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A string of UK talent follows James Blunt's lead by making strong chart gains in the US 

UK talent scores in US 

By Paul ' James Blunt has led the charge in a fantastic week for new British tal- ent in the US, after hitting number one on Sillboards Hot 100 chart lastThursday. Blunt's climb to the top with You're Beautifiil - making him the first UK artist to reach number one on the survey since Elton John in October 1997 - cornes amid one of the strongest runs in years for 
Atlantic, with Arctic Monkeys, 

Natasha Bedingfield and KT Hm- stall also making chart gains. "Obviously l'm delighted the US market has embraced James in the way they have and it's great for British music," says Blunt's manag- er Todd Interland. "It's great the tremendous talent that is coming ont of the UK is being recognised." Warner Music International marketing executive vice président John Reid is full of praisefor thejob Atlantic in the States has done ou the Blunt single. TheyVe worked this effectively since last October and, six montlis on, that's tire bene- fit of it and good for thera," he says. 

In addition to scaling the Hot 100, Blunt has also hit a new peak on the Billboard 200 with his Atlantic-issued début album Back To Bedlam, which climbs 8-5, tak- ing its over-the-counter US sales to 783,000 units to date. The album is expected to receive a boost this week, when his appearance on Oprah Winfrey's influential TV show is broadcast nationwide. Blunt performed two songs on the daytime programme, which will be screened across tlie US on Wednes- day this week. Blunt's own new US peaks coin- cide with the arrivai on the Bill- 

board 200 of Domino's Arctic Monkeys, whose first album What- ever People Say I Ara, That's What 
first week in the UK last month by debuting at 24 with opening sales of33,700. ^ 
an appetite for "cracking rock bands" in the US. "Some people had doubts because the lyrics were particularly English, but I always doubted those doubters," he says, "They've got the mélodies, the hooks - a great druramer. They're a great band and there's always room 

- 
Indïe legends 
win MWAwards 
Giants of the indepeudent sector were honoured at last week's Music Week Awards, with Geoff Travis, Daniel Miller and Laurence Bell picking up three of the night's most prestigious awards. 

The founders of Rough Trade and Mute received the Independent Record Company Of The Year award and the Strat award for lifetime achievement respectively, on a night when Bell took to the stage to pick up the A&R award for Domino Recordings. Miller was presented with his award by Sire founder Seymour Stein, who said, "Over 40 years, 

the nicest, kindest, most decent person I have met is Daniel Miller, and one of the most talented." The mutual respect between Mute, Rough Trade and Domino was one of the dominant thèmes of the night at London's Grosvenor House Hôtel. Bell said of Miller, "Therc wouldn't be an independent 
ed Rough Trade shops for the 

support afforded to him when he began his career with The Normal. Meanwhile, Stephen Street thanked Rough Trade for allowing him to work with The Smiths on three albums as he picked up the Producer Of Uie Year prize. Pictured (l-r) are: Travis, Miller, Music Week publisher Ajax Scott, Stein and Bell. 0 MW Awards, pB 

for lhaL It's not complex." Sony BMG's Natasha Beding- field is also playing a substantial rôle in the current British success stoty in the US with her Epîc- issued single Unwritten moving up a notch to a new peak of eight on the Hot 100, as the parent album of the same name improves 61-47 on the albums chart. Relentess/Vir- gin's KT Tunstall continues to impress on the same chart, rising 57-52 with her début album Eye To TheTelescope.  paulw@musicweek.coni O Government help for UK, p4; Quickfire, pl8 
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© 'Breaking through in any way 
Stateside is still some feat, ata 
time when American alternative 
music is so strong, Editorial' - pl6 

Your guide to the latest news from the music industry 

Universal Music's 
eaniings leap 
© Universal Music Group increased its earnings by 18.8% last year to e480m (£326m) on a comparable 
parent company Vivendi. The increase reflects "higher sales volumes, continued cost savings efforts and lower restructuring charges in 2005," according to a statement Meanwhile, the group i a whole registered a net income increase of 55% for last year, bringing that total to almost e2bn (£I67bn). • Jersey has moved to close loophole p& 

submitted a revised offer of just ov 200p a share in an attempt to sect board support for a takeover. 
CDs to the retailer. The new agreement will take effect from May 1 and is designed to consolidate WH Smith's supply chain of entertainment products, improving efficiency and reducing costs. 

, _ H Smith isto combine its ne and impulse business unit with its entertainment division. The combined unit will corne under the leadership of Phil McNally.currently news and siness unit director, The o reporting structure and /-to-day running New chart aïmed 
ataduit audience Evans to host R2 

drivetîme show contemporary music launched yesterday (Sunday). The show, called The A-List is the first Network Chart to launch for 20 years and will be presented by Melanie Sykes and Hear 106.2's Nick Snaith. It will be aimed a 

Stonestoplay 
first gig in China 

the Sony Ericsson Walkman ha across ail of its European retail are still after twoj£çirity_gua|^Liyere s and wounded outside KanydTto-sfs concert at blrinniyliaTFiTliiEC Arena lastJWednesday ' ® Emap has iniliated the formai process for the saie of Emap France, which indudes a portfolio of consumer magazines and TV listings titles. The sale is expected to be completed in the first half of Emap's financial year, which conciudes on July 6. • A study commissioned by the Commercial Radio Companies Association into the future funding of the BBC proposes that the licence fee 
, entitled A Licence To Kill? The Impact Of The BBCs Licence Fee Settlement On Commercial Radio, suggests that the BBC is restricted to markets where it is increasing, rather than reducing, diversity. a PPL is looking to intégrale Pamra and Aura. p4 • The UK Government has published a study to help Brifish companies succeed in America p4 ® E-retail is to go ahead with its reverse takeover of online music merchandise store EBTM, after the move was approved in an Extraordinary General Meeting. Also agreed at the EGM were the appointment of new directors and the change of E-retail's name to EBTM pic • Private equity firm Permira is reported to have increased its bid for HMV to around £802m. It is thought that the private equity house has 

head of the majoris stratégie marketing department in the next two months following the exit of Mario Tadbeenatthe •e than six years and the Warner Stratégie TV division, parted with the major last month by n O Warner/Chappell Music has promoted Jane Dyball to international légal and business affairs senior vice président Dyball will be responsible for forging international music publishing agreements in both the traditional and digital realm, as well a 
development for Warner/Chappell Music's international companies. • David Roche has been appointée chief executive of 

have established an agreement to sponsor Christina Aguilera from April until the end ofthis year, ô James Endeacott has launched a joint venture with Sony BMG. p4 O Peter Loraine is to take charge of a new pop-oriented Polydor label. p5 © Big Life Music Management has appointed digital communications firm entertainment Rehabstudio to create interactive replaces current chief i websites for a range of its artists, • Independent London-based retailer Sister Ray is to re-launch its website in April to offer a mail order service and digital downloading facilities. Meanwhile, the Soho-based shop has recently relocated to new larger premises in the former Selectadisc premises in Berwick Street. ©WH Smith has appointed Entertainment UK to supply and distribute DVDs to its 542 UK stores, adding to an existing deal to supply 

® the Rolling Stones are to play theirfifsfevêl'Concert in China in April, THëBântrwill play aUb^DOO seat Shanghai Grand Stage on April 8, acccrdinglo L'hinese pfomofer Emma Entertainment ® Aim's first Big Wednesday of 2006 will see experts corne together to discuss how music companies can 
> My Chemical Romance and James Blunt lead the nominees for the MTV Asia Awards on May 6. Among the international awards, Blunt has been nominated in the maie artist and breakthrough artist catégories, while My Chemical Romance have been put forward for favourite rock art. video and breakthrough artist © Virgin Mobile has launched a website as part of the Road To V compétition to find bands to open the ' Festival. Bands can upload 

they will 
® Warner Music International has appointed a key executive to the newly-created rôle of digital marketing vice président reporting to WMI's executive vice président marketing John Reid, Eric Daugan, who started at Warner Music France in 1999 as an account manager, will take on the rôle, based in London, with immédiate effect 

I! I >--1 ( KVgjy anfcw» pwB 
Welcome to the Music Week poil. This week we ask: Is James Blunt's US success a one-off, or is this part of an uptum in the Stateside fortunes of UK acts? a. Yes b. No Last week, we asked; Is Richard Park flogging a dead horse trying to breathe new life into the Eurovision sélection process? a. Yes 70% •••••••••••••• b. No 30% ( 
To vote, simply visit our website at musicweek.com and click on the 

il BritBus tour of the US for unsigned British bands begins on May IA red double-decker bus will take bands selected from compétitions running across the UK from Mardi 1 on a tour of nine major US cities, finishing in New York. • Radiohead and Morrissey will headline this years V Festival, which will be held at sites in Chelmsford and Staffordshire on August 19-20, Tickets sold out three hours after booking lines opened. ® More acts have been confirmed for this yearis Isle of Wight festival, induding Lou Reed and 2005 neweomers Kubb. • The Orange Playlist which has now moved to a more primetime slot on ITV, has been nominated for a Rose D'Or award for télévision programming, It will go up against the BBCs Live 8 coverage, the Brit 
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Leading music industry figures argue case for copyright extension at DTI conférence 

Copyright debale begins in earnest 

EXTENDV 
THETERMe 

es the Gowers it is n 

SSSS 
edcopyrigh^butjust^onerffte ™th Pike, came out infavour of an ^ "ftvo other^panellists^ Magic music indushybeing populated wantto ^ 
^stc^Sghte0 toecto^ gênerai a^ed/It ^geneSl^tifortîinite N^on^ ^n^raCT^oundît "In lheyrevicw, it must be was disappointing that more Emma ttkè^odtively'indicated Sith 

MW copyrights campaign helps to kick off IP seminar 

Sien SSS 

THE MUSIC WEEK PLAYLIST 

fjr 
Q M. kïÇ0f> 

EST" sr0- ST irn3 Si' E?N EL,* Snoo-T Mœ Martin, Butch ke^shing ibigdubhit début album and, (unsigned, JohnnyGuitar «, 
sEs" » œ Sr ïEs ESïr SEs. CtT" 

SS® sSâ* =ssr sasr —— 



Acquisitions of Pamra and Aura submitted to OFT 

PPL in move lo unité 

collection societies 

PPL is looking to uniiy the collec- tion and distribution of broadcast royaity income for UK performers, by integrating both Pamra and 
The UK collection Society bas submitted an application lo the Office of Pair Trading to tajte ovcr the collection i 

r the referred to the Compétition Com- mission for fiirther investigation. It is now inviting inlerested parties to comment by Mardi 13 on any com- pétition issues raised by the pro- posed merger. PPL is expecting to initially hear back from the OFT within eight weeks. As well as needing compétition approval, the plan will also bave to bc ratified by Aura and Pamra raem- bers, although the two organisa- 
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WHERE IN THE 

WORLD WILLYOUR 

NEXT CONTRACT 

COMEFROM? 

New to exporting and looking for advice - 
or already exporting and seeking new markets? 
As a government organisation with a unique 
global network of export experts, we can give 
you allthe advice and support you need. 

Polydorhighlights 

pop Fascination 

During 2006/7, UK Trade & Investment is 
supporting a sériés of overseas events including: 
■ Sonar Exhibition in Spain - June ■ Popkomm in Germany-September ■ Midem in Cannes, France - January 2007 ■ SXSW in USA - March 2007 
as well as business missions to: 
■ New York-June n Japan - July/August d China-September ■ Los Angeles - November 

+44 (0)20 7215 8084 
siinon.bryan@uktradeinvest.gov.uk 
www.uktradeinvest.gov.uk 
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Closing VAT loophole may force retailers to relocate 

Jersey bids to block 

import of cheap CDs 

by Ben Cardew The MP leading an investigation into the future of the British high Street lias dismissed efforts by the Jersey govemment to dose a VAT loophole which alloivs cheap CDs to be imported into the UK. The Jersey government announced last week that it had moved to close the loophole which lets Jersey-based distributors ben- efit from "low value consignment relief by which goods under the value of £18 can be imported back to the UKwithout paying VAT. Under the new policy, retailers which use the island as a base to divert goods to the UK will have to apply for a licence to operate on Jersey; these will be Time limited" to compel them to pull out within a 
If the Jei enforces the ruling, it will mean companies such as Woolworths and Tesco, which operate their mail-otder anns out of Jersey, will potentially be forced to relocate. However, the policy will not apply to companies such as play.com, which are owned by Jersey nation- als, or companies including HMV, whose mail-order opérations are based in other Channel Islands. 

many UK music retailers, who feel that the tax dodge has allowed Jer- sey-based companies to undercut them on CD priées. 

Dovvd was also critical of efforts by the Conservative Party to raise the issue, after it emerged that Conservative MP Mark François had made a représentation to Pay- master General Dawn Primarolo urging action to tackle the loop- hole. The Labour MP adds that he has spoken to Gordon Brown about it and that the Chancellor thathe 

However, Jim Dowd, Labour MP for Lewisham West, who heads die All-Party Parliamentary Group for Small Shops, says that die Jer- sey Govemment is motivated by self-interest. "It is not an effort to deal with this anomaly," he says. 
realised what a good thing it is o to and doesn't want UK b 

déniés this, explaining that the Govemment is acting to protect its industiy and réputation as part of a pragmatic économie policy. "We are a small island and we have severe restraints in land and labour available," he says. "We have to make sure that the land and labour we have is put to the highest value. "There are some UK retailers diverting business from the UK to Jersey just to take advantage of 

inginl 

that it clearly shows the issue is being taken more seriously politi- cally," he says. "It is time for the [UK] Govemment to take action." Finally, Guemsey depuly min- 
Carla McNuIty-F P' y 

hoping opérations to Guemsey in the wake of the Jersey govemment raling. "We have always made it quite 
party fulfilment companies in Guemsey that are operating purely to benefit from the VAT situation," 

"We welcome companies that have a very solid foot print, regis- tered companies that use local services, contribute to the local 
them promotion and investment" 

MARIA 

Key dates boost 

sales of albums 
The music industry's improving ability to exploit occasions such as Valentine's Day and die Brits - in parallel widi the "Arctic Monkeys effect" - helped boost artist album sales in the first two months of2006. Sales of physical artist albums rose by 1.3% year-on-year to 16.6m units in January and February, as labels and stores alike capitalised on both Valentine's and the annual awards ceremony. HMV head of marketing Ged Hopkins says the strength of the Brits uplift shows how both labels and retailers have leamed to mar- ket around an event "It is not just after the Brits - it's the whole month-Iong period before, in which 

Arctic Monkev's: album 

he says. "Retailers were already merchandising around it and labels have adapted their advertising across TV and other média." "Valentine's Day has also become bigger eveiy year," he adds. "The public increasingly sees entertainment products as things that are most appropriate to give as gifts and die industry has respond- ed well to that with promotional activity and merchandising." His view is supported by figures which indicate that sales of artists albums grew by 23.7% in the week of the 2006 Brits, compared to 11.5% in 2005. However, this figure was influenced by the date of the awards, which fell in the same week as Valentine's Day in 2006, although not in 2005. Other factors which helped to drive album sales included the record-breaking success of the Arc- tic Monkeys' début album, which had "a pronounced effect on foot- fall into stores", according to Hop- kins, an impact which other artists such as Richard Ashcroft have ben- efited from. The continued com- pétitive pricing of chart releases, which has seen many chart albums retail at around the £7 mark, has also helped drive sales, he says. "Campaigns have done well, things that are down to a reduced price such as Editors, Hard-Fi, 

Coldplay and Gorillaz - there have bcen a few of those and they have kept sales healthy," says Richard White, managing director of Challgfs in Banbury. "It helps if you do an in-store campaign and have a spécial price. It is like planting a seed in people's heads. Everyone is looking for ideas for présents." Compilation sales continued to disappoint, down 10.8% for Janu- aty and February compared to the same period in 2005, resulling in a décliné in the albums market of 1.2% overall. This sustained fall cornes despite a shift by newspa- pers away from cover-mounting CDs - long considered a big factor in the décliné of compilation sales. Sales were particularly weak in January, down 15.1% to 18.3m units compared to 2005. In Febru- aiy, a little under 2m compilations were sold, 6.5% down on the Feb- ruary 2005 total of 2.1m. The weak compilations market does not surprise White, who 
of many compilations - which he says often feature very similar col- lections, and the widespread avail- ability of CD bumers have resulted in the public losinginterestinshop- bought compilations. "People can create their own compilations now if they download songs and a lot of people do," he says. "You also have the popularity of iPod shuffles, which mix things up for people." However, Hopkins insists that compilations stil! have their place, particularly at this time of year. "Valentine's Day is the one occasion where compilations buck the trend of declining sales. If you have well- targeted albums such as Univer- sal's R&B Love Songs, people are likely to give that to their partner." 

Album sales 2005 and 2006 
Combîned Artist albums albums 

Compilations 



Best International Marketing Campaign? 
The proof is hanging on their walls... 
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OVER 80 PLATINUM & GOLD AWARDS 

WORLDWIDE IN 12 MONTHS 
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Congratulations to Dave Shack & Sulinna Ong 

(and of course you too Robbie) 

on winning this year's 

Best International Marketing Award 

From Peler Rudge, Gary Casson, Meredith Plant, Susan Bank, Phllippa Baillie 
and ail at Octagon 
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For fuir détails of winners «^'"Slffssue 
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Music Week gongs show the independents récognition 

Mute Records founder 

scoops Strataward 
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Blunt's team talœs a bow 
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results and the best effectiveness 

to the UK executives who raake up 
publishing company EMI Music Publishing and management com- ïens»Erto
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Supervision lifted by 

Franz and Kaisers 

Kaiser Cbiefs followed their night of triumph at the 2006 Brits by playing a rôle in a ar of successes at the 

Company on the way to winning Record Company of the Year, with Universal group sales director Brian Rose noting that 
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for giving hlm a break. "In this business you need to be in the 
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With their best performances to date, Universa! and BMG continue to close the gap 

EMI h top spot for llth year rannmg 

by Paul Williams Universal and BMG must be pon- dering what more they can do to win the annual publishing crown after botli claiming their highest 

biggest new asset James Blunt hit a new peak with You're Beautifhl and Back To Bedlam respectively fin- 
which was achieved in the compa- ny's first full year of opération in 1999, Universal also claimed its ishing as the quarter's top singles biggest shareof the albums in six years after a which included 100% control of both Kaiser Chiefs' Employment (fourth top seller) and Hot Fuss by The Killers (13th). 

Blunt helps Bucks leap up the indie table "Mvlifeis ïndependcnts, but combîned to finish : its 37% share of as top indie J You're Beautiful pubRsherforthe m plus a 20% stake fourth timc in five ; 1 of Gorillaz'Feel years. " * Good Inc (2005's Notting Hill's 
Sir 
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of the past r Guy likes of Gorillaz' De 
...b. attTr; 

e re-issue of (Is This The Way Amarillo became the year's ^ 8,0% s0œre.thich inclut 

helping BMG to 17.9% of the But its 12.2% albums share was ^S&resultwas as the reins of mate prize by 
:H :£^HBos5 In fifth place, Sony/ATV man- agednotonlyto hait the alarming 

Publishing 2005: annual performances Top 10 singles for 2005 

EMI 9L7%/U 
Top five albums for 2005 

EMI 87%/Bucks L3%/Chrysalis 43%/0tJiers 



L 
Jim Larkin examines the live sector following Muslc l/Vee/Js rare 
access to a string of promotion companies' live statistics, which 
underline the lucrative nature of the business in 2005 

Live boom raises 

data question 

X. 

a 
As the live industry cornes together this week for its annual gathering - the International Live Music Convention - it does so in rude health yet 

But the feel-good factor this year is under- pinned by a wealth of confidence that, after two years of record-breaking ticket sales, it will con- tinue to grow. The past year has seen festivals selling out in record times and the likes of Coldplay, Oasis and U2 have been on high profile stadium tours across the country - and, indeed, tire world. And the data gathered here for three key pro- nioters - based in London, Glasgow and Dublin - provides evidence of just how strong the busi- ness is. In a single day, for instance REM man- aged to gross aimost i;2.5m from their gig in Hyde Park, while Duran Duran generated just under ,€lm from a single gig at the football ground of Binningham City. Further down the range, Mark Knopfler's 

shows grossed more than £200,000 from con- certs at venues such as Dublin's Point Theatre and a short residency at Glasgow's 300-capacity King Tufs enabled Bifiy Clyro to notch up ticket sales worth £15,600. Other data - from AEG - indicates that foui- dates from the Backstreet Boys in London, Man- chester and Birmingham turned over 40,000 tickets and grossed aimost £l.lm. Such figures serve to illustrate what many have suspected for some time - that as it becoraes increasingly difficult to generate rev- enues from the sale of recorded music, it is the live sector which increasingly provides a means of survival for most acts. And this is a trend that shows little sign of stopping, according to David Glick, joint founder of The Edge Group, a venture capital group which focuses on the music and média sectors. "I think live music will see 15% to 20% growth in the next year," he says. "The thing 

Addthe figures up and the 
future looks very positive 

restricting growth in 2005 was the lack of ven- ues, but with Wembley Arena, Wembley Stadi- um and The 02 due to open, the sector can grow dramatically. In 2004 there were 974 shows at 74 major venues, and The 02 alone says itwill be staging 150 shows a year, so add the figures up and the future looks very positive indeed." Financial firms such as Glick's are viewing the live sector positively as a resuit of its willingness to embrace the potential for the internet, he says, which has helped with publicising concerts and also selling tickets, and also because of the high quality of British music at the moment. The emergence of venture capital trusts such as Glick's Harvey Goldsmith-backed Edge Group, as well as the arrivai in the UK of big names such as Live Nation and AEG in recent years, underline the growing maturity of the market. For ail its buoyancy, however, a truly clear pic- ture of the health of the sector is hard to corne by. 

To provide a snapshot of the live scene 
across the British isles, Music Week has 
gathered data from the three of the biggest 
promoters in England, Scotland and Ireland 
and here présents their Top 10 highest 
grossing gigs and the residencies - defined 
as single venue spells by one act - from 
2005. Aside from the data published, the 
three promoters were also responsible for a 
string of festivals, ail of which were also 
high earners - perhaps inevitably so given 
the nature of such events. Aiken's Source 
event (featuring Rod Stewart) grossing 
£Ilm from 27,200 tickets sold, while Live 
Nation's Download Festival topped £5.7m, 
on ticket sales of 55,000 across the 
weekend of June 10-12 last year. 

Highest grossing gigs in 2005 ARTIST, Venue, Bookrng Agent 1 ELTON JOHN, RDS Dublin, Dir ie Tickets sold Capacity 
9,435 £783,462 

5 PHIL COLUNS, Odysscy Arena, So'o 6 BRUCE SPRINDSTEEN, Point Theatre, CAj [ET BOYS, Point Theatre, CAA 
9 50 CENT, Odyssey Arena, Willum N'onis Agency 10 MARKKNOPFLER, Odysscy Arena, S ^ 

Highest grossing residencies in 2005 ARTIST, Vame, Booking Agent  0ale,s, 1 

3 PLANXTY, Point Thratre Dublin, Dirccl 4 WESTUFE, Odyssey Arena, Solo 28 Dm 04-5 Jan 05 a,900 
5 BOB DYLAN, Point Thoatro Dut 26-27 Nov 05 17,000 17,000 £526,163 
8 COtM WltKlHSOR, Vicar Straet, Mal 

23-24 April 05 lOERfiSURE, Vital- Street, VR,;/ Tc.ninq  
AIKENPROMOTIONS ';°rthcom|n3«'ncerts: Christy Moore: Mardi. The Human LeagiieMarch 13 & 14. Il Dtvo; March 27. Westllfe: April 4,5 and 6. Cara Dillon: April 6 & April 8. John Martyn: May 17. 



The lack of statistics and data for the sector - such as that published below - ensures that the true scale of the live industry is exceedingly 
Besides occasional offerings such as Music Week's below, the British live scene remains out of kilter either with other music industry sectors, such as the record business, or even with the international live market - with Pollstar and Billboard publishing live figures, based on data submitted voluntarily - in having little in the way of data. For many the reasoning is straightforward - and the arguments well-rehearsed, over many years. Many promoters fear such transparency would damage business if, in the increasingly rare instances when tours do not sell well, fig- ures were made public. And since any regular System of ticket data would rely on promoters volunteering their data, this provides a signifi- cant stumbling block. 

"When the news is good then yeah, great, we'll tell you, but if Fve got an act that isn't selling then l'm not going to be shouting it from the rooftops," says AEG Live senior vice président Rob Hallet. "No-one's going to say Yeah, I sold 20% of the tickets I could have' because it makes things a bit dodgy for your next deposit. Ail you're ever going to get is good news." Conversely, however, some point out that making such data a matter of public record would provide a service to artists and managers looking to sign up a promoter to work with. Live Nation managing director Stuart Gal- braith certainly believes the advantages of having the data out in the open would far outweigh the drawbacks. "1 don't think there's anything wrong with declaring your public sales," he says. "The only time people wouldn't want to is when things were going badly and it was a bit embarrassing. But the point is, it would enable us to show the scale of our industry to the outside world." 

When the news is goodthen yeah, great, we'll tell you, but if l'vegotan 
act that isn't selling then l'm not going to be shouting it from the rooftops Rob Hallet, AEG 

Although Galbraith stresses he is talking from his perspective as a promoter, rather than as an manager or agent for whom such information is more personal, he believes the publication of regular data would help not only promote the live sector to extemal parties but also help it operate more efficiently. "It will help people compare and contrast," says Galbraith. "If'X' band sells 6,000 tickets for a gig then we'll be able to say that T band, who are of a similar status, should be able to do the same, ail things being equal." Another area of debate is that regular live data, such as a weekly chart of the acts selling the most tickets, simply wouldn't ofïer many of the benefits of the sales charts do; in effectively operating as a stateraent of history, rather than an indication of the popularity of products which are still selling, any box office chart lacks the crucial promotional effect of sales or air- play charts. Hallet also suspects a chart would be open to abuse. "Do you really want to create a marketing tool to be manipulated by whoever's got the most money? There would be some advantages to it, like telling the world how hot an act you are and making people want a piece of you, but you're not going to get enough data to make it reliable." Likewise, Galbraith aeknowledges that it would be impossible to form a weekly chart that would be entirely accurate and contain data from ail relevant groups on a consistent basis, but he believes it is worth the effort. "There are charts that run already, like Poll- star in the States, and they're very hit and miss because people aren't obliged to submit data and it's therefore a list of who can be bolhered to send stuff in," says Galbraith. "I don't think we could get to a stage where it's like the sales chart because the live industry is far more disparate than the retail sector, but we have no qualms about submitting data in the US and we'd sup- port a similar System over here." 

w 
Highest grossing gïgs in 2005 Highest grossing gigs in 2005 

Tktetssoid Capacity REM, London Hyde PaiK GAA QUEEN & PAUL RODGERS, Ion 

13 May 05 13,904 15,500 £486,640 
9 THE CHEMICAL BROS, SECC.ECI 9 BRYAN ADAMS, Glasgow SECC, Lcighlon Pope Organisation 

Highest grossing residencies in 2005 
ARTIST, Venue, Booking Agent  Datc{s) Tickets; 

10 BiFFYCLYRO.KingTutfs.lTB 

« 

Forthcoming gigs from DF Concerts; Joan Baez; Mardi 12. Embrace: April 8-14. Morrisscy; April 22-27. Tlie Streets: April 28-30. me Zutons: May 9-15. me Eagles; June 23. 

Highest grossing residencies m 2005 

l_IVE HOTIOn me Black Crowes: Mardi 18,19 & 20. ' Depeche Mode: Mardi 30, March 31 & April 2-3. 01< Go!: March 30. me Boy Least Likely To; April 19. Trivium; Mardi 8-10, Mardi 15-17, M 
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With dance on the up in 2006, Data Records has cause to celebrate its success as it marks its 

Datasets sights on next 
If you have turned on your radio, lost it on a club dance floor, purchased a dance compi- lation or watched a music video channel over the past seven years, then the chances are that you are familiar with the music of Data Records. Founded by Ben Cook as an embryonic feeder imprint to Ministry of Sound's Sound of Ministry label in 1999, Data Records reaches its milestone DATAIOO release on April 3 with Mish Mash's Speechless. Along the way, Data super- seded the Sound of Ministry label as MoS's headline label by spawmng number ; chart and airplay hits, pro- duced numerous crédible crossover tracks and inspired well-known quirky videos. The outlit is now one of the UK's top dance labels with four UK number ones and 27 Top 10 hits in 100 releases, with many singles and albums earning sil- ver, gold and platinura awards. Time and again Data has achieved the rare feat of Cross- ing over some of the most unlikely music into the Top Five. The hits speak for them- selves: Zombie Nation - the first electro-clash hit; Storm - perhaps the hardest the Top Five has yet seen; Benny Benas- si - just plain weird, but irre- sistibly sexy; or Eric Prydz's 

genre-defining smash. With Data's lOOth release - Mish Mash's unique Quincy Jones/Studio 54-inspired disco hit, Speechless - already playlisted acrossThe Box, Hits, MTV, TMF and Chartshow TV, as well as Radio One and Galaxy, it looks like its next hit is not far off either. Launching in parallel to MoS's joint venture labels in 1999, the label's first release DATA001 in March of that year was ATB's 9pm (Till I Corne) - a quirky club record initially ignored by ail the major dance imprints which 

  
sive chart success, selling 900,000 units to become the UK's biggest-selling dance sin- 
saw Data overshadowing the 
Sound of Ministry was moth- balled. It also set the standard for Data's fearsome strike rate even during periods when dance's fortunes wained. "What is so exciting is finding a quirky, genre-defying record as an early demo or import - that no-one else recognises the potential of - and, with A&R and marketing, tuming it into a 

FIVE CULT CLASSICS FROM THE DATA RECORDS' ARCHIVE 1 

1 170,000 sales in the fret day. An incredible feat, given that 9pin is essentially an instrumental trance record. While some may perçoive the track as cheesy, when Data signed 9pm it was very underground and itstill stands the test of 

AOO's potential - calling Data founder Ben Cook to say it was top three, because 

Street anthem and the fret record with a truly désirable ringtone - Tong even gave out the code to program Nokia phones 
enough music video director Dougal Wilson delivered it It was a classic record and a genre-creating video toboot 



14.0703, number 2. 29.08.05. number 9. 

s lOOth release and looks to the future 

landmark 

How promos helped break 
string of Data Records hits 

huge hit and embedding it at radio. People-power does the rest," says Cook. "The challenge for us is to continually break new acts at a faster rate than the majors because few dance artists pro- duce a string of hits," he adds. Eric Prydz's Call On Me - which sold more than 1m units and at least the same number in ringtones and video downloads - was perhaps the ultimate example of Data pinpointing a hit that pre-empted a genre and a plethora of copycat successes. But Data is keen to continue breaking new ground. "We don't 

want to fall into the trap of copy- ing ourselves. Much like the Radio One mantra, we want New Music that is vital and fresh," says Cook. The Data Records team remains compact and is largely recruited from within. While Cook, A&R director for MoS, founded and guides the label's direction with his A&R team, lain Hagger, head of marketing, and his team deliver the, now famous, video offerings. Cook says that, despite the hysteria that sent advances for dance acts spiralling in 2001, Data always had its sights on the long garae. Cook says, "iio and DJ Sammy were big deals, but we knew we could make sense of them and both artists bave recouped and are healthily 
Cook is positive about the artist development side of the business. "We know when to pursue that direction and when not to push it. For example, Switch and Mish Mash are both very strong album selling opportunities for us," says Cook. From DATA001 to DATA100, the landscape of dance raay have changed dramatically, but Data remains strong and is looking forward to its next génération of hits and creating some unfor- getable moments in popular cul- ture along the way. 

T0M N0VY; Your Body    Like lots of Dota's signings. 

  ward-thinking enough to re-vocol the release. The hit spawned < plethora of copycats and Huse Monfaradi's video was a Perfect phenomenon - Tony Blair even talked 
The trajectory of Your Body over tl campaign seemed to spearhead a s in music tastes - becoming an anth in traditionally urban pirate station 

label bas aimed to develop an equally boundary-pushint) Visual pbilosophy. It is a strategy which has inspired some eye-popping promos. Working with 
John Hassay to identify up and coming directors at 

distinguish itself from the pack. "We have tried to push boundaries further than other labels would dare while still marrying these with commerciality," says head of marketing lain 
Dougal Wilson's video for Benny Benassi was a key turning point for the label in terms of its video output. 

director was signed by Hassay to his Colonel Blimp production company 
commissioned to script on what was essentially a "weird-sounding electro-ish" record. 
arrived in the MoS office we knew we had to make it 

Hagger. "Daring, very sexy but quirky, with an outlandish, cheeky sense of humour." 

m 

help cross it over to a pop audience. It won Wilson the best dance video award and helped him win the director of the year gong at the Creative & Design Awards (CADS) in 

for Eric Prydz's Call On Me which broke new ground. Selling 70,000 DVD singles 

unlikely accolade of reportedly making the Prime Minister fall off his rowing machine. The promo went on to win the 
award at the CADS 2005. This year, Mish Mash's Speechless - 

currently high in the top 15 of the TV airplay chart. 

BEATFREAKZ; Somobod/s Watching Mo Data Records is not solely restricted to re'e^5in9 innovative 

people's faces In an Eric Prydz-Iashion, 
Rockwell's Sa  is a straight up hit record and Galaxy, Judge Jules and Dave Pearce are ail on 

SWITCH: A Bit Patchy Dave Taylor (Switch) has the perfect H , WT alternative dance WL pedigree-he produced much of 

les Your Body for Data last year and now the label is set to release his first single - a cutting edge fusion of beats, vocal loops and Apache sample from the Incredible Bongo Band. (Scheduled for release in May) 

Ministry on the now-defunct Rulin imprint This powerful soul-infused song picks up where Tom Novy left off and the 

TTL WEST: Same t 

ii Ingrosso's Refune label for much of Europe before the conférence. It is quirky electro, birt with a strong funky 
from B Beat Girls' For Tlie Same Man. 

groove, crisp percussion and an unusual song - it cuts through as unique and has caught the ear of Data's tastemaker DJ lisL Cajmere's La La Land was an underground club hit and charted at 29 in 2002 under his Green Velvet moniker. (Scheduled for release in July) 
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Appearances by Miller, Travis and Stein brought magie to the Music Week Awards 

Independent heroes rule the roost 

EDITORIAL 
MARTIN TALBOT 

Lastweekwas Music Week Awards week - and with it came the opportunity to pay tribute to some true gi-eats. Rai-ely does one get the chance to acclaim leg- ends such as Daniel Miller, Geoff Travis and Seymour Stein, each of whom turned up for our night of célé- bration at the Grosvenor House Hôtel. We have tried dragging Miller along in the past - modestly, he has got wind of our plots and preferred to stay ont of the limelight. At last, however, we got him - and it made for a great night for ail of us. The likes of Travis, Miller and Stein - who flew in especially to pay tribute to the Mute founder - are ail of a kind. They are the not ordinary music industry professionals. As one very senior major label executive said to me on the night, the artists and music they have been responsible for bringing to market are the sounds that brought us to this business in the first place. The Smiths, Wire and Talking Heds are three acts that I personally have to thank them for. Ail three of them are a crédit to the independent sector, to the wider music industry, and an inspiration to générations of music fans and would-be entrepre- neurs alike. 

And what great timing it was to celebrate the suc- cesses of the UK music industry. There was always bound to be plenty of Arctic Monkeys and James Blunt at an event designed to recogmse the achieve- ments of the past 12 months. So it was particularly appropriate that both acts made landmark moves in the US on the day of the show. Breaking through in any way Stateside is still some feat, at a time when American alternative music - where British bands have often had an edge - is so strong, and when economically-challenged US labels are inevitably more focused than ever on their 
But the mood feels good for British acts over there right now. Blunt and the Monkeys are following a rich seam of acts who have made important strides in recent months, from chart rulers such as Coldplay, Gorillaz and II Divo, through to the likes of KT Tunstall and Natasha Bedingfield, to name butafew. If the vibe on British music is as strong as it feels, the latest support from the DTI may be just what is needed to us take our US profile to the next level. 

Why live sector is set to be 

the way forward for bands 
Live music is buoyant and the market is growing. Minte) is pre- dicting growth of 8% to 10% per annum for the next five years. This is against a backdrop in which the British recorded music industry, though outperforming other territories, is working to stem a sales décliné or produce growth. The live industry has been immune from the effects of piracy and illégal internet file sharing. In fact, having seen ways to embrace 
gy at le when the recorded 
The UK is witnessing 
an era dominated by 
bands that play live 
music industry could only see such technologies as a challenge, it has 

Trend-S are cyclical, but the UK is witnessing the birth of a fantas- tic era dominated by bands that play live. Kaiser Chiefs, Arctic Monkeys, Robbie Williams and Oasis sel! tickets; Franz Ferdi- nand are voted best live band at the Brits and many new bands appear to be breaking oui of the 

More than S.7m people in the UK attended at least one live con- cert last year. Three new venues should be available in the next couple of years, including the revamped Wembley Arena and new Wembley Stadium. In 2007, AEG is due to open a state-of-the- art arena in the O" (formerly the Millennium Dome). Artists who can establish themselves make most of their income from touring. Edge Perfor- mance VCT was launched under législation brought in by the Gov- ernment to bring TSOm of tax-effi- cient funding to this sector and, in doing so, is recognising the cultur- al contribution of live perform- ance to British sociely. For clients and investors this is a win-win situation. The VCT tax rules allows such companies to offer investors a targetcd mini- 
which is the best in the market. It also enables them to bring funding to one of the areas where the British scene really is great, aiding record companies, artists, man- agers and promoters in the task of finding and breaking talcntcd new artists and bringing those artists to audien .lie joint founder of the 

What can UK stars learn 
from James Blunt's US hit? 

In the week that You're Beautiful went to number one in the US singles chart, what can the likes of Robbie Williams leam from the success of James Blunt? 

Angels the breakthrough? Perhaps because of the marketing of Robbie. There may be less appetite in the States for the entertainer image that has worked for him elsewhere." Barbara Charone, MBC PR "He works so hard and I don't think people realise that People love him 
Martin Bandier, EMI Music Publishing "James is the hardest-working man in showbusiness. He spent the time required in America to crack the market; he also appealed to just about every démographie. And, by the way, the songs and performances are terrifie. Combine that with the focused effort by his record Company, manager and, yes, his publisher and you have the deserved resuit" 

stage and offstage. In a \ ly he's like 

ax Lousada, At "Sometimes artists don't realise the work and effort and the grâce and the humbleness that you need to beak certain markets. I have never corne across an artist that has the work ethîc of James. He loves playing his music and he doesn't see it as work. When you have been shot at you realise, "What's the big deal in doing promo?" When artists say that they can't handle 12 hours of promo, he for that time and run up 

"Firstly, ifs ail about the song and this is a fantastic song. So why wasn't 

Peter Selby, Borders "So often these things can ail be down to timing but Blunt has a more of a widespread universal appeal, whose straightahead approach would play just as well in the US heartiand as the more cosmopolitan States, The stereotypical English Posh Lad angle probably hasn't done him any harm either."   
British'and, as 

>. mi 

Richard Manners, Warner Chappell "Ifs because James travelled light, whereas Robbie had ail his baggage 
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For pictures of ail the Music Week Awarcl I 
winners, visit www.tnusicweek.com «WaraS 

DOOLEY S DIARY 

And the best 
awards do is. 

■ -Mi ^ S 

he recalls being part of the crew thaï 

îoùndtrack to the thii-d film by the 
label A&RbJa^dhe alroys looted fomard to the night to catch up with 

Frank Lampard after pomting — . -.Miii,,,  rhT^vand that tlie night of Blunfs key Strat récipient uanioi Miner^ 



For pictures of ail the Music Week Award |^^j||^|s| 
winners, visit www.tnusicweek.com 

Forum is edited by Jim Larkin 

4 Continucd from pl7 Shepheid's Bush Empire performance on April 29, the night before lier beloved Chelsea won tlie Premiersliip. "And theyVe both been unstoppable evei- since," she said... Tlie celebrab'ons went on long into the night Anglo's Dyian Wliite reported to Dooiey that 

^SSMisa 

a Zen MP3 player. Among the proud winners on the night were PR-to-the- 

With the Arctic Monkeys riding high in the US, 
Domino boss - and MW Award winner - 
Laurence Bell outlines the strategy for their success 

Sf 

SàSElart. S 

How did this happen? At the end of the day, they're a classic British rock 'n' roll band. In a 

I always doubted tliose doubters. 

band. And ifs 
/ h rtha?PheaTthem u ona mar sas*-, "«s 

|U5t just 

to that way of thinking. In 
th'mk you 

told^eS scared to fnteqri^ a^d go foi-ward in a way anything and we're toâlv 

mws zxz 

^rr- 

multiple players. Once a hustler... Tlie the mlioHabel in 7 the end of the9 day the results are We just want to graw steadily: we'r 


