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Danger Mouse in in talks with Nike over the commissioning of a spécial track "The opportunities with this signing are huge, because 18-month hunt to secure Danger Mouse's signature. 
Chrysalis link-up Chrysalis Music Publishing UK has signetl a Worldwide deal with Danger Mouse, who last week received a producer of the year 

for use in a TV ad. The producer/writer's forthcoming studio projects include new material for Damon Albarn, Sparklehorse and Martina Topley Bird, while his next release 

he has the pick of who he wants to work with and his ability to move between genres is incredible," says Chrysalis Music managing director Alison Donald. "He's as comfortable 

"I knew when I heard 99 Problems on The Grey Album that he was a genius and I wanted to work with him," says Bodie. Alongside his producer nomination, Danger Mouse is also Grammy nomination for his work on Gorillaz' Démon Days album. The company now plans to develop sync opportunities for the artist and producer, and is already 

will be the album Gnarls Barkley, recorded with rapper Cee-Lo. This will be followed by a record with Black Thought, lead MC with 
working with Sparklehorse as he 

The deal was secured by Chrysalis's senior A&R manager Ben Bodie, who led an 

represented in the Grammy shortlist by four other Gorillaz nominations, including record of the year for Feel Good Inc. 0 Grammy nominations, p5 

Mixed blessings 
for Christmas 
Big albums from acts such as 
Eminem have helped lift 
retailers' spirits, but price 
cuts have dampened 
festivecheer p3 
Puttîng China 
in theirhands 
Following Aim's recent 
délégation to China, Music 
Week examines this fast- 
changing marketand 
its opportunities p6 
Pubiîshersmake 
ieap overseas 
Leading publishers look back 
onayearofsuccessabroad 
frointhe likesofGorillaz, 
Coldplay and Franz 
Ferdinand p8 
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Government proposais likely to create barriers for overseas artists travelling to UK for gigs 

UK set for work permit chaos 

Hundreds of overseas acts maj have to cancel UK tours if govem- ment plans to change work permit législation are pushed through. In a broad bid to clamp dowu on foreigners working illégal])' in the UK, the Government is posing to scrap the current p< favot of i 

tore costly and time consuming. But, of chief concern to the music industry is the fact that the new system would make obtaining the permits the respon- sibility of the individual musicians in their home countries, rather than something UK-based compa- nies can arrange. The raove echoes changes to the US visa System which have caused huge problems for UK bands looking to play in the US. 

Sony BMG média senior vice président Alex Crass warns that the new system would "effectively ban US musicians from our coun- try". "This would hurt our business in so many ways," he says. "It's already a hard job organisingwork permits for foreign artists and the new proposais, if implemented, would make itharderstill. "Many of our major TV shows, radio stations and events book bands al fairly short notice, so securing permits for those artists would be a nightmare. If one member of a band has any 

kind of problem, the whole trip isjeopardised." A campaign to exempt the music industry from these changes is being led by Steve Richard, direclor of entertainment industry work permit specialist T&S Immi- gration Services. Richard man- aged to extend the consultation period by three weeks to the start of December, after arguing there had been insufficient dialogue with the music industry. "The current System has been like il is for 35 years and ifs going to take a long time for US compa- 

nies to realise the changes have corne in," he says. "A lot of the less disciplined acts are going to be too late in making applications and will have to cancel tours. At a con- servative estimate, l'd say at least 100 acts a year would be affected." The BPI has approached the DCMS on the issue and plans to make présentations to the Govern- ment. BRI governmenl relations manager Clova Fyfe says there is still time to affect future policy, as there is an ongoing consultation with the G 
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@ "Britain's music scene is so vibrant 
because it draws on such a huge 
melting pot of influences - Editorial, pl2 

Your guide to the latest news from the music industry 

yVamer boost for 
BT's broadband @ Warner Music lias pledged a commitment to supplying and developing content for British Telecom's TV-over-broadband service, which will be launched in tlie second half of 2006. Ttie deal will see Warner Music supply its audio and video catalogue, while working with 
based offerings. ® EMI lias become the first record company to sign a deal with T-Mobile UK and Europe to make full-track 

director of content and production. ® Tlie Seekers' long-tinie manager John Kovac passed away in his sleep last Wednesday night at Melbourne's Alfred Hospital. Kovac 
@ Virgin Records US lias appointed former Lava/Atlantic executive Lee Trink as executive vice président and général manager © Metropolis Mastering lias expanded its mastering team and facilities. it lias recruited mastering engineers Noël Summerville from Transfermation and both Mazen Murad and Frank Arkwright from Whitfield Street and appointed Yvonne Zimmerling, previously running 

Music from acts such as Gorillaz, Norah Jones and Kylie Minogue will be available to T-Mobile's 60m customers in Europe in a variety of formats, such as video clips, ringtones, ringbacks and full-track downloads. 
leaving the company on to take up a new rôle as head of communications for tlie Fédération Copyright Theft (F; 

flow processmg specialisL © Sanctuary head of corporate 

widow Yoko Ono has made available the ex-Beatle's entire solo song catalogue to Amnesty International for a music download Project called Make Some Noise, beginning with new versions of Lennon songs by The Black Eyed Peas, Snow Patrol and Tlie Cure. ® Tony Blackburn lias signed an extension to his deal with Classic Gold Radio to présent the breakfast show for anotlier 18 months. • Independent radio production company Somethin' Else has been 

Wippit has Newspapers to launcli four music download stores for the Daily Express. Daily Star, OK Magazine and online publication Daily Snack. 0 A7 has signed a deal with Chris Coco to administer his Heavy Music catalogue. Coco1 
more than 30 tracks sii Wamer/Chappell. • Simon Fulier is now attention toElvisPresli 

Network Live is i the opening of and the ap PolyGram TV in 
London-based managing d 

3 joins officiai 
chart panel 

Of Australia ordered that ail new versions of the software must block out a list of 3,000 words chosen by Australian record companies, which 
not be able to illegally download music from certain acts. ® Media regulator Ofcom is pressing for tlie BBC's cross-promotional activities to corne under the same scmtiny as those of commercial broadcasters. Ofcom says its existing 

, but suggests its i a new consultation ve equal application to 
a Napster lias secured a presence in continental Europe for the first time by launching last Friday in Germany. The new service is initially being pushed by a TV advertislng campaign, while German consumers are being offered a seven-day free tr the L5m-track catalogue. ® Guinness World Records' The Book of British Hit Singles and Albums has unveiled its new annual list of the Top 100 most successful acts of ail 'th Elvis retaining the top sp 1 says il remains confident ir ir Ottakars, despite the OFT's referral of the n 
® Sanctuary is It for its music publishing business. p4 ® Brighton-based Daddy Fresh ng an online digital publishing platform to find new talent and promote artists. The company's A&R team will listen to ail submitted songs and artists can have their démos reviewed by the team, which includes Harry Cowell, former XL managing director Tïm Palmer and Ivor Novello-winning artist and songwriter Robbie Craig. ® The music industry is hopeful for this week's European Data Rétention vote. p5 

combined singles charts. Playlouder will contribute data from this Sunday. T Virgin Mobile h; 
NTL after the operatoKs board concluded that the "potential offer materially undervalues" the company. • File-sharing client Kazaa last week introduced a filter to its software to prevent searches on the names of key artists and records. Tlie Fédéral Court 

Beeb launches 
new music slot 
O BBC1 is to launcli a prime-time chat show featuring live music performances in the new year. The Davina McCall-fronted show will be broadcast on Wednesday nights 
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Last week, we asked; Following the impact of Eminem's new hits album and his insistence that he will retire, have we really lieard tlie last of hirn? The results were: 
entertainment Wayne Garvie, wl 

before the 9pni watershed. It wi produced by Bea Ballard, Michael Parkinson's former BBC executive producer. Big Question pl2 O MySpace.com will launch in the UK early next year and Chinese- speaking markets soon afterwards, Fox Interactive Media président Ross Levinsohn told an UBS global média e last week. 

will host the evening, and Japan's Soil & Pimp Sessions and New Zealand's Fat Freddys Drop will perform. O NME lias announced détails of its Sliockwaves-sponsored Awards , which will be launched at London's Koko club on February 10, Headline acts inçfudé Clap Your Hands Say Yeah, The Zutons, the Magic Numbers, The Strokes and Editors. • Duroc Management and Clear 
forced to cancel the remainder of Status Quo's UK tour as a resuit of guitarist and founder member Rick Parfitt suffering what has been called "a throat problem". © Interoute lias launched a feature on its Media Manager platform through which customers can download podeasts of 25-niinute mixes by Pete Tong. • The Prince's Trust is staging a concert at the Tower Of London next 

idITV. ® VH1 Russia was launched last week by MTVN Russia's général director Leonid Yurgelas. VH1 Russia is a daily 24-hour advertising- supported service av 
• Research coi technology sp produces the pre.vu CC System featuring a smi can play samples of the music on the dise - suggests that 80% of people will only buy music if they have 

is advertising two new :al FM comm 
in Northern Ireland an upon-Hull. • UK acts Kubb, Adem, Duels, Klng Creosote, Telex and Mohair are ail confirmed for 2006's Noorderslag Weekend, the annual platform for the international live music industry which takes place in the Netherlands from January 12 to 14. 



News 

News editecl by Paul Williams 
Big albums help kick off festive season, but stores forced to eut prices to bring in business 

Christmas brings mixed blessings 

byPaul Williams Eminera may have helped finally to spur the Christmas market into action, but retailers are still report- ing one of the toughest festive cam- paigns in yeare. 
album sales falling by 3.7% year- on-year in November and compila- tions plummeting 21.9%, pay day and the arrivai of the first En " ts album week a; have provided a much- kick-start to Christmas trading. But bringing additional cus- tomers through the doors is com- ing at a heavy cost, as stores across the high street slash CD prices to 

the value of music," says Wool- worths head of entertainmenl Jim Batchelor. "We're seeing albums at £7.99, which I didn't think l'd see this year. It's a sign of desperation lhat people are pricing Top 10 

Tesco alone last week had marked the Kaiser Chiefs' Employ- raent album aljust T7..97, but such drastic discounting no longer remains exclusively the domain of the supermarkets. The same chain's senior music buying man- ager Alan Hunt notes, "Ail areas of multiple retailers are attacking on price". "It's trade-wide. It's quite clear there's been a vety significant shift in the position of the two high-streetspecialists on tins." HMV product director Steve Gallant, whose chain was last week charging £7.99 for Sugababes' Taller In More Ways album, sug- gests such dramatic discounting is needed to try to generate sales in such a difficult market. "People are pricing aggressively to stimulate the market," he says. "If we weren't doing that we'd be in a less healthy State than even now." Like other retailers, HMV has even resorted to Creative tactics, such as a "happy hour" which saw 10% dis- counts applied to ail stock. Following sharp November sales falls and a generally tough 

:k by 31.1% and e\ r the struggling compilations m. lifted by 21.5%. Woolworths' Batchelor says, "We had a lot going on last week to drive people onto the high street - Mr & Mrs Smith on DVD, the XBox 360, the Emînem album - and it was pay day for a lot of people. We did see a good weekend. We're pleased to see the lift, but this has been a slow start to Christmas. We're starting to see the high street getting busy." Virgin Retail's trading director 

Mark Noonan agréés that "Christ- mas has started to kick in", with the Eminem album generating much- needed footfall the previous week- end. "The album is continuing to sell strongly and in Virgin is selling three times more than our second- placed album," he says. But, although many of the mar- ket's biggest albums last week experienced strong sales lifts week- 
mas have been so sluggish for 
up the numbers in the remaining couple of weeks will be an extreme- ly tough battle. "It's been fairly 

ket was flat ail year until the last few weeks, but it's now been con- sistently 9% to 10% down year-on- year," he says. That's about half a million albums not being sold each week compared to last year." Against that trend, Tesco's Hunt says his chain's own CD sales are up in volume by "quite a decent figure" on the year. "Our trading is strong," he says. "Our stores are vety busy. Customers seem to be reacting well to how we've gone to the market The market general- ly does remain down, but w well. \ 
Howei with C falling on a Sunday this year, Hunt says any judgement on how the market has performed cannot real- ly be made until Christmas is over. "The main point is with Christmas on a Sunday this year the final week will be so concentrated because so many people will take that week ofiT he says.   paulw@rTiusicweek.CQm 

Final contenders make moves in packed Christmas market 
Universal is mounting a spectacular comeback in the Christmas market witli Girls Aloud's début album swelling its presence in the Top 10. The Polydor-issued Chemistry last week became the last key release to arrive in guarter four - aside from Gut's latest Crazy Frog album, which cornes out today (Monday) - with the top end of the artist albums chart looking unllkely ta change significantly er 25. Girls Aloud were yesterday (Sunday) expected to be joined in the Top 10 by fellow Universal acts Eminem, comfortably holding at number one in his first full week on 

sale and across individual retailers' in-store charts (see table), and Sugababes, whose Taller In More Ways enjoyed a huge chart climb after being heavily discounted in HMV. The same major's Pussycat Dolls album was also vying for a Top 10 place, further boosting Universal's presence among the biggest sellers, after it unusually went three weete in November without claiming a single album in the Top 10. In contrast Sony BMG has been having a spectacular Christmas, having occupied between three and six of the Top 10 places on the artist albums chart in the past five weeks. The 

major also demoted traditional leader Universal into second place on the market shares every week throughout November and early December, although the release of Eminem's Curtain Call 10 days ago has helped Universal to swiftly close the gap. However, Universal is unlikely to reach the heights of 12 months ago when, at one stage, it claimed 45% of the Christmas artist albums market, Sony BMG is providing three of the leading challengers for the Christmas number one through Westlife, Take That and II Divo, wbile EMI's Robbie Williams is a contender. Wamer is significantly ahead of where it was in 2004. 

Christmas albums: how the retailers see it 
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Indie in talks with eight groups over partnership deal 
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© It's been a very good year. Every 
company lias been more proactive' - 
Publishing feature, p9 

Lobbyists flex muscles in 

Brussels over anti-data law 
After a fluny of last-minute lobby- ing and backroom deals in Brus- EXplaîllCd: The Data However, she and 1FPI Euro- pean régional director Frances Moore now bclicve the arguments 

to provide a European-wide law for data traffic generated by devices such as mobile phones and e-mails. The Directive govems issues such 
auryose of the législation 

The music industry has argued that the data is needed for at least six months and must be made availahle to enforcement authori- ties if bodies, such as the IFPI, are to continue their anti-piracy cam- paigns through the courts. However, il has faced tough opposition from télécoms and civil liberties groups, who believe such data should only be made available as part of anti-terrorism measures. Late last week there was a fluny of activity, as MEPs made last-minute amendments to the Directive and the Parliament's two largest politi- cal groups agreed a compromise deal that insiders suggest is iikely" 

lames and addresses and log-on tîmes ind dates. 
o be voted through this week. The music industrys fight t 

Brussels, warns that if the data is not made available it could serious- ly hit the industry's ability to track 

te year. Last week's comproi 

the UK, deciding who has access. The IFPI would be happy with this because, according to Moore, 
saty to allow the music industry to track internet pirates. Moore adds, "The current text is flexible enough not to hamper our internet anti- piracy activities. This was our only objective when wc got involved in this Directive." But Open Rights Group execu- tive director Suw Charman bclieves the music industry should not be aUowed access. There is no case for 
she says. "File-sharing may be a thom in the music industry's side, but it can in no way be seen as a threat to national security." 

UK-signed acts Gorillaz, Paul McCartney and U2 namechecked in four key award catégories 

Grammys reserve top tables for UK 
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Following indie labels organisation Aim's recent délégation to China, Music l/l/ee/rtakes a look at 

UK companies aim to crack fc>| 
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Whether it's due to improved exposure or simply the quality of the music, UK artists and 
writers have enjoyed an incredibly successful 12 months internationaliy, writes Ben Cordew 

Publishers take 

proactive route 

As they prépare for the animal Music Publishers Association (MPA) lunch this Friday, the UK's publishing community will be looking back witb a warm and satisfied glow on a year of considér- able - if occasionally unheralded - success. Quite simply, it has been a cracking 12 months intemationaîly for UK artists; particularly so in the US, where Coldplay and Gorillaz have grabbed the headlines, but a host of others, from James Blunt, Franz Ferdinand and Floetry to seasoned campaigners such as Paul McCartney have ail made their mark. However, it is not just artists who have taken the plaudits. It has also been a solid year for those talented individuals whose surnames résidé in the brackets below the song titles. Cer- tainly, despite pop taking something of a back seat in the UK, writers such as Steve Mac (Darah) and Wayne Hector (Sony/ATV) have cemented their réputations abroad - the former with II Divo, the latter with countiy band Rascal Flatls as well as the pop opéra five-piece. Brian Higgins' Xenomania has kept the hits flowing for both Sugababes and Girls Aloud, while it has taken another Brit, Stuart Price, to get Madonna back on the dancefloor. "It's been a very good year," says FMI Music Publishing's Guy Moot, who stepped into Peter Reichardt's shoes as managing director back in May. "There's generally been a lot of good music and it has been more shared around this year. Every Company has become a lot more proactive." Quite why UK artists and writers have man- aged such a profitable year internationally is difficult to establish, although David Howells, managing director of independent publisher Darah Music, believes that Americans have always appreciated the UK pop sensibility. "The Beatles couldn't have corne from Philadelphie and Prince couldn't have come from Liverpool," he says. "Sometimes there is a différence that is attractive. Americans really admire and like that différence. When they are exposed to British acts and writers they tend to respond positively." However, he acknowledges that finding oppor- tunities for British writers remains difficult. "The comparative lack of UK success in the past few years had nothing to do with a lack of talent. It's a lack of exposure, but that is starting to change." Certainly, the likes of Coldplay and Gorillaz had bona fide hit albums on a Worldwide scale - the former held on to the US top spot for three weeks in a row - and, following in their slip- stream, UK writers have benefited greatly. Arguably, even a programme such as American Idol being fronted by Simon Cowell has helped open the door further. 

Of course, it could be - and this is a perception endorsed by many - that British artists and writers have also upped the quality of their out- put of late, embracing a far less parochial sound. If this is the case, then publishers as much as record companies must take some crédit for sign- ing artists at an early stage in their careers and helping them to develop. "I know the world thinks that publishers are just about songs, but what we do is ail about making a différence to artists and their recording careers," says Paul Curran, group marketing director of BMG Music Publishing, which enjoyed success in 2005 with Keane, Joss Stone, Coldplay and Blair Mackichan, who provided country artist Trace Adkins with his US hit Rough & Ready. "There is a gap beUveen grass- roots development and A&R, from the start of your career to getting a deal," adds Curran. "There are only four majors and it's hard to get a deal, but we raake artists better prepared, so they can tick ail the boxes." Seven Webster, director at A7 Music agréés. "The rôle of publishers in the UK is much more hands-on, compensating for the lack of A&R in 

During the 
past10 years, EMI has been the music publishing équivalent ofChelsea with Abramovich in charge Paul Connoliy, Universal Music Publisliiraj 

record labels," he says. "Most proactive publishers are making records and putting them on the radio. We do everything that a label would do." Webster labels this phenomenon as "mublishing" - or management publishing - and believes it is an imperative skill for publishers in today's music industry. "Labels don't want to look at something unless it has a fanbase or there is something physically happening," he says. For Guy Moot - who cites the example of James Blunt, a signing for EMI Publishing long before his record deal with Atlantic - publishers offer a straightforwardness to artists and writers which is often lacking elsewhere in the music industry. "Honesty is the biggest part," he says. "A publisher's rôle is to give honest feedback about songs and other areas of their career. With regards to songwriting, it is our job to say when a song isn't good enough." This approach, he believes, has helped nurture artists' songwriting skills, to the point where acts are far more likely to release a first album loaded with hit singles, as opposed to relying on one or two stronger tracks. In addition, a publisher can offer the opportu- nity for an artist to develop away from the 
1712.05 MUSICWEEK 9 
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pressure and public exposure of a record label. "Wc can get it right, under the radar. There's none of that growing up in public," says Chrysalis Music managing director Alison Donald. "We can tiy them out \vith différent collaborators until we get it right" And the publisher's vole does not end after their artist signs a record contract - once a label steps in, the publisher can provide a sounding board for ideas, having already earned a degree oftrust Technology has also played a transformative rôle. With the potential to tap into a growing number of new and emerging income streams, publishing can no longer be perceived as a reac- tive business. Demand for musical content from anyone from mobile phone networks to fast food manufacturers has spiralled and royalties from ringtones and sync-licensing now accounts for a significant proportion of business. Accordingly, most publishers are now follow- ing a far more "hands-on" strategy to search out and exploit these emerging territories for their writers. "You have to be very proactive and aggressive and also vety informed. It is changing constantly," adds Donald. "We have to be aware of our rights and the rights which we are granting." Indeed, with albums sales felling globally, such activities are essentiel to balance any drop in mechanical royalties. "Sometimes we can recoup a deal in syncs alone," says Sony/ATV managing director Rak Sanghvi. We will sometimes tum up to a gig with five agencies. "These income streams have always been there," he adds. "If not ringtones, it's somcthing 

I know the world thinks that publishers arejust about songs, but what we do is ail about making a différence to artists and their recording careers Paul Cuiran, BMG Music Publishing 

else and there has always been sync activity. What has changed is the perception of how important that area is." But the décliné in traditional income streams has tlirown up challenges, says Andy McQueen, chairman of Notting Hill Music, as every link in the supply chain battles for an ever-decreasing piece of pie. "It has been a successful year for everybody, but there is concern about low dealer prices," he says. "If you are on 8.5% of deal- er price, you have no décision over where that price goes. It's something everyone is aware of- record companies are trying to make numbers." The current impasse between the MCPS-PRS Alliance and record labels over royalty rates from download sales is another significant bone of contention, with the Alliance pressing for a 12% per track share for artists. But the new publishing paradigm was more than évident in the second quarter of2005, when BMG Music Publishing, powered by the success of the Crazy Frog ringtone, claimed the top spot in the publishing market for the first time in the company's 17-year history. Its 20.2% dispatched traditional market leaders EMI to second place with its lowest combined share (19.8%) in almost 
It was a similar taie of "ail change" in the first quarter of 2005, when EMI was edged out at the top of the combined singles and album chart by just 0.08 of a percentage point by long-time rival Universal, denying departing chairman and CEO Peter Reichardt the perfect send off. Normal service was resumed in the third quar- ter, as EMI stormed back to the top of thé com- bined singles and albums chart with a share of 

23.9%, on the back of James Blunt's success, set- ting up an incredibly close race for the annual market share prize. For Paul Connolly, Universal Music Publish- ings European président, such fluctuations are positive news for the sector as a whole and suggest a welcome shift from the days of major publishers building their signing strategy on market-share. "During the past 10 years, EMI has been the music publishing équivalent of Chelsea with Abramovich in charge. The damage to our indus- try has been significant," he says. Market share, he argues, has never been the most accurate barometer and defining success in the publishing market is not as clear eut as it is in the record industry. "In previous years, having the top music publishing market share in the UK has not been the same as being the top publisher, or indeed the best publisher," he says. "With Guy Moot in charge [at EMI], who's excellent, I think weTl see a more intelligent, multi-dimensional approach to our business and not the 'old school' one-dimensional, somewhat vacuous market share obsession, achieved at any cost." Moot himself appears to share some of Connolly's views. "There's a lot of good compa- nies out there - it's not about two people battling it out," he says, "Obviously I would like to be number one, but I am not going to live in this false world where everything is dictated by market share." The James Blunt effect also made ripples in the independent sector, helping Bucks Music, which owns 37% of You're Beautiful and 15% of parent album Back To Bedlam, to more than double its market share in the third quarter, finishing just 
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Delicious Digital rings the changes 0.6 percentage points behind leader Chrysalis. Despite some stiff compétition from old rival Catalyst in quarter two, Chrysalis continued to dominate the independent puhlishers in 2005, helped hy the success of Athlete's second album, Tourist, in which it has a 100% share, and David Gray's Life In Slow Motion, in which it has an 86% share. Yet for ail the work which publishers do, both major and independent, there is still a feeling that both they and the writers who they represent still lack the crédit they deserve. David Howells - who, as a former A&R man, certainly appréciâtes the value of a hit song - is one of many who share this view. "You have a song and people associate that with the act," he says. "Writers don't even get the respect in the industry. There are a lot of hit pop writers out now doing very good stuff and not many people know about it, but it always has been that way. The industry could do a lot more to crédit writers." However, raost publishers will go into 2006 in a positive mood: there are many challenges ahead regardingtraditional business models, but new doors of opportunity are swinging open. Bug Music UK managing director Mark Anders sums it up. "We are reasonably optimistic, but there are several unknown quantities," he says. "For song- writers and publishers there are potentially so many changes going on, we have to protect the rights we have," he says. The methods of distribution raay have prolifer- ated wildly, but the basics remain the same as ever. "In the end," explains Anders, it ail cornes down to songs. "And without the song we don't have anything." 

As a fully-designated sound design and production house Delicious Digital offers an eclectic and wide-ranging range of services. These have included producing jingles for Radio Two, soundtracking catwalk shows for Nicole Farhi and creating an 
latest venture is a promotional film and soundtrack for Richard Branson's Virgin Gaiactic project, the world's first commercially available flights into space. "We do musical communications," says Delicious founder and director Ollic Raphaël. "We work with broadcasters and brands and we help them to communicate more effectively using music. We are like an agency and production Company ail in one." Raphaël, who has a back- ground in radio, including a stint as head of production at ITN radio, established the company in 2000. Four years later, V2 Music Publishing took a shareholding in the company, in what Raphaël calls a "back scratching deal". "We wanted to get into their world," he says. "They have some 

great writers we wanted access to and they wanted to get into the sync and marketing world." Delicious Digital now employs seven full time staff, with five additional rcgular composer/ producers, including Paul Beard who has written with James Blunt Raphaël believes that what Delicious offers is unique. "There isn't really anyone approaching the music scene in the way we are," he says. "We are ail about creating musical things that are 

original and finding good homes for them." Following the Virgin Gaiactic deal, and a tie-in with publishers Mills and Boon, Raphaël says Delicious is prcparing to expand further with the opening of a new video and graphies department "The plan is to bring in more writers. We are a growing company. We are just about making really good original music and really good original design work." 

UThey teach you there's 

But, man, there's no 

boundary line to art." 

The Drake Music Project helps disabled people to create and perform 
music, using assistive music technology. We know that music has 
no limits - we see it every day. 
But we need your support to continue with our groundbreaking work. By making a donation, you change lives - proving that music really does have no boundaries. 
So please, help the Drake Music Project to keep making music. 
To make a donation or to find out more, visit us at www.drakemusicproject.org or contact Veronica Martin on 020 8692 9391, veronicamartin@drakemusicproject.org 
The Drake Music Project brings music to life. 
The Deptford Albany, Douglas Way, Deptford, London SES 4AG. 

*rake music project 
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Proposais could destroy the vibrant cultural exchange between the UK and other nations 

Two-way visa policy needs review 

EDITORIAL 

LondonSE19UR 

Immigration is a hugely important topic. Few people across the country do not have a view on the issue, which is at the heart of highly emotive debates about race relations and terrorism, to name just two. But it should not be able to spill over into such rela- tively banal issues such as whether American musi- cians can visit these shores. To the lay person, the new visa proposais may well make sense. Rather than allowing a group of individ- uals to apply for a job lot of visas, they will have to apply separately and pick up their visas personally. But, in the case of music, it will fiirther damage the vibrant cultural exchange between the UK and over- seas nations, including the US, Canada, Australia and others - which has already been huit by the visa mies gathering artists travelling into the US. As things stand, North American groups such as Green Day, Pussycat Dolls, Arcade Pire, Antony & The Johnsons, Blink 182, and so on, can be treated as one separate application. Under the new mies, each individual band member will have to apply separately, organising to pick up their own visas from the rele- vant office. The logistical nightmare does not bear thinking 

about. Imagine, a day before a tour, your drummer realises that he hasn't got his act together. Or, picture the scénario when a band has to turn down a key sup- port slot because it is simply too short notice. The impact of such a policy will have an effect on the live industry, the promotions industry, the ability of British labels to pick up early on overseas talent and, of course, it would rob UK music fans of seeing new, young talent from around the world. As a nation, Britain's music scene is so vibrant because it draws on such a huge melting pot of influ- ences. Not only do we have a population drawing on a wide range of cultural roots, they can also experience music from ail over the world. That is one of our strengths and something which makes British music so spécial. Of course, we ail know that the visa situation for British acts entering the US remains highly restric- tive because ofvisa raies introduced post-9/11. It is as trae now as it was two years ago - that situation des- perately needs fixing. But two wrongs do not make a right and impos- ing another crazy set of rules will not help in that 

New stream of revenue 

is set to flow from digital 

Seywouldbe which'c^i handk 

Inthepastyear.we S 

How should BBC pitch its 
new chat show musîcally? 

about what kind of music or artist i; BBC1 is bringing back a chat show featured on mairstream IV. It 
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places for bandsto play live on terrestrial TV, apart from really 
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The Great Escape is launching in Brighton nextyear - 
organiser J®ii Mclldowie explains why it is so 
important to recognise the UK's flourishing live scene 

With the live music scene increasing then they want to see it. Expectations recordedsounds with the 

isn't^jst'feshvals. Part of IWs is' pfcking up or stuff incrediWy quickly. because the production values at Your locality is less important now. and venues have also markedly improved Jon Mclldowie is opérations manager of 
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Jobs; £40 Business to Business & Courses: £21 Notice Board; £18 (mia 4cin x 1 coll Spot colour. add 10% 

Tlie latest jobs are also available online eveiï Monday at www.niusicweek.coni Booking deadline: Thutsday Wam for publicabon the follovving Uraiday (spacc pcmiilting). Cancellalion doadline; lOam Wednesday prior (o publication (for sériés bookings-17 days prior lo publicabon). 
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roundhouse 

on 19 January 2006. 
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We are looking for a Royalties Adminiilralor Defecîed 
label topy and ail Society 

CLASS1F1ED BOX NUMBERS lou will possei! 
If you have the qualities that we are lookmg for, please send your CV to Polly Metson, Defected Records Ist Floor, 12 D'Arblay Street, London WIF 8DU or e-mail polly@defected.com 

m ' c-O 

11 wm 

M 
Advetiise your position direct to the key nnisic industry players ill Maria 020 79218315 
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Classified ^ r Contact Maria Edwards, Music Week Classified Sales, CMP Information, 3rd Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:02079218315 F: 020 79218372 E: mariagmusicweckxom 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board; £18 (min. 4cm x 1 col) Spotcolour.addIO% Fui! colour add 20% Ali rates subject to standard VAT 

The latesl jobs are also available online ovety Monday al www.miKicweck.com Booking deadline: Ibnrsday lOam for publication the following Monday (space permitting). Cancellation dcadiine. lOam Wednesday prior to pubTication (for sériés bookings; 17 days prior to pubiication). 
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Gordon Duncan distribution 
OVER 2,500 SCOTTISH TITLES IN STOCK 

ir-.: ■ ELUbLana 

S1MPLY THE BEST 

RETAIL 

red 
FWw 

■ • ■ first choice in the U displays 

S i design leasing avaltobb 
  

sales slafl 

e; lnfo@reddii piays.com www.reddisplays.com | 

m 

Expérience In research, marketing, development and production. Management skills - Negotiation expert. Designer and editor. Computer Systems analyst. NOT many people but ONE1 To employ this persan phone 01462 892181 

Various Jira MacLcod & His Band Countrj' Clubland Simply The Best Scottish Simplj' The Best Of CD - EMCD9012 Country Dances CD - CDITV725 CD - CDITV723 VIDEO - VITV725 DVD - DVITV723 DVD - DVITV725 
Order from Gordon Duncan Distribution Newtown Street Glasgow G65 OLY Tel: 01236 827550 Fax: 01236 827560 Email:gordon-duncan@sol.co.uk 

THE BEST CASH & CARRY IN TOWNttl 

For Sale 

For furthcr détails Il OlO 8657 5565 07701 695 I SO 
to book 
your ad 
call maria on 
0207 921 8333 

We would like to wish 
ail our readers a Merry 
Christmas and a 
Prospérons New Year. 
Please note that the last Music Week 
issue for 2005 is dated the 24th of 
December, out on the 19th of 
December. 
The booking deadline for this issue and 
the first issue of January 2006 is the 
14th of December. 
For more information contact Maria 
Edwards on 0207 9218315 or e-mail maria@musicweek.com 

PLAY DISPLAY 
Art Vinyl Play & Display Mounts, the first ever designer display frame for vinyl records 

Art Vinyl provides you with everything you need to 'Play and Display' vinyl records, 
we leave the creativity up to you! 

ipsive a±vL availobioliomfopp 0870 224 0352 artVinyl.COm CownlOarik'" 020TS/'Î0881 
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. ' NEW ISSUE OUT NOW 
1NCLUDING PROMO DVD 10 
F^aturing great Videos and short films 

"tTTi ^ 8 

^vv. • 
The best directing talent at your fingertips 

• * ® •® For your copy contact Maria Edwards on: inaria@niusicweek.coni or 020 79218315 • > • . 



Datafile 

BHtain's most 
comprehensive 
charts service 

Week 50 

Upfront pl8 > New releases p201 TV & radio airplay p21 > Singles & albums p24 

SINGLES NUMBERONE PUSSYCAT DOLLS STICKWITU A&M Pussycat Dolls negister their fifth week at 
Don't Cha and now, two with StickWitU. The only act to spend longer at number one so far this year is Tony Christie, whose fls This The Way To) Amarlllo reigned for seven weeks in Mardi, April and May. 
SINGLES  NUMBERONE EMINEM CURTAIN CALL - THE HTTS Interecope Increasing sales by 113.8% - Eminem's Curtain Call compilation sold 241,382 copies last week, a massive 81.97% more lhan runner-up Robbie Williams' Intensive Care. Although Curtain Call bas sold 354,296 copies in ninedays,there are plenty more in the shops, as the dise has been certifieédoubkpl^tinum afler shipping more than 600,000 copies. 
COMPILATIONS NUMBERONE NOW! 62 EMI/Virgin/UMTV With a 20 day sales tally of 724,118, Now! 62 is certain to replace Now! 60 (849,234/ sales) at the top of the list of 2005's best- seliing compilations a week hence, and is 32.56% ahead of same stage sales for last year's équivalent, Now! 59, and 4.81% in front of 2003's Now! 56, benchmark 
AIRPLAY  NUMBERONE MADONNAHUNGUP Warner Bros. Topping the airplay chart for the sixth week in a row, Hung Up once again registers an audience of well over 90m, and achieves a victory margin of more than 50% over its nearest challenger. 

Xmas cheer 
for albums 
market 
by Alan Jones Album sales rose by more than a million last week to 6,674.018. That is 20.5% higher than the previous week and a mere 1.3% behind the 6,760,756 sales recorded in Week 50 last year - the dosest 2004 match to last week in terms of date and proximity to Christmas. Two albums each contributed sales of more than 200,000 copies to the total. NowThal's What I CaU Music! 62 logged a 13,1% dip to 204,480 on its third week in the shops, to taise its 20 day total to 724,118. while Eminem's Curtain Call - The Hitslopped the artist chart for a second straight week, and put even Now! 62 in the shade, dashing to sales of 241,382. That's the highestweekiy sale tor a record hv Eminem, béaShg the 228,297 copies his 2002 release The Eminem Show sold on its first week in the shops. Its the thjrdhighest sale for a number one artist album so far this year, trailing only the 464,471 copies that Coldplay's X&Y sold the week of its release in June, and the 373,832 copies Robbie Williams' Intensive Care sold in its first week on release at the end of October, beginning of November. Eminem's album was one of six artist albums to sell more than 

A 

lackage contributas largely to sales boost in ■ 
100,000 copies last week. The Top 25 ail exceeded 50,000 sales, while the 79 biggest sellers cleared the 10,000 mark. In the Top 50, only three albums failed to increase sales week-on-week. The Darkness' One Way Ticket To Hell And Back dives 11- 34 after sales collapsed by 46.6% to 36,100. Reality TV graduâtes G4 and Will Young were the other losers, with Young's third album Keep On falling 12-20 after a minor 4.2% dip to 62,693, while G4's second album, G4 And Friends, was off 21.5% at 76,225, and retreats 6-13 as a resuit. With his second solo single No Worries in the Top 10 for a fifth straight week, former Blue 

star Simon Wehbe's début album, Sanctuary, has remained virtually static since its release four weeks ago but its rapidly escalating sales are typical of the market at this time of the year. Thus far, Sanctuary has moved 28-29-30- 26, while its weekly sales have progressed 18,966-24.799-35,814 -49,621. nissing ou the bonanza, with overall sales last week of1,030,008 representing only a 3% increase over the previous week, with physical sales down 4% at 329,338 and downloads improving 5.9% to 700,67aOnJy the Topjfi singles sold mofëTîan 

[gjBggjjjjgpr 
SINGLES Sales versus last week: 2.6% Year to date versus last year: 51.4% MARKET SHARES Universal 298 Warner 174 SonyBMG 14,5 EMI 12.6 Others 25,7 
ALBUMS Sales versus last week: 215% Year to date versus last year 4,9% MARKETSHARES Sony BMG 3 Universal 3 Warner !■ EMI ï Other 
COMPILATIONS Sales versus last week: 17.0% Year to date versus last year: -13.8% MARKET SHARES Universal 39. EMI SI- 

RADIO AIRPLAY MARKET SHARES 

SonyBMG 
CHART SHARE Origin of singles sales (Top 75): UK 69,3% US 28% Other 2.67% Origin of albums sales (Top 75): UK 58.7% US 38.7% Other 2.67% 

ALBUMS THIS WEEK Jaheim Ghetto Classics (WEA); Ryan Adams 29 (Lost Highway): Mary J Blige Reminisce (Until The Breakthrough) (WEA); Cnazy Frog ...Crazy Hits (Gut) 
Jagged Edge Jagged Edge (Sony BMG) JANUARY 2 Notorious BIG The Final Chapter (Atlantic): The Strokes First Impressions Of Earth (Rough Trade)   JANUARY9 Team LG The Way We Do It (Kennington Recordings)   JANUARY16 Regina Spector Mary Anne Meets The Gravediggers- (WEA)   JANUARY23 POD Testify (AUantic): Beck Guerolita (Polydor); Richard Ashcroft Keys To The World (Parlophone); Clap Your Hands 

Say Yeah Ciap Your Hands Say Yeah (Wichita): Cypress Hill Best Of (Sony BMG): Clearlake Amber (Domino); Kooks Inside In/Inside Out (Virgin): Readymade FC Babilonia (Peacefrog): Yellowcard Lights And Sounds (Parlophone); Film School Film School (Beggars Banquet) JANUARY30 Calla Collisions (Beggare Banquet): Arctic Monkeys Whatever People Say I Am... (Domino): Coldcut Sound Mirror (NinjaTuneUason MrazMrA-Z (Atiantic); The Infadels We Are... (Wall Of Sound); The Moming Runner tbc (Parlophone); Tortoise & Bonnie Prince Billy The Great And The Good (Domino) FEBRUARY 6 Pharrell Williams In My Mind (Vitgin): Shakira Oral Fixation Vol. 2 (Sony BMG): Belle & Sébastian The Life Pursuit (Rough Trade): Ashlee Simpson 1 Am Me (Polydor); TigaSexor(PIAS) 

mmmi 

arrivai of their c Whatever People Say I Am, That's What Fin Not will be released by Domino on January 30, ensuring a busy end to the manth. The album follows almost four months after I Bet You Look Good On The Dancefloor caused a flurry of média interest after entérina the singles chart at number one. 

SINGLES THIS WEEK Mariah Carey Don't Fbrget. (Mercury): Mcfly The Ballad Of... (Island): Robbie Williams Advertising Space (EMI): Westlife & Diana Ross When You Tell Me... (Sony BMG): Keedie &The England Cricket Team Jérusalem (Hyperactive): Performance Surrender (Polydor) DECEMBER19 James Blunt Goodbye My Lover (Atlantic): Girls Aloud See The Day (Polydor): Coldplay Talk (Parlophone): G4 When A Child 1s Bom (Sony BMG): Eminem When l'm Gone (Interscope): X Factor Winner tbc (Sony BMG). Santa Is This The Way To Amarillo (Santa's Grotto) (Brightspark): Nizlopi The JCB Song (FDM): The Pogues Fairytale Of New York (WEA)  
Hard-Fi Cash Machine (Atiantic) 

JANUARY2 Pharrell Williams Angel (Virgin): Supergrass Fin (Parlophone); Louis XIV Pledge Of Allegiance (Atlantic) JANUARY9 Richard Ashcroft Break The Night With Colour (Parlophone): José Gonzalez Heartbeats (Peacefrog): Queens Of The Stone Age Bum The Witch (Polydor): Texas Sleep (Mercury): Will Young Ail Time Love (Sony BMG)  JANUARY16 Beyonce Check On It (Sony BMG): Kubb Grow (Mercury); Son Of Dork Eddie's Song (Mercury): Arctic Monkeys When The Sun Goes Down (Domino) JANUARY23 Beck Ghettochip Malfunction (Polydor): A-ha Analogue (Polydor); Starsailor This Time (EMI): Alex Parks Honesty (Polydor); Robert Post Corne Home (Mercury) 



Upfront 

ït's hotting up 

for The Kooks 

The Kooks will hitfive 
Fopp retail outlets in a 
bid to promote their 
début album a day 
ahead of its release. 

ensuring a good profile leading into the albums release. "Everything bas been moving in the right direction with this band, so it's important we can kcep the momentum going," says Bush, who is taigeting a ship of50,000 for the album in Januaiy. ''2006 is 

attend a "money can't buy cvent" on the eveningof release. at which the band will perform. Signed by Virgin head of A&R Nick Burgess in 2004, The Kooks have been the subject of a busy 

Kooks' début album Inside In/Inside Out The first stage of the activily will see The Kooks hitting five Fopp retail outlets on January 11 ahead of the album's release 12 days later. It will take them from Bristol to Bath, Reading and Westboume Grove and will conclude in Covent Garden. The appearances will coincide with the release of new single You Don't Love Me, which hits the stores on Januaiy 9. Virgin's senior product manager Kelly Bush is confident the release will provide the band with their strongest chart success yet. 

with the vinyl version of the album, featuring an acoustic version of the album, which the hand recorded at Abbey Road earlier this month. Bush says the idea stemmed from the popularity of an acoustic B-side the band recorded for second single Sofa Song, "It was an opportunity to add value to the product for the die-hard fans," she says. In a bid to motivate first-week album sales in their home city of Brighton, Virgin has partnered with HMV and Virgin stores there to offer fans, who pre-order the début album on the Saturday before release, the opportunity to 

helping to build the database," says Bush. "He has been organising pre- and post-gig events for fans." The band will be on the road again in January. 
MARKETING: Kelly Bush, Virgin A&R: Nick Buigess, Virgin MANAGEMENT: Rob Swerdlow, Oave Nicoll, 
ONLINE; Sarah Sherry, Virgin PRESS: SusieEmber, Virgin REGIONAL PRESS: Fleur Gilbert APB RADIO: Manisti Arora, Laurence Pinkus REGIONAL RADIO: Martin Finn, Jason Bailey, 

Hard-Fi have a serious point to 

make with cash machine video 

never look at an out-< 1k. 

JUDGEJULES "This track is currently on the 'Up-Cuf playlist for my show on Radio One and is now blowing up big time. The Michael Jackson sampling Say Say Say has generated an incredible ban-age of email interest after my 10 consécutive Radio One spins since the tail end of the summer. It gets people r 

nandez 
If You Were Mine (TVT) 

Mix96 

thanks to a strong community focus and consistent music poli . It has also enjoyed a steady rise in audience in recent years, despite having to compete with the radio bigguns. While officially targeting a broad listenership of 25-1 

looking, catchy song and probably a few quid in his current account; why do some people have it ail? This song has hit ail over it and will have ail the slushy couples smooehing on the dance floor this 

Cat Power 
The Greatest (Matador) LOUISE KATTENHORN, PRODUCER, ONEMUSIC RADIO ONE The new LP from the voiced _ Uy 1 crazy Chan I Marshalls is out in January on Matador Records. She never fails to make me cty. This was recorded in Meraphis with Al Green's guitarîst and songwriting partner Mabon "Teenie" Hodges on the whole album (Teenie co-wrote "Love and Happiness" and Take Me to the River" among other soul classics). The ethereal title track is tire missing link between Big 

Kylie Minogue to sit back-to-back with The Beatles or Dusty Springfield on the playlist "Our music position is much more focused and, thanks to investment from the Local Radio Company, we can actually manage our music policy much better and we schedule our music locally. We are also developing new programming talent and have time to help people starting out, if they have potential and are willing to learn," he says. Faulkner says the station's local focus gives it an 
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