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whose albums Back To Bedlam and the event, while three otber (Tuesday) evening at London's 

New Virgin chief Britsshowwlns Vital and Fias 
boostsA&Rteam global TV push boostindies 
Incoming Virgin Records MD The Brit Awards TV show Artists such as Peacefrog's 
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© -Never in the history of British music has 
one album soid as many copies in one 
calendar year1 - Editorial, pl8 
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Your guide to the latest news from the music industry 
Tlie Feeling at three and rapper Plan B at four. • This year's BHts Awards are to be shown m India and Latin America for the first time next month. p4 ® A revival in pop music is driving 

OK Computer 
tops Q albums ® Radioliead's OK Computer was the prediclable winner of a Q readers' poli of the qreatest albums of ail time. The album was amono three Radlohead albums in the Top 10, wmen ieatured only one by The Beatles, but twoJryOasis, © BBC Four is tôscrêèn a three-part documentary sériés on Britain's folk 

• The career of UK songwriter Rod Temperton, whose hits include the 
Thriller album, is to be celebrated in a fortheoming Radio Two documentary. Quincy Jones, Siedah Garrett, George Benson, Patti Austin and Temperton himself are among those who have contributed interviews to the hour-long Wise Buddah documentary. • The Advertising Standards Authority has upheld 17 complaints objecting to a poster for the fortheoming 50 Cent film Get Rich Or Die Tryin' which features the rapper carrying a gun and holding a baby. The ASA ruled that the promotional poster was in breach of several advertising codes, including social responsibility, decency, violence and anti-social behaviour. • Virgin will release a Massive Attack greatest hits on Mardi 27, the first from the acclaimed outfiL The album, entitled Collected, will consist of two CDs, the first featuring ' ' chosen by the t 

material, DVD of ail the videos. • Sony BMG has unve listing for February's 
ds tomorrow (Tuesday). 

/ho placed the singer at closely followed by Clap Your Hands Say iber two, rock band 

Vital înks deal 
wîth Vîctory 

the UK and Ireland only. The deal, which takes effect on February 1. will see acts such as Flawthorne Heights and Aiden 
• Former Assassination Music managing director Rupert Withers and A2 Records have launched Vigilante Music, a company designed to assist other labels in setting up and organising 
• German-based Edel Music Group has closed an international distribution deal witli TVT Europe, the Berlin outpost of US hip hop and R&B indie label TVT Records. The new agreement covers Germany, Austria, Italy and Portugal. TVT Records counts artists such as LU Jon, Ying Yang Twins and Pitbull i in the US. O Sony BMG has reached a preliminary agreement with I York attorneys to i caused by the inclusion of the "rootkit" copyright protection software that was dispatched with a iries of its album releases last year.   Landor 

gifted and enterprising 

features 32 tracks from the lik Girls Aloud, Sugababes, Britney Spears and Mylo. • EMJ-signed singer Corinne Bailey Rae has topped a list of "rising stars" in a poil on the BBC Sound Of 2006 website. The voting included from more than 100 

• Accountancy firms Gelfand Rennert Feldman & Brown and SRLV have merged and combined 
London WI The companies have represented clients ranging from George Michael and Katie Melua to Beggars Group, 

Drummer inks 
radio show deal 
• Former Stéréophonies drummer Stuart Cable bas signed up to présent a weekly Friday-night show on Kerrang! Radio. Cable is hosting the 9pm to 12pm slot every week, playing a mixture of current and dassic rock songs and will also feature spécial guests and listener interaction éléments. OHeart 106.2 has appointed Priscilla Williams as deputy programme director, taking up the new rôle next month. She was previously station producer. responsible for overseeing output. • Many music and média companies are seeingtheir Stock Market performances hit and are questioning  igpublicly 

lof, Harvey Goîdsmith and John Kennedy, • German rights organisation Gema ^ 
more than e850ni (£583m). In what is likely to be a crunch 18 months for Gema, and many other European collecting societies. as the EC examines "one-stop shop" proposais for online licensmg across the continent the German gr 

charity auction is to 
and Bob Dylan album shotby the original 

Live venture into the UK, in w acts can have live footage shown on a variety of global média platforms. p7 G Leap Music has promoted its music services manager Ayla Master to the newly created post of director of music services. Master will also Joins the company boards of both Leap Music and its subsidiary Leap  le will play a leading 
9 Former Sony/ATV and BBH sync iger Alice Kendall an indépendant music 

£100,000 from " ' which takes place on February 27 at Abbey 
O Motorola has unveiled the latest version of its ROKR mobile phone handset, which works independently of iTunes and can hold up to 70 hours of music on a 2Gb SD card. ® Capitol and Naxos have reached 

HP dumps Apple 
in Real move 
© Hewlett Packard has dissolved its relationship with Apple and the HP- branded iPod in favour of a new tie-in with Real, which will see the Rhapsody subscription service promoted on HP PCs in the US. 
9 The 40th anniversary of Midem will be commemorated with a sériés of events in Cannes between January 22 and 26, including a Sunday-night firework display and a gala dinner with Live 8 

distribute several UK pu recordings in the US, in< Thirties material from Gramophone, 
® Microsoft has launched a video- on-demand service through its Media Center software to offer content is including MTV 

Following announcements that both Motorola and Hewlett Packard have ended deals with Apple, will iTunesYiPod's grip on the digital business' he loosened in 2006? 

Nomination time 
for MW Awards 
9 The deadline for the nominations in the first set of Music Week Awards catégories arrives this week. Nominations for best national promotions Team, best régional promotions Team, best independent promotions Team, best Venue and producer of the year, are due this Friday (January 13) -- forms are available from www.mu5icweekawards.com. Ail nominated teams, venues and producers will be presented to the voting panels in the middle ofthis month to select a winner, in advance of the Mardi 2 awards, at London's Grosver 



News 

Music Zone chief sets out bold new strategy following its acguisition of 41MVC stores 

MVC biiyout rocks retail landscape 

by Ben Cardew Music Zone managing director Steve Oliver is putting faith in lus company's "value proposai" as well as an emphasis on new artists, to drive sales in Music Zone's newly- acquired former MVC stores. "I have a firm view on retail - to survive and prosper you have to be the market leader offer the value proposai," he says. "The ones that fall between are the ones that fail. Our value offering is established now. That has proved to be attrac- tive to customers - it is a proven business model." Oliver believes that admimstra- tor Kroll's décision to go ahead 

Top UK specïalists 

4.Fopp 24 5. MVC (with administrators) 23 a lot of headaches - it was mutual- ly bénéficiai." The emphasis in the new stores will be predominantly on develop- ment artists such as Kubb and Arcade Pire, as well chart titles and new releases, but Oliver says that this does not mean that MVC's tra- ditional focus on deep, full-price catalogue will be abandoned. 
llilrl 

take on a mentoring rôle. "We have been rapidly expand- ing for six or seven ycars. You only have to look at our most senior management - most of them have been store managers. We are very proud of that It's that progression that we want to push fonvard." The deal cornes at the end of a busy retail period for Music Zone, in which it saw like-for-like sales increase by 3.5% in the five wecks to Januaty 3. 'Christmas was challenging and nervy, but it came big in the end," Oliver says. "The last three or 
"We ar ig that we are under the Music Zone embraced by customers. They were refteshed to come in and find chart tMi senior vice président ot and new releases at sexy prices. commercial and digital média 
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New Virgin Records boss invites A&R talent to join team 
Ferdy Ungei-Hamilton has recruited longtime partner and former Island A&R manager Steplien Bass in his first 

Virgin is one of the few labels lie would have left his head of A&R position at Island for. "Historically, Virgin has always been a great 
is delighted to have him on board. "1 really wanted to put somcbody into this position who was creative, and not only music-driven 

Island will not replace Unger-Hamilton directly, although Parlophone's former head of A&R Dan Kellng is 
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Latin America and India to receive awards screenings 

BHts show is set for 

big overseas TV push 

The Brit Awards will be seen in India and Latin America for the first time next month, following the conclusion of newTV deals. A tie-up to broadcast the show in Germany again after a year's absence has alsobeen secured, giv- ing the February 15 cereraony at London's Earis Court I a TV prés- ence in around 60 countries. In the US, the show will be broadcast by BBC America in the second year ofatwo-yeardeal. Eagle Rock Worldwide licens- ing managing director Peter Wors- ley, who is in charge of selling the TV show overseas, says, "The sta- tus has definitely grown for both the Brits and British music abroad and the quality of the acts theyre getting on the show makes it work vetywell." Worsley notes that historically the Brits reach has been strong in Europe, but the push this year to sell the show has been heavily concentrated in Latin America and India. 

The status has 
definitely grown for 
both the Brits and 
British music abroad Peter Worsley, Eagle Rock 

For Latin America, that has resulted in a deal with satellite net- work Multi Vision, which will broadcast the show across the con- 
In Germany, meanwhile, where the ceremony was broadcast up to and including 2004 by French cable operator AB until it shut down its German service, it has now been picked up by the local MTV service. Brits TV producer Helen Terry is thrilled about the increased overseas profite for the event. "What l'm really excited about is Latin America," she says. "I don't know what they make of British humour. In America, the show is going out again on BBC /I 5 of the I 

the Grammys should be. We do have people swearing and misbe- having, but what we're offering is a bit spécial." In the UK, ITVl is preparing to air four half-hour The Brits Are Corning programmes in weekly Saturday moming slots following CD:UK, while the main Brits cere- mony itself beîng broadcast on the channel on Thursday, February 16, will be topped and tailed by 
on nV2. P ^ S 

Terry notes, " ted The Brits Are it more topical. Its slightly more journalistic, rather than having endless talking heads. Kate Thomton is doing reports rather than simply linking it together." Meanwhile. Sony BMG is preparing to break new ground for the officiai Brits album by issuing it on a dual dise format. The double album, released on February 6, will feature 33 audio tracks across the two dises, with their promos on the reverse side of the dises.  
With the nominations announced tomorrow (Tuesday), Brits TV producer Helen Terry discusses préparations for this year's show 
How are préparations going for next month's event? It's going to be an interesting show. We've got three-quarters of the [performance] bookings and the last quarter will provide the wild cards, if you like. It's a question of baiancing the genres of the bands. There's been a prolifération of single white maies selling a lot of records, so you have to balance what's on the show. Can we expect any of the traditional one-off Brits duets among those performances still to be announced? this year has been quite difficult We're having three separate discussions. I can't tell you who with, but one of the people is completely off 
How do you manage to satisfy both making a TV programme and putting on a show for the people there on the night? You have to look at it as an entertainment and a TV programme. You think about the people who pay a fortune to sit in the hall and how many millions around the world are seeing it on TV. If you were simply to go for the ten biggest-selling acts in Britain it might not make sense elsev/here and might be a too homogenised show, Kelly Clarkson came in six weeks ago; there was a 
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real shift in lier sales and we looked at her performance at the American MTV Awards. We needed that pop moment What considérations do you have when trying to balance the number of US superstars while making 

There was no lip-syncing, which was important because you get a better performance. That reflects on the décisions of who we have on the show. Last year's event was generally extremely well received. Have you reached any conclusions why it seemed to work so well? There was a lot of love for Chris Evans from the music industry and it was greatthat we coaxed him out of retirement. That was one contributory factor. About a week ago, I analysed which acts had been on last year and, apart from Rofabie Williams, we didn't have so-called big-name acts, which TV normally demands. It just worked because we got the balance right It must be difficult trying to plan ahead for the show prior to the nominations being known. It's Mystic Meg. We had a terribiy 
My rule is no more that American acts, Some ir acts like Kylie, Madonna and U2 are sort of taken by us as being British, so they can fait between two stools, but l'd like to see no more than a third to be American unless its been one of those years where American acts have cleaned up. When you look at the balance in terms of British sales, the top five or six albums last year are ail British, which is great. What did you Icarn from doing what was the 25th Brits last year when putting together this year's 
Last year everybody performed live, 

we had Estelle [ as we thought she would be nominated because her album was great, but the nominations came out and she wasn't included. The 2006 show marte a return to Earls Court I, so can we expect anything différent from the layout of the ceremony itself? The set this year is wild beyond anyone's imagination. We have Mark Fisher doing it again, He's best known for working with bands such as U2 and TheRollingf" Cirque du Soleil. This s involvement It's i uniike any standard r 
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Pop givesarenas 

huge 2006 boost 

by Jim A ravivai in pop music is driving one of the biggest years yet for the live scene, with more than 2m tick- ets already sold for arena and sta- dium dates by some of the UK's biggest pop performers. While last year's live calendar was dominated by rock band tours by the likes of Coldplay, U2 and Oasis, as well a hugely successful festival season, this year is shaping up to be the year of the pop tour. Around 550,000 tickets have already been sold for the 28-date Take That comeback tour alone, while their former colleague Rob- bie Williams will be playing nine huge outdoor shows. Tours are also scheduled by Girls Aloud, who are moving up to arena level, while McFly and Westlife will pack are- nas across the country. Nowhere is the popularity of pop more in evidence than at the relaunched Wembley Stadium, which has already confirmed 10 concerts this year with capacity varying between 70,000 and 80,000. Of those 10, five are by Robbie Williams - a figure only exceeded in the history of the sta- dium by Michael Jackson's seven dates in 1988 - and two are by Take That, The stadium's head of music, Jim Frayling, says even he has been surprised by the speed with which the shows have sold out and stresses the venue is still on schedule to open in time for the FA Cup Final on May 13 and will promise much as a music venue. It will have the intimacy peo- ple say the Millennium Stadium has, but will be able to host more people," he says. "The stage will be pushed further back than was pos- sible before, meaning the Unes of Jght are better. The stadium ' also been acoustically er with the doors on ail the 1 at individual angles to i bouncing back." The demand for live music is good news for the UK's other larg- er venues, such as Wembley Arena, 

which is due to reopen in the beginning of April following a £35m refit, with two shows by Depeche Mode. The venue has 47 shows already confirmed for this year, including six by Take That, as well as a farewell-concert-tour leg byBBKing. It wiU also play host to JefFWayne's War Of The Worlds. By Christmas, the venue had " ;ring 

op sound 

there are plenty more shows to corne," says the venue's sales and marketing director Peter Tidor. Other venues around the coun- try are also in buoyant mood. "Last 

manager Steve Walton, whose venue already has confirmed 50 sold-out shows this year. Further north, the Manchester Evening News Arena has alraost 40 music concerts scheduled for the year, with Take That hosting six shows at their hometown arena - as well as two nights at the City Of Manchester Stadium - and II Divo, Eric Clapton and The Dark- ness also performing. Sheffield Arena, meanwhile, has 20 con- certs booked, with a number of pop acts as well as Oasis, who are playing next month as a warm-up for their Asia tour. And Shefiield Arena marketing manager Simon Bailey says the schedule is looking unusually strong for the first half of the year. "April has become the new December," he says. "Acts are looking to tour ail year round." Stadiums around the country besides Wembley are also looking forward to a busy year for music as well as sport. Glasgow's Hampden Park and the Millennium Stadium will be hosting shows by Take That, with the latter due to host a huge concert in aid of the environ- ment on January 28. Meanwhile, Robbie Williams will play two outdoor concerts at Roundhav Park in Leeds. iim@musicweek.com 
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MW uncovers the reasons behind sluggish share prices 
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@ 'Lucian Grainge's team emerged as quarter four's top albums 
group on its way to finishing as the market's biggest player 
for 2005' - Year-encl charts, p8-17 

Vital and Pias venture to offer 

indies more marketing muscle 

Vital and Pias have joined forces to offer a new support service to indie labels looldng to take their artists to the next level of success. Joint venture Integra], which will operate as a standalone Com- pany, will combine an advisory rôle with hands-on marketing support to offer labels the promo- tions and licensing muscle needed to break acts themselves. "This is a breeding ground to help a new génération of inde- pcndent labels grow," says Vital group managing director Peter Thompson. "The smaller labels are being cannibalised by larger labels at the moment We want to help and support independent labels 
that they aren't forced to licence out their artists at the pivota] stage of their development." Integral's rôle will be lailored to each act, but will initially focus on marketing - from «trat- egy to press, radio, - , - and online. "In anutshell, down to finance and res 

talent around atthe moment and a lot of the time it's the smaller inde- pendent labels that are finding it, but when it reaches that tipping point, they don't have the resources or the experience to take it forward. The combination of Vital and Pias can give these labels the support they need to develop." Vital labels director lan Dutt will head the division in addition to his existing rôle, while Luke Selby will move from his rôle as label manager at Vital to concentrate full-time on Intégral 

as marketing manager. The first artist to benefit from 
Gonzalez, signed to UK independ- ent Peacefrog and currently on track for his first Top 20 hit with the single Heartbeats. Interest in the song soared after it featured in the TV commercial for the new Sony Bravia LCD télévision range, spurring Peace Frog to commer- cially release the track. Already, 25,000 copies of the single, which is released today (Monday), have been shipped to retail. Hip-hop label Ail City Music, home to Sway, will be the second label to benefit from Integral's launch. The combination of Vital and Pias' involvement means Intégral will not be restricted to the UK market, with Dutt noting that the opportunity to bring international labels into the mix and help UK labels operate internationally is one Intégral is keen to explore. "For many UK labels, we're already providing a filling of the rôles that Intégral will fulfil in the UK with the Pias network, but the plan is to look at how we could roll out Inte- a structured way,' he says. 

Network Live company launches on 
back of Live 8 and gig successes 
Concerts go global 

with newplatform 
Industry stalwart John Gaydon is heading the launch of a live music platform in the UK, allowing artists to be showcased globally across a wide range of média. Gaydon has become UK man- aging director and CEO of Network Live, a company formed as a joint venture beuveen venue owner andpromoter AEG, internet specialist America Online and XM Satellite Radio. It is headquartered 
process of expanding in major ter- ritories, including the UK. The company spécialisés in tak- ing live music fbotage, such as it did with recent shows by Madonna at Koko and Gorillaz at the Man- chester Opéra House, and making them available on multiple radio stations as well as AOL Music Live. Network Live ofîers record labels and other rights owners a number of innovative marketing possibilities. The Madonna show at Koko, for example, was played on monitors in Wal-Mart stores across the US as part of in-store promo- tions for latest album Confessions On A Dancefloor. Nevertheless, Gaydon con- 
initial trépidation among many at record companies. "Marketing people love it, but for some people there's the concem they're repeat- ing the MTV situation, when they allowed someone to build an 

empire on the back of material they gave away for free," says Gay- don. "But we're at the threshold of a new era in which the old rule- book is being tom up and people are having to think in new ways." Network Live spécialisés in comedy and spécial events beyond music, but its most notable project to date has been the distribution of content from last summer's Live 8. Gaydon shot to prominence as an industry figure in the Seventies when he and David Enthoven - now one of Robbie Williams' man- agers alongside Tim Clark at IE Music - managed acts including Marc Bolan and Bryan Ferry. He later became managing director of PolyGram TV International and most recently hold a senior posi- tion with Eagle Rock. 

Catch the ambush? 

We did... so you did too. 
Movies. Music. Fashion. Gossip We know the business like no-one we know. 
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MWs year-end charts highlight a year in which Universal and Sony BMG continued to lead 
the pack and downloads powered a massive rise in the singles market. By raul Williams 

Sony BMG narrows gap 

on dominant Universal 

figures for the first time, experienced the first yearly upward sales swing this century. Against    still rapidly-shrinking physical singles, the By Universal s own high standards, Chrislmas résilient digital market helppd nverall singles sales proved to be something of a disappointment - but rise by a staggering 48.4% on 2004 wrth unit sales ' " ' " ' — ;ar. However, OCC's mar- re currently based solely i physical sales. The UK.'s artist albums market naturally could ;d to not match such a large percentage rise as that Lucian secured by singles, but its 1.4% over-the-counter (aided by heavy discounting)-to42fL2iû, still pretty remarkable given that acrSss US market sufiered a downtum of on 2004's figures. But album sales he UK did move marginally into reverse once compilation sales are factored in, as the various artists market plummeted on the year by 15.9% to 32.8m units. This trend was hlamed the gap with Sony BMG (in its first full year of by some on the effects of free newspaper CD 

that did not stop the major yet again running away with both corporate annual market share ket shf titles across 2005. Despite Eminem's Curtain Call being its only entiy in the festive albums Top 10, main rival Sony BMG's four ent Grainge's team still managed to emerge as quarter units fours top albums group on its way to finishing as units was stit the market's biggest player for the whole of2005. the pond the A year earlier, Universal bagged the 2004 around 10% albums title with a record 29.2% market share, overall in tl helped by début albums from Scissor Sisters and reverse Keane finishing as the years top two sellers. But the majors «in was less empathetic this 
combined opération) narrowed from 5.9 t percentage points, while both EMI and Warner lifted their games, claiming four of the year's five biggest-selling artist albums between them. Universal's singles win was somewhat i convmcing, s it bettered e: 

-mounts, but can also be explained by r itles to buy and ever easier ways for people to create their own compilations. Seven artist albums in ail broke through seven figure sales across the 12 months, matching 's best-yet 2004's total, including James Blunt's Back To 

TC 
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download sales in the Officiai Charts Company 2.3fi^758 copies across the counterduring 2005. 
Singles 2005 

Albums 2005 

ers' self-titled début topped 2004's équivalent chart with a little under 1.6m sales. Back To Bedlam's success also gave Warner its first year-end top albums seller since Nick Phillips took over at the beginning of 1999. Blunts huge sales, plus chart-topping albums by David Gray and Madonna, added up to a veiy strong 2005 for Warner but, while the group's annual albums market share grew from 12.0% to 13.1% it was unable to improve its final league table status of fourth with the top three positions claimed in order by Universal, Sony BMG and EMI. The story of Universal's albums win this time contrasted sharply with that of2004 when it pro- yided the year's two biggest sellers and had starred m the Christmas market with five of the 10 most popular artist album sellers. A year on, Erainem alone at number one waved the Universal flag in the Christmas Top 10, while only the same tminem album (ninth top seller) and B Unique act Kaiser Chiefs' Employment (fourth) put its name among the year's 10 biggest sellers. But, even against a storming Sony BMG, whose tourth quarter performance at one stage iricluded six albums in the Top 10, Universal's strength in epth made up for a lack of titles among the ver)' biggest sellers by a wealth of riches lower down me year-end chart as it took 26.4% of the market. Acioss the year's 40 biggest-selling artist albums 
alhuml1^ »un,.Vnrivalled 15 titles' including by the hkes of Gwen Stefani, Sugababes 



Singles Q4 2005 

Albums Q4 2005 

and Pussycat Dolls. Sony BMG itself provided 12 of the biggest sellers, gixdng the two leading majors 27 of the year's 40 top-selling albums between them. For Sony BMG, its first fiill year as a combined group since winning merger approval in 2004 ended on a notable high, having overtaken Uni- versal for several weeks during the all-impoi*tant fourth quarter while ruling the Christmas chart with titles by the likes of Westlife, Take That, Il Divo and Kelly Clarkson. The Westlife album Face To Face broke through the 1m mark and gave the group their highest sales for an album in a calen- dar year since Coast To Coast in 2000 to finish sixth top seller of the year, while Clarkson and the majors Faithless best of also finished in 2005's Top 10. But, despite a strong quarter four run, Sony BMG's albums share for the entire year was actually down on 2004, finishing at 22.2% com- pared to an équivalent of 23.3% 12 months earlier when a percentage of Sony and BMG's figures were partially still being represented separately. Against the domination by Universal and Sony BMG across 2005's 40 highest-ranked albums, the year's very biggest sellers were ruled by the other two majors, but most especially by EMI whose share rose on the year by a point to 20.2%. Although Warner produced the year's number one with James Blunt, EMI placed three albums inside the year-end top five biggest sellers through Coldpla/s X&Y, Robbie Williams' Intensive Care and Démon Days by Gorillaz, while it also had the seventh top seller with Eye To The Telescope by KT Tunstall. Tins helped give UK-signed acts a clean sweep of the year's top seven sellers, a dom- ination not achieved since 2001. EMI last man- aged three in a year-end top five back in 2002 with the studio predecessors to X&Y and Inten- sive Care botli then figuring, underlining how important some key acts are to EMTs success. As usual, EMI richly benefited with Universal m the Now! partnership, which proved to be the exception to the rule in a weakened compilations market by achieving some of its best-yet sales figures during 2005. The year's trio of Now! albums were - predictably enough - 2005's three biggest-selling compilations, providing a much-needed 2.7m over-the-counter sales 

between them for EMI Virgin and Universal 2005's big hittors; Music TV (UMTV). And that is not accounting cddoiavitmi for their 383,000-selling Now That's Wliat I Call joinod labelmates A Music Quiz, the year's biggest music DVD. Robbie Williams Although the compilations business otherwise topAve'"32'11 t,'C brought little joy, there was better news elsewhere unlvereàl's for the mainly albums-focused UMTV, which biggest album made its most spectacular joumey yet into the Ka™rCchiefsSY 
singles market with Tony Christie featuring Peter (middle); Westlife Kay's (Is This The Way To) Amarillo. (bottom) gave Twelve months after sharing in the spoils with bio'gertaUiLimof Ail Around The World on 2004's third-biggest tbe year singles seller, Cha Cha Slide by DJ Casper, UMTV scored its first-ever singles number one and the market's only seven-figure seller during tire year with Amarillo. It was the first re-issued single to finish as the year's top seller since the Righteous Brothers' Unchained Melody in 1990, while it also gave Universal the top annual seller for the third successive tirae following Black Eyed Peas in 2003 and Band Aid 20 a year ago. The Amarillo hit was one of five Universal sin- gles in the year's Top 10, something it last achieved in 2001, with hits by the likes of Pussycat Dolls, MeFIy and Akon helping to give it a com- fortable 10 percentage points lead over second- placed Sony BMG, which claimed 22.6% of the market. However, that lead would have been even more impressive had it not been for X-Factor win- ner Shayne Ward's début single That's My Goal generating nearly 875,000 sales during the last two weeks of the year for Sony BMG to finish as tire year's second biggest seller. As a conséquence, Sony BMG led singles in quarter four with 27.8% of the market. EMI retained third place on singles, despite its share falling during the year from 14.2% to 12.2%, but Warner's share iraproved to 9.9% after a run which saw James Blunt's You're Beau- tiful finish as the year's fourth biggest seller. It was the major's highest-placed single on a year- end chart since Eiffel 65's Blue (Da Ba Dee) secured runners-up spot in 1999 and was among a number of hits during the year which sustained extended chart runs after furthering their sales lives via the download market. Gut finished as top indie group on singles large- ly thanks to its chart-topping Crazy Frog single 

Axel F, which beat the company's previous best of fourth place on a year-end chart with Right Said Fred's Tm Too Sexy in 1991 by finishing in third spot for the year. Axel F was joined in the year's Top 10 by a second indie release, FDM's JCB Song by Nizlopi, which slotted into ninth place based on just two weeks' sales. Fellow indie Domino claimed its biggest single to date and its first chart topper on the market with Arctic Monkeys' début offering I BetYou Look Good On The Dancefloor. Domino also landed a first number one album during the year with Franz Ferdinand's You Could Have It So Much Better, but the market's biggest independent album belonged for a sec- ond year to Dramatico's Katie Melua whose Piece By Piece album sold 880,361 copies to rank Uth. In turn, against the backdrop of a terrible finan- cial year, Sanctuary still managed to emerge as top indie albums group with 1.6% of the market following successes by the likes of Arcade Fire and Babyshambles. Despite now facing compétition from two "super" majors in Universal and Sony BMG, inde- pendents continued to enjoy success during the year through a multitude of genres and often, as in the case of Katie Melua, proving to be more adept at artist development than their bigger rivais. For the UK music industty as a whole, 2005 was notably tough going with a général high street downtum biting even usually hardy relail giants such as HMV, while the compilations market in particular endured a particularly depressing time. But there were some positives to counteract the négatives with improving artist album sales, albeit on the back of some of the deepest dis- counting yet seen and a singles market whose download" sales injection over this past year has given it a desperately-needed new lease of life. 
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Univcrsal 33.5% 025%) Sony BMG 28% 

Indles 8.5% (85%) Figures in bradcets show shareof top 

Atlantic's James Blunt received a well-deserved Christmas présent as a boost in airplay took 
You're Beautiful ahead of Natalie Imbruglia's Shiver in the 2005 rankings. ByAlon Jones 

Festive joy for Blunt as 

single tops airplay list 

With just two weeks of 2005 remaining, Sony BMG was on course to secure the airplay crown for the second year in a row, with Natalie Imhruglia's Shiver holding a small lead over You're Beautiful by James Blunt. But Christmas saw a big resurgence in support for Blunt's single - one of the year s biggest retail hits and key eut on his multi-platinum album - allowing him to cross the line ahead of the Aus- tralian with an audience of l.XSObn, 1% more than Imbruglia's 1.139bn. Blunt's success gives Warner Music its first annual airplay chart-topper since Ail Saints' Pure Shores led the 2000 rankings, and its audi- ence was secured from a total of 47,028 plays, according to Music Control data. Digital station Core made the biggest contribution to that total, airing the track 1,232 times last year, well ahead of Essex FM's 937 plays and Heart 106.2FM's 867 airings. Some 184 plays from Radio Two - where it was the fourth most-played record of the year - provided 18.76% of its audience, while 201 plays from Radio One supplied a further 12.28% of its audience. London stations Magic 105.4 FM and Heart 106.2 FM also made contri- butions of more than 5%, providing 5.93% (854 plays) and 5.11% (667) respectively. You're Beautiful's late surge means that, although she led the year-to-date rankings for 

30 weeks with Shiver, Natalie Imbruglia was denied the airplay crown just as she was in 1998, when her début hit Torn finished as runner-up to Robbie Williams' Angel. Torn was a massive retail hit as well, of course - but Shiver's airplay support appears to be out of sync with its sales performance: it peaked at number eight on the OCC sales chart, and was the year's 79th biggest seller, shifting 68,554 units. Its biggest supporters were Heart 106 (874 plays) followed by 2-Ten FM and Northants 96 (bofh 833), though the biggest contributors to its audience were Radio Two (18.62%, 162 plays) and Radio One (11.00%, 169 plays). Capital Radio provided 712 plays for Shiver, enough for it to be the station's most-played track, 20 spins ahead of This Is The Last Time by Keane. Although pipped at the post on audience, Shiver does win the title for most-played song in 2005, with 47,037 spins, just nine more than You're Beautiful. Despite their success, neither record came near to matching the audience or play tallies of recent airplay chart champions - even though 2004's champion Hey Ya! by Outkast was itself poorly supported compared to previous champs, 2003 to january 1 its audience of 1.57lbn and plays tally of 53,634 ' were, respectively, 36.6% and 14.0% higher than Blunt's 2005 winning totals. 

While Natalie Imbruglia's airplay perform- ance far outshone her sales achievements, the opposite was true for Tony Christie, whose (Is This The Way To) Amarillo? was by far the biggest-selling single, but failed to make the Top 100 airplay hits of 2005, ranking 107th with an audience of327.555m from 11,393 plays. Shayne Ward's That's My Goal, runner-up to Christie on sales, fared even worse, as might be expected for a record which had less than two weeks to secure airplay. It managed to earn 2,357 plays and an audience of 56.618m, to fin- ish 883rd in the rankings. Radio One continued to be gloriously individ- ual in its prograraming choices in 2005 and the record which finished up at the top of its most- played chart was The Chemical Brothers' Gal- vanise. It was played an impressive 489 times in the year, 50 more than runners-up Feel Good Inc by Gorillaz and 96 times more than the next most-aired track, Snoop Dogg's Signs. These provided a massive 80.20% of its audience. Radio Two's top choice, Coldplay's Speed Of Sound (192 plays) topped the overall airplay chart for eight weeks - sharing the honour for most weeks at number one with Madonna's Hung Up. Hung Up finished llth, a highly cred- itable performance for a track which didn't appear until the 42nd week of the year. 
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2005 Airplay Top 75 
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Christie and Kay led the charge in a year when the continuing décliné of physical singles sales 
was tempered by the Ul< market's adoption of downloads as a viable médium. ByAlon Jones 

Vintage charity track 

shows way to success 

2005 was a year of change in the singles raarket, with physical sales suffering another heavy dou- ble-digit décliné. But their continued érosion was partly offset by a rapid rise of digital dotvnloads, which were allowed to count towards chart posi- tions for the first time and reached a high of near- ly a million downloads in the final week of2005. The décliné in physical sales would have been more marked had it not been for a reissue of an old track selling more than a million copies and a massive late boost from reality TV. The million seller, of course, was Tony Christies (Is This The Way To) Amarillo, a record that was originally released in 1971 and was, at the time, considered an unsuccessful follow-up to Christie's I Did What I Did For Maria - a cheeiy taie of mur- der which peaked at number two, compared with Amarillo's number 18. Amarillo became known to a new génération courtesy of Peter Kay's Phoenix Nights TV show. Its re-release benefited the Comic Relief charity and the promo video for the track, featuring Peter Kay and many other celebri- ties, was premiered during BBCl's Red Nose Day coverage a couple of days before it was reissued. With demand initially outstripping supply, Amarillo still managed to register 266,844 sales Tony Christie and in its first week in the shops, eventually spending Peter Kay (aboue): seven weeks at number one - longer than any sin- RazorlfhUto gle since Cher's Believe in 1998 - and officially right):'rock 0P 
selling 1,100,233 copies, although that total dis- reuivai; crazy counts 39,369 digital downloads purchased rhht)°fourwecks before the fledgling format was incorporated into at the top sales in April, four weeks after Amarillo first topped the chart The contrast between Amarillo's 33-year gesta- tion and the instant success of the year's second biggest hit is massive - X Factor 2005 winner ShavneWa^d only sealed his victory in the compé- tition on Saturday 17 December and his début sin- gle, That's My Goal, was not released until Wednesday 21 December. It then scorched to / 874,444 sales by year's end, including a massive " [ 283.446 on its first dav in the shops. 
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Ward s single elbowed aside 2005's biggest nov- elty hit, ringtone phenomenon Crazy Frog's updating of Harold Faltermeyer's Axel F, which sold 493,103 copies to claim third place for the 

k Top 10 weekly sales of 2005 742J80 SHAYNE WAPD That's My Goal (SyCo) (Dec 31) mw TONY CHRISTIE fis This The Way To) Amarillo? (UMTV) (t4ar 26) Mm TOKY CHRISTIE (Is This Tbc Way To) Amarillo? (UMTV) (Apr 2) 159^15 WZLOPIJCB Sonq (FDM) (Dec 3IÎ ■158.013 MCFIY AH About You/Votfvc Cot A ftwnd f Island) (Mar 19) '149,466 CSAZYFBOCAxriflOusUilttanA) 130,700 TONY CHRISTIE (Is This The Way To) Anwrilto? (OHTV) (Apr 9) 

year. The second number one for indie record company Gut - after 1992's Deeply Dippy by Right Said Fred, on the Tug imprint - Axel F spent four weeks in pôle position and was put together by the German production team Bass Bumpers. Although the three biggest sellers of the year were a diverse trio, they were ail pure pop but the genre, which traditionally dominâtes the singles chart, had a tough time lastyear and ended up, for the first time ever, as only the third-biggest con- stituent of the year's Top 100. Despite Shayne Ward's success, there were fewer hits spawned by reality TV shows than for five years and the décliné in the boy band/girl group genres helped to undermine pop's position, which resulted in the genre registering a lowest- ever tally of 25 entries in the year-end Top 100, down from 4J the previous year, and 52 in 2003. Although it is the urban genre - Eoth hip-hop and R&B - that replaces pop at the top of the list, it too saw its share of the Top 100 slip last yeari albeit marginally ff om 40% to 38%. 
Top-selling singles: 1995 to 2ÔÔ5& 

Meanwhile, rock's rise continues unabated. At a low ebb in 2003, when it contributed just six of the Top 100, it improved to 10 in 2004 and charged to a 26°ft share last year, helped by the likes of The Arctic Monkeys and Rnzorlight. Its phoenix-like revival, which also extends to the album chart, gives some hope for dance music, which was the previous genre to put pop under the cosh but which has itself been in décliné for several years. Dance music is showing low-level signs of revival ân3 increased its share of the Top 100 from 7% to 9% last year. Although that is a fairly minor imprôvement, it ends four years of consécutive décliné from a level of 32% in 2000. While UK acts have a significant edge in album sales, in the singles market they were beaten by American acts for the second year in a row. Some 43% of the Top 100 comprised homegrown acts, the same as last year, but American acts have squeezed out acts from other parts of the world to merease their share of the chart from 44% to 48%. The re-release of Elvis Presley's 18 number one singles at the rate of one a week threatened to pro- duce a massive turnover at the top of the chart, but only three of them eventually managed to secure retum trips to the top. Even though 12 consécutive number ones man- aged only one week at the top at the start of the year, the eventual tally of 28 number ones in the year was two down on 2004. Despite this appar- emly growmg stability, only ejglit singles man- 
tqqq SaleS 0f more than 250,000. In l;V^ ,S"'l!es sold more than a qïïSrtiFof a mil- simiifi Ple!' ^le numher of records reaching other rèfènt fisures has similarly slumped in rec^t—-taWeaeftlreveals. recent years, a 



Something About The Way You Look Tonight/Candle In 2005:21,438,014. 

Anythmg 1s Possible/Evergreen 

2005 Singles Top 100 
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Singèr-songwnteKs début stonned 2005 chart, while steady sellers from The Kaiser Chiefs, 
Gorillaz and Coldplay spearheaded impressive success from British rock outfits. byAian Jones 

Blunt's beautiful year 

ends with top album 

Released in October 2004 to a positive réception from the press, James Blunt's début album Back To Bedlam nevertheless barely regislered on the 9004. vear-end list, ranking as the ?..74.trd biggest seller, wth 4,750 sales. But Blunt's subséquent succe ith number one single You're Beautiful and i dier Top 20 hits with High and Goodbye My Lover resulted in a major improvement in the album's fortunes in 2005, when it spent nine weeks at number one and sold a phénoménal 2,367,75.8 copies to emerge as not only the year's biggest seller but also the biggest seller of anv calendar year in chart hisfory, beating the 2,201,842 copies Sha- nîa itvam's Corne On Over sold in 1999. Blunt's album - the first by a Warner Music artist to top the annual listings since The Corrs' Talk On Corners in 1998 - has thus dimbed to seventh place on the overall list of top albums in the 21st century. At the entrent rate of progress, it must be fancied to overtake the current leader - Dido's No Angel, which has sold 2,983,525 copies - some time in 2006. His success was also enough to eam him the distinction of being the year's biggest selling artist - but only just. He overtook Coldplay on New Year's Eve, eventually selling just 3,230 albums more than their 2005 tally of 2,364,528. If the year was a few hours too long for Cn1d- play to be top act, it was a few hours too short for their 2005 effort, X&Y. to reach the 2m sales mark, It got tantalisingly close, however, selling 1,999,260 copies. Although Coldplay's three albums to date have sold a combined tally of 6,781,121 since their début, Parachutes, came ont in July 2000, they have yet to be the top act or have the top album in any year. They can draw some comfort, however, from the fact that X&Y's opening-week sales of 464,471 was the largest of the year to date and the second biggest to date, trailing only Oasis' 1997 release Be Here Now. With Blunt and Coldplay sales exceeding 2m, Robbie Williams has to settle for third place in the artist rankings in 2005, even though he sold more albums than he did to top the list in 2004. Williams is the most consistent artist of the 21st century and the only one to finish among the 
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Top 10 artists every year. His 2005 album, Inten- sive Care, sold 1,434,315 copies in 10 weeks, to finish as the year's third biggest seller. Sales of his previous albums took his overall sales for 2005 to more than 1.85m. His previous placings and sales in the year-end rankings this century are: 2004 - Ist (1.83m), 2003 - 6th (1.35m), 2002 - Ist (l.99m), 2001 - Ist (2.08m), 2000 - 2nd (1.93m). It could be argued that he actually sold more albums in 2005 than either James Blunt or Coldplay as Never Forget: The Ultimate Collection by his former group Take That scorched to sales of 754,862 copies in the last seven weeks of the year, while other albums by the band helped their 2005 sales tally to 764,376, and eamed them 25th place in the top artists rankings ahead of their reunion tour in which Williams will play no part. As James Blunt's album was veiy much a 2004 release - even though it didn't finally chart until March 2005 - the top 2005 début album was The Kaiser Chiefs' Employment. Although it climbed no higher than its March début position of number three, the Leeds band's dise per- formed consistently throughout the year, achiev- ing a Top 20 place in ail but one of its 43 weeks on the chart to date. It passed the million sales mark in November, had its best sales (112,445 copies) in the week before Christmas and ended the year with a useful tally of 1,312,122. Completing the Top S, Damon Albarn's car- toon band Gorillaz made a strong retum with Démon Days, a set that spawned major hits in Feel Good Inc, Dare and Dirty Harry, and topped 

the chart in June. It eclipsed the band's previous, self-titled 2001 album, which sold 754,771 copies and Albarn's regular band Blur's last album, 2003's Think Tank, which sold 238,062 copies. So, a top five comprising albums by James Blunt, Coldplay, Robbie Williams, Kaiser Chiefs and Gorillaz - ail British and primarily rock - showed the direction of the market in 2005. It is the first time home-grown talent has filled the first five positions since 2001 and helped UK acts to more than double their lead over Ameri- can acts among the 100 biggest sellers, achieving a 56% share - up from 49% - while American acts' share fell from 49% to 39%. The last time British acts had a greater share of the market or bigger lead over American acts was in 1996. The rise of Kaiser Chiefs, Athlete, Magic Num- bers, Razorlight and their ilk also helped acts broadly designated as rock to overtake their pop counterparts on the Top 100 list. They tumed a previous 39-31 déficit into a 38-35 lead, getting the upper hand for the first time since 2002. Other genres' share was static, though the urban axis of hip-hop and R&B strengthened their position with a 21% share of the Top 100. Urban music makes up more than halfof overall 
, représentation on the chart, although the iggest-selling US act last year was Green Day - whose 1,637,894 sales included 822,912 copies of Amencan Idiot and 310,740 copies of BuUet In A Bible, the year's best seUing live set - while Kelly Uarkson emerged with the top-ranked album by 
citro nor ' ^hrebing to eighth place and sales of J52,225 for her second album, Breakaway. 
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Compilations 
While the overall album market was remarkably résilient in 2005, the compilation sector was more troubled, with the year's tally of 32.8m multi-artist album sales showing a 15.86% décliné on tire 39.0m sales logged in 2004, at a time when arti album sales increased 1.42% from 124.4m to 126.2ra. It is only the third - and tire biggest - fall in the size of the compilation market i the past 11 years, and was across the board, with only 49 compilations managing to top the 100,000 sales mark last year, compared with a record 69 the previous year. Against this backdrop, sales of EMI/Virgin/Universal's Now That's What I Call Music sériés renrained strong. The 2005 releases in the regular Now! sériés - Now! 60, Now! 61 and Now! 62 - were the year's top three sellers, the sixth clean sweep of the medal positions for Now! in the past eight years - and amassed combined sales of 2.7m, a meagre 0.73% lower than the record tally of 2.7m recorded by the 2004 triumvrrate of Now! 57, Now! 58 and Now! 59. Now! 62 made a strong impression, selling l.lm copies in the last 41 days of the year and is already the fourth-biggest selling compilation ofthe 21st century. The nearest challenger to Now! s market supremacy was, for the third year in a row, Sony BMG/UMTVs Pop Party. Pop Party 3 - tire solitary 2005 release - sold 562,164 copies in tire last nine weeks of the year, and emerged as the fourth-biggest selling compilation of the year. Pop Party 2 sold 701,114 copies in 2004 - but was available for two extra weeks, while the original Pop Party album sold 551,830 copies in 10 weeks in 2003. It is clearly a powerfiil brand that attracts a very young audi- ence and could probably stand expanding beyond one issue a year. Although the contrmring weakness of tire singles market that feeds it, the décliné of the previously buoyant dance compilation market and tire rise of downloads ail aifected the compilation sector, a huge factor in its slide last year was the absence of a blockbuster soundtrack album. OftheTop 100 compilations, only two were sound- tracks - a record low. They were Ultimate Dirty Dancing and Bridget Jones - Edge Of Reason, both catalogue items. Of the 2005 releases, the biggest seller was Star Wars Episode III: Revenge Of The Sith, which sold just 40,548 copies. Alan Jones 
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Downloads 

With downloads trnally being incorporated into the singles chart th. year, many expected the digital business to breathe life into the arlrng market - but few wouW have foreseen the extent it would change the landscape. I.vail04 lega downloads totalled 5.8m but, by the end of 2005, this reached 28Am, as digital releases drove 
came in a week when downloads accounted for 47% of the overall market. In Octo- ber, this had grown to 64% and, by the end of the year, downlqîtds açcoiiatgdfor73% ofthe singles market. In January, year-on-year figures for the singles market showed a 41% downturn on the previous year; by December that déficit had become improvement on 2004. The download market saw songs selling steadily over a much longer period than in the physical chart. This longevity is reflected in 2005's year-end chart, with the Top 10 alone having spent 205 weeks in the Top 75 this year. In 2004, it would be rare if a single spent more than 15 weeks in the chart; post-download, we bave seen James Blunt, Gorillaz, BodyRockers, Daniel Powter and Christie/Kay ail rising and falling in the chart for more than 20 weeks apiece. Despite claiming the top three positions, Warner Music does not otherwrse dom- inate the chart, claiming the same number of positions as the indépendant sector, which has three appearances compared with four in tire physical year-end chart. Tire only, and ironie, omission is Crazy Frog's Alex F, which has roots in the digital world. EMI proved canny with its approach to Officiai UK Charts Company rules on songs needing a physical presence to qualify for the combined chart, with Feel Good Inc's mn of 500 seven-inches ensuring its downloads cracked the Top 40 a month before its fui] commercial release. The corapany has a further seven appearances in the rundown, with Sony BMG beating it into second place with nine places. But Universal seems to have got to grips with selling downloads the most compre- hensively in 2005. With 42% of positions occupied by the group, it leads the way in the digital market, with Polydor claiming nine releases in the Top 40. Simon Ward 
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Catalogue 
It was already one of the biggest-selling albums of all-time and was enjoying healthy catalogue sales, but the remastering and repackaging of Jeff Wayne's War Of The Worlds in 2005 - not to mention a massive advertising campaign and a deluxe collectors édition - had a galvanising effect on its sales. The album, first released in 1978, sold 35,786 copies in 2004 but ramped that up to 448,255 copies in 2005, to take the title of best-selling catalogue album. Its victory was by no means an easy one, however, as Sony BMG - also home to War Of The Worlds - noted the success of former artist Mariah Carey's current Uni- versal album Emancipation Of Mimi and elected to repromote her 2001 Greatest Hits set, which was originally released shortly after Carey's studio album Glitter. In 2005, with Carey hot again, Greatest Hits sold 442,305 copies. Completing the top three, Irish singer-songwriter Damien Rice's O is a new addi- tion to the ranks of catalogue - albums released no later than January 1,2003- this year, by dint of its July 2002 release date, even though it didn't take off until 2003 and peaked in 2005. Its sales throughout last year remained high and it registered its millionth sale justbefore Christmas. While slightly more than half (27) of the Top 50 catalogue albums are "best ofs", and many of the rest are by superstar acts such as Pink Floyd, Oasis, Nirvana and Rod Stewart, its interesting to note the presence of Jack Johnson's Brushfire Fairy- tales at number 30. Although singles Good People, Breakdown and Sitting Waiting Wishing peaked at 50,73 and 78 respectively, Johnson's current album In Between Dreams was one of the success stories of 2005, selling 529,310 copies - and people obviously liked what they heard since 77,699 of them also opted to buy Brushfire Fairytales last year too. Green Day's massive success in 2005 with American Idiot and live CD/DVD set Bullet In A Bible gave a massive boost to their catalogue, especially their 1994 début album Dookie, which sold 127,356 copies last year to eam llth place on the list. The album only ever sold more copies in 1995, when it peaked at number 13, and then only just. Alan Jones 
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Music DVD 
For years, the compilations market has struggled with a dilemma - how to make DVD work for the sector. Christmas 2005 saw the team behind the Now That's What I Call Music brand stumble onto the solution - and in some style. Their first stab at a quiz DVD, the EMI Virgin/UMTV joint venture Now That's What I Call A Music Quiz, steamrollered the opposition in the run-up to Christmas, selling 380,000 units in four weeks. It stormed to the top of the end-of-year chart, becoming the biggest-selling music DVD in UK chart history - ahead of Robbie Williams' 326,000-sellmg What We Did Last Suramer. Released on December 5, the dise tapped into interest in interactive quiz DVDs at Christmas. Priced at £15.99 in many stores, the dise topped the music DVD chart through Christmas, selling 66,270,113,789,168,283 and 35,377 copies per week. In Christmas week, those 168,283 units represented almost six times the sales achieved by the number two music DVD, Live 8, and saw it ranked as the third most successful DVD release across any sector (film, TV, comedy and other raarkets); it also finishing impressively in the end of year charts for ail DVDs, at 52. Indeed, that impressive December performance saw the title establish itself as the biggest-selling DVD of ail time (see top). Almost 60,000 sales ahead of Robbie Williams' number two all-time seller by the end of 2005, it should pass through the half-a-million barder over the coming months - the first music DVD to do so. It was certainly an extraordinary performance by any music DVD, in a chart that saw Live 8 lead the rest of the field, selling 118,766 units in the month-and-a-half after its release in November. That is ail the more impressive given that it was sell- ing at twice the price of the Now Quiz dise and most other music DVDs. Now Quiz and Live 8 were the only titles to sell more than 100,000 units in 2005, with only Westlife's Number Ones Tour selling more than 90,000 copies, and 16 selling more than 50,000 units. The success of such dises helped drive the music DVD market upwards in 2005, with sales reaching 7.3m for the year, 6.6% up on 2004. However, the majority ofthis increase can be attributed to the arrivai of the music DVD quiz - a phenomenon that is set to last. Martin Talbot 
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Reflecting on extraordinary year for début shows what is possible for nurtured artists 

Why Blunt performance gif es hope 

Martin Talbot, éditer, Music Week. CMP Information, Eighth Floor, ludgate House, 245 Blackfriars Road London SE19UR 

The first few days after the New Year break are a peri- od of taking stock for everyone m the music business. For some, it will be a time of célébration, in the light of trading figures ffom a successful Christmas and New Year period. But many others will be counting the costs of a highly compétitive festive season, when there were simply too many titles to pack into the cru- cial Top 20 chart placings. But January is increasingly offering new hope to those who have failed to make an impact the previous autumn. Lastyear, SnowPatrol and KatieMeluawere among those who sold through, shifting Im-plus albums in 2004, after their releases in 2003. This January, it is James Blunt who has corne through - and in extraordinary fashion. As the final figures roll in, the achievements of Blunt, Atlantic Records, 21st Century Artists and EMI Music Pub- lishing is becoming clear. Never in the history of British music has one album sold as many copies in one calendar year. In the past 12 months alone, Blunt has sold almost 50% more copies again as 2005's biggest seller - by the Scissor Sisters. Indeed, that 12-month spell has seen Blunt's album sell almost as many albums as the Scissor Sis- 

ters have in the past 24 months, which is an extraor- dinary achievement. 
Anyone arriving back into their ofiiee teelmg sorry for themselves because of an underperforming 2005 album should think again. A 2005 album can have a new life in 2006. James Blunt is evidence of that. 

Another of the great achievements of the past few months should also help keep the hope alive. EMI and Universal's budgets for the final month are a combined five million quid better off thanks to one out-of-the box smash. In early December, EMI Virgin and UMTVs joint venture Now! Quiz DVD became the biggest music DVD in history, selling 380,000 copies in super-fast time. The troubled compilations sector has had a tough time over the past couple of years, but a compilation has always been as good as the concept behind it - as EMI's Now!, Ministry's Annual or UMTVs new Pop Party sériés have ail proved, in their way. 
fundamental principle remains true - a strong, sim- ple concept will sell units. Expect plenty more music quiz DVDs through 2006. 

Early involvement helped 

turn James into a diamond 

Wiil Capital's music revamp 
revitalise the station? 

music station then I doubt it It's lost too much ground on the more 
As an A&R executive, there can be we could add positive creative no greater satisfaction than to sign input to James's undoubted talent an artist you respect and admire, and potential as a writer and artist with songs that you truly enjoy. and, with a creative manager, help Even better should that artist go shape this diamond in the rough. on to sell milhons of records. With fiill management support 

Capital 95.8 is relaunching today and Heart." (Monday) as Capital Radio with a Frank Ramsay, totallyradio.com new music mix, new programmes "It takes more than refreshing the and fewer adverts. Do you think brand and a new mix of ads/music for these changes will enable it to Capital to regain the status of recapture its status as London's 'London's number one commercial 
nurturing and a great" deal of Over the subséquent 18 months belief, both in the artists talent EMI Music Publishing was able to "GCap had to do something bold to gossip etc. Whafs needed are more 
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Fontm is edited by Jim Urkin 
KCRW's UK-born head of music Hic Haresiiirt talks 
about life as one of America's - and the world's - 
most influential DJs and radio executives 

of the Brits ceremony itseif Chris Evans manages to make it along he will be in familiar terrilory - it's taking place at hîs old TF[ stomping groimd of the Riverside Studios in For the UK in 2005 US in 2006 for James Blunt? Clearly no M 
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PROJECT MANAGER 

music week classified 
call maria 020 7921 8315 
maria@musicweek.com 

JOB VACANCY 
Çvy Exciting Opportunity For an éloquent, young, onganised S self motivated indMdual with a passion for music Training is provided, but the idéal car Outlook & Word éxperience & a créa ididate will have MS 

SEND CV TO www.ice-pr.com 
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ÇB£DVD£yiNVL REPUCATION 

0845 686 0001 mediasourcingeo 

Private Investor looking to acquire the publishing rights of a small music catalogue or songs. 
Please contact me Mikail Abayomi at Mikail@apemusicpub.con Tel: 020 77923187 

Is Music 

Your Business? 

Advertîse here weekly contact maria on 020 7921 8315 maria@musicweek.com 

JJ. 

Anu savea 
on the normal price Mi 

wu 

For the online listing contact Maria on 020 7921 8315 
To order a copy contact Tower on 01858438893 


