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As Apple's iTunes Music 
Store sticks with its fixed- 
price model, many rival 
digital stores are opting for flexible pricing p4 
irigbtoii roclss 
with new talent 
Next week's Great Escape 
festival in Brighton is setto 
offer the UK a showcase 
event to rival the likes 
ofSXSW p9 

ont feit 
i®l giviiii iip 
As the campaign for Primai 
Scream's new album gets on 
the road, frontman Bobby 
Gillespie talks about his 
20-year career pl3 
For the latest news 
as it happens, iog m to Park gives MW 

the magie touch 
Radio legend Richard Park kicte off his career as a Music Week ilumnist this weeli, as part of a îw regular radio news service. After last week's radio spécial, US venture. hisic Week this week launches a îw fortnightly focus, as part of 

in the magazine. As part of this focus, Music Week hears the commercial radio sector provide a post-mortem on UK Music Week, delves into new audience analysis for Radio One 
The news spécial will be 

report, providing of the industry's officiai audience data, which is unveiled this week 
In his début column, Park gives his own thoughts on the appointment of Scott Millier as Capital Radio's new head of programming; for a decade and a 

t of the Capital success as London's number one station. Through his Richard Park Company consultancy, Park acts as programme director for Emap's Magic 105.4, and includes Universal Music, Sony BMG, the Reaily Useful Group, Express Newspapers and Channel 4 among his clients. ® Radio, p6-7 

British-based major tipped to table fresh bid for Warner after initial offer is firmly rejected 

EMI ponders next move 
any comment beyond an initial But it was a différent matter believe the initial rejection - and shadowed the announcement last statement at the beginning of last the previous night, when Bronf- his comments later on in the week Friday of Wamer's financial results week, while Warner Music Group man defiantly told an audience in - were simply a negotiating posi- for the three months ending chief executive Edgar Bronffnan New York that his group had no tion, designed to manoeuvre a bet- March 31 2006, which included a ' '     ' - - -  of S7m d of last week. room to grow on its own. If EMI ultimately does pull off (£3.8m). compared with a $4m uan refused to take any "Consolidation for consolid- the deal, it would create a third (£2.2m) profit during the sarae about EMI in last Fri- ation's sake doesn't make a lot of   questions about EMI in last Fri- ation's sake doesn't make a lot of super-major alongside Universal Ïriodfn ïoos ^ ' 



a 'As alobalisatior continues apace [the 
^ rhaHenge to the majors] is not going 

ti qo away. If anything, it will becorne more of an Editorial, P12 
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Fax: (020) 79a 8327 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

Your guide to the latest news from the music industry ^ i- fhû lannrhof tomorrow (Tuesday) via Bluetooth. 

Monkeys boost 
EMl's share 

• The Aretic Monkeys' record- breaking début album lias helped EMI Music Publishing claim its largest share of the UK market since Guy Moot took over the Company last June. The Charing Cross Road team grabbed a 243% share of the market across singles and albums in quarter one, its highest quarterly showing since the closing three months of 2004. Universal finished second with 15.6%, Warner/Chappell tliird with 124%, BMG fburth with 10.9% and Sony/ATV with 8.0%, while Kobalt climbed to sixth with a new Company higli of 4.2%. • Pressure on Bertelsmann to float may have eased, after it posted revenue growth of just under 20% for the first quarter of this year. The 
minority shareholder Groupe Bruxelles Lambert is pushing to go public, revealed that Consolidated revenues rose by 173% to e45bn (£3.1bn) in the first three months of 2006, compared to 63.8 bn (£2.6bn) for the same period in 2005, • A verdict is expected today in the Apple Corp vs Apple C 
that a defeat for the computer firm, whichisaccu settlement, ci 

European version of RealMusic, il music discovery and entertainment service. The move follows on from the UK début of RealMusic in December 
access to an array of music and 

over the provision of spei at the 2003 Leeds Music Police had charged Mean 

not justifiably 

® Tesco lias increased its top of the UK's supermarket league with a 30.8% share, as Asda and 

Sainsbury's continue to jostle for second place, according to new research from TNS Worldpanel. © Music sales in France fell sharply in the first quarter of 2006, despite a booming digital market French trade body SNEP said that revenue was down 12% to 6208m (£142m) in the first quarter of 2006, as the volume of the market shrank 22.2% to 283m units. • The French Senate has started its examination of France's controversial copyright bill, days after a committee 
that could force download stores to open up their DRM. • The High Court of Justice has rejected a claim by John Hillman that he has ownership to the rights of Jimi Hendrix's music The claim was brought by Expérience Hendrix, the Hendrix famlly-owned and administered company, to stop further Hendrix recordings coming 
@ A new digital industry standard is being established. p4 

Loudeyesellsto 
Muzefor $llm 
® Loudeye has sold its US-based opérations to digital entertainment specialist Muze in a deal worth $llm, It means Loudeye will be left operating 002 throughout Europe, although it will maintain headquarters in the US. It is seen by Loudeye as a step that allows it to focus on its core business and also to reduce its cost structure. p4 0 HMV will décidé within weeks whether to renew its bid for specialist book retailer Ottakar's, following the collapse last week of Tim Waterstone's bid to buy back the book chain he founded from HMV. HMV said in a statement that it had receiveo notification that Lazard Private Equity Partners had withdrawn its support for Waterstone's bid, which had been conditional on HMV abandoning its plans to buy Ottakar's. • The MCPS-PRS Alliance has taken another step towards establishing itself as the pre-eminent one-stop licensing shop in Europe after linking with online telephonygroupSkype. 

MCPS-PRS issupporting the latinch oi 
Skype's Worldwide nn3ton® 
by-song access toits publishers'repertoirt # US-based company Ii—- Music Feed, which supplies bespoke 
music video channels to various platforms including TV, VOD, web and mobile, has struck deals with Sky Mobile TV, Vodafone and BSkyB. Under the agreement, IMF will next week launch two video channels on Sky's Mobile TV platform. © Jamster has partnered with Universal Music Group International to supply customised SMS alerts to its subscribers. The SMS alerts will feature content from artists such as The Police, Dire Straits, The Who, The Jam and The Kaiser Chiefs, in the shape of short riffs taken from each of the songs. © Earache Records has signed of a UK distribution deal with ADA Music UK, a newly-created sales and distribution arm of Warner Music UK The deal will see the entire Earache catalogue distributed by ADA/Wamer from its base at The Entertainment Network in Aylesbury. O Apple has renewed contracts with the majors for iTunes. p4 O The Office of Pair Trading has given the go ahead for PPL and performing rights societies. Aura and Pamra, to merge. p5 

I track up to fiv 

l Ei iHWMir online poil Welcome to the Musin VJppU nnii t« -s . . .. 
ve aslc Can Napster make a success of its free streaming 

tomorrow (Tuesday) via Bluetooth. Q BPI figures reveal that rock music was the most pppular genre in the UK last year, capturing a 36.2% share of the entire albums market. Rock music also gained a best-yet 23,5% market share of the singles market UK record companies offered music fans 31,291 new album releases across more than 16 officiai genres in 2005 - more than double the number of released a decade ago. 
l,000th édition on May 18 witiii r which which features a ( e of the Beatles' Sgt Peppir album co "' who have appeared in the magazine over that period. » LG launched its new MP3 phone, the Chocolaté Black Sériés, with a party at Sketch last Wednesday iiight The event featured a half-hour performance by Goldfrapp, with a DJ set from Norman Jay. O National Gig Guide, the online listings service, has teamed up with mobile specialist Moyst to offer ringtones, MP3s and video capabilities for unsigned bands. Bands can upload songs free of charge and they will be made available as ftill-track downloads or 30-second ringtones. • The BBC is committing Radio One to make at least 45% of its music output new music. p6 • Commercial radio is preparing for UK New Music. pô 

Napster upgrades 
its US site 
© Napster has launched a revamped 

Classical double 
for Jenlfîiis 

having topurchaseitandarenot required to download any software. The free service is supported by advertising on the Napster player. O Nokia is to launch its N91 music phone by giving away 200 tickets to an exclusive secret launch party for Dirty Pretty Things' début album. Détails on how to gain tickets to the launch party will be released to the mobile phones of registered Dirty Pretty Tliings fans atLondon's 
© Katherine Jenkins wr the year for the second year running at last Thursday's Classical Brit ' ;. Jenkins won the award for /ing A Dream, the fbllow- 

best album in 2005. Othe 

Contemporary Music Award for Symphony No 3. Silence. • The Rolling Stones are due to continue their world tour as planned, despite concerns guitarist Keith Richards will not be " enough to join them, after I a brain haemorrhage due to falW from a tree. © Lou Pearlman is rolling out his Transcontinental label in the UK. P5 
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News 
pT The Playlist is now available to stream. 

To subscribe, go to www.musicweek.com 

News edited by Paul Williams 
Analysts believe merger negotiation pmcess just begun, as WMG plays hardball on price 

Warner rejects EMI merger offer 
s of shareholders." The 
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Universal dmms up Japanese interest in its priority artists 
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Virgin pushes digital store 
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Apple refuses to budge while negotiating with majors 

ilunes' rivais embuace 

flexible pricing policy 
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O'China lias effectively jumped a 
génération - from analogue to digital' 
- Viewpoint, pl2 

Performers set to benefit 

from deal to expand PPL 

srrx-svsr ened, but I am sick and tired and s merger was given the 

cha^JT1 31° specially-convened MOl^d ^id fi^Pma'aa 

US boy-band vétéran 

sets up UK opération 
Lou Pearlman, the name behind pop successes such as Backstreet Boys and 'N Sync, has teamed up with Steve Gilmore's Asylum management group ta roll out his Transcontinental label in the UK. hère cornes after Pearlman signed a non-exclusive global distribution deal with EMI in January for the label which was launched in the US in 1996 and previously had a long association with BMG, with whom its first act the Backstreet Boys went on to sell 168m aimims Worldwide. 

J 
Feople ask mewhenis 
this boy band business 
going to be over. I tell 
them when God stops 
making little giHs 

UK, says the be the first to find release throu are high. "Lou is the Transcontinental network in 
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Consultancy to offer "reality radio" 

Absolute set 

tohittlieUS 

MedU% IsedThe Musexpo ranfer- ence in Los Angeles, where Dick- 
iHHiF" US radio hasn'thadto 

7-ï 

ing 'at C^tal! were usi'ng Idol - as American Idol - Who x> as tire starting point of a Wants To Be A Millionaire and 

launA to^ek^A&D bas been 

ty radio' concepts. It lias in place a notes that the Los Angeles radio first-refiisal deal «ith ABC Radio, business alone bas an annual 

to stations in the States for pro- ing with overseas radio groups gramming ideas, so tlie arrivai of redects significant changes in the A&D in the market, to sell its own make-up of the American radio 
ffi^Sht^en 

where for years the US was the lenged by satellite radio online dominant creator of programme radio and podcasting. Although formats which were then sold to OK radio has its challenges, US 

BBC moves to push spec 
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îast 40% music from the Ul< 
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icialist shows 
Radio One how and when it 

"We've got a Wap site, which is the most popular in the BBC, and our website I think is the biggest music website in Europe," says Parfitt. "We've put up a lot more audio and video content and are making new podcasts availabie each week." The policy statement also gives new commitments to the station in terms of ils support for new and 
new" music - defined as pre- work's music output vvill be more 

ers beyond their programmes. The document says the club will also encourage "listener-to-listen- er engagement" to create commu- nities of music interest. Its priorities for 2006/2007 include maintaining its commit- ment to live music, which includes covering concerts, studio sessions and international events. In contrast to Radio One and iXtra, much of digital station BBC 6Music's priorities will be estab- lished or héritage tunes. The doc- ument says at least half of the net- rork's music output will 

70% of 

( with push for new talent 
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Stars line up for 
Sony awards 
• Embrace's Danny and Tony Christie will be among the fig- ures presenting awards at tonight's (Monday) Sony Radio Awards, which 
House Hôtel. Organiser the Radio Academy will be streaming the ^ site a www.radioacademy.org. ® Xfm is to offer an exclusive live ses- sion podcast from Goldfrapp on its website from today (Monday). The site will also feature a new weekly podcast from comedy duo Adam and Joe, who 

ing out" commercial activity, while he defended the level of salaries paid to 

guarterof 2006. They will shed new light on the battle for ratings between 

4m hours of online listening and 87m 
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Richard Park launches his new 
Music M/ee/<colutnn by casting his 
eye over the man charged with 
steering Capital Radio 

A fresh look 
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importantly our music 
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Musk; 

1. the art of combining vocal or instrumental 
sounds in a pleasing way; from the Greek 
mousike tekhne "art of the Muses" 

Brand: 

CONTACT 

1. ...name, term, sign, symbol, or design, intended 
to identify the goods or services of a seller and 
differentiate them from those of competitors 

Music copyright owners and brands 
who are looking for ideas, information 
and partnership opportunités need 
search no longer. 
Through a mixture of inspirational 
kéynotes, interactivé panels and 
case studies, this conférence will look 
at what opportunities are emerging, 
what the related issues are, what 
works... and what doesn't. 
Networking opportunities will bring P H M M C PT T M P 
togetherdécisionmakersfromboth uUl\!i vlU I 1IMbi 
sides as wêll as providing the chance to CULTUREAND 
see and hear emerging artists. COMMERCE 

lOKtHEDATE: 
Wednesday 19th July - The Landroark Hôtel, London 

REGISTER NOW: 
musicandbrands2006.com • 0870 6091095 

irtedby CHSSBr 

mu5ican(ibrands@musicweek.com martin@niusicweek.cQm 
Maltliew Tyrrell Business Development Manager 02079218352 matthew@musicweek.com 
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ESCAPE LINE-UP 
65 Days Of Static; 
Plan; Agent Blue; 

For Lashes: Baltle; 
Meridian; Boy Who 

Cass Fox; Channel One; Charlie Calfeja; . Clearlakc; Controller District; DJ 

DARTZ!; David Ross Eighteenth Day of May; Electric Soft Parade; ExitTen; Fell City Girl; Figurines; Foy Vance; Freeman; Gem; Get Cape. 
Rosa; Devll Sold His Soul; Dirty Little Faces; DirtyPerfect; 

Features are edited by Adam Webb 

With scores of unsigned artists performing in Brighton, the emergence of The Great Escape 
finally gives the UK a key international showcase event. Gordon Masson reports 

Global acts ready 

to rock Brighton 

Showcase festivals such as South By Southwest, North by Northeast, ByrLarm and Eurosonic are now long established on the music industry calendar, but until the launch of The Great Escape, Britain has had nothing on the scale of 
Many have questioned why it has taken until now to create a showcase festival to match other countries. But the task of getting The Great Escape up and running has been a long time in the making. Better known as the booker for Glastonbury Festival, Martin Elboume has spent the past two years planning The Great Escape alongside fellow organiser Jon Mclldowie of the Channelfly Group. "About two years ago, Jon and I were sitting in a bar at the Western Canada Music Awards with Brent from South by Southwest and Andy from North by Northeast who suggested there should be a similar event in the UK - that's eventually what set us on the road to Brighton," says Elboume. Ironically, it was a foreign government which first introduced the duo. Mclldowie recalls, "1 first met Martin at Canada House in Trafalgar Square, at an event that was designed to give Canadien businesses an introduction to the live music industry. We eventually spawned the idea of having an event in the UK that would take the best parts of SXSW, Eurosonic and the other events that we went to. So the idea was to take ail the bits that we liked and put them in Brighton forthree days." There are many reasons why Brighton was cho- sen as the location. "It's close to a lot of major air- ports, it's easily accessible from the continent and it's close to London, so it gives people the option of either going down there for the full three days or shorter," notes Mclldowie. "Brighton was just the obvious choice," agréés Elboume. Tve been to about 30 international showcase events m the last couple of years and the only ones that work are the ones that are not held in the major cities. "The problem with staging such an event in London, for example, is that half the people you want there either wouldn't tum up at ail, orthe/d tum up for an hour and then go home. Ail the best business deals are usually hatched after showcas- es in the delegates' bars, but if everyone goes home after a showcase, you just don't have the opportu- nity to make those contacts. So London was never an option." Proximity of venues was also a deciding factor for The Great Escape team. "It's crucially impor- tant that every venue is walkable, as that means you get to see many more bands and it makes the event much more sociable because you can easily 

The British music scene is flourishintj - the Great Escape event means thatwill continue 
with even more British music exported 
abroad Abu Jolmson, Sccrctary of State forTradeaml Imluslty 

meet people and build relationships with them," says Elbourne. According to the Glastonbury vétéran, The Great Escape has used two particular events as its templates - Norway's By;Larm and Holland's Eurosonic. "By:Larm is the most fun and the best organ- ised, but Eurosonic is probably the closest model for us," contends Elboume. "Eurosonic uses about 10 venues in the centre of Groningen and when Tm there I go around the showcases with a bunch of festival bookers and then meet up with other bookers to compare notes. That makes things much more productive, but also much more fun." The duo are using their experience as delegates at numerous similar events to good effect. "We're getting a lot of bands to play more than one show, so that there is the opportunity for peo- ple to see them if they clash with another act," says Mclldowie, tackling one of the thornier issues that usually crops up at showcase events. And Mclldowie believes Brighton is idéal for such criteria. "Brighton has a fantastic network of live spaces and we've been pleasantly surprised to work with a very coopérative and understanding city council. "We're using a total of 17 venues for The Great Escape; the smallest is 150-capacity and the largest is about 500." Venues include The Albert, Audio, The Beach, The Chapel Royal, Concorde 2, Engine Rooms, Freebutt, Hanbury Ballroom, Joogleberry, Kome- dia. Océan Rooms, Pressure Point, Queens Hôtel, 

Red Roaster, Sumo, Theatre Royal and Zap. Additionally, an elaborate 18th century Spiegel Tent is being used to host seminars and gigs, "Ken Scott, the producer of Hunky Dory, will be in the tent to do a lecture on some of the albums he's produced and engineered," says Mclldowie. "Also, Peter Hook, Mani and Andy Rourke are giving a talk on the music in the Eighties and some of the artists the/ve worked with." Aside from local government support, The Great Escape has caught the eye of politicians fur- therup the chain. Alan Johnson, Secretary of State for Trade and Industry, comments, "The British music scene is flourishing - the Great Escape event means that will continue with even more British music exported abroad." With EMI Music UK chairman Tony Wadsworth on hand for the conférence keynote, other speakers during the three-day event include Tim Clark and David Enthoven of IE Music, fel- low manager Ceme Canning, as well as Laurence Bell and Andy Ross. Wadsworth comments, "At a time when our industry is evolving at a rapid pace, an event like The Great Escape, with an incredible Une up of fresh UK talent, is exactly what we need, as people from ail the various parts of our industry are able to get together and work with each other to devel- op the music industry of the fiiture." Although there are other showcase festivals in the UK, such as Go North and In The City, The Great Escape is seeking to ditferentiate itself by 
13.05.06 MUSICWEEK 9 



ESCAPEUNE-UP Grand Union; Wildgoose; Jotoinj 
Carpct; Kid ' 

Laakso; Ladyfuzz; ^S.Craft; 
rSSte MaCwSright 

owling Bells: Warmsley; Jim e^Hungover 
Mumm-Ra; My 'R,,,d. Latcst Novol: iso Soup." MystcryJeta 

emphasising that the bands in the line-up are "export-ready" rather than unsigned acts still try- ing to build a fan base. Elbourne also points to the festivals significant international représentation. "There are acts from at least 17 countries," he says. "WeVe got 14 bands coming from Canada, Canada provides pretty decent fimding for its artists and that's pajing off, because at the moment it's probably the hottest country in the world for new music. "In year one, we've pretty mucli concentrated on those territories where there is an existing export office. So we've got at least three bands from ail the Nordic and Scandinavian countries, Holland has three, France has four, there are four or five coming from Australia, a few Ameri- cans, at least one Icelandic band and at least one Swiss band." Dealing with those export offices is a new expé- rience for Elbourne. Tve been involved with festi- vals for 20 years, but this is the first event of this type IVe organised," he adraits. "In terms of the bands and the venue side, it's relatively simple. What is différent is dealing with the trade associa- tions, govemment bodies and things like that. For example, the Canadians put ail this money up to bring the bands over, but then found that they didn't budget for a PR person to plug their bands, so there are those kind of issues to deal with." But such détermination to make The Great Escape an international event has been highly praised in the corridors of power. Trade and Industry Secretary Alan Johnson says, °I am particularly delighted to see such an international feel to the event, as countries need to leam about each others markets to ensure that 

everyone's potential is maximized." Locally, assistance has corne from the Brighton Music Network (BMN), whose chief executive, Eisa Holloway teUs Music Week, "We've had fimd- ing from the Southeast Media Network to put on three digital seminars at The Great Escape. One is about the future of mobile and its impact on the industry; another is about digital marketing; and the third is about digital downloads and the future, especially for the indies." Explaining the aims of BMN, she adds, "We now have about 500 members and the concept is to bring ail the music sector businesses together, not only in Brighton and Hove, but Sussex and eventually the southeast of England, with the idea of nurturing the musical food chain of the région and reiterating to everyone that everything is available within this région. "The Great Escape offers fantastic opportuni- ties for music industry businesses in Brighton and they should really embrace it, as it's bringing the world to their doorstep." The organisées are expecting to attract a diverse range of delegates. "We're hoping to attract about 400-500 delegates in this first year and Tm guess- ing the/ll mostly be managers and the live music industiy because we're pretty much geared up for live music," says Elbourne. "We want A&R people to corne to the event, obviously, but the whole idea is that the acts who are playing are supposed to be export-ready. In other words, ail the bands should be signed domcstically, wherever they are from, but should be looking to break out into interna- tional markets. "The pun of the name is that The Great Escape is for bands escaping out of their domestic terri- 

Festival's location swayed by 

k % 
M' à 

Brighton's location may have been a major factor in its choice to be the host city of The Great Escape's inaugural gathering, but the seaside resort's flourishing music scene also merits such 
"There are more than 700 bands in Brighton and there's a real cluster of activity here," says Lisa Holloway, chief executive of Brighton Music Network (BMN). Steve Stark of local radio station Juice 107.2 says, "There are 60 to 70 record labels based in Brighton, there are 

managers, promoters and every part of the music industry chain is represented in the city. "We've also got the Brighton Institute of Modéra Music which has 700 students a year doing a variety of courses, from diploma level right up to fui! degrees. So having an event with the focus of The Great Escape, which is industry-wide and international is a good thing for the whole sector." Holloway continues, "I work with Juice and the main promoters here - Lout Promotions and Melting Vinyl - on an unsigned festival called 
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Lefly; Seal Cub Clubbing Club; Seelng Scarlef Sorena Maneesh; Shitdisco; Shy Child; 

Audreys; The Bees; Departure; Tin 
Jupiler. Tahiti 80; Cooper Temple Tapes N Tapes; The Clause; The Cribs: Academy Is; The The Crimoa; The 

Moming Afler Girls; Highness. The The Mutts; The On Scare; The Spinto Offv Ttie Poople'. Band; The Revolutionary Choir; Suffrajets; The 
Wyos; The Young Knives; This Et Al; Tina Dico; Tiny 

musicscene 

Brighton Live, which takes place this year from September 25 to October 1. A lot of bands bave done well on the back of that, such as The Pipettes and the Maccabees." The Maccabees manager, John Reid of JPR Management, is one of the city's relative 
London for years managing bands such as Del Amitri, Lightning Seeds, Terrorvision and The Long Pigs, but I moved down to Brighton about four years ago and I love it," says Reid. "It's very easy to get in and 

out of London by train and l've found that a lot of people have moved their buslnesses from London to Brighton recently, such as Charlie Myatt's agency, 13 Artists." And stressing just how vibrant the seaside resort's music scene is, Reid notes, "It's very easy to see three or four bands a night in Brighton by just walking between the venues, unlike London where you have to spend âges travelling across town." Holloway agréés and points to the city's success at breeding new bands. "Ail you have to do is take a look at the line-up for The Great Escape and almost coincidentally a lot of the bands are from Brighton," she says. Frank Sansom of Brighton- based Amazon Records, adds, "Brighton has the biggest live scene going on in the whole of the UK at the moment. We run a company calied Brighton's Fînest which promotes up-and- coming acts in the Brighton area at major venues. So we take bands that have done well in the smaller venues and put them together in the bigger venues where they might not ordinarily get into. "We have our first event at the Old Market on 9 June, 

where we're promoting four bands that have been building their following in the Brighton area -12 Stone Toddler, My Fédération, Czar Creek and Beardyman." And Sansom lauds the city's gigging set-up as one of the best in the world. "There's a very large network of venues here, from the Freebutt - which is packed with 60 people - up to the likes of the Dome (1,500 capacity) and the Brighton Centre {2,000-plus). So we've got the whole range of venues," says Sansom. With plans to revamp the Brighton Centre as a state-of- the-art conférence and exhibitions complex, an arena to host bigger acts is also in the offing, which would complété the city's network of venues. And revealing that The Great Escape could also offer a break to unsigned talent, Holloway adds, "There's a huge number of unsigned local bands that play at Brighton Festival Fringe, which is running at the same time as The Great Escape. Because there will be a lot of music industry people swarming about, there will be some great opportunities for these unsigned acts 

tories and The Great Escape for the industry escaping their desks to come and have a good time in Brighton. "Ideally, the event is aimed at décision makers in the industry - no rnatter which sector of the busi- ness they come from. In other words, labels who are signing bands or in the market to do licensing deals and agents who are taking bands on. "AU the agency companies are sending people down to The Great Escape. From that point of view it's quite rare - hardly any agents go to In The City. So at the very least we'd like the internation- al acts to come away with a UK agent or a licens- ing deal or some festival bookings." And with so much talent on offer, there will definitely be soraething for evetyone during the course of the three days. "We're now up to 180 bands - it's grown into a beast of an event," smiles Mclldowie. However, Mclldowie stresses that the opportu- nities extend beyond the artists, as British compa- nies should also reap the benefits. "It's a great opportunity to have interaction with established companies from around the world," he says. 'One of the things we're doing to help with networking is an hour-long speed-dating session every mom- ing, where delegates can meet anything up to 20 people from around the world who they can potentially do business with." And, in an effort to ensuxe the bands will not have to contend with rooms ftdl of exclusively industry types when they perform, The Great Escape, like its peers overseas, is allowing mem- bers of the public to participate. Festival wrist- bands, costing £35, wiU enable acccss to ail the showcase gigs over the three days. 
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THE LOW FREQUENCY :| 
, IN STEREO ) ? hftp;//www.lowfrequencyinstereo.com/ 

9.II0PM, Freebutt 

SUPER JUPITER http://www.superjupifer.com/ 
8.00pm, Océan Rooms 

Saîurday 20th May 
SERENA MANEESH htfp://www.serena-maneesh.com/ 

8.15pm, Beach 
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EMI and Warner coming together may not be essential for either, but it would be désirable 

Put your money on a merger 

Martin Talbot, editor. Music Week. CMP Information, First Floor, Ludgate House. 245 Blackfriars Ro; London SE19UY 

Some people can play "coy" with utter conviction. Some find it harder to pull off. On the evidence of last week's events, Edgar Bronfrnan falls halfway betvveen the two. When the Warner chief last week played down his company's interest in EMI's latest bid for the Com- pany, he was not particularly convincing. For ail his protestations, it is hard to imagine that a union between the two majors will not be cement- ed this time - regulatory authorities permitting. For one thing, if the business grapevine of recent weeks is to be believed, the capital funds which backed Bronfman's acquisition of Warner two years ago want out. However, they are still only rumours - and while Bronfrnan and his hackers seek the best possible deal, that is unlikely to change. But, even if a merger is not essential for the future of Warner - nor for EMI, corne to that - that does not mean that it is not désirable. And that goes for both of them. EMI has acknowledged as much by making its own bid. There are many benefits of being an indépendant - speed in the turn, a closeness to both artists and public, none of the demands of corporate life, 

shareholders with an eye on their stakes and little 
more. , There are benefits too of being a major with glob- 
al muscle - market power, global reach, and the resources and influence to win a commercial battle if you really set your mind to it. The situation which both EMI and Warner find themselves in has unique challenges. It feels like a strange observation, following a year in which EMI has been firing on ail cylinders, at home and abroad, while Warner has scored massive success through James Blunt. But both face the danger of falling plumb between two stools: being too big to be considered an inde- pendent, but too small to truly compete in an increasingly globalised média environment, with massive players such as Universal and Sony BMG. As globalisation continues apace, that challenge is not goingto go away. If anything, it will become even more of an issue. If I were a betting man, I would put money on the arriva] of EMI Warner by this time next year. The odds, however, are unlikely to be too attractive. 

Aim deal with Sina will help 

British acts malce it in China 
ThemovebyAim and Sina, China's largest ISP, to create a dedicated UK area within the Sina music por- tai has established a vital promo- tiona) channel which goes right to the heart of the fast-growing Chi- nese market For China has effec- tively jumped a génération - from analogue to digital. Chinese music fans have little knowledge of today's UK music - hence our strategy to popularise UK acts via initiatives such as Aim's streaming arrangement with Sina (which gives UK acts an opportunity to reach Sinah 180m registered users). 
It's best to let China 
décidé what's right 
for its own market 

With the price of CDs and DVDs so low, and piracy rampant, digital revenues already account for almost 80% of ail recorded 

for tight Digital Rights Manage- ment, with the best route forward being for rights owners to offcrthe 

music stores. After the initial 14- day window, it is important to work with ail service providers to achieve total market reach. Butonceatraek is in the public domain, there is effectively no further control. At Swat, we constantly advise our clients to avoid traditional licensing initiatives. Artist market- ing is best geared towards driving 
dedicated website - fvith the site ideally able to provide added value services that pirates can't offer, such as artist biogs, karaoké versions, album covers and artist photos. Aside from downloads, ring- tones and sponsorship income, live performances offer the best revenue potential. With more than 1m peo- ple living in each of China's 100 largest cities, touring will become lucrative once the venue and travel 

How long can Apple keep 
its price policy on ITunes? 

For how much longer can Apple maintain its single price policy on 
Mark Bennett, HMV "Apple can maintain the price point for as long as they like. Pricing is not something that the labels have much control over - it really is up to the tailer, as th the 
It is difficult for the labels however, because they have to recognise the dominance of the iPod on the market and therefore iîunes." Wilklnson, Virgin Digital "You have to look at the motivators behmd this price, which leads back to the major record labels. As soon as a décision is taken by content owners in général to genuinely push for flexible track pricing, that's when Apple will have to rethink its policy or risk operating a* -1  — — ^uctauiiu ar a lo Alison Wenham, Aim It looks like iTunes got the better of this deal. But as we know, the majors have no traction with job5 » Blair Schoof, MusicNet    "As the business diversifies, it's obvlous that différent retailers will offer différent pricing. HMV, for example, differentiated itself on the basis it offered différent pricing from launch. As the market grows beyond havmg a Single player, we are bound 

Dirk Anthony, GCap "As long as they want to keep on selling iPods and as long as the record industry lets them."  Pete Simmons, Chrysalis Radio "While their revenue génération is still from selling hardware rather than selling songs, they are not goirg to change it. Plus they have deals in place with record companies."  Mark Mulligan, Jupiter Research "Apple can maintain the fixed price point for as long as they like. They can offset any losses incurred by the iTunes store with the sale of hardware. A loss of, for example, 10% to 15% on tracks is something very easy for the company to swallow.11  Ben Drury, 7 Digital "1 think it's quite clear they won't be able to maintain it forever. When they launchedin Japan last year they went for variable pricing with two price tiers and they have variable pricing for albums. But I guess it's not going to shift much unless it I 

start asking or video bum at différent prices. 



Forum is edited by Jim Larkin 
As the campaign for the new Primai Scream album 
clicks info full swing, singer ©iiiespie talks 
about the new musical direction the band have taken 

S 
playmg together live. With those, we went into the studio and recorded feels great having Rc 

besTof stepe 

Not -^t's a totale différent 
Of Morning Sun and Autobahn 66 - Totally. Ifs the only thi the only thing that keeps ivell, one of the only things. 

—Se1 
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DOOLEY S DlARY Tristan and Isolde which featurcs Domingo, lie opined: "Most men take on tlie rôle of Tristan in the middle of their careers. This man [indicates Domingo] has done it_" Were you going to say, "at the end of his careef, Antonio? A ripplc of giggles ran ' e Royal Albert HaILThe 

Vital new boss 
doeswell 



Hlgh profile Mgt co seek Managt up music division. There isthe 
QBack Cat/DVD Producl 
0SS 

ocareermoyes 
J106882 
J106691 

lEAPmm 
Leap Music is hiring a | ie Catalogue Administrator 

Contact: Maria Edwards, Music Week Classifled Sales, CMP Information, 3rd Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 

Rates per single column cm 
Business to Business & Courses: £21 Notice Board: £18 {mia 4cm x 1 col) Spot colour: add 10% Full colour; add 20% s subjectto standard VAT 

The latest jobs are also availablc online every Monday at www.musicweckxom Bookinq deadlme: Tlmrsday lOam for publication the following Monday (space permilting). Cancellation deadline: lOam Wednesday prior to publication (for scriss bookings: 17 days prior to publication). 

WINDSONG INTERNATIONAL 
The UK's leading International Entertainment One Stop 

DANCE PRODUCT MANAGER 

rura.rsp=ro=r 

Closing date 17th May 21 

m. 

the music recruitment consultants 
020 7569 9999 |-i avipjlp www.hancllG-C0.uk X Ad/X J.vJ.Xvy music@handle.co.uk 

Concert ^roducer 

PAto1 tîead ofCEv'ents' 

mil inr 

nie music. The successlul candidate will also lave expetience ol managing 

get to the latest jobs 

wherever you are 

whenever you want 

before person sitting next to you ... 

MUS1CWEEK Â 

Visit www.musicweekdirectory.com for free company listings 
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Classified ^ 
Contact: Maria Edwards, Music Week Classified Sales, CMP Information, 3rd Floor, Ludgale House, 245 Blackfriars Road, London SQ 9UR T: 020 79218315 F; 020 7560 4010 E: maria@musicwcck.com 

Business to Business & Courses: £21 Notice Board: £18 (min 4cm * 1 col) Spot colour: add 10% Full colour: add 20% Ail rates subject to standard VAT 

The latest jobs arc also availaHc online euery Monday at www.musicwcck.com Booldng dcadline: Thnrsday lOam fa publication the Mowing Monday (space permitlinq). Careeliation dcadline: lOam Wcdncsday prier to publication (lor séries booldngs: 17 days prier lo publication). 
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UNDERGROUND DANCE MUSICSPEClfflSTS 

techno. acid techno, hard techno 
HARD DANCE. HARD TRANCE. HARDCORE 
DRUM & BASS. BREAKBEAT. HARD HOUSE 
DEEP HOUSE, ELECTRO, SCRATCH & DJ TOOLS 
MERCHANDISE. CLOTHING. RECORD BACS & BOXES. SLIPMATS 
DJ HARDWARE. MUSIC PRODUCTION HARDWARE & SOFllARE & MUGHMORE... 

SUfER FAST SERVER. FULLY SECURE SHOPPING CART MULTIPLE WORLDWIDE OELIVERT OPTIONS. 
M,M M M M § gâ rt g MWtl 
I5ALITTLE P0RTLAND STREET, LONDON W1W8BW T: +kk(0)2073235303 F: +44(0)^073235909 info@kinetec.com www.kinetec.com •w, 
SDllâiièsat DPENIN6IIOURS: # -■F* 

Hyde Park Gardens, London W2 

a: 

   
Humberts 

ni 

CASH RAID forCDs, vinylLPs, 12" & 7" music memorabilia, guitar picks.crewclolhing.tour merchandise, record awards promo surpluses & complété collections-willcollect call Julian or Mark... office: 01474 815 099 mobile: 07850 406 064 e-mall: mwfileil.com 

STOCK URGENTLY REQUIRED 
We pay CASH for JOBLOTS & OVERSTOCKS new or used DVD & CD 

Tel: 020 8641 8545 
Email: colin@stockx.co.iik 

StockXchange, 79 Stonecot Hill. Northcheam, 
Surrey (nr Morden & Sutton) 

Open 7 days a week 

m 
x JUKEBOX SERVICES 
^ SALES, REPAIRS AND RENTALS 

m II 02082881700 H 
M 15 LION ROAD, 

B M1DDLESEXTW14)H 
f Showroom Open, with car park. ^il 

PORTMAN MUSIC S 
ROYALTY & COPYRIGHT 

ADMINISTRATION SERVICES 
for record labels, music publishers, film & distribution companies 

Please contact Maria Comiskey 
Tel; 01962 732033 Fax: 01962 732032 Email: maria@portmanmusicservices.net 
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BEACHY HE AD 

CLIFF TOP 

CADS06 Music Vision Awards 

In association with MTV 
Hammersmith Palais June 8 2006 
www.musicweek.conn/cads 
Tickets: jamess@musicweek.com 
Sponsors: AFM Lighting, ONE8SIX, 
VPL, Music Mail, Promo, Music Week, 
VTR, StudioThomson and CMCS 
H WAFM mm® & music mail <SS» ©Vbr CMCSGROUPPLC 
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