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New-look Sony 

BMG in the Pink 

Pink's new album will be among 
first releases under Sony BMG's 
new structure, after it last week 
announced the création of the 
RCA and Columbia label groups. 

Pink's releases will go through 
RCA Label Group, which will be 
run by lier former manager Craig 
Logan, who takes on the rôle of 

Court fines fîrst 

UK file-sharers 

Following légal action by the 
BRI, the High Court has 
taken a tough line with 
illégal uploaders, fining 
one £13,500 p3 

managing director. Columbia Label 
Group will be headed by managing 
director Mike Smith, who joins 
from EMI Music Publishing. 

Both will report to music 
division président Ged Doherty, 
who says,"Craig is one of the best 
British managers there are, with a 
truly global view. And Mike's 
experience from the publishing 
business will help us realign our 
business mode!. We are a rights 
company, not a record company. 

"We need to rethink the way 
we do business. We need to break 
down any barriers that still exist 
between record companies, 
managers and artists." 

The promo for Pink's single 
Stupid Girls will receive its first 
UK screening this Wednesriay on 
Channel 4 after Desperate 
Housewives, ahead of its release 
on Mardi 24. The album follows 
on April 3. 
© Full détails, p3 

Début scores record first-week sales 

Monkeys 

do the 

business 

Retail 

by Paul Williams 
Arctic Monkeys h ave swept away 
the industrys usual Januar}' blues 
in spectacular fashion, achieving 
record-breaking sales for the 
opening month of the year. 

The Domino-issued Whatever 
People Say I Ain, That's What 
l'm Not sold 363,735 units last 
week and in domg so seFtwo new clliu ni o\j lvvu iicvv * iaiiu.iilairv ucuul aiuuii 
landmarks; achieving the highest/ Maybe managcd in its 

The huge demand for the Arc- 
tic Monkeys album and a spread of 
other new albums last week has 
furiher lifted an already strong 
January for arlist album retail 
sales, which are now 5.4% ahead 
compared of where they were at 
this time in 2005. 

Such was the rapid take-up for 
the Arctic Monkeys album that in 
just ils first day of release last 
MondayTt sold more than Oasis's 
landmark début album Definitely 

entire first 
first-week sales for a début album, 
and selling more 'copies' in a 
January week than any other 
album in historv.    

Its runaway opening-week suc- 
cess, which was accompanied by 
unprecedented média coverage for 
a non-reality TV act's first album, 
lias provided music retailers with a 
colossal boost to trading in what is 
usually a quiet sales month. Three 
other newly-issued albums by 
Parlophone's Richard Ashcroft. 
Dénions Daniel O'Donncll and 
Virgin s Kooks also achieved Top 
10 débuts to add up to an excep- 
tionally busy week. 

"Tt's fantastic," says HMV's 
head of music Phil Penman. -Usu- 
ally, at this lime of year, there are 
generally a handful of releases by 
acts doing lower-level sales to 
achieve a decent chart profile 
when market volumes are lower. 
Its unheard of for a début act. to 
sell in these quantities." 

week in September 1994, accumu- 
lating 118,501 sales. With an initial 
350,000 ship rising to 650,000 by 

insfIridayâricTtôtaTrelai 1 sales of 
363,735, the Domino release 
comfortably beat the pre\ious 
highest first-week sales of306,631 
for a début album achieved by 
Hear'Says Polydor-issued Pop- 
stars in April 2001. 

"Everything has gone right 
with the band " says Vital manag- 
ing director Peter Thompson, 
whose company is distributing the 
album with THE. "They re going 
to be the band of the year." 

HMV's Penman notes there 
was "massive expectation" for the 
album, which has been matched 
by widespread positive coverage. 
"Every broadsheet and tabloid 
have featured them and every 
magazine from Zoo to Uncut, and 
no one has had a bad word to say 
about it," he says.  
paulw@niusicweek.com 

Indîes launch 

global body 

Independents from ail over 
theworld cametogetherat 
the Midem trade fair to 
set up their new 
association Win p5 

Sparkslîghtfuse 

on 20th album 

MW pays tribute to US duo 
Sparks, who are set to 
release their latest album 
in a career spanning 
four décades pl3 
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0 'llie market appears set up for an 
explosion in mobile music business over 
the next 12 to 18 months', - Editorial, pl8 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 
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News 

News editod by Paul Williams 

Reshuffle sees RCA handle pop and R&B, with Columbia focusing on alternative and rock 

Sony BMG sels out plan for growth 

Labels 

by Martin Talbot 
Sony BMG is preparing for a peri- 
od of continued growth over the 
coming months and years, after 
confirming a restructuring of its 
frontline record division last week. 

The new structure will see RCA 
handling the majors pop and R&B 
repertoire, with Columbia focused 
around alternative and rock. 

In confirming the long-awaited 
restructuring, chairman and CEO 
Rob Stringer said il was a logical 
move after organising the company 
around one frontline label stream 
after the merger of 12 months ago. 

"In less than a year, we have 
successftilly merged two large UK 
companies," he says. This has 
been greatly the resuit of a huge 
internai effort by our staff". We now 
want to give our company and its 
phénoménal roster a greater exter- 
nal identity through two distinct 
label groups." 

RCA Labels Group managing 
director Craig Logan and Colum- 
bia Labels Group managing direc- 
tor Mike Smith will both report 
through to music division prési- 
dent Ged Doherty, who says the 
new split has been planned ever 

Sony BMG's new-look top team: (l-r) Stringer, Smitti, Doherty, Logan 

since last year's merger. "This was 
always part of our strategy, but, 
because we had such a great year 
last year, we have brought il for- 
ward," he says. 

But Doherty adds, "The most 
important thing to me is that we 
have put in place the first steps to 
continue to grow the company. Our 
plan is to grow the company to 
three divisions in three years' time, 
and then four divisions after that. 
But originally we didn't plan to do 
this until next year, so it could hap- 
pen even quicker." 

Over the coming weeks and 

months, further appointments and 
label deals will be put into place to 
continue the immédiate expan- 
sion, says Doherty, and to grow the 
roster, loo. "The tmth is that our 
roster is too small, so we need to 
build that," he says, adding that he 
hopes to add an additional 10 to 12 
staff through this year. 

The coming months will see 
RCA handling releases from acts 
including Christina Aguilera, Pink, 
Justin Timberlake, Shayne Ward, 
Westlife, Outkast and Lemar. 
Department heads will include 
Mervyn Lynn and Louise Hart 

(both marketing), Alex Crass 
(média) and Kate Head (press); 
the A&R rôle is currently open. 

In tum, Columbia will oversee 
releases from Kasabian, Zutons, 
Bruce Springsteen, Bob Dylan, Pri- 
mai Scream, Maroon 5 and Lor- 
raine. Department heads will 
include Mike Pickering (A&R), 
Richard Connell (marketing), 
Joanne Kenny (radio) and Deidre 
Moran (TV). 

Doherty says he is delighted to 
secure Iiis two managing directors. 
Smith arrives from EMI Music 
Publishing, where he was director 

of A&R, after joining the company 
in 1992. In turn, Craig Logan has 
most recently been managing song- 
writers, producers and artists such 
as Pink, with previous rôles as an 
artist - with Bros - and working in 
the international market for EMI. 

"Craig was always in my mind 
for the rôle, from nine months ago," 
he says. "And with Mike, I asked 
around and 80% of peoplc said, 
'Well, Mike Smith is the obvions 
choice, butyou'll never gethim'. It is 
a major coup to get both of them " 

Further announcements about 
the wider structure of Sony BMG, 
outside of the music division, are 
likely to corne in about a month's 
time. Rob Stringer says, "We want 
to become the définitive music 
enterlainment company, therefore 
we are expanding our créative 
sources in many areas and the 
label structuring is part of this 
process. Over the coming months, 
there will be more creatively-based 
ventures announced as we grow 
our business." 

Doherty adds that plans are 
also in hand to move the company 
from its current home in Bedford 
House, Fulham, to new premises, 
possibly as early as the first half 
of 2007-  
martin(a)musicweekcom 

BRI adds new warning after High Court imposes fines 

Illégal file-sharers who refuse to 
co-operate with the BRI can expect 
short shr'rft in the courts, the 
organisations executive chairman 
Peter Jamieson has warned. 

Jamieson made the comments 
following the conclusion of two 
cases, which were the first of 
their kind to be heard in the 
British courts. 

Two unnamed men were last 
weekTound guilty of illegally 
distributing music over the 
internet using peer-to-peer file- 

sharing programmes. 
"1 don't like to talk about 

victory or defeats," Jamieson 
says. "This is simply a very 
sensible court décision for a clear 
eut case of people that haven't 
bothered to talk to us. This is how 
the court feels about people 
wasting their time. 

"Everything that we have donc 
is measured and sensible, but if 
cases go ail the way to court it is 
going to be more expensive for 
offenders," he adds. 

Both défendants face 
significant fines. One, described 
only as "a man from Kings Lynn", 
was ordered to make an 
immédiate payment of £5,000, 
with total costs estimated at 
£13,500, in addition to damages. 
His defence, that the BRI had no 
direct evidence of infringement, 
was rejected by the High Court 
and summary judgement was 
awarded to the BRI without the 
need for a trial. 

The second défendant, a father 

of two from Brighton, tried to 
defend the case on the grounds 
that he was unaware that what he 
was doing was illégal and that he 
did not seck to gain financially. 
However, Judge Justice Lawrence 
Collins ruled that ignorance was no 
defence and ordered him to make 
an immédiate payment of £1,500, 
pending final détermination of 
costs and damages. 

Jamieson adds that the cases 
are intended to send out a 
message. "Everything we are 

doing is designed to be a warning," 
he says. "We are not doing it to 
get financial proceeds and we are 
not doing it to put people in jail, as 
has been reported in the média. 
These are much less harsh 
measures than, for example, the 
Government takes for people who 
don't buy TV licences." 

The BRI is currently seeking 
settlements in a further 51 cases 
launched in December, with file- 
sharers given a deadlinc of January 
31 to settle or face court action. 

THE MUSIC WEEK PLAYLIST 
i 

i 

p| 
Q 

g 

)Mrm*Tlura.TV^ " " ^ 

& \o ^$0 Jb'î 
PI 

M--' w ■ 

iSiS rôv.-'^a. 

YELLOWCARD 
Down On My 
Head (Capital) 
This anthemîc, 
commercial hit 
looks certain to 
break Yellowcard 
in the UK. Punchy, 
energetic rock - 
this is their best 
yet. (single, tbc) 

PRIMAL 
SCREAM 
Whcn The Bomb 
Drops (Columbia) 
Primai Scream's 
new album is a 
rocking relum to 
form with attitude 
to bum. This 
track is an edgy 
highlight (from 
album, June 5) 

TAPES N' TAPES 
Insister 
(unsigned) 
Pari country. part 
rock. lusistor 
possoss an 
emotional urgency 
that rivais Arcade 
Pire. This is 
promising stuff. 
(import) 

ANTHONY 
HAMILTON 
Evcrybody (RCA) 
Currently enjoying 
heavy specialist/ 
club play, 
Everybody is a 
catchy. reggae- 
infused single from 
Hamilton's new 
album, (single, 
Jan 30) 

THE WEEP1ES 
Say I Am You 
(Ncttwerk) 
Captivating, 
understated folk 
songs that will 
hook you on first 
listen. They were 
iTunes* folk 
number one before 
Christmas. (album. 
April 3) 

MORNING 
RUNNER 
Burning Bcnches 
(Capitol) 
B-listed at RL 
C-listed at R2. 
Burning Benches is 
an emotionally- 
charged highlight 
from the band's 
fortheoming début 
(single, Feb 20) 

PINK 
Stupid Glrl (RCA) 
Pink delivers a 
single that should 
lake her 
fortheoming 
album to the 
commercial 
heights of 
Misunderstood. 
(single, Mardi 27) 

THE LOUNGS 
l'm Gonna Take 
Your Girl 
(Akoustic 
Anarkhy) 
Feisty début single 
from the hairy 
psych-poppers. 
Support slots for 
Ciap Your Hands 
Say Yeah will help. 
(single. Feb 27) 

SHAPESHIFTERS 
Incredible 
(Positiva) 
Shapeshifters" 
third single is an 
uplifting, mid- 
tempo club track 
not afttiid of its 
disco influences. 
Radio is making ail 
the right noises, 
(single. Mardi 6) 

THE FEELING 
Sewn (Island) 
A timeless song 
which sticks with 
the listener more 
with every spin. 
Here is a band 
will» a good year 
ahead. (single, 
Feb 27) 
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Involvement of American indies group helps lift turnout 

US companies boost 

numbers at Midem 
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© '[Bacs] looks forwarci to working with 

European colleagues on a range of shared 

issues and objectives' - Viewpoint, pl8 

V \ 

Government primes 

music initiatives 

Three govemment initiatives were 
unveiled at Midem designed to 
improve the competitiveness of 
the UK music industry. 

As part of an overall drive to 
boost the creative services, the 
DCMS is to host a music industry 
summit in late spring at which ail 
sectors of the industry will be 
asked to participate, so that the 
Government can learn in greater 
détail in which areas it can help. 
Later in the year, it also plans to 
stage an IP summit. 

But, first, it will look at 
conducting an investigation to 
measure the revenue generated by 
the live music industry, beyond 
ticket sales, as recommended by 
the Live Music Forum. 

The announcements were 
made by Hugh Irranca-Davies MP, 
who is permanent private 
secretary to culture secretary 
Tessa Jowell and who was 
standing in for music ministcr 
James Purnell, who had to cancel 
his trip to Cannes at the last 
minute on personal grounds. 

"You can argue that 
govemment lias no place in the 

creative industries, and perhaps 
you have a point," said Irranca- 
Davies. "But what we're saying is 
that where we can help and where 
we can remove barriers, that's 
what we'll do." 

The music industry summit is 
expected to be held in May or 
June and will be chaîred by 
Purnell- It is part of a sériés of 
events held with the varions 
creative sectors as part of the 
Creative Economy Programme, an 
ongoing campaign to shape policy 
on the creative industries. 

Initially, the DCMS will 
investigate the feasibility of such 
a study and, if it looks like it will 
be unduly complex, may pin back 
the scope of the investigation. 

LMF chairman Feargal Sharkey 
says, "We estimate that the live 
music industry is worth around 
£0.5bn. But this figure just 
represents profits from ticket 
sales at larger events. It doesn't 
take into account the money 
generated from the technical and 
production sîde, or the benefits 
generated for local businesses by 
a successful live music venue." 

International societies to represent labels and writers 

Global indies imite as 

writers loin forces 

International 

by Martin Talbot 
Independent labels and songwrit- 
ers announced separate initiatives 
at Midem which will see them 
build their représentation on the 
international stage. 

The independent record Com- 
pany sector announced the cré- 
ation of a formai structure for the 
Worldwide Independent Network 
(Win), including the élection of 
Aim CEO Alison Wenham as its 
first président. 

More than 20 independent 
organisations from across the 
globe agreed to appoint one prési- 
dent and two vice-presidents as its 
first key officers. The organisations 
included: Aim (UK), A2IM (USA), 
Air (Australia), ABMI (Brazil), 
UPFI (France), VTJT (Germany), 
UFI (Spain), Fono (Norway), Som 
(Sweden), ADISQ. (Quebec), 
IMNZ (New Zealand) Pil (Israël), 
Pronofon (Mexico), Airco (South 
Africa) and Cirpa (Canada). 

Alongside Wenham, A2lM,s 
Peter Gordon and Airs David Vod- 
icka were appointed as vice prési- 
dents, each holding the positions 
for two years. Future appointées 
will hold the positions for just a 
year, with the three officers 
between them representing each 
of three key régions - Europe, Aus- 
tralasia and the Americas. 

Win is being flagged up by 
some as "an IFPI for the independ- 
ent sector", which currently 
bas international représentation 

S* 

Wenham: elected as président of Win 

within Europe, in the form 
of Brussels-based lobbying organi- 
sation Impala, but no global 
organisation. 

Wenham says Win will aim to 
give independent labels a global 
voice on issues "of collective con- 
cern", improve the visibility of 
independent music and artists and 
promote key issues such as market 
access and cultural diversity in 
national, régional and interna- 
tional policies. 

"Win will also give independ- 
ents the opportunity to eslablish a 
collective bargaining platform," 
she adds. 

Beggars chairman Martin 
Mills says, "Every time you talk to 
independents, whatever their 
market, the same issues arise, 
including access to market, under- 
valuing of music and relationships 
with the média. But everybody 
tells me their business is up. 

"In Alison, David and Peter we 
have three individuals from three 
corners of the world who have 
both experience and vision." 

Wenham, Vodicka and Gordon 

have been tasked with establlshing 
a plan for the organisation over the 
next six months and a further 
meeting is planned for SXSW in 
March, to further discuss the 
organisation of the network. It is 
understood that one of the 
other key issues to be discussed 
will be the establishment of per- 
manent staff for the organisation. 

In a parallel, but unconnected, 
move, songwriters came together 
last Hiesday to launch the Euro- 
pean Music Writers Network, an 
association designed to link ail 
national European writers' associ- 
ations and enable doser network- 
ing and collaboration on issues 
which affect members at a grass- 
roots level. 

The initiative is being led by 
David Ferguson, the chairman of 
the UK's British Academy Of 
Composers & Songwriters, who 
says that, although composers are 
the first stage of the entire music 
business, they are severely under- 
represented within the industry. 

In most markets, composer 
organisations account for little 
more than 10% of the membership 
of their national collection soci- 
eties, leaving songwriters with no 
voice outside of the local market, 
says Ferguson. Me adds that this is 
no longer adéquate if composer 
organisations are able to defend 
and promote the inlerests of their 
members, with much of the légis- 
lation affecting their rights origi- 
nating from the EU.  
171art1u@n111sicweek.con1 
O See Viewpoint, pl8 
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The remarkable achievements of 
IFPI chainnan and CEO John 
Kennedy, promoter Harvey 
Goldsmith and Sir Bob Geldof as 
Band Aid trustées were rccogniscd 
with two honours at Midemi The 
trio were honoured as personalitios 
of the year by Reed Midem at the 
event's 40th anniversary dînner, 

just hours nfter they also received 
Chevalier de l'ordre des arts et des 
lettres medals from the French 
Govemment. Midem chief 
executive Pau! Silk pairi tribute to 
the three at the lavish dinner, for 
their work in gettlng the Live 8 
idea off the ground and into 
millions of homes around the world. 

The dinner, which followed a 
firework display over the Cannes 
bay in lionour of Midem s 4Gth 
anniversary, also rccogniscd the 
achiovement of tha Midem 
Pioneers - a selcct band of 
rialegates who have been to al! 
40 Midcms, as well as Mîdcm 
director Dominique Leguem. 
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The rest of the news from the five-day event in Cannes 

Ail the in-deplh news 

from Midem 2006 

BPI limes up 
Musexpo event 

of its launch with a range of merchandise connected to the tit Rockandpopshop.com. which is managing the sale of the 
by Blueprint chairmai Burger at last wee^s MidemNet Burger says the deal, ;ee Handlemârfs Rob Salter 

make available for export a range of items, including T-shirts, poster 
nelworking event at April's Musexpo 
music industry executives. The trade 

. . _ edgroupof high level US industry figures. The présentations will be followed by a UKAJS networking réception at the Bel Age Hôtel. • Bill Harry, the founder of the legendary Liverpool magazine Mersey Beat, is preparing to celebrate this yeaHs ASth anniversary 

Handleman buys 
Blueprint stake 
• Physical distribution specialist Handleman lias made its first move into the digital arcna, acquiring a stake in the Blueprint group. Handleman, which h; 

• BBC Rad Abramsky bas spelt ont the Corporations rôle in helping the industry drive sales in the digital âge Speaking in a MidemNet Forum panel discussion about the impact of digital technology on radio, Abramsky said the BBC would never embark on the course of aliowing listeners to buy downloads through the BBC, but said listeners would benefrt from having more information displayed about which tracks were playing, on both radio and TV. 

Midem 2006: another good year for hîgh-profile 

mobile. 02 will make available exclusive performances from Worldwide, headlme acts on its 3G platforms in the UK and Germany. Meanwhile, Network Live bas signed an exclusive agreement for rights to the Rock In Rio festival. ® Digital consultants and service 

provider Consolidated Independent bas inked a deal with distributor Pinnacle to power its digital archiving and delivery services. Ail labels distributed by Pinnacle will be automatically offered the services of CI, which currently lists Sanctuary Records Group, Démon Music Group, Beggars Group, Epitaph and Ministry of Sound among its clients. • Swedish music publishing companics Cosmos Songs and Bonnier Music Publishing hâve 
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^digital music 
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agreed a creative collaboration to 
jointly sign and develop new 
songwnlers and artists. The two 
independents will work together on 
projects for both domestic and 
international markets. 
O British singer songwriter Cherry 
lias signed a four-year publishing deal 
with A&G productions. The 18-year 
old singer, who was signed by 24/7 
management at the âge of 14, co- 
writes with Andy Wright (Simply 
Red), Andy Hayman (Appleton) and 

Tim Ellis (Armour). 
O EMI Music Publishing lias signed 
a deal with mobile phone content 
specialist BlingTones to promote 
original tracks by its artists via mobile 
phones. The partnership will allow 
EMI Music to benefit from 
BlingTone's expertise in the multi- 
platform distribution of online 
content, destined to a young 
audience. 
O UK audio manufacturer Sound 
Performance lias teamed up with 
packaging specialist Modo 
Production to offer a single source 
supplier for labels looking for 
manufacturîng and CD/DVD 
replication services. 
O Despite a difficult year for the 
French record industry, 2005 saw 
the number of concerts by French 
artists increase in ail territories, 
including a 43% nse in the UK and a 
50% increase in Japan. In North 
America, the number of concerts by 
French artists more than doubled, to 
more than 1,000 dates. 

Awards 

UK acts shine 

at NRJ Awards 

O Robbie Williams, Coldplay and 
James Blunt headed a strong British 
presence at Cannes' NRJ Awards. 

Blunt fought off compétition from 
Daniel Powter to be named best maie 
newcomer, while Williams and 
Coldplay picked up accolades for best 
international maie and best 
international group respectively. AH 
three acts performed at the ceremony 
which took place in the Palais des 
Festivals. 
O Midem director Dominique 
Leguem lias been named Chevalier de 
l'Ordre des Arts et Lettres (Knight of 
the Order of Arts and Letters) by the 
French Government for lier 
contribution to the arts. Leguern 
received the award from French 
culture minister Renaud Donnedieu 
de Vabres. 

Digital debate 

Impala calls 

for EU reform 
O European independent label 
association Impala is calling on the 
EU to develop a plan for building a 
digital environment which will lead to 
better access to cultural content for 
consumers. The association wants the 
EU to approach législative reform 
through a "concerted and shared 
process" to create a "true and 
sustainable project aiming at bridging 
the gap between cultural content and 
the digital âge". 

# EMI Group chairman Eric Nicoli 
voiced a preference for flexible pricing 
in the online arena, as he made a 
keynote address at MidemNet Nicoli 
said, "I completely understand the 
attraction of single pricing, but 
ultimately we would ail like to see 
more flexibility in this area. It will 
arrive at some point Not ail content is 
created equal." He also indicated that 
it would be wrong to intervene 
between his record company and 
publishing company on the issue of 
the copyright tribunal, but added, 
"However, we should ail be 
concentrating on growing the market 
together, rather than fighting over 
diminishing shares of the pie." 
O French minister of culture Renaud 
Donnedieu de Vabres outlined 
France's rôle at the forefront of the 
debate over digital rights at a 
Midem press conférence. He said he 
was proud the issue had been put on 
the table and added it was 
important for the state to "reconcile 
the freedom of internet users and 
creators". 
© Digital music distributor The 
Orchard lias launched a digital 
video distribution service, offering 
music videos sourced from 
independent labels as well as film 
and télévision content. The company 
will market and merchandise video 
content wherever it is sold digitally, 
including video stores from iTunes, 
MusicNet and Yahoo1, as well as 

Williams: best international maie av/ard 

video-for-mobile devices including 
3 and MobileStreams. 
© Livegigsonline is offering fans the 
opportunity to watch concerts via its 
website. The company captures a 
video stream of the performance and 
sends it to a bank of computers in 
each continent From there, fans can 
log on to the company's website and, 
for a fee, watch a near télévision 
quality broadcast 
O Digonex Technologies has 
unveiled Digital Online Exchange 
software which is a pricing service 
that systematically adapts prices 
based on behavioural principles, 
identifying the "sweet spot" 
where prices generate maximum 
économie return. 

Get in when tickets are out 

Not only could you get gig tickets before they go on sale, you also have 

the chance to get gig tickets when they've already sold out. Plus, get ail the 

général release tickets and news. It's free to register so join online now. 

www.ticketrush.co.uk 

IMOKIA 
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© The phrase "outsicle the box" was 

inventée! for Sparks. You fine! a 

category and they'il immediately 

subvert if - Tribute, pl3 

Nettwerk joins RIAA court battle 

Nettwerk Music Group is taking a 
stand against the RIAA's online 
piracy crackdown, by paying the 
légal costs of the 15-year-old 
American girl who hit headlines 
Worldwide last year after being 
sued for file-sharing. 

Nettwerk, the management 
firm behind artists including Avril 
Lavigne and Sarah McLachlan, has 
agreed to pay ail légal fees and any 
subséquent fines in a case 
launched last year by the US 
recording organisation against 
teenager Elisa Greubel's father 
David Greubel, after it accused her 
of illegally having 600 tracks on 
her computer. 

The clampdown against the 15- 
year-old - facing a fine of $9,000 
(£5,040) - came as part of an 
ongoing wave of légal actions 
mounted by the RIAA against 
illégal file-sharing. Among nine 
tracks specifically targeted in the 
Greubel case was SkSer Boi by the 
Nettwerk-managed Avril Lavigne. 

Nettwerk music group CEO 
Terry McBride is keen to see his 
opération distanced from the 
RIAA's légal stance. "We do not 
want our artists associated with 
this kind of action," he told Music 
Week. "I don't agree with it I 
don't agree with suing your future. 
You can't sue your fans, then six 
months later go out and ask them 

.-.V - ' 

% 

Lavigne: track citcd in RIAA's case 

to buy your new album or buy 
tickets to your concert" 

Nettwerk became involved in 
the battle with the RIAA when the 
teenager wrote to Nettwerk artist 
MC Lars expressing her enjoyment 
of a track from his début album, 
Download This Song. In a post to 
MC Lars' website, she wrote, "My 
family is one of 10 seemingly 
randomly-chosen families to be 
sued by the RIAA. No fun. You 
can't fight them, trying could 
possibly cost us millions. l'm not 
saying it is right to download, but 
the whole lawsuit business is a tad 
bit outrageous." 

McBride adds, "This is not 
artist development, this is 
discouraging people from 
becoming music fans. We have to 
think about the future; litigation is 

a deterrent to creativity and 
passion and is hurting the 
business." 

Mudd Law Offices has 
represented countless individuals 
subpoenaed and sued by the RIAA 
since the suits began in 2003 and 
will be taking on the latest battle 
on behalf of the Grcubels. In an 
officiai statement about the case, 
Charles Lee Mudd Jr accused the 
RIAA of misapplying existing 
copyright law and improperly 
employing its protections. 

He praises Nettwerk for 
stepping up to the plate. 
"Individual défendants typically do 
not have the resources to mount a 
fully-fledged défensive campaign 
to demonstrate the injustice meted 
out by the RIAA," he says. 
"Fortunately, today, we have 
principled artists and their 
management, Nettwerk Music 
Group, joining efforts to deter the 
RIAA from aggressive tactics tliat 
have failed to accomplish even the 
RIAA's goals." 

"This is not an attack on the 
RIAA," says McBride. "l'm hoping 
to start a debate, to start a 
heaithy dialogue between artists 
and labels. I want artists to start 
telling labels this is wrong. It 
makes no sense." 

The RIAA had not responded as 
Music Week went to press. 

Clear Channel inks 

Wembley deal 

A battle of the London arenas is 
taking shape, with Live Nation - 
formerly known as Clear Channel 
Entertainment - taking over the 
long-term promotion and man- 
agement of Wembley Arena. 

The deal puts the world's two 
biggest music venue and promoter 
groups in direct opposition in the 
capital, with north west London's 
soon-to-reopen Wembley Arena 
taking on the Millennium Dome 
in south east London, which has 
been developed by the rival 
Anschutz Entertainment Group 
and redeveloped as an entertain- 
ment complex called The 02. 

Wembley will reopen a year 
ahead of The 02, giving it time to 
establish itself following a £35m 
revamp. Live Nation also owns or 
part-owns a large network of 
booking agents and concert pro- 
motion businesses, which may 
présent synergies for Wembley. 

Maximum capacity at Wemb- 
ley Arena, with floor standing, will 
be 13,500. Plans are also in place 
for an entertainment district 
around the arena, although this 
will not be completed until 2007- 

Live Nation, which was spun 
off from the parent Clear Channel 

T:l 

Wembley Arena: £35m revamp  

group last summer and then 
rebranded as Live Nation in 
December, is refusing to comment 
on spécifie plans for Wembley, 
although it has issued a statement 
in which CEO Michael Rapino 
called the venue "one of the great 
icons of live entertainment". 

The deal between Live Nation 
and Wembley Arena will run for 15 
years. It was brokered between 
Hamsard 2787 - a joint venlure 
between Live Nation and Gaeity 
Investments - and Wembley Lon- 
don, a subsidiary of the arena's 
owner Quintain Estâtes. Hamsard 
2787 is an echo of the Hamsard 
business that was created between 
Clear Channel and MCD Produc- 
tions, which jointly took over 
Mean Fiddler last year. 
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Sheffield band's record first-week 

album sales take retail by surprise 

Monkeystop 

sales leaque 

Retail 

by Paul Williams 
Retail knew it was going to be big, 
but the sheer volume of sales for 
the Arctic Monkeys' album last 
week took even the most seasoned 
carapaigners by surprise. 

Despite ail the hype surround- 
ing the arrivai of Whatever People 
Say I Am, That's What l'm Not, 
based on similar acts' past opening 
performances, it seemed the best 
the album could h ope for in week 
one was 200,000 over-the-count- 
er sales. 

As for what it would manage 
on day one, HMV appeared to 
reflect the général forecasts when 
it issued a press release last Mon- 
day, predicting the album would 
open with around 60,000 sales. 
Given that Oasis' fîrst album Defi- 
nitely Maybe had taken its entire 
first week to sell 86,000 copies in 
September 1994, this would repre- 
sent an impressive performance. 

So, when the actual Officiai 
Charts Company sales figures for 
last Monday rolled in the following 
moming, they were understand- 
ably greeted with genuine shock. 
The albums opening-day sales of 
118,501 was remarkable by any- 
one's standards but, until last 
week, such figures remained the 
domain of superslars arriving with 
new albums or reality TV stars 
with début album projects - not 
the first album by an indie guitar 
band from Sheffield. 

By day two, sales had risen 
beyond 180,000 copies and com- 
fortably passed the 200,000 mark 
last Wednesday. As a resuit, the 
question was no longer whether 
the band would beat the previous 
best first week for a début album of 
306,631 achieved by Hear'Say in 
April 2001, but how many they 
would beat it by. 

"Ifs beyond everyone's expecta- 
tions," says HMVs head of music 
Pliil Penman. 

With a handful of exceptions 
such as Michael Jackson's Bad and 
The Joshua Tree by U2, only dur- 
ing the past decade has the phe- 
nomenon of albums selling hun- 
dreds of thousands of copies in 
their first week been realised. And, 
even today, for début albums it 
remains extremely rare. In fact, 
prior to the Arctic Monkeys' 
album, only four début albums had 
previously sold more than 
200,000 copies in their first week. 
With the exception of Craig David's 
Bom To Do It (225,000 in August 
2000), die list is dominated by TV- 
led projects, headed by Popstars 
winners Hear'Say and also featur- 
ing Solider Soldier stars Robson & 
Jerome's self-titled début (268,000 
in November 1995) and X-Factor 
mnners-up G4's eponymous début 
(244,000 in February 2005). 

In contrast, Domino product 
manager John Bradshaw notes the 
Arctic Monkeys' album success 
has been achieved with very little 
promotional fiiss. "The great thing 
is this has been donc with very lit- 
tle marketing, apart from the 
usual print ads, which we've kept 
to a minimum. Ifs word of mouth 
and the mainstream have then 
picked it up." 

Vital managing director Peter 
Thompson, whose company is dis- 
tributing the album in conjunction 
with THE, holds out particular 
praise for Domino and its manag- 
ing director Laurence Bell. 

"He's managed to build up a 
really strong team there," says 
Thompson. "Domino is now firraly 
established as a vibrant UK indie 
that will be around for many, many 
years. Whafs nice is everybody 
in the music industry is so pleased 
for Laurence."  
paulw@musicweek.coni 
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Indie pluggers take 

shots at Capital slots 

A new plugging appointments 
system implemented by revamped 
Capital Radio bas been criticised 
for giving the independent sector 
just two weekly meeting slots in 
total every week. 

Under the newly-drawn-up 
schedule, the four major record 
groups have been given two 15- 
minute meetings every three 
weeks with the London station's 
head of music Sheena Mason. 
However, indie record companies 
and independent promotions 
companies will have to fight 
it out for just two other slots 
every week. 

The way the appointments have 
been carved up lias been described 
as "unbalanced" by Intemiedia 
Régional Promotions and Gut 
Records managing director Steve 
Tandy, who believes it 
disadvantages indie pluggers 
trying to get their tracks on air. 

"l'm very surprised that, not 
only independent pluggers, but 
independent record companies, 
seem to have been treated 
differently to the major record 
companies," says Tandy. "I know 
plugging time is difficult for radio 
stations and Sheena lias lots of 

other responsibilities these days, 
so a system needs to be put in 
place and I understand the majors 
need to be given slightly more time 
than the independents, but it's 
very unrepresentative." 

Single-Minded Promotions 
managing director Tony Byrne 
says the new system will be 
frustrating for some pluggers, 
who want to présent a particular 
record and cannot get an 
appointrnent. However, under the 
new structure, he says it will stop 
some pluggers going in with the 
same records "time and time 
again", while he notes the system 
is little différent from what Radio 
One lias in place. 

Capital Radio's Mason says the 
appointments system was 
introduced to bring more structure 
to meetings with pluggers. "The 
problem we had before was that 
people just phoned up at any time 
to book when they wanted to 
corne in and sometimcs they would 
then turn up at the wrong time," 
she says. 

Mason says the majors have 
been given more slots than 
independents, as they "tend to 
have more product". 

More pan-European online licensing deals on the cards 

Major publishers set 

to follow EMI's lead 

by Martin Talbot 
A string of major publishers are 
cxpected to follow EMI Music 
Publishing's lead over the coming 
months and strike their own pan- 
European online licensing deals. 

Afler EMI formally announced 
its deal with the MCPS-PRS 
Alliance and Gema last Monday, 
both publishers and collection 
societies indicated that further 
deals were inévitable. 

The Alliance/Gema deal will be 
the first to allow for pan-European 
online rights clearance, covering ail 
of EMI's Anglo-American réper- 
toire. The deal cornes two months 
after the European Commission 
recommended that such arrange- 
ments would help facilitate the 
growth of digital music distribu- 
tion in Europe. 

BMG Music Publishing chair- 
man and CEO Nicholas Firth told 
Music Week that he welcomed the 
deal. Although he stopped short of 
confirming that BMG was likely to 
finalise such a deal later this year, it 
is understood that the major is 
talking to several collection soci- 
eties - including the Alliance - 
about such an arrangement. 

At Midem, MCPS-PRS 
Alliance group chief executive 
Adam Singer also acknowledged 
that it was in talks with "several big 
name publishers", but declined to 
name names. 

One source close to the EMI/ 
Alliance/Gema deal suggested that 
one rival collection society had 
asked if it could borrow the heads 
of agreement, so it could model ils 
own offer on the détails. 

Talking to Music Week at 
Midem last week, EMI Music Pub- 
lisliing président and chief operat- 
ing officer Roger Faxon said he 
believed further deals were 
inévitable, "becausc, for pan-Euro- 
pean licensing to work, that is what 
has to happen". 

Some smaller publishers and 
songwriter associations last week 
voiced initial conceras about the 
plight of such smaller players, in an 
environment where several big 
players have struck international 
deals. But Faxon says independent 
publishers should not be 
penalised: "Independent publish- 
ers should be able to do exactly the 
same thing as us and appoint one 
of these societies," he says. There is 
no reason they shouldn't do that." 

Faxon says the EMI deal has 
been a long time coming. "Over the 
last five or six years, each time EMI 
has been asked the question [about 
online licensing], we have given the 
same answer," he says. "And in the 
summer, the European Commis- 
sion came to the same conclusion." 

What does EMI Music Publishing's deal mean? 

Doue deal: Roger Faxon is picturcd (left) celebrating the Alliance/Gema deal with 
Sacem président Bernard Miyet and Gema joint CEO Harald Hecker 
EMI's agreement with 
the UK's MCPS-PRS 
Alliance and Germany's 
Gema is designed to 
create an casier 
environment for digital 
music services to 
license music across 
Europe. 

If an international 
download store - or 
mobile service - wants 
to sell a picce of music 
as a download across 
Europe, it must rcach 
agreement with both 
the owner of the rights 
to the sound recording 
(usualiy the record 

company, but in some 
cases the artist) and 
the holder of rights to 
the song itself (usualiy 
the pubiisher). 

While the recording 
rights can be cicared 
for most markets with 
the originating rights 
owner (which often 
owns worldwide rights 
to a track), the song 
rights have to be 
cicared with each of 24 
collection societies 
across Europe. 

EMI's deal will see 
MCPS-PRS and Gema 
estabiish a new joint 

venture - code-named 
Sirocco - which will be 
able to offer digital 
music services a pan- 
European licence, 
cutting out the 24 
separate societies. 

At présent, the three 
sides have only signed a 
heads of agreement. 
The deal will only corne 
into force once the 
formai agreement is 
signed, with April 1 
highiighted by some as 
a start date. By then, 
several other publishers 
may have followcd suit 
and shown their hands. 

One of the biggest effects of 
such deals will be to "massively 
reduce" costs, he adds. "The cost of 
doing business for the rights hold- 
ers will corne down, and the cost of 
doing business for the users will 
corne down, too," he says. "Think 
about being Vodafone, and you 
operate in every territory in 
Europe. Each society has a différ- 
ent requirement for the data they 
need, and have 24 différent ways of 
reporting That will ail change." 

Faxon also believes that the 
move towards pan-European 
online licensing becoming stan- 
dard is the first slep towards the 

the cost of doing 
business for rights 
holders will corne down 
Roger Faxon, EMI Music Publishing 

introduction of such a régime 
across ail licensing, offline as well 
as online. 

But he believes that the need 
for strong local societies will 
remain. "An awful lot of music 
licensing is very local," he says. "So 
there is a need to retain local 
licensing capability." 

Pan-European licensing will 
not be practical in certain areas of 
collection societies income, he 
explains, such as that derived from 
venues, pubs and clubs. The resuit 

is likely to be a two-tier system, 
with online and international 
média opérations licensed on a 
pan-European basis, but pubs and 
venues licensed locally. 

"Our vision," he says, uis that 
you will have three to four group- 
ings of societies for pan-European 
licensing, and a branch office struc- 
ture to deal with local issues." 
Although he concédés that, by 
stripping out the volume from the 
local societies, administration 
costs of local collection will be 
higher, he believes that the overall 
costs of collection and distribution 
will be reduced because of the 
greater efficiencies brought by the 
pan-European business. 

EMI's décision to deal with 
Gema and the Alliance was not just 
about cash, he stresses. "Their 
commitment to providing a level of 
service to us and our songwriters, 
that's why we selected them," he 
says. "It wasn't about the lowest 
cost, it was about the highest level 
of service ~ speed of licensing, 
audit policy, accounting, when will 
we get paid. 

"In most of Europe, the soci- 
eties sit on what is being paid for 
six to nine months. The reason is 
hisloric - it took them that long to 
figure out how to allocate them. If 
that remains the case, they simply 
haven't made the investment in 
their processes."  
martin@musicweek.com 
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Mean Fiddler, CMP and DF Concerts by arrangement wtth VAT présent  

in comt ' 

Fcbruary 2006 Tour 
12 GLASGOW Cafling Academy 0870 169 0100 /www.gjgsinscotlan(l.com 
13 GATESHEAD The Sage 0191 443 4661 /www.thesagegateshead.org 
15 SALFORD Lowry 0870 787 5790 /www.thelowry.com 
16 LEICESTER De Montfort Hall 0116 233 3111/www.demontforthall.co.uk 
18 LONDON The Forum 0870 060 3777/www.meanfiddler.com 
New Album "HELLO YOUNG LOVERS" released on 6th February 
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Republic Media 
@ (g)®® 

Ron and Russell, 
with Hello Young Lovers 

you have raised the bar by which ail other albums should be judged. 

Genius 

"well, screw the past" 
Republic Media, Studio 202 Westbourne Studios, 242 Acklam Roari i „ a » 020 8060 7440 Fax: 020 8060 7524 km,.: SSgStoSSS**' 
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After a career spanning four décades, pioneering US duo Sparks 

are gearing up to release their 20th album. By Valérie Potier 

Sparks fly 

intothe 

future 

It seems to bave left an indelible impression on 
the memory of everyone who witnessed it. One 
brotherwith wide-eyed choirboy good looks and a 
falsetto voice lo match, contrasting with a sibling 
sporting a toothbrush moustache, a collar and tie, 
and an evil glare whîch - as legend has it - sent 
impressionable young children seeking refiige at 
the back of the sofa, Even John Lennon is report- 
ed to bave exclaimed, "Look! There's Hitler on the 
telly!" Sparks' 1974 appearance on Top Of The 
Pops with their single This Town Ain't Big 
Enough For Both Of Us was undoubtedly one of 
the era's great TV moments. 

The Mael brothers, Russell (the good-looking 
one) on vocals and Ron (the scaiy one) on key- 
boards, grew up in the Sixties surfer culture of Los 
Angeles, but were confirmed Anglophiles in their 
musical taste. "We were contrary to what was 
going on in our home and were always more 
enamoured with these people with funny 
accents and dressing differently than we dressed," 
says Russell. 

Consequently, after two Sparks albums that 
failed to make much impact at home, they 
jumped at the chance to pay a visit to the UK, 
where they performed on The Old Grey Whistle 
Test "The reaction was immédiate," says Russell. 
"We had a residency at the Marquée Club for four 
straight weeks and, ail of a sudden, there were 
lines around the block to see us. This was kind of 
shocking, because in LA there was three waitress- 
es at the Whiskey A Go Go applauding us when 
we played." 

Relocating to England, the band signed to 
Island and recorded the album Kimono My 
House, from which This Town... was released as 
the first single. That Top Of The Pops appearance 
followed - and, literally ovemight, Sparks became 
a household name in Britain. 

Initially, they were lumped into the glam rock 
scene. "It was always really bizarre for us, but it 
was mainly because we cared about our image 
and the music wasn't the typical LA singer-song- 
writer mature music - with the bad connotation 
of'mature'," says Russell. "We always felt we were 
on the perimeter of ail that stuff that was going 
on and that what we were doing was more in its 
own little world - and, even to this date, we seem 
to be running on a parallel course to the rest of 
pop music." 

However, when glam ran ont of steam, Sparks 
certainly didn't. In 1979, they teamed up with 
disco producer Giorgio Moroder to record The 
Number One Song In Heaven, transforming 
themselves from a guitar band to an electronic 
duo and releasing an album (No. 1 In Heaven) 
now recognised as a classic of its kind. The songs, 
nevertheless, still featured Sparks' pop mélodies 
and slyly humorous worldview. 

"When one looks back at it now, you wonder 
how this band were popular with teenyboppers 
when you listen to the lyrics" says Daryl Easlea of 
Universal Music Catalogue. "They were lilmed 
somewiiere like Croydon Fairlîeld Hall at the 
absolute zénith of their powers, where they were 
performing Talent ïs An Asset, a song about mol- 
lycoddling a child to the point of mental disorder, 
while Russell was being charged by 10 sereaming 
giiis completely missing the meaning. 

"Sparks have always been this glorious dichoto- 
my and they've always thrown up these contradic- 
tions. They made a disco record and the first song 
on it was about sperm - fantastic!" 

In the Eighties, Sparks reverted to a more 
guitar-oriented sound and, although this 
approach didn't go down so well in the UK, it was 
successful back home in America, where they now 
refocused their energies. 

The UK's ears would be pricked up again by 
1994's Gratuitous Sax And Senseless Violins. 
Encouraged by the réception it received, the 
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1968 Former dlild angles charts, ^ follow-up singÎG produced by Todd 

Maels recorded a tribute album to themselves titled Plagiarism (1998), working with guest artists sucli as Faith No More, Jimmy Somerville and Erasure to reinterpret 19 Sparks' classics for a new génération of fans. A reappraisal of their con- tribution to pop music had started, and a number of well-known musicians - induding the Kaiser Chiefs, Scissor Sisters and Franz Ferdinand - began citing them as an influence. However, it was the release of 2002's Lil' Beethoven that confirmed Sparks as a force to be reckoned with. Built around nine operettas and 

We seem to be running on a parallel course to the rest of pop music Russell Mael 

sporting lush orchestral arrangements, the album's song structures managed to utterly defy the traditional conventions of pop music. Ail the conventions - verses, choruses, middle eignts - are 50 years old," says Russell. "It was a risky thmg to eliminate a lot of them, ail the things where you're gonna go,'Hereit cornes... But their gamble paid off, as critics and tans alike waxed ecstatic about the new album - and continue to do so. "I think Lil' Beethoven is an absolute masterpiece of a record and it's a massive favourite in the Word office," says Andrew Harri- son, associate editor of Word and editor of Mix- mag. "It's something that's always called for when we're on a tridky press night. We love their sense of humour - eveiything from the sleeves to the lyrics to the worldview is just so original, so entertain- ing, so fimny. You look at it and, in contrast to Sparks, the rest of rock music looks rather dull and by numbers." Lil' Beethoven was premiered in its entirety at London's Royal Festival Hall before being fol- lowed by a second set of greatest hits. Glenn Max, producer of the venue's Contemporary Culture Programme, recalls, "It was tremendous. Fd never in my life seen a band get a standing ovation based on a new album that no one in the room had heard before. But it was a theatrical show; it was funny, it had video and it had a stage set. It was really over the top and it was amazing." After a second sold-out Royal Festival Hall show within six months of the first and two dates at Hackney Océan, Morrissey - who in 1974 had penned a letter to the NME pronouncing Kimono My House "the album of the year" - asked the brothers to appear at lus Meltdown festival. The 

only problem was, he wanted a performance of his favourite album, rather than their new material. "It was deeply awkward," says Max, who attend- ed the meeting. "Russell was willing to engage with the idea, but Ron was just sitting there with a frozen smile, saying, T can't believe l'm being asked to do this.' It was as shocking to them as it was to their fans." A compromise was reached, whereby Kimono My House was played as the first set and Lil' Beethoven as the second. The two-set show has since enabled Sparks to overcome the perennial problem of balancing exposure for their new music with the greatest hits that long-time fans want to hear. The concept will be adopted once again on their forthcoming tour for Hello Young Lovers, released on Februaiy 6. The new album marks a step forward from Lil' Beethoven. Less ornate than its predecessor, it is still a genre-defying, epic work - crammed with hummable tunes and witty lyrics that critics have already showered with positive reviews. "Sparks never let you down and they always surprise you," says writer, broadcaster and Sparks fan John Aizlewood. "There's a core of maverick talent that runs through everything they do. There's no one else that sounds like them and there's no one else who has their attitude to life. Theyfe like a self-contained talent hothouse." The album's marketing strategy will be three- pronged, explains manager and PR Sue Harris of Republic Media. After reaching out to older fans via officiai website wivw.allsparks.com and raising awareness in the press, the emphasis will then fall on finding new converts with Parlophone signings Clor rembdng the first single Perfume. "We want 
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four in tho UK, is a 
top 'ivs 
Bclgium and 
Holland and cntors 
tlic Top 20 in 
Gennany and 
France. The foliow- 
up album, 
Propaganda, 

released a few 
nionths later. goes 
lo number 20 in the 
UK and givos 
Sparks two furthcr 
UK Top ?0 singles, 
Nevor Turn Yoùr 
Back On Motlier 
Earth and 

Something For llie 
Girl Willi 
Everything. 
1975 Indiscrock 
produced by Tony 
Viscontl (David 
Bowie, TRox) is 
released. 
Considered too 

ecleclic by some 
cri tics, Il 
nevertheless entcrs 
the Top 20 in the 
UK and gives 
Sparks two Top 30 
singles with In The 
Swing and Looks 
Looks Looks. 

1976 Returning to 
Los Angeles, the 
Maels rolease Big 
Beat produced by 
Rupeii Holmes 
(Barbra Strcisand). 
1977 Inlroducing 
Spai ks is released 
by Columbia 

1979 Now signed 
to Virgin Records, 
the Maels relurn to 
Europe to record 
No. 1 In Heaven 
with Italian disco 
producer Giorgio 
Moroder. Tlie album 
peaks al number 73 

in the UK. but the 
single The Number 
One Song In 
Heaven is a hit 
throughoul Europe, 
reaching number 14 
in the UK. Follov/-up 
single Beat The 
Clock peaks at 

number 10. 
1980 Sparks 
relcase Terminal 
Jive (Otjlio), v/hich 
inciudes their most 
successful single to 
date, Wiien l'm 
With You, which 
sells 750,000 units 

and is a huge hit in 
France. 
1981 Sparks' return 
to guitar-bascd 
rock, Whomp That 
Sucker (Oglio), is 
seized with 
enthusiasm by 
leading Los Angeles 

radio station KROQ 
FM. 
1982 Relcase of 
Angst In My Pants 
(Oglio) album. 
1983 Release cf 
Sparks In Outer 
Space album. The 
bar.d's collaboration 

to présent this album as if it was a début release 
from a band of 18-year-olds, rather that coming in 
with, 'Sparks bave been around for 30-odd years 
and here's their new record,"' she says. 

Steve Tandy, managing director of Gut Records, 
which bas signed the Maels for the world, exclud- 
ing North America, adds, "It would never be easy 
laking the normal routes with someone like Sparks 
in ternis of radio and TV, because obviously they're 
in a différent genre [to other acts], but so far, we're 
rcally pleased with what s corne on boai-d." 

Perftime bas already been playlisted by Radio 
Two, with the station offering further support in 
the shape of a Mark Radcliffe session and an 
interview with Jonathan Ross. The single lias 
been added to the B-list at 6Music and a session 
booked for Tom Robinsons show, while David 
Jensen has been playing it on Capital Gold. 

Press-wise, Word and Uncut both published 
features last month, while Mojo ran a full-page 
four-star review of Hello Young Lovers. Further 
pièces have already been confinned in a variety of 
publications, from the A/ME to What HiFi. 

Promotion at retail - where the album has 
already gone to number two in HMV's pre-orders 
chart - will include a Virgin co-op ad in Uncut 
and représentation in the HMV album mail-out 
which reaches a database of400,000. 

It is early days for TV promotion, but Sparks' 
TV plugger, Matt Connolly of Fleming Connolly 
Lander, comments, "Performances are going to be 
key and getting as much média as possible down 
to the London show, because the band sell them- 
selves. There's no template to follow with Sparks, 
its ail about latéral plugging. You have to find 
those one-ofif opportunities to get your plugs." 

Sparks have 
always been 
this glorious 
dichotomy 
and they've 
always 
thrown up 
these 
contra- 
dictions. 
Theymadea 
disco record 
andthefirst 
song on it 
was about 
sperm- 
fantastic! 
Daryl Easlea, 
liniversai 

Five classic Sparks albums 

m 

Kimono My House (Island, 1974) 
am "■ Recorded in the UK 

.iSF wltli producer 
Muff Winwood, 
this was Sparks' 
cailing card to tlie 

British public. The band's pop 
sensibilities are well to the fore 
throughout with compulsive 
bubblegum hooks, but tlie subject- 
matter and intelligence of the lyrîcs 
prevent the longs from becoming 
too sugary. Here In Heaven is a 
message from a dead lover to the 
girlfriend who chickened out of 
their suicide pact, while the humour 
of Hasta Manana, Monsieur reaches 
into Frank Zappa tem'tory. 

No. 1 In Heaven (Virgin, 1979) 
j Impressedby 

Donna SummePs 
disco hit I Feel 
Love, the Mael 
brothers contacted 

producer Giorgio Moroder, who 
coincidentally tumed out to be a 
Sparks fan. Moroder not only 
produced No. 1 In Heaven but co- 
wrote four of the six tracles. The 
single The Number One Song In 
Heaven was a hit across Europe, 

while Beat The Clock gave the duo 
a Top 10 hit in tlie UK. Tlie album is 
now credited w'rth influencing a 
génération of electronlc bands, 
from New Orderto Brasure and the 
Pet Sliop Boys. 

Whomp That Sucker (Ogilo, 1981) 
Following a second 
electronic album 
(1980's Terminal 
Jive), tlie Maels 
retumed to Los 

Angeles and "adopted" a three- 
piece backing band, Bâtes Motel. 
The ensuing album, Whomp That 
Sucker, was picked up by influential 
LA radio station KROQ. For the next 
few years, Sparks capitalised on 
their new-found popularity in tlie 
States, touring heavily. By tlie 
end of the Eighties, Sparks were 
KROQ's third most-played artist of 
the decade. 

Gratultous Sax And Senseless 
Violins (Logic/Arista, 1994) 

Following a six- 
year hiatus, 
Gratuitous Sax And 
Senseless Violins 
was hailed as a 

SPARKS 
m 

return to fomi. Drawing influences 
from dance and teclino into their 
customary mîx of mémorable 
mélodies and intelligent lyrics, their 
live shows were greeted with equal 
enthusiasm as new acts began 
namechecking Sparks as an 
influence. 

UT Beetlioven (UT Beethoven, 2002) 
Conceîved as nine 
operettas and 
brouglit to fruition 
with the aid of the 
fictional character 

Lil' Beethoven, this was a dense, 
complex work, with lavish 
arrangements and orchestrations 
framing songs of deceptive 
simpllc'rty. Tlie chorus of How Do I 
Get To Carnegie Hall? has tlie 
punchline of the old joke, "Practice, 
man, practice" as its refrain. On 
Suburban Homeboy and What Are 
Ail These Bands So Angry About?, 
Sparks' instinct for a mémorable 
hook and acerbic witticism remains 
as sharp as ever. Innovative, 
expérimental and accessible, it 
laid a foundation which its 
follow-up, Hello Young Lovers, 
takes one step further. 

BIG BEAT/INDISCRfEl 

universal music catalogue are delighted 
to announce the sparks remasters 

with bonus materiaï and exclusive tracks - 
coming this summer 

V. 
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plus 
sparks présent 
motown made to méasùre 
20 summer motown tracks 
'personally selected by ron and-aisseil mael 
oui on motown monclay 6th june 2006 ,•. 
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collective Finitribe's label. 1994 Groluitous 

critics and fans alikeTwo singles. When Do 1 Get To SingMyWayand 
contalns reworkings of their back at Shepherds Bush catalogue and guest Empire for releasc 

There will also be a digital élément to promo- tion, adds Tandy. "As the single cornes ont the week of the tour, we're working with 7 Digital to promote a way of people being able to order the single as a download to their phone or a computer while the/re at the gigs." The UK shows will be the lirst time in a decade that Sparks have toured outside the capital with shows in Glasgow, Gateshead, Salford and Leices- ter, as well as at London's Forum. As Sparks' live agent since 1994, Dan Silver of Value Added Tal- ent has seen them build, what he describes as "a very solid niche audience". 'What Sparks have is an awesome perform- ance," he says. "Wîthout saying a word, Ron can entertain an audience with his looks and his deraeanour and his actions. Hes aperformer in its traditional sense - he's on stage, putting on a show. And RusselTs energy and range, and the number of lyrics he has to remember, and his dancing is awesome. A kid half his âge couldn't do that. Based on the quality of what they deliver, both recorded and live, I think their niche market will continue to grow." Certainly, 2006 will see activity beyond Hello Young Levers and its subséquent tour. Universel are preparing to reissue Sparks' four Island albums (Kimono My House, Propaganda, Indis- creet and Big Beat) in the late summer with exten- sive sleeve notes and bonus material, supported by a major marketing campaign. In the intérim, Ron and Russell's sélection of favourite Motown tracks will be released on June 6 as part of Uni- versal's new Motown Made To Measure sériés. "It's very interesting," says Daryl Easlea, on the latter project. "I dont think people would think 

that (a) Sparks would listen to any music other than their own and (b) that they'd listen to soul music, although there's a very strong soulful undercurrent in what they do." Last year, Sparks also struck a new publishing deal with Warner Chappell, which includes their back catalogue. This led to managing director Richard Manners suggesting to Darkness vocalist Justin Hawkins that he cover This Town... with his British Whaie project. "We've plundered and plagiarised the Sparks catalogue shamelessly throughout our career," says Hawkins. "It's a true classic that I covered for fun in order to break in ray home studio. It tumed out great. The music came together pretty quickly, but because Td transposed the song up a tone, the vocais were incredibly challenging." The single reached number six, but Manners admits Sparks are not the easiest band to cover. "The most coverable songs are from those early albums," he says. "I don't think there's much chance of getting a cover on anything from Lil' Beethoven - although stranger things have hap- pened - but those songs lend themselves veiy well for synchronisation opportunities. And with the new album, a song like Dick Around would be absolutely fantastic, for example, synced up with footage of out-of-work football managers." On the eve of releasing their 20th album and more than 30 years since that iconic Top Of The Pops appearance, Sparks appear poised to enter a new phase of their career - one where commercial success will justify their long-term fans' faith in their créative ability. But perhaps the best way to uncover the secret of Sparks' longevity is to speak to their fans. For 

Sparks are 
totally unique and 
l've been ouerjoyed 
by the way 
the albums Iwas listeningto 
25 years 
ago have suddenly become the must-have downloads 
of 2006 

Ned Raggett, who has run a Sparks-focused inter- net list (Mael-list) for about a decade, it is ail about the Maels' ability to reinvent themselves. "First," he says. "by keeping their ears open and working with Giorgio Moroder on The Number One Song In Heaven, they were able to show that the duo's core approach can apply to just about any genre they want to work with. Second, and related to that, they ride the zeitgeist just enough to connect with one génération after another. "The new album is a treat and then some, the closest yet to something that touches on ail aspects of their career, while still sounding like nothing else the/ve done before. It's that kind of quality that keeps ail of us on the list excited." BBC Radio Two présenter Jeremy Vme, who has been a Sparks fan since the âge of 14, says, "Sparks are totally unique and l've been overjoyed by the way the albums I was listening to 25 years ago have suddenly become the must-have down- loads of 2006. "The phrase 'outside the box' was invented for Sparks. You find a category and they"!! immedi- ately subvert it. l'm halfway through listening to the new album and I can't make head nor tail of i t, which is encouraging." Sue Harris adds, "I firmly believe that in 20 years' time there's going to be another wave of bands coming through saying, The record that really got me when I was a teenager was Hello Young Lovers', in the same way Morrissey refers to Kimono My House." And if her optimism for the new album is con- firmed, who knows? Another attention-grabbing Top Of The Pops appearance could be just around the corner. 

SPARKS 
RON 

THIS WORLD IS BIG ENOUGH FOR THE BOTH OF YOU! 



as tlieir î»1 

concert DVD, Uve 
In London. 
2002 y 
Beethoven is 
released and 
pcrfonned in ils 
entirety for shows 
at london's Royal 

f estival Hall and 
New York's Central 
Park, as well as al 
dates in Europe and 
on ihe US West 
Coasl. 
200'1 Sparks 
appear as pari of 
Morrisse/s 

ivienaown toslival 
at London's Royal 
Festival Hall. 
2005 Ron and 
Russell sicjn an 
exclusive publishing 
deal with Warner 
Chappell Tliey 
retum lo the 

Festival Hall once Justin Hawkins, lias 
more lo take pari in a number six hit 
a tribute concert to with his cover of 
Bertolt Brecht as Tins Town Ain't Big 
part of Palli Smilh's Enough For Bolh 
Meltdown festival. Of Us 
British VVhale. the 
sido-projecl of Tlie 
Darkness vocalisl 

Sparking off: Russell Mael discusses the new album and more 
Did you Utînk tliat your 1974 Top 
Of Tlie Pops appearance would 
make suclt an impact? 
No. First of allr Top Of Tlie Pops 
was national, so it was tliis 
immédiate connection with the 
entire country. Tlie otlier thing 
was that, at that time, I thînk 
there were only three TV channels, 
so you had a one-in-three chance 
someone was going to watch you 
by default I remember the 
following moming, everyone was 
talking about "Did you see so-and- 
so on Top Of Tlie Pops?". 
How did you corne to work with 
Giorgio Moroder? 
We had lieard I Feel Love that 
Giorgio had done with Donna 
Summer and we said it would be 
amazing to put Ron's songwriting 
and lyrics and my singing in that 
context It tumed out Giorgio was 
a fan of the band and, at that 
point, he too wanted to branch ont 
and see what it was like to work 
with a band. As it turns out, years 
and years later, everyone has been 
citing it as being the blueprint for 
every synthesiser duo since - just 
that kind of attitude, that a band 
didn't have to be a five-piece, that 
the band was almost in essence 
the studio. That wliole concept at 
the time was really unique and 

People even questioned it, but we 
never question things like that We 
always just make the best records 
we can make. 
Your last album, 2002's Lil' 
Beethoven, received rave reviews 
from critîcs in the UK. Did you 
anticipate that? 
Well, the philosophy that we had 
when we said we were going to try 
a compietely différent approach 
with Giorgio Moroder, we came to 
that sort of crossroads again with 
Lil' Beethoven. We said we wanted 
to try to find other ways to work 
within tlie général area of pop 
music. We love pop music and 
consider ourselves part of pop 
music, but we knew there were 
other ways to structure what we 
were doing. 
The new album, Hello Young Lovers, 
took you 18 months to record. 
Were you working solidly 
throughout that period? 
It was actually doser to two years. 
We came to the UK one or two 
times and played Morrissey's 
Meltdown and also Patti Smith's 
Meltdown, but apart from those 
two jaunts, it was pretty much a 
solid two years of work. Again, we 
approached Hello Young Lovers 
without coming in with a lot of pre- 
written songs, but just trying 

m. 

things in the studio, so there's a lot 
of trial and error. Also, we have our 
own studio, so it allows us to have 
that freedom to spend that much 
time. If we were working on a 
record company's budget, we 
would be owing money - and our 
next of kin - for the next 20 years 
with [what] we would have spent 
on doing this album. 
Sparks are often described as 
existîng outside of musical fashion. 
Do you listen to what 
contemporary artists are doing? 

We're totally aware of everything 
thafs going on and we're just so 
hungry to find something where 
you can go, "Wow...did you hear 
that thing? Ifs unbelievable." But 
tlie problem is, it just seems like 
there's fewer and fewer bands that 
have real ambition to try to floor 
people in some kind of way, You 
read reviews and critiques of 
bands: "Ifs a combination of so- 
and-so meets so-and-so." If thafs 
the best it can be - a combination 
of something thafs gone before - 

then, in our minds, we prefer to 
hear the originators rather tlian a 
revamped version of it by a band 
that has good hair gel. 
So what keeps Sparks going after 
more than 30 years? 
Ifs the fact that the two of us 
almost have this crusade to 
spread the word about what 
we're doing musically and to let 
people know that we're really 
proud of it There aren't very many 
bands that have 20 albums and a 
lot of the oncs that do have 
probably had a bigger commercial 
success. When you have that kind 
of cushion to rest on I thînk you 
tend to be lazier, because to a 
certain extent what yot/re doing is 
going to work, and your fans are 
cxpecting that 

We've never had the luxury to 
rest on that cushion and so I thînk 
because of that, we're always 
hungry to try new stuff. The only 
way you can continue to have 20 
albums In our sort of situation is 
to corne up with an album thafs, 
in your eyes at least fresh. For a 
band to be doing an album like 
Hello Young Lovers on their 
20th album, we're proud of it 
just because ifs not like an 
album thafs timid or middle 
of the road. 
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We are on the cusp of a tnusic-on-mobiies boom, but how will this affect catalogue? 

Mixed blessings of mobile music 

EDITORIAL 
MARTIN TALBOT 

1 The technological and philosophical leap from one January to the next was clearly apparent at last week's Midem conférence. A year ago, the music business was looking for- ward to a year when mobile music services would begin to hit the market. This year, the debate was about how quickly mobile music will explode into mainstream - and how music can be packaged in the online world. There is no doubting the massive potential for delivery of music to mobiles. Over the coming year, the next true rival to the iPod will begin to emerge - in the form of the téléphoné handset. Just as it is hard to find a phone without a free caméra these days, it will not be long before music playing capa- bility cornes as standard. Mobile network operators and rights owners will hope that this will drive sales of over-the-air downloads - what everyone in the business must remember, however, is that this is by no means guaranteed. As critics of the iPod révolution are quick to emphasise, 42m iPods Worldwide is certainly 

impressive - until you consider that 850m music downloads via iTunes over the past two years adds 
up to around 20 tracks per unit. On the basis of those figures, the iPod has facilitated side-loading - the practice of ripping CDs and loading on players - on a vast scale. How important such usage has been in driving 2005,s catalogue décliné - which HMV highlighted earlier this month - is hard to déterminé. Putting MP3 enabled phones into the hands of millions of consumers may provide a huge boom to music sales, but it could also turn casual music buy- ers back to the CDs they already own, potentially accelerating the décliné of catalogue. But this is no doomsday scénario. Ail it means is that, while the market appears set up for an explosion in mobile music business over the next 12 to 18 months, this cannot be taken for granted. Unencumbered by the limitations of physical for- mats, digital music can be delivered in myriad packages, including video content, alternate mixes, ringtones, ringbacktones and much more. The only limits are the limits of our imaginations. 

A pan-European body will 

help us talk to Brussels 
rope there is a growing araongmusicwriters of i find a way to have their voice heard by politicians ommissioners. impie of this is that média 

decided, during Midem, to form a pan-European organisation to work on shared problems. This contact has enabled other organi- sations to join with the three Euro- pean composer associations who have already taken légal steps to combat "coercion" of publîshing rights by some broadcaslers. The 
It is vital that views 
are not restricted to a 
small national stage 
association now demands atten- tion from Brussels, where a meet- ing with the compétition commis- sioner is already scheduled for late February, 
who see the need for alliances. Organisations representing both "arts" composers and nonular songwriters are ; that a shared plat a deeper effect on EU thinking. During Midem, the British Aeademy of Composers & Song- 

la composer association ROAIM. It is likely that these two proposais will be merged and hopefully a - --ve organjsa. 

join the film and tion, and will be pushing hard to ensure the other two pillars come together to form a single voice for ail European music writers. Bacs believes it is vital for ail ils mem- bers that their views arc not restricted to a small national stage when so many décisions which affect our working lives are being taken in Brussels. We look forward to working with European col- leagues on shared issues and objectives.  

How do you rate Midem in 
its 40th anniversary year? 

Midem celebrated a landmark anniversary this year but, after 40 years, can it still eut it or is lifejust beginning? 
Daniel Bladon, Dan Bladon Management "Ifs very différent from something like In The City, but it has been well run and everything from the seminars was interesting. l've met a lot of contacts, so I would say it vibrant"  Music 
"This is my lOth Midem and 1 thought it was more effective and more efficient than in the past, and generally business has been good 

years ago, but t year it has been quite an event. I was a little worried on Sunday because on the opening day it 

Steve Hayward, Mobilestreams "It is still as youthful as ever. I have a feeling that there is a lot of casting around for what the next big thing will be."  Olivia Arlabosse, Uncivilised World "This is the fifth time I have been and l've liked it a lot - this is the first time that people have been really happy, Our main goal was to find iicensirg deals for our new US office and I have had a lot of good meetings.' Corinne Mlcaelll, French Music 
"This year was a lot busier than the last éditions have been. It is still the 

Sarah Scott, BBC Music "Ifs quite an extraordinary place - a microcosm of the music industry. Ifs 

"We have been looking for new clients and probably it has been the most productive Midem to date. Maybe there are just lesstimev because the industry is 
Monday it seemed to explnrle ■ Roland leeskeMWnistryof 
' Popkomm in Germany lias got more international, but still Midem is the best place to be for meeting people. Ifs more serious." 

Guillaume Crlsafulll, W 
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DOOLEY'S DIARY 

The lowdown 

from Midem 

Remember where you heard it: 
Wliile iTiost of us were freezing in sub- 
zero températures in chilly ol' Blighty, 
some 10,000 lucky executives could 
enjoy tlie sunshine of Cannes for the 
40tli Midem conférence last week. 
Tlie five-day event started with the 
usual taies of lost luggage and over- 
booked flights, but most people made 
it in the end. One of the first 
attractions was a dry and rather pithy 
address by EMI Group chairman Eric 
Nicoli, who thanked the MidemNet 
organisers for their choice of main 
image to promote the conférence - 
the back of a bald, but pony-tailed, 
head (pictured). "I see they bave 
decided to show you what I look like 
from behind," lie quipped. Nicoli 
refused to be drawn on one of the 
topics of the day, 
though - would 
EMI and Warner 
still be separate in 
a year's time. "Yes 
or no," was his 
answer to the 
question of his 
interviewer, MWs 
own publisher Ajax 
Scott. On another 
topic, Nicoli also 
paraphrased a 
certain Mr Al 
Capone, who once 
said, "You get a 
long way with a 
smile, but you get a 
lot further with a 
gun and a smile" 
- "What 1 Capone] meant, of course, 
was that the multi-media approach 
increases your chances of success," 
insisted Nicoli... Dooley did not bave 
the best of Midems, having to watch 
his female companion sneak a snog 

bntish. 
* music miDEm 

from both James Blunt (at the NRJ 
Awards) and Robbie Williams (in the 
Carlton bar). Blimey. one would have 
been enough.. Die Carlton Hôtel bar 
appeared to have taken over from the 
Martinez as the bar for the masses, 
crammed full for most of the week, 
wliile the Martinez remained relatively 
calm (at the beginning of the week, at 
least). One 
evening even saw 
impromptu 
London Records 
réunion, with 
Nick Raphaël, 
Christian 
Tattersfield and 
Roger Ames, 
among others, 
cramming into the 
Carlton's 
Champagne Bar. 
Ames found 
hitnself usurped at 
one point though, 
one of Cannes' less-alluring hookers 
popping m for a quick rest in his seat 
after Ames had stood up for a brief 
moment... Tlie other favoured drinking 
hole was the Fias bar, on the beach in 
front of the Majestic, which was the 
venue for much celebrating on the 
Monday night after the figures for the 
Arctic Monkeys' album (sold in by 
Pias-owned Vital) came in. "Monkey 
beer" was consumed by the crate... 
And, of course, Cannes wouldn't be 
Cannes without the multi-course 

_ dinners. Perhaps the 
| most lavish was the 
| 40tli anniversary 
| dinner on Monday 

night, which saw 
endless courses - 
including more foie 
gras tlian Dooley 
could ever lift, let 
atone eat - and the 
biggest chocolaté 
birthday cake Dooley 
had ever seen. AH 
sligbtly 
uncomfortable 
given that the 
honourees on the 
night were the three 
Band Aid trustées, 
ail recognised for 

their work to fight famine, Ahem... In 
fact, Bob Geldof was a common sight 
around Cannes last week and it was 
nice to see he lias the same irreverent 
attitude to politicians ail over the 
world. When French culture minister 

Renaud Donnedieu de Vabres 
mentioned the Boomtown Rats classic 
I Don't Like Mondays when presenting 
Geldof with his medal of honour from 
the French Government, the 
charismatic singer immediately 
challenged him to sing it Calling his 
bluff, Donnedieu de Vabres replied 
that they should get a piano and do a 

duet Fortunately, it 
nevercame to pass... 

! § On the subjecl of 
j | birthdays, the long- 

standing conférence 
shared its big day 
last Monday with 
MEF chairman 
Patrick Parodi (39 
on the same day) 
and the Delays' 
bassist Colin Fox... 
Tlie British At 
Midem showcases 
were, as usual, 
splendid, attracting 

hundreds of music fans. Spare a 
thought for those at the acoustic 
showcase though, who battled for 
audience against the most 
spectacular fireworks display 
Dooley lias ever seen, which was 
staged on the seafront at exactly the 
same time.. Throughout Cannes, one 
song was inescapable - namely Doo 
Be Doo by Sony BMG Africa's 
Freshlyground, a tune which 
combines the lyrical prowess of 
Hanson's Mmm Bop with the 
addictiveness of 
Crystal Waters' 
Gypsy Woman. 
Dooley heard it ail 
over the Palais, in 
his hôtel, in a 
restaurant and - 
charmingly - being 
hummed from the 
next cubicle while 
using the bathroom 
facilities. If it's not 
a hit by the end of 
the year, Dooley 
will be very 
surprised... One of 
the marketing 
gimmicks of Midem. perhaps, was that 
of data network provider Interoute, 
which offered visitors to the British at 
Midem stall a free record - allegedly 
sourced from the finest second-hand 
record shops in Europe, although 
many of the dises have something of 
the charity shop about tliem - in 
exchange for a business card... Tlie 

h 

y m. 

Goldie Lookin' Chain managed to take Midem by storm despito one of its 
number being incarcerated in the Big Brother house. So, while Maggot was 
locked in heated debate with George Galloway, his bandmates were at the 
Martinez hôtel as part of the Brits At Midem showcase, demonstrating the 
sophistication of UK hip hop, particulariy in a rousing closing rendition of 
Your Mother's Got A Pénis. Understandabiy, there were a few haffled looks 
on tlie faces of some of the French delegates in the audience but, to 
continue the football analogy, it musfc go down as an away win. 

f 

Debussy auditorium rnay have been 
packed to the rafters - this 7th 
Midemnet was sold ont. with more 
than 1000 delegates and a waiting 
list of 100 - but not everyone was up 
to speed with technology. Only 32 
were Bluetooth-ready and ready to 
receive messages, according to an on- 
the-spot Dooley scan of the 

auditorium-. Along 
with the many 
launches, there 
were plenty of 
hints of future 
news, too. Look 
out for a new, 
limited 
subscription 
service coming 
soon, which allows 
consumers to buy 
into a subscription 
for €5. giving 
them 50 
downloads a 
month... And 

moves are afoot in the world of the 
indies, which could see the création of 
a new, key player in the sector.. Plus, 
coming soon. a major will also make 
its own gesture into indie-dom... But 
that's ail to follow. And, it must be 
said, life lias continued outside of 
Midem. Most notably in the world of 
the Arctic Monkeys. To further put 

Among many other things, the 
British presence at Midem includcd 
a performance from Nizlopî 
(pictured, under the gaze of BP! 
executive chairman Peter 
Jamioson), which prompted the 
rare phenomenon of a politîcîan 
making a half-decent gag. MP Hugh 
Iiranca-Davies said, "First we had 
James Blunt in a tank, Ihen we had 
Nizlopî in a JCB. Cloariy, use of 
heavy, mechanisod transport is the 
new way to conquer the chorts. 
Perhaps ail up-ànd-coming artists 
bettei- note that there are a 
number of redundant Routemastcr 
buses up for grabs. After ail, it 
worked for Cliff Richard." Que can 
only salute sucii seamless linking of 
culture and industry - that's what 
you call joined-up govemment 

their huge sales into perspective, 
Whatever You Say I Am... sold more 
copies in the UK last Monday than - 
wait for it - Jamie Foxx's album 
managed across the whole week in 
the US to top the American chart. 
Blimey. Meanwhile, Domino is going 
it alone in releasing the band's album 
across the pond. Rather than 
teaming up with a major as it did with 
Franz Ferdinand, il will be handling the 
album itself there through its New 
York office.. Top Of The Pops really is 
globe-trotting at présent Along with a 
possible US version of the programme 
currently in the offing, the original UK 
show is next month preparing to be 
broadeast from Italy, marking the first 
time in its 42-year history TOTP 
would have been staged in its entirety 
from an overseas location... Chelsea 
FC boss José Mourinho flew Irish 
comedian Mario Rosenstock 
(pictured) into London before a recent 
game to lift team spirits with a spécial 
présentation of his latest single. Tlie 
comic lias recorded a track poking fun 
at the football boss litied José & His 
Technicolor Overcoal with ail proceeds 
going to Chelsea FC's officiai charity 
CLIC Sargent... Meanwhile, one-time 
TOTP exec Trevor Dann didn't know 
whether to laugh or cry after seeing 
his new Nick Drake biography Darker 
Than The Deepest Sea being flogged 
on eBay, weeks before it is due to be 
available in ail good bookshops. He 
muses, "This rnight mean eitlier a) 
there's a big deniand - there are four 
bidders so far - or b) even people who 
get free review copies don't want to 
read it"... A couple of "get well soon" 
messages to sign off with. Firstly, 
sincere best wishes to Craig Logan 
who tumed up to meet his new team 
at Sony BMG on cmtches, after almost 
a month in hospital following an 
horrifie car accident over the 
Christmas break. Best wishes to him... 
AH the best. too, to Sue Harris from 
Republic Media, who, in the rniddle of a 
"spinning" exercise session while in LA, 
ended up ripping lier ankle tendons 
and is now in plaster. She is now 
looking for a lift from Watford - 
assistance please to 
sue@republicniediarieL. 
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