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Wall of Sound and Pias join forces to create new independent player in the global market 
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Emap ends ils 
teenage crush 
Emap'sclosureofitspop title 
Smash Hits after 28 years 
highiights the changing 
nature of the music 
magazine market p3 
BBC ndes the 

Thanks in part toits high- 
rating breakfast shows, the 
Beeb extends its lead over 
commercial rivais in the 
latest Rajars p8 
Puttîng heart 
into gifting 
With Valentine's Day and Mother's Day approaching 
fast, MW highiights key 
products aimedat the 
gifting market pli 
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Your guide to the latest news from the music industry 

Industry gathers 
for rîghts inquiry CMP 

Top promoterto 
back new group 

® 'The coming together of two such key 
indépendant labels can be read two 
ways' - Editorial, pl4 

l i a Yi' aay online poli 

TTiis week we ask: Has Einap been prématuré in closing Smash Hits 

Last week, we asked: Is £13,500 a fair penalty for someone found guilty of online piracy? Tbe i a. Yes 37%   b. No 63% 
music branding and soundtracking MusicTank taking place on Febraary 23 at No. 1 Aldwych inLondon. 

Download event 
unveils lîne-up • The Prodigy, Trivium and Bullet For My Valentine have been confirmed for the Download 2006 rock festival taking place on June 9-11 at Donington Park, Derby. 

Nokia launches 
mobile box office • Nokia and music promoters Live Nation have launched a mobile :w web platform 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

es later this lion Bectu has îd that around 500 staff wiil strike on February 15 and 23 over to merge a number of production jobs. • Mobile content delivery and " " ' lie Strcams ed it is preparing for "tn exchange. 
placing of new ordlnary shares. ® Sanctuary generates £110m of new financing, p5 • The Chart Supervisory Committee has recommended rule changes for downloads qualifying for the combined singles chart. Cribslieet pl4 2 MUS1CWEEKU0206 

UK's livesf VCT. headed by former Miller and input from Harvey Goldsmith, opened its public offer last week to raise up to £30m by, or before, April 5. • Revolver Records' Paul Birch and Dramatico Records' Mike Batt have won places on the IFPI European board following a five-candidate élection. Viewpoint pM • Ex-RIAA chiefs Hilary Rosen and Jay Berman have teamed up to form an anti-piracy consulting firm The new firm, Berman Rosen Global wiil have offices in New Washington DC and wiil 

• Glastonbury festival founder Michael Eavis wiil give a keynote speech at this year's South West Sound event Eavis joins MMF chairman Jazz Summers, Radio Three présenter Stéphanie Geoff Barrow from five-day event which from April 24 

Brown, | director of I futures/digital business division, as commercial director. • GCap Media has named Matt Whyatt, deputy programme controller for the group's Manchester-based 105.4 Century FM, as programme controller for its soon-to-launch station Xfm Manchester, while Mike Walsh has been elevated from Century head of music to take the saine raie foi Cfuickfiro, pis • Sir Paul McCartney last Monday joined nearly 250 sludents and graduâtes in Liverpool to mark the loth anniversary of the Liverpool Institute of Performing Arts (Lipa) up. in League and Heaven Martyn Ware wiil be joining a line-up of speakers at a 

d Coles Corner by d Hawley has been named best pop album of the year in the South Bank Show Awards. Hawley, who is signed to BMG Music Publishing, beat EMI acts Kate Bush and Gorillaz with their respective albums Aerial and Démon Days. • The albums chart is to be turned into a C4 TV show. p6 • Morrissey wiil perform at Austin Music Hall during the Soutli By Southwest Music Conférence on Mardi 16 after an interview with Rolling Stone journalist David Fricke. • The Music Radio Conférence has been axed. p6 • Winning bands Thee Comrades, Monkeytribe, Bouchereau and The Abdominal Showmen wiil final of the Fopp award fo music this Thursday at London's Borderline. @ Parlophone's UK roster is to have a starring rote in this Wednesday's Grammy Awards performance line-up With Coldplay, Gorillaz and Sir Paul McCartney ail set to play at the ceremony in Los Angeles. • Rapture TV is to début a new urban music TV show to mark tbe stations launch on Sky broadcast channel 193. The Steve Sutherland- nosted Groove TV wiil début at 9pm on February 28 and wiil run for 13 weeks. • The BBC forges ahead in the latpsi n.iipp= >.d 

allows music fans the chance to buy tickets to gigs, events and festivals either online or via mobile, once tbey 
m Tlie Australian Recording Industry Association (Aria) and Motorola ed an alliance in which vill become the officiai lonsor of the Aria charts and lin sponsorship rights to a range 
» Universal is to change its pàfcel carrier from DHL to TNT Express, following a successful five-month trial in Scotland. The change wiil be effective from February 13. Universal ships between 800,000 and 900,000 packages a year, including an average 500,000 CDs and DVDs a week. © The Boy Least Likely To have signed a publishing deal with Stage Three Music, The band released their début album The Best Party Ever last year on their own Too Young To Die label. The album w; 

Skype to sell ringtones on its web platform. Over the forthcoming months, Skype's 74m customers wiil be able to download master ringtones from Warner artists including Madonna, Green Day, Mike Jones, Paul Wall and D4L • Digital service provider DX3 has partnered with venture-backed company iO Global to deliver its music catalogue, including full-track downloads and ringtones, to the iO digital delivery platform. a BMG Music Publishing has acquired two Gennan classical music catalogues, Forberg Musikverlag and Mannheimer Musikverlag. 

MW Awards 
mien wiil play the names sponsor award for new « Vodafone has been confirmed as > Vodafone has been confirmed as sponsor for the record company of the year award, at next month's Music Week Awards. The final run-up to the awards, which take place on Mardi 2, wiil kick off next Monday (February 13) with a launch event at London's Sin Club, wbere five market share 

indépendant albums company, best independent singles company, best artist albums company, best compilation albums company and best singles company. Voting is now underway for best independent record store - to vote, visit www.nuisicweekawards.com. Voting ends this coming Friday, 



News 

Pop magazines under pressure as Emap closes Smash Hits 

uncertain mai-ket Emap announcGd last week that it was to ccase publishing title aftci- 28 years.as a result of coming each week. Teenagers can falling readership and decliniiig ad access information instantly and 

"When Smash Hits launched in wiiich publishes TOTP Magazine, 1978, it was the only source of insists that traditional pop information about music," he says. magazines can live alongside the "Now you bave hundreds of TV newer platforms. channels, tlie internet and mobiles "Tliere is aiways going to be a desire for magazines and for the 

vice versa. It's also an excellent opportunity to develop cross- media opportunities for advertisers," he adds. The closure time for the teen magazine market - in the latest ABC irculation figures, published i 

Sony BMG reaps rewards of carefully-laid international plot as album reaches US top spot 

US hit primes II Dhro's global plans 

ting the act on TV shows and gala awards shows and theyVe deliv- 

liil 
"5 theUK." 

ly closed for II Divo.'the major has instead relied on high-profile TV 

EÊESIS 
Mclntosh says Columbia in the 

Sony BMG international senior aside from artists from TV talent 
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THE FREELANCE HELLRAISER Real Soul LEO (Ugly Truth) 
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latest album and this single is the 
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(Transgressive) Tlie Young Knives have dclivered a mémorable song that shows the/re 

Already this US band are stirring deserved A&R iirterested in the UK and are likefy 
playlist with this energetic début An LA group not 



After missions to US, India and China, indies take message to Austraiia 

Aim takes intSes Down Under 

m^gCTfor mu^'c P^McEvoy k 

much as 85% of Australias rausi- M-t Management, Raw Material Mobility and Melbourne's Shock ing 2m jobs. It produces a higher cal output, the country is an obvi- and Red Eye Music. Their dele- Records and Handsome Tours. proportion of the UK's wealtb - ous kev raarket "With the China gâtes will have the opportunity to Patterson adds that his office 8% of GDP - than anywhere else 

^lore\mv arelue^To promote delegadonTtrchînÎ0MdSTndîI nm'ofthJgtobfaLTthis^ssTon musicTompaffii pubïishers and UK independent music world- shows there is no substitute for continues the support given to promoters to showcase talent to 



Sanctuary succeeds in 

£110m refinancing bid 

;r:r- 

Get in when tickets are out 

Not only could you get gig tickets before they go on sale, you also have 
the chance to get gig tickets when they've already sold ouL Plus, get ail the 
général release tickets and news. It's free to register so join online now. 

www.ticketrush.co.uk 
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C4 underlines music refocus with prime-time schedule 

Albums chart set for 

new weeidy TV show 

by Ben Cardcw The Officiai Charte Company artist albums chart is to be given ite own TV show for the first time 
signed and unsigned, with the most popular two, based on viewer feedback, opening the Channel 4 stage atV. 
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HMV implications 

impact on labels 
Record companies may face a 1 squeeze on sales margins if a pro- posed takeover of HMV goes j ahead, \vams a key retail analyst. j Private equity group Pemiira is i 

S^J^^'enSe 
that the company should attract a bid of around 200p a share, valu- 

dict's chairman Richard Hyman 

«iSESS later. Often they change the terms of trade. This could mean 

these weak resulte^aren't going to 

which has previously been the subject of failed takeover bids for 

Radio conférence axed 
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CONGRATULATIONS! 

SYCO MUSIC CONGRATULATE 

IL DIVO ON 'ANCORA' ENTERING 

THE U.S. ALBUM CHART AT NO. 1 

WORLDWIDE SALES OF 10 MILLION IN 12 MONTHS 
NO. 1 ALBUM IN 26 COUNTRIES 

OVBR 80 PLATINUM & GOLD AWARDS 

I 
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High-rating shows from Moyies and Wogan help Beeb extend lead over commercial rivais 

Breakfast féeds heatthy BBC fesiilt 

by Jim Larkin ^ ^ doser collaboration in the com- 

era for the second quarter Jn- rise in ratings whichfTdways a VA/Odan nLlVÎtllI U? 
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radm programming Mark Story o,o» wo-i beheves there are three key areas 
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Valentine's Day and Mother's Day are about to re-ignite sales, says Sasa Jankovic, who talks 
to record company and retail marketeers to find ont how they are preparing for the big rush 

Roses are red, 

sales are golden 

The supermarkets have long since replaced their Christmas décorations with Easter eggs and heart-shaped boxes of chocolatés - many will have done so on December 24 - and the music industry too is gearing up for the second most important gifting period in the calendar. Because, after the retail Overdrive that domi- nâtes the final days of quarter four and the sales that traditionally follow, it is the weeks between Valentine's Day and Mother's Day which provide the first significant opportnnity of the new year to drive traffic into stores. With the latter falling on March 26 in 2006, that is virtually six weeks for retailers and labels to target romantic ballad-driven material at the UK's public. Recent years have yielded few surprises - the biggest selling albums being of a combination of adult orientated artists, both new and catalogue titles, and a seemingly endless sériés of romanti- cally-themed compilations. Valentine's Day 2005 saw Michael Bublé, Elvis Presley and Phil Collins ail secure positions in the Top Ten; with Love Songs and School Reunion - The Smoochies (both Virgin TV) as the top two compilations. The Mother's Day effect was even more pronounced with G4, Il Divo, Tony Christie and The Carpen- Beulah and ters ail in the top four, and a compilations run- Vittorio Grigi down of I Love Mum (Virgin TV), World's Best Wslrt) Mum (BMG TV), New Woman - Spring Collec- tion 2005 (Virgin TV), The Way We Were - 60 Nostalgie Memories For A Golden Era (BMG TV) and The Melody Lingers On (V2TV), In this sense, 2006 will be little différent, with new releases coming from Shayne Ward, Andréa Bocelli and new Polydor signing Vittorio Grigolo, along with a renewed sales push on existing albums ffom the likes of Katie Melua, Will Young, Michael Bail, Michael Bublé, Beulah and the five- Gifting mark. Brit-nominated James Blunt. ail wrapped i That the Brits itself falls on February 15 could con
s
]pl1!|tioni mean a potential double-sales wharmny for the Engcibert latter, according to Borders' senior music buyer " Pete Selby. "We will chase a number of frontline releases ffom the new release area, with particular 

■. 

Lk 
Mother's Day 

focus on the artists who are particularly on-brand for Borders and have already delivered the volume for us over Christmas, such as Katie Melua and James Blunt," he says. "Blunt in particular will benefit from double promotional exposure across the market, with Valentine's promotions running the same time as the Brits." Labels too will be looking to capitalise on the happy coïncidence of award ceremony and romance. "Many of our artists fit in both camps, and we will be repromoting Robbie Williams, Kate Bush and the Magic Numbers, who are ail nominated for Brits this year, through TV and retail ads," says John Leahy, marketing and Cre- ative director at EMI. "In addition, Positiva is reis- suingThe Source's classic You GotThe Love Feat. Candi Stanton, in time for Valentine's Day." Brit-nominated Katie Melua, whose Call Oflf The Search was number one over Mother's Day weekend two years ago, will be another artist looking for an increase in sales with her current album Piece By Piece, says Pinnade label manag- er Emma Camfield. "Call Off The Search was released two years ago," she says, "and we 

relaunched it with a free DVD last year and saw sales rise around Valentine's Day. Her new album has been out since September and is still right up there in the charts, helped by her current tour, which ends in February. Sales have been consis- tent and we predict they will carry on through the Valentine's to Mother's Day period, right on to Easter and beyond." David Quirk, marketing director at EMI imprint Angel Music, is also looking to cross pro- mote. "Not ail albums benefit ffom this period, but if you have the right artist then it is the idéal time," he says. "We will be repromoting Simon Webbe's album Sanctuary - which has sold 400,000 copies so far - with TV ads and a spécial retail Valentine's pack in supermarkets. From February 20 we will also be releasing Simon's third single ffom the album." This is also a boom time for catalogue releases, as recent years high-charting collections for The Carpenters, Matt Monro, Elvis and Phil Collins have highlighted. "We are focusing on the mid- and low-price product, with Love Collections ffom Rod Stewart, Marvin Gaye, Dusty Springfield and 



The Righteous Brothers ail set for release for Valentine's Day," says Daiyl Easlea, head of cata- logue publicity at Universa] Music. "They will be followed by Boyzone, Jack Jones, Late Night Motown and Martin Freeman's - from The Office - Made to Measure Favourites for Mother's Day." "The gifting market is huge to us," adds Danny Keene, sales and marketing director at Deraon Music Group. "Outside the Christmas period, the biggesl sales spike in the year is Mother's Day. We have seven new releases on top of our back cata- logue - iududing Daniel O'Donnell (see break- out), Michael Bail, Lesley Garrett, Engelbert Humperdinck, 80s Love, and Love From The Rat Pack. But this is not just about CDs for us; our music DVD division, Démon Vision, is having great success with titles from Cliff Richard and Poster &Allan." But, given the tough trading conditions over Christmas and the cloudy économie outlook ahead, it is to the retailers on the UK's high streets that these gifting periods have become most crucial. "Apart from Christmas, Mother's Day is our biggest gifting period, followed by Father's Day, Valentine's Day and Easter," says Woolworths music buyer, Keith Black, "For every gifting occasion, Woolworths runs promotions to showease the idéal gifting product for that peri- od. A typical promotion would incorporate dedi- cated instore gifting space, a Hit 40 UK cam- paign, full page press exécutions and gifting Windows in ail stores. "For Valentine's Day," he adds, "we expect to see big sales from ail of the key love compilations - The Love Songs Album, Beautiful, Ail Time Love Songs and Essential Tearjerkers - and from 

new love genre albums such as R&B Lovesongs and Chillout Sessions. In tenus of artist albums, we will be looking to new releases from tradition- aï artists such as Rod Stewart, Michael Bublé and Daniel O'Donnell, as well as existing albums from Will Young, Katie Melua and James Blunt Look- ing ahead to Mother's Day, we expect big things from Shayne Ward, maybe along with some other X-Factor finalists." HMV head of music PhU Penman, is similarly optimistic. "Valentine's Day, as with Mother's and Father's Day, is becoming more important each year, particularly as the public seem to have bought in to the idea that CDs and DVDs make idéal Valentine's Day gifts." In addition to the usual artist suspects, Penman also looks forward to particularly strong compila- tion sales, and says that HMV will be tying these in with other non-music products. "Ofthe numer- bespoke compilations that will be heavily TV- 

Irish success sets up O'Donne S 

advertised in the run up to February 14, we expect R&B Lovesongs, Beautiful Lovesongs and Love Songs to be among the best performers. The com- pilations market has generally been in décliné over the last year or two, but Valentine's is the one time of the year when it can really come into its own - if anything, more so than Christmas. "HMV is also highlighting various DVD titles and is running a 'perfect partner' DVD promotion where we will be offering Love Story, Sliding Doors or Amelie for just £4.99 when customers spend £20 or more." Certainly, despite sales of multi-artist compila- tions declining by 15.86% in 2005 - the biggest fall in the past decade - those product managers involved in putting them together remain bullish 

favourite - ; Blue Jeans antl Jukebox Years collections were top three in 2003 and 2004 respectively - Daniel O'Donnell's latest album, From Daniel With Love (released January 23, DMG TV), is tailor- made for the duration of ZOOô's romantic gifting period. Bringing together 

Daniel O'Donnell: priority release for Démon Music Group over the n 
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previous albums have gone Top Three, with more thau 500,000 copies sold. This new release for Valentine's Day bas already shipped more than 100,000 copies and we are expecting it to enter in the Top Five. "The album bas been specifically designcd to appeal to a mucli broader audience and includes timeless classics sucb as Wonderful Tonight, For The Good Times and Love Me Tender, 
contemporary hits sucb as Wind Beneath My Wings and You Raise Me Up, which was first charted by Daniel in 2003, 

became a number one for Westlife." Driven by 

the next few months 

advertising campaign, the album will présent O'Donnell in a new, contemporary guise. "Our successes with Daniel in the past have left us with a wealth of experience of how best to promote him," adds Keene. "This album will be heavily promoted on TV up to Valentine's Day, and 
again in the run up to Mother's Day, and Daniel will also be touring from March 16 to April 9. "The al released i attack;the core fanbase, Valentine's Day and Mother's Day. To support its release, Daniel will be doing a sériés of TV and radio interviews as part of a full national and régional campaign. In addition, more than 25,000 magazines were mailed to his fan club before Christmas, and the completed TV commercial was e-mailed to his fanbase from the first week in January, who have then forwarded it on to other dedicated followers of Daniel." 

that ready-made collections of music remain a viable proposition and can hold their own against the threalening tide of digital downloads. "The gifting market is idéal for catalogues and compilations and we have nol seen a great impact on this from downloads," says Danny Keene. "For gifting opportunities, we are still seeing people buying CDs and music DVDs rather than vouch- ers for digital downloads. It's ail about the percep- tion and value of giving a gift." "Downloads do have an effect on the compila- tion market, and have had for a fe w yearsadmits Emma Burrows, product manager at Warner Music TV. "But a burned CD does not exactly make a great Valentine's or Mother's Day gift, so we do see sales of compilations pick up over this period. This year we have two new releases - Rod Stewart's If We Fall In Love Tonight: The Love Songs Collection, and Ultimate Tearjerkers, and we are also re-releasing and re-promoting Magic: The Album and Acoustic Love, which have already proved big sellers for us." Others in catalogue and marketing repeat a similar mantra about digital. "It's unlikely some- one will buy their loved one a download," says Sony BMG VP commercial marketing Darren Henderson. The label will be promoting a new Valentine's compilation Beautiful Lovesongs - featuring exclusive tracks from Westlife, Kelly Clarkson and Take That, as well as the first compi- lation usage of Shayne Ward's That's My Goal - and themed R&B and Simon Bâtes Our Tune col- lections. Tliey will also repromote the Take That Ultimate Collection and Mariali Carey's Greatest Hits with new ballad-based TV commercials. However, although a single download might 

not represent the most romantic of présents, cus- tomers with deeper pockets might well buy their loved one a digital player and fill it with songs and photos. Digital music stores will certainly not be ignoring the potentials of gifting and will be tai- loring the seasonal possibility to their own USPs. "We expect gift marketing to become more important as digital music retailing grows," says Jeff Smith, Napster's director of international programming. "As of now, our subscriptions service is already very affordable and, combined with a compatible MP3 player, make a great présent for Valentine's or Mother's Day - you're effectively giving a gift of two million songs. For a more traditional gift, Napster's pre-paid gift cards provide a kind of 21st century record voucher, redeemable for individuel tracks or a period of subscription." Napster will also be customising its homepage on Febmary 14 with a Valentine's Day Takeover campaign that will see priority placements on romantically-theraed albums - from new artists such as Donavon Frankenreiter to perennials including Barry White - and love-themed playlists on it's in-house radio station. Yet for now at least, the other digital retailers will surely be planning similar moves - record sales of 1m downloads in the last week of 2005 highlighted the fact that the gifting market is no longer the preserve of the supermarkets or larg- er multiples. And although, for now at least, Valentine's and Mother's Day are likely to remain dominated by physical product, and compilations in parlicular, as with the wider music industry, this could be territory ripe for diversification in the future. 



With platinum acts, new business deals and mergers afoot, the indie sectoris in fine form 

This is a fine time for indie labels 

Martin Tal CMP Information, First Floor, Ludgate House, 245 Biackfriars Road, 

It has been a very good month for the indie sector. The Arctic Monkeys' high-impact arrivai highlight- ed once again that an indépendant label with inde- pendent distribution can drive an act to platinum sta- tus and beyond. Meanwhile, the launch at Midem of the Worldwide Indépendant Network (headed by président Alison Wenham) was a further, highly significant step in building the infrastructure supporting independents. And last Friday's Independent Music supplément with the Independent newspaper is a further fillip for the sector - congratulations to ail concerned. The news that the Wall Of Sound and Fias labels are merging provides another pointer for independents too. The coming together of two such key independent labels can be read two ways. On one hand, the move takes one player out of the market - giving artists and managers one fewer label to choose from. But it also créâtes a new entity with much more chance of competing at a higher level, in bringing together the creativity of a certain Mr Mark Jones with the might of the Fias machine. In essence, it créâtes a significant new player - a 

strong, new option for the créative community. The music industry as a whole is ail the stronger for it. 
The endless spéculation about HMV Group last week leaves me a little bemused. The chain's latest figures may show a loss - for the six-month period up to the end of October. But this 
loss included a £2m investment in HMV Digital and its Guemsey opération. And, besides, the period was followed by a Christmas period in which business was significantly better, with its share up year-on-year, according to HMV chief Steve Knott. Given such context, can, as many in the média sug- gest, HMV really be described as "stmggling"? If it can, plenty more music retailers would like to be hav- ing such atough time. That is not to say that there are not issues to be addressed at the company - and its online mail order proposition is one where HMV can make a différence, as Knott himself acknowledges. Focus on such areas can make a significant impact for HMV. In the meantime, investors are clearly aim- ing to secure themselves a bargain. And, in the cur- rent market, music retailers know ail about those. 

Now Ul( is better-placed to 

Help European community 
With the appointment of two directors to the IFP1 board, both from the UK indies sector, the UK never been in a stronger posi- tion to help shape and support the European Music Industry. With the welcome development of new initiatives from the MMF, the Alliance deal with SGAE and the leadership rôle taken World- wide by the indies, we are in a strong position to help shape a partnership, not just between indie and major, publisher and label, but importantly between industry and government as wc engage i 

should surely be one which shares the comraon goals of flattening trade barriers, cutting red tape and disengagi, ' ' - 
We are an industry with a lot of internai disagreements. If we can set aside unfair practices and mod- 

exciting and optimi 
If we can modernise 
our industry, we can 
re-hamess growth 
With around 1,000 record compa- nies in Europe alone, no-one is bet- ter placed than the IFP1 to creatc not just "win" but "win-win". At the heart of our creative communily, there needs to be an infrastructure for fair-trade policy with Africa, the framework for législation to combat piracy on a global and local level, and the 

The 21st Century music industry 

ness growth and together overcome the real enemy: piracy crime. If only goveraments would act as they do in France and Northern Ireland and put crime in the hands of the police, where it belongs, our growth recovety would be immense. A new partnership with the Gov- ernment would enable us to con- 
give: choice. With tens of thou- sands of new products released each year, the Government should celcbrate the diversity our industry offers potential customers, the opportunity it rightly brings to our artists and the employment prospects it brings to entrants. It would be a pily to endanger that future because of the desire for 

With Smash Hits gone, what 
is the future for pop mags? 

BaHEmHr way of Connecting with that young ice. For publishers, the reality is 

"The ra io One 

Ci . ■ ... Filippello, Connie Filippcllo 
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cited for its demise ar relevant to everyone in the média: people who want to find deep and detailed information do so on the internet, so if you'rei traditional platform i you havetodosi digital offering" Alan Edwards, The i Organisation "There will always be pop because there are always girl readers. Smash Hits' demise is down to an ever-changing market média and culturel forces, c the core démographie. For i 

importantly, an absence ofpouting pop-stars and pin-ups. Smash Hits is dead! Long live Smmh Hitc • Lyndsey CThnour, Bliss   "The teen audience still has a huge appetite for music, but they want thelr information right now and can satisfv thelr hunger by accessing information 
onarangeofnewplatformsincluding TV, the internet and mobile phones. 

Milœ McNally, Nettwerk "Pop magazines are suffering and will continue to do so due to the inescapable fact that the internet can 

ed when I heard the s like the death of ul. But Ifeel that so important to the British culture, someone young 

"There's rot writers and senior man whose passion for pop is all- encompassing, honest and - crucially 
beingyet t ringtone catalogue, halving your circulation by exduding 



As Xfm names March 15 as the launch date for its 
Manchester station, the brand's development director 
Graham discusses the new service's aims 

therTandwill play 

Trying to win ovei- people who 
the full story. In 

S SSSET SSSsS 

sasa 
inTbidto 

making the chart will only début or 

lings later. Her album i; released tomorrow (Tuesday) Stateside... Is a certain music retai chain about to stick its neck out ovi iPods in protest at Apple'; refusai allow certain services to offer download; compatible with the : players?-It is a 

What's in a name 
anyway? 

be^RCA RasyWa^Of Sound mTrged 

nameless^which isfairty upbeat, 
sssssrs 

in the best music (song)category for In The Deep from the movie Crash.. 

^p^—S'"3 But liera the™ are. 



Contact: Maria Edwards, Music Wcck Classificd Sales, CMP Infomation, 3rd Floor, Ludgate House, 245 Blackfnars Road, London SE19UR 1:02079218315 

Rates per single column cm 
Business to Business & Courses: £21 Notice Board: £18 (mm 4cm xl col) 
Spot colour: add 10% Full colour: add 20% AU rates subjeclto standard VAT 

Ttie latesl jobs arc also available online every Monday at www.niusicwecl(,com Booking deadline: Thursday lOam for publication the follovdng Monday (spacc permitting). Cancellation deadline: lOam Wednesday prier lo publication (for sériés bookings: 17 days prior lo publication). 

ppta 
now 

hiring 

haveacjue rloixii 

tal/Onl • 

Manager - Excellent salary and benefits package - London (PS320) iking a marketing manager for a major entertamment Company with ex annel marketing and corporate communication. You will have a strong the entertamment retaii sector anc 

ocareermoves 
JSS handle 

approacn to support Finance and Marketing with ail analysis decision-making. Must be 3 years POE. with strong commer 

Angel Recording Studios requires Assistant to Studio Manager Successful candidate must be organised and efficient with excellent communication and 1T skills. 
u assistance in the day to day running of 

iucy Jones, Angel Recording Studios 

Jobs on-line from ItlUSÎCWeek.COin 
Subscrihets. Log-on to musicweek.com and get to the 
  latest music industry jobs .first. 
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Classified ^ 
Contact: Maria Edwards, Music Wcck Classified Sales, CMP Information, 3rd Floor, ludgate Honse, 245 Blachfriars Road, London SE19UR 1:02079218315 
E: maria n)iraisicwcek.coni 

Rates per single colnmn cm Jobs: £40 Business to Business & Courses; £21 
SpotcoIouraddlO% Fuil colour; add 20% Ali rates subject to standard VAT 

Tfie latest jobs are also available online every Monday at www.musicweckxom Booking deadùne: Tbwsday lOara for pubficalion thé fdkwing Monday (space ix-rmlttiag) Canccllalion deadline: iOam Wednesday prior to publicalion (for sériés bookings 17 days prior to pubtadon). 

BOOKING AGENTS WC2 wnity Aiiisls Agency Lid and subsidiary companies tnsanity TaJenf and A&O 

COURSES AND BUSINESS TO BUSINESS 

OmCL SfACtï TO LUT 
The Chapcl, rarsons Grccn, London, 5W<? 

Un^uc 

I FOR 
tSVÔ 

The Midi •- 
Music Company 

Music Industry Workshops! 

Believe The Hype Promotion and PR Workshop 2nd and 3rd February 06 iOam - 4pm Only £40 (£20 cons) Guest Speakers Jazzie B and Emma Warren 
Guest List Event Management 9th and iOth February 06 IOam - 4pm Only £40 (£20 cons) Guest Speakers Ben Robertson and Tony Nwachuku 

Call 020 8694 6093 for information and Bookings 

do you mn courses for the. . , , _ 
music industry? 

whether you target those building their ski Ils as they move 
up in the industry or those trying to break into the industry 
never lias the need been stronger for staff to develop and diversify 
music week lias the readers you need to reach. 

advertise yonr services to those çomitted to moving forward. call maria 020 79218315 email niaila@iiiusicvveelc.com 
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SINGLES numberone N0T0RI0US Bit NASTY GIRL Bad Boy The Notorious B.I,G. is number one in the UK as a whole for the second straight week but Nasty Girl dips 2-3 in Scotland, where Dead Or Alive's You Spin Me Round (number five in the UK as a whole) is top of the list by some distance, dethronmg six week topper That's My CoalbyShayneWard. 
ARTIST ALBUMS NUMBERONE ARCTICMONKEYS Its sales off 55.4% week-on-week, The Arctic Monkeys' Whatever People Say I Am, That's What Fm Not remains way ahead of Richard Ashcroft who is runner up again with sales of 39,281 - less than a quarterasmanyasThe/" 162J69 tally. 

[ON 
NUMBERONE R&B LOVESONGS SONY BMG/UMTV With several Valentine's Day tliemed compilations invading the compilation chart, the new front mnner is R&B Lovesongs, which débuts m pôle position on sales of 17989, while former incombent Clubbers Guide 2006 tumblesto number four. 
AIRPLAY  NUMBERONE MADONNA SORRY Warner Broi Will Young's two week rein atop the airplay chart with Ail Time Love is brought to an abrupt end by Madonna, who bas the grâce to say Sorry but shows Young a clean pair of high heels as she marches to victory by an 1106% margin. 

Photo finish 
in singles 
chart race 
by Alan Jones In the closest battle for the singles title so far in the 21st century, The Notorious B.I.G.'s Nasty Girl remains at number one, beating off the challenge of Chris Brown's Run It! by a margin of just 0.8726%. Nasty Girl sold 24,854 copies last week, while Run It! 

The gap between the two - 215 sales - is the smallest in 318 ' ' weeks that have elapsed so far the 2l£LÇfntury, beating the previous smallest margin of 392 sales between 2 Pac's Ghetto Gospel, and Mariah Careyb We Belong Togetber last July, when the former triumphed by 39,627 sales to 39,235. That week, like last week, the slain rapper's slim margin came courtesy of downloads - Mariah Carey's single's physical sales of 35,530 overshadowed 2 Pac's 34,386, just as Chris Brown's physical sales of18,324 last week exceeded The Notorious B.I.G.'s 14,812. Even with downloads, The Notorious B.I.G.'s sales at one are the lowest for exactly 12 months - Elvis Presley's It's Now Or Never was number one this time last year on sales of just 21,887. Presley's sales, of course, were ail physical - downloads were not included in the chart for another 

us BIP: Nasty Girl i 
10 weeks. Chris Brown's total of 42.5% margin in Scotland, 18.324 salë° Ingi- week maYk the ^dethroning That's My Goal by lowest tallv Fnr a plwsii-nl nnmher / Shayne Ward, which has been one since BMRBstarted J number one there for six of the impiling qnantifiable sales dati 1 ' 1 
for the RfT in iQfig, Despite this. physical singles sales last week actually increased by 8.29% to 254,352, while downloads, at 822,281, improved 2.54%. With demand for physical copies of the Ordinary Boys' Boys Will Be Boys outstripping supply, the track jumps to the top of the download chart, with digital deliveries of 12,488, against 7,768 CDs and 125 7-inch singles. Another singles chart oddity this week is Dead Or Alive's You Spin Me Round, which débuts at number five nationally but is number one by an impressive 

With the Arctic Monkeys understandably failing to maintain their historically high first week sales, artist album sales declined 11% last week to 1,975,365 but compilations - buoyed by several new love song releases aimed at the Valentine's Day market - improved 11.6%. Overall the albums market, at 2,467,233, was down 7-2% week- on-week, and down 1.5% on the same week last year. Album sales year to date, at 12,737,846, are 0.53% ahead of same stage sales of12,670,967 in 2005. 

SINGLES Sales versus last week:+3.8% Year to date versus last year +232.0% MARKET SHARES Sony BMG 29,2% Universal 23.4% Warner EM! Others 9.2% 20.6% 
ALBUMS Sales versus last week: -11.0% Year to date versus last year +3.8% MARKET SHARES Domino 19.6% Universal 17.8% EMI 165% Warner 163% Sony BMG 15.4% Others 9.1% 
COMPILATIONS Sales versus last week: +11.6% Year to date versus last year -120% MARKET SHARES EMI 293% MoS 240% Sony BMG 178% Universal 16.9% Warner 6.7% Others 5.3% 
RADIO AIRPLAY MARKET SHARES Universal 31.8% EMI 22,4% Sony 18.0% Wamer 176% Indies 10.2% 
CHART SHARE Origin of singles sales (Top 75); UK: 61.3% US; 320% Other 6.7% Origin of albums sales (Top 75): UK: 712% US: 24.0% Other: 4.8% 

ALBUMS + THIS WEEK JasonMrazMrA-Z (Atlantic): Belle & Sébastian The Life Pursuit (Rough Trade); Ashlee Simpson I Am Me (Polydor); My Chemical Romance Life On The Murder Scene (WEA); Alexis Strum Cocoon (Mercury): TigaSexor(PIAS): The Open Statues (Polydor); Jack Johnson Curious George (Brushfire/Island); Sway This Is My Demo (AH City) fêbruâryb Beth Orton Comfort Of Strangers (EMI); Outkast Idlewild (Sony BMG); Idiot Pilot Strange We Should Meet Here (WEA): Busta Rhymes tbc (Polydor); The Young Knives Rumotir Mill (WEA): Sparks Perfume (Gut)   FebrDaryëo Eels Live At Town Hall (Polydor); Dilated Peoples 20/20 (Parlophone); Simple 

Plan Crazy (Atlantic); Ray Davies Other Peoples Lives (V2); Dem Franchise Boys On Top Of Our Game (Virgin); Raul Midon State OfMind (Parlophone)  FEBRUARY 27 Skye Mind How You Go (Atlantic); The Modem The Modem (Mercury): Célébration Célébration (4AD): Friday Hill Times Like These(Longside) 
Moming Runner Wilderness Is Paradise Now (Parlophone): Mogwai Mr Beast (PIAS): Fightstar Grand Unification (Island); Van Morrison Pay The Devii (Polydor); Corinne Bailey Rae Corinne Bailey Rae (EMI); Mystery Jets Making Dens (WEA): David Gilmour On An Island (EMI) MARCH1Î Roots Manuva Alternately Deep (Big Dada); Shayne Ward tbc (Sony BMG) 

Mikc Skinner a set to challenge the Arctic Monkeys for the longcst album title this year. The artist has named bis new album The Hardest Way To Make An Easy Living and it will be rcleased by 679 on April 10. The album is his follow-up to ZOOA's A Grand Don't Corne For Free, which spawned the crossover smasli Dry Your Eyes. 

SINGLES THIS WEEK Kubb Grow (Mercury); Shaggy Ultimatum (Island); tATu Friend Of Fœ (Polydor); El Présidente Tum This Thing Around (Sony BMG); Fall Ont Boy Sugar We Ane Going Down (Mercury); Meck Thunder In My Heart Again (Island) FEBRUARYB The Magic Numbers i See You, You See Me (Heavenly); Stevie Wonder From The Bottom Of My Heart (Island): Paul Weller Blink (V2); Nickelback Far Away (Roadmnner): Dilated Peoples Back Again (Capitol); Friday Hill One More Night Alone (Longside); Shout Out Louds Please Please Please (EMI); Sparks Perfume (Gut); Lit McClamon Woman In Love (Ail Around The Worid)  FEBRUARY 20 The Darkness 1s It Just Me (Atlantic); Jim Noir The Key Of C (My Dad); Funeral For 

A Friend Roses For The Dead (Atlantic); Maximo Patk 1 Want You To Say (Warp); Corinne Bailey Rae Put Your Records On (EMI); Westlife Amazing (Sony BMG); Madonna Sorry (WEA): Skye Love Show (Atlantic); New Order Tum (London) FEBRUARY 27 Shakira Dont Bother (Sony BMG); Fightstar Waste A Moment (Island); Graham Coxon Standing On My Own Again (Parlophone): Sean Paul Température (Atlantic); Orson No Tomotrow (Mercury); Charlotte Church Moodswings (Sony BMG); Pussycat Dolls Beep (Polydor) MARCH6 Nouvelle Vague Teenage Kicks (Peacefrog): Damian Marley Beautihil (Island); Black Eyed Peas Pump It (Polydor): Sugababes Red Dress (Island); Shayne Ward tbc (Sony BMG); Kanye West Touch The Sky (Mercury) 


