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Worid Cup singles 
go headtohead Two of the biggest-selling singles artists of 2005 have stepped onto the pitch in the battle for World Cup chart glory. Both Tony Christie and the Crazy Frog will record new football-themed singles to be 

1 by Gut Records this May, with Christie offering a new take on 2005,s top-selling single (Is This The Way To) Amarillo, which will be retitled (Is The Way To) The World Cup. Amarillo was the only single to sell more than 1m copies during last year, while Axel F's 493,000 sales placed it as 2005,s third biggest singles seller. Christie and 

Crazy Frog will be among a host of acts offering World Cup songs around this June's event in Germany, with others including 
who will be recording the England team song and Sony BMG's II Divo, singing Fifa's officiai tournament e Of Our Lives. 

enjoyed a number two hit with the Euro 2004 single Corne On England by 4-4-2 featuring Talk Sport Presenters, which sold more than 70,000 units. "Tony Christie was the biggest-selling artist of 2005," says Gut managing director Steve Tandy. "Wouldn't it be fani football-related releases, ha again this year?" 

Learning iessons £ 
front Rick Rubin 
In the second of MW's 
Masterclass sériés, the 
producerand Def Jam 
co-founderoutlineshis toplOtips p8 
Conférence cail 
on mobile musîc 
Music Week teams upwith3 
for a round-table discussion 
involvingkey players in 
the growing mobile 
music market plO 
Sounds from the 
SouthWest 
Toaccompanythe South 
West Sound CD with this 
issue, MW profiles the region's music scene 
and live venues pB 
For the iatest news 
asithappens, log on to 
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OCC to mark 50th anniversary of albums chart with média blitz including TV and radio shows 

Chart set for golden era 
"It'sdefinitelyabigdealforus," years, following the 50th anniver- The OCC is already in talks The OCC is also surveying says OCChrand marketing manag- sary of the singles chart in 2002 with tlie show's producer, the 3DD members of the public - initially er Darren Haynes. "There will be a and both the l.OOOth number one Group, about a show to mark the via its www.theofficialcharts.com 

Théo! says one of the 

^ The OCC0iT puttiT^together tionS^e^Xp^hSnof maiority of UfCmuTif sales, con- consultant Alan Jones has com- Meanwhile, the artist albums ^ 
fiïof 

day is tire latest 



in the shape of Ul< Music Week 
- Editorial, pl9 , 

iTHT>iiiacr' Your guide to the latest news from the music industry oratmcfTOMBifutu.sHite.tosnStet. ...     ,ii winries magazine Uncut hit news^stm'ds 

2453Blackfriars Rond, C M P Music mourus 
Pitney's death 

W US performing righls organisation BMI is predicting a 20% year-on- year increase in the music ringtone market to $600m (£345m). @ Sainsbur/s lias overtaken Asda to regain its position as the UK's second biggest supermarket, according to ACNielsen data • The MCPS-PRS has added 40 more radio station to its expanding list of stations which pay out on a census basis. PRS has traditionally taken a sample of the output of local radio services to enable it to assess royalties due. Une,- pay-per-play system,  performance produces a royalty. I O Tlie Music I 

existing deal to coverall territories Worldwide. It covers both his Wham! and solo career. • Music download store HmeTribe has announced a partnership with music recommendation engine and online radio station Last FM. • Musicpoint UK, a web-based i digitally distributing new ito radio stations, has signed a deal with Sony BMG to distribute its pre-release tracks to UK stations, • National youth channel SUBtv has gained a VPL licence, allowing it to broadeast music videos from mamstream acts to its audience of L6m UK students. "» NTL has agreed to buy Virgin .... r /.«xrsr.— ^ "quad 

issue of the magazine offers a senes of new éditorial featuresalongside a monthly cover-mounted Playlist CD. 9 Franz Ferdinand, Muse and Pearl Jam are to headline the main stage at the 2006 Carling Weekend festival, taking place between August 25 and 27 in Reading and Leeds. 

ÏSS ï, Beatles digital plans. p4 Jj reveals lie died of natural causes. @ A new association to represent Fox Agency 
•nSnTS«toassPP80r b~uP'ïnthe UK Pow^ lined up 
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SSSESS, include Gnarls Barkley, Goldfrapp an Of S»==e 

week beginning May 19. In ail, 24 
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BMG to finish as top singles group m 
To read ail the 
news as it 
happens each 
day, log on to 
inusicweek.com 



News 

News edited by Paul Williams 
Commercial stations offer taste of the future, as they band together for UK Music Week 

Radio groups unité to bother BBC 

I clip and a full MP3 J. The site will also 

Week. obliged to work together more in In the biggest yet partnership the future. 
radio stations - virtually the internally, but if we work together 

of the way 

pC 

hex 

websTte.5 AcToL^e commerdal what workedwelî'^d whTt engage on a local levei^oy raxvns, ne says. n is aoout gemng 

UK acts find Eastern promise as Aim secures Chinese deal 
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Apple Computer case throws light on plans for remastenng of catalogue 
Court hears Apple Corps plan 

for Beatles digital release 

ÏM 

Showcase 
tohostmore 
London gigs 

by Adam Benzine Apple Corps managing direclor Neil Aspinall bas disclosed for the first time bis plans to bring The Beatles' back catalogue to the digi- tal music market. Speaking in London's High Court, where he bas spent the last fortnight watching bis company's 

loads of the old masters when I am 
Aspinall also indicated that, following that remastering process, the new catalogue would be jointly launched on CD and in digital form at the same time, in order to maximise publicity. "It would be better to wait and try to do them both simullaneous- ly so that you then get the publicity of the new masters and the down- 

During the court case, Aspinall told lawyers that Apple Comput- er's founder Steve Jobs had ofifered him $lm (£570,800) to buy the Apple name before the launch of the iTunes Music Store (ITMS), and claimed the média mogul had named his computer empire after the record label. Last week saw the close of the case, with Jeffrey Robbin and Eddie Cue, Apple Computer's heads of iTunes, ai loading," he said. "[That way] you caniust try to market the product 
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© 1 had a dream in which none 
of the toilets would flush, but 
they turned out to be okay' 
- Quickfîre, pl9 

Music Vision Awards 

move to top venue 
The 2006 Music Vision Awards will presented to the Music Vision take place in London's legendary Awards' Voting Academy online. Hammersmith Palais on June 8, in Using a specially-designed secure what will be the biggest shake-up player, Academy members will 
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BBC radio and TV link up for 

big season of live coverage 

ming this summer, which is being 

ousî^niwta'Denyïï.dSua' 
coverage for ail the events will be tivals the TV coverage on BBC3 tvill not mean any changes in the 
ssszjlsss: yjjgsggjsa. 

year take^îlace in^Dundée on May both tire Big Weekend and Read- minute spécial on the channel 
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DCMS urges 
training for 
indie labels 
A new DCMS report has under- lined the need for business train- ing and access to fonds within the 
^eTorSM^maHand 

JTJsTesXZ^ZZ of bank loans or venture capital- 
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Download the copyright pétition from 
Musicweek.com and from Dooleys 
Weblog at http://blog.musicweek.com 

Despite consensus on copyright, various options exist on length of term 

Unity on extension but 

views differ on détail 

Allhough Music Wcek's Exlend The Term! campaign bas gal- vanised the music industry behind the need to increase the term beyond its current 50 years, a num- ber of disparate groups are sug- gesting an array of qualifications should be attached to this call. The Music Business Forum is currently drafting a common posi- tion with which to impress Gowers. But on the most basic level there is still no music industry consensus on how long the term should be extended. Différent groups aresug- gesting différent time frames: some favour an additional 45 years to bring the UK into line with the US level of 95 years; others prefer that the extension should be limit- ed to 70 years, as enjoyed in territo- ries such as Australia and Brazil; and yet others believe the exten- sion should tally with that of pub- lishing (life plus 70 years). Many groups and individuels are also advocating a reversion or transfer of the copyright to the artist. Again. however, they differ on when this opportunity should arise. And others want clauses allowing copyright to transfer that are triggered il Wtirks aie not evpVnitefl arlrquajelv. F.\an ' Ilo : 
this is achieved or measured, how- ever, is again a moot point Aim chairman and chief execu- tive Alison Wenham is not suggesl- 

M» 

years. However, she does advocate extension by 45 years if the copy- right holder bas re-registered the copyright and ensnres that the iain availaljle (see iêlrnïTÊ 2e that producers accept they have responsibility to make material available. "Producers have respon- sibilities, loo," she says, suggesting that much catalogue product is not repackaged with a more sophisti- eated audience in mind. "To have copyright that is locked away is not responsible. And when it is released it bas lo be appropriate for the audience with additional mate- rial, well-researched notes, things for the completist. It is not good enough to stick out on a 'best of" Similar stipulations are likely to fomi the basis of a number of other submissions to the Gowers Review before the April 21 deadline for évi- dence submissions. Musicians Union assistant gén- éral secretary Horace Trubridge says his organisation, which repre- sents around 30,000 musicians, backs an extension of copyright, but "not totally unconditionaliy". 

people play fair of contracts signed 50 years ago are so outdated," he says. "We are back- 
wfiénthê e restrictive practices there are poor royal- ties," He adds that the digital âge lias brought the need for renegotia- tion doser and, as a former mem- ber of Darts, he has had first-hand experience of record labels' reluc- tance to push repertoire. "We were the biggest band in the UK in 1978, but when ail those Seventies CD few years 

record companies to improve their service," adds Harris, who believes copyright in recordings should be pitched at the same length as pub- lishing - life plus 70 years. "That would get rid of the confusion and anomalies that exist For example, The Beatles' album A Hard Days Night wilt be out of copyright in less than 10 years, but the movie ' in copyright for well ov r 70 yeai 

Stevie Wonder's manager Keith Harris also supports copyright extension, but in tandem with a number of protections for artists. Harris believes after just 25 years copyright should be made available to artists to take elsewhere in the same way that they assign publish- ing. "I want to put the emphasis on copyright holders. It is up to the 

The managers and MU also find an ally with British Academy of Composers and Songwriters chairman and Creative Rights Alliance chairman David Fergu- 
sion, but does not trust that copy- right should automatically remain with record companies and sup- ports the MMF's "use it or Inse it" caveat. "It is outrageous that record companies can sometimes lock up product and refuse to exploit it," he says, believing that - in the same way as music publish- ing assigns copyright, usually with reversion clauses - there should always be some provision for record companies to offer copy- right back if it is wanted. 

'Producers have responsibîlities too' 

Theycouldatleastlet 
usown our recordings 
until we die, plus some, 
likeitisforwriting 
copyrights. It's a bit 
impolite to whip them 
away while we're still 
here David Gilmour, EM1 re 

ALISON WENHAM 
SUPPORTS 

Strong reasons in favour of cxtend- ing copyright in sound recordings - including that of addressing the current market advantage of the USA where the term is 95 years - are being well put by contributors to this campaign. The justice of the case for artists 
and the will and the weight of ali 
behind gctting this copyright 

anoraaly reviewed and rectified. But Aim strongly believes that there is another vital issue linked to this, and it demands a genuinely innovative approach. Term exten- sion would justly benefit creators of recorded music, but would inevitably be at a cost to the public. So there should also be a direct public benefit. Producers have responsibilities, too, Creators and consumers of recorded music are arguably in an increasingly symbiotic relation- ship, as the traditional "top down" business model undergoes an irré- sistible sea change to "bottom up". Aim suggests promoting that sym- biosis, and is asking this industry and Government to consider "something completely différent" - but not Python-esque. Copyright in recordings could be structured in two periods: the first being 50 years, as now, and the 

There should also be a 
direct public benefit. 
Producers have 
responsibilities, too 
(matchîng the US). But to secure afiirtherperiodof exclusive protection the copyright holder would have to re-register his or lier copyright, and ensure that the recordings remaimaxailable to the public (this a point on which performers, in particular, feel 5t£QngIy). ' In the evenl that the copyright owner failed or declined then a re- registration option could pass by default to the recording artist, with the same obligation, This would offer cultural benefit even if éco- nomie value was marginal, and 

thereby support the core thinking behind copyright: to reward cre- ators and thereby encourage others to create. As final default the recording would pass into the pub- lic domain after 50 years, as now. Aim thinks there is a strong case for serving the public good as well as our own. Part of the extend- ed term re-registered copyright revenue could help fimd creativity and the créative economy - for example, digitising and making accessible archive and non-com- mercial recordings at one end of the scale to seeding fresh fields for 
Aim has put a lot more thinking into the détail beliind this than space allows for here. But let's do more that just demand better rights - let's not talk about what your rights can do foryou, but what you can do for your rights. Alison Wenham is chairman and CEO of Aim 

I wholeheardedly 
support the Music Week 
campaign. Artists and 
recording companies 
are doubly 
discriminated against in 
theUKandtherestof 
Europe, firstlyby the 
fact that nearly every 
otberfieldof creatiue 
endeavour is rewarded 
by a term of protection 
thatisroutinelytwice 
as long or more, 
secondlybythe far 
longer periods given in 
the US and elsewhere 
which favour 
investment there rather 
than here, and which sit 
poorly with Europe's 
trumpeted position as 
the cultural centre of 
theworld 

fhîs copyright campaign 
ishugely important. It 
isgreat news that Music 
Weekisbacking the 
campaign and its effect 
hasalreadybeenseen 
with Andrew Gowers 
holding upacopyofthe 
magazine at his Review 
launch Dominlc McConlgal, PPL director of govcrnmcut relations  



CONGRATULATIONS! 

THE 48TH ANNUAL GRAMMY AWARDS 

Best Surround Sound Album 

LIV El 

WINNER 
BROTHERS IN ARMS - 20TH ANNIVERSARY EDITION 
Chuck Ainlay & Mark Knopflen surround producers 
Bob Ludwig. surround mastering engineer 
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AMD64 processors helped power 
Mark Knopfler and Chuck Ainlay's 
Grammy Award-winning production 
of Brothers In Arms - 20th Anniversary Edition. 
www.amd.com/live 

Mixed at www.britishgrovestudios.com 
www.mark-knopfler.co,uk 
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System Of A Down - System Of A Down 0998); South Park- 

Lessons f rom a r 

Welcome to the second in a sériés of features designed to bring you ^expertise ofsoiT 
offers 10 key lessons to learn across a range of disciplines, as highlighted by a leaoer in,i 

who has recently completed new albums with Red |-|( 

The man behind the 
classic albums 

Rubin has had or most important producer of the past 20 years - not to mention co- founder of the legendary Def 

music. Arguably the 

Russell Simmons - Rubin has graced some of the landmark albums of the past two décades, among them the Beastie Boys' Licensed To III; Red Hot Chili Peppers' breakthrough album Blood Sugar Sex Magik and AC/DC's (pictured, above) Ballbreaker. Indeed, when rap broke in 1986, it was largely the resuit of two albums; Licensed To III and Run DMC's Raising Hell, both of which Rubin produced. A year later he produced the début album, Yo! Bum Rush The Show, by Public Enemy. He also helmed Johnny Cash's comeback effort American Songbook In 1994, Slayer's début Hell Awaits in 1985 and System Of A Down's global smash Toxicity in 2001. The past 12 months have been a busy period for Rubin who recently completed work on the forthcoming Red Hot Chili Peppers double album Stadium Arcadium, Neil Diamond's 12 Songs - both of which he worked on in unison - and the Dixîe Chicks' Taking The Long Way. Diamond's new work debuted at number five when it was released in the UK last month. It is an album, says Rubin, that he had been eager to make for a long time. "I reached out to him a long time ago, maybe 12 years," he says. Rubin is currently working with Justin 
(pictured, left) or 

term producer Bob for post- St Anger effort. There Is also new work with Kid Rock, Linkin Park, Slayer and System Of A Down. Undoubtedly he is gifted music man first and foremost, but nowadays his name appears not as a production crédit, but as a badge of honour for those artists with whom he has chosen to work. For a man who insisted that on his first production effort - LL Cool J's Radio - his crédit appear as "Reduced by Rick Rubin" (a reflection of Rubin's now trademark stripped-back Sound), he's 

Tuv.u.mmuw 
MASTERCLASS 
Rick Rubin onproducing 
1. Dont over-listen. 
Nevec 'get usedr to a song 
"I think over-thinking and over-hearing the same thing really can affectyour judgement, so I try to set up différent methods of not letting that happen and not getting too used to songs when we work on them. I never take rough mixes with me; once we've eut soraething in the studio I try not to listen to it again until we're mixing it and then I listen to it as little as possible during that process just to get it right, but not to ever get used to it. "As soon as you get used to it then anything différent than what you're used to sounds wrong when in reality the first thing that you heard that you get used to is just a starting point, it's not anything to get used to. It's something that they call 'demo-itis'. People make a demo then they get attached to the way the demo sounds and even though they do something that sounds bet- ter after, they still think the demo was the best sounding thing because they've heard it so many times. So I really try to fight that as much as pos- sible and in some ways distance myself. l'm com- pletely involved when l'm in it and then as soon as l'm not in it, I erase it from my mind." 
2. Create a comfortable recordïng 
"Create a safe environment for expérimentation so that the artist feels comfortable to really try anything and isn't embarrassed to tiy anything that they see as unusual or différent. It's impor- tant not to set any boundaries that are imposed on the artist, not to have any preconceived ideas about what it is you're trying to do and just pay attention and recognise goodness. When Neil [Diamond] and I started recording I still don't think we felt we were making the album, we were kind of in demo-mode and just kind of get- ting started, fleshing out the songs a little bit. Then we started really liking the songs and at some point we looked at eacb other during that process and said, 'it sounds like this is the basis of the album'. It ail revealed itself; we didn't décidé anything until after we heard it then when we heard it and liked it, that was the basis of the record." 
3. Recognise goodness 

Over thinking and over-heanng 
the same thing can 
affectyour judgement, sol try to setup 
différent methods of not letting 
that happen and not 
gettmgtoo usedto songs "iiug uiacs gooa ana ruin it. As I mentioned before, you hear a lot of stories where people say the démos were better than the album, but if in the démos were better than the album, but if in fact the démos are better than the album and, if you recognise it, then even though you've done ail this work and the label has spent ail this money creating the album, you should release tire démos. Just because you worked for a long time on an album doesn't mean the finished product is better. So it's important to really pay attention and make sure that, even though you're doing ail the things that you think are going to make it better. you really confirm that they actually are making it better." 

"Anytime there's a speck of goodness, recognise it and hold onto it, don't let it go away. I feel like some artists can over-think it and take some- 
4. Keep variety in your work 

8 MUSICWEEK 15.04.06 
'It's a healthy thing for me to move around oetween différent artists because I never get ton neply into one artist's head. I maintain my Pel 



Smilh & Wu-Tang Machine - Clan-Wu-Tang Clan Renégate Aln't Nollnng Ta 2001: Saul Williams 
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toaster producer 

pfne of the most experienced people in the music industry. Each Music Week Masterclass 
'n-the field. In this latest feature, Stuart Clarke speaks to acclaimed producer Rick Rubin, 
Ilot Chili Peppers, Neil Diatnond and The Dixie Chicks 

f 

spective because l'm always coming in fresh. Like a clean slate, I really hear it in a new way every day. With Neil [Diamond], he liked work- ingearlyso I wouldworkwithhimfrom noon to 4pm, and then I would start with the [Red Hot] Chili Peppers and we would go as long as we went. Typically also at that stage with the Chili Peppers we were doing vocals so I was mainly working with Anthony [Kiedis] and with singing, you ean only really sing for three hours. Anything more thaii that and vocally it's really diminishing retums, so I was basically working two half-days put together." 
5. Ensure the songs are written 
before yo» enter the studio "I think one of the reasons that I have a pretty good batting average is because the content of what's there is usually worked ont in advance 

and it takes as long as it takes. The song is real- ly the key and I never count on, you know, raaybe getting lucky in the studio to have great songs. We really do the homework part of get- ting the right songs together before we ever start recording. The recording part is more finding the eraotional cen tre of the song, find- ing the performance of it and getting the best record we can make of it. As far as the chorus and mélodies and any of the tyrics go, that's usu- ally written in advance." 
6. Recognise the spirit of the 
song that makes it great "As producers, we have to listen. Anytime I hear a song and I fear that there's something that is not great about it, I may reference back and say 'well let's listen to the first demo that we liked' to see where we are in comparison. Often it might be that the artist is playing it better but the feel changes, or the strumming pattern on the guitar changes slightly and sometimes it gets better, sometimes it gets worse, there can be a lot of différent variables. So we do try and figure out why it gets better or it gets worse, then try and keep the good stuff and work it in with improvements." 
7. Oon't get obsessed with 
technicai perfection "Ultimately, I would rather have something that feels good and isn't perfect than something that's 'correct' and doesn't have an emotional connection, that doesn't feel good. At least two of the songs on the Neil [Diamond] album were recorded the first time he ever played them for and with the band. The way it would work is he would start playing the song and then once the band understood what was going on they would join in, not with the idea that we were making the record, just with the idea that they were leaming the song, but sometimes that ended up being what ended up on the record. Even though as we progressively played it the band leamed it more and had better parts, the soul of the song was in that early take. So it's important to pay attention and listen. Thinking, Svell we've played it 20 times and the 20th time had ail the most improved sections' - that doesn't mean it's necessarily the best work. Some artists really do get better the more often they play it. Tom Petty And The Heartbreakers tend to be best early on the first couple of times they play it and it has to do with the fact that they are both great players and a very confident band. They've been playing together for 30 years so with them if you play a song too often they get bored. Some artists really hit their stride as they keep playing it. They find the spirit of the song as they go and better it each time." 

Try and figure out why [a song] gets better or it gets worse, then try and keep the good stuff and work it in with 

I would rather have something that feels good and isn't perfect than something that's 'correct' and doesn't have an emotional connection 

8. Know your artist, and don't 
let them get bored 
"With Neil [Diamond], anytime we would start to tape, if it was the first take or the lOth take, he always played it and sang it as if it was the only thing in the world. He completely put hira- self in the song every time and that was really nice. There was never this sense of 'good enough' or just teaching it to the band or just getting through it, there was never getting through it, if he played a song, he really played it. And if he started it, and didn't feel like he started it well, he would start again, even if it was just a run through." 
9. UUffirk is/StSi artists who 
inspiro yoss "It really dépends on the artist but really it's about feeling an emotional connection and just loving the music. With Neil [Diamond] it felt like we could really do something great together. I just knew he had it in him. It's amazing seeing people who are good at what they do. It's fantas- tic, it's thrilling every day." 
10. Don't go in unprepared 



THE MUSIC WEEK/3 ROUND TABLE: THE FUTURE OF MOBILE MUSIC 

Calling the tune on 

Music Week this week opens the door to a debate on 
the future of the mobile music sector. As the industry 
stands on the brink of a brave new future for music on 
our mobile phones, Music l/l/ee/< teamed up with 3 to 
assemble sotne of the key players for a high-level 
get-together. The resuit was two hours of stimulating 
discussion, opinion and a spot of lunch 
MW: To kick off, how happy are you with the way the mobile music market has been operating commercially to date? Jon Davis: I think the music industry's playing catch up. And, to a certain extent, the mobile net- work operators are as well. The music to mobile space kicked off without the help, or perhaps the hindrance of the record labels, in the polyphonie market and the monophonie market and I think we're playing catch up. I think it's going OK. There are some encouraging signs, certainly lots of opportunities out there, but it's also a bit of a Wild West. Guy Holmes: I completely agree with Jon. When the internet came along, the music business unfortunately stuck its head in the sand and is only just taking it out. But, that said, the potential from the mobile perspective is enormous and we need to embrace it and look at every opportunity and be very open-minded about it. There will be casualties, particularly in terms of the aggregators that get involved with mobile content, but, that said, my view is that the iPod is an antique, and that phones should be iPods. Damian Mould: I think we'll ail agree, we're at the beginning of music on mobile and it's going to be huge, but I think there's currently a lack of under- standing in the industry about the consumer and people really need to understand what the con- sumer wants in terms of its music content on the phone and how they want to receive it I think that's what we need to focus on, really looking at it as a channel and working out how the consumer is going to consume on this médium. Keith Jopling; There's a lot of noise being made in the market and I think what we need is to get some clarity through ail of that and I would agree with the last comment because it's going to corne from consumers ultimately. That said, Tve got no real concems about where the market currently is. I think the interesting questions we need to ask in a discussion like this are what is différent about mobile, compared to online and physical, so we can make sure that we know we're meeting the big unmet demands. We know that it's to do with spontaneous purchase, the instant gratification, beingable to hear it and buy it; being marketed to, rather than having to walk into a record store and pick from whatever the choice is or just having to watch a chart every week. Graeme Oxby: We're quite confident now that obviously people buy music on their mobile with the free tunes or audio tracks or videos and they will do it and theyTI do it every month, so there's clearly a market And when you end up with more 

people with 3G phones and better music players and ail these sorts of things that make it even eas- ier, then you're going to see the growth, The thing that we're quite excited about is the extent to wlrich it can grow, because we've got something that sits in someone's hand and we've got a way of promoting artists or indeed of doing différent things rather than just downloading tracks. So you've got a powerful channel that gives every- body an opportunity to do something différent to what you do on the internet. 
MW: You announced some figures about a year ago on your video downloads. What is the update since then? GO: Well we've been quite cautious about num- bers, but since we launched audio properly, we've now done a million paid-for downloads in just under four months. We're running now at about 200,000 audio downloads per month. Beth Appleton: That's the point, it's still in its infancy and I don't know whether we are playing catch up. I think if we look at, say, digital music as a whole, that's still very much in its infancy. We're ail talking about iPods, but we ail work in the industry and, actually, if you look at mass pénétration, it's not there yet. And yet Apple has done a massive job in terms of advertising that 

And then if you look at the pénétration of Smart phones, that's really in its infancy and. as people get more familiar with how these devices can be 

Since we launched audio, we've now done a million paid-for downloads in just under four months. We're running now at about 200,000 audio downloads per month Cracrnc Oxby, 3 

used, the/ll leam howto consume through them. It's like when a video player came into the market or TV or DVD, you're going to get your early adopters, which is where we're at now, and then it will grow and then they'll start to look at what the alternatives are in terms of services. GH; Yeah, it took 10 years for CD to become ail encompassing - it's going to take that long. DM: What Td be interested to hear from you record corapany people is your strategy with regards to mobile. For example, when you're at one of those big meetings where you're planning the campaign for your next million-seller, and you're talking about TV and radio exposure, where does mobile come into the conversation and how is it perceived? JD: From a Sony BMG point of view, we've already started. What's interesting is that even though mobile is an eraerging sector for us, I think everyone from Sony BMG is committed to the fact that it's going to be an increasingly important sector for us. It already accounts for 50% of our digital revenues and, if you believe that on a Worldwide basis, digital revenues are going to account for possibly 25% of ail revenues within a fewyears' time, then mobile will become a sigmficant sales channel. What we're already starting to see tbr certain artists is that digital, but also mobile, can actual- ly account for the lion's share of total revenue. We've got artists, urban artists in particular, whose lion's share of income is actually based on mobile. That will have a ftmdamental effect on not only how we market that artist, but also the A&R process. It's not going to apply for ail artists, but there are already some artists where mobile 
oCu.0,llTS for m0Te than 50% of their income. We ve got an example at the moment. We've just had a big hit with Hi-Tack, which was in the top 10 lor a month. Of our sale, we've done 54% 



In association with 

mobile music 

The numbee one reason people don't buy more music is because 
they don't know what to buy, 
because they've not been marketed to Iteith Joplmg, 1FPI 
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digital and that's without even accounting for ail the ringtones yet and we've a fair idea we've done something in excess of40,000 ringtones. 
MW: So how early on in the A&R process, the signing process, do you factor in issues like the kind of content that you might want to create? GH: Well, what we'd be looking at is the kind of style of video that we're going to make and then what we'll also do is go ont and do deals with the networks, to do some sort of exclusive with them. They can have it for a weekend on their own or varions bits and pièces, pump down the video to a whole bunch of their people and so on. So it becoraes part of the marketing mix. BA: And do you think it's got a combination with the other marketing factors? So, for example, the reason that 3 might have some commitment to a release and an artist might be because the other factors are really working. So aiiplay's working, there's a great video that's getting published and together it créâtes a really strong campaign and tliere is eveiy reason then why 3 would commit at that level. I think the model at the moment is very much at a high level. Top 10 hit that then can buy and get to sales where it's over 50% in terms of dig- ital. And really, what we hope is that we can try and get to a level where it's a breaking element also. GH: l'm not going to talk about a spécifie, particu- lar record, but we're seeing something that one of my lads decided that he ought to release a little while ago, which I thought was a piece of shit - and we've just sold 1,700 videos through 3 last month. 1 couldn't believe it; I nearly fell off my chair. So it isn't just about the hits, there are a lot of other things going on as well. It's basically about availability and giving people choice. 

to the conventional industry, which has tradi- tionally been about recording an audio track and putting it on a piece of plastic and selling it to consumers? Gary McClarnan: That approach still needs to be there, because people understand that model whether theyl-e fans or whether they're just pas- sive consumers. What they do want to have is the kind of exclusive relationship with the artist, as they have done for a long time through fan clubs and street teams. And mobile just makes it even more efficient. DM: So when you're making a video and you're ail sitting with the video commissioner and talking about videos and ail that sort of stuff, which is, I guess, a big part of the marketing spend, how much is mobile in the conversation in terms of whether the video will work for mobile or not? GH: It's completely dépendent upon the record, the artist and the genre. It's veiy genre-specifle. DM: So, if the record's right, you will thinking... GH: If it's a dance record - Hi_Tack is a great example - it's a tits-and-arse video and that was the philosophy to start with, beginning to end. There's no artist, it's two producers sitting in a stu- dio in Holland and they're fantastic producers and you're raaldng aT&A video. That's fine, so you know it appeals. KJ: I think one oftlie advantages of digital, maybe even particularly mobile, is that for the fîrst time we can actually get some pretty good consump- tion-based information. We can work out purchas- ing patterns, we can work out how promotions work, how a new release can spark back catalogue. That has got to be fed back into the System, other- wise we'U be having this round table discussion in a year's time and still not know what works. GM: But you've got to take those metrics and use them intelligentlv. What record companies have 

done really badly over the years is that they expect, because one person buys this band, they're going to buy this other band and they completely try and drag over an audience. It's been done through street teams, it's been done through above-the-line and big time marketing. And we're in a position now where people are able to switch off and on very quicldy, they are very, very personalised in their approaches and they want tobe treated personally. Pandora's a prime example of that. Pandora is something in which you type an artist that you like, and then it gives you your personalised radio station for a subscription. And that's exactly right That's answering the question that fans have. It's like, where can I listen to this music more often? K J: Yes. Every time we research it, the number one reason people don't buy more music is because they don't know what to buy, because they've not been marketed to. It cornes up through every sur- 
GO: The points that have been raised about how you market music are very relevant. Because at 3 we know who our customers are, we know where they live and we know everything about them. We can drive purchases by presenting certain artists at certain times of the day to certain audiences, using ail the tools that we've got from the stuff like texting and MNSing, but also using it on our little shop front window that we change six, seven times a day. We can drive volumes of sales now and that actually gets quite interesting because we can market particular artists and we can choose who we would like to market or who we think our audience is most interested in. But it also gives the opportunity to do big names and little names. If it's breaking artists, we could break an artist or help break an artist, because we know that the amount of promotion we give détermines the amount of sales we get, to a very fine level of détail now, and that's quite powerful. 
MW: Graham, can you just elaborate a bit more about what kind of artists 3 pitches, at what time of day, to what kind of people and even what the process is? GO: We've done it by experimenting - there isn't a recipe book to follow. But what we've found is that in putting certain artists, be they the Kaiser Chiefs or the Black Eyed Peas, whether we do an artist for a week, we can promote at certain times of day. We now track how raany units we sell each time we promote, and the circuit changes six or seven times a day, so we know exactly whether we're going to sell 300 or 3,000 depending on the time of day we promote a cer- tain genre of music. And obviously it varies by artist appeal and other criteria. 

HLTack is a great example [of mobile content that works] - it's a tits-and-arse video and that was the philosophy to start with, beginning to end Guy Holmes, Gut 
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It's interesting because we're optimising what we get ont of it and, more importantly, it illus- trâtes tliat mobile customers can be persuaded. They can experienee new bands, they can expéri- ence old bands, they can experienee new releases and they can be persuaded. And the thing that's exciting is that we can do the marketing, and there's an instant click through. Now whether that's a click through to purchase or a click through to a chat site about that band, or to some kind of fanzine site, it's an instant click through, because it's there and it's with you. It actually happens immediately, rather than relying on you being at home to use a com- puter or visiting a physical retail outlet. That's where we've leamt a lot in the past 10 weeks or so, since we've been doing [audio down- loads]. That it's the instant purchase that we can drive. Whether it's a purchase or some other kind of music-related engagement with an artist KJ; That is exactly where the metrics need to be developed, because Tm sure you can boil that down to half a dozen key metrics, that the record business needs to understand. GO: It's quite complex. It's a rich recipe we're find- ing. I won't say that every little experiment we've done on a Thesday aftemoon has worked. GH: It's quite a délicate process, because there are records that we've ail heard over the years that we love, that the public don't respond to, and there are records that you go, "that's not a hit' and then suddenly it takes off. 

We ali work in the induslry and, actually, if you look at mass pénétration, ifs not there yet And yet Apple lias done a massive job in tenus of advertising that sexy device BethAppfcloaVZ 
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MW: Generally, where do people feel the mobile music sector will be in two years' time? GH: It's really about technology. Tm certain that iTunes are going to have a phone fairly soon, an iPod phone, and that's going to say a lot about it. And that that will be the biggest driver of music, because of the ease of use and technology. And I think, if that happens, then in two years' time, we're going to be sitting here smiling even bigger. DM: Out of ail the différent médiums that you have, radio, TV, the internet and mobiles, the lat- ter should, in two years' time, provide the most intimate relationship you can have with a band... GH: Other than sleeping with them. Particularly if the phone's on vibrate. BA: There are other bits of technology in these lovely devices, such as Bluetooth, which are the areas we've really got to erabrace, if we want to protect our industry and grow it. Because free content - which we think might not happen so much across mobile - that's happening today in playgrounds. I mean, Tve transferred MP3 files from one device to another via Bluetooth. And we need to look at ways to add value, to ensure that music fans actually want to pay for the content that they're getting, that it's what they want, when they want it, rather than hide ourselves away from technology that may encourage another element of free content that doesn't get back to the rights owners and the bands. GM: In two years' time, TU be saying, Tve got real- ly good at adaptive planning, adaptive managing", because that's constantly what we've been for the past five, maybe even eight years. And probably turaing round and going, "we were wrong weren't we", about many things that we talk about now. Because you are only going to survive if you admit you're wrong in the future, or now about things in the past. Rob Wells: In two years' time, we'll be faced with a completely différent landscape. And I personally believe that once the telcos have managed to migrate most of their consumers onto 3G services and beyond, they'Il pull out of selling music. That's a bold statement. There'll be other people in the game doing it instead of them. 
MW-. Do you mean that there'll be no music being sold on the mobile? RW: No, no, no, that's not what I said. GH; Other people will be doing it cheaper than they will be able to afford to do, is what you're saying. RW; Potentialiy. Again - and this is ail crystal bail - there are other services that are gearing them- selves up. The telcos will become much more like 

facilitators for the likes of maybe Apple or MSN, or AOL, or Google, or Amazon, or anyone else. I think it's going to become far more cluttered, shall I say, KJ: I don't think you should have too great expec- tations for 2008, because I think there's going to be a lot of expérimentation. But mobile will prob- ably grow quicker than online actually. It's got a wider reach. The key thing to understand is the same thing we've so far failed to understand in online and that is the people who are going to consume music on their mobiles, and they've had a mobile which enables them to do that, they've invested in that, what we need to know is, are they spend- ing more on music than they used to two years ago or less? If it's less, we have to do something about it, or we can be satisfied with just having that wider reach and taking a smaller slice of that wider reach. Or we need to do something about it, because I think the key thing is, the opportunity has to be more targeted marketing, différent products, more per- sonalisation, more flexibility, more choice, every- thing else. If, at the end of that, your average music fan is not spending more money on music, via their mobile, then we're in trouble. I think they probably will be, in two years' time, but that will bethestartofit. GO: I suppose it's quite simple. For me in nearly two years, there will be 15m to 20m people with the most powerfiil music, video and audio play- back devices in their pockets, which have been given away free to ail of those people and it'll be a very, very powerfiil channel for delivering artists to consumers in a whole variety of rich ways that you can't do today. JD: l'd agree. One thing that we know for sure is that the pace of change is happening quicker now than ever and I think the next two years, again, we will see that pace of change quicken. I honestly think that the mobile channel will probably make up between 7% and 10% of the recording indus- try s Worldwide revenues. We'll see différent types of artists signed. We'll be A&Ring artists differ- ently for the channel. People are going to see a whole range of products. Now we've got a fairly limited range of products, but there's going to continue to be a range of products that are going to be developed. I hope we're going to have, as Rob said, a more varied market and we'll have traditional retail partners being able to play and be successful in this mobile space in addition to our mobile net- work operator partners. And I think we're going to see, as Keith mentioned, a range of consumers who spend more money on mobile music than they do in consuming music in a physical format So I think it's going to be huge. 

Once the telcos have managed to migrate most of their consumers onto 3G services, they'Il pull out of selling music. There'll be 
other people doing it instead of them Roi» WeBs, Universa! 
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Diverse acts, a healthy live scene and expanding venues are highlighting the strength of the 
music scene in the South West, a région that is making waves Worldwide. ByJim Larkin 

Fresh talent stirs 

in the South West 

Wilh Massive Attack riding high in the albums chart once more, it serves as a potent reminder of what a musical powerhouse the hand's native Bristol was in the Nineties. But now in the West Country, from Bristol and Bournemouth and down to Penzance, something new is stirring. While it is perhaps too diverse to be described as a "scene", look hard enough and there is évi- dence to suggest the South West could become every bit as important as in the days of trip hop. First there is the breadth of music itself: the South West is a melting pot of folk - in which, arguably, it leads the rest of the UK - rock, urban and soul, often with each genre having its own particular town acting as a régional stronghold. Secondly, the infrastructure is improving, with new and improved venues opening throughout the area, including a major redevel- opment of the Colston Hall in Bristol, local festi- vals taking shape and, more dramatically, the possibility of a 10,000-seat arena arriving in the same town. Meanwhile, record labels are increasingly using online distribution to help counteract any disadvantages they may face by not being located in London. And there are also new studios and recording facilities springing up, helping local artists and even attracting international stars to work in the area. Thirdly, it helps that a number of key players have come together and are enjoying publicly funded support to help foster a local network of industry players who are able to provide éduca- tion and support around the industry. For many, the South West is located far enough away from London to give it an inde- pendent spirit, but close enough to maintain links with key contacts. "We've been going since 1997 and IVe decided to stay down here mainly because I manage to get a lot more done without the distraction of London," says Steve Satterthwaite, managing director of Hope Music in Bristol, one of the key record companies in the région. "The space and the staff you get here are very good, and in terms of links with London it's no différent to being based in Croydon." Indeed, Satterthwaite concédés, the good links to London have traditionally led to a lot of good young bands decamping to the capital, but maybe not for much longer. "People get to a cer- tain level and disappear, but that's changing with the internet and the ease of getting people ail over the world to hear your music," he says. As a resuit of the change in infrastructure, music technology companies are springing up, spying the chance to help local acts and to move 

into the mainstream music industry without having to follow the traditional route of setting up an expensive base in London. There are a handful of companies, for exam- ple, that have built up businesses supplying con- tent to mobile and web, such as OD2 and Hyper- launch. And one other such company is Indie Mobile, which opérâtes in Bristol and is run by managing director Seth Jackson who was bom and bred in the town. "There's always been a good music scene in Bristol but there hasn't always been a good music business," he says. Although most of the Indie Mobile UK client base cornes from London, Jackson believes there are signs of a real upturn in the local scene. "There's loads of good grassroots stuff coming out and I think you'U see in the next year that ifll re-emerge," he says. Much of that talent is highlighted on the CD that accorapanies this magazine, with acts as dif- férent as Mercury Prize-nominated Seth Lake- man, Show Of Hands and Meeky Rosie demon- strating the diversity that exists both rausically and geographically in the South West industry. There is also strong support for world music m the area, and it was no accident that the world music leg of Live 8 was held at The Eden Centre. And hoping to capitalise on this return to health in the régions broad talent base is Dart- 

Eden Project lias ington Creative Enterprise. It is a centre built in hosted gigs by the a huge country estate, originally established 
p/na'rveyas'wcii philanthropieally as a centre for the arts, and as a u»e a show which provides éducation and support for local artists. Sister organisation Dartington Plus organises the South West Sound event that takes place this month and is the region's biggest pro- motional event for the local music scene. DCE director Adrian Bossey says, "There's a very strong local scene, from the folk in Dart- moor to rock in Plymouth to the urban music being made in Bristol. But artists can find them- selves quite isolated and there can be difficulties for everyone with networking. Likewise, the touring bands may not always play too much in the South West so that means there can be diffi- culties in local musicians getting exposed to new sounds." South West Sound has been created in large part to address some of these problems. This year's event will see seminar appearances from Michael Eavis as well as MMF chairman Jazz Suramers, Radio Three présenter Stéphanie Hughes and Portishead's Geoff Barrow. There will also be involvement from industry organisa- tions Aim and the BPI as well as PPL, the DCMS and Vital. It is ail part of a campaign to bring the South West scene more into the mainstream of the music industry. 

15.0406 MUSICWEEK 13 



As it is, South West Sound can even claim to have led to the development of certain music businesses. National Gig Guide, for example, was founded by entrepreneurs who spotted a gap in the market for an online listings service. Based in Bristol and launched last July, it is now attracting 500,000 hits per month and has 2,500 bands and 8,000 venues registered across the country. Co-founder Mark Tumer says, "The feedback from delegates we got from last year's event was that there was a need for this type of service. So we've grown it and should have some major news ready to announce at this year's 

Another key organisation is the Bristol Music Foundation, launched last July, which has a board of 11 directors who are well known players in the scene in Bristol and beyond. Its aim is to develop an infrastructure for artists and the industry in the South West and to build better links wilh the national and international music industry. There are also individual initiatives which are serving to support the local scene. Perhaps the most notable is Bristol's Ashton Court Festival, a two-day event designed to offer local talent the chance to play to large audiences, supporting national headliners. It is in the local live scene where perhaps the most exciting developments are taking place in the région. "You can't move at the moment without tripping over a band," says Graeme Howell, director of Bristol's Colston Hall, which is perhaps the region's best known venue. "There's a huge scene and it's encouraging that almost every bar that opens up is putting on 
Colston Hall itself is set for a major redevelop- ment. It is currently in the process of adding a foyer and office space, bought from buildings next door and when this is completed in two years there will be development of the backstage 
This redevelopment, says Howell, is forcing a rethink of the way it opérâtes, with potential benefits for aspiring musicians. "Physical changes are causing mental changes," he says. "It makes you focus on what you do and why you do it. We were doing wrestling until recently, which we've now stopped and we're developing élé- 

ments like an éducation programme. For exam- ple, we'll be staging a rock'n'roll seminar with The Delays in which they'll be answering ques- tions and judging démos and, hopefully, ayoung band will see it and in five years' time they'll be back to headline the Colston Hall.' Meanwhile, the planned construction of the South West's only arena promises to have an even greater impact on the live scene in the région. SMG (Europe), which opérâtes the MEN in Manchester, has formed a consortium with Orion Land and Leisure, Bellway, and Sir Robert McAlpine, which is currently working with the South West Régional Development Agency and Bristol City Council to put plans and funding together for the construction of a 10,000-seat arena. The plan sites the arena on an area next to Bristol's Temple Meads railway station and, if finance can be found, will give local audiences their first opportunity to see superstars of gen- uine international stature play in the South West for the first time. This is not to say the likes of Madonna are strangers to the area, as she and raany others have used the legendary Sawmills studios, whose remoteness from London is seen as an advan- tage to many artists. However, if ail goes to plan for the area, the interaction with the wider music scene, in the UK and internationally, could well take off. The framework and the will to make it happen is there - what is needed now is the emergence of a new génération of Massive Attacks, Trickys and Portisheads to lead the region's charge. On the evidence of the region's most recent crop of talent, you certainly would not bet against it happening. 

The Worldwide 
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exeterP nix 

Jah Wobble, Adam F, Hundred Reasons Arctic Monkeys, Seth Lakeman 
leciai events: Vibraphonic Festival, Respect Festival id New Year's Eve Party (both izoocapacity) 

1 WORLD CLASS MASTERINK^ 
ïa Sround Mastering studio is based 1 m a magmficent location in the Dartmoor National Park.Devon.UK, 
Liars8 Lenh|LrfrCently a urk<?d With artists Robert FriPP. Hooverohonir Rrian c a3!' Centrozoon, Imogen Heap, Hooverphonic Bnan Eno A Banda De Poi, Julien Arpetti, Alfa 9, Depeche Mode, and Kata 
Super Audio Mastering. Monks \ 
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South West Sound throws spotlight on iocai scene 
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SWS CD 2006 trackusting L Meeky Rosie; 5. "Tlie Hitchcock Rules; #91 Bus 6. nie Flies: Walkiug 

8. Seth Ukenian; Lady Of nie Sea 9. Pie Girl From 

South West storm 
South West Sound: April 25, Colston Hall, Bristol Fringe. April 27, Ariel Centre/Totnes, Dartington Showcase 

Music l/l/ee/r teams up with South West Sound to bring you the best in 
music from the région. From the mélodie charm of Devon's Meeky Rosie 
to Bristol urban act SirPlus And The Epidémie to the folk-tinged sound of 
Seth Lakeman and Jim Moray, there is much to discover 

L MEEKY ROSIE: Nobody Gets 
This Devon-based act are managed by Michael Berrow (Ouran Duran), who has also signed them to his Wandering Star label. Nobody Gets Away is the group's fortheoming single, due for release in May. Website; www.meekyrosie.com South West Sound; April 25, Louisiana. Bristol Fringe. April 27 Ariel Centre/Totnes, Dartington 
2. FORTUNE DRIVE: My Girlfriend's An Arsonist Fortune Drive are a Bristol-based act who recentiy signed with Shy Records - home to Story One. This track is lifted from their début album, which is currently being recorded. Website; www.fortunedrive.com South West Sound: April 25, Fleece, Bristol Fringe 
3. JANE TAYLOR; Chef Unearthed by Johnnie Walkeron Radio Two and backed by the station, Tayloris self-financed début album, Montpellier, sold out within days of release, She is currently still 

through Bristol based-independent Full Cycle Records. South West Sound: April 25, The Square Bar, Bristol Fringe 
5. THE HITCHCOCK RULES: #91 Bus This Cornish-based act have to date 
Aid Records label. They are joint 

South West Sound: April 25, Fit 
6. THE FLIES: Walking On The Sand The brainchild of Sean Cook (Spiritualized, Lupine Howl) and The Insects (producers of Massive Attack, Alison Moyet), The Flics recentiy signed a deal with Universal Digital and have been building a healthy 

Website: www.myspace.com/ 
West Sound: April 25, The Junction, Bristol Fringe 

8. SETH LAKEMAN: Lady Of The 

is the first single from his i A firm live favourite, Lakeman will shortly join Billy Bragg on his Ul< tour. Website; www.sethlakeman.co.uk 
9. THE GIRL FROM HEADQUARTERS: Waking Up 12. The **** LOYERS: Richard Alone Pronounced 'The Four Star Lovers" Joint silver award-winners in the South West Sound search (along with The Hitchcock Rules), TGFH are a well-loved live band in and around Bristol and South Wales, To date, the band have enjoyed honourable mentions on Radio One and in Rock 

Folk Awards. Moray releases music through his own label, N1AG Records. Website: www.jimmoray.co.uk South West Sound: April 25, Fleece, Bristol Fringe 
IL SHOW OF HANDS; Witness Show Of Hands are one of the UK's most successful acoustic roots duos. This is the lead single from the fortheoming album of the same name, which will be released independently through the band's own label Based in Devon, the duo are currently touring and will headline Dartington's Great Hall on April 28. 

yearis MW South West Sound CD 

Geoff Barrow. Volk also smgs with space rock band Gonga. 

of continuing to 
Currently unsigned., Website: www.babelmusic.co.uk South West Sound: Bristol Fringe 
15. THE BENEFITS: Wake Me Up The Benefits were the winner of a Totnes school and collège A&R compétition in 2005 and as a resuit recorded this track at Torqua/s Mojo Studios as part of their prize. Currently unsigned. South West Sound: April 25, Colston Hall, Bristol Fringe. April 26, Ariel Centre, Totnes 
This is an unreleased track from tl Bristol duo, who count DJs Gilles Peterson and Jazzy Jeff among ti fans. Unforscene are currently working on new material1 Size's Full Cycle Crew. 

17. NICK TATHAM; Gift From Heaven This is the gold award-wii the South West Sound search for :. Tatham halls from 

t Artful Dodgeris studio in Southampton. Website: www.nicktatham.co.uk South West Sound: April 25, Louisiana and Mr Wolfe, Bristol Fringe. April 28, Roundhouse, Dartington Hall, Dartington Showcase 

4, SIRPLUS AND THE EPIDEMIC: Big Rass Crew The cream of a burgeoning urban scene in Bristol. SirPlus And The 

7. CRAZY ARM; Henry Fabian Flyn Crazy Arm is the versatile, country- hardeore lovechild of Simon Marsh and Jon Dailey from No Cotnply and Darren Johns from The Once Over Tv/ice, They affectionately refer to their sound as "hobocore". They are currently one of Plymouth's hottest 

in August 2005 a 

thegirlfromheadquarters 
10. JIM MORAY: Barbara Allen This is the fortheoming single from the new, self-titled album released on May 1 Moray's last album, Sweet England, was BBC Radio Two folk album of the year in 2005 and he also picked up the Horizon Award for best neweomer at the 2004 Radio Two 
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bristol 

FRUICEBE 

®On Tues 25th April SWS présents the pickof over 50 bcmds, 
performers, ssrsger-songwriters, DJ's ond iobeSs 
from ocross the South West in 17 venues around Bristol 

visit: www.southwestsound.org.uk for full détails 
AR2 / Colston Hall Bar / Croft 
Cube / Fiddlers / Fleece / The Jonction 
Louisiana / Mr Wolfs / Native 
Polish Club / The Prom / The Sauare Bar 
Thekla / Timbuk2 / The Tube / Mr Wolfs 

FREE 21-TRACK 'UNSIGNED' FRINGE CD WITH 8 PAGE PULL-OUT GUIDE IN VENUE <4 ON SALE 19TH APRIL f 
iSupportée) by Bristol City Councits Creertive Industries initrative hHc+nl-citv.aov.uk/business 

Thekla 

ï/ênUB sïïs.œsaa 

www.bristolmas/cfoundation.com 

hopei-„i/'~\ ■ recordmgs Çy ' * 
www.hoperecordings.com / 

1 Marine r Parade f 
www.hopemanagement.co.uk www.marineparade.com / » 

tel: 0117 953 5566 | fax: 0117 953 
rww.fourtwentyrecordings.com 
7733 

Colston Hall Bristol 

Ey 
rnSÊM 
'ÉÊÊÊÊEf ' ^ iflin 

Rock • Pop • Classical • Leftf ield 
www.colstonhall.org P 
Rolling Stones Jamie Cullum Guns N' Roses Portishead The Beatles Bob Oylan Ray Charles Led Zeppelin Nick Cave Pink Floyd Bob Marley David Bowie The Strokes 



A more proactive commercial radio sector can only benefit everyone in the music industry 

ILR can shine with new initiative 
Life is tougher than ever in commercial radio these days. Revenues are falling, ratings tumbling and, near- ly a year after it was formed, questions continue to hang over the sector's biggest player GCap Media. So it is extremely vvelcome to report some positive news from ILR in the shape of UK Music Week, a célébra- tion of homegrown music which will run across rival commercial radio groups atthe end ofthe month. It is the latest example of the sector recognising that, for ail its understandable complaints about the perceived unfairness in its audience battles with a BBC armed with more staff, recession-proof funding and the ability to cross promote, it needs to take some responsibility itself for what collectively can only be viewed as a mixed performance in terms of ratings over the last few years. The reality is that many once loyal listeners to com- mercial radio have turned off or switched over to BBC services, including Radios One and Two, because, too often, they find the output predictable and boring. There are plenty of exceptions, of course, among them Kerrang! Radio's West Midlands service, Choice, Galaxy, Xfm and Magic, but others still need to move on from the days when tight scheduling and playlist- 

ing were sufficient to bring in big numbers. Radio Two as the nations most-listened-to station 
is naturally top of commercial stations' gripes at the moment, but it is ail too easy to suggest the network has managed to lure over so many listeners from ILR because of its national reach, big budgets and having some of the nation's most talented broadcasters on board. A key reason people tune in is because the out- put is unpredictable and interesting, while the free- dom and trust given to the presenters make them excel. It is telling that a number of Radio Two's star names such as Chris Evans, Jonathan Ross and Steve Wright were ail working for commercial stations before joining the BBC network, but none sounded as 
good or as enthusiastic as they do in the environment they find themselves in now. There are certainly les- sons here commercial radio could learn from. UK Music Week, just the latest example of ILR joining forces for the sector's "common good", looks set to bring some renewed attention, instil some much-needed excitement into commercial radio and highlight how broad its output actually is. It will be to the benefit of not just commercial radio itself but the rest ofthe music industry, too. 

Ad-funded shows provide 

shot in the arm for music TV 
Advertiser-funded programming (AFP) could be a shot in the ami for music TV. At a time when the UK music scene is as exciting as it's been for many years, there seeras to be lack of confidence in tradi- tional music shows; the demise of CD;UK and Top Of The Pops for 

The ce music programming (bar talent shows such as X Factor) delivers niche audiences, is relatively expensive to make and does not attract enough ratings to be high on the broadcasters priority lisL AFP has reignited broadcasters 
AFP has brought music 
programming back 
onto the schedules 
intercst in music programming. It means they get quality music pro- grammes into their schedule with- out it costing them extra money. It's also a boost for the music industry. The increasing lack of Windows for talent on TV was a concem for record company execs, but AFP has brought music pro- gramming back onto the schedules. For brands wanting to associate with music, AFP offers the oppor- tunity to reach new audiences that 

established advertising and spon- sorship routes cannot touch. In my experience, the mobile industry has led the charge for 
ming with companies like Orange and Vodafone leveraging branded formats to maximise their pénétra- tion of the music sector. And the t of brands means these programmes go beyond the TV 

ig their r b.Thisi igood - record companies, broad- 
However, the critical success factor in AFP is a mutual under- slanding between brands and pro- duction companies. Brands should be aware of the realities and restraints of TV and production companies the commercial pres- sures faced by brands. For the continued success of music on UK TV, record compa- nies, broadcasters and brands need to embrace cach other and sec the 

Endemol-owned 
being staged around I 

What is your favourite 
number one album? 

The Officiai Charts Company is marking the 50th anniversary of the albums chart with a poil of the public's favourite number one albums. What would you choose? 
Jeremy Lascelles, Chrysalis 

defined an era and spoke to a génération. And on a Personal level, it was music that changed 
Tom Rose, Reveal Records "The Smiths' Meat Is Murder. Simply because it is my favourite all- time album. It is re 
Nick Luscombe, XFM "Neil Young's Harvest It is a complété album, you put it on and it works fram beginring to end. Tire wholemood ofthe record is mazinq and I still listen to it tndav" li, French Music 
'The Beatles' Sgt Peppefs Lonely Hearts Club Band. Itwasreally, really inventive record and incredibly exciting when it came ont. But Daft 
numb DiSC0!ery 5h0uld have been a 
Kudy Tambala, Virgin Digital "The Beatles'Sgt Pepper's Lonely Hearts Club Band. I first heard this 

album in 1980 - immédiate conversion to psychedelia Although it doesn't sound like any of its contemporaries; it cornes from another world inhabited by Sun Ra, Hendrix, Stockhausen and Bach, but it is very everyday and totally pop, How did they do this? And when will it be available digitally?"  Dirk Anthony, GCap "Dire Straits' Brothers In Arms. It came out when I was iiving in Tasmania, as far away from London as you can get They were one of the first international bands to play in Tasmania and it made a bjg impression."  Stuart Watson, Swat Enterprises "Queen's A Night AtThe Opéra. I first heard Bohemian Rhapsody in Freddie's Iiving room. He played it on the piano and said the record label would want to eut it down because it was six minutes long. I 
good to eut Queen were also the 
lain McNay, Cherry Red Records "Neil Young's Harvest. I like the voice, the songs - both musically and lyrically - and the fact that it still stands up when you play it 
Paul Geoghegan, Songlines "The Beatles' Rubber Soul because of the track Norwegian Wood." 
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Wembley Arena reopened on time last week, with 
a Depeche Mode ccincert kicking off proceedings. 
Arena boss Peter Tudor talks about how it ail went 

tickets dkl'go on sale' 

thmk pops got 

Let's hope they find the formula soon. Peter Tudor is managing dinector of 

over SS 

^d£UbnIC0Uld 

Trawling araund 
musîc's hotspots 

couldn't help thinking «rat an event sponsored by a beer company (and a rather large one at that) probably 
if the largest 

e And Sébastian failed to show due lo "car problems", prompting host Colin Murray to refer to the fey Scottish indie stalwarts as "fuckliead alcoholics"... Always one if celeb spotting, Dooley 

P°ult'Vfarn1" 

RCA LabelGroiip, they say, 



THE MUSIC RECRU1TMENT CONSULTANTS 
Sales Person 

Required for a successful 
Independent Manufacturing Broker. 

Must have multimédia and print 
manufacturing experience. industry 

contacts an advantage. 
Organised & self motivated 

individual with a passion to succeed. 
Compétitive salary according to 

experience. Immédiate start. 
To apply please forward your 
CV along with a covering letter 
to jobs@muitimediabroker.co.uk 

ohnstone, Managing Director, » y -r* * * * tV ne Dreams, P 0 Box 230. ( . H R ^lM C Malden, Surrey.Kn6YY V'l]f AV 'T1 ^ 

Music Enterprises Manager - Emap 

Sitting at the heart of Emap's Music strategy this rôle is a great Emap's music business. Driving relationships with record comp. for marketing artists, compilations and DVDs, and working alont offering. The candidate will hav " ' ÉàiM| | ,=■ sponsibility for ail Emap Music compilations. to shape Emap's dîgil 

Significanl marketing experience wi eting solutions achieving real eut through. 

Goodat 
î and ability to influence. 

rroven track-record in delivering results. In this rôle there will be a primary focus on radio and nev experience/knowledge of this area is préférable. This is an excellent career opportunity for an ambitious s 

ocareermoves 

PROJECTS MANAGER 

SANCTUARY RECORDS GROUP 
SALES MANAGER Sanctuary Classic, a division of Sanchiary Records Group, is currently reemiting an experienced Sales Manager. The successful candidate will manage sales of our extensive catalogue of both classical repertoire and vintage jazz/nostalgia, through national accounts and our network of international distributors. Excellent knowledge of classical and jazz/nostalgia is required  To apply go to the Recruitment page of www.sanctuarygroup.com or send your CV with a covering letter quoting current salary détails to Sanctuary House, 45-53 Sinclair Road, London W14 ONS or jobs@sanctuarygroup.com 

iiiimiiiiiiii—r 

OFFICE SPACETO LET 
WE ARE LOOKING TO LET THE TOP FLOOR OF OUR OFFICE BUILDING IN HAMMERSMITH 

• 3 TO 4 OFFICES ON OWN FLOOR • NEWLY REFURBISHED • 645 SQ. FT 
jrfurther inform; Paul on 0208 237 8400 

Britannia Row 
Music Media Business Centre 

Fully soundprooJed music/recording studio 
Localctl in Islington, NI. ' or l'urlher info call: 020 7226 3377 r email: ioco| l o Cl i I a o L 

PQRTMAN MUSIC SERVICES LIMITED 
ROYALTY & COPYRIGHT 

ADMINISTRATION SERVICES 

Please contact Maria Comiskey Tel; 01962 732033 Fax: 01962 732032 Email: maria@portnianmusicservices.net 



Classified Classified Saies, CMP Iiifonnation, 3rd Floor, Ludgate House, 245 BlacHriars Road, London SE19l)R 1:02079218315 F: 020 7560 4010 E: maria.nnmsicweek.com 

Rates per single column cm Jobs; £40 Business to Business & Courses: £21 Notice Board: £18 (min, 4cm *1 col) Spot colour: add 10% Futl colour add 20% Ali rates subjeci to standard VAT 

Thelatestjobsarealsoa cvcry Monday al wwwmuslcweck.com Booldng deadline Thursday lOara fw publkalion the folewing Monday (space perrrttbng). Cancellation deadiine: lOam Wednesday prior to publication (for séries bookings: 17 days prior to publication). 
business to business 

Alilypooof 

Ce# ROBBIE qi i 020 8951 1264 
£50 

m 
FOR SALE 
CD SHOP 

CD DVD VSNYL REPUCAT10N INSTANT ONLINE LtVE QUOTES & PRICE MATCH GUARANTEE 

mediasourcing.eom 0845 686 0001 
RECORDS WANTED CASH PAID , 12", LP's, BO's, 70 

STOCK URGENTLY REQUIRED We pay CASH for JOBLOTS & OVERSTOCKS new or use-1 
DVD & CD Tel: 020 8641 8545 Email: co StockXchange, 

AMOUNTS 

COMPLETE CD/RECORD SHOP FiniNGS AND RACKING FOR SALE. 
7 CD RACKS/BROWSER UNITS TO HOLD APPROX 2000 CD 'S 4VINYL DISPLAY/BROWSERS - HOLDS APPROX 2000 12"/LP"S ALL UNITS HAVE UNDER STORAGE COMPARTMENTS SILVER RACKS - RED HEAOERTAGS COMPLETE SLAT WALL FOR SHOP APPROX BOft X 20ft VARIOUS SHELVINC TO FIT SLAT WALL, IN B SIZES. APPROX 60 UNITS COUNTERWITH PULL OUT STORAGE SPACE FOR APPROX 15,000 CD MASTER BACS UNITS ORICINALLY SUPPLIED BY RED DISPLAYS. 

PLEASE PHONE MAUREEN/TONY 020 8459 0761 - 10.30-6.30pm. 

do y ou run courses for the 

music industry? 
Whether you target those building their skills as ttiey move iip in the industry oi those trying to break into tbe industry never has the need been stronger for staff to develop and diversify. ' 

www.musicweekdirectory.com for free company listings 
15.04.06 MUSICWEEK 21 



Music: 

1. the art of combining vocal or instrumental 
sounds in a pleasing way; from the Greek 
mousike tekhne "art of the Muses" 

Brand: 
1. ...name, terni, sign, symbol, or design, intended 
to identify the goods or services of a seller and 
differentiate them from those of competitors 

Music copyright owners and brands 
who are looking for ideas, Information 
and partnership opportunities need 
search no longer. 
Through a mixture of inspirational 
keynotes, interactive panels and 
case studies, this conférence will look 
at what opportunities are emerging, 
what the related issues are, what 
works... and what doesn't. 
Networking opportunities will bring m M M FPTT M P 
together décision makers from both on. ti inr an in 
sides as well as providing the chance to LULIUREAND 
see and hear emerging artists. COMMERCE 

BOOK THE DATE: 
Wednesday 19th July - The Landmark Hôtel, London 

REG1STERNOW: 
www.musicandbrands2006.com • 0870 6091095 

KyuMWWiaay (?©]) Sonicbrancf 
^Michèle Hams Martin Talbot Evont Manager Editer 020 88766682 02079218348 niiisicandbrands@musicweek.coni martin@musicweek.com 

Matthew Tyrrell Business Development Manager 02079218352 matthew@musicweck.com 



latafile 

Bntain's most 
comprehensîve 
charts service 

Week 14 

Upfront p24 > TV & radio airplay p27 > New reieases p30 ^Sinaies & albums d32 

SINGLES NUMBERONE GNARLS BARKLEY CRAZY Warner Bros. Rocketing 45-1 on the year-to-date chart, Gnarls Barklev's Crazv sold 194,179 copies last week - the highest weekly sale since Shayne Ward's début single Thal's My Goal opened with sales of 742,180 last Christmas. 
ARTIST ALBUMS NUMBERONE MORRISSEY R1NGLEADER OF THE TORMENTORSAttack Mom'ssey first topped the chart with The Smilhs' Meat Is Murder in February 1985, and extends his numberone soan to more than 2Isiears with his fourth number one, Ringleader Of The Tormentors 
COMPILATION ALBUMS NUMBERONE FLOORFILLERS - CLUB CLASSICS Dance music asserts itself at the top of the compilation chart, with The Hacienda Classics at five, Club Fever 2006 at four, Dance Nation at three and Floorfillers - Club Classics continuing in pôle position (? with sales of 26,265, 
AIRPLAY CHART NUMBERONE GNARLS BARKLEY CRAZY ' Heard by 24m more listeners than any other record last week after amassing an audience of more than 80m and nearly 2,400 plays Crazy is still absent from the airwaves on 13 of the 122 stations on the Music Control panel, and was played only once on Océan FM, 105.4 Century FM, 101402 Century FM, Kerrang! 105.2 and Kerrang! Digital. 

Download 
data hits 
albums list 

  induded in the singles chart 51 weeks ago (week 15,2005), with that first chart including 354,620 downloads. The tollowmg week (week 16) saw the 400,000 mark breached for the first time. 600,000 followed on week 31, 600,000 on week 43,700,000 on 
900,000 on week 52. In the latter week, Shayne Ward's That's My Goal sold 71.997 copies on download, helping the médium to a heady 958,619 total. They finally topped the million mark last week, surging to 1.076.986. with Gnarls Barkle/s Crarv setting a new 
previous best of That's My Goal as detailed above. 98 downloads sold more than 1,000 copies last week. ' Crazyitot only helped the "downleatl market to new heights last week - it also made a 121,104 contribution (34.4350 to, physicai sales of351,169, the^>^ highest of the vear. ' J 

Combined physicai and download sales of 1,428,155 represent a 24% increase week-on- 

week, and are also the highest of the year. It is interesting to note that Orson's début single No Tomorrow spends ils sixth straight week in the Top 5, and has sold more copies every week than the week it reached number one three weeks ago, when it registered the lowest sales ever for a number one. No 
moved 22.337-21,030-17,694- 19,181-18,103-18,396. The band's eagerly awaited début album Bright Idea is not released for a further sur weeks (22 May). While downloads made up 

TTHey aco s modest 1.8% of the album market of2,597.793. Of46,897 album downloads, the top tailles were 1,914 for This New World by Embrace, 1,397 for Inside 

In/Inside Out by The Kooks and 1,301 for Collected: The Best Of Massive Attack. Morrisseyk Ringleader album (1,283) was the only other dise to be dwonloaded more than 1,000 times. Shapeshifters' début album, Sound Advice, was the only album to register more than 10% of its sales of download, selling 185 copies in the format, a 13.28% portion of its total sales of1,393. It was the 35th biggest selling album of downloads last week but failed to make the Top 200 overall. The highest artist album chart placing aflected by downloads was number eight which went to Corinne Bailey Rae (25,328 sales including 819 downloads) instead of Joumey South who would hâve taken it on physicai sales alone - their tally of 25,300 sales including just 355 downloads. 

SINGLES Sales versus last week: +24.0% Year to date versus last year +1477% MARKET SHARES Warner 437% Universal 25.9% Sony BMG 148% 9.0% 9.6% 
ALBUMS Sales versus last week: -7.4% Year to date versus last year. +2.4% MARKET SHARES Sony BMG 243% EMI 30.0% Universal 222% Warner 142% Other 15.3% 
COMPILATIONS Sales versus last week: -11.7% Year to date versus last year. -20.4% MARKET SHARES Universal 44.3% EMI 20.8% Sony BMG 10,4% Warner 7.6% MoS 103% 
RADIO AIRPLAY MARKET SHARES Universal 30.1% Warner 21.8% Sony 17.6% EMI 175% Indies 12.9% 
CHART SHÂRË Origin of singles sales (Top 75): UK; 52.0% US: 42.7% Other: 5.3% Origin of albums sales (Top 75); UK: 56.0% US: 37.3% Other 6.7% 

ALBUMS TH1SWEEK The Streets The Hardest Way To Make An Easy Living (679): Lambchop The Décliné Of Country And The Western Civilisatio (City Slang); Semifinalists Semifinalists (Régal): AFX Chosen Lords (Rephlex): Living Things Ahead Of The Lions (Jive); D4L Oown For Life (Atlantic) APRIL17 The Charlatans Simpatico (Sanctuary); Shayne Ward Shayne Ward (Sony BMG); The Zutons Tired Of Hangin' Around (Deltasonic); White Rose Movement Kick (Independienle)   APRI124 LL Cool J Todd Smith (Mercury): Rihanna tbc (Mercury): Adem Love And Other Planets (Domino); Gnarls Barclay St Elsewhere (WE A); Jamie Foxx Unpredictable (J): Kanye West Late Orchestration (Roc A Fella); Christina 

Milian So Amazin (Mercury); Bruce Springsteen The Seeger Sessions (Columbia) , MAY1 Mobb Deep Blood Money (Polydor); Pearl Jam Pearl Jam (J): Snow Patrol EyesOpen (Fiction); Field Music Write Your Own History (Memphis Industries): PJ Harvey Live (Island); Dr John Mercenary (Parlophone); Gotan Project Lunatico (XL); Tool 10,000 Pays (Jive) MAY 8 Red Hot Chili PeppersStadium Arcadium (WEA): Dirty Pretty Things Waterloo To Anywhere (Mercury); Paul Simon Surprise (WEA): Hoobastank Everyman For Himself (Mercury): Various They'll Have To Catch Us First (Domino) MAY 15 Nouvelle Vague ..2 (Peacefrog); Raconteurs Broken Toy... (XL); Busta Rhymes The BigBang (Polydor) 

mamn 

Roostor sold moro than 500,000 copies of thelr solf-tltlod début alhimi and arc set to rotiirn with the Matt Wallacc-produccd follow up. Rccordod lu LA over the past fcw nionths, the as-yct-untltlcd set will bc released In Julie. Fans wlll liowcvcr bc ablc to gct a taste of tbo now matcrlal wbcii tho song Good To Bo Hcrc Is made avallablc ou April 24 via thelr offlcal website www.roostcrofficlal.coiu. 

SINGLES TH1SWEEK Coldplay The Hardest Part (Parlophone!; Eminem Shake That (Intcrscope): Gorillaz Kids With Guns/EI Manana (Parlophone); Hard-Fi Better Do Better (Atlantic); Lorraine I Feel It (Columbia): José Gonzales Crosses EP (Peacefrog); Jamie Foxx Unpredictable (J) APRIL 17 Damian Marley Beautiful (Island): Richard Ashcroft Music Is Power (Parlophone); Rihanna SOS (Mercury); Katie Melua Spiders Web (Dramatico): A-Ha Cosy Prison (Polydor); The Flaming Lips The Yeah Yeah Yeah Song (WEA); Daniel Powter Lie To Me (WEA)  APRIL 24 Snow Patrol You're Ail I Have (Polydor): Dirty Pretty Things Bang Bang You're Dead (Mercury); Matt Costa Cold 

December (Island); Arotic Monkeys Who The Fuck Are The Arctic Monkeys? (Doriiino); Goldfrapp Fly Me Away (Mute); Pearl Jam World Wide Suicide (J); Will Young Who Ami (RCA): The Raconteurs Steady As She Gœs (XL) MAY1 Red Hot Chili Peppers Dani Califomia (WEA): FeederLost&Found (Echo): Busta Rhymes Touch It (Polydor); Jim Noir My Patch (My Dad); The Go Team Huddle Formation (Memphis Industries); Kubb Remain (Mercury); Shack Tîe Me Oown (Big Brothcr) MAY 8 LL Cool J Control Myself (Dcf Jam); Pet Shop Boys Fm With Stupid (Parlophone); Grahara Coxon You And I (Parlophone): Starsailor Keep UsTogether(EMI): Hot Chip And I Was A Boy From School (EMI); Nelly Furtado Promiscuous (Polydor). Orson Bright Idea (Mercury) 
1504.06 MUSICWEEK 23 



The Lowe down 

on Breaks Co-op 

Following success in 
their native New 
Zealand, Breaks Co-op 
hit theUK-but 
without Zane Lowe 

Xfin and chosen as tlie "Big Find" by the GCap Régional Network. The single, which follows the soft release in January of limited- edition 12-inch Settle Down, will be comraercially released on May 22. The band's manager Paul McKessar says launching in New Zealand, rather than the UK initially, was a deliberate ploy because of Lowe's famé in Britain. 

says product manager Matt Davey. 'The album lias been soft released at a development price ol £6.75 and we'll be increasing our marketing spend around the tour and single release." As part of the promotion, a spécial 10-minute album mix bas been recorded and will be made 

might bave Zane Lowe among location that doesn't bave the their !ine-up, but don't expect to média attention of Zane's radio hear any of their tracks on his and TV career," he says. "The fart 

it-TzaneTeing7 i^the tan^^îl 

Directing talent given free rein to 

produce spécial clip for Fields 

c 

Schurgers says the crucial thing things into it" was gaining the inspiration for the In the light of th créatures. "Me and mv sister existent budget, the In the light of their non- 

Hot Chip The Warning 
(EMI) K1TTY EMPIRE, MUSICED1T0R, THE OBSERVER 

"We knew Hot W M ' Chip were good when their 

ago. We marvelled at how they got such minimal ftmk and such 
one small dise with such control. Their début album was, /know, ail right. But their second one! The Warning is terrifie, a record 

Blaze Feat. Barbara 
Tucker Most Precious 
Love (Remixes) 
(Defected Records) PAUL AAARON, DJ & CEO, WARRIOR FM nce it first iterialised I before last year's | Miami Winter j Music Festival, I Most Precious Love bas grown steadily into a modern club classic heard in every winebar across the land. thal's equal 

("Laid back? 

^Œolate 
«c 

into a larger shop - also m Berwick Street in London's 

S 



IMS 
SI— My Top 10 (Filthy Home Recordings) 

in the maldng, a track not 

Lola No Strings :ofthe (Let's Have Sex) 
Z (Ebul/Sony BMG) 

r ED1T0R, ATTITUDE 7ÏÏSra|jl I 

ISF Sr— 
mm s 

Little 
Heart (Double Dragon) 

yjLj^ i people in Belfast club charts. In fact, this tasty gem almost constant flux along the waj who wisb tbey first came to Attitudes attention the highs way outstrip the lows. wereinthis whik spinning on a New York Here'sfiveofthebestfromtheUS 

Ray Top 10 of a vinvl record 

in thefeelofa 
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Roberta Fiack, Don Williams. Now! 63, Maximum Bass 2. 



Records released 24.04.06 
ALBOU ©F THE WEEIC Gnarls Barkley SINGLE 0F THE WEEK Snow Pati-ol You're AH I Have 

S Bang BangYmiVetod 

rftMi^goSgfor ît^a bîgM,me NewBo^^SÎs S Ae 
£ 

ssBSSssrsr ras 

sssr^sr' rxïrsx My.aci to deliver this sublime iust a stou-eau to follow on from msoulSadwiJIdw 

LetTlie Stars GetlnYour 
sr 



Airplay K Nieisen Music Control 

TV Airplay Chatt 

RIHANNA SOS m ,l„ir e 417 
359 2 PUSSYCAT DOLLS FEAT. WILLIAM. ^7 

3 SHAYNE WARD NO PROMISES 344 4 WILL YOUNG WHO AMI 335 5 NE-YOSOSICK œm 312 6 LL COOL J FEAT. JENNIFER LOPEZ CONTROL MYSELF 296 
7 COLDPLAY THE HARDEST PART pA« 281 
8 THE BLACK EYEDPEASPUMPIT 277 
9 MARY J.BLIGE&U2 ONE GEFTO. 274 
10 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY rocamm 268 
11 SUGABABES RED DRESS ISLM, 258 
12 CHRIS BROWNYO (EXCUSE ME MISS) J.V. 256 
13 FALL OUT BOY DANCE, DANCE .«cw 250 
13 SOUNDBWOY ENT. NEVER WANNA SAY «« 250 
15 BEATFREAKZ SOMEBODY'S WATCHING ME. »ATA 247 
16 CHICANE FEAT TOM JONES STONED IN LOVE CIME 242 
17 KELLY CLARKSON WALK AWAY RCA 240 
18 PINK STUPID GIRLS «CA 237 
19 MADONNASORRY WARMBROS 218 
20 JAMIE FOXX FEAT. LUDACRIS UNPREDICTABLE WSMG 216 
21 GORILLAZELMANANA «« 212 
22 ORSON NO TOMORROW ««" 209 
23 CORINNE BAILEY RAE PUT YOUR RECORDS ON cocot», 206 
24 THE KOOKS NAÏVE «m 199 
24 SNOW PATROL YOU'RE ALLI HAVE "cnw 199 
26 SEAN PAUL TEMPERATURE WHANTIC 192 
27 MISH MASH SPEECHLESS 191 
28 BUSTA RHYMES TOUCH IT «ERIWWOTE 184 
29 THE STREETS WHEN YOU WASNT FAMOUS «7 168 
30 BEYONCE FEAT SLIM THUG CHECK ON IT cou» 165 
31 JAMES BLUNTWISEMEN « 164 
31 JOEY NEGRO MAKE A MOVE ON ME 164 
33 JOURNEY SOUTH THE FIRST TIME IEVER SAW YOUR FACE SÏMIMC 162 
34 INFERNAL FROM PARIS TO BERLIN 159 
35 EMBRACE NATURE'S LAW 158 
36 DAMIAN MARLEY BEAUTIFUL ISLM0 151 
37 MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN mmmm 150 
38 SUNBLOCK FIRST TIME s,roMU 149 
39 THE FEELING SEWN ,swo 141 
40 NOTORIOUS BIG/DIDDY/NELLY... NASTY GIRL ™w< 137 
^ lop u DiVKl, utv Hl|S MTV UK& IreUrd MTV2. Q TV. Scua Smash Hits TV. The Box. The Hits. TWF. VaiA 

W 

week. Who Ami 

^epeated Saster Monday from Xp«) | 

Rihanna leads the pack with the 
Tainted Love sampling track 
SOS, followed by TV boys Will 
Young and Shayne Ward. 

S 8| NE-YOSOSICK KFJAM 2 THE BLACK EYED PEAS PUMP IT A4M 3 22 COLDPLAY THE HARDEST PART wmvs. 3 4 EMBRACE NATURE'S LAW INDEPENOIENTt 5 4 ORSON NO TOMORROW MERCURY 5 U THE KOOKS NAÏVE VIRCIN 5 1 THE STREETS WHEN YOU WASNT FAMOUS 679 8 4 JOEY NEGRO MAKE A MOVE ON ME DATA 9 30 RIHANNA SOS OEFJAMUK 10 4 JAMES BLUNTWISEMEN ATLANUC 

TOP QF THE PÛFS Gnaris Barkiey 
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8 NE-YOSOSICK OfîJAM 2 1 THE BLACK EYEDPEASPUMPIT m 3 22 COLDPLAY THE HARDEST PART munwi 3 4 EMBRACE NATURE'S LAW INDEPENOIENTE 5 4 ORSON NO TOMORROW MÎRCURI' 5 11 THE KOOKS NAÏVE VIRGIN 5 1 THE STREETS WHEN YOU WASNT FAMOUS 6D 8 4 JOEY NEGRO MAKE A MOVE ON ME DATA 9 30 RIHANNA SOS OEFJAMLK 10 4 JAMES BLUNTWISEMEN ATLANTIC 
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Crazy matches its singles chart performance 
by also holding at pôle position in the UK 
Radio Airplay chart, with strong compétition 
from Embrace and Coldplay. 

El 1 ( GNARLS BARKLEY CRAZY WARUER BROS 31 30 21209 21221 BLAZE FEAT. BARBARA TUCKER MOST PRECIOUS LOVE DEftciLD 26 19566 3 131 EMBRACE NATURES LAW INDEPENOBITE 25 20141 4 0 1 RED MOT CHILI PEPPERS DANICAUEORNIA WARNERbjîos 24 413 1 EOUORS ALL SPARKS KITCHEWZARE 24 17592 4 111 JOEY NEC.R0 UAKE A MOVE ON ME DATA 24 17584 4 5 1KANYE WEST FEAT. LUPE FIASCO TOUCHIHESKYROC-A-FEUA 24 17576 4 141 HARD-F1 BETTER 00 BETTER NECCESMRT'/AILANIIC 24 9 ] 11 [ RIHANNA SOS DEF JAM LK 20 23 17603 10 19 I THEKOOKS NAÏVE vira» 17 22 16775 10| 7 | ORSON NOTOMORROWMERCURV 22 13910 10 7 1 THE BLACK EYEDPEAS PUMPllAtu 22 22 13 ©| ARCT1C MONKEYS THE VIEW FROM THE AHERNOON DOMINO 8 21 18312 13 14 ] MARY J.BLICE&U2 ONEGETFEN 1S 21 17588 13 7 j THE 2UT0NS WHY W0N7 YOU HVE ME YOUR LOVE? oatASONlc 22 21 1WÔ0 13 7 | PINK STUPIDGIRLSRCA 22 21 16334 13| 5 |thestreets whenYOUWASNTFAMOUSsr 23 21 15752 13| 3 | NE-YO SOSICKDEFJAM 21 15602 19! 231 SNOW PATR()L VOO'RE ALL I HAVE mm» P 20 15241 19| 14 MISHMASH SPEECHLESS DAIA 18 20 12637 21 201 FALL OUT BOY DANCE DANCE UEsajsv 15 17 13095 21 j Cl1 : BEATFREAK2 SOMEBODYS WATCH1NG ME data 7 17 12895 23|0| CHRIS BROWN YO (EXCUSE ME MISS) JIW 7 15 9580 24 0| TRINA HERE WE GOAGAINAHANTIC 14 24 27 INFERNAL FROM PARIS TO BERUN Eurom 14 9396 24 24 DIRTY PRETTY THINGS BANG BANG YOU'RE OEAD MERCUR* 14 9003 27| 291 DEEP OISH FEAT. STEVIE NICKS OREAMS rosimA 13 8281 28|0 COLDPLAY IHE HARDEST PART pareophone 12 9394 28|0 FRANZ FERDINAND THE FALLEN DOMIBO 12 7163 30| 29 JAMIE FOXX FEAT. LUDACRIS UNPRE01CTABLE SON* EMG 10 El©! THE RACONTEURS STEADYASSHEGOESKL 

GNARLS BARKLEY CRAZY WARNER BROS 1733 2200 37700 2jl CORINNE BAILEY RAE PUT YOUR RECORDS ON GOOO GROOVE^/I zy.f) 2076 37143 31 2 JAMES BLUNT WISEMEN ATLANTIC 1SW 1964 36355 4 1 3 MECK FEAT. LEO SAYER THUNOER IN MY HEARL. APOLKVFEEOAIR 17M 1883 27291 5 j 5 SUGABABES RED DRESS ISIAND 1671 1737 23127 6| 7 BEVERLEY KNIGHT PIECE OF MY HEART PARIOFHONE 1468 1619 24740 7) 6 MADONNA SORRY WARNER 6R0S 1659 1385 21671 8 8 JACK JOHNSON BETTER TOGETHER BRUSHFIRE/ISIANO MIS 1370 23069 9;n PINK STUPIDGIRLSRCA 1254 DU 21588 10 14 ORSON NO TOMORROW MERCURY 1153 1281 20163 u 21 MAfiYJ.BLIGE&U2 ONEGEFFEN 756 1266 15184 12 10 NE-YO SOSICKOEFJAM 1310 1259 22629 13 9 KTTUNSTALL ANOTHER PLACE TO FALL RELENILESS 1316 1222 15339 14 13 THE FEEUNG SEWN ISIAND 1220 1216 17038 15 12 KELLY CLARKSON BECAUSE OF YOU RCA 1238 1206 25705 16 18 COLDPLAY THE HARDEST PART PAPIÛPHONE 1000 1136 UiflR 17 15 WILLYOUNG ALL TIME LOVE SONY BMC 1030 1035 19559 18 19 EMBRACE NATURES LAW INDEPENDIENTE 962 1016 12838 19 16 HI JACK SAY SAY SAY (WAITING 4 YOU) GUSTO 1018 979 15780 20 17 KELLY CLARKSON WALK AVi/AY rca 1007 935 12550 21 22 RIHANNA SOSKFJAMUif 746 9D 15801 22 20 PUSSYCAT DOLLS FEAT. WILLIAM. BEEPAAM 878 682 16144 23 27 THEKOOKS NAÏVE VIRGIN 539 678 7495 24 26 THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE POSITIVA 592 627 9680 25 23 ROBBIE WILLIAMS ADVERTISING SPACE CHRYSALIS 699 556 8356 26 o MISHMASH SPEECHLESS DATA 397 549 9583 27 0 JOEY NEGRO MAKE A MOVE ON ME DATA 493 510 10492 27Û DANIEL POWTER LIETOMEWAÎMRBROS 416 510 7239 29 C) SHAYNEWARD NO PROMISES SONY EWG 279 529 5470 |29 SUGABABES PUSH THE BUTTON ISIAND 508 528 UUO 
!>Jo24JMûoSa8Aprt200<, 

The UK Radio Air 

i / 
1 m  - — .  ±1 gnarls barkley crazy  2395 27 80.87 5 
? EMBRACE NATURE'S LAW 1N0EPEND,ENTE 1123 8 56.47 19 
3 6 0 COLDPLAY THE HARDEST PART PARl0P!,0NE 1287 17 SZ22 
4 3 ORSON NO TOMORROW MERCUKY 1445 13 50.45 
5 2 12 U CORINNE BAILEY RAE PUT YOUR RECORDS ON COOOGROOVWMI 2204 0 47.71 ■41 
6 7 7 24 BEVERLEY KNIGHT PIECE OF MY HEART PA««E 1754 11 47.24 
7 5 8 10 PINK STUPID SIRLS RCA 1410 3 44.35 

1 8 14 4 2 MARY J.BLIGE&U2 ONE CEFFEN 1333 65 38.90 32 
9 8 10 } NE-YO SOSICK DEFJAM 1367 -3 38.50 -U 

10 10 0 36 JAMES BLUNT WISEMEN ATLAfinc 2016 6 37.72 -1 
11 18 3 o RIHANNA SOS DEFJAMUK 995 25 3354 27 
12 20 5 5 THEKOOKS NAÏVE V1RG1N 894 29 325 27 
13 21 3 0 RICHARD ASHCROFT MUSIC IS POWER 338 17 31.52 25 
14 11 14 23 MECK/LEO SAYER THUNDER IN MY HEART AGAIN APOLLMREE2AIR 1909 7 30.30 -17 
15 9 13 18 MADONNA SORRY ^ERBROS 1414 -20 29.48 -37 
16 19 9 0 JACK JOHNSON BETTER TOGETHER BRUSHFIRE/ISLAND 1495 -2 28.91 10 
17 23 7 27 JOEY NEGRO MAKE A MOVE ON ME ^ 566 10 28.07 17 
18 17 20 50 KELLY CLARKSON BECAUSE OF YOU 1220 -3 28 3 
19 12 9 22 SUGABABES RED DRESS is^o 1870 5 2755 •23 
20 o 1 0 RED HOT CHILI PEPPERS DANICALIFORNIA WARNERBROS 290 0 27,05 0 

! 21 24 3 9 THE ZUTONS WHY WONT YOU GIVE ME YOUR LOVE? OEUASONIC 431 26 2650 24 
22 16 9 15 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY ROC^EUA 486 -16 26,37 ■6 

| 23 2 o BLAZE FEAT. BARBARA TUCKER MOST PRECIOUS LOVE DEFECTEO 288 25 25.48 88 
24 22 6 THE BLACK EYED PEAS PUMPIT A&M 556 -27 24.89 ■-1 

1 25 3 o SNOW PATROL YOU'RE ALL I HAVE FICTION 569 52 24.76 68 

à 

Radio is mad for Crazy, wlth top tallie5of73plays 

galning ground rapidly, and monitored plays oxpandcd its tally by 24.53% to audience by 995.52.47% of its 26.9% to 33.55ni audience came 

nu ust umsrmn um UI 1 j JAMES BLUNT WISEMEN auaiuic rts /.»i £1 1 | JAMES BLUNT WISEMEN fllANUC 2 j H CORINNE BAILEY RAE PUT YOUR RECORDS ON OOOOCROOVWMI _2j < j CORINNE BAILEY RAE PUT YOUR RECORDS ON 3 î JACK JOHNSON BETTER TOGETHER BsusHf IBtnsiWiD 3| pÂCK JOHNSON BETTER TOGETHER BSUSHflRE/ISUUO 4 5 GNARLS BARKLEY CRAZY wm 0SoS ih Ignares barkley crazy WURUBIBROS 5 1 BEVERLEY KNIGHT PIECE OF MY HEART pmiopkom: ImTBEVERLEY KNIGHT PIECE OF MY HFART «mopmE 6 6 | SUGABABES BEL) DRESS 6 6 7 ? | WILi YOUNG ALL TIME LOVE SONYBUG . 71 0 1 Wlu YUUNG ALL TIME LOVE  sôiivBÎiê 8 M COLDPLAY THE HARDEST PART parlotkm tj] « IbtÛPLÂY THE HARDEST PART nuaopiiost 
lo) ; KEUY CLARKSON BECAUSE OF YOU «l ll] j URSUN NU TOMORROW 10] ' [Ktiur CLARKSON BECAUSE OF YOU __ ^ 
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K Nielsen Music Control 

irplay Chart 

/ A? / 6 s / ///> /s# J* M? 26 13 10 21 IHthbbLINUShWN " 1355 j 24.73 27 20 MORRISSEY YOU HAVE KILLED ME m 230 26 23.96 46 28 33 0 N SIMONE V GROOVEFINDER AINT GOT NO. IGOT1 IFFSWVB® 38 138 23.94 48 29 0 HARU-H BE11EK DO BETTER WATIANTIC 438 21 22.44 19 30 28 16 MISH MASH SPEECHLESS m 571 36 22.21 17 31 » UAV1UGRAY ALIBI m 222 -3 21.19 38 32 « 0 BEATFREAKZ SOMEBODY'S WATCHING ME DATA 366 45 20.51 65 33 26 42 WILL YOUNGALL TIME LOVE mtm 1064 1 19.93 4] 
34 » ARGI1G MONKEYS THE VIEW FROM THE AFTERNOON oo«o 148 72 19.85 129 35 Jl y EDITORS ALL SPARKS 190 27 19,62 4 
36 s a THE STREETS WHEN YOU WASN'T FAMOUS 619 350 11 19.30 2 37 56 o TRINA HERE WE GO AGAIN a™.„c 354 18 18.52 84 
38 33 44 HLTACK SAY SAY SAY (WAITING 4 YOU) cusio 1020 -3 18.23 ■10 
39 60 0 MARK KNOPFLER & EMMYLOU HARRIS THIS IS US i.™ 66 40 17.35 78 
40 25 S PUSSYCAT DOLLS FEAT. WILL.I.AM. BEER «Al 721 -28 1712 ■23 
41 15 0 KT TUNSTALL ANOTHER PLACE TO FALL mmuss 1322 •6 116.12 
42 86 0 DANIEL POWTER LIE TO ME y™» 550 32 15.86 135 
43 52 0 FALL OUT BOY DANCE,DANCE mepcow 283 65 15.81 42 
44 78 0 CHRIS BROWN YO (EXCUSE ME MISS) J1VE 301 20 15.68 113 

'45 57 0 INFERNAL FROM PARIS TO BERLIN 260 88 1459 46 
46 « 0 SHAYNE WARD NO PROMISES wbmc 546 88 13.81 9 
47 39 19 NOTORIOUS BIG/DIDDY/NELLY... NASTY GIRL 453 11 13.64 -3 . 

148 49 56 DANIEL POWTER BADDAY ■ 426 ■10 13.63 17 
49 6 33 KELLY CLARKSON WALKAWAY RCA 1020 ■5 13.52 0 

S 50 54 1 0 DEEP DISK FEAT. STEVIE NICKS DREAMS iw» 465 48 13.38 30 
ORfcR tecowc. om data galliered Irom 00.00 on OODO on Sun 2 Aprii 2006 lo 24 00 on Sal 8 April 2006 Stations rarAîd by audicn cefgLreîmhl 

JAMES BLUUTWISEMEN MECIVIEO SAYER THUNDER IN MY HEARI. 
GNARLS BARKIEY CRAZY 
KEUY CLARKSON BECAUSE OF VDU MARY J. BUEE & U2 ONE  ORSON NO TQMORROW  KT TUNSTALL ANOTHER PLACE TO EAU 

GHARLSBARKLEY CRAZY JACK JOHNSON BETTERTOGETHER WILL YOUNG AIL TIME LOVE 
BEVERLEY KN1GHT PIECE OF MY HEART THE FEEUNG SEWN  HLTACK SAY SAY SAVIWAITING 4 YOU) 

1 COLDPLAY THE HARDEST PART FARLOPHONE 5223 
3 RICHARD ASHCROFT MUSIC IS POWER PARLOPHûxr 3L52 
« BLAZE FEAT. B TUCKER MOST PRECIOUS LOVE DOTCTED 25.48 
B N SIMONE/GROOVEFINDER AINT GOT NO, I GOT LIFE SONY BMG23.95 

10 DAVID GRAY ALIBI ATLANTIC 2119 
12 ARCTIC MONKEYS THE VIEW FROM THE AFTERNOON DOMINO 19.85 
14 MARK KNOPFLER & EMMYLOU HARRIS THIS IS US MERCURY 17.36 
F FALL OUT BOY DANCE. DANCE MERCURY 15B1 
19 INFERNAL FROM PARIS TO BERUN EUROPA 14.59 
20 DEEP DISH FEAT. STEVIE NICKS DREAMS POSITIVA 13.38 

—* 

(Ût MARY J. BLIGE & 02 ONE 1333 526 
3 1 RED MOT CHILI PEPPERS DANI CAUFORNiA 290 290 
5 WILL YOUNG WHO AMI 396 239 
7IRIHAHNAS0S 995 196 
9 j COLDPLAY THE HARDEST PART 1287 183 

9 fietsen Music Control 

I SUB CHART SUB CHART SONGTITLE MtaMaUOt» 
3 { 0 ARTISTNAHE SUB CHART SONGTITlf saawiMih 
5 7 ARTIST NAME SUB CHARTSONG T1TLE SitotMa* 
7 7 ARHST NAME SUB CHART SONG nTLE s«&-.-i.v.-.. 
9 i ARTIST NAME SUB CHART SONGTITLE «.(tartort* 
11 1 SUB CHART SUB CHART SONGTTOE SubCwuw.-.Ti 
13 i S ARTIST NAME SUB CHART SONGTITLE SiitotMw 
15 7 ARTIST NAME SUB CHART SONGTITLE MCtoifcus 
17 7 ARnST NAME SUB CHART SONGTITLE surciyrtcete 
19 20 7 ARTIST NAME SUB CHART SONGTITLE M.Oyrifttei 7 ARTIST NAME SUB CHART SONGTITLE SriCteifcto 

AngeH&A-TOavCî. 

BcveHc/s Gospel Nîghts - David McAlmontgussts 
10 Million CarftBo 
Brothers Story 
Friday Niglrt Is 
Vittorio Grigolo guestsiFri) 

RADIO THREE 

Ail the sales and airplay charts published in Music Week are also available online every Sunday evening at wwwitni5icweek.com 
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Beatlemaniacs!!! - The World Of Beatles Novelty Records (Ace CDCHD1075) VMIWBMIM Carrying on the good work done bythemulli- aM^SMSpK volume and 
Flabby Road sériés, Beatlemaniacs!!! rounds up 24 Beatles-related novelties, cleans up the sound, and issues tbem on a single CD, complété wilh an illustration-heavy booklet which also includes a 13,000 word essay. With upwards of 200 Beatles-inspired novelty records relcased in 1964 alone (most of them concentrating on their hair style) there was a lot of material available for Ibis album, and the compilers have chosen well, including such gems as John, ïbu Went Too Far This Time by Rainbo (sic) - a pre-fame Sissy Spacek - wherein Lennon is massively biggcd up but also chastised for the nude TVo Virgins sleeve, and What's Wrong With Ringo? by schoolgirl quartet The Bon Bons. Like many of the songs here, it borrows slightly from a Beatles song (She Loves You) but it's unique in worrying about why Ringo doesn't sing along with the rest of the Beatles. There are only two bona fide Beatles covers, including Harry Nilsson's classy You Can't Do That, into which 

become a big friend of John Lennon weaves lyrical and mélodie snatches of many other Fab Four favourites. 

whistlestop Isurvey of Grand Funk Railroad's ■en-year eer, during which time they were stylistically diverse, covering everything from proto-metal stomp, to R&B grooves, rock anthems and pure pop. To our shame, although they were US chart regulars with tunes like their anthem We're An American Band, a superb Some Kind Of Wonderful and a rocking semi a cappella reading of The Locomotion, their only UK chart entry came in the unlikely form of Inside Looking Out, one of their heaviest rock tracks and, at the time, the longest seven-inch single ever to chart, with a playing time in exccss of nine minutes. 
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Albums 
FR0NTL1NE RELEASES 
5 BOTOM BOTOM THIS 1S NOTA STEREOTYPE Hammerbass (CD BASSCO 025) 

□ KINN KARLSHOT And» Oregs (CD ADR 062) □ UNGUA SMELL Of A UFE THAT COULD HAVE Mascot (CD RBR 7)832) □LOSTEP BECAUSE VVE CAN Global Undenjrcund (CD GUMU 003C0) □LUCIANO SCI n HI FI Soou (CD SOMACO W6) □ M1ND OVER MIDI M0N0P0LY Beat Ser«o (CD BS O93C0) □NO TR1GGER CANVONEER N.lro (CD 158/02) □PUPKUUES&REBECCATHE WAYWE Nomnlon (CD NORMOTON18) □ RUMPISTOL MERE RUM Rump (CD RUMPCD 004) □ UMWELT GALVANIC VEST1BULAR STIMULATION Satamle (CD SAT 33C0) □ URBAN MYTH CLUB HELIUM TRI (CD TRLCD 004) □ VAR10US A BUGGED OUT MIX BY MISS KITTIN Resist (CD RES1STC0 58) H VARIOUS FABR1CL1VE 27. OJ FORMAT FabriC (CD FABR1C 54) □ VARIOUS GOA BEACH VOL 4 YeBow Sunshinc Explosion (CD YSE100CO) □ VARIOUS IDOI □VARIOUS PANAMA Soundwav (CD SNDWCD 007) □VARIOUS BUDDHA BEATS Ap<ice (CD BARDCD 29) 
□VARIOUS CARVING A NEW STANDARD VOL 1 Groove Attack (CD UPA10182) □VARIOUS FOR THE LOVE OF HOUSE In Tbe Houso (DN fTL 01D) □VARIOUS TAKE ME HOME Big Chil (CD FACTOR16) □VARIOUS ROCK DRUM BREAKS Sncaknwe (CD SNKM 002CD) 
□JAZZ 1NVADERS UP AND OUT Social Beats (CD SOCIALCO 02) 
□ FE-HA1L BL1XTER TOAD Asphodcl (CD ASP 2033) □LANGUIS OTHER DESERT C1T1ES Pehr (CD PEHR 041) □ PARTS & LABOR STAY AFRA1D Jagjaguar (CD JAG 77) 
B CHARLATANS. THE SIMPATICO Sanclua^ (CD SANCO 358) □ CHURCH S0MET1ME ANYWHERE Ovny Red (CD COLEM 85) 
□ MEN WOMEN AND CHHDREN MEN WOMEN AND CHILDREN WEA (CD 9362499532) 

B ZUTONS.THE T1RED OF HANG1N' AROUND Dehasonic (CD 
□AIdÈn OUR GANGS DARK OATH Vdory (CD VR194) : 1ANEMIC A COVBNATIÛN FOR DISASTER Sinv-irlxicx (CI □ BIRD SHOW UGHTNING 6H0ST Kranky (CD KRANK 093) □ BLOOM. KATH FINALLY Chapter (CD CH 51C0) 
□BURNINC PftRIS,THE HALF TRUTHS AND INDISCRETIONS Magic Bullel (CD MBL 0742) 
□ DAKL KIK VILLA FUR Siesta (COSIESTA 212C0) □D1M MAK KNIVES OF 1CE WiHow fip (CD VVTR 0442) 

□ LEVA WATCH YOU DONT TAKE OFF Rubyworte (CD RWXCD 29) □UJWUFE DIMINUENDO AND SINGLES LTM (CD LTMCO 2392) □NECRODEATH100% HELE Scariet (CD SCI19C0) I □ NECTARINE NOO.THE ITS JUST THE WAY THEY ARE JOE Crwping Boni (CD BENT 047CD) i □NEW REPUBUCLIBERTAD Tribunal (CD TBN 073) 1 
□ NOFX WOLVES IN WOLVES CIDTHING Fat Wreck (CD FAT 7I1C0) □OBSESSED LUNAR WOMB Meteor City (CD MCY 038CD) OPATHOF RESISTANCE CANT STOP THE TRUTH Vdory (CD VR 255) □PINETOP SEVEN BENEATH CONFEDERATE LAKE Empyrean (CD SKY 014C0) □ PRETTY GIRLS MARE GRAVES ELAN VITAL .Malador (CD OLE 6272) □PROCRESSJHE MERIT Négative Progresion (CD NPR 0302) □ RE10, VERNON OTHER TRUE SELF Favwed Nations (CD FN 25502) □ SOULS GOLOUST Sogar Shad (CD FOD 065) □STATTON. AUSON, & SPIKE TIDALBLUES LTM (CD LTMCO 2393) □SUNSET RUBOOWN SUNSET RUBDOVW Globjl SymphOftt (CD CW 020) □TELEVISE SONGS TO SING IN A&E Club AC30 (CD AC 303022) □TERMANOLOGY OUT THE GATE Nodume (CD AMAL 040) 

□CAMPSELL MARTIN SAN DIEGO V1BES Charwi One (CD TBXCO 020) □DIP AND FAIL BACKI» H1NSEY TO HAÏ LE SEIASS1E CLASS Ttojan (CD ÎJDDO 3U) QDIXIE HAYSEED A HILLBILLY TRIBUTE TO AC/DC Coolong Vur/I (CD HAYSEEDCO 002) □HI TECH ROOTS DYNAM1C SAN DIEGO DUB Channd One (LP TBXLP 016) □LUCIANO NOW AND FOREVER Mighty Man ICO MMCO 001) 

CaUogw (CD 35764383 SOUNDTRACK 

«DE BLACC SHINE THROUGH SlonE Dur.» (LP SIH ftWOL ONE THE WAR OF AST Cormlom (CD CRASC 
□ PEOPIE UNDER TUE STAIRSIHE STEPfAÎHER T«I®1R|%0I6) □PERKINS, DITOtEY EXPRESSIONS Sloocs Ttirow (CO SIH 71JW.UI □TREKUFE PRICEIVE «10 Wess (CD TM (KM) 

«S CATALOGUE & REISSUES Eleclrcnic □ 16 HORSEPOWER LIVE Allenuthie Tcntades (CD VIRUS 3559) Electro n APPARITION DROWNED IN OUEST IONS Caskel (CD CSK O78C0) Dance □BOOGIE DOWN PRODUCTIONS BEST OF THE B-BOYS SESSIONS Traffic (CD TEC 3306) PrcgtcÀSW □BRICCS. ANNE THE COMPLETE TOPIC Weavd (LP WEAV1L10) Electro □CATLANOGREY CATLANDCREY Milk & Moon (CD MILKMOON 02C0) Tranœ □CHURCh UNINV1TED UKE THE CLOUDS Cooking Vmyl (CD COOKCD 336) Dance g SVVEET rrimeROSES Weavil (LP WEAVIL 09) JrJ! □ DECIMATE II ROUNDS Copro (CD COP 046) l ™. Q DISCHARGERSJHE THERES NO PLACE UKE HELL Fuiy 76 (CD F 7600004) Dance □DOLL BY DOLL REVENDE OF MEMORY Cooking Vmyl (CD COOKCD) House —tDDOMlNO, FATS FAT MANS FRENZY Cherry Red (CD CRREV157) Downlempo □ EDGAR BROUGHTON BAND.THE BANDAGES AND CH1LLY M08NINGS Sanctuaiy □ EPICA WE Wlli TAKE YOU WITH US TRANSMISSION (CO TMDVC 050) □ EVERYTHING FOR SOME 1DENTITY Caskel (CO CSK 080CD) □ FAHEY, JOHN GE0RG1A STOMPS ATLANTS STRUTS Table Of The Elemenls (CD TOEi □FAT MATTRESS MAGIC FORESI Sanduaiy (CD CMQOD D34) □FAUST RIEN Table Of The Eléments (CD TOE 24CD) □GYSIN, BRION ONE NIGHT @ THE 1001 Sub Rosa (CD SR142) □HORSEUPSJHE HAPPY TO MEET. SORRY TO PART Démon (CO OIAB 9011) □ HORSEUPS.THE THE TAIN Oemon (00 DIAB 9012) □ HORSEUPSJHE THE UNFORTUNATE CUP OF TEA Démon (CO DIAB 9014) □ HORSEUPSJHE DRIVE THE COLD WINTER AWAY Oemon (CO DIAB 9015) □ HORSEUPSJHE LIVE Oemon (CD DIAB 9016) □ HORSEUPSJHE THE BOOK OF INVASIONS Démon (CD DIAB 9017) 
□HORSEUPSJHE TRACKS FROM THE VAULT Démon (CD DIAB 9019) □HORSEUPS.THE THE MAN WHO BU1LT AMERICA Démon (CD DIAB 9020) HORSEUPSJHE SHORT-STDR1ES TAU. TALES Démon (CD DIAB 9021) 

JAKE THACKRAY JAKE IN A BOX EM1 Catalogue (CD 3579122) 

KAMELOT WHEREIRE1GN THE ANTHOLOGY Sanctuaiy (CD NMEDD 002) 
MCCAIN, JERRY S0MEB00YS BEEN TALKING Démon (CO WESM 625) MCCALMANS, THE PEACE AND PLENTY Greenlrax (CO CDGMP 8009) MCFADDEN & WHITEHEAD A1NT NO STOPPIN US NOW Edsd (CO DIAB 4021 
MCLEAN, DON PRIME TIME Démon (CO EDCO 691) 
MEN THEY COULONT HANG, THE NIGHT Of A THOUSAND CANDIES Démon MEN THEY COULDNT HANG. THE NEVER BORN TO FOLLOW Démon (CD FI Eh MEN THEY COULDNT HANG, THE SIX RACX Démon (CO VEXCD15) MIGHTY DIAMONDS THUGS IN STREET Nodume (CD MED 0106) 
M1TCHEU, WILUE PÛPPA WILUE Démon (CO HEXO 48) MITCHELL, WILUE SOUD SOUL/ON TOP Démon (CO HILO182) MnemLMUTE SOUL BAG& THE MANY M000S OF WILUE MITCHELL Dem 
MITCHELL, WILUE ROBBINS NEST + WILUE MITCHELL RARIT1ES Domon (CD I MITCHEU, WILUE ITS DANCE TIME Démon (CDHIL0179) MITCHELL WTLUE SUNRISE SERANADE Domon (CD HILO 178) 

Imls nMODRE, LATTIEIM NOT BROKE BUT IM BADLY BENT Dcmon (CD WESF109) „ . ^DMOVE'^MOVEMENTS.30THANNIVERSARYANTHOLOGYWcslside(COWE5 
Rcck —Q MULUCAN, MOON SHOWBOY SPECIAL Denwn (CD WESA 800) S 0 MURDERED.THE AND THE MAGGOTS SHALLINHERIT THE EARTH Tribunal (CD 1 ^ DANGERC)US ^(C0 D,AB m 

Ç: NEWl£Y' ANTHONY AINT1T FUNNY Démon (CD DIAB 8059) ^ ^ ^ □NOVEMBRE MATER1A Snapper (CO CDVILE131) Q CFHACAN, SEAN THE HI6H LLAMAS Demoo(CO DIAB 866) Reggae □O'JAYS, THE MESSAGE IN THE MUSIC Oemon (CD DIAB 404) Reggae □ O'JAYS. THE THE YEAR 2000 Oemon (CD DIAB 408) Reggae □ WAYS, THE WHEN WIUISEE YOU AGAIN Démon (CD DIAB 409) Rrçgat □œiSYS, IHE Wliv DONT rau Klli VOURSELf Oc™ (CD MEDCO m\ al P°™??JBOYT"l:Btls0N|.y(|''E Down (CO DIAB 8061) Dit) □ORBISON. ROY SINGS DON GIBSON De™ (CD DIAB 80631 tolT» □ORBISON, ROY ROY ORBISONS MANY MOOOS Dcnion (CO DIAB 80M) 



Albums listedthisweek; 250 Yearto date: 3,518 
Singles listedthis week: B2 Yearto date: 1,781 

Records released 1704.06 

BBY HOW M TOU SPEUUOVH Denwi (CO WESA 888 

P PERRY, LEE AfRICAN ROOÏS Trojaji (CD TJCCO 316) □PEIERSOU OSCAR HISIORIC CARNEGIE HAa CONCERTS Ctety Rtd (CD GSCR 011) QUACEBO X-POSED Cirant Dm-™   - 

□ SKEPTUCTHE HAIE 4 FEAR ThrtlCO TNKR 0011 QSK£PnX,THE LIVE AT C8G85 Ttak (CD INKB OOJI □ SOJORN WHEN THE UGHTS CO DOWN Ciieny Rtd (CO □ STRATOVARIOS BLACK DIAMOND Sinctoy (CD NME 

QVARIOUS VIBRANT NEW CELTICSOUNDS FROM SCOILAKO Creailrax ICO COGMP 8006) I □ WEARESCIENTISTSWIIHLOVEAND SQUAIJOB Vn|a (IP VIB 011586) □ WILUE 4 THE POOR POOR BOY BOOCIE ancluao'(CO mQOO 1307) 
MUSIC DVD POP/ROCK 

OSANDY BEUS CEIUDH FROM EDINBURGHS FAMOUS FOLK BAR Grtente (CO CDGMP 80101 PR( □ SHEAVY ECPUBLIC Shtavy (CO MCY 038CD1 PSHIRIEY JONES ALWAYS IN THE MOOD.PIUS Denon (C □SKEPTIXTHE SO THE YOUTH Ihjiil! (CO TNKR 003) 
□ NELSON,WmiEWIllIENElSONBiw . □ MCSHANN, JAY LIVE 1N PARIS 1989 Qim 
□ MADONNA THE DOCUMEflT Chmiic Omms (COL,. -, □ OASIS DEFINITELY HAYBE Ctei Rock (AHC19901 

Singles PSOUNDSYSTEH UPTOWN SHAKEOOWN EP Kujos (U' BJ 009) □SPENNO 4 JES5 F» TOR WAY EteMk Eufiïrà (12-ÉER 0011 □SPICEBICBUlSKYJala  —' □ STANTONW □ SOPER 8 VS DJ TAB HELSINKI SCORCHIN Anjimtots (12' ANJ 057) 
PTBAEMPTY STUPID ROIATION 2 Mac Emît (12" MAXERNSI21) □noolES AC1DSKA SIRIKES AGAIN SMy Up Ffftvcf 02" SUE 831 □ UNBALANCED EARTHLÎFT Deslipccl (IT DEST DOJXOI) 

□ B1AZIN0 HEAT SUPAH Grotcs Allack 11? MFM 01) □BOOCAIOOINVEST1GAT0RS LET THE GROOVE MOÏE YOU Kodos (T FSR 70211 □BOOKA SHAOE NIGHT FALLS Gel Physial (12" GPM 041) □ BROWH, JAMES 1 HERE WAS A TIME Oclopus (T 08105) □BROWN, scon THISIS HOW WE 00IT EuJk (12' EVOLVE 003) □BORNS, BEN THE ANSWER Slompa Phùikîlzi STOP 012) □CALVER, AIE* 8ETOND THERAPY EP GDIch (12- CUICH 011) 
□CLEWS, T1M THE RAT Ntonale fl?' VCRMN 008) □COBURN CIVE ME LOVE Fronlicf FR0NT1ER 0051 □COliCUT TRUE SKOOl Ninja Tire (CO 2ENCDS178) 
□CRAZY CIRE THE REBEL Tmnr,' Toi: Il 02' HJCH130) 
□ MYTE SPACE HOPPER TNC (IT TNC 014) □ OAISY DAISY MICHEUE PLAYS PING PONG Smiay B«i OP' SBEST 330 ON SBEST 331 □DASH DODE TaEVSiON SAGA Maris Audio 02" MORRIS 047) 
QDJMARKY4XRSVS TOTALE  G DOUGAL OPEN YDUR EYES Essaitial F □E1EKTR0CHEM1E DONT GO Gel Pùysicjll □ FOOND MULLOKIAN Kudos (T SP 4502) 

□HYPER WISTEO EMOTION (Sto QJAYJL0VElSllHfan2"ULI38( □JBPAPHROIAlKSimlJann?; 
□ UCER, SEBASTIAN ET I F I H ( il 1 IF LT □LEKEBOSCH CARI (JNDERTAND1NG OF NOIHING Kai«ilra« (IR" KTX 005] □ IflCUSI DECLASSIFIEO PART I Cybcrfunk (12' CFUNK 025) □LOVE STORM COME GLOSER Junior Boy's Own (12' JNR 010) □ MAR10W 4 DELH1A MOVIN Moon Hjrlxur (12" MHB 024) □MAYHEM, FEFGOS TAXE CONTROL Qtiash (12* OSH 0731 □ MCAFFER. CUV UNTIILEO Baw (12" RAW 34) □ MCCLELLAND, AARON GIMME SOMC MORE Umm (12" 0732 PUMM) □ MEAT KATIE DIVINE Adnll 02" ADT 005) □MENTAL SHARP FAHRENHEIT 215 Teinte 02" TEKDBZ 005) □ MILLS. JEFF GAI EWAY OF 2EN A»s (12" AX F 

Q1DLE HANDS LOADEO Limita ICO LAVOLIA 002) E JAMES, RICHARD MV HEARTS ON FIRE BoobYtrapIDN 800 □ MARSHALSTHE MAKE HER CRY Memiï ICO 9877052) 

□ NUEUCTRICNOMATTERVVHAl FmPalrarFPAlOlNU) □PHOTEKHITENICH1RYU Photek Praludkjns (12" PPR 013VSI □ P1ERCE TROY 25 BITCHES VOL 1 Mims (12" MINUS 38) □PINKER JONES SONIDO TOTAL Kudos «2" ZEST12007) 
□ RCOLA/BASS NACHO MY TOWN Royal Crown (12' RCR 02) □ RCOLA/CAPITAL J7TR1CGER MEK ME HEAR VA/NOIZECKECK Hunble (12" HUMBLE 01) □ REDEYES RI VERS OF DUB TrniHe On VJ1)( (12" 10V 77) 
□R0SK01MISA»™  Q ROSSEU, SEBASTAIN UNDER THE CHERRY 810SS0MS TekRrapliflR" TEL □SILENICOLO SWEAT Planel Mu 02" 210136) □SMASH HCRABUKE AN ANIMAL Tuted 02" TINT 105 

(CDRTRADSC03281 □ SEHnNELSTHE MEMOIRS OF A CUNT Fausl (7" ROIO 0 □ SU Da THE SLOW BULLET Mviï (T KWSV 701) 

URBAN Q DJ HOOP HAUS AM WALD Kudos lU" LE1004) □ KIDSUBLIME SATISFACTION DoponiSsGatoeœ- 
□ PARKER, LEWIS INTERf.AUONAL HEAT Ousty Vui)l 02" 0VJED1003) □ PR02ACK 7TJRNER 50 PÛUNO RADIO Bunger Slrils 02" POC 70381 ■ SPANK ROCK SWEET TALK Big Dada (CO BDCDS 092) 

Gerry Rafferty Can I Have My Money Back? - The Best Of (Sanctuary CMRCD1325) ■ Despite the title, dont expert to find Baker Street, Right Down The Line or Gct It Right Next Time here, as tins ivertheless excellent dise ncentrates on Gerry Rafferty's 1970/71 recordings for Transatlantic Records. Atthe time he was a rising singer- songwriter with a folk bent, as best illustrated by tracks like Mary SkefEngton and the title track but he had serions pop potential, and was much championed by the likes of Noël Edmonds and Kenny Everett. Rafferty's gentle lilt, harmonie bent and well-crafted songs make for pleasant listening, and bis enduring popularity should re healthy sales. 
Miles Davis Great Sessions (Blue Note 9463527672) 1 On the evidence 

| tenureatthe 
jazz label was ail too short. This 
previously released CDs in upgraded Rudy Van Gelden éditions, housed together in a " :ludes ail of Miles Davis' work for Blue Note. Birth Of The Cool concentrâtes on the Miles Davis Nonet's ireaking and timeless work from the late Forties and îarly Fifties, with Davis surrounded by inspiring and "ke Kai Windîng, Max Roach, Gerry Mulligan and Lee Konitz. His first solo album for Blue Note, 1952's Volume 1, représenta a quantum leap forward, and finds Davis' e style becoming more obvions. Volume 2, recorded a few reofthesame, though with less familiar and tougher raaterial like Enigma and Tempus Fugit. A fine addition to 
Spencer Wiggins 
262) nt CDKEND > 

oencer Wiggins as largely 1 overlookedat 
songs on this I compilation corded in the latter half of the Sixties, but they reveal he was one of the finest exponents of Southern soul, with a gritty grip on uptempo R&B, and an equally éloquent way with country soul. The material here is of the highest calibre, with several songs by the estimable Dan Penn and ooner Oldham, and a superb ce on the Aretha Franklin hit 1 Never Loved A Woman (The Way 1 Love You). 
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U2's re-issued One, with vocals frotn Mary J 
Bligejs heldoffpole position by 
Dangermouse and Cee-Lo's Gnarls Barkley 
project hit - Crazy. 

THE BLftCKEYEDPEAS ROMPIT CORINHE BA1LEY ME PUT YOUR RECORDS ON PUSSYCAT DOUS FEAT. WILU AM BEEP MARY JBUGE&U2 ONE THEPEEUHGSEWN KAHYE WEST FEAT. LUPE FIASCO TOUCH THE SKY THE STREETS WHEN YOU WASNT FAI 
SEAH PAUL TEMPERATURE SUCABABES RED PRESS JACK JOHNSON BETTER TOGETHER 
BEVERLEY KNIGHT PIECE OF MY HEART FALL PUT BOY DANCE DANCE JOEY HEGRO MAKE A MQVE ON ME 

GNARLS BARKLEY CRAZY THE BLACK EYEDPEASPOMPIT 
THE PUSSYCAT BOUS FEAT. WILLIAM BEEP PINKSTUP1DC1RLS KANYE WEST FEAT. LUPE FLASCO TOUCH THE SKY 
CORINNE BAILEY RAE PUT YOUR RECORDS ON NQTORIOUS BIG/OIDDY/NELLY... N 
ORSON NO TOMORROW SEAN PAUL TEMPERATURE EMBRACE NATURES LAW MECK FEAT. LEO SAYER THUNDER SUCABABES RED DRESS KELIY CLARKSON BECAUSE OF YOU DHT FEAT. EMDEE USTEN TO YOUR HEART FAITHLESS1N50MN1A 

L | GNARLS BARKLEY CRAZY - SINGLE VERSION î I ORSON NO T0MM0RR0W 11 MARY JBUCE&U2 ONE 4 ! 8 | EMBRACE NATURE'S LAW (ALBUM VERSION) 5 nr| THE BLACK EYED PEASPUMP 1T 
7 12 ; THE KOOKS NAÏVE 8 9 I PINKSTUP1DGIRLS 91 7 | KELLY CLARKSON BECAUSE OF YOU i | CORINNE BAILEY RAE PUT YOUR RECORDS ON U-lOi PUSSYCATD0LL5 FEAT, WILLIAM BEEP 11MAPONNA SORRY (ALBUM VERS10Nr~ U jOi THE STREETS WHEN YOU WASNT FAMOUS~" 14'58ITOBIAS REGNER ISTILLBURK 15 ; 181 SEAN PAUL TEMPERATURE (ALBUM VEI 16 13 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY 17 ; 161 BEYONCt FEAT. SUM THUC CHECK ON IT [ALBUM VEI 1B: 191 MECK FEAT. LEO SAYER THUNDER IN MY HEART AGAIN 19 ; 171 THE FEEUNC 5EWN (RADIO ED1T) o; 15 JACK'JOHNSON BETTER TOGETHER 

hlîCng the shops. Gnarls'BarMcv's Crazy made'a big 

12006, beating he previous best .f 132.284 set by 

the Officiai UKî 

— X 

"r 19 7' MARY JBLIGE&U2 ONE 
3 2 4 s:r. YO DetJam9854185(1]) 
4 5 6 ORSON NO TOMORROW 
5 6 THEKOQKSNAIVt E 
6 7 THE BLACK EYED PEASPUMP1T . . 44M 9850561 (III 
7 EMBRACE NATURE'S LAW ln(ki>;ndMi 
8 PUSSYCAT DOLLS FEAT. WILL.l.AM Hl.l 

E j Î THEZUTONS WHY WONT YOU GIVE ME YOUR LOVE/ ^ 
10 PINK STUPID GIRLS (Mv™.VMachDPsvtho) EMI/Sonv ATV/Wamçf-ChjDoe:l (P!nk/ManiVOkwsoo/l|nch) RCA 82876811902 {AM 
11 n 7 CORINNE BAILEY RAE PU 1 YOUR RECORDS ON 
12 8 7 ÎEIL^SWHEN YOU WASN't EAMUUS 
13 13 4 SEAN PAUL TEMPERATURE IF,M FMI Ml/Mol VP/MtalI 4T0235ai(I£N) 14 f FRANZ FERDINAND THE FALLEN/L WELLS Oocnm RUC219C1Ï OYTIO ' 
15 KANYE WEST FEAT. LUPE FIASCO TOUCH THE SKY . . Ett-AWU 9352115IUI 
16 MISH MASH SPEECHLESS IFaDrm/DonËSlika) EMl (FjHone/WKldffia/fJarbi) 144 DATA100C0S1U) 17 MICHAEL JACKSON DIRTY DIANA E(K 62876725222 (ARV1 
18 20 7 MAPONNA SORRY w^B^wToicDiam 
19 23 12 NOTORIOUS BIG/DIDDY/NELLY/J EDGE/A STORM NASTY GIRL Ujhî Ru) EMl/W«T*r41UIwll/BMG/Notljn] IWjIbcriJciMoinbs/Havnii/ClSfi.'CainnVatsOil) Bad B«v AI0229C[K(ira) 20 3 3 MORRISSEY YOU HAVE KILLED ME «hdAIK*S017(Pl 21 '3 * THE FEELING SEWN (The Fedmg/Green) EMl (The Feeling) IslJnd CID920 (U) 22 16 3 SUGABABES RED DRESS 
23 25 MECK F|AT. LEO SAYER THUNDER IN MY HEART AGAII L2A.AP0UJl.aaKm 24 24 4 BEVERLEY KNIGHT PIECE OF MY HEART ParicçAow CDR6f8111) 25 .4 7 BELLE & SEBASTIAN THE BLUES ARE STILL BLUE 
26 18 CHICO IT'S CHICO TIME 
27 26 J0EY:NE6R0,MAKE A MOVE ON ME 
28 4 c THE CHARLATANS BLACKENED BLUE EYES (Lowe/The Charialans) CC (Bîint/BnxAes/Burqess/CoOL'B/RogerT) C^SMXSCKB 29 1 7 D4L LAFFY TAFFY AatoAHraronw 30 30 NELLY FEAT. PAUL WALL, ALI & GIPP GR1LLZ (Dw/IROC) WarofChappeîKEMI/P&P (S!jyton/OupfVF1urips/Ha>fies/G:pp/JtfW,GineU) Unveral MCSTW0453 (UT 31 27 RAV i • 
32 28 VARIOUS TR1BUTE TO J1NKY 
33 34 4 KELjy CURKSON WALK AWAY 
34 3. 9 IHfc^URUfa EtflT. CANDI STATON YOU GOTTHE LOVE tj-tcfr"""" 35 42 9 FALL PUT BOY SUGAR, WE'RE GOIN' DOWN iLiuibimn 36 41 JAMES BLUNT WISEMEN (Rolhfock/Hogarih) EMI/Djlmatton/BMC/Eucks (Blunt/Hoajrth/SIt.irhpU 37 21 2 EDITORS ALL SPARKS (AUsss) Soûl Kilchens (Sm!th/Urluno'WK7/Leet(Mjv) 38 12 2 UEPECHEMODE SU FFER WELL 

sœ™ 15 
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Singles CHart 

/ f/Mâ #■ 39 | ^ 2 EY^ILLSlSF0NIA/GAVIN SUTHERLAND RÂDICR LjiâHÊMË 40 ) 33 4 UlKLb ALUUU WHULh LOI IA H1SI0RY 
41 52 22 MAUONNA HUNO UP   
42 45 32 W1LLJUUNG ALL llMLLUVt 
43 56 16 MARYJBLIGEBE WITHOUT YOU 
44 54 12 Hl-TACK SAY SAY SAY (WAilING 4 U) (Grooncsïid/Vandfr Zwan) VVamer43uppcll/MPl (McCaftnci/Jjflïon) 4b 5, 16 JAIVIk^BLUm GOUDBYL MY LOVER 
46 40 .0 GHKlb BKOWN htAT. JUELZ SANTANA RUN FP (Storth) FMI/P&P (Slorth/GjrretU Jw 82876780532 (ARV) 47 38 3 MÎIŒELSISTOp! , Positiva CDTIVS227 (F) 48 KEYSHIA COLE1SHOU^ HAVE ÇHEATED/ICHANGED MYMTO.^  
49 LARRIKIN LOVE EDWOULD Infecfio» WEA4Q3CD (TEK) 50 53 19 KELLY CLARKSON BECAUSE OF YOU RCA 87876764542 (ARV) 51 60 2, KANYE WEST FEAT. JAMIE FOXX GOLD DIGGER (WbI/Btwi) Vfanwr43uppcfl/EfcH IWtsI/OurWfficIml) RocA-FfOa 9385699(0) 52 © 2PAC FEAT. ELTON JOHN GHETTO GOSPEL Interscope 9883248(11) 53 64 31 PUSSYCAT DOLLS FEAT. BUSTA RHYWIES DONT CHA ® 
54 48 .6 THE ORDINARY BOYS BOYS WILL BE BOYS B Uniqu: WEA389C02 (TEN) 55 39 3 YEAH YEAHYEAHS GOLD LION 
56 66 35 DANIEL POWTERBADDAY Wanvv Brulhcn W632C01 (UN) 57 75 SIGURROS H0PP1P0LLA (SjjsiRitfltemjilUrrémallSiaiirM E«IC1)EM673IE) 58 » 12 ARCTIC MONKEYS WHEN THE SUN GOES DOWN Donino RUG216CD (V7THE) 59 22 2 M1LBURN SEND IN THE BOYS 
60 i w WIGWAM WIGWAM 
61 © GORILLAZ D1RTY HARRY Pailophone CDRS6676 (0 62 © 27 GORILLAZ PARE [||.|1|n 
63 47 5 BOW WOW FEAT. CIflRA LII(E YOU; t _ 
64 46 5 THE SHAPESHIFTERSINCREDIBLE 
65 i f TRINA FEAT. KELLY ROWLAND HERE WE GO N 
66 BEYONCEFEAT.SLIMTHUGCHECKON 1T „ 
67 62 16 SHAYNE WARD THAT'S MY GOAL ® (Par Mjmsm/Kmoal |EkjlsWPj4lei7Godfieil S^to UudC 82876779272 (ARV) 
68 44 13 JOSE GONZALEZ HEARTBEATS 
69 36 4 MASSIVE ATTAÇK LM W1TH ME ■T||irrnrn 
70 50 4 
71 17 2 MICHAEL JACKSON THE WAY YOU MAKE ME FEEL 
72 74 39 GORILLAZ FEELGOOD INC P3rtophaoeCDR6663(E) 
73 © 13 THE GAME FEAT. 50 CENT HAFEIT OR LOVE J1   , (f/vJ/TlrPl i (iifvirt.il/RMGyCC U.vLim4"e!dcT/ilirriVBjLiYA^'a!riUJ.TftT.r/^)   1   74 4, 5 CRAIG DAVID UNBELIEVABLL «awr Biothers WEA402CD1 (TEN) 

67 5 MICHAEL JACKSON B1LL1E JEAN Eoc 82876725172 (ARV) 
■ite. ■ SM r. •50. IMHOÛOOOI 

You Give Me Your 

cnough oniy to 
91st place inthe 
starter, likeJCB Song, which soW 265 copies and charted at 160 when first released last June. NizJopi's début 

Si? 

■ 1 1 CNARLS BARKLEY CRAZY |(22] MARYJ.BLICE&U2ONE 
H 5 lORSONNOIOMORROW 5 1 THE KOOKS NAÏVE H THE BLACK EYED PEAS PUMP1T 7 ' 4 | EMBRACE NATURE'S LAW 

1 111 CORINNE BAILEY RAE PUT YOUR RECORDS ON ~ 12 13 | JAMES BLUNTWISEMEN 13 14 | MECK FEAT. LEO SAYER THUNDER IN MY HEART AGA1N 
15 15 1 SUGABABES RED DRESS HT PIECE OFMY HEART n 211 SEAN PAUL TEMPERATURE 3 | THE STREETS WHEN YOU WASNT FAMQUS 19 [ïô] THE FEEUNG SEWN 
21' Ql MISH MASH SPEECHLESS ~ 22 24 1 NOTORIOUS E STORM NASTY GIRL 

ND THE FALLEN/L WELLS 25 251 WILL YOUNG ALL TIME LOVE 26; 261 JOEY NEGRO MAKE A MQVE ON ME 27) 27 KELLY CLARKSON W 28 3 | M0RR1SSEY YOU HAVE KILLEO ME 29 29 | HIJACK SAY SAY SAY (WAITING'l YOU) 30'Ql MICHAEL JACKSON D1RTY DIANA 31 281 THE SOURCE FEAT. CANDI STATON YOU GOT THE LOVE 
33 30 [ RAY J ONE WISH A © BELLE & SEBASTIAN THE BLUES ARE STILL BLUE ~ >11 CHICOITS CHICO TIME 7 NELLY FEAT. PAUL WALL, AU & GIPP CRU LZ 37 33 ( KTTUNSTALL ALOTHER PLACE TO FALL 

m THE CHARLATANS BLACKENED BLUE EYES 

MARY JBLIGE&U2 ONE 
THE ZUTONS WHY WONT YOU GIVE ME YOUR LOVE? FRANZ FERDINAND THE EALLEN/L WELLS MICHAEl JACKSON Dl f, [ i ' NÀ PINK STUPID GIRLS ORSON NO TOMORROW 
"lHE BLACK EYED PEAS PUMP i i MISH MASH SPEECHLESS 
BELLE & SEBASTIAN! Lt i Sfil.L Bi  
EMBRACE NATURES LAW CORINNE BAILfYRAEPl F ! -Mf f THE STREETS WHEN YOU WASNT THE CHARLATANS BLACKENED BLUE EYES VARIOUS TRIBUTE TO JINKY 
CHICO ITS CHICO TIME 
KANYE WEST FEAT. LUI E FIASCO IGUCH THE T V 
MECK FEAT. LEO SAYER 1HUNDER IN MY HEART AGA1N 
SUGABABES RED DRESS DEPECHE MODE SUFFERWELi ROYAL BALLET S1NFQNIA/SUTHERLAND RADIO 4 UK THEME 



Morrissey scores his first number one album 
in 12 years with Ringleader of the 
Tonnentors on Sanctuary imprint Attack, 
and fends off Pink's l'm Not Dead at three. 

The Officiai UK 

JAMES 6LUHT CHAS1NG TIME - THE BEDLAM 

THE KOOKSINSIDEIN/INSIDE OUT ® 
THE FLAMING UPS AT WAR WITH THE MYS I1CS 

ONINBETWEEN UKEAWIbSs® 
[LEYRAE CORINNE BAILEYRAE 

JOURNEY SOUTH® 
THE IMPOSSIBLE DREAW! 

DPEASMONKEY BUSINESS 
IICS LIVEFROM DAKOTA 
TSON THE VOICE - THE ULT1MATE COLLECI 

i îs EEsr SON BREAKAWAY®4® oes^oodtfMaidj/Vjnous  AMERICAN IDIOT® 

5^1 

BACKTO BEDLAM 
SANCTUARY ®2 

EYETO THE TELESCOPE 

ONANISLAND® 
®2®2 
DNS ON A DANCE FLOORSÎ 

EAKTHROUGH 
X&Y®7®4 
DOLLS PCD 

BOYFROM UNDER THE CORK TREE® 
K MUSIQUE-VOL 1-1993-2005 

mm t BACK room ® 

IN MY OWN WORDS 
JOSE GONZALEZ VENEER® 

mWWWW 



Albums Chart 
« 

39 35 26 SUGflBABES TALLbk IN MOHL WAYS ® 7 <sT — 
40 71 12 QUEEN LIVE AT WhMBLhY STADIUM '86 
41 « 42 DAVID BOWIE BEST OF BUWlt ® ©, Vi>cûnlVBowic^Dud9i«i/Sœll/Mas'jrVRodgffTA'anou r.1, 42 46 39 HAKU-FlSIAkS UF OCIV® ? 
43 SECRET MACHINES TEN SILVER DROPS 
44 57 U K1CHARU AbHCRUF 1 KtYS 10 IHbWORLD® 
4b 1 4 VITTORIO CRIGOLO IN THE HANDS OF LOVE® 
46 32 16 JOHNNY CASH RING OF F1RE - THE LEGEND OF ® 
4/ Jr LACUNA COIL KARMAOODE C l 7 Majia 776602IE) 48 42 32 KANYE WEST LATE REGISTRATION ® 2 Vfel/JustBIaze Boc-A-fella 9885282 (Ul 49 22 3 PRINCE 3121 UnrvcRaî 9852022 (U) 50 23 5 DAVID ESSEX GREATEST HITS ® M-1.W1IV 82826813242IARV) 51 51 8 PANIC! AT THE DISCO A FEVER YOU GANT SWEAT OUT 
52 74 37 ROBBIE WILLIAMS GREATEST HITS ® 6 ® 5 
53 54 10 JACK JOHNSON ON AND ON® BniîMiit/lsM AA4400750122 (Uï 54 0 39 BASEMENT JAXX THE SINGLES ® 2 XI XIC1)182X IV2THE) 55 50 31 BLUR BLUR;BEST OF ® 2 ® 1 Streel/Orbil/Hfliier/UA^WTAW/HagL'e/Sriiilh/Blw fix4W».fKeC0S33(B 56 58 112 THE VERVE URBAN HYMNS ® 8 ^ ^ ^ ^ 
57 59 3 JACK JOHNSON BRUSHFIRE FAIRYTALES ® 
58 62 7 THE SMITHS THE VERY BEST OF® 1 '1 " '"nciti .1 11 ,1- »VcA8573889^82fTEN) 59 24 BARRY MANILOW THE GREATEST SONGS OF THE FIFTIES ® 
60 63 454 QUEEN GREATEST HITS ®u PMoptoCOP 7895042® 61 JOHNNY MATHIS THE VERY BEST OF ® 
62 44 10 JOHNNY CASH WALKING THE LINE - LEGENDARY SUN ® ^ 
63 39 5 VAN MORRISON PAY THE DEVIL 9826290,01 64 56 24 DAVID GRAY LIFE IN SLOW MOTION ® 2 i v, - lV„. 1.' fVr, /;,■/ n Atortlc 5016797662 Gllfl 65 61 61 WHITNEY HOUSTON THE GREATEST HITS ® 4 © 1 
66 © 3 SIGURROS TAKK ® mimme 
67 53 9 JACK JOHNSON CURIOUS GEORGE (OST) ® 
68 45 9 PLACEBO MEDS 
69 48 28 KATIE MELUA PIECE BY PIECE ® 3 ® 1 «BIMOOOO;® 
70 e 5 NICKELBACK ALL THE RIGHT REASUNS mmemrnm 
71 â w THE VINES VISION VALLEY 

~72 67 219 MADONNA THE IMMACULATE COLLECTION ® 12 
73 60 30 GOLDFRAPP SUPERNATURE® M.,,«250® 
74 68 8 WE ARE SCIENTISTS WITH LOVE AND SQUALUK ® V^COVOSllO® 
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BEL AGE HOTEL 
WEST HOLLYWOOD 
CALIFORNIA U.S.A 

APRIL 30 MAY 3 2006 
OPENING KEYNOTE MODE RAT E D BY LARRY KING (CNN LIVE) 

CONFIRMED SPEAKERS INCLUDE: Chris Gorog, Chairman/CEO, Napster Colin Barlow, Président, Polydor Records, UK Dan Butler, VP of Business and Légal Affairs for Music, Warner Bros. Pictures Ted Cohen, Senior Vice Président, Digital Development & Distribution EMI Music Martin Dodd, Sr. VP Worldwide A&R, Sony Music International George Ergatoudis, Head of Music, BBC Radio I Jason Flom, Chairman/CEO, Virgin Records Group (US) Nick Gatfield, Président, Universal/lsland UK David Goldberg, VP & GM, Music Yahoo! Nie Harcourt, Head of Music, KCRW Los Angeles Alex Hodges, Executive Vice Président, House of Blue Concerts Jack Isquith.Exec. Director Music Industry Relations, AOL Music & AOL Radio Network Craig Kallman, Chairman/CEO, Atlantic Records Group Kevin Lawrie, Président, Sony BMG's Latin Région Ken Lombard, Président, Starbucks Entertainment Terry McBride, Founder/CEO, Nettwerk Michael McCarty, Président of EMI Music Publishing Canada Gerrit Meier, Sr. VP/GM, Clear Channel Online Music & Radio Satoshi Ogawa, Operating Officer/ Division Manager of Programming/ Production, Tokyo FM Jacquie Perryman, Sr. VP, Fox TV Music Jeff Pollack, Chairman, Pollack Media Group Tim Renner, Managing Director, MotorFM Berlin, Germany David Renzer, Chairman/CEO, Universal Music Publishing Group Don Rose, Président American Association of Independent Music (A2IM) Steve Schnur, Worldwide Executive of Music, Electronic Arts Andy Schuon, Président/ CEO IMF Josh Schwartz, Creator/ Exec. Producer, "The O.C" on Fox Jeff Smith, Director of UK and Int'l Programming, Napster Gregg Steele, Sr. Director of Programming, Sirius Satellite Radio Michael Steele, Program Director, KDLD "Indie 103.1 " Los Angeles Sarah Stennett, Partner, Spraggon Stennett Brabyn Lia Vollack, Président, Worldwide Music, Columbla Pictures Tony Wilson, Founder, Factory Records and many more of the world's top music and média decislon-makers... 
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