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Apple Corps claims more than £30m in unpaid royalties over late Nineties record, sales 

The Beatles sue EMI 

by Paul Williams The Beatles and EMI are facing up to another légal battle, wilh Apple Corps issuing légal proceedings for 'more than -£3001 in allegcd unpaidjoyalLies" by the major. " The'two sides, which have a long history of litigation, returned to the légal arena last Thursday, when Apple issued writs against EMI Records in the High Court in London and with Capitol Records in the Suprême Court of the State of New York. In a statement issued last Fri- day lunchtime, Apple manager Neil Aspinall says the group and their company were left with no choice but to sue EMI' follow- ing a breakdown in talks, which followcd Apple requesting an audit of the group's accounts with the major. "We have tried to reach a settle- ment through good faith negotia- tions and regret that our efforts have been in vain," he says. "Despite very clear provisions in our contracls, EMI persist in ignoring their obligations and duly to account fairly and with 

There are eight claimants in case number HC05C03892, which is registered with the High Court in London, comprising Apple Corps, surviving Beatles Paul McCartney and Ringo Starr and McCartney's company MPL Com- John Lennon's o Ono L 

Apple had reached the 
end of the line andfelt 
médiation wouldn't 
lead to any résolution 

vhich s; 

îr, Eversheds 
i, the Estate of George Harrison and its named exécutons Nicholas Edmund Valner and Kenneth Sid- ney Roberts. Apple's décision to take légal action cornes after what EMI describes as several months of 'settlement negotiations" in a bid to reach an agreement over issues raised by The Beatles and Apple over their EMI accounts. "EMI lias also offered to go to médiation, but sadly Apple rejecled that olfer," says the major, in a statement. Eversheds lawyer Nick Valner, representing The Beatles as well as being named on the claim as an executor of George Harrison's estate, believes Apple had shown "extrême patience throughout" the discussions but, after what he says were two years of negotiations, talks simply broke down. "Apple had reached the end of the line and felt médiation wouldn't lead to any fbrther resolution," he says. 

le acts often audit in five-year chunks and the Beatles action relates to an audit for the period 1994 to 1999. pre-dating 2000's hugely successfiil 1 rétro- spective. But it was in this era that the 1962-1966 and 1967-1970 dou- ble albums - the "red" and "blue" albums, respectively - were issued on CD for the first time, along with 
set and the Anthology project, which spanned three double albums of previously unreleased 

EMI played down the request for an audit, which itsays was not unusual. "We have no problem with it as we like to have full financial transparenev 
adds. "Sometimes, however, there are différences of opinion, not least when the recording contracts are complex and there may be issues of, for example, contractual 

says the audit request by Apple is not unusual. "Every record con- tract gives the right to audit royal- (y accounts and people do get their financial people to do it and you can generally find something or other," he says. "It's to do with the interprétation of an audit usually, rather than fraud or purposely paying too little 
Another industry insider adds, "You do tend to see audit claims fil- ing ou a large headline figure, but the estimated maximum liability is often a small fraction of the head- line claim." The Beatles and Apple are no strangers to seeking a légal remedy when needed. Apple has been embroiled in a légal battle with Apple Computer for more than two years over the computer com- pany's alleged breach of a previous agreement for Apple Computer to stay out of music. EMI has also found itself in a sériés of légal battles with Apple; in 1989, they reached a new royal- 

group having a final say on the release of any new compilations. They then wound up in the High Court after the record com- pany attempted to release a four- disc boxed set of the "red" and "blue" 1962-1966/1967-1970 "best of" albums. Its plans were halted in a High Court ruling in Septem- ber 1991. 
between Apple/The BratleTand EMI, Eversheds' Valner says the Fab Four side are "very disappoint- ed' more légal action over royalties has now resulted. "Apple has sued EMI in the past successfully and it was hoped it wouldn't be neces- 

Apple's most recent accounts, for the 12 months to January 2004, show a turnover of £ll.8m, while in the past 10 years of reported accounts Apple's turnover has amounted to £203m. 
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News 

News edited by Paul Willia 

Button pressed on X Factor winner's bid for Xmas top spot 
Sony BMG is racincj against time to unleaslL5û041Q(Lcopies of the X Factor winner's single into the shops and claim the coveted Christmas number one slot Production of the CDs began at the Deluxe Media Services factory in Blackburn just moments after 

produced and SQSIOOO wouid already be in the shops ahead of a release on Wednesday. The button was effectively 

My Goal, penned by a team who have previously written material for the likes of Westlife and II Divo. Bonus tracks will be taken from the winner's live performances on the show. "It's a song we've had for quite a while and it's a great pop song that stands up on its own merits," says Sony BMG imprint Syco's vice président Sonny Takhar, who is 
to the top spot, but acknowledges & 

winner and Nizlopi's JCB Song, which was released last week and was leading Westlife featuring Diana Ross on midweek sales. However, bookies have recentiy lengthened Nizlopi's odds in the race to more than 3-1, with X Factor now Frttle more than evens. The single is the first number one contender not to be released on a Mnnriav since Eltnn'John's Candie In The Wind, which was also manutdcturcd by Deluxe in Blackburn. The company will be manufacturing the CDs and the 

se 

Music chief makes mark by revising playiist decision-making and giving feedback to piuggers 

RI streamlines playiist meetings 
"What I wanted to do was look at the possibility of guaranteeing there's more expertise in the Sys- tem and a better focus of people's time and energy," says Ergatoudis, a IXtra's ic manager prier to joining Radio One. 

meeting chaired by the n At présent, piuggers can end up having separate meetings about their tracks with half a dozen or more people from the station, but Ergatoudis is planning in future that piuggers will see at least two members of the mainstream team in one meeting to ensure broad 
t 
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W FAU.OUTBOY THE CONCRETES Sugar We're Pie Concrètes In Talking Now Colour(EMI) (Mercury) Stockholm's tinest Fall Out Boy have let the sun shine in taken the US by with some glossy 
sold out UK tour second album, 
up nkely here. see them traly (single, February break througli 

BARE FOOT Bare Foot 
Contemporary classics Incfuding Born Slippy (Underworld) and Ifs Like That (Run DMC) are given the chill-out 
February 6) 

BRIAN HARVEY ICan (unsîgned) This song lias the makings of a big hit. the challenge will be releasing the track before the Harvey fire dampens (demo) 



Numbers expected to be at least 10% up on last year 

UK takes key rôle al 
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AOL asks users to Play Légal' 
AOL is lending ils support to the battle against online piracy, with a new industry-backed campaign to infortn consumers about safe and légal downloading. The music portal's Play Légal initiative, which launches on its subscription portai and on its free- 

message will be received by a sizeable audience. "Security and safety is one of our brand pillars and, while we provide exciting content, we also bave to make sun our custoiners are informed and protected," adds Patton. British Music Rights director Emma Pike welco 
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tiative. She says, "We are pleased that AOL is launching its 

rs 

KAISER 
CHIEFS 

Writssenredover 

Busted's millions 

companies could nm into "several millions" with Ki Fitzgerald s légal action involving everything from royalties to merchandising. North London lawyers Max Bitel Greene served High Court writs against former bandmates James Boume and Matt Sargeant, Prestige Management and its principal Richard Rashman last week. Fitzgerald claims that, before he was kicked.out, of the group, he had co-written a handfiil of songsJbr the boy band, includ- ing the hits"- " * For. Year 30 LightsOn and Psycho Girl. 

amend the registrations for the songs he says he co-wrote. Eddie Parladorio at Max Bitel adds that the case deals 



® Look ont for the On The Cusp Of 2006 
CD, produced by Music Week in 
partnership with MTV 

Composers join MCPS-PRS 

in online royalties battle 
The British Association of Com- posers and Songwriters (Bacs) has applied to the copyright tribunal to officially stand shoulder to shoulder with the MCPS-PRS Alliance in its battle with the BP1. 
put in a request to become an 
was brought by the BPI and seve digital music service provider against the Alliance over its onli 

which is eamcd by a crédit card company from the transaction, he says. The ratio of label income to writers income thus works ont as almost seven to one, compared to the général ratio of around four to one, he adds, labelling the record labels' position as "indefensible". The backing of the composers 

to décidé whether Bacs can be and, by launching this complai allowed to take the position. the BPI is colluding with users 
will join the Alliance in officially Academy^ firmly supports the atgued ftat the MCPS-PRS joint 

> DISTRIBUTION >PROMOTION > MARKETING >MANUFACTURINC 

Looking For new disFribuFion? 

ÎIOVA is one of fhe fasfesf growing disfribufors in fhe UK & Ireland 
no VA disfribufes over 2500 fifles via over 60 Labels 
comprising many successful sellers including ihe 
break-ouf hif single 'JCB Song' by Nizlopi. 
OOVA can help you plan and launch your produci 
in conjuncfion with our promotion, manufacturing. 
export, digital download and mobile partners. 
HOVA sells directly via our telesales team to ail 
major retailers as well as ^100 independent stores 
and non-traditional outlets. 
HOVA is distributed via Pinnade. the leading 
UK distributor of independent labels. 

nowv 

Contact Wilf Mann or Andy Walker 
T: +4^1 10)20 8390 3322 
F: +44 10)20 8890 3338 

email: înfofamovadist.net 
www.novadist.net 
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Ben Cardew 

2005: talent moves i 
Music Week looks back at a year in which rapid changes in technology and the market favoure 

Anyone without a liead for rapid change had a tougb time ofthings in 2005. The means of delivering music began to trans- form the business, as the capacity of music players expanded, broadband became cheaper and 3G finally began to seduce mobile phone users. But it wasn't just the development of technolo- gy which continued to accelerate. The speed with which artists could get to market also increased. The pace with which new talent can identify an audience, reach out to fans and achieve substan- tial success was seen during 2004 by the extraor- dinary explosion of the Scissor Sisters and Keane. At the start of that year, neither were well known outside of industiy and média circles; by year end, their albums resided in the homes of more than 1.3m music fans each. Today, those sales have risen to 2.4m and 2.3m respectively. In 2005, this speed was manifested in the way artists could develop their own audiences at a somewhat lower level - the most high-profile example coming in the form of the Arctic Mon- keys, a Sheffield band who, in the spring, were prompting excitement among record label and publishing A&Rs and by October were topping the singles chart. Their number one performance came with a blinding speed which caught much of the indus- tiy and the média by surprise. "Music travels so fast nov there's word of mouth to the power of a zillion," says Laurence Bell, who with Domino, the independ- | ent label he founded in 1993, enjoyed a first number one single and album in 2005 - thanks to Arctic Mon- I keys and Franz Ferdinand respectively. 

"Now, anything is possible. The barriers have broken down and if the end resuit of that is more good independent success stories then it s healthy for art and that's good for everyone. It should be a level playing field and I think now it is and it's get- ting stronger and stronger." The Arctic Monkeys provided the most high- profile example of the potency of doing it yourself - a development chronicled by Music Week in its DIY issue last month. Elsewhere, Imogen Heap released her solo album on her own label before going on to secure a handiul of high-profile syncs with US productions - The OC and, more recent- ly, The Chronicles Of Namia - while independent duo Nizlopi are providing stiff compétition for the Christmas number one with their independently- released single JCB Song. In tum, the KrayTwinz scored a Top 40 hit, Sway snatched a Mobo, Steven Lindsay offered one of the albums of the year, and so on, and so on. 'The whole industry is a lot more transparent than it used to be," says Mike McCormack, deputy managing director of Universal Music Publishing, who this year signed two sought-after acte in The Feeling and Orson. "It cornes down to the fact that acte are developing outside of the traditional record company structure." This DIY ethos, which by its veiy nature often takes place outside the major label structure, has played its part in fuelling a greater awareness among the industry and wider community about developing and up-and-coming artists. The media's interest in identifying and claiming for themselves "the next big thing" created great chal- lenges for those looking to launch and develop new talent. The period when this is most ; in evidence is right at the end of every year, when everyone and their dog becoraes an amateur A&R man, attempting to second guess the public on the acte which will make an impact in the fol- lowing 12 months. BBCi offers its own poil, as does the NME, virtually ail of 

Now anytliing is possible. 
The barriers have broken down and, if the end resuit is more good independent 

broadsheete and, even, specialist retail chain HMV. Music nfeeî joins the game, too - with the greatest sense of foresight than anyone else, of 

stories, then ifs healthy for art and thafs good for everyone 

:T' 

Testament to this desire to be ahead of the game is HMVs list of 22 tips for 2006, which includes a little-known act called Mumm-Ra, who were signed to Sony BMG earlier this year after a hand- ful of small gigs in their home town of Bexhill-On- Sea. Their inclusion on the list is fascinating - not to mention highly surprising to those at their label home, Sony BMG - not only because the band are yet to release any music, but because to date they have recorded a mere handful of démos. HMV head of music Phil Penman says retailers can no longer afford to be passive in their music consumption. "There's a greater sense among spe- cialist retailers that you have to be proactively looking for new talent, a lot more so than three or four years ago," he says. "Specialist retailers like HMV need to diflèrentiate even more now and if weTe not specialist in that true sense of the word then we're not doing our job. You have to be aware of who's bubbling under." While Atlantic Records managing director Max Lousada acknowledges that public aware- ness of bands in particular is now very strong, he is cautious about giving the trend too much cre- dence. "Because of new média, online sales, and the culture of going out to gigs, there is an early awareness now about the next big thing, but I don't think it's a particularly new thing. It's no différent to the 12-inch cul- re within dance music; -xariMeHifl people are just dis- covering things in a différent way." But James Sandom - co-managing direc- tor of Supervision Management, home to artiste including Franz Ferdinand, Kaiser Chiefs anc The Cribs - says, "For the first time, artists 

à 



Look out for this week's exclusive 
MW On The Cusp Of 2006 CD, 
produced in partnership with MTV | 

Éito fast lane 

'éd undiscovered talent and the "do it yourself" ethos 
platform where they can generate their own expo- sure, whether that be on a simplistic level Nia their own message boards, on My Space or elsewhere and so the public is involved in their careers much earlier on. Arctic Monkeys are the obvious ones, but the/re not the first or the only ones doing it. TheyVejust the biggest example of it." Receiving such an enthusiastic response from the music buying public should not undermine the importance of artist development, over the médium- and long-term however. The Darkness' arrivai in 2003 came after the band themselves had built a following and honed their live show over many years, Scissor Sisters had also been fill- ing playing to clubs for some time before Polydor gave them a make-over, while Keane had been working with BMG Music Publishing for more than a year before signing to Island and launching their record career. For Keane in 2004, read James Blunt in 2005. "We signed James Blunt a good 18 months before bis deal [with Custard] went down in America," says EMI Music Publishing senior VP/director of A&R Mike Smith. "For us, we were always very 
about introducing him to other co-writers, help- inghim set up a My Space site, that sort of thing." Universal Music Publishing's McCormack, who signed the Im-selling Jem more than three years ago, adds that the rôle of labels has evolved and notes that publishers are in the unique position of being able to develop an artist over time. "The way record companies 

Certainly, 2005 saw the major label groups increasingly attempted to spread their bets by signing partnership deals with independently- run labels of various types; Polydor's B-Unique deal was one which drcw instant results through Kaiser Chiefs, while Sony BMG's relationships with Phonogenic, Deltasonic, Brightside and Syco continued to pay-off; the latter's décision to launch Red Ink - a division designed to provide an environment for small imprints to evolve - also underlined this strategy. My Dad Recordings, home to rising talent Jim Noir, formed a relationship with Atlantic this year with the major funding recording of his début and later upstreaming the record. "Independents are in a great position to foster new talent without some of the major label pressures," says Lousada. "But you have to look at it on a case-by-case basis. Some artists will thrive in the major label struc- ture, while some young bands might feel more comfortable or be initially more suited to the independent route. If you look at acts like The Killers, Hard-Fi, Scissor Sisters - there is an ini- tial appetite and early awareness, but that has a ceiling. You need to be able to take it beyond that and sell records." "There are so many ways to offer music to the masses now and they can either accept it or reject it," says Nick Raphaël, who heads Sony BMG imprint White Rab- bit Recordings and counts 
1 Charlotte Church, G4 and Lemar among his suc- cesses this year. "It's a time of change - the way Simon Fuller and Simon Cowell have used TV to sell music globally, the new ways to hear music and the explo- sion of new ways to pur- chase music. Times are a changin' and that must be exciting." 

Have you iistened to your 
MW/MTV Tips CD yet? 
For the first time, MW - «i 
this year brings its 
tips for the coming 
year in full, hi-fidelity ~ ^ 
sound - partnering 
with MTV to bring 
you this week's 
exclusive On The 
Cusp Of 2006 CD. 

We have teamed 
up to bring you 
some of the top 
talent which we 
believe will make 
an impact over the 
coming months, 
from Corinne Bailey EanieMeanieIMyDad 
Rae and Orson to 7. Justice 
The Feeling and 
Plan B. Look over 
the page for the 
O symbol to identify the 10 acts io.we Aresdentists J r ,, Lousy Réputation (Virgin) - among our full 
list of tipped talents - which you can 
hear on the CD. And don't forget to 
let us know what you think - at 
mwletters@musicweek.com 

at SXSW. And marking Black History Month by inviting MCs like Sway to interpret a moment in black history. VH2 recorded its first live sets with acts like Supergrass, Stéréophonies and Paul Weller. We toured student unions throughout Freshers' Week with four bands including The Kooks and The Departure and we teamed up with Motorola to présent a new live set from The Strokes, And then there was our tent at Ireland's Oxegen festival with ur 

Tracklisting 
Bright Idea (Mercury) 2. Corinne Bailey Rae Choux Pastry Heart (EMI) 3. The Feeling Fill My Little World (Island) 4. Nightmare Of You My Name Is Trouble (Full Time Hobby) 5. Plan B Sick 2 Def (679 6. Jim Noir 

Waters Of Nazareth (Ed Banger) 8. Boy Kill Boy Back Again (Mercury) 9. Rhymefest Brand New (Sony BMG) 

ve see it as our job - our duty! - to give the best emerging bands a leg up and live exposure alongside the big established acts. 2005 has been hectic but invigorating. We gave 15 new acts, including Clor, Mystery Jets and M.I.A their first ever TV exposure with our annual live music showease Spanking New Music Week in Manchester. Coldplay gave MTV their first live performance of X&Y in a chapel in Hackney. Gonzo got on its scuzzy tour-bus and took a clutch of new indie bands - including Test Icicles, Be Your Own PET and Arctic Monkeys - around the UK. The EMAs saw Madonna's first live rendition of Hung Up and the genius of Gorillaz" live holograms. And, throughout it ail, Base Louage continued to bring fresh R&B acts like the Mitchell Brothers and Kano to packed live 

And it doesn't stop there. 2006 will see us seeing supporting new and live music with even more vigour. There are some fantastic new acts out there just nudglng at the door. So we've teamed up with Music Week to put together a CD of 10 eclectic acts we think could own 2006. Enjoy!" Marcli Caught, Director of talent & artist relations, 
UK & Ire!and. 
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2005 lias been another exceptional year for new signings and, for the likes of Arctic Monl< 
Orson, Guillemots and Lorraine, sales success beckons. Over these pages, we mghlight thos 
will be threatening the charts over the next 12 months and keep the stars of today on thei 

On the cusp of great ! 

OBoy Kill Boy 2005 bas seen its fair share of indie rock bands snapped up by major labels, but it is Boy Kill Boy, vvho were signed to Mercury's Vertigo imprint in the last quarter of 2005, who many are tipping for great things next year. Joining a prestigious line of label mates including Razorlight, U2 and now The Killers on Vertigo, Boy Kill Boy will have a first single, the Music Week favourite Back Again, released on February 13, followed by their as-yet- untitled début album in May. 
Clap Your Hands Say Yeah It's been a whirlwind few months for US band Clap Your Hands Say Yeah who, since Music Week first tipped them in August this year, have signed with Wichita, enjoyed their first sold out UK tour and been declared the "next big thing" countless times. Fortunately, the hype is justi- fied. Their début album, which sold nearly 12,000 copies in the US before the grabbing the attention ofkeen UK labels, is an endearing indie pop gem that wears its influences firmly on its sleeve. The first limited-release single Is This Love was released last month and will be followed on January 23 by their glorious début album. 
OThe Feeling Five-piece band The Feeling have a strong chance of mainstream rock-pop 
by the team behind Natasha Bedingfield, signed to Island and possess an unmistakable ability to pen mémorable pop, a combination which looks sure to connect in a big way next year. Fill My Little World was released as a non-chart eligible 

single in November to coïncide with a seven-date UK tour. But it is the follow-up, Sewn, set for a February 27 release, that will get the bail rolling. Expect the début album in May. 
Vittorio Grigolo Following in the footsteps of II Divo, 28-year- old Grigolo promises to bring classical to the mainstream with his début album In The Hands Of Love. Already a familiar name to UK média, this is the sort of album that once heard will connect and have no doubt that you'll be hearing it over the next six months. Among the album's highlights is an ingénions cover of Keane's Bedshaped. 

with the pop sensibility of the Pet Shop Boys, with a captivating frontman to boot. "Wc fell in love with Lorraine straight away," says Sony BMG président, music division, Gcd Dohcrty, who signed the band in November. "Therc arc at Icast five hits on their album and I think they're the freshest and most exciting band Tvc heard in a long time," he adds. Already stars in Norway where they have performed 

countless gigs over the past Lorraine: year, the band will make their their dark début release bow in the UK pop will be 
It was previously availablc as a limitcd-edition seven-lnch along with the track Saved through UK indie label Genepool. The as-yet-untitled début album Is schcduled for a September release. 

Humanzi Polydor imprint Fiction has enjoyed two strong years, breaking Snow Patrol in year one andlajing the foundations for Stephen Fretwell this year. Top priority for 2006 is Humanzi, currently one of the most exciting live acts and a band with the ability to pen catchy tunes. Possessing a Primai Scream-like swagger, Fiction released first single FLx The Cracks this year, while the as-yet-untitled album will follow in the first quarter of2006. 
©Justice Paris-based Justice, aka Gaspard Augé and Xavier de Rosnay, first came to the world's attention with their stunning remix of Simian's Never Be Alone, released on Daft Punk manager Pedro Winter's label Ed Banger Records in 2003. Their mix turned Simi- an's beaty indie pop original into an electro-tinged dancetloor monster which created a stir in clubs around the world. The success of the track led to remix offers from the likes of N.E.R.D., Britney Spears and Franz Ferdinand before the duo knuckled down to putting together their second EP, led by the grimy twisted fiink of Waters Of Nazareth, in late 2005. An album is due in Sep- tember 2006 on Ed Banger/Because. 
Laura Michelle Kelly The first signing to Marc Collen's new EM1 imprint label Angel Records, Laura Michelle Kelly eut lier teeth as a vocalist in the theatre and has teamed up with Marius de Vries for lier solo début, an adventurous, contemporary album that promises to establish lier name with a broad music-loving audience. Gloriously produced, the as-yet-untitled début delivers the unexpected, and features a cover of Nick Drake's Riverman, the Jamie Cullum-penned Sweet Solution and a soaring cover of Keane's Somewhere Only We Know. This has potentiel to sell by the bucketload. 

Stars of'06? 
Lorraine Many arc tipping 2006 as the year of the great pop revival and strong albums by Sugababcs and Girls Aloud add momentum the prédiction. But, while the aforemcntioned acts will fill the pages of Smash Hits, the dark pop of Norwcgian trio Lorraine could be just the ticket ta take the genre back to the pages of the rock press. Lorraine's gig at The Métro in September got the bail rolling, With the venue packed with A&R executives, something of a scrum to sign the band cnsued. Sony BMG uitimately emerged triumphant. With their synth-guitar- 
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ONightmare Of You Formed and fronted by Brandon Reilly, guitarist of now defiinct band fhe Movielife, New York's Nightrnare Of You sound like the bastard child of The Killers and The Smiths and possess an unshak- able commercial sensibility. Signed to the respected Full Time Hobby label locally, their first UK tour in November proved word had already spread with audiences singing along to every word at their recent London shows. The band are set to return in February for dates with The Delays. 
OJim Noir I Signed by My Dad Recordings in 2003 and now upstreamed to Atlantic via a deal between the two labels, Mancunian Jim Noir's début album Tower Of Love was released on December 5 and word is starting to 

spread on this talented artist. A one-man band who writes and produces everything himself, he possesses a knack for knocking out sweet, jangly pop tunes that occupy a similar stylistic space to Badly Draw Boy and alike. First commercial sin- gle, Key Of C will hit shops on February 13 and word will spread. 
OPIan B Standing out like a sore thumb on the UK hip hop scene. Plan B's rap-folk- spoken word hybrid is genuinely new and exciting. The 21-year-old weaves taies of city life in ail its grubby glory, finding humour in die darkest of subjects and, while his words may be bleak and occasionally shocking, his lyrical dex- terity marks him out as one of Britain's greatest raconteurs. Since signing to 679 in December 2003 there have been two singles - Kids/Dead and Buried in Mardi 2005 and the Paul Epworth- produced No Good/Sick 2 Def in December. His début album will follow in April or May. 
ORhymefest Rhymefest is poised to break from behind the desk in 2005 as this talent- ed writer/producer and the name behind a slew of hits in recent years goes solo. His lead single, the mémorable Brand New, sees him team- ing up with Kanye West for whom he penned the single Jésus Walks and it will be released in Feb- ruary ahead of the début album, Blue Collar. 
Spinto Band When this young US band performed their first show at London's Dublin Castle in October it attracted one of the strongest head counts of UK A&R execs since the Arctic Monkeys first visited London. Interest in the seven-piece swelled after sporadic copies of their completed album, Nice & Nicely Done, landed on desks of UK labels, but so far their UK releases have been limited to a split seven-inch featuring album tracks Mountains and Brown Boxes through Virgin. 
OWe Are Scientists We Are Scientists released their début album With Love & Squalor in Octo- ber but, despite much critical acclaim, it largely slipped off the radar of the UK music buying public. Second single, the aptly titled It's A Hit, promises to put this right. Released on February 13, it is undoubtedly a second wind for the band who clearlwhave a fantastic album on their hands. (V^L. Stuart Clarke 

O Stars of 
'06? 

Orson join a growing line of American artists who were seemingly overlooked by tlie US industry only to find a home witli a UK label. Tbey first emerged on tastemakers' radars with a track on Myspace.com earlier this year. The band were among the small contingent of overseas artists who tnade the trip to Manchester in Octobcr for the anniial In The City event. Their performance resulted in their signing with Universal Pnblishing virtnally on the spot and later saw a record deal witli Mercury Records, 

"Great songs. In The Cityjfefl Simple," lie says. "Orson have niade an album of trnly great songs and you can't argue with that." The DIY othos lias played a strong part in the band's jonrney so far, recording and funding their début album tlicinselves. Entitled Bright Idea, the album was recorded more than a year ago in LA and will be released in the UK in May, preceded by lead single No 

Tomorrow on February 27. Awareness of the band is already growing and No Tomorrow is currently enjoying plays on Radio One and Capital. "Tlie momentum we've already got is phenonicnal so we've jnst got to rnn with it," says James O'Driscoll, who co-manages tlie band with James Barton and Rudy Reed. "We're also À gctting a lot of interest in the US now." 

Star of'06? 
A Corinne 
Q Bailey 

Rae 
Despite EMI's best intentions of a "soft launch", better- than-expected early support saw Corinne Bailey Rae hit the ground running this year when her low key, début single Like A Star took the record of the week spot on Radio One daytime shows for two consécutive weeks in November and resulted in her début live TV performance on Later... With Jools Holland. Boni in Leeds, the 26-year- old began her musical career playing the violin and singing in a Baptist church before taking up the guitar and forming indie band Helen with friends at the âge of 15. Drawing heavily on the influences of Led Zeppelin and Veruca Sait, the band grabbed the attention of one Leeds local who alerted his friend and Bailey Rae's now manager, Bob Miller, to their talents. "1 was tipped ta corne up and sce this band and I just thought 'forget the band - she bas got it'. Since then it's just been a 
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Guy Moot Managing director, EMI Music Publishing 
High point of 2005: Becoming MD. Low point of 2005: Record industry failing to agree rates in new média arena. Best record of 2005: Arcade Fire's Funeral. Best event of 2005: Arctic Monkeys at Dublin Castle. Act to watch in 2006: The Feeling. What do yon think is the biggest opportunity/threat for music in 2006: New sources of revenue opening up/not setting up rates and collecting from them. 
Tony Wadsworth Chairman & CEO, EMI Music 
High point Coldplay's X&Y debuting at number 
Low point Unnecessary discounting on best sell- ing albums at Chrislmas. Best record: Arcade Fire's Funeral and Gorillaz' Démon Days. Best event: Gorillaz at the Opéra House, Man- chester, Robbie Williams in Berlin and Bob Dylans No Direction Home. Act to watch: Corinne Bailey Rae. 

James Blunt Artist behind 2005,s biggest-selling album 
High point; Somany to recall, includinggettingto number one on the charts. Low point: Hurricane Katrina and the impact on musicians in New Orléans. Best record: Gorillaz' Démon Days. Ail great songs on this album. Best event Glastonbury, particularly for me the Pyramid Stage on Sunday aftemoon. Act to watch: Arctic Monkeys. Most looking forward to: Having a day off. 
Lesley Douglas Controller, Radio Two and 6Music 
High point: Terry Wogan's knighthood - long overdue. Low point Missing Stevie Wonder for Radio Two at Abbey Road, as I was abroad. Best record: Devils And Dust by Bruce Springsteen. Best event; SXSW, in particular the brilliant Kaiser Chiefs playing in a side street. Act to watch; Kubb, Newton Faulkener. Most looking forward to: Seeing The Rolling Stones live for first tirae. 

Best event: 'Despite the 
mud and floods, Glastonbury 
still rates as my musical highlight' James Pumell, 

James Pumell Creative Industries Minister 
High point: Gorillaz at Manchester Opéra House. Low point; The musical low point has to be Bren- da being voted off X Factor. Best record: Takk by Sigur Rôs. Best event: Despite the mud and floods, Glaston- bury still rates as my musical highlight. Act to watch; I know it's obvious to say this, but it's got to be the Arctic Monkeys. Executive to watch: Feargal Sharkey. Biggest opportunity/threat; The internet will pose the biggest opportunity and biggest threat. 
Simon Douglas Managing director, Virgin Retail 
High point: Opening a record number of new Vir- gin stores. Low point: London borabings. Best record: Arctic Monkeys' I Bet You Look Good On The Dancefloor. Best event: Madonna at London's Koko. Act to watch: Arctic Monkeys. Most looking forward to; Wembley Stadium opening. 
David Joseph Joint managing director, Polydor 

Downloads begin to conte of âge as média jump on board 
If anyone had any doubts whether 2005 would be yet another landmark 12 months for digital.they only had to wait days a few into the new year to receive their answer. 
download singles outstripped those of physical CDs for the first time, setting the scene for what would be a year in which the digital market fully exploded into action - but one which was also wcighed down by ongoing légal, internai and législative issues. Significant developments and launches, from the ongoing success of iTunes, the race to establish legitimatc P2P, webcasting, mobile downloads and the buzz phenomenon of podcasting, were often intercepted, hindered, or aided by EU probes, EC décisions, licensing issues, OFT complaints, anti- piracy légal action and major court cases. In fact, it provcd to be a year when you simply could not claim to be doing a serious job unless you were spanning the offline- online divide. Hiis was true of labels, artists, retailers, chart compilers, everyone. Ibis necessity was driven by the continuing success of iTunes - in ils first full year in Europe - and the iPod, which brought downloading to a wider audience and had Apple claiming an 84% UK market share of the digital market The launch of the Nano, the video iPod and the Motorola ROKR iTunes phone, coupled witli high-profile backing from Madonna, U2, and Eminem, gave the entire downloading industry aboost 

The success of Napster - which won the Digital Music Service prize at March's Music Week Awards - in launching a subscription service saw otiier players dip their toe into the subscription pool, with HMV and Virgin leading the way. However, doubts about such services' commercial benefits to rights owners lingered. And, by year-end, the only significant rivais to Napster in the US - Real's Rhapsody service and Yahoo! Music - were yet to arrive in Europe, Real in particular surprising many by delaying a move until sometime in 2006. The arrivai of bricks and mortar specialists in the world of virtuai retailing was followed soon after by a similar move into new territory by the OCC, which, in April, launched incorporated per download sales in the singles chart for the first time, creating the new "combined" chart By the end of 2005, this had been broadened to include per track downloads to mobile, via services run by Orange and 3, among others. Live events such as Live 8 did not escape the digital phenomenon. Partnered by specialists such as AOL and TDigital, Live 8 organisera delivered the fastest download and most-watched webcast yet Even radio began to recognise the importance of the non- analogue world, in ail its forms. Radio had long since been investing in "digital", but only in the form of DAB transistors and the specialist stations targeted at their owners. But the reality of radio downloads began to bccome 

a reality, either using a radio set with built in hard-drive, or in the form of web-bascd services, such as "podeasts". Back in the spring, the BBC's free Beethoven podeasts caused consternation within the classical industry, who voiced concern that such giveaways were devaluing music. Certainly, podcasting sparked many headlines - Ricky Gervais' Guardian podeast was even profiled on ITVl's main news bulletins. Radio stations, including Radio One, Virgin and Xfm, have also delved into the area. Licensing issues continue to prevent full music tracks from being included, altliough both the MCPS-PRS and Aim are making podcasting licences availablc to those wishing to access UK répertoire, a sure sign that more players will get on board next year. Even, of course, those battling piracy drove a dual approach, in 

the on- and off-line worlds; the High Court ordered ISPs to disclose information about sériai uploaders, giving the BPI the green light to prosecutc file- sharera, but it was not just individuals who were targeted as, after 18 months of légal tussling, MGM, backed by the major label groups, finally won its case against file-sharing client Grokster, resulting in its immédiate closurc. Alongsidc this légal action, a legitimate P2P model began to emerge through Playlouder, Mashboxx, Shawn Fanning's Snocap, and Audible Magic, with the latter striking a deal with V2 to monitor and "fingerprint" its répertoire over file-sharing services. If 2005 were a coming of âge for digital, the growth curve does not look likely to stall in 2006. The arrivai of Nokia's N91, with a 4Gb capacity to rival the iPod Nano, will represent the 

next step in the transformation of the mobile phone into the next génération music player, after a year in which mobile incentives and packages gained a foothold. A secure means of distributing music via mobile platforms remains a sticky issue though, with Bluetooth sharing emerging as a new threat Vodafone helped to bring more clarity over what could emerge as the industry DRM standard by signing up Univcrsal repertoire in October and convincing the major label group to opt for the Open Mobile Alliance digital protection solution. With Universal on board, 2006 could be the year in which the mobile industry accepts OMA as standard. However it plays out the year ahead is certain to see dramatic further developments, driv by more tcchnological progress. 
10 MUSICWEEK 24.12j05 



EsiF 

SSu Ess». 

Iiithe ■ 
Commercial radio unités for a fimdraisîng simulcast 
Pubiishing's Martin Bandiersets a succession in 

cèssM0d?gital,r^i^fe^fall-tr^kmusicaround No Direction "eal, MPA ^Grace^U^iLlfPaul,' Curb Your 10 •SteueSasse 15^ 
Low^polnt; Terrorism in London and the Ducati «Ome' J Blige. Love 
SsiHHStHan ^sH!n~

sandthe mil 
JlofEngland's 2006 World Cup m 

■ris fly as indnstry gets the court case bug 

mms» „ , 
War of words fuels royalties row 

■S1?! 
mmÊmàm 

m? i 



/.Qj 
M 

Inthelieaillines HMV recniits EUK's Phil Penman as head of music...Stagc Tliree Music buys the Mosaic Media catalogue, including copyrights by Aerosmith and ZZ Top...Chrysalis moves back into artist nianagemenL..HMV signs a deal with MusicNet for ils digital service...Radio One is nominated Sony Radio Awards station of the year for the first tinie since 2000...Glastonbury brings in an ID system to beat ticket touts...Aim reports the OCC to the OFT over concems about the newly-launched combined charL..Private equity group Apax halts a bid for Woolworths...Chariie Pinderexits Sony/ATV Music Publishing...Janiie Theakston begins hosting London station Heart's breakfast show...MCD Productions' Denis Desmond takes charge of Mean Fiddler, as founder Vince Power looks to new ventures...EMI angers retailers by manoeuvring round rules to get its Gorillaz single in the combined chart...Warner readies its long-awaited initial public offering... Haymarket closes Rip & Burn magazine after only eight issues... Yalioo's Fru     Haziitt becomes Virgin Radio 1 I ci (hVI33[C chief executive...Universal „   Digital Sen/ices signs a deal 53 with TVT.-HMV appoints fo John Taylor as e-commerce ~ director when Stuart Rowe exrts for play.com...Cleai' Channel reveals plans to spin off its live entertainment ^ business...Guy Moot becomes ; Hfuiïi EMI Music Publishing MD as Peter Reichardt préparés to départ after 16 years-Richard Izard leaves Woolworths Group after 14 years... 
MAY The idea of a Music Council is muted as the country votes in the General Election...The new Oasis album leaks on iTunes' German service....Virgin Records vétéran Jon Webster takes up newly-created rôle of BPl's director of indépendant member services.-.Rakesh Sanghvi becomes Sony/ATV MD...HMV Group CEO Alan Giles warns of tough high street conditjons...Capital and GWR's merged entity GCap Media begins trading...Umversal UK head Lucian Grainge additionally becomes Universal Music International chairman and CEO, succeeding Jorgen Larsen.-.Craig David signs to Warner...Kerrang! Radio's Andrew Jeffries becomes Kiss programme director..,Yahoo! Music launches a US digital offering...A UK music office opens in China,..James Purnell becomes music minister...Radio Two is named Sony station of the year, while also figuring heaviiy among the winners are Radio One and Xfm's Christian O'Connell, who days later is poached by Virgin...OFT rejects Aim's combined chart complaint-.Windswept says it will close its London office...The BBC préparés for union action over job cuts...Bob Geldof ends weeks of spéculation by confirming détails of Live 8, set for July 2...Scottish Radio Holdings déniés it is under immédiate pressure to be taken over by Emap...Jason Iley becomes Mercury Records MD, succeeding Greg Castell...Former AOL executive Blair Schoof joins Music Net...Crispin Evans leaves Universal Music Publishing —International after 25 UttWÙStW years tojoinMCPS-PRS Alliance...Anschnltz tactert Entertainment unveils E2.2bn development plans | for the Millennium 

1 Publishing's Mike Smith Is promotcd to run A&R opérations—Philippe Ascoli ' ' exits as Virgin Records MD to stert a label with EMI France...Former HMV executives David 

Executive to watch: Rob Stringer, now the merged business bas settled down Opportunity/threat: Meeting the challenge of a flat market and keeping HMV at the top. 
PaulRees Editer, Q 
High point: Personally, the birth of Tom. Profes- sionally, the continued growth of Q,. Musically, Bruce Springsteens Devils & Dust tour. Low point: Magazines selling off their reviews sections to sponsors. Best record; Eels' Blinking Lights And Other Révélations. Best event: Aside from West Brom's Great Escape? The Q, Awards, obviously. Act to watch: Arctic Monkeys, The Peeling, Orson and Clap Your Hands Say Yeah. 
Alan McGee Founder, Poptones 
High point; Hearing the Dirty Pretty Things recordings here in LA and hearing the new Mog- wai and King Biscuit Time albums. Low point: Mew not being huge everywhere. Best record: Gold Diggerby Kanye West. Best event: Echo & The Bunnymen and Depeche Mode live in LA this last month. 

opportunity 
/threat: The tleath of cot-porate 
record companies 
and the rise ofbands findingfans through the internet' 

Act to watch: Zoe [from Mexico], Executive to watch: Chris Martin. Most iooking forward to: Primai Scream album. Biggest opportunity/threat: The death of corpo- rate record companies and the rise ofbands find- ing fans through the internet 
Leanne Sliamian Vice président and UK général manager, Napster High point: Winning best digital music service at the Music Week Awards. Low point; July?. Best record: Arcade Fire's Rébellion (Lies). Best event: Live 8. Act to watch: The Révélations. Executive to watch: Jason Iley, Tim Bowen, Simon Cowell. 
Tony Christie Artist behînd 2005's biggest-sellîng single 
High point: Single at number one for seven weeks and album at number one for two weeks. Low point; Missing an easy putt. Best record: Bad Day by Daniel Powter. Best event of 2005: V Festival. Act to watch: The Carolynne Good Band. Executive to watch: David Cameron. Most Iooking forward to: Christmas. 

Singles bounce back as digital makes impact 
When the UK singles chart celebrated its l.OOOtli number one in January, you inight bave expected to see labels popping the Champagne, ready to bail a great British institution. But in reality, the moment arrived at about the worst time possible. It was unfortunate enough that, in a period when the UK industry was rightly talking up a golden period for new homegrown talent this 
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up being claimed by a 46-year-old track by a deceased American - Elvis Presley's re-issued One Night/I Got Stung. But what made matters really 
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Eddie Barclay Barclay Records founder (1921 - May 2005) Martyii Bcnnott 

Biggest opportunity/threat: The Comic Relief single/being remembered for that only, when it's not représentative of what I can do musically. 
Rob Ballantine Director, SJM Concerts 
High point Live 8. Low point; Tsunami relief concert. Best record: Oasis's Don't Believe The Tmth, Best event: Gorillaz at Manchester Opéra House. Act to watch: Take That. Executive to watch: Stuart Pearce Most looking forward to; Xfm Manchester. Biggest opportunity/threat; Sweden. 
PeterTudor Sales and marketing director, Wemhley Arena 
High point: Live 8 and the Kylie tour. Low point: The Kylie news in June. Best record: Aerial by Kate Bush. Best event; Live 8. Act to watch: Arcade Pire, Pharrell Williams, Antony & The Johnsons and Rufus Wainwright. Most looking forward to: Reopening the new £35m-improved Wembley Arena, 
John Northcote CEO, Academy Music Group 

Kigh point: 'Stevie Wonderat Harlem Apollo, August 6' 

High point: Opening Carling Academy Newcastle in October with The Futureheads. Best record: Kaiser Chiefs' Employraent. I would also mention Robert Plant's Mighty Rearranger and Black Eyed Peas' Monkey Business. Best event: V Festival at Chehnsford, plus Arcade Fire at Carling Academy in Liverpool. Act to watch: Arctic Monkeys, Maximo Park and Hard-Fi. 
Richard Russell Chairman and CEO, XL Recordings 
High point: Stevie Wonder at Harlem Apollo, August 6. Best record: Devendra Banhart's I Feel Just Like AChild. Best event: White Stripes at Alexandra Palace. Acts to watch: Arctic Monkeys, The Raconteurs and Be Your Own Pet. Biggest opportunity/threat: Great, original music is being made ail the time. The only threat is cynicism. 
Paul Curran Group managing director, BMG Music Publishing 
High point: In April seeing Coldplay perform the new album at the Ttoubadour in LA. Low point: England losing the first test 

New venues take live music mto a new era 
With ticket sales breaking records year afler year, tliere lias never been a time when live music has meant so much to so many people in the UK. And, in 2005, the live industry successfully crowd- surfed along on a wave of popularity. Festivals and huge arena shows sold ont faster than ever, while plans for new and revamped venues unveiled in the year suggest an exciting future for the live scene. The outdoor sommer programme alone was évidence of just how big a business live music has become. More than 1m tickets were sold for the festivals and a sériés of large outdoor tours from the likes of Coldplay and U2, with a further 225,000 tickets given away for Live 8. Even if there were certain losers - there were very few big pop arena tours, for example, and many of those which did appear struggled to fill venues - the demand for live music went beyond the festivals and into the clubs and bars. The reasons given for this uptum are numerous. Some say bands have simply got hetter at delivering live performances, while others suggest organisers have got better at looking after audiences and making live music a safer and more comfbrtable experience, thereby encouraging older générations of festival and gig goers. If there is truth in the latter, then that suggests a positive future for what was arguably the biggest live music 

Meanwhile, Wembley Arena's £35m redevelopment is due for completion in April 2006, while Earls Court has made investments on internai infrastructure and the Royal Festival Hall is in the middle of the biggest revamp in its 50- year history. Investment continues from other areas, too. The live scene in Newcastle was given a boost when Academy Music Group opened a venue in the town, spending £4m converting a bingo hall. In tum, Mean Fiddlerwas taken over by Hamsard, a 50-50 joint venture between MCD Productions and Clear Channel. The deal, which valued the Company at £38m, saw MCD Productions managing director nan.c nocmnnrt take over as Mean 

continues its growth at a rate of L knots. Although its new position - * through its Mean Fiddler interest - as a stakeholder in Glastonbury will not reap benefits in 2006, with the Eavis family taking a well-eamed break, the group will hope to plug the gap with London's Wireless Festival. Looking into 2006, though, many will be focusing on the development of the grass-roots scene, thanks to the introduction of the new Licensing Act The music elements of the act were drawn up in consultation with the Live Music Forum and replace the old public entertainment licence. As many as 100,000 of the UK's pubs, clubs, student unions and restaurants could be ready to stage music events in 2006. As the success of the Arctic Monkeys indicated in 2005, live music is a great natural ally of the internet 

Intheheadlines 

JUNE Coldplay's X&Y débuts at one in the UK with 463,471 sales, just a week after Oasis's Don't Believe The Truth opens with nearly 238,000 sales-Gorillaz' Démon Days enters the US Top 10...Universal joins forces with Asda to sponsor slots in GMTV's Entertainment Today-Video director Dougal Wilson is named director of the year at the Music Week and Promo-organised CadsOS Music Vision Awards...Bob Geldof becomes embroiled in a royalties dispute with his former Boomtown Rats colleagues-Former Zomba executive Steven Howard launches his own company, TCB...Michael Parkinson is named as »pyjiiMi.|iii 2005's MitsrecipienL..The 11MI AfflHyîi BPI eyes its first court ' hearings against illégal file- ...London's Jazz FM is 

Na Association of Independent : - is launched.. J(fm wins a Manchester FM licence-.Coldplay claim their first-ever US number one...Sanctuary blâmes a drop in album releases for a fall in earnings... Sales of Michael Jackson albums rise as he is cleared of ail child abuse charges...EMI Music Publishing signs Arctic Monkeys...TOTP confirms it will move to BBC2 on July 17...ChrysaIis co-founder Chris Wright is awarded a CBE and former Bacs chairman Guy Fletcher an OBE...Glastonbury opens with typlcal storms...The OFT approves the takeover of Mean Fiddler...Emap acquires Scottish Radio Holdings' 22 radio stations-.Lizard King co-founder Martin Heath signs a deal with Warner in the US- 
JULY People from around the world gather in 10 locations to watch the historic Live 8 shows... July 7 bombs in London threaten to hait live music in the capital but, at most venues, the disruption lasts for only one night..Radio One head of music Alex Jones- Donelly announces his departure to become senior vice président at EMI Music Publishing.,.Chris Evans announces a return to radio...Elton John single Electricity controversially hits the top five, largely due to downloads given away as sweeteners for a compétition, prompting the OCC to rethink chart rules...HMV Digital spells out flexible pricing plan, while Virgin says it will beat HMV's digital service to launch by three days...BBC director général Mark Thompson asks for improved consultation with the music industry at a BPI AGM speech...Virgin Retail announces plans to open 10 stores per year ov years and to trial hand CD sales...HMV sets up a dépôt in Gucrnsey...IFPI figures show global légal = downloads bave trebled in the 1 first lialf of the year...Former I Universal label managing director Paul Adam becomes | 

Plans are announced for a new War Child album...Muse extend deals with Warner...Delegates from 30 British companies travel on a BPI mission to Tokyo...lFPI figures show UK collection societies lead the world in collecting money from radio and TV broadeasts and public performances-Ministry Of Sound signs deal 
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Inllteheadiiiies witli Vodafone to get ils content available on mobiles in 27 countries...TIie world's first record producer's conférence is announced...BPI announces its first round of writs against sériai uploaders... Marc Collen's now EM1 label division is nanted Angel Music Group...Emap's takeover of Scottish Radio Holdings' radio interests is given regulatory approval...Universal Classics & Jazz hires a private investigator to track down Madeleine Peyroux, who reportedly disappears following a promotional trip 

against Australia. Best record: Intensive Care, an album to be proud of. Best event: Glastonbury. Act to watch: Humanzi on Polydor. Executive to watch: Ferdy Unger-Hamilton. Most looldng forward to: The new Keane album and the copyright tribunal. 
Richard Maniters Managing director, Warner/Chappell 

GreenDayat 

Best event: Madonna's birthday parly. Act to watch: Manjari. Executive to watch: Nick Stewart. Most looking forward to: A new British R&B superstar. 
Tom Rose 
Owner, Reveal Records in Derby High point: Starting our record label. Low point: Ronnie Barker's death. Best record: Antony & The Johnsons' I Am A 

Consolidation leaves radio stumbling 

- 

/ 



: appropriate for diqital subscription services by HMV and Virgin Retailbe 

Steve Orchard Opérations directoc, GCap Media 
High point: Bruce Springsteen at the Royal Albert Hall. Low point: The London bombings. Best record: Back To Bedlam by James Blunt. Best event: Live 8. Act to watch: Corinne Bailey Rae. Most looking forward to: Iraproving the fortunes of Capital Radio. 
Jon Webster Director of independent member services, BRI 
High point: Cream at the Royal Albert Hall. Low point: The loss of Shelagh MacLeod. Best record: Rilo Kile/s More Adventurous. Best event: Cream at the Royal Albert Hall. Act to watch: John and Wayne. Executive to watch: John Northcote at Academy 
Most looking forward to: Reformation of Genesis. 
Ben Cooper Head of mainstream. Radio One 

High point: 'Seeing Cream at the Albert Hall' 

High point: Backstage at Radio One's Big Week- end in Sunderland watching Gwen Stefani being carried by her bouncer from her tour bus over the mud to the stage. Best record: Dead beat between Kaiser Chiefs' Employaient and Kanye West's Late Registration. Best event: The Brit Awards - The Scissor Sis- ters' opening performance was just brilliant. Act to watch: Arctic Monkeys is too easy to say, so I would love to see the Guillemots to do well. Most looking forward to: England winning the World Cup in the suramer. 
Adam Singer Chief executive, MCPS-PRS Alliance 
High point; Joining the Alliance and meeting Lawrence Lessig. Low point The tedium of a tribunal with the BPI. Best record: What's a record? Isn't that a bit analogue? Best event; Cream réunion concert. Act to watch: Napster, World Of Warcraft and the rise of subscription économies. Executive to watch: Steve Jobs. Biggest opportunity/threat: The rise of a music "Google", and collecting societies brokering rights on eBay, The old analogue business models collapsing quicker than we thought. 

Intheheadlines 

Merger talk continues after Sony and BMG unité 

attractiveness to a potential suitor. However, as tliings stand there are no signs of any imminent movement from the two companies, but few - outside of Nicoli and Bronfman - dispute the virtues of a deal. Tliere is no doubt that they will face the "m" word many more times during 2006. Bronfman and Nicoli could, of course, be waiting for the outeome of the independent labels' complaint to the European Commission about the Sony BMG merger. While many believed that the horse liad not only bolted, but was heading over the horizon, Aim and Impala continued in their efforts to slam the stable door well into the autumn. Rie organisations put their case to the EC in September and are cnrrently waiting for a verdict. What will happen next if the 

in five years...Rie digital music oncern over mobile piracy using Bluetooth technology...Rie Franz Ferdinand album goes Top 10 in the US..Aanctuary lays off 175 staff...Universal lodges a complaint with EC over online royalty rates...Universal unveils a John Peel Music website for unsigned acts...Microsoft and RealNetworks settle a two-year anti-trust case...Robbie Williams' Intensive Care gives UK acts a 25th consécutive week at the top of the albums chart before topping the chart in more than a dozen other countries... Arctic Monkeys top the singles chart.. Euro Digital Tracks, the first pan-European download chart, launches... EMI joins the American Association of Independent Music... Orange takes steps against Bluetooth piracy... 
NOVEMBER Radio One names George Ergatoudis as new head of music...Downloads grow share of the singles chart...Blaze and 02 trial true music broadeasts to mobile phones,.Atephen Navin is named as Sarah Faulder's successor in the rôle of MPA chief executive... Coldplay and LM'l-im'MHll; Green Day dominate the MTV ■ Europe Music Awards...PPL préparés to do battle with the Government over the organisation s plans to raise extra income for music from 
Sf IS- BBÏIf mi non-traditional ways of " " exploiting its catalogue, including having mugs and tea towels quoting lyrics...Ofcom forces more than 40 illégal broadeasters off the aîr...Retailers voice concem over an October sales dip...Stock Aitken and Waterman reunite... Universal Music Publishing signs a deal to represent Elton John and Bernie Taupin...Live 8 DVD débuts with strong sales...Warner US unveils détails of digital-only label CordIess...Grokster closes after losing US court case...Sony BMG says it will rush release the début single from the X Factor winner in time for the Christmas chart... Universal iicenses 100,000 tracte to Vodafone Live! service... Sony BMG recalls CDs with controversial anti-piracy software...Paul Connolly becomes président of Europe for Universal Music Publishing... Pink Floyd and Rie Who are among the acts honoured in the second UK Music Hall of Famé...Capital gives DJs free play choices as part of a relaunch plan...Simon Cowell and Simon Fuller reach an out-of-court settlement in their légal battle over XFactor._ 

DECEMBER Simon Coweil signs an exclusive new five-year deal with Sony BMG...Emînen's Friday-issued best off Curtain Call débuts at number one after just two days' sales...Gordon Brown launches a review of intcilectual property rights...The MCPS-PRS Alliance presses for labels to reveal their download eamings as part of an ongoing online royalties dispute...Government work permit plans threaten UK tours by overseas artists...Heavy chart discounting hits the high street, as retailers battle declining sales,.Sanctuary looks for partners for its music publishing business.. JlcaINctworks delays a UK launch for its   Rhapsody music subscription == i|r|H|g =5?- service in favour of a music ~~ —1 
portal...Coldplay, Gorillaz, Keane, Paul McCartney and U2 are among UK-signed Grammy nominees...Rie music industry pushes the anti- piracy message as the European Parliament votes on the Data Rétention Directive™ 
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In 2006, the industry needs to be patient and not rush to dismiss the latest hopefuls 

Let's give the new acts a chance 
As the year draws to an end, we are ail drawn to review the year which has just passed and make our prédictions for the 12 months to come. And, if I had one wish for 2006, it would be the return of patience to our industry. We are ail guilty of wanting everything now, the most damaging manifestation, perhaps, being the speed with which we dismiss the next crop of new hopefuls. We have ail donc it - a new act leaps into the Top 10 with their début single, their album enters at 20, chart positions which are out of sync with the hype and attention which the industry and the wider média have heaped on their shoulders. "That's disappointing," is the common comment. The clear verdict? "TheyTe over!" The career of an act is dismissed already, without even getting out of the blocks. It is such an attitude which créâtes a new varia- tion on second-album syndrome. By this, I don't mean the challenge which every artist has in follow- ing up a successful début album, but the inclination to pass by the second album from an act, after heap- ing ail the expectation on their first. 

The média- and industry-driven obsession with uncovering the next big thing is part of this, creating a horribly unhealthy tendency to grab every new act as some kind of messiah and dismiss already famil- ial- acts as slightly uncool also-rans. For me, three of the best albums to be released in 2005 were by Ben Folds, Goldffapp and Jack John- son, acts which have developed over a sériés of albums and whose peak -1 believe - is yet to come. It has been said so often that it is becoming a cliché - many acts do not get into their stride until the second, third, or fourth albums. Yet too many acts do not get the chance to get so far into their careers. Let's try to give them a chance - starting in 2006. 
Ail that is left is for me to wish ail of you some festive greetings. We will return with our next issue in the first week of 2006, the week beginning January 2. Until then, have a very Merry Christmas and a happy new year. From everyone in the Music Week team, we look forward to seeing and working with you in 2006. 
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As the creator of one of the best known Christmas 
songs to date, Hottiif lieider talks to Music Week 
about that record and his current career 
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SANCTUARY RECORDS GROUP ~ 
HEAD OF ROYALTIES 

SENIOR FINANCIAL CONTROLLER/POTENT1AL FINANCE DIRECTOR 

You will be suitably qualified, with an Intere 

irtist/Publishing Ci 
Royalties Administrator 
to join Defected Reco 
royalties, label copy i 
You will possess a minimum of I year's experience in a similar positior 
please send yo^r Cv'to Defected Rec Ist Floor, 12 D'Arblay Street. London WIF 8DU or e-mail polly@defected.com 

EMBUlir 
Senior Sales Executive 
Have you got what it takes? Music Week are looking for a Senior Sales Executive who has two/three years sales experience which include face to face sales and présentation work. 
The successful candidate will be selling to a range of clients operating within the music industry from record labels, manufacturers, studios and financial service companies. There will aiso be an element of advertising agency work. 
The position is an exciting opportunity for someone who wants to work within the music business in an industry which is constantly evolving especially with the advent of music online. The candidate will be use to working to tight weekly deadlines,testing targets and will be a motivated self starter. There will be a strong emphasis on the customer and selling in the field as well as on the phone. An interest in Music is important 
Send a your C.V. with a covering letter to: Malt Slade, Advertising Manager, Music Week, CMP United Business Media, Ludgate House, 245 Blackfrlars Road, LONDON, SQ 9UY or email: matt@niusicweek.com 
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