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In this week's issue: Farrow marks 30 years in music; 
Music Mail: the first 10 years Plus: the charts in full 
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The Début Album 
IN DREAMS 
Released 5th December 
TV 
2005 
C4 Richard and Judy 
ITV1 GMTV 
CBBC XChange 
BBC South East Today 
Meridian TV 
2006 
BBC1 Celebrate Oliver 
BBC1 Sound of Musicale 
BBC1 One Life 
BBC1 Blue Peter 
RADIO 
Major Classic FM support (radio, TV and online) 

including Album of the Week 
BBC Wales spécial supporting Katie Melua 

for national network 
Extensive régional coverage 
PRESS 
Mail on Sunday 
Daily Mirror 
Sunday Express Weekend 
The Times 
Saturday Telegraph 
Hello 
The Sun 
Daily Express 
Sunday Telegraph 
The Independent 
Classic FM Magazine 
Radio Times 
MARKETING 
National TV advertising campaign 

from Sunday 4 December 
National Radio advertising 

on Classic FM and Saga 
Print advertising including Mail on Sunday, 

Classic FM Magazine and Saga 
Outdoor campaign from 

21 November - 23 December 

josephmcmanners.com 
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TV talent show winner set for release four days before Christmas in bid to top festive chart 

X Factor: ifs Xmas time 
high-grofile single to not be issued dumping the units featuring the would be possible," he says. "It week is going to be massive and 

HttÉdlli^V 'V^rTnglTwill be the second ftisTh^ s^^But if h's 

ner of The X Factor in time for the 
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Unîversal dials in 
to Vodafone deal 
Plans tocreate a single standard for digital rights 
management move a step 
doser as Universal inks 
mobile link-up p3 
Licensed and 
on the bîll 
Early indications suggestthe 
Licensing Act, which cornes 
into force this week, will 
allow more venues to 
stage mùsic p6 
New phase for 
Kiwi talent 
To support the Phase Five CD 
with this issue, Music Week 
looks at the freshwaveof 
New Zealand acts 
hitting the UK p9 
For the latest news 

Weller hears call astnngofsuccessh.lsoloalbums artists"hc Wb^gTgtaking^ëatlbbey 35ît happenS,log 00 lO 
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© What is concernincj, however, is the 
"public inquiry" which coule! teecl ofrthe 
négative vibes.' - Editorial, p8 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweekoom 

Your guide to the latest news from the music industry 
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Sales up 8% 
at Vivendi • An increase in revenues at Univorsal Music Group helped Vivendi Universal record an 8% hike in Consolidated sales for the first nine months of the year at €14.0m (€12.8m in 2004). UMG posted revenues up 5% to €3,2m for the year to September 30 from €3.1m for the same period iast year. Earnings from opérations within the music division were also more than double the previous year at €213m (€95m). 9 Sony BMG in the US lias recalied ail of the CDs that contain its controversial anti-piracy software. The Company said in a statement that it was instituting a programme that would allow consumers to exchange any CD with the software for the same CD without copy protection. Big Question p8 ® V2 North America is close to being acquired by Sheridan Square Entertainment in a deal allegedly wortl) $15m (£8.69m), according to reports in the US. • The Forum of Private Business (FPB) lias presented a dossier to the Treasury as part of its campaign 

Welcome to the Music Week poli. To vote, simply visit our website at musicweek.com and click on the poil link. 
niis week we ask: As labels line-up their contenders for Christmas number one, has the Christmas number one lost its magie? 

Last week, we asked; She has many challengers, but can Madonna still lay claim to the title Queen Of Pop? 

• Academy Music Group has appointed a new group opérations manager as well as a new général manager for its Birmingham venue. Richard Maides, the former général manager of Carling Academy 

loophole which i by retailers. The loophole allows retailers to sell goods, including CDs, under the value of £18 free of VAT 

Williams will take part in an Aim- backed Big Wednesday being abused networking event at Kettners le Bar in London's Soho on 30, aiming to encourage indie labels 

for million sales includino Kaiser 
©UBC Media has w with 17 radio stations acquired by Emap from Scottish Radio Holdings to take its syndicated Entertainment 

ry is being asked • The music i to support a r Poverty History in which fans will be sent Christmas cards to sign and send toTonyF' ' 

MTV heads to 
Copenhagen 

falling, say; ® HMV is 175,000 sales in a year it for its relaunched Classics range. The retailer has already sold more than 100,000 units of the sériés, which is drawn from EMI's répertoire. « EMI stays silent on Warner 

MTV Europe Music Awards are to take place in Copenhagen on |s November 9 next year. The news was announced last Thursday by MTV le Networks International editor-in- itself chief Brent Hansen, alongside the mayor of Copenhagen Lars Enberg, Danish minister of culture Brian Mikkelsen and Copenhagen City Hall mayor of culture Martin Geertsen. 

Executive makes 
Sanctuary switch • Sanctuary Group executive chairman Andy Taylor is moving to a new senior rôle within the group to 
executive chairman. The me Taylor to co the group's ne 

Whîtfield sale 
raises £0.5m • Almost ail of the equipment from the now-defunct Whitfield Street Studios that went under the hammer 
than £500,000. An auction room was set up in Studio X where more than 200 buyers assembled. A further 300 people from around the world were registered to bid online. O Universal strikes Vodafone deal. p3 

the date, which will feature a headline performance from Kaiser Chiefs and support from Hard-Fi, Maximo Park, Editons and The Dead 60's, sold out in five minutes of going 
• Kerrang! has launched what is believed to be the first podeast by a music magazine, with a new show À , 

id Play It Again Sam co-chairman Michel Lambot, or of digital 

open an office in San Antonio, Texas, to increase its profile in the US. The company has recruited Francessca 
& Paul Connolly is promoted. p5 

North EasL The group has outlined a number of on- and off-air initiatives involving local bands which its proposed station The Arrow will implement if its bid is successful. • BMG Music Publishing is to launch a bespoke music sourcing service for TV advertisers seeking unusual cover versions of familiar 'js* The ReiTunes servi 

• Sony/ATV Music Publishing UK has completed the signing of Cobhams Asuquo, the acclaimed 24-year-old Nigérian producer who has been attracting int 
partofadealwi Elias and Question M; Q BMG Music Publishing International has signed songwriter agreements with Swedish-based writer/producers Per Magnusson, ;i. The trio wrote much provided by the company's dedicated of II Divo's new album, Ancora, and brands and agencies consultancy BMG Synctank, has already sourced a Zappa-like version of a Britney Spears hit. O IXtra is to air an interactive drama project over Christmas in collaboration with the Théâtre Royal Stratford East and BBC Interactive Drama. Meanwhile, sister station Radio One is to broadeast the second annual Gilles Peterson awards over o nights in December. 

ve penned hits for Westlife. • Warner Music has become the third major label to license content to mobile network 3 following deals already stmck with EMI and Sony BMG. Warner will supply full-length audio and video tracks to 3. 6» Chrysalis Music has signed Worldwide publishing deals with songwriter Nina Woodford and Liverpool band The Dead ôO's. S MasterCard has extended its • MTV has cancclled its 2005 Latin partnership with the Brits an American Video Music Awards continue to sponsor the event tor a due to the threat of Hurricane further two years. Wilma. The awards were originally ® Warner Music has signed an due to take place at the Xcaret park, agreement with US-based download 
Playa del Carmen, on Oct 20, then maior labels are now sioned un moved forward to October 19, then postponed. However, the broadeaster 
• GCap M; ia préparés to reveal 

• Xfm's Winter Wonderland si at London's Brixton Academy on December 11 has be fastest-selling gig to date. Tickets for 

O A free weekly dance music magazine for London is launching today (Monday). One Week To Live will be distributed in more than 200 outlets across the capital, including music, fashion and technology stores, as well as bars and music venues. • The UK Music Hall of Famé 
home, pQ ♦ Napster has launched a raunchy viral marketing campaign to promote its digital subscription service. 

i service provided by Napster er Shawn Fanning. Warner : content will be distributed Î ail online retail outlets irted by Snocap. 

Farrow & Music 
Mali specials 
• This week's issue of Music Week includes a célébration of Gary Farrow's 30 years in the music business, as well as a brochure marking 10 years of The Music Mail. 



News 

Licensing deal with mobile giant brings digital rights protection standard a step doser 

Universal opls for Vodafone solution 
involvement of Universal Music Group International chairman and CEO Lucian Grainge and Voda- fone global terminal and consume Attempts to croate a single digital ■ Sony BMG in the US was forci 

embracingthc widely-backed Open launched an investigation int Mobile Alliance's (OMA) version DRM (see below) one DRM System for the first time. ■ T-Mobile unveiled plans to 

Microsoft, RealPand SDC in a bid to 

Digital rights management: public inquiry is launched 

issue so "Maybe a public inquiry is a little little heavy-handed and it migbt just be 
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Study highlights issue as BRI asks consumer groups for help in pnjacy fight 

File-sharing déclinés in UK 

but stays steady in Europe 
City eyes 
GCap plans 
thisweek 
GCap Media is under pressure to pull a rabbit out of the bat Ibis Thursday, when il will reveal long- 
City audience which bas become increasingly disconsolate about the radio giant. The announcement mil follow 
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How file-sharing has developed in Europe 
by Ben Cardew New research suggests illégal file- sharing in the UK and Germany has fallen over the past three years, te the fact that the practice has remained largely unchecked cross Europe as a whole. The findings firom Jupiter tesearch indicate that file-sharing a the UK has decreased from 16% of internet usersin2002toll%in 15, while the dropped froi 

younger génération spuming botli CDs and légal downloads. "You have got this young génération brought up on a diet of immedi- ately available free music," he says. "The challenge is to move this on 
The research cornes as the 1 EPI announced its latest wave of légal 

the world launched against large- scale uploaders, including 65 new the UK. BPI executive Peter Jamieson has sent letters to National Consumer Council chief executive Ed Mayo 

.d for one of the group's a month, amou stations, Capital 95.8FM, pie. In 2005, de 
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® Touting hurts business, and 
we need to work together to 
protect the public from harm' 
- Viewpoint, pl2 

Hall Of Famé hunts for home after TV success 
)l< Music Hall Of Famé organisers are now on the hunt for a permanent home for a muséum 

last year's inaugural eveirt But, overall, Gerrie was hugely pleased with this year's event "It 
on paper likeit was shapingupto be a heli of a night, but it 
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Of The Stone Age says. "I made a hit record in 
als to keep hold of the 15 years smce thcn 1 have corne 

EMIremains 
tight-lipped 
overmerger 

keenness to re-engagc Warner in 

witifbmh%W^y andeBMG0!n earlier joint venture attempts, 

matter, but his remarks only add fuel to the rumour mill, since he did not dismiss the idea ont ofhand. 

30, whieh saw revenues upP5.S% to 
bySfi" t^e^^Tedbythf 

Depeche Mode and Kate Bush included in the next six months, Nicoli adds, "The outlook for the 



Broadcasters to join management at new studio set-up 

Radio Two move puts 

team under one roof 

BBCla^gcs^i^Wel^n ^è^newly furnished Radio 

S 
TEDDY THOMPSON 
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New Licensing Act will allow more 
bars and clubs to stage live music 

Gigsgetboost 

frani new act 
"Live ™d
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"fltbe ableto'stage^ve musîcby nftyeSoL the end ofthisyear than was previ- from local residents, the local 

the6 oîdS pS)lic entertainment introduction. However, he does 

:o the findings of the et 

151,000 been "I lof of common sense 
Although the LMF h^yet to con- Foran' ha^ expr^sed "concem" at 

et of the new law - Mon will 

the UK will shortly be geared up to glad tfhtve hld^f change from stage some kind of music enter- the previous lumpy and old fash- 
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CONGRATULATIONS, 
"RECORDING ARTIST OF THE YEAR" V«IETY CLU 

Mil II 
SUNDAY 13TH NOVEMBER 2005 

"Piece By Piece" her second #1 album is now double Platinum 
and remains top 20,8 weeks after release 
Current and forthcoming TV indudes; 
Children In Need, Movie Music Mania, Top Of The Pops, 
GMTV, Des & Mel, Parkinson, 
2 Ronnies Christmas Sketch Book 

1 New single "1 Cried For You" / ''Just Like I 
'A'lisîed on Radio 2 
Substantiel TV campaign continues 
"Piece By Piece" number 2 in Européen Charts 
(UK _1, Holland J, NorwayJ, Denmar^, 
Europe_2, lreland_2, lceland_2, 
Germany_5/ South Africa_8/ Sweden_9) 

JANUARY 2006 
FRI20 ABERDEEN P&JARENA 

EDINBURGH PLAYHOUSE fl NEWCASTLE METRO RADIO MENA 
TUE 2- HARROGATE INTERNATIONAL CENTRE 

SHEFFIELD HALLAM FM ARENA 
MANCHESTER MENARENA 

SUN 2 CAMBRIDGE CORN EXCHANGE 
NOHINGHAM ARENA 

BIRMINGHAM NIA ACADEMY 
FEBRUARY 2006 LONDON APOLLO HAMMERSMITH | 

CAROIFF INTERNATIONAL ARENA 
BR1GHTON CENTRE ARENA 

BOURNEMOUTH INTERNATIONAL CENTRE 
THij GLASGOW SECC 
FRI 10 DUBLIN STAD1UM MON 13 BELFAST WATERFRONT 
TUES M BELFAST WATERFRONT 

THANKS FROM ALL AT DRAMATICO TO PINNACLE DISTRIBUTION, REPUBLIC MEDIA, 
FLEMING CONNOLLY LANDER (FCL), TERRIE DOHERTY, AMANDA BEEL AND MARSHALL ARTS. 

DRAMATICO 
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John Russell highlights key Kiwi successes over the past few 
years and reports on a Government-led initiative, which aims 
to plug home-grown talent in international territories 

Tide turns in 

favour of New 

Zealand talent 

■M 

Features are edited by Adam Wcbb 
The past three years have been one of the most fruitful periods for local music from New Zealand. The market has seen the emergence of a string of new acts, from a variety of backgrounds. The most successful Kiwi band in New Zealand in the current calendar year achieved that accolade without any of the usual music business trappings. Fat Freddy's Drop, a seven-piece dub-techno- soul-funk outfit from Wellington, New Zealand's capital city, did no marketing or promotion to speak of, nor did they invest in print ads, radio spots, TV time or street posters. The light-knit ensemble granted very few interviews when their début album was released - and even then, they would often not bother to mention the record in question. None of that stopped their Based On A TVue Story album - issued on the band's own label, The Drop - from going straight to number one in the New Zealand albums sales chart, the first independent release to do so since a "jazzercise" record in 1981. Based On A True Story has now achieved three-times platinum status (in excess of45,000 copies) and last month picked up the album of the year award at the Recording Industry Associ- ation of New Zealand's annual ceremony. The band also took home trophies for best group, best roots album and the coveted People's Choice award. Overseas, they have picked up support from the likes of Gilles Peterson, Charlie Gillett and Laurent Gamier. But even if Fat Freddy's Drop have provided the New Zealand music industry's most-talked about épisode of 2005, there have been many other outstanding achievements. Three brothers - Jon (21), Peter (19) and Dann (17) Hume - from the small rural town of Feilding (popula- tion, 12,000) have already been widely tipped for international success thanks to the patron- age of the man who signed Madonna. The band, named Everraore, were recently signed to Sire Records by label founder Seyraour Stein after their début release Dreams reached gold status at home, three-times platinum in Australia, and camed the trio five nominations at the Australien Recording Industry Associa- tion's awards show, including album of the year. In turn, another young band creating a buzz at home and abroad are The Checks, named break- through artist of the year at the RIANZ Music Awards. First introduced to UK audiences in May, when they joined Nine Black Alps, The Cribs and Maximo Park on the NME New Music Tour, The Checks have since inked a deal with UK label Full Time Hobby. Their début single What You Heard was afforded the "hottest record in the world" slot on Zane Lowe's Radio One show earlier this year. A host of other groups are making moves in their homeland and internationally in 2005, including Zane Lowe's own outfit Breaks Co-op, who notched up double-platinum sales in New Zealand; drum & bass duo Concord Dawn, whose three albums have earned them numerous 12-inch releases via UK labels such as Metal- headz, Timeless and Renegade Hardware; and Salmonella Dub, who, on the back of their sixth album One Drop East, completed their fifth UK tour in October. Plenty of familiar names are also finding sus- tained success. London-based Hayley Westenra followed up Worldwide sales of 2m copies of her début recording Pure (UCJ) with the New Zealand number one album Odyssey, which has currently sold double-platinum in her native land. Pure also made UK chart history as the fastest-selling début classical album of all-time, debuting inside the Top 10 and at number one on the classical chart. Having shared stages with 



Luciano Pavarotti, José Carrera and Andréa Bocelli, Westenra's next significant live excursion is a 14~date North American tour supporting II DivoinJanuary. And, later this month will see the retum of Bic Runga, who releases her third Sony BMG album, Birds, on Noveraber 28. Featoring one Neil Finn on the ivories, Runga's first two recordings, 1997's Drive and 2002's Beautifal Collision bave sold a combined 17-times platinum in New Zealand and 250,000 copies overseas. The success of such homegrown artists bas been driven by a highly supportive média net- work. Ten times more local music is currently being played on New Zealand radio than a decade ago (21% to 22%, compared to 2% in the early/mid-Nineties), more New Zealanders are buying music made by their fellow counttymen, and local musicians now command more than 20% of a domestic music market, currently worth .$NZl90m. This is a significant increase from the early Nineties, when the figure was nearer 5%. Another factor in such growth has been a col- lective effort on the part of the record compa- nies - both major and indie - to invest more money in local artists; a radio industry that has been revitalised by younger programmées (and who don't share the Kiwi "cultural cringe" of their older counterparts); and, most important- ly, the musicians themselves, who work hard at getting their music played on the radio. Equally, a huge rôle has been played by a pro-active Labour Government, which took office in 1999, and whose leader is also the Minister for Arts, Culture and Héritage. While a previous National Party Prime Minis- ter once famously asked Neil Finn, "And you are?" Helen Clark is on first-name terms with most of New Zealand's leading musicians, and is a regular on the guestlist at many music industry fimetions. In the past five years, the Labour-led Govern- ment has established two organisations which have developed numerous initiatives to fiirther the promotion of New Zealand music at home and inlemationally. Worldng in tandem, these are the New Zealand Music Industry Commis- sion and the économie development agency NZ Trade & Enterprise. But they are not the only organisations operat- ing in this area. Easily the most visible, and arguably the most influential govemment agency involved in local arts and culture, is NZ On Air. Founded in 1989, the majority of NZ On Air's business involves funding locally-produced télé- vision shows and public radio services, but the organisation also sports a dedicated branch focused solely on getting New Zealand music played on commercial radio. NZ On Air's music budget is approximately $NZ5m per annum, just 5% ofthe overall broad- casting spend. These dollars are soaked up by recording grants, video funding (approximately 160 clips per year) and numerous promotional activities and radio initiatives. Since 1989, tbe organisation's music programme has gone through four phases of expansion and évolution. Phase one involved funding video clips and syn- dicated radio shows. The second phase, in 1993, involved producing sampler dises featuring local artists to entice commercial radio programmers to playlist Kiwi music. In 1997, the third phase saw an independent radio plugger hired to pro- mote local music directly to the commercial radio networks. And the year after Labour entered parliament in 1999, the fourth phase kicked in. With their coffers boosted by 50% to $NZ4m, NZ On Air hired more radio pluggers, provided more fund- ing for music télévision, developed an album recording/marketing scheme in conjunction 

with the record companies and launched a début artist recording initiative. The latter two schemes were designed to deliver "radio hits" on the commercial networks, an objective that has already easily been surpassed: over the past five years, the Phase Four album project has achieved a 90% strike-rate, while 95% of singles recorded under the new artist initiative featured on the NZ Airplay Chart. With the New Zealand music landscape in such a healthy position, eaxlier this year both NZ On Air and the New Zealand Music Indus- try Commission decided the time was right to roll out these initiatives overseas and raise the country's profile abroad. Traditionally, NZ artists have found it difficult to break into inter- national markets and, in the past 20 years, just three have achieved what could be considered significant international success: Crowded House, OMC and Hayley Westenra. Hoping to build on this, a government-funded report, issued in July 2004, proposed measures on how to produce a major international artist from New Zealand on an annual basis by the end of a 10-year development period. The New Zealand Music Industry Commis- sion is currently in the process of refining the long-term strategy proposai developed by NZ Trade & Enterprise under the banner "Creating Heat", while NZ On Air has also launched its Phase Five plan. According to the NZ On Air's statement of intent, the aim of this latest phase is to, "raise the profile of New Zealand music in the international média so as to excite more interest in New Zealand music, stimulate more invest- ment in New Zealand music and generate more radio hits." 
Loft to right 

should hclp builU 

The most 
visible, and arguably the most influential 
government agency involved in local arts and culture in New Zealand, is NZ On Air 

Over the remainder of2005 and into 2006, NZ On Air will be implementing this strategy in the UK, the US and Canada with a five-point plan: to produce music samplers for overseas distribu- tion; to build international radio and média net- works; to profile New Zealand music in key inter- national trade publications; to contact international radio pluggers in each territory to promote New Zealand music; and to produce radio shows showeasing New Zealand for inter- national syndication. One of the results of this initiative is the 19- track CD accompanying this week's Music Week (see détails, pli), which features up-and-coming acts such as Pluto, Goodnight Nurse, Savage, Shocking Pinks, Ghostplane, Anika Moa, Carly Binding and The Brunettes, among others. A handful of critics have argued that such schemes encourage musicians to rely on state- sponsored grants to progress their careers, but even NZ On Air's most ardent sceptics have accepted the $NZ200,000 in funding so far. And, while it would be preposterous to suggest that government-funded agencies are wholly responsible for New Zealand music's voice break- ing through in recent years, it would be disingen- uous to deny that the state has provided a nurtur- ing environment for the music to prosper. Of course, the true champions are the artists themselves, especially the likes of Fat Freddy's Drop, whose music wholly embodies their coun- try of origin. And, with the New Zealand music industry currently in such good shape, the next step seems obvious. Make no mistake, this tiny island of four million people has a sound and a vision of its very own - the difficult task now is to guide it over yonder. 



1 Music Week in association 
with New Zealand On Air 

Fresh sounds f rom the 

other sïde of the globe 

The CD featured in Music l/l/ee/<rtoday showcases the best of New Zealand's breaking talent, 
most of which will be totally new to British ears. Stuart Clarke offers a track-by-track guide 
New Zealand lias long been a haven to a broad range of musical talent and, with the assistance of govemment-funded organisation NZ On Air, local artists have their best chance in years of reaching ont to a global audience. NZ On Air has played a crucial rôle over the past few years injecting much-needed cash into the creative sector which, from an artist's perspective, has resulted in much- needed assistance with finding tour support, funding music videos and a means to access other markets. 
L Pluto - Long White Cross From album Pipeline UnderThe Océan, this track shows off a moody harmonie guitar band at the top of their game, with some inventive flourishes. Contact Grant Hislop: manager. gfant@plutoband.com. Tel: +64 21483 524. Website: www.pluto.neLnz 2. Goodnight Nurse - Our Song The latest single from début album Always & Never, this track is on high rotation at radio and TV throughout New Zealand, confirming Goodnight Nurse as the country's latest rock prodigies. Contact; Ashley Page, A&R manager. ashley@fmrecords.co.nz. Tel: +64 21555 238 
3. Savage Feat Alton - Moonshine A hip hop artist with a growing réputation, this is Savage's second single which debuted on the R1ANZ chart at number one and remained at the top spot for seven weeks. It made its Auslralian chart début at number nine. Contact: Andy Murnane, Dawn Raid Entertainment ydna@dawnraid.co.nz. Tel: +64 275 317 598. Website; www.dawnraid.co.nz 4. The Brunettes - Polyester Meets Acetate Cute indie pop from this rétro duo and their waxing and waning crew of lo-fi instrumentalists. The Brunettes recently toured the US with The Shins. Contact Melinda Otykan. departmentoftouring@gmail.com, Tel; +44 7717 05 3438. Website: 
5. Die! Die! Die! - Shyness Will Cet You Nowliere Banging, intelligent rock from a band who made their live début album in Britain and America earlier this year and recently signed with Australian indie label OK! Relax. Tltink Bloc Party with more edge. Contact: Andrew Wilson. 

Tel: +64 27 304 5814. Website; www.diediedie.net 6. Ghostplane - High Sierra An alluring maie vs female lead gives a heart-warming edge to this indie pop tune, which works its charm on a first listen. Contact; Ben Howe, Arch Hill Recordings. ben@archill.co.nz. Tel: +64 21340 772. Website: www.ghostplane.com 7. Breaks Co-Op - Duet The irrépressible Zane Lowe proves his abilities are not restricted to introducing the next big thing, he just might be in with a chance himself. This track from his Parlophone début is an organic. chillcd-out pop song. Contact Paul McKessar, manager. paul@crsmanagemenLco.nz. Tel: +64 21225 6665. Website:  u""' 8. upsnop - "U     r  =' . No Ordinary Thing is lifted from Opshops début album and showcases a band with much commercial appeal. A simple piano and guitar backdrop provides the backbone to this hooky tune. Contact: Tracy Magan, Siren Records, hacj^iren-records.com. Tel: +64 9 360 2274. Website: www.opshopmiisic.com. 9. betchadupa - My Army Of Birds & Gulls For the uninitiated, this is a Bne introduction to the talents of this uber- talented New Zealand group, who are led by 

Liam Finn, son of Neil (Crowded House). The band are in the UK this month and are arguably one of New Zealand's top live acts. Contact Brent Eccles, Liberation Music. brent@liberation.co.nz. Tel: +64 9 377 4454. Website: www.betchadupa.com 10. P Money - We (Dem Ni99az) This is a slick, tough-edged track from hip hop DJ and producer P Money. who could prove a tangible talent on the world stage. Contact Callum August callum@dirty.co.nz. Tel: +64 21509 808. Website: www.pmoneymusic.com 11. Anika Moa - In The Moming Moa has already enjoyed multi-platinum album success in her home counlry and, given the right platform, her acoustic, émotion charged pop songs stand a strong chance of propelling her international career. Contact Matt Headland, Warner Music. matLheadland@wamermusic.com, Tel: +64 9 3614841. Website; www.anikamoa.com. 12. Carly Binding - So Radiate A clever sync would be just the ticket to take Binding's uplempo guitar-driven pop songs beyond the New Zealand border. This. the first single from her second album, promises big things. Contact Teresa Patterson, manager. teresa@crsmanagemenLco.nz- Tel: +64 9 361 3967 Website: www.carlybinding.com 

13. Minuit - Exccpt You One of their current album's most innovative tunes, Minuit deliver dirty, electronic pop that owes much to the influence of acts such as Sneaker Pimps. Contact Mark Kneebone, Tardus Music, mark@tardusmusic.co.nz. Tel:+64 9 360 027a Website: www.minuitco.nz 14. Scribe - Not Many (The Remix!) Scribe has enjoyed much cross-over success in his home country, even finding mainstream radio support in neighbouring Australia where he enjoys a cuit status. Catchy hip-hop with a palatable attitude. Contact Teresa Patterson, manager. teresa@crsmanagementco.nz. Tel: +64 9 361 3967 Website: www.scribescribe.com 15. the Shocking Pinks - Second Hand Girl The Shocking Pinks pen cool indie-pop tunes with a chatming DIY feel. Primed for a niche market, if they were to devote time in the UK they could attract a solid live following. Contact; Ashley Page, A&R manager. ashley@fmrecords.co,nz. Tel: +64 21555 238. Website: www.theshockingpinks.com. 16. Nesian Mystik - What's Next? Following the triple-platinum success of 2002's Polyunsaturated, Nesian Mystick once again bring together Maori, Tongan, Samoan and Cook Island ancestry into the tmx to great effect on this catchy hip-hop track. Contact Dean Godward, Bounce Records. dean@bouncerecords.com. Tel:+64 21615 882. Website: www.bouncerecords.co.nz. 17. Tha Feelstyle - Su'Amalie This cool, funky hip-hop track has international appeal. Contact Malcolm Black. Heart Music. malcolm@heartmusic,co.nz. Tel: +64 9 817 4627 Website: www.houseoftoanga.com. 18. Goldenhorse - Rim Run Run Kireten Morelle's vocal is swectly intoxicating on this punk-tinged rock track with the band hitting the right mix of atmosphère, texture and melody. Contact: Michael Keating, manager. michael@goldenhorse.co.nz. Tel:+44 788 779 0417 Website; www.goldenhorse.co.nz. 19. The Bleeders - Nightmares Thken from their fortheoming album, Nightmares is erao-rock which should find a niche market in the UK. Contact Paul McKessar, manager. 



As UK pariiament launches inquiry into digital security, US gaffe could have lingering dfects 

DRM probe should not be ignored 

EDITORIAL 

Martin Talbot. edi CMP Informatioa First Floor, Ludgate House, 245 Blackfriars Ro London SE19UR 

Security for music bas always been important. And it becomes ever more so, as the technology to copy, share and illicitly distribute music becomes so much more widespread and user friendly. Last week was a mixed week for securing music into the future, though. Sony BMG's problems in the US, recalling 52 difièrent album titles, numbering poten- tially millions of units, represent possibly tire biggest own goal we have yet seen in the chequered history of copy protection - and that is saying something. I struggle to recall anything to compare. A batch of the corroding CDs caused a problem in the early Nineties, but the music industry lias been remarkably ffee of product recalls. Anyone who has reviewed the many blogs and con- sumer sites commenting from the American market will be aware of the damage to consumer confidence. It is not overstating the case to suggest that the cock-up may have seriously damaged the industry's ability to apply copy protection technologies in the future. It is, ffankly, a nightmare. But it is, thankfully, limit- ed to North America and should have little or no direct impact on the UK - unless you operate in imports from the other side of the pond, I guess. 

Wlrat is concemmg, however, is the parliamentary public inquiry into DRM, which was announced last week and could well feed off the négative vibes. It is an inquiry which won't have the far-reaching impact of the damaging National Héritage Committee investigation of a decade ago. But those who dismiss tire probe too quickly should be waiy - it is amazing how quickly a rolling snowball can grow out of control. And copy protection and DRM has plenty of juice for média and politicians looking to engage with a con- sumer-driven society like ours, especially coupled with lingering coverage of the Sony BMG cock-up. 
Endemol's UK Music Hall Of Famé arrived for the sec- ond time last week and it was not exactly perfect. Ally Pally is a long way for most in the music business and the line-up was not as impressive as last year. But the TV show works well. The Brits could cer- tainly leain something from a format which offers five minute, documentary packages, perhaps for its key awards - best album, band, maie and female. And a show which reflects on the cultural héritage of music is a great addition to the annual calendar. A per- manent Hall Of Famé has to be the next priority. 

We must work together to 

protect fans from the touts 

VIEWPOINT 
PETER TUDOR 

Is DRM proving more 
trouble than it's worth? 

Craig Hamilton, DA Recordings/www.emusu.com "Yes, and for two reasons. Flrstly, why is the live entertainment tomer is left empty handed. 
ticket toute? A full house is a Ml emerged in October, when one site 
bought the ticket? Surely we Williams tour for the wrong dates should be pleased that the ticket at the wrong venues. Not only were 

In light of ail tlie trouble Sony DRM technology is infinitely quicker 

to revenue - people hear music, 

ssastar Bassg..i 

when they n'shedJo get those tomers, who lose^out and the live 
Touting is hardly new, but the So. what's to be donc? It's not restricting the growth of the légal 

SaffdrntoLTsmices^ Ben Dmry, 7 Digital 
Toilting is hardly new, on this one. wé ve been looking to 
but the web has made aù'd^owftit' 
things much worse .r 

beat people as responsible customers on CDs do not work. Many Systems 
ssst'ss., saaaast. they should be able to play it/store it been easily circumvented - for instance 
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With a production of The War Of The Worlds about 
to hit the road and a host of spin-off products planned, 
its creator J©ff Waf ne is in for a busy 2006 

ingtones are a positive 
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were^eTomp^ZTuchT^ ntaht oui And fo'• I don' thinkthœe typeo 
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DOOLEY S DIARY persnading of the merits of accepting this coming year's outstanding contribution prize. But V2 boss David Steele helped matters along by teliing the former Jam man some of the greats who had won it in the past. 

Hendrix gets bîg 
shout f coin Lulu 

^i^SXS.sfbr 

In tuming up at Ally Pally. the BRI top 

year's bash, but it is still close to to press, the testimonials contmued to becoming a sell-out Non-record rail in, induding tributes from Parky, 
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Contact: Maria Edwards, Music Week Classified Sales, CMP Information, 3rd Floor, Ludgate Housc, 245 Blackfriats Road, London SO 9UR T: 020 79218315 F; 020 79218372 

Jobs: £40 Business to Business & Courses: £21 Notice Board; £18 (min. 4cm x 1 col) SpotcolouraddlO* Full colour. add 20% Ail rates subject to standard VAT 

The latest jobs are also available online evety Monday at www,niu5icweek.coni Booking deadBnc Thntsday lOam lot publication Ibe foltaving Monday Ispace permitting). Cancellation deadliite: lOam Wednesday prior to pubfation (for sériés bookings: 17 days prior to publication) 

ie s music 

ocaree 

promotion. Excellent marketing and analysis skills (graduale level) are required. Salary c. £21,000pQ. e-mail CV to iobs@juno.coMK or fax to 020 7485 9621, or post to Personnel Manager, Juno Records, PO Box 45557, 

www.musicweek.com/jobs 

Q   1 wwwhandleco uk Il3,ri(j[i0 
yorfto^on'AbutTto^reatin^a coi^dent|cujturedV'te 

MUSIC OFFICER 

is-rs—:, 
ssissrrsis™""1 
applications for grants. You will have a particular specialily in and responsibility for traditional music. In addition, knowledge of the contemporary music 
of music, excellent interpersonal abililies, and sound 

PI =1 

PffZ 1 

îSSEcri # 
1 B | 

Hugely successful dance label seeks DJ/Streel Promotions star to transform this 
Incredible Organisation - for handling mailouls etc under pressure; building new 

MUSIC WEEK 
CLASSIFIED 

Expérience - passion for dance music essential. 2 yrs exp and graduâtes preferred 

m 

Find your next job at 

www.musicweek.com/jobs 
L4 MUS1CWEEK 26.11.05 
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Classified ^ 
Rates pcr single column cm Jobs; £40 Business to Busmess & Couiscs: £21 

Tbe latest jobs are also avaiiable online every Monday at www.musicweckxoni BfXikinq deadline: Thwsday lOam for publication thefolkMing Monday (space pcrmitbng). Cancellabon dcatSine: IQam Wednesday prior to pubiication (for séries bookings: 17 pays prior lo puMcafail. 
BUSINESS TO BUSINESS 

THE BEST CASH & 
CARRY IN TOWNtll 

Foi* Sale > RAT RECORDS J BUY CDs 

www.reddisplays .COITl tel:01733 239001 
WANÎED i 

WE BUY & SELL SURPLUS STOCKS OF CD, DVD, 
VHS PS2 ,XBOX FOR £££CASH or INVOICE Looking for MIDEM Stock?? 

Looking for Cash & Carry?? 
We have got large & small VOLUMES of CHARI & EX CHART les CD,DVD,VHS PS2,XBOX PAPER BACK & 

HARD BACK BOOKS 
CONÏACI01793 832579 or e-mail tim@shinyminds.com 07973 789 131 or Fax 0870 751 8785 

Weli Respected Jazz label, llncludlna masters and Istoch at value. 
For further détails call 010 8657 5565 |or 07701 695 I 36 

FOR SALE 
equipment avaiiable beginning of December including remaining stock, CD browsers, DVD browsers, counter, CD drawers, listening post, slatwail, chart shelves, CD player etc. Can deliver. Tel: 07867 886410 

PRICES GIVEN 0 

CASH PAID for CDs, vinylLPs,12,,&7n 

music memorabilia, guitar picks, crewclothing, tour merchandise, record awards promosurpluses& complété collections-willcollecl calIJulian or Mark... office: 01474 815 099 mobile: 07850 406 064 e-mail: mw@eil.com 

Best pn'ces given. Next day delivery (in r Phone for samples and full stock lis Phone: 01 283 566823 Fox: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE! 4 3SE E-mail: matpriest@aol.com ^ Web: www.soundswhoiesaieltd.co.uk 
Posting Records? 

CFRAMOUS Ltd [—3 

BHH officiai suppliers of BRI awards 
bd^ 

Private seldom used 
SSL Studio 
on River Thames Greenwich 

Good Design & Condition Avaiiable (or long-term 

SUCCESSFUL 
PRODUCTION 
COMPANY SEEKS 
SOUL-CHICKS AGED 
15-21 FOR 
EXGITING NEW 
PROJECT. 
CALL 
0790 4101708 VI 

1 mo,,,.,, 
WlLTON OF LONDON Established 25 Years tel: 020 8341 7070 fax: 020 8341 1176 

m 

BRITANNIA ROW 
STUDIOS FULHAM 
or long lets. Air condltioned, soundproofed, vocal booth. 
Contact Jamle on 0207 371 5872 

STUDIO COMPLEX AND OFFICES FOR RENT 
IDEAL FOR LABEUPRODUCTION COMPANY. 

TOP ACOUSTIC DESIGN, CENTRAL LONDON NEAR RECORD COMPANIES, OWN PARKING. 
John 0207 207 3290 

your ibrand ^OOS Mullp Courses'? 
Week lias the readers 

you need to reach 
AdvertiSe înere for maximum exposur® aod now evan better ^alue New rates avaiiable 

To firtdl out more, ptease contact Maria cm 020 79» or Bmai rnaria@mus»cweelccorn 


