Bray, Chris Briggs, Britannia Row, Hamish Brown, Bstyling, David Campbell* 

^Centra Executive Travel, Rebecca Coates, Raye Cosbert, Théo Cox, CTV, Gary Currier 
Doneand Dusted, Stephen Duffy, Marcus Ehresmann, Sherif El Barberi, Mark England ^ 

Nick Evans, Smart Ferguson, FFP GmbH, Mark Fisher, Paul Fletcher, Ffenchy 4 . ^ 
Tom Golseth, Alex Goodison, Rich Garrod, Flo Guenand, Al Gurdon, Hamish Hamiltom 

Mathias Hanel, Hangman Studios, lan Hanson, Guy Harding, Limo Heara 
k Hello Charlie, James Herring, Jaeki Hildisch, Susanne Hort, lan Huffam # * 

•Matthias Immel, Rick Inglessis, Sue Iredale, John James, Howard Jones, Nigel Jones 
Gina Kane, Toni Kappesz, Heike Kraemer, Michelle Kramer, Graham Kuhn John Leahy 

LeéLodge, Marcus Love, Doug Lucas, Ralf Lulsdorf, Doris Lutz, Shawn McDermotf 
Carole MaçDonald, Gary Marshall, Aiden McCabe, Craig McCulloch Jerry Meehan 

Métro Voices, Meyer Manfred, Miniik, Mojo, Uli Muecke, Penny Nagle. Simon NiMett 
Cary Nightingale, Adam Noble, Gary Nuttall. Jenny O'Grady Jules Oldroyd, Oûtside Line 
Julian Pasqual, John Paterno, Ralph Pighin, Popcorn, PRG Ltd, Rima Travel, Wob Roberts 

Nicolai Slbottka, Scumeck Sabottka, Lloyd Salmons, Simon Sandersi Nick Scullard 
Will Shapland, Chris Sharrock, Del Shoebridge, Shooting Partners, Tina Skinner 
Paul Smith, Darren Staats, Stage Truck, Steel Monkey, lan Steward, Stefan Streit 

Summit Steel, Ntil Taylor, Trinity Street, Richard Turner, Niel Van Hoff, Yolande Veldt 
Velomax Berlin,Tony Wadsworth, Bryony Watts, Eric Winbolt, Mick Winder 
Ray Wjnkler, Oliver^Voods, Claire Worrall, Rick Worsfold-, Kai Wunderlich 

f # * , ♦ ' V 
Thanks for your Intense Gare 
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IN GOOD COMPANY CO. LTD 



Music industry pay 

Pou! Williams talks to Michael Parkinson, whose ITV1 chatshow and R2 show have underlined hist, 
Probably not since he was wrestled to the ground by a frisky black emu back in the Seventies bas Michael Parkinson been so stunned than on learning he was to receive an award from the music industry. Tonight (Monday) the chat show host will follow in the footsteps of such luminaries as Sir Elton John, Sir George Martin and Atlantic co-founder Ahmet Ertegun by being honoured for services to music at tins year's Music Industry TVusts Dinner at London's Grosvenor House Hôtel. Tve been lucky. IVe had many awards in my life, but this is the most surprising one of them ail," puzzles Parky ahead of the Brit School and Nordoff-Robbins Music Therapy-supporting evehL "Blimey, for God's sake, I can't play a bar of music, I can't sing a note. l'm just delighted and baftled. As a kid, ifTd shown any talent for music I wouldn't have minded following it. I took my piano lessons. It lost the fight with football. It just couldn't compete." But music has been a vital ingrédient for much of the Yorkshireman's half-century career. Just several weeks into lus long-runningTV chat show arriving on BBCl screens for the first time back in 1971, he came face to face with John and Yoko, in what would be Lennon's last-ever interview on UK TO And, just to show some people will do anything for their art, Parkinson ended up inside a big bag mid-chat, fulfilling the ex-Beatle's agree- ment tliat if the broadcaster mentioned a certain famous band he would have to do the rest of the interview inside tire bag. Two years later, Parky was teaming up with Paul McCartney as one of the "convicts" on the front cover of Band On The Run in which he was pho- lographed alongside the likes of John Conteh, Christopher Lee and Kenny Lynch. But, as fasci- nating as his adventures with ex-Beatles are, it is musical endeavours over the past few years on his BBCl (now ITO1) chat show and Radio Two Sun- day programme, which are surely why he is being honoured at the dinner. It was his personal recommendation that land- ed Jamie Cullum his record deal with Universal Classics & Jazz, while countless other acts, among them Katie Melua and Michael Bublé, can thank him for helping along their careers. In fact, according to Universal Classics & Jazz managing director Bill Holland, the whole adult market, so vital now to record companies, owes a massive debt to Parky, who tumed 70 in March. The market already existed, but he was the first person who got his finger on the puise on what the market would respond to," says Holland. The artists we knew were so right for that market the market wouldn't have known about them unless Michael had given them that exposure." In our meeting with him one Monday lunchtime at the Brit School in Croydon, Parky' instantly demonstrates he is as reraarkable in the flesh as he is on TO. As good a conversationalist as any chat-show host would love any of his guests to be, he may sometimes live up to the stereotypical gruffYorkshireman, but he cornes across as a man of sincerity, passion and worldliness. 

Tue had many awards in my life but this isthe most surprising oneof them ail 
IVe had a very huge say,afinal say in the contents of the show and therefore the shows have always reflected my tastesin 

Télévision is awful as far 
as music is concemed. Itneedsa kick upthe arse 

Have you reached any conclusions why they're giving you this? They say it's because of my services to music. I never regarded it in that way at ail. Tve never been on a crusade. IVe just been very lucky in that ail the shows Tve ever done Tve been exec producer, if you like, so Tve had a very huge say, a final say in the contents of the show and therefore the shows have always reflected my tastes in music. IVe never gone along with the trends or fashions of music, so it's been a great Personal choice. Nowadays, what Tve seen in music, switching the dial around radio sta- tions it's the same music on every station, whether it's called Magic or Capital, it's basi- cally the same music. There's very little choice around now. 
So what do you think your TV and radio pro- grammes have managed to achieve? What we've done on the radio show and cer- tainly on the TO show is actually give people a choice about other kinds of music, other than that which is destined for kids and the hit parade, so I think that's maybe one of the rea- sons l'm getting this award. A lot of people out there feel frustrated like I do. You go to Amer- ica, for instance, and I can find the Sinatra channel. You can't find that here. I mean Jazz FM, what ever happened to that? Smooth FM: what is it? I listen in vain for something that attracts me so I think maybe that's a reason as well. On the radio show, IVe had the policy of playing young people who I like. A lot of these people, like Katie Melua and Jamie Cullum and Michael Bublé, I regard them as the next génération, the next guardians of the Great American Songbook. It's important to ail of us who love music to make sure that's preserved. 

Whenthe BBC asked metodo this radio show I said to them 'l'm not being rude, but there's one condition - I choose my own music. I do not play the playlist' 

Do you find it remarkable that, here we are in 2005 and it's often you and Terry Wogan cited as the most influential hitmakers in the country? A couple of old farts like us! I do find it extraordinary. I can't give you a reason for that at ail. 
Is that, though, down to what you say about radio stations having narrow playlists, mean- ing there often aren't many avenues for the Jamie Cullums of this world to corne through? It's not so much the radio stations. They are at one end of the scale. l'm disappointed by a lot of the music press, I really am, how narrow- minded they are, how tinny-eared they are, how someone like Jamie gets bad press. Why not give him some help for God's sake? Some bloody group you've never heard of and they'U never get anywhere they're promoted as if they're the next great things. They're not actu- ally. They should tell the truth. There's no rea- son why you shouldn't have that kind of music at ail, but don't give it precedence over Jamie's kind of music. 
At what stage did you notice that your pro- 
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ys tribute to Parky 

Éastemaking talents, so much so that the music industry is to honour him for his services to music 
Hewasthe first person whogothis fingeron the puise [of adult music] onwhatthe market would respondto Bill Holland, 

We were sent a tape... 
we played it andl 
thought 'God, tliis is good'. I rang 
up Bill Holland at Universal andlsaid 
'You should 
sign tliis kid because he'sgood'. 
He signed him up immediately Michael Parkinson 

grammes, both on radio and TV, were having an influence on music sales? l've thought a bit about it and The Razorlight thing was quite interesting. Razorlight mean nothing to me. What the hell, Tm not going to go out and huy a Razorlight album. Except Tm sitting at home watching Glastonbury and Tm channel-hopping and I come across tins kid standing in the middle with three black gospel singers with this very good song. I thought it was great. It sounded wonderful and I thought if we did that with proper backing with a hig gospel choir it could work, so we booked thera. We did that and that kind of shocked people in a sense. What's Parky doing putting Razorlight on? I think that started one or two wheels stirring in the média. 
Wliat do you think of music TV these days? Télévision is awful as far as music is con- cerned. It needs a kick up the arse. As for radio, when the BBC asked me to do this radio show I said to them Tm not being rude, but there's one condition - I choose my own music. I do not play the playlist' and they said, 'But you can't do that' and I said, 'But you've asked me the condition I want and that's the condition." And they said, 'Why don't you like the playlist?' and I said, 'I don't listen to Radio Two because of the music they play.' It's as sim- ple as that. It doesn't have any appeal to me at ail. And eventually I won the argument and they let me choose the music. So that's really how it happened. It's interesting it links to the TV thing as well. It starts on the radio show and feeds into the TV show. 
With your radio and TV shows, do you think they'vc influenced the market or is the mar- ket naturally moving to your tastes? I don't know. I don't understand the économies of this at ail. I don't know how much influence we're having on the market I don't care to know quite frankly. I just keep putting on music that I like and I hope to Christ that someone else does as well. And if people say it's influential, fine. Tm delighted by that, but I don't know the ins and outs of it at ail. If Tm on any kind of crusade at ail it's a personal one. It's got nothing to do with the record industry at ail. It's a very per- sonal one; it's about caring about a certain kind of music that I see has been terribly neglected by TV and the music industry. 
Suddenly, it seems, the record industry has discovered there are people aged over 40 who actually buy records. I know, it's a staggering thought, it really is. It's like télévision. There's been so much télé- vision aimed at that group of people aged 18 and 34. The fact of the matter is when I was between 18 and 341 can't remember many Fri- days and Saturdays when I was in the house. I was out with my wife and before that with ray girlfriend or wherever it might ha.ve been. It's strange, if you look at my audience as an example, it's got a nice hase across the board, 

but substantially it's those people 34 upwards who listen to the show and buy the records. It's a big market. It's a huge market. Why should they be treated in such a disdainful manner by the média? 
How much of a part do you play in ternis of which musical guests end up on the shows? Like everything, I have a final say. That is not to say every person who appears on the show is my personal choice, but 99% of them are and occasionally TU concédé to somebody Tm not sure about, but Tve always kept a very tight control on it. You see, if the show's ealled Parkinson, it's got to mean something beyond just being called Parkinson. It's got to reflect me. It's got to reflect my tastes. I mean, it would be silly for me to have on some zany prog rock group from wherever. If we have debates now on ITV about the kind of people we have on the show, it's music guests we have the controversy about. It's absurd the way TV particularly is liraiting in the way it présents music. Td love to do a programme on télévi- sion where I just have ail young acts on across a wide spectrum of music. 
You mentioned Jamie Cullum earlier. Didn't you recommend him to the record company? We were sent a tape. We do listen to them. The majority of them are not very good, you have to say that. I wish they would stop sending thera, particularly friends with talented children. But none the less you get the odd one and we played it and I thought 'God, this is good'. I rang up Bill HoUand at Universal and I said You should sign this kid, because he's good'. He signed him up immediately. Bill is now regarded as some kind of guru. 
He's forever grateful. Are you finding labels are wooing you more and more now? Yeah, I get sent more and more music and get a bit more attention from them, but we're not sort of wooed' and bribed and get offered yachts for the weekend and things like that, nothing like that, no. But what's interesting now is the pub [Parky's pub The Royal Oak near Bray, Maidenhead, run by his son Nick], because now record companies say 'Have a look at my artist' but if you're looking for télé- vision you've got to look at the act as well as lis- ten to them and that's working quite nicely, showeasing down there and it's being used more and more by record companies to bring people down there, média and people like that. 
How long do you see yourself continuing to do the TV show? Tve got another year to do on the présent con- tract. Tve signed for another year after that with a year option, but anytirae I feel like I can't do it any more I won't. Tm fit and well and I enjoy it and Tm not showing too many signs of seniïity at présent, so why not? TheVll tell you when to go and I shall know before anyone else. But at présent Tve got no plans for reliring at ail. 
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Despite the death of Freddie Mercury in 1991, Queen's legacy 
remains active and strong today, with a 2005 world tour, a hit 
musical and reissues boosting demand. l/a/er/e Potfer reports 

Queen: slïll 

champions 

of the world 

Of ail the giants of rock music - and lets face it, they are up there at the top of the rock family tree - Queen remain as utterly unique today as they did in their Seventies and Eighties heyday. And just as popular. In 2005, they overtookThe Beat- les to claim more time on the UK albums chart than any other act to date - a total of1,332 weeks, or 25-and-a-half years. But, when their talisman- ic frontman Freddie Mercury died in 1991, few would have raised an eyebrow if the remaining members had called it a "day. The band would still 

have left a phénoménal legacy in tenus of their Qumi: (almvc, i-r) vastback catalogue and legendary status. rSSrcury, However, in recent years, the eftorts of guitanst john Dcacon ^ Brian May and drammer Roger Taylor have Roger Taylor ensured tirât Queen continue as a living breathing entity. Whether embracing new technology to revisit some of the band's classic performances, spreading the word to a new computer-literate génération, backing the hugely successful We Wlll Rock You musical or, finally, getting back out on the road with former Free singer Paul Rodgers, 

Queen's career has effectivcly been reactivated - sustaining not only their past glories, but winning over an army of new fans in the process. Certainly, when bassist John Deacon joined Queen in 1971, it meant the coming together of four outstanding songwriters. Individually, each member of the band would go on to wri te a single that would be a number one hit somewhere in the world. "They were a unique songwriting team and absolutely operated as a group," says Ben Elton, who wrote the hit musical We Will Rock You, based on Queen's music. "I thinkthat's évident in the incredibly cohesive quality of their produc- tions. These vast productions they created with far less technology than is available today reflect an amazing meeting of four musical talents." In those pre-MTV days, the main route to suc- cess for any self-respecting rock band was to hit the road, and Queen were no exception. Fronted by arguably the greatest showman in rock music, before Freddie's illness made it impossible for him to travel, the band rarely took any long breaks from the road and repeatedly visited not only the UK, Europe and the US, but also Australasia, Japan and South America, perfecting their stage- craft and building up a solid and loyal fanbase around the world. "Queen always gave the impression of being hard workers," says Mike Smith, director of A&R for EMI Publishing, com- menting on the reasons behind their success. "A lotofbandsdon't" Queen had already enjoyed two Top 10 singles when Bohemian Rhapsody was released on Octo- ber 311975. At almost six minutes long and com- bining enigmatic lyrics with a pseudo-operatic mid-section, it seemed an unlikely candidate for chart success. But, after DJ Kenny Everett cham- pioned it at Capital Radio, it captured the public's imagination and gave the band their first UK number one. As the song's complexity made it dif- ficult to play live, and the band were on tour any- way, they shot a performance for Top Of The Pops which is often credited as being the world's first promotional video. It wasn't - The Beatles' film for Penny Lane/Strawbeny Fields, for one, pre- ceded it by over eight years - but the impact of its striking visual images was a groundbreaking moment in pop history, nevertheless. Frequently topping readers' and listeners' poils over the years, Bohemian Rhapsody has become the epitome of a true classic, not to mention the subject of some indepth analysis. To celebrate the song's 30th anniversary, this year BBC3 commis- sioned a documentary The Story Of Bohemian Rhapsody which has also been shown on BBC2, while Radio 4 examined it in the recent pro- gramme Rhapsody In Bohemia "It's the song in the Queen arsenal that defines Queen," says Cari Johnston, who produced the BBC3 documentary. "It's got a bit of everything that Queen were good at. It was veiy difficult for them [to record], because the technology that is available to artists now wasn't around then, so it was a very, very slow process; ail the layers of harmony and instrumentation took such a long time to build. But it is probably the most loved song in Britain." Mistrustful ofthe press throughout their career, Queen found other ways to reach out to new fans, aside from their use of video technology. Through headlining major festivals like 1984's San Remo Song Festival, watched live by a TV audience of 30m, and the Golden Rose Pop Festival Mon- treux, broadeast to over 40 countries, they were able to showease their raaterial far more eftective- ly than through press interviews. And when they were slated by critics for playing Apartheid-era South Africa - albeit to mixed audiences in Sun City - at the end of 1984, their riposte was two headline shows at Brazil's Rock In Rio in January 1985, in front ofbetween 250,000 and 300,000 
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1974: Opening the jn the UK charu, 
Auslralia. Queen enjoy Uietr first riuniDeraginthc international hit US, They embark on single with Seven their first American Scas Of Rhya whlcll tour in April, again peaks at number 10 opening for Mott 

Freddie Mercury: tire dcath of Queen's show- 

fans per night and a TV audience of200m. Later that year came their show-stcaling per- formance at Live Aid, which featured the breath- taking moment when, unprompted, the audience imitated the Radio Ga Ga video by simultaneous- ly raising their hands and clapping along, with military précision, to the chorus. Nineteen years later in 2004, Queen's appearance at Live Aid was voted number nine in Q magazine's poil of the 100 Greatest Gigs Of Ail Time. Even when Freddie's illness prevented the band from touring, the strength of their recorded material meant that Queen still enjoyed a num- ber one with Innuendo, the last group album completed before he died. (The posthumously- recorded Made In Heaven album would, howev- er, reach number one in November 1995.) In the aftermath, the band were, understandably, inac- tive for a while and to ail intents and purposes, appeared to be over - John Deacon certainly hav- ing gone into retirement. However, since the turn of the Millennium, Brian May and Roger Taylor have to ail intents and purposes reactivated the Queen legend. Their involvement in the musical We Will Rock You has led to Queen's music reaching a far wider audi- ence in tenus of both âge and démographie. "Obviously, We Will Rock You's gone far beyond the fan base that would simply go to anything Queen," says Ben Elton, referring to the shows 41- month run at London's Dominion Theatre. "That would last you a few weeks, even with a band as huge as Queen, But we've played to over 2m pun- ters in Britain and more than 5m abroad." Since Freddie'f Vt/there has been spécula- tion that Queefr y îit regroup with George Michael, or even,P ' ^Williams, stepping in as vocalist. Howeveitv V performing together at last yearis UK Hall Of Famé Awards in London, Brian and Roger hit the road again in 2005 with former Free/Bad Company singer Paul Rodgers, ftonting aband billed as Queen + Paul Rodgers. "It had been something that they'd talked about doing for a long time, but could never find the right person to sing the songs, and they felt that they couldn't carry the show solely as Brian and Roger," says Paul Roberts of Phil Mclntyre Enter- tainment, who, as well as being We Will Rock You's producer, is Queen's Worldwide agent, exduding the US. The dates ail sold out and by and large had phénoménal reaction. As I said to Brian and Roger on their first night at Brixton, it was nice to see thera back in their natural habitat, rather than backstage at the Dominion Theatre." Queen + Paul Rodgers won band of the year at Classic Rock's inaugural awards ceremony this year, a category voted for by readers - and, 

according to Classic Rock editor Sian Llewellyn, they polled significantly more votes than any other contender. "When Freddie passed away, everyone thought Queen were over," she says. "How could they pos- sibly continue without their effervescent ffont- man? There was this overwhelming idea that Queen 'was' Freddie. But in reality - and this is not to take anything away from Freddie - Queen were veiy much the sum of their respective parts, being the only band in history whose members have ail written a number one single -1 mean, not even The Beatles managed that "It also helps that Paul Rodgers is a formidable rock quantity in his own right. He proves his worth as a singer, never once trying to imitate Freddie, but rather giving songs with which we are so familiar a new lease of hfe." It appears that the band's career has now entered a new era. Tony Wadsworth, chairman and CEO, EMI Music, UK & Ireland, says, "I think that what they have donc in recent years is realise that there's so much love for Queen. The set of songs and the performances that they have is effectively a brand, and a brand that has got huge value and integrity. TheyVe managed to extend the life of that brand, probably for hundreds of years to come, but if the whole catalogue of songs and performances wasn't as good as it actually is, everything they've donc recently would have meant nothing." Although Queen's flamboyant frontman may be gone, the songs live on. The band have written more anthems (We Will Rock You, We Are The Champions, Another One Bites The Dust) than any other, yet at the same time also penned some charmingly touching love songs (You're My Best Friend, Love Of My Life, These Are The Days Of Our Lives). They were equally at home with the grandiose (Bohemian Rhapsody, Innuendo), the ludicrous (Fat-Bottoraed Girls, Tm Going Slightly Mad) and the poignant (Who Wants To Live For- ever, The Show Must Go On). "They managed to write songs - particularly the big three, We Are The Champions, We Will Rock You and Bohemian Rhapsody - that are part of the soundtrack of everybody's life," says Paul Roberts. 'There's something about those songs that have ingrained themselves into the DNA of the British public. There are now little kids being bom with it as part of their make-up." Mike Smith confirms that Queen's songs are constantly in demand for use in ad campaigns and as cover versions. "Since Freddie's death, there has been a complété re-evaluation of the band and their songwriting," he says. "We've seen a whole new génération of younger, very hip rausicians 

They've managed to 
extend the life of the 
Queen brand probably for 
hundreds of yearsto 
come Tony Wadsworth, 

citing them as an influence." He points to the recently released Killer Queen; A Tribute To Queen, comprising cover versions by the likes of Flaming Lips, Joss Stone and Sum 41, as an exam- ple of how relevant the band remains. Having recently completed dates in Japan, it is anticipated that the Queen + Paul Rodgers tour will next stop in the US. What is certain, however, is that Queen will continue to maintain the high standards in output that they have always demanded of themselves and others. With complété ownership of their masters, they have control over any future releases. "They have their own team ofproducers and engineers, so they listen to everything, view everything, and basically deliver into us, rather than us putting stuff togeth- er and making a proposai to them," explains EMI senior product manager Emma Kelley. "They are absolutely 100% hands-on," confirms Tony Wadsworth. "But we have a great working relationship, so although a lot of the energy and ideas originate from the band, it doesn't mean to say that they aren't open to input from other par- ties, including EMI as their record company. There's a fantastic spirit of teamwork in the rela- tionship between Queen, their management and EMI that goes back raany, many years." Queen also keep in touch with their fans through their website ("one of the most active sites we've had," notes Wadsworth) and their thriving fan club, run by sisters Jacky Smith and Val Moss, which is one of the few that has a street address rather than a PO box, and possibly the only one that encourages fans to pay a visit to view their "mini-museum" of memorabilia, The band also seem to possess a happy knack of finding fans to work for them and who can pro- vide valuable input to their projects. Greg Brooks was appointed as their officiai archivist after pub- lishing Queen Live; A Concert Documentary in 1995, listing every show the band ever played, while long-time fans Simon Lupton and Rhys Thomas became the band's DVD producers after asking Brian May to write the theme song for a sitcom they were making for BBC3. With such a tight team in place, Queen look set to not only maintain their legendary status, but to enhance it in the years to come. "The recent stage musical and touring has reminded eveiy- body that this is a catalogue of songs like no other," says Tony Wadsworth. "Queen have such a broad appeal across ail âge groups that it does feel like this is going to be one of those bands whose music will still be remerabered in two or three hundred years' time. And there aren't very many of those around." 
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Featuring 32 Queen hits, and enjoyed by 5m people around the 
world, the Queen musical has gone from strength to strength 

We Will Rock You 

powers to success 

On eraerging from Tottenham Court Road tube station, visitors' eyes are inevitably drawn to a colossal statue of Freddie Mercury outside the Dominion Théâtre. With the musical We Will Rock You now running for three-and-a-half years, this bronzed, fist-aloft depiction of Queen's much- loved frontman has become part of London's tourist landscape. Featuring 32 of the band's great- est hits, the London production has been seen by more than 2m people and is the longest running musical to play at the théâtre. The concept for Wr Will Rock You was sown when producer Paul Roberts of Phil Mclntyre Entertainment and writer Ben El ion attended the opening night of the Abba musical Mamma Mia! in 1999. Roberts subsequently approached Queen manager Jim Beach about staging a musical fea- turing Queen songs, which would be written by Elton. The band had already been working with Robert de Nîro's Tribeca Productions on a musical based on Freddie Mercurys life, but with the idea stalled at the workshop stage, both parties imme- diately expressed an interest. AU that was needed was a script "1 didn't have an idea," confesses Elton. "One thing I absolutely knew was that it shouldn't be a biography of Freddie. AU four of them wrote the songs and they're about something very much broader than Frcddie's life, whatever the triumphs and tragédies of that were. "EventuaUy, the idea occurred to me that Queen ara a legendary band and their lyrics and the songs have an epic quality, so I thought we needed to reflect the vibe of the band. Thafs why I came up 

with this King Arthur, guitar-in-the-stone, siUy, overblown legend, because Queen love to be siUy and they certainly love to be epic. I pitched the idea to them and they absolutely loved it." The narrative of the show is set in a futuristic world, controlled by the giant Globalsoft corpora- tion, where live music is banned and the nation's youth can only listen to synthesised pop. The group ofyoungsters rebel and look to ayoung hero, Galileo Figaro, to help them break free. The stoiyline demanded a suitably spectacular production, which was both complex and expen- sive to build. Previously, production designers Mark Fisher and Willie Williams had created sets for stadium acts such as Pink Floyd, U2, The Rolling Stones and Janet Jackson, but this was the first time they had worked on a stage musical. The thing about musicals is [that] they're very dépendent on the flow of the scenes," explains Fisher. "If you don't structure things so they take account of that, it can be quite difficult to make it flow well. We had our ups and downs in the begin- ràng, but we got there, I think." The set also introduced one of stadium rock's staples - eight giant video screens - to the West End stage. At a cost of £2m, these were the most expensive pièces of equipment in the £6.5m show. "It's a huge production and it's an incredibly expensive show. Queen never do things by halves," laughs Elton. "Its break-even is about an 80% audience. Technically, it's very difliculk" But, as Brian May once infamously said during an argument about what the show should look like: 'Are we not Queen?' recounts Paul Roberts. "It 

  ie Brian and Roger had worked with a team of people on what they'd cre- ated, so it was a huge journey for them as well. Suddenly, they weren't as in control as much as they had been in the past, so there was a huge élé- ment of trust on their behalf and a huge responsi- bility given to everybody else to try and work with this mighty canon of songs. Thankfully, the investment in terms of time, effort and money paid off. We WiU Rock You was a hit as soon as it opened, says général manager Stephen Murtagh, who has worked at the Domin- ion for 10 years and so saw the project through from the start. "The public have well and tmly taken the show to th'eir hearts," he says. "It's not unusual to be standing in the foyer and hear people say, 'This is my fourth, fifth... umpteenth time of seeing the show'. l've not worked on a show previously that's had such a high repeat Visitation, which is testimo- ny to Ben Elton, Mark Fisher and the rest of the creative team. I like to say it's a very 'RonseaT show: it does exactly what it says on the tin. It sets out to entertain and that's exactly what it does. "It's a show that appeals to a very wide démo- graphie and a very wide âge range as well. This year we're celebrating the 30th anniversary of Bohemian Rhapsody and dearly a lot of the audi- ence were not born when that was originally released, so there's a whole new génération that are discovering Queen." We Will Rock You has won multiple Theatrego- ers' Choice Awards and the best performance of the year in Capital Gold's first Legends Awards, ail voted for by the public. However, the plaudits have not been confined to the UK. The Kôln production is now the most successful musical in Germany to date and other international productions have proved popular in Australia, Japan, the US, Spain and Russia. There are plans for new productions to open in South Africa, Switzerland and Italy next year, and the London show is currendy booking until April 2006, with discussions underway about a fiirther extension. In total, more than 5m people have seen the show Worldwide. There is even talk of a sequel. "Ben wrote one âges ago," reveals Paul Roberts. "It's very funny and brings things full circle. So there may be a sequel, there may not be - it's not decided." One thing not in doubt is the timelessness of Queen's songs. We Will Rock You's success has conclusively demonstrated this, by reaching out beyond their core audience and introducing a whole new génération of fans to the band. "We Will Rock You was a good reminder to everybody," Elton says. "Certainly, their Greatest Hits albums went through the roof after we , opened and have stayed there since. But Queen's enduring quality goes far beyond We Will Rock You. Ifs over 30 years of phénoménal success." 
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Whether it's remixing for DVD or releasing live sets 
online, the band have stayed at the forefront of change 

Queen embrase 

new technology 

As a band renowned for the high quality of their musical output, it is perhaps little suiprise that Queen also have a réputation for being quick to embrace teclinological change. In 1998, they were one of the first bands to develop their own action adventure computer game, Queen: The eYe, which featured instrumental mûtes from ail of their albums up to and including Innuendo. In recent years too, they have focused on how tech- nology can enhance their relationship with fans, as well as delivering audio and video in state-of- the-art formats. Queens sound engineers Justin Shirley-Smith and Kris Fredriksson have been engaged in the long-term prqject of remixing recordings of old concerts in 5.1 surround sound for DVD release, as well as virtually every single that Queen have ever released. Their combined output in 5.1 has so 

far included Greatest Video Hits 1 and 2, Live At Wembley Stadium, Queen On Pire - Live At The Bowi and the recently released Retum Of The Champions, recorded on the band's UK tour with Paul Rodgers. The latcst prqject is a 30th anniver- sary édition of A Night At The Opéra, to be released on November 21. Issued as a CD/DVD corabination package, the visual component, pro- duced by Simon Lupton and Rhys Thomas, fea- tures new videos, a picture gallery of rare photo- graphs, an archive audio commentaryby the band and on-screen lyrics. A DVD-Audio version of A Night At The Opéra was released in 2002, but Fredriksson believes the new version will find a place in the band's canon. Tve spoken to well-known peo- ple in bands who are really keen on this music that didn't even know these songs had been 

The band... have been 
very proactive 
with technology Ben Dniry, 7 Digital  

mixed in 5.1," he says. "DVD-Audio is such a niche format that people are scared theyTe going to buy a dise that's not going to work on their system. [So] we thought, 'What's the ulti- mate way of getting these mixes heard?'. We decided if we put some visual content on there, people would realise this is a DVD-Video dise and it would give them a feeling of confidence. That was part of the point of this product." But embracing advances in audio and video technology are not the only areas where Queen have been proactive. Brian May is probably the most vocal of the band when it cornes to the internet, regularly posting forthright personal views in the Soapbox section of his own website www.brianmay.com - but ail the members of the band realised the importance of a healthy online " y when they relaunched their website 

- ^ 

4 3664 

G1VE 1 MINUTE OF YOUR LIFE TO AIDS 

Thank you to Queen for 

their continued support 

visiTwww.46664.com 



February. the only 

www.queenonline.com in 2001. "It coincided with a lot more activity within the band," says Nick Weymouth, head of coramunities at Out- side Line, which runs and maintains the site. "They had a five- or six-year plan, with the idea of the musical and the DVDs being relaunched, so the website was part of that." Before the relaunch, the site had a database of around 9,000; today, it is doser to 110,000. To create excitement around the relaunch, Out- side Line arranged a "virtual tour" taldng four pre- viously available shows filmed in London, Budapest, Rio de Janeiro and Los Angeles and webcasting them as-live. Fans registered for a fully designed "virtual ticket" to obtain the links and the shows were made available for a few hours, spread over 10 days, with images and set lists following in the news section to increase the feeling of authenticity. By the end of the virtual tour, 50,000 additional fans had signed up to the website's database. Outside Line has continued to introduce groundbreaking initiatives such as the Bootleg- ging The Bootleggers project, which was intro- duced in 2004. "Queen are one of the most boot- legged bands ever," says Weymouth, "and the band can't stand bootleggers, because they hate to see their fans getting ripped off." Officiai band archivist Greg Brooks asked three Queen boot- leg experts to help select the 100 best bootleg albums in terras of sound quality and material. These are now being made available for down- load as part of an ongoing sériés for just £5, with ail profits going to the Mercury Phoenix TVust. "They've priced the bootlegs really well," observes Ben Drury, MD of 7 Digital, who mn 

Queen Online's digital download store. "If you were at the Queen concert in Sapporo, Japan, in 1976 and suddenly you can buy it for a fiver - it's a good deal, isn'tit?" For the tirae being however. the bootlegging The Bootleggers project has been temporarily suspended, as a new initiative, the Live And Per- sonal download sériés, is unveiled. This has seen songs from every concert on this year's tour, selected and mixed by Justin Shirley-Smith, made available for download the day after the show took place, enabling fans to compile their own live album at 99p a track. A limited-edition live album package and booklet was also made available, along with an artworked blank CD. This CD cost £5, with profits going to the Mer- cury Phoenix Trust. "That's something we've always wanted to do and it worked unbelievably well," says Weymouth. "The fans went craxy for it and the tracks just flew out every night." By the end of the dates, more than 71,000 tracks had been sold, as well as 6,000 CDs, which made more than £25,000 for the Mercury Phoenix Trust. "The band and management, along with EMI of course, have been very proactive with technolo- gy," says Drury. "They've been able to pioneer things like this and they also understand they've got such a strong fanbase distributed around the world who tend to be quite online-sawy. We've seen a lot of sales in Japan, Germany, USA, Brazil - ail over the place." Although the Return Of The Champions live album was released by EMI in more conven- tional style towards the end of the tour, Tony 

With digital média, there are new products that you can bring to marketall thetime Tony Wadswortii, 

Wadsworth, chairman and CEO, EMI Music, UK & Ireland, sees no conflict with the down- loads that preceded it. "It's showing that with digital média, there are new products that you can bring to market ail the tirae," he says. "I think that excited the band and it excites us, so it was something we were really happy to do with them." There are currently no plans for Queen & Paul Rodgers to record new material together, but the band will be looking to release highlights from the vast archives of recordings with Freddie Mercury. Apparently there are some 4,000 tapes 
"We're uncovering ail sorts of video gems on old formats that will hopefully emerge on DVD some time soon," says, Simon Lupton. 

from your friends at Eagle Vision 
Worldwide télévision distributors for Queen & EMI 

THE MAKING OF A NIGHT AT THE OPERA: CLASSIC ALBUMS 
An Isis Production for BBC and Eagl© Rock Entsrtainmant Broadcasting BBC 2, December 2005 

Also broad , Austraiia, Japan, 
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following day. the remaining 1995: Made In UK album charts. oîuSSPriSed 1998: Queen's CD 
ÏÏtrffflT-n» Mercury Uiat were Tire eYe, is of ill health, Freddie 

is suffeiing from 

Stars of today rally round Queen's AIDS-fighting Trust 

Charity bonis bright 

in Freddie's memory 
Queen have been linked to a number of charitable projects - most famously through their appear- ance at 1985's Live Aid. But, following Freddie Mercury's untimely death, it is not surprising that the two charities they are most personally involved with focus on the fight against HIV/AIDS. Indeed, it was in November 1991 that the band's remaining raembers and manager Jim Beach launched the Mercury Phoenix Trust - a charity specifically directed to raise funds and awareness about AIDS in the late singer's memory. It was officially launched through the Freddie Mercury Tribute Concert for AIDS Awareness at London's Wembley Stadium on April 20 1992. Alongside Brian May, Roger Taylor and John Deacon, the event featured a broad spectrum of artists, from Metallica and Guns N'Roses through to George Michael and Lisa Stansfield. It was also televised across 13 satellite links, including the first such connection to South Africa, Since then, a range of initiatives have continued to raise ftmds for the trust. These included the Five Live EP (1993), culled from performances 

featuring George Michael and Lisa Stansfield at tire 1992 event; the 1995 Queen album Made In Heaven; national street collections; We Will Rock You charity galas; and, most recently, the pro- ceeds from a slring of Queen bootlegs which were charitable made available on wwtv.queenonline.com BrianMav" In its 13 years of existence, the Mercury SUpp0rting Phoenix Trust has donated more than £8m to Nelson Mani organisations fightdng AIDS worldwide. In addi- ^6M fund tion, the proceeds from the re-release of Bohemi- cape Town, an Rhapsody in 1992 were donated to The Ter- Novcmbei- zi ence Higgins Trust. It was hardly surprising, therefore, that former South African Président Nelson Mandela should contact Brian May and Roger Taylor when he was setting up his 46664 charity, an organisation that 
HIV/AIDS pandémie and raise funds to both assist prévention of the spread of the disease and offer support to its victims in Southern Africa. Along with Bono and the Eurythmies' Dave Stew- art, May and Taylor became founding artists of 46664 and participated in its inaugural concert in 

i 
Cape Town in 2003. The show reached a broad- cast audience of 2bn people. The pair have continued to support the charity's work, most notably by debuting Queen's new col- laboration with Paul Rodgers at a 46664 concert in Fancourt, South Africa, in March of this year, this time appearing alongside Annie Lennox and 

46664s Tim Massey says that the band's popu- larity and high profile has been of tremendous assistance. "Queen are loved worldwide," he déclarés. "Its very very helpful to have a band like that, who are so influential and who so many young people look up to, especially when you're approaching new artists to peribrm. I remember Katie Melua couldn't believe that she could per- form with Queen and the same happened with Anastacia. It's a tremendous help to us to have bands of their stature supporting 46664." 

Like ail great opéras, 

this one will just 

run and run. 

Best vvishes from Lee & Thompson. Lawyers by royal appointment for thirty years. 

Lee^Thompson 
SOLfCITORS 

Greengarden House 15-22 St. Christopber's Place, London WlU 1NL Tel. 020 7935 4665 Fax. 020 7563 4949 mail@leeandthompson.com www.leeandthompson.com 
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Replicas of Brian May's Spécial Red guitar is music to fans' ears 

The ultimate guitar 
On Jvme 3 2002, the concert to commemorate the Queen's Golden Jubilee opened in majestic fashion with the iconic image of Brian May sil- houetted against the sky, performing the nation- al anthem on his home-made custom guitar ftom the roof of Buckingham Palace. When he was painstakingly constructing the Spécial Red guitar some 40 years previously, surely he could never have imagined that one day he'd he per- forming on it by royal appointment. Indeed, the instrument had somewhat idyosyncratic DIY origins. The teenage May built his first guitar out of scrap materials with the assistance of his father Harold over an 18- month period in 1962 and 1963. The wood for the central section of the body was taken from an oak table, while the neck was carved out of a former fireplace, with motorbike valve springs controlling the tension of the strings. Brian's mother contributed pearl buttons to decorate the fretboard and a knitting needle for a vibra- 

Although May has since acquired a varied col- lection of guitars, the Spécial Red remains his favourite and is pivotai to the band's Sound. However, its one-off nature also meant that, for a long time, fans were unable to purchase a Brian May signature guitar. 

m 

There's never been anythinq liue Brian s guitar In 1984, US guitar manufacturers Guild pro- duced the first officiai Spécial Red replica. Though using more conventional materials 

than the original, the complexities of produc- tion resulted in a particularly expensive model. However, at the start of the Millennium, Barry Moorhouse, MD of guitar manufacturer House Music approached May with a plan to manufac- ture a more affordable instrument in the Far East. With the guitarist's co-operation, the first Burns Brian May signature guitars were shipped in autumn 2001 at the more affordable price of £499 and proved an instant success. Within 12 months, Guitarist magazine named it "guitar of the year" and demand remained high around the world, helped in part by the international success of the musical We Will Rock You. "Subsequently, the Brian May signature guitar has become standard requisite for We Will Rock You," explains Moorhouse. "They use about 10 of them in that show, because, obviously, it's a good start in replicating the Queen sound." The relationship between May and House Music is set to continue for the foreseeable future. Before Christmas, they will launch Mini Mays, a smaller version for use while travelling or for children. A Brian May acoustic guitar is also in development, as are plans to produce a range of accessories and a bass guitar. "In 50 years, there's never been anything like Brian's guitar," enthuses Moorhouse. "The vast majority of signature sériés guitars are stockline models which are played by successful artists and then released as a spécial with a few minor modifications. There are very few examples where the artist has conceptualised and assem- bled a guitar and even fewer examples of that then becoming a fiill production model." 

| INC. m BOSS CENTRE b THE flCOBSTIG CENTRE | 
The UK's Lettding Specialist Guitar Store 

on the Edge of the Square Mile 
in the City of London... 
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BRUNE STREET LONDON El 7NH • 020 7247 7847 www.acousticcentre.com • www.basscentre.com 
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