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Keane return to 
the spotlight 
Island is taking the unusual step of issuing a video download to preview the follow-up to Keane's 5ni-selling début album Hopes 

which is produced as its predecessor by the band and Andy Green, is scheduled foi- release on June 12 following a mid-April digital release of the album track Atlantic on video and Is It Any Wonder? as a single on May 29. 
uslier in the album refiects the band's growing interest in visuals. "We really thought long and hard 

record to be perceived," says Island Records Group président Nick Gatfield. "The Visual side is hugely important to the band. The first thing you see will be the video download and it will be a statement of things 

sound" and believes that it will surprise many people. However, he is confident that Keane's acute sense of melody will make the album a big sales success. "Hopes And Fears went platinum and gold almost everywhere," lté says. "Most people believe they can sell the 
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Sony BMG confirms Tim Bowen as New York-based global C00 under Rolf Schmidt-Holtz 
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@ 'SXSW is a truiy magical event, which 
remains the music-focused music 
business conférence for ali others to 
aspire to' - Editorial, pl4  

Circulation manager 

To read ail the 
news as it 
happens each 
day, log on to 
musieweekoom 

Your guide to the latest news from the music industry 

Fresh crackdown 
on counterfeiters 
• The Government and creative industries have begun the biggest-yet crackdown on counterfeiters and benefit fraudsters in the LUC The opération started last Thursday witli dawn raids, conducted by the Department for Work and Pensions (DWP) in tandem with the BPI, the Fédération Against Copyright Theft (Fact) and Bspa, tliat saw tiie arrest of 29 suspects and the discovery of five large duplicating factories in Merseyside and Lancashire. • Daytime TV queen Oprah Winfrey has helped James Blunt scale new heights on the US albums chart The screening of bis appearance on Winfre/s show across the States was followed by Back To Bedlam rising 9- 2 on the Billboard 200. • The debate over digital rights 
after a controversial amendment legalising file-sharing in exchange for a small licence fee, was voted off the bill. A vote on the issue, put back from March 14, is now scheduled for tomorrow CTuesday). • Virgin Radio owner Scottish Media Group has unveiled preliminary results for the year ending December312005 in which Virgin exceeded market performance by generating an 11% ircrease in turnover and a 23% improvement in operating profits. © A club for the music industry is coming to the West End, p4 ® Mercury Records act The Modem last week had their latest single disqualified from the UK singles charts for bulk buying. The band's second single Industry would have   iber 13, but the OCC found that "significant bulk purchases rade on the single througli 

£15,000 worth of fake CDs and DVDs and arresting three people. The haul ofaround 2,000 < Bollywood @ BBC i licences" under White Paper proposais. p4 « Tesco is sourcing directly from labels. p4 • Black Sabbath were last week ck And Roll 

Davis, the Sex Pistols, Lynyrd Skynyrd, and A&M Records foui Herh Alpert and Jerry Moss. • A délégation of UKindies is heading to India p6 
covering Dorset, West Yorkshire, Suffolk, Lit " ' ~ Salisbury Plain, Ht 

North East Wales. • Industry organisations and companies are backing MWs Ex Tlte Terni! campaign. p8 
for best DVD. Bob Geldof received a spécial achievement award for Live 8. • Music industry networking group MusicTauk is hosting a seminar for 
discuss the rapid technological developments in broadeasting. The session, on March 29 at Bertorelli's restaurant in London's Soho, includes Chrysalis Radio chief executive Phil Riley, IFPI général counsel and executive vice président Geoff Taylor and CRCA CEO Paul Brown. © Malcolm Gerrie launches a new venlure with Ingenious. p5 

Polydorpromotes 
marketing staff 
® Karen Simmonds (pictured second left) previously director of marketing for Polydor Associated Labels (PAL), has been elevated to général manager of marketing at Polydor. It is one of three promotions 

and Orla Lee (riglit), previously Polydor head of artist development, appointed Polydor UK head of marketing. Lee replaces Peter Loraine, recently made général manager of Polydor label Fascination. O Phil Penman has resigned from his rôle as HMV head of music. Penman has already left the company, although a replacement has yet to be named. A spokesman says, "Phil was a popular and highly regarded member of the HMV product team. 

.formspartofa company-wide restmeturing plan, which will resuit in the group focusing 

the Gêrman équivalent of a Brit far best maie artist fnr a fifth conjËÇiitive year. Other winners at tiïeEcFroTîwârds included Madonna for best female artist, Qddplay for best international band and AC/DC 
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This week we ask; In light of Tcsco's décision to source its music product directly from the record companies, has the supermarket's grip on the music industry become too powerful? 
Last week, we asked: Is Roger Parry's proposai to merge HMV and 
theHM ^Grmqi? reS lflt0 e"tertainm'înt centres a viable forward for 
b. No 49% •••••©•••• 

Bcethoven's Late String Quartets (Decca) won both dise of the year and chamber award winner at the first BBC Music Magazine Awards for classical recordings, Other winners at 

Xfm launches in 
Manchester 
S Xfm Manchester launched at Sam last Wednesday, with breakfast show DJ Paul Tonkinson playing The Stone Roses' I Am The Résurrection, Other station présentera indude former Hacienda DJ Dave Haslam and Elbow singer Guy Garvey. • The 2006 Isle Of Wight Festival has sold out The news cornes a week after organiser Solo announced that Coldplay were to headline the dosing night of the evenL which takes place at Seaclose Park, Newport from June 9 to 11. • Guillemots, Plan B and Wolfmother are among the artists appearing at this yearts Camden Crawl. More than 50 acts will take part in the event in Camden on April 20. • BoyKill Boy are to headline the 2006 NME New Music Tour, which will call at 14 cities this May. Support cornes from Die Automatic, Forward Russia! and the Long Blondes. ® Lovebox, the festival organised by Groove Armada, will return to London's Victoria Park on July 22 and 23 for a fourth year. Groove Armada will headline the Saturday night show. @ Ronnie Scott's is undergoing a revamp. p6 • Channel Four is to broadeast Gorillaz' Manchester Opéra House gig at the end of the month. Gorillaz: Live In Manchester will air on E4 on March 27, the day of the release of the Gorillaz: Démon Days Live DVD, and on Channel Four on March 31. 

es Quartete BBC magazln 
• Former Wailera bass player Aston 
against Univeraal in the High Court, claiming he is owed royalties worth an estimated £60m of the late Bob Marle/s estate. Or the first day of what is expected to be a three-week trial, Barrett sat quietly at the back of the courtroom while his lawyer, Stephen Bâtes QC, told the court that 
Carlton wi 
given Marley global récognition. ® Radio One is launching its first podeast with music, pl4 

HMV links with 
Golden Arches 
O HMV is linking up with McDonald's on its Big Win Monopoly promotion. The campaign, which is themed around the Monopoly board gaine, will be promoted in ail McDonald's restaurants until April 25. In addition to the chance of winning pnzes, customers buying certain items from the McDonald's menu will receive money-off vouchers that can 
online at HMV.co.uk. • MTV and Galaxy Network have 

ss the Galaxy radio network. The first show will be broadeast on Galaxy on April 15 at 4pm and on MTV Dance on Easter Sunday at 9pm, O 02 will kick off its Undiscovered initiative this coming weekend by rurning a sériés of A&R workshops for unsigned acts in London, Manchester and Glasgow. It has linked with Polydor Records, which will offer a development bursary and potential.deal to the act that wins the compétition. • The Streets will launch the first T-Mobîle Street Gig of 2006 with a show tomorrow (Tuesday), The event will be the first of 20 planned gigs this year, open to T-Mobile users and 



News 

News edited by Paul Williams 

Search for new talent hits fever pitch at packed SXSW 

20th Witli delegate numbers pushing 10,000 for the first time, South By Southwest festival in Austin, Texas last week was the biggest in its history. Organisers reported attendancc up around 1,000 delegatcs on 2005's 19th event, leaving it likely to exceed the 10,000 mark, as 1,400 bands vied for attention across the five days and four nights. 

gigs featuring acts, new and old. Among the most regularly name- checked new bands were Tapes 'N Tapes. You Say Party! We Say Die!, The Office, Love Is Ali and Take Cape.Wear Cape.Fly. Some of the other most- talked-about shows of the week included Morrisscy's performance at Austin Music Hall and Flaming Lips at Fox & Hound. UK delegates were large in 

magie. Radio TWo controller Leslcy Douglas, whose statiorfs Thursday night gig featuring Morrissey, Ray Davies, Richard Hawley, Goldfrapp, The Zutons and Corinne Bailey Rac was highlighted as the best line-up of the week, says, "This year there is a strong British presence and the balance is changing, but I think thafs a good thing. It shows 

balance of global acts this year." © Forum, pl4; the Plot, p20 
Retailer rejects private equity group's new offer and vows greater focus on Megrated retail' 

HMV moves on after rejecting bid 
suramer of slore-to-door krosks in 20 smaller outlets, allowing consumers to buy products for 

ing at £9.95 and 
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Supermarket giant Tesco has terminated its music 
supply contract in a move that may squeeze margins 

Tesco axes supplier 

lo do its own buying 

In a statement the supermar- TeSCO WOuïd be Happy ket.'foUowe^d by Asda 
enLrtâ^m^ordaSe tû USG CDS 35 lûSS I^din^o fi^reslrom' 
fom0Eiœ orer tirae tafelAaÎ „ , by^en^re. h^herA^Îotib we can further improve our service Nick Claddmg, Vcrd.ct Rosoarcli HMVC22.6%)andVirginao.2%). to customers by bringing the buy- Handelman managing director 
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Ex-Initial bossgoes 

italoneinmusicTV 

formally préparés to start wi "Given the success of formats MaJcolm Gerrie has teamed up such as Famé Academy, Pop Idol alist média inveslment and X Factor - big, hit-driven 

WHERE IN THE 

WORLD WILLYOUR 

NEXT CONTRACT 

COMEFROM? 

New to exporting and looking for advice - 
or already exporting and seeking new markets? 
As a govemment organisation with a unique 
global network of export experts, we can give 
you ail the advice and support you need. 

During 2006/7, UK Trade & Investment is 
supporting a sériés of overseas events including: 
■ Sonar Exhibition in Spain-June ■ Popkomm in Germany-September ■ Midem in Cannes, France-January 2007 ■ SXSW in USA-March 2007 
as well as business missions to: 
■ New York-June ■ Japan-July/August ■ China - September ■ Los Angeles - November 

+44 (0)20 7215 8084 
simon.bryan@uktradeinvest.gov.uk 
www.uktradeinvest.gov.uk 

UK 
TRADE & 

INVESTMENT 
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Ronnie Scott's revamp 

tobring backthe buzz 
The iconic Ronnie Scott's jazz venue in London's West End has temporarily shut its doors for the biggest revamp in its 46-year history. Owner Sally Greene, who took over the club last year from co- founder Pete King, has commissioncd a complété overhaul 

ILMC consensus urges transparency about ticket sales 

Live industry calls 

forclarityinsector 

not to become too greedy. "This business is in an amazing state of health at the moment, but I worry that if ticket prices keep on going 
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Download the copyright pétition from 
Musicweek.com and from Dooleys 
Weblog at http://blog.musicweek.com 

From major labels to industry bodies, business unités behind MW push 

Industry signs up for 

MW copyright pétition 

m idtheUKGove the length of 
il ■'s Extend The Te 

The campaign and the recently- launched accompanjing pétition, demanding that copyright in Sound recordings should be extended beyond the current 50-year level, has already won the bacldng of record companies, industry organi- 
Signatures in support of the campaign are now being collected and will be handed over by Mwsi'c Week prior to the Review by MW editor Martin Taibot before the final April 21 deadline for Andrew Gowers' call for evidence. This péti- tion will serve as one of the strongest and raost visible démon- strations to the Treasury team and the Department of Culture, Media and Sport, which instigated the review of copyright, of the feeling within the industry that there is a strong case for bringing the Euro- pean Union into line \rith other ter- ritories by adding at least 20 years to the term. 

The broad church of support for the pétition spans artist représenta- tive organisations such as the Musi- cians Union, PPL and Pamra, as well as record companies and other industry associations. The four majors - EMI, Universal, Sony BMG and Warner - have helped to spread the scope of the pétition as wide as possible by emailing the pétition to their employées or fea- turing it on their intranet sites. EMI govemment affaire vice prési- dent Sara John says EMI group chairman Eric Nicoli is writing a note which will be sent to everyone who works at EMI globally. "We are also going to put a ballot box in our canteen with copies of the pétition next to it so people can get involved like that," says John. And the majors have been joined in their support by a host of other industry organisations, which are also posting the pétition on their intranet sites or directly emailing members. Those already backing the campaign in this way 

include the BPI, IFPI, PPL Pamra and Musicians Union. IFPI chairman and CEO John Kennedy is a vocal supporter of the MW campaign and tire organisa- tion^ office in Brussels is also prom- ising to help gather as many signa- tures as possible. PPL's director of govemment relations Dorainic McGonigal adds, "We are totally behind your cam- paign and will give it wide support." PPL is also launching its own artists' pétition to extend copyright term in conjunction with the organisation^ performer directore John Smith, Nigel Parker and Ger- ald Newson. McGonigal adds, "It is important for the artists' voice to be heard in this debate, they are per- 

wareofthe itheMusic Forum meetings where this has been discussed, and we'll put a summary for our members 

lead the reader on to your website. 1 think that should do the trick." Musicians Union chief John Smith (see below) is backing the MW pétition by contacting mem- bers. The union says it will email as many ofits members as possible. Only last week Secretary of State for Culture, Media and Sport Tessa Jowell made a keynote speech to the City urging as many people as possible to contact the Gowers Review. She said, "I do not want to pre-empt the findings of that Review, but I encourage ail of you to submit evidence to help build the case for ensuring the UK has the best possible IP régime, a régime that promotes innovation and cre- ativity, a régime that helps new ideas get to market and enables them to deliver legitimate revenue streams once they are there." The Music Week pétition is available from Musicweek.com and from Dooley's Weblog at http://blog.musicweek.com. 

Firstly, many congratulations to Music Week for embarking on its campaign to have the term of copy- right in sound recordings extend- ed. The Musicians' Union along with our international counterpart the International Fédération of Musicians (F1M) are wholeheart- edly behind this campaign and we mil do ai] in our power to secure the extension period in the inter- ests of ail of our members - young andold. There are two main benefits that performers stand to gain from 
they appear pretty obvions, but 

fully and openly debated within the industry. The first benefit that will have a positive impact on signed artists and non-featured performers alîke is the extension of the period that broadeast and public performance royalties will be received from PPL. It could be contended that under blanket licence arrangements ail an extension of term would do is dilute the existing pot by adding more repertoire. Howcver, added bargaining power coupled with an additional 20 to 45 years of PPL payments should more than coun- 
leraatic. What happens to the artist's royalties aller extension is achieved? Some are lobbying for a complété reversion of rights to artists. (By the way, reversion is a misnomer - the copyright has always belonged to the record Com- pany. A stalutorytransferof rights would be more correct) The prob- lem is that this entirely présuppos- és that ail artists wish to own the copyright, when many simply want to know that their material contin- ues to be exploited and they arc set to receive a fair and équitable roy- 

The campaign is a 
'no-brainer' and one we 
totally support  
alty as a resulL Therefore, we pro- pose an industry seulement based on the following conditions. The extension period should be registered with an appropriate body, such as a UK copyright office, with registration only accepted if one ofthe following criteria is met: (a) The record Company agrées to keep the recording in its current catalogue and pay the artist a roy- alty based on the industry cuslom and practice of the day provided that this never equates to less than a 50/50 profit split. (b) The record company agréés to licence the recording 

and for promotional use. In retum the artist mil pay an agreed royalty, after appropriate déductions, to the record company for the dura- tion ofthe licence. (d) The record company agréés to transfer the copyright in the recording to the artist. This would be at no cost if the company does not intend to exploit the recording. (e) In the event ofthe recording not 

issue and market the recording for the duration of tlie extended term 

These are embryonic ideas and much flesh needs to be put on the boncs. I am, howcver, convinced that a mature dialogue between the respective parts of the industry must now take place based on the issues outlinedabove. The campaign for extension is a "no-brainer" and one we totally support. Now we must convince our political masters that we can reach an internai settlement with- out their intervention. This will be a test of the maturily of the indus- try. Let's hope that it can rise to 
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The ideaof copyright 
mnning oui while 
people are still alive is a 
bit like coming 
downstairs in your 
home in the morning, 
and finding someone 
has moved into your 
front lounge and 
assumed they can live 
there. It's stealing 
basically. I don't 
understand why any 
company, publisher or 
songwriter wouldn't get 
behind the campaign Guy Holmes, Gut Records chairman 
We certainly support 
Music Week's campaign, 
which reflects the level 
of unity across the 
industry on this issue. If 
our Government really 
values UK artists and 
UK music companies 
then they will move to 
tryto correct this 
patent injustice sooner 
ratherthan later Eric Nicoli, EMI Group chairman 
Itis a true Clarion cal! in 
support of copyright 
andforintellectual 
propertytobetaken 
more seriously than 
before, notasafavour 
to the music industry 
but entirely in the best 
interestofUKpIcand 
indeed the future 
économie prosperity of 
Europe as a whole. The 
fact that you have corne 
outso strongly in 
support of these 
fundamental issues is 
absolutelyfantastic Fran Nevrkla, PPL chairman/CEO 



© Turn the page for forthcoming 
key dance releases 

As the dance sector gathers for the Winter Music Conférence, MW examines the reasons for 
the scene's recent resurgence and identifies key upcoming releases. By Chris Elwell-Sutton 

Dance scene gets 

back on track 

With a number of high-profile : pastyear, both in singles and digital downloads, the dance sector appears to be entering a more fruitful period, following an apparent slump since the heady days of the late Nineties when DJs were charging five- and six-figure sums and Ministry of Sound could sell a million copies of its Annual compilation. Although dance music has suflfered a général décliné in sales and has been hit harder than other genres by illégal downloading, the picture that emerges from key figures in the dance world in 2006 is an optimistic one. And this feeling is not unfounded. The music itself is more com- mercially viable than it has been for years, the club scene is more innovative than ever, and technology is helping dance labels promote their wares cheaply and independently. Most impor- tantly, ever more sophisticated Systems of actu- ally selling music - via phones, on labels' web- sites and on purpose-built download services - are being set up, creating an infrastructure that is laying the foundations for the long-term health of the dance music industiy, especially that of smaller labels. So what exactly has happened to dance music since the Nineties? According to Pete Tong, whose Essential Mix and Essential Sélection shows on Radio One attract more online listen- ers than any other part of the BBC's output, the answer is simple. "It's a cyclical thing. When something's popular for several years, it has to go away for a bit before it can come back again," he says. "We had a boom in the late Nineties that lasted longer than any of us would have thought. The bubble burst, but we've been away for long enough, and now we're coming back." Tong's Radio One colleague Judge Jules has a slightly différent take, viewing recent improve- ments as a matter of perception. Tm out ail the time, playing in front of thousands of people every week and I get 1m unique visitors per year to my website," he says. "I know what's going on, and Tve always known that dance music and the club scene were healthy. The only différence is that people are starting to acknowledge it more widely, so I no longer feel like some solitary lunatic ranting in Hyde Park corner on a Sunday afternoon." The most obvious key to the improvement in dance music's fortunes is the music itself. On this subject, opinion is divided. Dave Clarke of respected Glasgow-based deep house and tech- no label Soma feels that dance has displayed greater musical originality than other genres. "Dance can be lame and commercial, but it's 

1 /. 

\ 

generally been far more innovative than the rock scene, which has been rehashing Sixties, Seven- ties and Eighties music for a gullible audience," he says. Ministry A&Rboss and Data Records founder Ben Cook argues that dance music has become more appealing in général. "The stuff that labels like ours are putting out appeals far beyond the traditional dance market," he says. "Tom Novy's Your Body single, for example, was played on pirate stations where you'd be more likely to hear garage and hip hop, although thal's partly due to a lack of quality, danceable material com- ing out of the urban scene." Pete Tong agréés, although he questions whether this is due to musical innovation, pointing out that, with their soulful vocals and funk-based beats, tracks such as Joey Negro's Make A Move could have been made in the Nineties. One of the main areas of change for the dance 

sector has been the way in which the music is promoted. Like many of his peers, Ben Watt, the former Everything But The Girl star, whose house label, Buzzin' Fly, has built a solid réputa- tion among DJs over the last few years, is enthu- siastic about the latest methods. "We under- stand the modem processes. We have strong web presence with a state-of-the-art website, audio streaming, blogs and MySpace pages, and we promote largely through invisible marketing. It's cheap, fast-moving and effective, which is where the indie scene can steal a march on their major-league corapetitors," he says. "We speak directly to our fans regularly through e-zines and forams. While majors can quickly ape such marketing techniques, we live in the era of new authenticisrn where consumers want the real deal, and indies will always have a particular edge over majors because of it." The seemingly omniprésent MySpace, whose 
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® Listing sponsored by: 

Dan ce and rock imite to tire up iive sector 

rock acts alongside DJs. In Ibiza, meanwhile, the gigantic Manumission club ran a sériés of rock gigs last year féaturing TTie Kaiser Chiefs and 
!s set to step up its Iive 
too is getting in on the act and it is highly llkely that other venues will follow suit. The boom in summer music festivals last year saw a greater dance element than ever before at mainstream events; Rob Da Bank's 
featured a fairly even split between rock and dance music, and a rock element crept in to dance events like Homelands. This summer, the interbreeding has gone even further, with Ma/s Hi- Fi festival in Winchester and Newcastlc offering a strong rock line-up including Hard-Fi, Super Furry Animais and lan Brown, combined with a far larger dance element that features Fergie, Pete long and Eric Prydz and a whole arena dedicated to drum & bass. To Jon Terry, who runs Londorfs electronic music and arts festival, Encompass, this is an encouraging sign. "Live promoters have bccome more creative in thelr programming," he says. "Niche clubs still survive with that focus on one type of music, but a greater trend has emerged of adventurous programming: bands with DJs, hip hop with house. These clubs have broken new ground and inspired the next génération of clubbers." According to Judgc Jules, this trend is merely a reflectlon of increasingly varied musical tastes. "Elghty per cent of the population 

are as likely to go to a Hed Kandi event at night as they are to buy an Arctic Monkeys CD during the day," he says. On the other hand, Damian Lazarus, who runs the Crosstown Rebels label, feels that such genre-mixing is a gimmick, with the really interesting developments in dance still taking place at events like Barcelona's Sonar, Miami's WMC, and the Canadian and South American Mutek festival. Real lovers of dance music, he argues, are still more inclined to, "party to a South American DJ with an odd name who plays very minimal, hypnotising music than to go to huge superclub or over-sponsored festival to see artists trying to creale a live act out of something which is essentiaiiy made by one person and a computer." Nonetheless, the coming together of dance and live music has been met with a général air of 
level, events féaturing dance music are particularly fertile ground for organisations offering new ways of selling music - potentially good news for artists and DJs as well as for companies such as 3 Mobile, which recently won the Music Week Award for best digital music service. "Mobile music is ail about immediacy," says 3 Mobile's 

marketing director, Graeme Oxby. "This fits with the spîrit of the dance music scene. If a track goes down a storm in the club, the track itself, the video and the realtune tune could be on 3 and available for clubbers to buy 24/7 over the air, which is potentially a massive opportunity." Tom Findlay of Groove Armada organises the Lovebox Festival, which last year attracted 40,000 people to Victoria Park in East London, to see DJs such as Mylo and Joey Negro and this year promises far more in the way of live music. To Findlay, this coming together, which seems to exist in 
collaboration between dance and rock artists in ternis of production and remixes (such as Erol Alkan's much-praised remix of Franz Ferdinand's Do You Want To), represents something deeper. "Rock reinvigorated itself by tapping into its roots and dance music is going through the same process," he says. Matt Black of Coldcut agréés. "The re-evolution of rock has been a good thing for dance," he says. "It's helped us corne up with some fresh ideas and learn from the charisma, lyricism and performance power of rock. We're leaming to combine the best of both worlds." 

profile and status as the world's foremost single portai for the promotion of music is snowhalling by the day, is particularly relevant for dance music, and its presence in the UK is set to grow immeasurably. MySpace's senior vice président of marketing and content for Europe, Jamie Kantrowitz, believes as well as the increased take-up of pages by dance musiciens and labels, the organisation will actively build relationships with the dance community when she launches MySpace's London-based European office later this year. "There are 2m members of MySpace in the UK today and growing," she says. "Opening 

officially here will provide more opportunities to work with the music industry locally and on the ground here and in Europe. The dance music fanbase is smaller by comparison in the US, but even there we have a great connection with the community. We'U be down in Miami partnering with the Winter Music Conférence and M3. So in the UK, you'll definitely see us working with the dance music community locally." Promotion is ail well and good, but the crucial question is whether the dance scene can actually become more profitable. Justin Rushmore of breaks label Finger Lickin' sums up the current 

problem: "Dance music has generally gone more underground, which means a healthy club scene, but sales of vinyl and CDs have been greatly affected by downloads and as a resuit revenue for labels has dropped dramatically." Judge Jules adds, "Dance music has suffered from illégal downloading worse than anyone because of the démographie of its fanbase: tech- nologically sawy 18- to 24.-year-olds, and it's hard to say whether the revenue from down- loads will catch up with the sales of vinyl and CD any tiine soon, because so much dance music is sold to DJs and wannabe DJs." "A lot of wannabe DJs see professional DJs playing only CDs and that puts them off buying vinyl, but as it stands, they often can't buy the music they want on CD; so their only realistic option becomes downloading and, at the moment, it's still easier to do that illegally than legally. The challenge is to persuade those DJs to bum légal downloads onto their CDs. When this problem is addressed, the revenue stream for dance labels should be largely restored." Pete Tong sums up the général consensus: "The saviour of dance music and club culture is the internet and file-sharing. It's allowed the music to travel, for a community to exist. Now, it's almost like the world's dancing to the same beat. People in China, South America, Scandi- ; ail accessing the same music at the e. You don't have to wait months to get your music to the other side of the world and sell it. There's no time-lag any more." Tom Findlay of Groove Armada runs Tunetribe, which, alongside America's Beatport and the UK sites Audiojelly and Trackitdown, is one of a growing band of profitable, légal online download services. "It's a really interesting time for the record industry," he says. "I think it is in a serious state of flux at the moment and that can only be helpful. I just wish the majors would stop being so terrified of the digital sector." Ministry's Ben Cook points out that being able to get music to existing fans through download sites and online shops does not necessarily enable small labels to compete when it cornes to getting records into the charts. "Selling music to existing fans over the internet is one thing, but getting music heard by people who have never heard it, and giving them the chance to buy it is something very différent," he says. "Our credibil- ity with média and retailers enables us to get our product promoted and sold widely enough to make hits in the mainstream." It is a fair point. Nonetheless, the combined proraotional push afforded by ever-growing online portais such as MySpace and other online and mobile means, coupled with the boom in vehicles for driving non-traditional retail sales of dance music can only continue to tip the balance in favour of the smaller dance operators. Dance music in the UK did not start out with the top-heavy business model that it had built up by the late Nineties, nor was the original acid house period characterised by exclusivity and total séparation from the rest of the music and nightlife scene. At the time, these developments hke progress. especially when large sums of money were being made. With hindsight, how- ever. they feel more like the inflation of an overblown bubble that was alwavs destined to burst. After that bubble did burst, the subsé- quent loosening of the corporate grip on the ance scene, coupled with the emergence of technology that is enabling labels to create, pro- 0 e anc' distribute their music independently an profitably, is an enormous development whose .mpact is only just starting to be felt. But 
mnlL .iPOlnt of view of today's dance music- musfn ■' « nS not a revolution. To them. dance music ,s finally getting back on track. 
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Music Week has teamed up with some of the UK's key dance labels, including Positiva, 
Ministry Of Sound and Ail Around The World, for a preview of the quarter's key releases 

f he pick of this 

season's dance 

Ail Around The World 
Kelly Llorenna - Nobody Like You 
Kelly Llorenna rctlirns, having already sccurcd six Top 10 hits with N-Trance (Set You Frec and Forevcr) and Flip & Fill (Truc Love Never Dies), as wcll as in lier own right (Tell It To My Heart, This Time I Know It's For Real and Heart of Golri) and a gold-sclling début album. Relcasc date: May 1 
PawnShop-ShotAway 
The début single from Livcrpool-bascd band Pawn Shop samples the classic Rolling Stones track Gimme Shcltor to make this monster dance tune. Rcceiving hcavy tastemaker play, this track has receivcd major club support and cornes through the Adhcsivc label. Relcase date; May 8 

P 

Shapeshifters, X-Press 2 and DJ Pierre itlon, Haji & Emanucl, 
Cascada - Everytime We Touch 
Ciirrcutly Top 10 in the US. Everytime Wc Touch is set to emutatc the success achieved by otlier US hits, including DJ Sammy's Heavcn and Listen To Your Heart, from DHT upon its UK relcasc. Relcase date: June 5 

Apollo 
Chris Lake-Changes 
Originally released on Alternative Route in January, this track by hot Scot to watch, Chris Lake, was a clublaud spccialist radio monster. Changes has been Pete Tong's Esscntial New Tune and soimdtmckcd Sky's Premlcrship football broadeasts slnce January. Tlie new full vocal version will sec it cross over to malnstrcani radio 
Rclease date; Junc/Jnly 

Kiug Doni - Auy Chance To Win 
On Frcnch clectro label Zipp Music, this was onc of the biggest buzzes at Mldcm. A haiinting piano-driven instrumental, it hints at Moby, Robert Mlles and The Source. With a vocal mix on its way, this is, as key supporter Pete Tong says, "a luigo crossovcr hit waitiug to happen." Relcasc date: July 

25.03.06 MUSICWEEK 11 

Gigi D'Agostino - L'Amour Toujours d'il Fly With You) 
After achieving massive European succcss and solling more tlian lin records in Gennany alone, Italian DJ/prodiicer/remixer D'Agostino finally gets to make an assault on the Ul( charts witli the relcasc of the classic L'Amour Toujours, complète with new mixes for 2006. Relcasc date: May 29 à* 



@ Listing sponsored by: 

MYNC feat Abigail Bailey - Something On Your Mind 
MYNC Project are CR2 records boss Mark Brown and Nick Correlli, a DJ/production duo who Itave been rocking dancefloors with their owu brand of quality underground bouse. Originally surfacing last sunimer as tbe Stcvic Nicks-sampling white label Edge Of Seventeen, tbe pair recorded a fully clearcd version of tbe track with Abigail Bailey. Ibis is a uplifting full vocal club track with a heavy commercial edge. 

Route 33 feat. Alex James - Looking Back 
Début single from bot new production duo featuring tbe sublime vocal talents of singer-songwriter Alex James. A beautiful, emotive song underpinned by lush pads and chords, tins is shaping up to be both a club and radio hit following support across specialist tastemakers at Radio One, Kiss and Capital. Release date: June 
M.A.N.D.Y & Booka Shade - Body Language 
Licensed to Apollo from dance label of tbe year, Berlin's Get Physical Records, tins track continues to receive support across tbe specialists at Radio One (Petc long, Annie Mac, Zane Lowo). Voted best Ibiza tune of 2005, this bass-driven minimal monster bas new UK and German mixes tbe. Release date: May 

Q 
AJ 

Big Love/Soul Love 
Those Guys -1 Walk Alone (Big Love) 
A massive tune from Miami 2005, which netted many a Pete long play, this Basement Boys guise bas now been reproduced with a full song. The track is set for an early summer release with remixes from Haji & Enianuel antong others. Release date: June 
DJ Pierre - Destroy This Track (Big Love) 
Chicago's acid bouse pioneer returns with this, tbe first single from 1 bis fortheoming album, which will feature Félix da Housecat and DJ ^ \ 1 Cregory among others. DJs Tom Stephan, David Morales and Junior Vasqucz are early champions of this piece of big-room acid thunder. C Release date: end May 
Dave Spoon - Sunrise (Big Love) 
This piano-led instrumental bas been likened to Gat Décor's Passion and supported by Deep Disk, Roger Sanchez, Axwell and Hector Romero among others. An uplifting song and remix package should put this new Portsmouth producer firmly on the map this summer. Release date: July 
London Residents - Valley of House (Big Love) 
Praduccd by the résident DJs from two of London's more infamous nights, Wes from Type and Oliver MacGregor from Steve Lawler's Harlem Nights, and featuring Roland Clark on spoken vocal, this is a big chunk of meaty bleep. Release date: end April 
Belezamusica feat. Narada Michael Walden - I Shoulda Loved You (Soul Love) The multi-award-winning producer/drunmier/singer-songwritcr, whosc career bas benefited the likes of Arctha, Whitney and Mariait, revocals one of bis all-time classics for Brighton's Julian Bcndall aka Belezamusica. A Seamus Haji Soul Love remix is to corne. Release date: August 

A 

Hojo - And Do You Feel Scared? 
Tins emotive record sampling Howard Jones's Things Can Only Get Better, is produced by Eric Prydz. His trademark production techniques are immediately recognisable, elevating Hojo head and shoulders above the compétition. With légal issues surrounding the sample resolved, Hojo is now set to explode. Release date: August 

Eye Industries 
Sikk - My Washing Machine 
Rough and hilarious in equal measitres, Sikk has been heavily supported by Pete Tong, Steve Smart (Kiss 100) and David Guetta. With a bizarrely catchy vocal, not dissimilar in style to Benni Benasst's Satisfaction, tins too could be a quirky, leftfield dance record that ends up ail over the radio. Release date; limited release on April 3 
Michael Gray - Borderline 
Michael Gray's last solo outing was the Europe-wide hit, The Weekend, which received more titan 20,000 plays on UK radio. He has fashioned another anthem in tlte making with this sweeping, string-led house track. Shelley Poole (of Alicia's Attic famé) provides the sultry vocal. Release date: tbe 
Full Intention -1 Believe In You 
Tins track has that Daft Punk feel of warm, filtered chords with a ij cbunky basshne to match. Already supported by Mixmag (Big Tunes) ▼ S" as well as wholc liost of top DJs including Howard Ritchie, David Morales, Graente Park, Huggy and Freemasons, a huge remix package is ni the pipeline. Release date: July 24 

Data Records 
BeatFreakz - Somebody's Watching Me 
Hailing front Holland, this hit in waitlng is already a Superhlt on Galaxy and playlisted at Radio One seven weeks upfront. With a radio version praduccd by HLTack, BeatFreakz marries a radio- fricndly Sound with mélodie vocal hooks borrowed from Rockwell's cuit Eightics hit, Somebody's Watching Me. Release date; April 24 

Filterfunk - S.O.S (Message In A Bottle) (Gusto) 
danced-up vc^otï^ho PoîlctÉÉ^T'f1 Dan<:e Evc"t'tllis ''' ^ evon more attention when commeTdalIv r, " ^0ttle looks set for 
HLTack, Tom Novy, Delano&CroS^n a,!?d'Mlxes co"le f™'" Release date; April 10 Unltlng Nations. 

Varions - Dance Music Is Dead Volume 1 
Ml 
mm 
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One Hit Wondei-s - Grâce Of God (Gusto) 
Having already topped the UK's club cliarts, this cover of the Flre Island classic bas summer anthem written ail over it. Mixes on tho release como from Raul Rincon, Rhytlim Code, Sériai Diva and Factoi- 

Flanders - By My Side (Gusto) 
A joint production from Italian duo Callca & Rispoli and Deflect, tins track was licensed from Ego Music at the Amsterdam Dance Event. With mixes from Callea & Rispoli, and UK flavour mixes from Trophy Twins and James Talk, this track promises to be a summer monster. 

Sharon Phillips - Want 2/ Need 2 (GI Recordings) 
Licensed from Germany's Brick House Records, with original mixes from Trentemoller, backed up by inspired remixes from Switch and Audio TWitch, this track garnered early support from the likes of Annie Mac and Zane Lowe. 

Hed Kandi 

The cuit soulful house record of recent years is given a daytime radio treatment courtesy of Grant Nelson and is already playlisted at Galaxy off CD-R. This sublime song from the New York production outfit features the vocal talents of Kimblee. 

Loaded/Skint 
Freemasons - Rain Down Love (Loaded) 
With two Top 20 hits under theîr belt, the Freemasons will be releasing their début album in the summer. The double CD will combine new material with their best remix and production work, including the new single, Rain Down Love, with Siedah Garrett Release date: August 

X-Press 2 - Makeshift Feelgood (Skint) 
X-Press 2 hâve just completed their second album which includes last yearis critically acclaimed hit single, Give It, with Lamb Chop's Kurt Wagner. Makeshift Feelgood features stunning collaborations with vocalists Tîm De Laughter (Polyphonie Spree), Rob Harvey (The Music) and Anthony Roman (Radio 4) among others. Release date; July 
Studio B - C'inon Get It On (Loaded) 
With their current single playlisted on Radio One and on most TV channels, Studio B are looking to emulatc the feat of their début, I See F Girls - which was the sixth most-played record on Radio One last year -l- and establish themselves as a dance act to be taken scnously. Release date: April 10 

Dirty Old Ann - Tum Me On (Loaded) 
Dirty Old Ann is one of the best-selling rccent bootlcg mash-ups, selling 7,000 in just a fcw weeks before being snapped up by Loaded. It combines Kathy Brown's Tum Me Out with a disco loop from Three Dcgrees' Dirty Old Man to croate a Spiller-esque tune tliat will be one of the summer's biggest anthems. Release date: July 
Laid - A Room From You (Loaded) 
One of the most respected Scandinavian house production teams release their début album which includes scveral collaborations with Swedish singers Vota, Emma Holmgren and Nevada, and a rare vocal appearance from The Beloved's Jon Marsh. 

Positiva 
The Shapeshifters - Sound Advice 
The début album highlights just how far Simon and Max liave dcveloped as produccrs. It features the three hit singles so far, plus future smash Sensitivity, a collaboration with Chic. Release date: Mardi 20 

After a hugely succcssful 2005 supporting their George Is On album, Sharam & Ali release their eagerly awaited single with Stevie Nicks. Dreams bas been building up a head of steam for months, due to stunning mixes from Axwell, Tocadisco and Deep Dish themselves. Release date: April 17 
Soul Avengerz - Sing EP 

g 

New to Positiva, but no strangers to the UK house scene, Wayne and Paul have been building a strong following for several years with their remixes and productions. The Sing EP is an introduction to their work, with crossover smash, Sounds Electric, to follow in the summer. Release date: May 1 
Teamsters - Feels Like Love 
The work of Danisb production duo Morjac, Feels Like Love is being lapped up by house DJs ail over the UK, and bas had Judge Jules support on Radio One since Novembcr. It is relcased in May, with a full vocal from Errol Reid and mixes from Soul Avengerz and King Unique. Release date: May 
Chocolaté Puma - Always And Forever 
Rene & Gaston have recordcd under many aliases during i illustrions carcers, and hit the Top Five in 2001 with I Wa The new single is equally distinctive and _ _ i 
Release date: tbc g 

Purple City 
M-Factor feat. Sara Jorge - Beautiful World 
Rcachiny number one in the club charts with the original mix, the Pete Tong-championed M-Factor remix lias been subject to licensing fronzies by several of the UK's major dance labels. It is now due for an imminent re-release by popular demand. The track features an exclusive set of Seamus Haji remixes. 

Cry Cisco - Afrodizziact 
The 1989 Summer of Love anthem, featuring Paul Oakcnfold and Norman Cook mixes, is now remixed for 2006 by Hoxton Whores. Afrodizziact is already storming Buzz Charts and lias been played by Annie Mac covcring for Pete Tong on Radio One. This anthem looks set to repeat its club and national succcss. Release date: tbc 

3 

Titan 3 - Ail Stnmg Out 
Following their number one club chart-topping Lct Your Heart Go Frec, Titan 3 retiirn - this time with Jocclyn Brown on vocals of the funky house, Emily Fricndship-pcnncd tune. Remixes are tbc. 

Sara Jorge - Keep It Comin' Another club anthem in the making, Keep It Comin', the follow-up for Sara Jorge, could well give this incrodiblc artist her fourth straight number one in a row. Jorge is ccrtainly a force to be reckoned with and is set to cxplodc Worldwide in 2006. Release date: tbc 



The annual music convention SXSW is as compelling and idiosyncratic as ever this year 

Lel's rejoice in Glastonbury, Texas 

Martin Talbot, éditer. Mus/cVK CMP Information, First Floor. Uidgate House, 245 Blackfriars London SE19UY 

There is something magnificent and awe-mspiring about the four short days in Austin, Texas, when, once a year, the world of music cornes to town. As an event, South By South West is quite breath- taking in its breadth and ambition - an ambition built up over 20 years of successful and relentlessly expanding festivals. It is like no other music industiy convention any- where - or, at least, that I have ever experienced. It is more unpredictable and unapologetically musical than any other convention; indeed, the business that cornes out of SXSW evolves directly ffom the music, maMng it différent from Midem, Popkomm or any other intemationally focussed music event. The most direct parallel is the event organised by our own Michael Eavis at Worthy Farm - SXSW is an "urban Glastonbury". As an event, it is also joyously odd, characterised by the triumphant slogan that adoms T-shirts and base- ball caps across the city - "Keep Austin Weird". There is something quite idiosyncratic about an event that offers a bill headed by unlikely bedfellows such as Goldffapp and Morrissey; which bills a band such as Our Small Capital, which have rarely played 

outside of Stomoway, just across the road from the Arctic Monkeys. But this is its strength. However, the acclaim for last week's festival is tem- pered by some feelings of concern that it may be grow- ing too big for its cowboy boots. Most feel it hasn't quite reached that point yet, but many in Austin think it is approaching the brink - perhaps it is as big as it canaffordtobe. 
It is easy to understand this view. The anecdotes of the days when a fraction of the current audience descended on Sixth Street, when you could wander from venue to venue, picking out a range of interest- ing new talent, certainly reflect a différent experience. At SXSW last week, the hotter a band was, the more détermination was needed to see them. That is an inévitable conséquence of an event that attracts 10,000 people and offers them music in venues, many of which hold just a few hundred punters. This is not to criticise SXSW. It is what makes it so spécial and makes those who make the annual pil- grimage ail the more concerned to protect its spirit. It is a truly magical event, which remains the music-focused music business conférence for ail oth- ers to aspire to. And that magie is worth preserving. 
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Forum is ediled by Jim Larkin 
Digital expert iiaric iiiiiiigaii explains how Jupiter's 
new research sheds light on the state of the digital 
market and the challenges it faces in the future 

may be a rethink. The Urge partnership with k Tbis started off as 

Mark Mulliganis a research analystat 

original form, without the added extras of Cooking Vinyl's splendid for Blunt, he was playing in LA last week where Robbie Williams tumed up to see him, once more... Spare a thought for BMI's Nick Robinson, who fell over while running to get into the Flaming Lips 
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SONY   
MUSIC ENTERTAINMENT 

.M.iicMT îc a alobal recorded music joint venture SONY BMG MUSIC ENTERTAINMEN of both |oca| artists and with a roster of current artists that comprises some of the international superstars, as weM as roster 0f current artists includes Will most important recordings in ,, her oido, Lemar, Foo Fighters, Young, Britney Spears, Justin Tim . Editors, Kasabian, Outkast and Eurythmies, Bruce Springsteen, Beyonce, m , Bob Dylan amongst many others. 
We have a number of opportunities available to join our digital sales team. If you're passionate about music, have a proven track record and know your apples from your oranges read on.... 
DIGITAL BUSINESS ACCOUNT MANAGER - MOBILE The main (ocus of this rôle is to manage the relationships with key Mobile Network Operators and mobile sales partners to maximise the sales of SONY BMG content. The Account Manager would also be responsible for developing suites of mobile content, including ringtones (poly and master), images, downloads, video etc. For this rôle we are looking for an account manager of 
track record of success within the music/mobile arena. 
DIGITAL BUSINESS ACCOUNT / BUS DEV IV In this rôle you wlll manage mobile s providers. As the account manager v providers receive ail necessaty content and support s campaigns are delivered on time and to agreed spécifications thus insuring ' "nadditioi le Director of New Iv idia on developing SONY BMG's digital business w ers across fixed line and mobile channels. The id significant success in developing digital business il 

DIGITAL BUSINESS ASSISTANT - «0^^ ^ ^ The Digital Business Assistant will work w content from Managers to help maximise revenues for ^ 
channels to consumers are looking for communication ani e Digital Account M 

e for ensuring 

creaie, develop, and - distribution compames or via bUNY csivius including CDs, marketing POS, a digitally sawy assistant with s to aot in a général support rôle Executive. 
DIGITAL OPERATIONS CO-ORDINATOR Our Digital Opérations team manage the relationships with our external digital warehouse to ensure that ail SONY BMG releases and meta-data are delivered to our digital partners in a timely fashion. The digital ops coordinator will liaise with Digital Account Managers al SONY BMG UK and SONY BMG Europe/US 
appropriately within SONY BMG label copy Systems. The idéal candidate will have gained some expenence in New Media, will have good knowledge o) digital development and be highly organised. 
If you have the skills, experience and desire for any of the above rôles please forward your CV to our advising consultant, David Johnston of Handle Recruitment. david@handle.co.uk tel; 020 7569 9999 

VICTORY 

RECORDS 

DIRECTOR OF INTERNATIONAL SALES 
We seek the right individual to coordinate ail international (ex - N. America) marketing activities for the Victory Records product 
line. This includes the création, implementation and overseeing of saies and marketing plans along with acting as the liason with our international distribu- tion partners. Candidate must have a true grasp of the interna- tional music market along with proven sales experience. 

ircaifa 

INDEPENKNT 

mm ILMMML 
DRO uraii troinnMOTHuS 

LONDON OFFICE IS HIRING 
VICTORY RECORDS is looking for experienced music business players 
to join our European team in our Camden office. Sales, Promotion and 
Publicity superstars should apply. VICTORY RECORDS s the TOP indé- 
pendant, rock label in the United States. We are nnw ÎL 
on the UK and Europe. VICTORY RECORDS is mnre th ^ ^ 
record label. We are a forward thinking lifestvle cnm just another 
miere independent rock brand. Join us and be - -Pany' and the ^ part of musical history. 

if roim atPfmfflœ ^ ^ 

TH THE UTMOST IN ABSOLUTE CONFIDENTIALITY) 
VICTORY RECORDS UK 85 - 87 Bayham Street Camden Town, London NW1 OAG UK Phone: +44 (0)207 4247896 

^VICTORY RECORDS 
Chicago Tl eo'eoTUSA Phone: 312-666-8661 whw. VICTORYRECORDS.com 
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Classified 
Contact: Maria Edwards, Music Week Oassifiod Sales, CMP Information, 3rd Floor, Ludgate Honsc, 245 Blackfriars Road, London SE19UR T; 020 79218315 F: 020 7560 4010 r 

  

Notice Board: £18 (min. 4cm x 1 cd Spot colour: add 10% Full colour: add 20% AH rates subject to standard VAT 

The latest Jobs are also available online every Monday at www.muslcweekoom Booking dcadlinc: flwsday lOam for publication the folkMing Monday Ispace permitling). CanceBalion dearSioe lOam Wédnesday prier to publication (for senes booldngs: 17 days prier to pubtalion). 

EVERY WEEK 93% OF PEOPLE IN 
THE UKTUNE INTOTHE BBC 1 Ml □ WHAT DID YOU EXPECT? □ 

si 
Music Co-ordinator, IXtra Rcf.aioéd London 
IXtra, the BBC station for new black music, requires a highly musically motivated person to undertake this crucial rôle. Working to the Station's Music Manager you'll have a passion for, and in-depth knowledge of, contemporary black music. YouTI demonstrate knowledge of music radio programming, along with an understanding of the musical taste and lifestyle of the 16 to 24 year old target audience. You'll also have fantastic organisational and administrative abilities, relevant technical expertise and great communication skills. 
Applications to be received by 3 April. 
You can apply for this rôle and learn about how we do things at the BBC, by visiting bbc.co.uk/jobs If you do not have Internet access, please cali 0870 333 1330. Textphone 020 8008 4300. Ceefax page 696. □QS 

to place an advertisement 
call maria 

0207921.8315 
week.com 

^tra 

PR company seeks an experienced PR. 
Must possess excellent communication and organisational skills and have at least Syears + experience. 
Rease email CVs and covering ietters to cfpjbfciiy@aol.com 
i s 

Office Manager 

Impress Music Ltd 
ccessful mamifaclurers lor the Mu Dur production Dept is curtenlly seeking ne of the most successful i Dur production D 

2 Junior Assistants Dealing with customers & suppliers on a dally basis, you mus: be confident & self motivated. ïou must also be computer sav as you will be reguired to use our bespoke quoting, ordering & invoicing software package. 
CV & Covering Letter to; simon®impressmusic-uk.com 

get to the latest jobs 

wherever you are 

whenever you want 

before person sitting next to you ... 



Contact: Maria Edwards, Music Week Classified Sales, CMP Infomiation, 3rd Floor, Ludgate House, 245 Blackfriats Road, London SE19UR 
Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4m xlcoO Spotcolour.addlO% Full colour add 20% Ail rates subjeclto standard VAT 

tœ Thursday lOam for publicaiion lire following Monday (spacc pcmritting). Cancellation deadline: lOam Wcdnesday prior to publication (for sériés bookings: 17 days prior to publication). 
  

COURSES AND BUSINESS TO BUSINESS 

n Replacement Cases & Packagin< 
sta^dard^ol'oured an/df8' ssette cases single & doubles 

Caïd masterbogs CD, Video, C 

S 
Unit 2, Park 

Building a 
Studio? 
DO A/07 

I have an acousticalty designed, seldom used studio oveilooking the river in Greenwich. FLEXIBŒSiïUATlON 

1 LAUNPflES IîsAi ONLINE si l^inf-Tet; 

WWwJ^inEiTeC/.corn 

as»®» 
DRUM & BASS. BREAKBEAT. HARB HOUSE 
DEEP HOUSE, ELECTRO, SCRATCH & DJ TOOLS 
MERCHANDISE. CLOTHING. RECORD BAGS & BOXES. SLIPMATS 
DJ HARDWARE. MUSIC PRODUCTION HARDWARE & SOFTWARE &MUCHM0RE... 

SmultiplPWS% cart 

ISA LITTLE PORTLAND STREET, LONDON W1W 8BW 
T: (0) 20 7323 5303 F : +44 (0) 20 7323 5909 t info@kinetec.com www.kinetec.com 
-, 3Pfi8N8!iîRSîS: # «Si"" ' , Kin^TeÇ monday . SATURDAy 12 _ sl)NDAy 11AM _ ,p î î FREE PARKING 5 NO CONGESTION CHARGE AFTER 6 .• 30PM 

BSSaBÉBBBESI 

STOCK URGENTLY REQUIRED We pay CASH for JOBLOTS & OVERSTOCKS new or used DVD & CD 
Tel: 020 8641 8545 Email: colin@stockx.co.uk 

StockXchange, 79 Stonecot Hill, Northcheam, Surrey (nr Morden & Sutton) Open 7 days a week 

WÊÊÊF 

do you run courses 
for the music industry? 
music week has the readers you need to reach 

whether you target those building their skills as they move 
up n the industry or those trying to break into the industry 
never had the need been stronger for staff to deveiop and diversify 

cornitted to moving forward. call maria 02b 7921831S email maria@mu5icweek,com 

Free Music Courses 
Open Day 25,h March 11-4 
Music Production /Technology/ Performance and Tutor Trainingaccredited courses 
available. Full time/part time. 18yrs+. Start September, 
For détails contact CM on 020 7633 0550 or email averyone@cmonllne.org.uk  

THE HATCH STUDIO 
WORCESTERSH1RE 

IDYLLIC RURAL RECORD1NG STUDIO 
vvww.thehatchstudio.co.uk 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 11 

Upfront p2Q > TV & radio aîrplay p23 > New reieases p26 ^Singles & albums c 

SINGLES 
ORSON NO TOMORROW Mercury Début album Bright Idea is due hene in May but was released on Orson's own label in America in 2004 where it was only available fram the CDBaby site for a bargain $9,99 - needless to say, that pressing bas nowsold oui 
ARTIST ALBUMS NUMBERONE CORINNE BAIŒYRAE CORINNE BAILEY RAEEM1 Maie solo artists fill positons 2-6 on the artist albums chart but they ail play support to Bailey Rae, whose self-titled début album retums to pôle position after yielding right of way to labelmate David Giimour's On An Island album last week. 
COMPILATION ALBUMS  NUMBERONE CLUBLAND X-TREME HARDCORE 2 AATW/UMTV Sales improved slightly last week, as buyers picked up on tire plethora of reieases related to next Sunday's Mothers' Day celebraton. Seven débuts in the Top 20 this week but few mums will be récipients of Ciubland X-Treme Hardcore 2, which continues at one, even though its sales dip 33.6% week-on-week to 15,041 
AIRPLAY CHART NUMBERONE CORINNE BAILEY RAE PUT YOUR RECORDS ON EMI Holding firm in pôle positon, this year's leading new singer/songwriter bas a generous 29.5% lead over last year's leading new singer/songwriter James Blunt'slatest single Wisemen. 

ALBUMS THIS WEEK Nouvelle Vague Teenage Kicks (Peacefrog):The Strokes Heart In A Cage (Rough Trade): Pink Stupid Girl (Sony BMG): Yeah Yeah Yeahs Gold Lion (Polydor); Nelly Grillz (Island); G4 Mothers Day EP (RCA): Erasure Boy (Mute); MVP Bounce, Shake, Move, Stop (Positiva)   MARCH27 David Gray Alibi (Atlantic): Prince Black Sweat (Universal): Nizlopi Girls (FDM): The Streets When You Wasn't Famous (679); Embrace This New Day (Independiente): Editors Ail Sparks (Kitchenware); Charlatans Blackened Blue Boys (Sanctuary); Doves Some CitiesUveEP(EMI) APRÏLl Mary J Blige One (Island): Franz Ferdinand The Fallen (Domino): Son Of 

Corinne 
Bailey Rae 
back on top 
by Alan Jones A fortnight after making a spectacular first appearance on the albums chart at number one, Corinne Bailey Rac retums to the summit with her self-titled set, which rides X 24.4% dip in sales to 50,732 to regain its perch. The album's three week cume rises to 226,069, a total which includes a first week sale of 108,181 - the highest first week sale for a début album by a female solo artist apart from the 113,117 start made by Beyonce's 2003 album Dangerously In Love - though, of course, Beyonce was already an established star with Destinas Child, whereas Bailey prior chart experience. 
Voice: The tûtimate Collection by week' Russell Watson. There was much spéculation (rightly) in the papers about the fact that three ténors would featnre in the Ton 10 this week for the first time ever. As it tums ont, with Watson at number two, Andréa Bocelli at number five and newcomer Vittorio Grigolo at number six, they did éven better than anticipated. AU three are signed to labels in the Universal group but only Watson's album appears in the classical chart; to qualify as classical, more than 60% of the playing time of albums must 

comprise classical repertoire, something that neither the Bocelli or the Grigolo albums achieve. Meanwhile, a three way battle Runner-up to Bailey Rae is The for singles chart honours this — — ■ - - . . . ^ Settled in favour of an band Orson, whose début single No Tomorrow sold 
wêêltchart champ It'sChico Time, which faUs to second place, with Black Eyed Peas' Pump It a rther five sales behind. The bad news isîhat the Orson ingle sold onlv 17,694 copies to the first number one a log sales of less than 10.000 since data was first collected in 1969. It is by far the lowest taUy recorded for a number one single, beating the 2L262 set by Presley's 

Dork WeVe Not Alone (Mercury): The Zutons Why Won't You Give Me Your Love? (Deltasonic): Deep Dish Dreams (Positiva): Belle & Sébastian The Blues Are Still Blue (Rough Trade): D4LLaffy Taffy (Atlantic)   APRILW Damian Marley Beautiful (Island): Coldplay The Hardest Part (Parlophone); Eminem Shake That (Intcrscope); Gorillaz Kids With Guns/EI Manana (Parlophone): Hard-Fi Better Do Better (Atlantic); Lorraine I Feel It (Columbia): Gnarls Barclay Crazy (WEA); José Gonzalez Crosses EP (Peacefrog): Jamie Foxx Unpredictable (J)  APR1L17 Richard AshcroftMusicIs Power (Parlophone): Rihanna SOS (Mercury): The FlamingLips The Yeah Yeah Yeah 
Song (WEA): Katie Melua Spidefs Web first single, Skip To The End, is (Dramatico) 

from Sunderland four piece The Futureheads on May 29. Titled News And Tributes, tire album sees the group in a more relaxed mood than on tlieir eponymous début, after decamping to the Yorkshire countryside to record with prodncer Ben Hillier. The 
released on May 15. 

Jailhouse Rock reissue in 
Wben Presley was number one, of course, only physical sales were counted, and on that basis the number one single this week would stiU be It's Chico Time with 13.899 sales. Onlv 6,249 of Orson's sales last week were physical - 6,148 CDs and 1017- inclïsrngles. FinaUy, with downloads now counting a week before a single gets a physical release, there is a healthy increase in dimbers this week, led by Black Eyed peas' 16-3 charge with Pump It. Top download only single this week is Ne-Yo's So Sick, which débuts at number 18, and will doubtless explode 

SINGLES THIS WEEK Beverly Knight Voice: The Best Of (Parlophone): Bell XI Flock (Island): Hundred Reasons Kill Your Own (V2): My Chemical Romance Life On The MurderScenc (Polydor): Joumey South Joumey South (RCA); Shapeshifters Sound Advice (Positiva) MARCH 27 Dem Franchise Boys On Top Of Our Game (Virgin): Prince 3121 (Island): Be Your Own Pet Be Your Own Pet (XL); Massive Attack Collected (Virgin); Secret Machines Ten Silver Drops (Reprise); Embrace This New Day (Independiente): Yeah Yeah Yeahs Show Your Bones (Press Up/Fiction)  APRIL 3 Erasure Union Place (Mute): Flaming Lips At War With The Mystics (WEA): Morrissey Ringleader Of The Tormentors 

SINGLES Sales versus last week:-4.8% Year to date versus last year. +165.25% MARKET SHARES Universal 402% Sony BMG 193% 
13.0% 11.9% 

EMI 

ALBUMS Sales versus last week: -3.0% Year to date versus last year -22% MARKET SHARES Universal 40,0% Others 20.4% EMI 18.9% Sony 12.8% Warner 79% 
COMPILATIONS Sales versus last week: +27% Year to date versus last year -18.06% MARKET SHARES Universal 45.0% Others 225% EMI 18,4% Sony 10.6% Warner 35% 
RADIO AIRPLAY MARKET SHARES Universal 425% EMI 24.9% Others 13.1% Sony 124% Warner 71% 
CHART SHARE Origin of singles sales (Top 75): UK; 53.3% US: 45.3% Other: 1,4% Origin ofalbunissales(Top75); UK: 51.8% US: 475% Other. 0,7% 

(Attack): Stéréophonies Live From Dakota (V2): Ladyfuzz Kerfuffle (WEA): The Vines Vision Valley (EMI): Pink l'm Not Dead (RCA) APRIL10 Mobb Deep Blood Money (Polydor): The Streets The Hardest Way To Make An Easy Living (679): Rihanna tbc (Mercuiy); Semifinalists Semifinalists (Régal): AFX Chosen Lords (Rephlex) APRIL 17 The Charlatans Simpatico (Sanduary): Shayne Ward Shayne Ward (Sony BMG); The Zutons Tired Of Hangiri Around (Deltasonic) APRn.24 IL Cool J Todd Smith (Mercury): Adem Love And OUrer Planets (Domino): Gnarls Barclay St Elsewhere (WEA): Jamie Foxx Unpredictable (J): Kanye West Laie Orchestration (Roc A Fella): Christina MilianSoAmazin (Mercury) 



Upfront 

MohaiK land 

on feet in US 
interviews. At SXSW, the band will host a semi-acoustic live session atop the bus for Austin radio station KROX, which will 

build profile in America ^SZ^maSl6interview 

after footwear label 

Up and coming Brits 

advertising campaign MOHAIR SMALL TALK (EAR CANOY) they're going to be launching 

nall Talk, will b through tlieir o\vn label Ear Candy Records on April 24. It will be preceded by the single Life on April 10. Bell says that several companies have approached the band about releasing the album Worldwide, although an international deal has yet to 

second clip, which will be show in cinémas acrosstlie US throughout July and AugusL In addition. Mitre has 
advertising their US to will be discreetly branded with a Mitre tag. In the States, Mohair ed to Grunion Records, a 

Transmission Management Marketing: Sarah Haycox, Genius Marketing National TV: Mail Spear, Red Shadow National radio: Stuart Emery, Large PR 

Viva Voce Help Motorola shift up 

a gear following mobile tie-in 

S" 

TheZutons WhyWon't 
You Give Me Your Love 
(Deltasonic) 

Maccabees' position as one of the most exciting new bands of 2006. A healthy dose of Futureheads harmonies keeps their street urchin tendencies in check. and the live show is, if anything, even stronger than the record. With a major-label deal in the pipeline, expert great things." 
Christina Milian feat. 

Britain's biggest bands with a oftunesmithery, infections rhythms and Dave McCabes insistent vocals. And the good news is their new single takes everything that made them grcat and more. A sinister rhythm litar is bolstered by Abi 

Christina Aguilera 
feat. Young Jeezy Say I 
(Def Jam) DES PAUL, HEAD OF MUSIC, CHOICE FM ! "It's been five ' yearssince Christina 

ir/hoand 
forDipIt 

[Fierce Panda) 
M/RScl* 

MTV's Spanking New Music Wei 

JIS: SI 

m 

on getting behind new early stage. MTV2 s 

sir 


