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Vodafone is proud to create the first ever Live 
Music Awards, celebrating the Lifeblood of the 
mdsic industry, to be broadcast on Channel 4. 

' Vodafone Live Music Awards are voted for by the public and live music experts, and 
supported by the BRI, AIM and Live Music Forum. 

Industry nominations will be sought in catégories including: 
Live Act 
Tourof the Year 
Live Music DVD 
Lifetime Achievement in Live Music 

The Vodafone Live Music Awards at 
the Roundhouse, 11 October 2006. 
Co-produced by Octagon and Initial; 
directed by Dick Carruthers. 

Using Vodafone's latest technologies, 
the Awards will be shown across a range 

. of multi-platforms from streaming on 
mobile TV, to full-track music downloads, 

_ ' ' Vodafone Live Hour, web and Channel 4. 

* Have your say by emailing the Vodafone Live Music Awards 
^ team on vodafoneUvemusic@vodafone.net for more information 

jhotogtapher. Wcbacd Bryarrt 

www.vodafonemusic.co.uk é Vodafone 4 Live Music Forum 
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Music & Brands 
goes Automatic 
B-Unique/Polydor* act The 

Cloudsaheadfor 
summer festivals 
Despite the heatwave and 
strong sales for established 
events, smaller festivals are being hit by strong 
compétition p3 

Toasting the best 
ofWelsh talent 
Toaccompanythisweek's 
FreshWelsh Talent CD, Music Week looks at 
Wales's healthy 
music scene p8 

London event ^latest "ews t 
callstheshots 
The second London Calling conférence isaimingto put 
the capital firmly on the international music 
tradefairmap pl3 



® Uowell's announcement represents the 
beginning ofanew, opening doorfor 
support' - Editorial, pl6 
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Soing gets tough for new festivals 

1 

the 10,000 camping tickets now 
tickets up for grabs. As a company jointly owned by Uve Nation and MCD, Mean Fid- dier is in a stronger position than most to launch a fesf 

Sununerof festivals 
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CAMILLA OUTKAST JAMES Don't Hold Back Mighty "0" MORRISON (ACM/Dipset) (LaFace) You Ghre Me 
from this 20-year- single from the (Polydor) 
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Ghre Me the first officiai (Label Fandango) single from the Nowsigned to (unsigned) RI DJs Jo Whiley 
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Big names to perform own hits at MPA birthday party 

Songwriting vets to 

make stage débuts 
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O 'It is crucial that artists 
understand.the importance 
of retaining their rights' 
- Billy Bragg Viewpoint, pl7 
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Officiai report puts £6bn value on the UK industry, 
alongside surprising findings about its workforce 

Morethanjnsta 

Getting the figures right  un l'ave takcn thcîr Icwf from the définitions of 
Jie g round and 

patchy and out- 
Thus, althougli 

downby the 2003 including spécifie National Music activities and Council survey employment, and SomdingOutThe also applying ^e firture which NMC définitions 

nice eainer 
composition of musical works 
publishing; production, retail 

by Robert Asliton The music industry is worth signif- icantly more to the UK economy than previously thought, aceording to a new survey that puts its contri- bution at£6bn. s the first eyofthen business for four years, the report Economie Impact OfThe Creative Industries from Creative & Cultur- el Skills suggests the industry now contributes almost 1% of tire total gross value added (GVA) of Great Britain pic. 

Creative & CuKural Skills: key statistics 
H Gross value added £6bn ■ GVA per employée £40,775 □ Total industry employment 95,010 i§ Live performance sector employment 42,482 ■ 96% of workforce is white ■ 54% of workforce aged 39 or under ■ 11.4% of businesses bave turnover £lm or above S 3.5% of businesses employ 20 people or more 

Industries report 

thcsc lack a k of détail we need Dur database bas" been a key tool In 
shortcomlngs of the SIC System." Critically, the music industry 
tcmplate to work from; Graves adds tfiat now tiie methodology has 
shouldbe possible to create historîcai data. 
importantly, nert year the research 
and for tlie first 

i using the the parts of the 
even more dominated by white individuals. Only 4% of the indus- try's workforce is from ethnie , less than the Thisissignificantlyhigherthan average of6.7% ofthe workingage just previous estimâtes. Back in 2002,      " the National Music Council's Counting The Notes report estimat- ed value added at just £3.6bn in 2000 C£3.2bn in 1998), although more recent DCMS estimâtes put it 

a lot more th ously thought. The industry is a real succesi because we have grown a lot," says Creative & Cul- tural Skills' music indus- try skills director Al Tick- ell, whose industry-led organisation was formed in May 2004 to drive éducation and skills across the UK. The report, which answers the industry's prolonged call for accu- rate, relevant and regular statistics, has been put together as part of the Gov- ernment and industry's sector skills agreement (SSA) to address the skills gaps within the business. 

largely by live per- formance. This area employs 42,482 peo- ple, equating to some 45% of the employ- ment total, mostly in London and the South East (see map at right). Typically and rather depressingly, source t and like many other industries, the music business is also dominated by maies, who make up 69% of the workforce. The figures also indicate that it is 

the UK in 2003. l%oftheworkforceisblack four music industry employé orblackBritish,withtheremainder aged under 30 years. The mosl made up of people whose back- represented âge band is ; Asian, Asian British or between 35 and 39, with ' : group, around 15% or 14,400 of )r's employées in 

produce the report, which also islands. Although it comprises shows that total employment with- around 17,725 music businesses, in the industry is 95,010 - less than only a small amount of those youth, it is no surprise to find that the 130,000 estimated by the (11.4%) boast a turnover of £lm or half (54%) of the work- DCMS - putting GVA per employ- above. Similarly, only a fraction £40,775, much higher than (3.5%) of those businr 

to compare them to. The figure a little in isolation," he adds, adustry that 

Age group 

veprevi- Evans concédés the figure "does thisbracket. sic Many within the ;:5S Whero the jobs are in music music industry have i welcomed the new research. PPL director of govemment relations 
says, "I think it is great the Creative & Cultural Skills has produced this because it shows the 

Ethnie background 

Source; Creative & Cultur mie Impact OfThe Créai 

thought and is £ 
He adds that such industry sta-   àstics couid be Asian'/AsiânBritlshlJV produced by the M'*cd 03%^ Treasury, and 

and also suggests 
from the Govern- ment could cap- ture the value added from dif- férent 

employ 20 people or more, which is in line with DCMS estimâtes that 90% of the music industry is com- prised ofSMEs. Tickell explains that the new statistics were critical for her body to feed into the creative and cultural SSA, which includes the music industry alongside five other sectors such as design and advertising. The SSA will map out exactly what skills music 12-6% business employées need their workforce to have and how these skills will be supplied - both now and in the future. Providing the new figures is the first part of a five-stage process in delivering the SSA. which will run from this While 96% month until Mardi 2007- SSAs are brokered by skills sector councils in partnership with agencies such as the Depart- ment for further Education and Skills, Department of TVade and Industry, Confédération of British Industry and Fédération of Small Businesses. Tickell adds, "We are doing this because we want to be able to iden- tify skills gaps as accurately as we can. That requircs a gathering w évidence to support that This is 

South West 9% South East 14% 
Skills, Economie Impact Of Pie Creative Indus 

surprise me a little", but he is unable to offer much more com- mentary because, like ail the statis- tics produced, there is nothing yet 

27% 
IP, to find how much a song or •tes recording triggers économie activity." Creative & Cultural Skills, which acts as the sector skills coun- cil for the creative and cultural 

£22,248 (in 200M ncrcT of the first piece of research to look at than the averatre iv-,». r 50 !s'ler the size and shape of the music 
Itreklly'shm^themus^^ ■s a big wealth earner" adds Tickefi' 
sionrfte'0"^10^^": dominated by four majors'the new report shows that the 2e t a 

need primary and brand new research," says Tickell, "No one has donc this before. The knovvledge economy has become increasingiy recognised as er ofthe 
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THE NEW LABEL BY MARK DOYLE 
FEATURING EXCLUSIVE ART BY JASON BROOKS 

TOKYO DISCO OUI NOW : CAT NO FIANCD1 

ES VIVE 24/07/06 ; CAT NO FIANCD3 

BEACH ANGEL OUT NOW : CAT NO FIANCD2 
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ELECTRIC 04/09/06 : CAT NO FIANCD4 
EACH COMPILATION FEATURES 

3CDS, FULL 12" MIXES, STUNNING PACKAGING & THE FIERCEST SOUNDTRACK. 
EXTENSIVE MARKETING PLAN INCLUDING PRESS & INSTORE ADVERTISING, 

PRESS & RADIO PR PLUS WORLDWIDE BRANDED EVENTS & SUMMER SEASON IN IBIZA, 

i BROUGHT TO YOU BY abSOjute VIA UNIVERSAL * 
'W THANK YOU FOR ALL YOUR SUPPORT 

VISIT WWW.FIERCEANGELS.COM * ^ 
THE FIERCE ANGELS ARE : MARK DOYLE (DIRECTOR), NADIA RIFAAT (EVENTS), JASON BROOKS (ILLUSTRATION). PRAYERSAFARI (DESIGN), REHABSTUDIO (INTERNET). IB PRODUCTION), RADICAL PR (RADIO PR). ABSOLUTE & UNIVERSAL (DISTRIBUTION), PINNACLE (INTERNATIONAL), AATW (PARTNERS IN CRIME) JAYES & PAGE (PROBLEM SOLVERS) DISTRIBUTION : CONTACT ABSOLUTE INFO@ABSOLUTEMARKETING.COM / TEL: +44(0)20 8540 4242 FIERCE ANGEL : CONTACT MARK@FIERCEANGELS.COM 



Welsbbodybuilds 
on firm Foundation 

Natasha Haie, chair of Welsh Music Foundation says, "WMF have always worked closely with the Welsh Assembly Government and we have played an important rôle in advising them on the policies that have led to the Creative Hub. It is as a resuit of the work accomplished by WMF over the past five years that the music industry has been given sucb a prlority within the Welsh Assembly Government's économie strategy. "The new Hub will enabie WMF to build on its relationship with ail the departments within the Welsh Assembly as well as the TV 
"WMF's position within the Hub will allow us p draw upon greater areas of support for the usic sector while at the same time allowing us 

représentative of industry needs." WMF has forged strong relationships with UK industry organisations. It sits on the MBF and Live Music Forum and has collaborated on projects with the BRI and Aim, including co- hosting the British Stand at Midem and 
Williams adds, "WMF ensures that the requirements of our businesses are represented to other industry bodies, Welsh Assembly Government and Westminster. "It's a very exciting time for music businesses in Wales and for us at WMF. It's an excellent opportunity for the Welsh music industry to develop now that its full économie potcntial is being taken seriously, both within and outside Wales." 

James McLaren looks at the music scene m Wales, where a flu^ 

The Welsh Music Foundation (WMF) was set up to support businesses and start-ups, initially by providing access to its knowledge base, information service and library. Businesses will get even greater benefits in the next few months with the relaunch of the WMFs website and the publication of a new édition of its directory, an invaluable r for industry contacts across Wales. V " now having more than 1,700 wishing to contact music-related t Wales need only go to one place. There is also an online version on the website. As well as enabling easy contact between businesses, WMF is continuing its training and seminar schedule. Utilising the expertise of the Music Managers Forum, WMF has prepared a management and leadership training course. "It's designed to give industry practitioners the skills to survive and expand in the music industry environment," says WMF project and stakeholder manager Andy Williams. Another aspect of the WMF's work is to make provision for the Welsh-language music industry, including an annual Welsh language music conférence. Welsh language officer Guto Brychan says, "Last year's conférence was very successful in developing contacts, generating ideas and assessing needs. We will be building on that, we welcome the very positive moves by Wales' broadeasters in relation to Welsh music usage." This level of support was given a boost in late 2005, when the Welsh Music Foundation became integrated with the Welsh Assembly Government's new Creative Hub structure. The Hub sits within the Welsh Assembly's Department For Economies, Innovation And Networks and has the primary aim of coordinating public sector support under a single creative industries strategy. The strategy prioritises rétention and exploitation of intellectual property in TV, 

Into the 

Since Music Week's last dip into the Welsh music scene in 2004, much development has taken place; new artists have corne to the fore, estah- lished acts have solidified their positions, the live scene continues improving apace and die indus- try itself has undergone significant changes. Jem and Bullet For My Valentine are the biggest recent success stories to come from the région. Akira The Don has signed to Interscope and Skindred's 250,000 sales in America have come courtesy of WEA. The Automatic, signed to B-Unique/Polydor, are crashing the Top 10 with their live favourite Monster while, with their third album imminent, Lostprophets are building on the 2m sales of their second release. Then there are the stars of Welsh Music Foun- dation's 2003 Welsh Talent issue, Funeral For A Friend, who are yet again Kerrang! readers' favourite British band. Those featured on the 2004 CD have made their mark too: People In Planes are currently camped in America and signed to Wind Up; The Crimea have been wowing industry and audiences; and Jakokoyak has been collectingfans in Japan, with Radio One's Bethan And Huw programme following lus exploits. Ed Richmond, producer of Radio One's Bethan And Huw Show, says, Tm constantly impressed by the passion and creativity of a lot of the labels and managers that I meet, especially some of the people who are only just establishing themselves. It's rare for hip-hop label SFDB to put ont a release without getting some impressive reviews in the national press, but newlabels like Skipping Beats, who have yet to put out their début release, are already causing a lot of excitement too. It's encouraging, too, to see acts like The Automatic crack the top five while signed to a local raanage- 
From the classical world, Katherine Jenkins has embedded herself in the national conscious- ness since 2004. Meanwhile, Welsh talent from the sector continues to make its presence felt: Bryn Terfel, Catrin Finch, Aled Jones and Karl Jenkins have ail had successes recently. And let us not forget the successful crossover of Charlotte Church from Voice Of An Angel to Crazy Chick. But it is not ail about the mainstream: the underground drum & bass sounds of High Con- trast continue to make hira one of the UICs top D J and producer names (launching his own label in the process), and the [Welsh] hip hop of Humurak D'Gritty is making him a talent to watch. Mean- while, the likes of métal and punk outfits Shaped By Fate, The Blackout and Adéquate 7 are making waves while indie is re.nresented 

ing to promote the music they love. However, in the last three to five years. I think there has been a small sea change in attitudes as we have escaped our parochial focus and looked beyond, at nation- al and international possibilities. In ternis of Probation Management, we have worked with many acts over the years that have come close to breaking but it's a strange mis of luck, timing and talent which ail came together with The Automatic. What has definitely helped joy raie, i ne macKoui ana Adéquate y are making waves while indie is represented by mélodie outfits including The Heights and The Poppies. Martin Bowen, managing director of Probation Management - currently behind the success of new indie stars The Automatic - believes there has been a shift in the Welsh music industry in the past few years. "The Welsh music industry has been for many years a very small club of music enthusiasts work- 

me Automatic. What has definitely neipeu bas been the range of live performance opportuni- bes that have grown locally and the greater média SUD Dort fnr- 1,^ J • y i  Y c siuwn locauy ana me gi support for up-and-coming bands." Indeed, the live scene in Wales has been one ol the unseen success stories of recent years. It — \ to Wales, succe    been five years since Channelfly camE establishing a Barfly in Cardiff and, as a se— n'ghts-a-week music venue, it has been effective, vardiffs Clwb Ifor Bach, Wrexham's Central Sta- tion and Newports Legendarv TJ's are firmly on the tounng circuit The Point with its 500-capac- 



® Fresh Welsh Talent 2006 CD, which Rffimr 
accompanies this week's issue, features *^^7* 
17 tracks from up-and-coming acts ^ 

«s are edited by Joanna Jones 

y of activity and a new professionalism has worked its magie 

Valleys 

ity, bridges the gap between these and the larger CardifF Coal Exchange and the CIA, and not for- getting the Capital's landmark Millennium Stadi- um. Many new promoters, including the likes of Lesson Number One, Forecast, Freak!, GRAB and Sellout Promotions, bave sprung forlh in recent years and the positive resuit of this is a diversification in genres available to audiences. Richmond adds, "It's not just bands and labels that are approaching things in a more business- like manner, it really seems like Welsh promoters have stepped up their game this year with the emergence of new festivals like The Full Ponty and Gwyl MACS alongside more established ones like Wakestock and Escape Into The Park. And, while the Welsh industry has clearly grown and matured over the past seven years, and there's a far more professional attitude towards promotion and plugging, it's still really exciting to get indi- vidual artists sending through absolute gems as démos. It's clear that internet sites have had a lot 

to do with this, but it still only works if the music is really good and the people pushing it are pas- sionate and creative in how they go about it" Meanwhile, the Welsh festival season is florish- ing. There is the intemationally renowned Green Man Festival in Brecon (now in its fourth year and boasting a line-up including Calexico, Martha Wainwright, Donovan and Gruff Rhys), which sold out on the first day tickets were released. Building on its Clapham Common base for the first time, The Métro Weekender is coming to the 25,000-capacity Coopers Field in Cardiff. The city's dance mainstays Time Flies are working with London's Lockandload Events on the two- day event which features Snow Patrol and Badly Drawn Boy alongside DJs Cari Cox, Paul Oaken- fold and Pete Tong. Meanwhile, Escape Into The Park - now co-run by one of the biggest names in dance music, Godskitchen - boasts a 20,000- strong crowd and a line-up of DJs and acts including Deep Dish, Dave Pearce, Mylo and local 

l'm constantly 
impressed bythe passion and creativity of a lot of the [Welsh] labels and managers that I meet Ed Riclimorat BBC 

heroes Goldie Lookin' Chain. Escape... has estab- lished itself as the countiVs leading dance event, and the only one broadeast live on Radio One. On the Gwynedd coast in North Wales, Wake- stock is an annual coming-together of extreme sport and live music. This year's line-up is another step up for the event, finding Feeder, Cari Cox and The Zutons headlining, and Welsh boys The Automatic and The Crimea snapping at their feet on the bill. Just up the road, you will find Bryn Terfel's brainchild; The Faenol Festival, set in Snowdonia countryside. Not simply about classi- cal and opéra, this four-day event features West- life, legendary Welsh vocalist Shirley Bassey, plus Terfel himself as part of an opéra gala. Seven years since its inception, Terfel's idea has blossomed into one of the countiyis most highly-rated musi- cal expériences. Meanwhile, Swansea hosts this year's National Eisteddfod and its annual pop and rock festival arm, Maes B. Now supported by the Welsh Music Foundation, it continues to be the central point for the thriving indigenous Welsh language scene. This May saw a new addition to the festival sea- son, with the two-day, 11,000-capacity Full Ponty proving an audience for well-constructed bills exists in the Valleys of South Wales. Welsh music companies have spent the past two décades developing talent from the Manies to The Automatic and creating the infrastructure to con- tinue developing that talent At the forefronl are labels such as Split (dealing with CD openers Cros- bi), My Kung Fu (Caméra and Soft Hearted Scien- tists) and Boobytrap (The Boyfriends and ex- Gorky's man Richard James). While the label with the largest catalogue. Sain, is currently ensuring its entire back catalogue is available on iTunes, Swansea's Mighty Atom, the original home of Funeral For A Friend, is preparing for more good things with Brigade and The SraashUp. On the press and plugging side, Plug Two con- tinues to build on its impressive roster both local- ly and nationally, as well as The Welsh Office, which ran an impressive opération looking after Bryn Terfel, Aled Jones, Katherine Jenkins and Karl Jenkins. AU have scored huge successes over the last few years, working with the ex-EMI, Sony and American Recordings man Joe OTMeil. The Culture Group is ayouth-orientated creative com- munications company, while Rhys Mwyn juggles a successfiil PR company with his live agency and management arms. John Rostron, managing director of Plug Two says, "There are always interesting things going on in any area, and Wales is no exception. We were actually far too popular in our first year of trading, so obviously the demand was there in the Welsh music industry for good plugging and PR; now we've got to the stage where we can cheny- pick the best people to work with. "1 always think there's strong talent around, but it's just not often their time. You just have to sense that and work accordingly and we've been lucky to be able to work with some great acts early on: Goldie Lookin' Chain, The Hot Puppies, The Organ, Soft Hearted Scientists and Kid Carpet are al! successes that we've been involved with." Wales has a history of highly-rated recording studios (Rockfield, Monnow Valley, Famous, Attic, Strongbox, Frontline, Le Mons and Mighty Atom will be known to many), but it is rehearsal rooms that are vital to the development of talent in Wales. In the new Welsh Music Foundation- coordinated venue in Wrexham (launched in con- junction with Live Music Forum and Music Industries Association and with support from the Welsh Assembly Government), north-east Wales has a rehearsal facility on a par with anything other areas can ofter. There is also evidence of convergence happen- ing within the industry: music TV company The 



Avanti Media Group (whose sériés have.mduded The Pop Factory) bas made a step doser to the music business by creating a new events company, publishing company and record label. Welsb- based promoter Pablo Janczur (the promoter bebind Tsunami Relief Cardiff and ex-Emap Per- formance man) bas been brought in to head events while Huw Williams (Townhill Music/ Sony ATV) tvill run the publishing and recording side ofTPF Records. Wales bas long been an afterthought for the UK music industiy, but \vith the talent in such sharp focus in recent years, the industiy is developing apace. The artists captured on tins year's CD are a snapshot of the sheer health, vitality and variety of a national music scene from whidt the next Man- ies may well corne. 

/WWand the Welsh Music foundalion join forces forth 

MW calls on % 

swirling guitar and an infectious vocal melody driving the heart of the track, punch. 

LP, 23, injust23 liours marked this Newport bunch out as mavericks from the off. Ist May is a driving, uplifting rock song with a thumping backbone. www.from-marsco.uk 3. THE VICTORIAN ENGUSH GENTLEMENS CLUB - Rie Taies Of Hermit Mark (Fantastic Plastic) This Cardiff-based three-piece first turned A&R heads with their sparse lo-fi at Manchester's Roadhouse at In The City 2005. Taken from their début album out this year through Fantastic Plastic, this track was single of the 

week in The Independent. www.thevictorianenglishgentlemens club.co.uk 4. WEAPONS - Rie Last Place She Went To Was The Océan (Wicked Old Lady) Signed by American B 
singles during 2004/5, Ne shortened moniker, they are self- releasingunder the Wicked Old Uc 

équivalent to be Eminem and Supergrass playing at the same time. www.weaponsofmassbelief.com 5. THE HOT PUPPIES - Love In Rieory, Not In Practice (Fierce Panda) Rie Cardiff-based Hot Puppies signed to Fierce Panda in 2005. Their natural gift for a sweet'n'sour vocal and keyboard melody bas got them rock press support www.thehotpuppies.com 

THE HEIGHTS New CD, MP3 & 7" single availablc 19thJ 

* 

www.myspace.com/theheightsiikwww.bestbeforerecords.com 

hafod 
mastering 

This week's MUSICWEEK 
Welsh Talent 06 CD was mastered 
at Hafod Mastering, South Wales. 

Hafod is the home of Mastering World 
the UK's fastest-growing 
online mastering network 
featuring Hafod, LOUD and 
Super Audio Mastering studios and decadi of top luality mastering experience 
rnasterjngworid.conn 

01446 771789 enquiries@nnasteringworld.com 



® Fresh Welsh Talent 2006 CD, which tsaamr 
accompanies this week's issue, features 
17 tracks from up-and-coming acts 

week's Fresh Welsh Talent 2006 CD 

îlsh talent 

6. THE BLACKOUT - You And Your Friends Vs Me And Tlie Révolution (Demo) (Fieree Panda) Bestial vocals and hardcore punk métal with tunes have inspired Fierce Panda to sign this band, who do not have manager yet They will to support Lostprophets on their Uli tour, before releasing an EP in 

Over (Placid Casual) Released on the Super Furry Animais' label, this single has a delicious piano melody and a sweet, summery vocal hook. The group have recently completed remixes for both Snow Patrol and Mogwai. wwwacidcasuals.com 8. RICHARD JAMES - Space Instrumental (Boobytrap) Space Instrumental is some of the first solo work from former Gork/s Zygotic Mynci member Richard James. This track cornes from the forthcoming The Seven Sleepers Den ' fresh 

www.richardjames.ul<.net 9. DAN DUNNE - Myra (unsigned) Dan Dunne is a graduate of the Welsh Collège Of Music And Drama. He is managed by M4 Management, the team behind People In Planes, and is 

working with producer Bob Mariette. www.myspace.com/dandunne 10. LOWSPARKS - Dawn Flight (unsigned) Lowsparks are a mysterious Cardiff- based collective dealing in shuffling dance beats and chill out with funky breaks. Their music has been featured on Big Chill and Solid Earth compilations, and has picked up airplay on BBC ôMusic. www.lowsparksmusic.com IL MISS DAISY BLUE - Summertime (unsigned) At just 14, Miss Daisy Blue is being 

interest thanks to recent repeat plays on Radio One IXtra and Zane Lowe's nightly Radio One show, this fast- 
pen big-hooks and the recent airplay provesits 

Lhurch. Summertime présents a faultless vocal delivery that possesse a distinct originality, Co-managed by her father, singer-songwriter Mal Pope, and Joe O'Neil, she could have 

12. THE STORYS - Cinnamon 

www.myspacecom/ryandavies production 14. THE POPPIES - Streetlight (unsigned) Managed by ex-Catatonia guitarist Owen Poweli, Cardiff's Poppies are a mélodie indie band whose 2005 release, Sex Sells, caused a stir in Streetlight is a delightful tune ich has been recorded with REM 
www.tliepoppiesco.uk 15. RADIO LUXEMBOURG - Pwer Y Fflwer (Ciwdod) This Euros Childs-produced single has remained high in the WelshTanguage charts for months since its release on Cardiff's Ciwdod imprint This is a high-energy punk/indie hybrid with a 

radio-friendly début 2 been offered a 

13. CRAZYTALK-Education (unsigned) Whipping up increasing listener 

Intluenced by Led Zeppelin and Husker Du, The Heights have become regulars on the UK live circuit over the 

Channelfly's label Best Before. This, their second single, is out this week, www.theheightsmusicxo.uk 17. SKINDRED - Pressure (Lava) A quarter of a million sales in the US 
on for Skindred's UK lit The rock press has already i them massive support with 

he moment. 
18. SUNS OF THUNDER - Last Of Tlie High Rollers (What Tlie Deuce) 
Swansea hedonisK They are supporting former Kyuss man Brant Bjork this summer. power pop led them to be signed by wwwsunsoflhunder.ee 

Directory 
2006 

IVIusic Week Directory 
îtrs the 'business' 
• More listings 
• FREE online access 
• New promotional opportunities online 

From Wales to the world, we're your ticket 

www.musïcweekdîrectory.com 
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ÉLONDON 

ICRLUNG 

Find 

the Gap 

London Cailing - The Future of Music Business 
29th - 30th June 2006, Earls Court, London, UK 

The music industry is changing fast. If you're not busy transforming the way you do business, you can bet that someone eise is. 
London Cailing is the meeting place for artists, managers, labels, service providers and the new companies building The Future of Music Business. 

• Meet future-thinking people who could be your partners, allies or competitors. 
• Network with the biggest names and the brightest brains. 
• Generate new business through international licensing and distribution opportunities. 
• Find out how new technologies and con- sumer brands can benefit your business. 

And still find time to party in one of the most exciting music cities in the world. 
A major new exhibition meets a cutting- 
edge, world-class speaker line-up... plus live music stages, the best parties and showcases, networking, one-to- ones and more. 
For further information, visit: 
www.londoncalling2006.com 

To register, visit; www,londoncalling2006.com 

With grateful thanks to our sponsors, international média partners and industry supporters- 
Eh. BU WSk, 99 -bBMi BB V* ««,, 
w&Mte K59 ÎDJ v€>k* ®HMV ri«>l! Mil!] irremr |AEL 
K & il. itegKM» qUWM O Vodafone Ugg® JSSBM fiSSt mtW 

New Technology 
Consumer Brands 
Marketing/Strategy 
International Trends Licensing/Distribution 
Artists and Bands 



Friday June 30 Start Pires. KilIT    Daylime: Young. Lazy Habits, Lost Penguin; DJs: Earls Court Industry Red Eye Banquet Young & Lost Club Daytime Event - plus spécial guests and Frog The Diamond Girlz and entry to Club Sunday July 2 es are edited by Joanna Jones 
One of the immédiate strengths of London Call- ing, the music industry exhibition which descends on London's Earls Court for its second run on June 29 and 30, is its rabble-rousing, Clash-quot- ing title. Where homegrown business-to-business events are concerned, the British music industry is a rabble which needs a certain amount of rous- 

The name also gets straight to the point. As the event enters its second year with hugely enhanced ambitions, it is its location, which represents both ils chief asset and its toughest hurdle. A trade fair which throws open the door of the diffident British music business is a trade fair worth attending, and London Calling believes it may have found the way to do just that. The aims of London Calling are certainly ambi- tious: to put London on the intemationaï music trade fair circuit; to bring in majors and indies and newcomers; to unité the music industry with the big names of advertising, marketing and tech- nology; to challenge and stimulate with its semi- nars and keynotes, rather than shuffling through the same old théories and perspectives. If its hackers, advocates and guest stars are anything to go by, it has a solid chance of achieving ail those aims. The speaker line-up - which features names such as MySpace, Heineken, Diesel, Brazilian download store iMusica and hip stratégie consultancy Naked Communications alongside big majors, interest- ing indies and other music specialists - provokes genuine interest. The establishment credentials are strong too - the BPI, Aim and MCPS-PRS are on board, as is UK Trade & Investment. Aim, in fact, will stage its AGM at London Calling on the Thursday after- noon, followed by its beer and chips party; the British Council will name its International Young Music Entrepreneur of the Year at a ceremony on the Friday. The majors, those fréquent no-shows, are reported to be booking onto London Calling's Frukt-curated seminars en masse and, down on the exhibition floor, close to 300 companies will be represented on more than 100 stands. If the London-based music industry isn't very careful, it raight find itself with a highly worthwhile interna- tional event on its hands. "We know that it is a Utile bit of a holy grail - a music exhibition and conférence in London," says David Conway, DJ and owner of Silver Planet Records, who founded London Calling last year, initially as an event specialising in dance and electronica. "We know that a couple of people have tried it and failed dismally and lost their shirts," he con- tinues. "We recognise that, if we are going to do this, we have got to do it properly and chuck the Idtchen sink at it." The recruitment this year of event specialist Ithaca Business Media proves that the founding team of Conway and Silver Planet's Henriette Amiel mean business, while a cash injection ftom Ithaca of just less than £500,000 demonstrates that their new hackers share their vision. The significant rainority who attended last year's inaugural London Calling can expect to recognise the same frontier spirit underpinning this year's event. "If you scratched under the sur- face, everybody was doing business and network- ing," says Conway. "There was a real heartbeat to the event." While last year's London CalUng attracted asig- nificant number of semi-professional music enthusiasts, the event's base is choosier yet broad- er, effectively calling on anyone who inhabits the cutting edge of music, technology, branding or marketing. "We have put the focus of the event onto the 

r- : 

As it returns for its second year, London Calling is aiming to put 
the capital firmly on the international trade fair circuit with its 
strong line-up of speakers and showeases. ByAdam Woods 

Calling the 

right tune 

forLondon 

paradigm shift that is going on in the digital âge," says Conway. "The world of brands and the digital companies ail want to get to meet the music industry, and vice versa, because they ail want to generate new revenue streams." For those in search of insight, London Calling aims to proride it with its conférence programme, which covers 15 hours over two days and incorpo- râtes everything frora the growth of online com- munity sites to the international prospects of developing nations (see pl6). Anthony Ackenhoff, managing director of Frukt, believes part of London Calling's responsi- biUty is to serve up speakers who are influential and relevant but who have not been given this kind of platform before. "We have been involved in various conférences 

in the past, and a lot of the time in those forums you see people failing to ask the questions you would like to hear asked," he says. "Especially in sorae of the conférences in the past year or so. people have been really going over old ground. We have specifically chosen a line-up of people and companies who haven't been on every other panel, because it is about getting new, interesting per- spectives on tliings." Among the key features of the fair for younger companies is the Music Business Accelerator area, which allows delegates to book one-on-one sessions with professionals in the fields of licens- ing, légal and business affaire, manufacturing and distribution. "1 think it is going to be a much bigger, brasher and more focuscd event than the inaugural one," 
24.06.06 MUSICWEEK 13 
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Conférence programme THURSDAY JUNE 29 Top of tlie DSPs Room 1 -11.00 0171-12.00 pin Countdown ofthe top 10 

Hie Comniunication Brealcdown Room 2 -11.15 am-12.00 pni Advertisingpivfessionals on the best and woist examples ofmusic 
Geoff Gray, managing partner, Naked Ant Cauctii, managing director, 

People Watching Room1 - 245pm-330pm World-leading experts define the techniques thatcan help you (jet under the sldn ofyaur market lan Waymarlc, service director, TNS Sean Keller, director customer insight, GCap Media Simon Wallter, SVP, consumer strategy, EMI Music 
Don't Get Physica) Room 2-3.00 pm-3.45 pm Digital experts on the future of 

lift the lid on untapped revenue streams Alexander Ross, partner, Wiggin & Co (moderator) Anthony Ackenhoff, managing director, Frukt Lauren Berkowitz, VP, global digital business, Sony/ATV 
William Booth, executive vice president/general manager, EMI Music Publishing Ul< Jez Bell, online director, MCPS/PRS Alliance 

How can rights holders get the what they get out ofit most out of digital deals? Jon Enser, partner, Olswang Antony Bebawi, director of business affairs, EMI Music Publishing UK Michael Pohl, général manager, Kontor New Media Comellius Kreusch, CEO, 

Andy Griffiths, head of communications, Diesel Nicholas Street, marketing 
Mastersof Invention Room 1-1145 am-1230pm Digital indépendants give their take on the new music economy 

Scott Cohen, founder & VP international, Ure Orchard Russel Coultart, managing director, Digital Stores Limited Keith Jopling, director of research, IFPI Mark Mulligan, senior anaiyst, Jupiter Research Derek Sivers, président CD Baby 
FRIDAY JUNE 30 Social Engineering: Case studies on how tlie pros have successfully 
Room 1 -1030 am-11.15 am Howpowerful are online communities and how are they best 
Peter Berg Steffensen, COO, Playahead.com Jamie Kantrowitz, SVP marketing, MySpace Europe Reggie Styles, street team director, SonyBMG UK Paul Hitchman, managing director/co-founder, Playlouder 
Brands, Bands & Fans: What do the 

lai Fogarty, brands and marketing, Frukt Jeff Povio, international sponsorship manager, Heineken Matthew Kershaw, head of 

partnerships manager, Orange UK 
says Dean Marsh of law firm Dean Marsh & Co, The Aéroplanes: whose Independent Label Scheme (ILS) will set to take off at offer workshops in the Music Business Accéléra- 0" 0" a 1119 

In its own business model and, more irapor- tantly, in the experience it plans to offer its dele- gates, London Calling is unashamedly forward- looking - its tagline is The Future of Music Business. But its organisées do 

ler/CEO, !K7 Records Ben Drury, managing director/fbunder, 7Digital Wayne Rosso, CEO, MashBoxx Kevin Arnold, founder/CEO, IODA Rob Lewis, CEO, Omnifone 
2000% And Rising Room 2-12.00 pm-12.45 pm An examination ofthe future of 
showing incredihle revenue growth of2000% Matt Cockett, head of music content 02 UK Jonas Geust. VP, music business programme, Nokia Seth Jackson, managing director, Indie Mobile Jonathan Kim, SVP, products & services, Widerlban/SK Telecom 
A Star in the East Room 1-2.00 pm-2.45 pm Business insight from companies operating in the developing 
Fellipe Uerena, iMusîca Brazil John McLellan, partner, Haldanes Pankaj Mirchandani, RCA, India 

mobile and online streaming Paul Bennun, director of interaction, Somethin' Else Martin Stiksel, co-founder, Lastfm Albert Treacey, head of production. Yahoo! Music Europe Matthew Honey - managing director, Unique Broadcasting 

"Obviously, underpinning everything is third- party licensing, distribution deals and networking - getting together and having a few drinks at the bar," says Conway. Throw in the World Cup on giant screens and live music on two stages inside Earls Court spon- sored by Blue Hippo Media and Pioneer, bars hosled by MTV and Glenfiddich, a programme of showeases at venues including Koko, Neighbour- hood, Cargo and the Mean Fiddler and what should be apparent is the investment and dedica- tion which have gone into turning a crédible deliberately niche fixture into one with far greateraims. "We did well last year," says Conway. "We had more than 3,000 delegates over two days. That is really good lor a launch, but we knew we would have to step it up next time if it was going to work on an annual basis." In tins case, stepping it up does not necessarily drawing greater numbers, but rather 

domestic, the international. "We want this to be a cutting-edge event for the digital âge," says Ithaca Business Media managing director Andy Center. A former marketing director of Reed Exhibi- tions, Center brings to the enterprise not just the investment necessary to do it justice, but the kind of unsentiraental business thinking in which the professional event industry spécialisés. There might be gut instinct of a kind the music industry would recognise, but there is commercial logictoo. "For a new event to exist m a market that has already got very good events - as the music indus- try has - there has to be a reason for it," says Cen- ter. "Where I felt there was a tipping point was in the draraatic shifts that have been created by the digital wave. And the reason we would do this in London is because it really is a cutting-edge city in terms of both technology and music. "If we are right about this - that the digital âge is going to continue to transform the industry, that we can retain a focus on the future and a grasp of the cutting edge, that we can work with the industry to give it what it wants to see - there is no reason why we can't become a major inter- national event that fills the whole of Earls Court in 
London's lack of an international music indus- try event is a conundrum many have tried to solve. The UK's tightly-knit music industry has always migrated to Cannes, Austin, Miami, Cologne and Tokyo in search of foreign contacts who can take British music and make it work in unfa- miliar markets. The différence today is that those unfamiliar markets are ail around us, both at home and abroad, and the interested parties are no longer just foreign licensees but also brands, ad agencies, games publishers and tech- nology companies. "A lot of people say "You can't do it in London. It only works in Midem because its on the seafront and there's a strip people can hang out on'," says Conway. "There is that whole conundrum about how people in London will nip in, but they will nip offagain." The west London location is a spécifie and deliberate attempt to make the event as handy for the majors as possible, given that theirs are usual- ly the hardest arras to twist. The approach appears to be working, with ail four expected to send délégations of their own. "Sony BMG have booked 25 tickets, for exaraple, so for every disad- vantage of being close to the market you serve, there are probably more advantages," says Center. The functions of the conférence schedule and the music business accelerator programme are Partly to make the event as sticky as possible, though the scale is such that anyone can do almost everything in a single day The intention here, sensibly enough, is not to corne out of the blocks with a plan to seize the Crown of Midem - "a 40-year-old giant gorilla ot an event", in the words of Conway - but to offer a counterpoint around the year s halfway mark. The key to success where others have failed is in two factors, according to Center. "Wlien 1 look at some of the other events that have tried to make a mark in this marketplace, they ail have the same things in common," he says. "Number one, they ail promise far too much. We are desperately trymg not to do that. The «ppnnrl tViino* k that thev have ajl been under-reLmced md if you are serions about building an event, you have to play a long 

toinv' W.hich means >'ou need t0 be PrePare 

But even a long game needs to start well, which is why this years event has to score a home mn, « only on Us own terms. After ail, as Andy Center puis it, "You only get one chance to take your new girlfriend home to mect your mum for tlie hrsttime," 



When London calls, 

the world listens 

On the 29th and 30th June the pianet's cuitural capital is luring the 
international music business to London's Earls Court for the most 
future-focused cutting-edge event in the music calendar, 

LONDON 
CfiLLING 

London Calling is a major new exhibition with a world-class line-up of speakers, plus live music stages, the best parties and showcases, networking, and one-to-ones. And ail at the grand central station of vibrant music scenes - London. 
London Calling is a chance to put names to faces, eut deals and spot talent. Expect: 
• New business models for the digital âge • The latest mobile, music and web technology • New artists at London Calling Live! • To meet new partners, distributors and suppliers • A world-class line-up of speakers including some of the biggest wigs in the business 
London Caiiing - the exhibition 
Take in the exhibition show floor at London Calling with over 150 exhibitors and sponsors covering everything from digital services to finance, from mobile platforms to international licensing. These include: EMI, eMusic.com, Ministry Of Sound, Nokia, MySpace, The Orchard, Pinnacie, Positiva, Ricall, IODA, Swinglehurst, MCPS-PRS, Pioneer, VidZone Digital Media, Muze, CD Baby, Music From Ireland, VitahPIAS and many more. Plus you can check out the Music Business Accelerator, spécial feature areas, on-site showcases and much more. 
The Music Business Accelerator 
Book free one-to-one sessions with specialists in licensing. légal, manufacturing, exporting, A&R. Share your knowledge, discuss your problems, get invaluable free advice. 
| Worid class speaker !i 

Attend sessions led by the industry's brightesl thinkers 
Movers, shakers, mavericks and visionaries from ail over the world are comihg to London Calling to unravel The Future Of Music Business, ignite debate and help identify new business opportunities in the New Music Econbmy. Expect keynote speeches and seminars on subjects as varied as 'Future Technology & Innovations', 'Brands, Bands & Fans' and 'New Business Models' with leading business brains from the likes of Sony, EMI. MTV, Nokia, Diesel, Heinekèn and Orange. Plus the London Calling Big Interviews - the opportunity to listen to some of the UK's most influential music industry personalities debate the state of music industry and the direction it's heading in. 

IOver 40 world-class speakers from more than 10 countries ai more than 15 hours of panels and présentations. ross | 
jjBp 

Spécial features at London Calling 
The A&R Pit - A&R gurus will be on hand to hear and feedback o tracks and démos as well as give advice on what to do next. The International Trading Floor - the opportunity to generate business with distributors, publishers, labels and tech heads from across the globe. 
London Calling Live! 
Featuring a full-on programme of performances both at the event and across a network of partner venues in London. From the sound Systems at Turnmills through to raw îndie at KOKO, the hottest labels will be encouraging their coolest acts to perform live, as well as on the specially-constructed stages at London Calling itself. Highlights include !!!, Mohair, Vincent Vincent & The Villains and The Holloways; Full line-up at www.londoncalling2006.com. 
London Calling is also playing host to vital music industry social and networking events: 
UK Trade & Investment International Réception (in assoc. with Music Week) - the UK T&l helping establish international business connections 
AIM Beer & Chips Party - AIM's traditional party with spécial guest DJs 
British Council International Young Music Entrepreneur Award - this new award winner will be announced at London Calling 
The World Cup - grab a cold beer and watch the first round of quarter final action on the big screens. Courtesy of our friends at Music Week. 
U London calling to the far away towns, war is 

declared, battle corne down... About time we 
had something to shout about and get involved with 
on our doorstep in London Town. Digital and online 
sessions look like they need attending. l've gotta 
learn that shit one day and now seems as good a 
time as any. l'Il be loitering with intent at the live ■ ■ 
music events and generally annoying people. / J 
Mark Jones, PIAS (formerly of Wall of Sound) (Rôyksopp, Les Rhythms Digitales, Propellerheads) 

Be part of London Calling - 29th-30th June, Earls Court, London, UK - for as little as £45, 
For full information and to register, visit www.londoncalling2006.com 
With grateful thanks to our sponsors, international média and industry supporters: 
Ht on ^ fi œ © ■a s™ « m 
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Let's hope the Government's frugal financia! support is merely aru)pening gesture 

A step in the Hght direction 
On the face of it, a windfall of£l2m from the Treasury - as will be outlined today (Monday) by Tessa Jowell - is not to be sniffed at. Unless, that is, you look at the small print. It is to be shared right across the creative indus- tries, which vvill not leave the music industry with much cash for itself. And, when you also considerthat our sector contributes some £6bn to the UK economy every year, it appears to be even more paltry. The wealth of our business - for ail the talk of an industry on the cusp of crisis - is one of the main rea- sons why such funding has always been hard to come by in the past. But such figures do not reflect the increasingly dif- ficult job it is for many in the business to continue making a living from music. Income is one thing, but margin is something entirely difierent. Let me suggest an easy scam to quickly build a £lm turnover business; set up a stall, at Waterloo Station, selling £2m in fifty pound notes - for £40 a time. Turnover would be pretty good - but it would not be a 

inartin@musicweGlccom Martin Talbot éditer, Music Week, CMP Information. RrstFloor. Ludgate House. 24 
The business model behind music isn't quite as cra2y as that, of course. But, while £6bn in turnover 

might indicate a buoyant business, the margins are becoming slimraer as every day and week passes. JoweU's announcement has wider sigmficance than 
the top-line figure though. It essentially represents the beginning of a new, opening door for support. In that sense it is a landmark gesture and one which we should ail applaud. Let us hope it is just the beginnmg. 
Of course, that £6bn figure cornes from another sur- vey of the UK music industry - a survey which daims to be the most all-encompassing and accurate snap- shot yet created. If that is the case, its results should be taken very seriously. And one particular statistic should appal our industry. According to the survey, employées within the UK music industry are 96% white - leaving a pathetic 4% drawn from ethnie groups. It is a pitiful proportion, ail the more shocking given the extent that our industry draws on talent from - and targets consumers in - such ethnie com- munities. It is a statistic which should shame our industry. 

Silverset gather 
for luncheon 
Remember where you heard it It was glitzy and glam at Friday's Silver Clef lunch at the Park Lane Hilton in London, and there was no avoiding the big stars of the day, who overshadowed everyone - a certain Mr and Mrs Sharon... er, .Ozzy Osborne and daughter Kelly (below). Besides tuming up for Ozzy to win the coveted Hard Rock Café-sponsored Silver Clef Award, the Osbournes were also high-profile bidders during the auction - which was, along with the rest of the aftemoon's festivities, in aid of Nordoff Robbins Music Therapy. Sharon snapped up a John Lennon sculpture for £9.500, while daughter Kelly used her pocket money to buy a 

îs'pic for £9,000. 
throughout 1  g a Pink Floyd signed Fender guitar which was bought for £33,000... Heart's Jamie Theakston got to the stage to présent one of the awards, plugging Chrysalis Radio boss Phil Riley's Radio Riders charity bike ride, from Lands End to John O'Groats - offering Riley an extra £1,000 in " he turns up at next yeaKs event cycling shorts... Dooley was particularly taken with one ad from the brochure, which heralded the Keep Brian McLaughlin Retired ' campaign, in honour of the former HMVgrandee and now Nordoff Robbins fundraiser extraordinaire. It made the clear appeal - "you have a responsibility, if you dont use your voice, dont blâme us if you have to go 

to another leaving party'.It called on supporters to log onto î, www.giveusabreak 
which I to find does not work.. Just as the music industry starts to get 
minister in the space of a year, James Purnell's successor has warned it may have to get to know yet another new face pretty soon. Addressing last weeks Government-organised Music Summit at the British Library, Shaun Woodward introduced himself to the industry, only then to quickly speculate it might not be liim in the rôle inayeaPstime... Woodward brings to the rôle extensive political experience - 
before moving to the DCMS - bufhe acknowledged he did not know ail the answers and had a lot to learn about the music biz. EMI's Eric Nicoli helpfully interjected, "Your experience in the Northern Ireland office might be more relevant than you think - 
there are some people in thisroom who make Gerry Adams look like a pussycat on sectarianism".., Get in quick if you want a ticket for the MPA's 125th anniversarv bash nt tho Old Billingsgate venue on July 6 as only a few remain. To reserve a ticket 
e-mailrchandler@mpaonlineorg.uk. Vétéran radio présenter and exec Roger Day, whose extensive CV 
includes the Sixties pirates, Piccadilly Invicta and eurrently Radio Kent inri Birmingham's Saga 1075 FM will ho marlfinrt /in   ri . ' ''"6 marking 40 years of 

year with two "An Evening With" events next month. They are at the Lichfield Garrick (July 28) and Margate Winter Gardens (July 29)... Talk about hitting the ground running. Just 72 days after signing to Sony BMG's new RCA label, Sandi Thom popped into the company offices last week to pick up a gold dise for her début album. She was presented with the dise by RCA managing director Craig Logan (above), for whom Thom was his first signing as boss of the new division... AtRobbie Williams recent Dublin gig, rumours abounded about a fortheoming dance music album from the solo star. Tellingly, in the very lavisli tour programme, Robbieclaimsto have "just got into dance music". "Electro-House is mee, its [sic] got a good beat" he writes. 



d d J J 

Sx 

f 

a g i 

I, f 

i î 
sli 



o 

o 

':d" 
C\J 

43 

es 

o 

77" ce 

u o 

O 

Q) 

71 g i 1 1 i $ § t : 1 1 1 s i t £ j S s 1 1 1 
1 

1 ï 0 1 
5 

LU § i i 
O s <c UJ CD g LU 

i3 l 
Q C o 

s 
o 

î s 
LU QT: CD CD 

O 
O 

m 
S 

CD Z § 1 

S i ûî 
LU 
g o 

co ce o. LU S 
g Iê O CD 

LU O LU 
o 
LU 
| CO o 

C Q CD Z 

1 CD ■ 1 Z ! S 
o z 

o S s < 

2 

1 
Q s 

CD 
'îr s 

0) 
1 

S 0 X 
5 
1 

o g 

Se h- 

Z O S 
g 

i =3 

Z 

i 
3= 
S 

o 
= 

z o g 55 < z z 

a 
2 
Z h- 

O ce gc 
| co 

| 
O 
LU Z 

o 

z H- 

CD S CQ Z CO o 
ce 
S 

m 
z c z o 

ex: o 
| s Q. 

S 
1 

o z s 
z £ 

i « g 
i 

£ CNJ 

1 CD T © r^ 2 c3 __ 0 J2_ J2_ 0 Si i © 
< in vO 00 o> o s a S a O 00 Oj 

o 1 I 
£ S ^ 

i -I à > .a M 

ri i- 
| □ | Ê 
s ci ^ 

| i 1 Ç Mercu
ry t | 1 S 1 i i 1 3 i i 1 1 j 1 â H 1 Î z X s 

i |- i i ■1 " o z Q g 7 § SH LU co â g § H c3 z s U 7- 

1 

z 
5 
<c S o o g se 

<C 
i 

i 
i 

t- Z 

z <c ^5 
a 
s K- 

S 
o S o 
S 

0 
1 
i 
0 
1 
i 

a Q7 CÛ O 
s g 
o ce Ë z 

0 

1 

LU 
o z z X 
3 

S z S 

=) cz et: 

i 

i 

1 

P 

a 
is < X 

z 
1 X z 

S 

co 1 

s 
o LU 

ts 

Q£ 
i 
Ë 
s 
o 

û. o 0 

1 z <ç 

S a 

0 < LU LU 
1 
O 

E 2 g 

g 

o D3 0 
1 
1 O 

9 a S 
z 
o | S i < o s 0 

1 LU O s s S s 
§ Q Z S 1 o X 1 1 

55 
i ri 

g i 
j 1 g 

5 g i 
_o i 

i Q- t 
S 
S 1 

>- z e i DC < g 
Z «C 

JË. 
s os o 

LU X 1- 
§ 3 

JL 
5 
t i 0 t 

-5. 3 rt- m LO o o. 1=1 s co S S £ îii 3 s a ï2 



1 i m 

ilil; Pil S! ilil 

Un 
i i 

i î il i t:i I iliii 
il si 

(H 

iiisUil 
3 il II pi ils 

SSI 

S M Uî S 

1 

iil 
Si 

il 
II 11 



s 3 
m 

s -* ■ 
i s g. i i 
ô - ® S» S 3 s 

pi 

M 



Beware MySpace small print: 

il threatens our copyrights 
wide licence (with the right to sub- begin online radio programi license through unlimited levels of As the terms of agreement sublicensees) to use, copy, moi   adapt, translate, publicly perfo publicly display, store, reproduce, the website, transmit, and distribute such Con- As 1 was not prepared to give ad through the Services.' thera the right to exploit my mate- rial in such a way, I felt I had no choiee but to re 

as long as the material was capable of eaming royalties - "Ufe of copy- right" in legalese - which currendy means 50 years. Now that the popularity of downloading has made physical manufacturing and distribution no longer necessary, the next gen- great lengths to retain 

rs 

I was not prepared to ^p^how 
aga1 iek 

Itis crucial newartists 
right to 

3ôitS 

t 

One year since taking over as managing director of EMI Publishing, 
Guf Mmt talks about that year and hîs plans for the months ahead 

fhanks - it's the équivalent to 

do^hatUWebft'exlra tetwœn which, 'luckHy, hasn't'been my 
itoifve b&en experimenting with etimeis right for Seth 

Natasha Bedingfield and 
ISH 

Will 1-second 
ads catch on 
inlheUK? 

Clear Channel has startcd trialing 
"blinks" which last just one second, normally featuring a very short burst of music associaled with a particular company or ad campaign. Do you think they would work in the UK? 
Mark Barber, Radio Advertising 

impacthinUs, lo they're taking that to 

RickyDurkin, Real Radio Wales 
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Leadinq Indie requires a commetciany focused pro-actwe Director ol nnance with strong Muslc/Media expérience to act as a Rnancial 
n 

8 years POE. 

CONTEMPORARY MUSICIANS On Drums. Bass, Guitar. Vocats or Music Production) who are inlerested in joining our world class teaching team, in a variety of rotes. Musicians must be industry professionals who have performed at a national and/or international level: and that have an active interest in music éducation. 
If you are interested then please send a CV/profile. atong with a covering tetter (indicating the typical hours that you would be able to commit to): to Rachel Pytches (HR Manager) ACM. Rodboro Buildings. Bridge Street. Guildford, GUI ASB or email to; rachel@acm.ac.uk | J Strictly No Agencies cmsT^reonii 

9<P($ 

Brighton Institute of Modem Music BIMM is the UK's leading provider of modem music éducation based in a Ihriving creative community in the heart of Brighton www.bimm.co.uk 
Vie are offering a unique opportunity for an exceptional individual to become our Head of Curriculum Management. We are seeking to appoint an experienced, energetic and highly motivated manager, qualified to degree level and with a background In the modem music industry. The post holds considérable responsibility and involves ail aspects of planning and delivering courses from Level 2 through to Level 4. Applicants management rôle 

le range of 
prestigious and innovative collège of modem You will be a team player who is used to worklng to tlght deadlines and to ensuring that staff and students alike are able to meet exacting standards of educational and creative excellence. This post reports directly to the Principal. Salary commensurate with experience. In the first instance please contact Loraine Pearson (Principal's PA) by téléphoné on 01273 626666 to register your interest. Deadline for Applications Weds 28th June. BIMM also welcomes applications from outstanding musicians who wish to be considered to join our exceptional team of tutors. Please send CV to lorainepearson@bimm.co.uk 

Gusto Recordings are looking for an enthusiastic and resourceful Dance A&R manager to build on the recent successes of the label (amongst others: Hi-Taok, David Guetta Vs The Egg, Loleatta Holloway and Uniting Nations). The right candidate must have at least 2 years experience of working within dance music (both under- ground and commercial), have a good Knowledge of signing and marketing dance records and have a healthy list of DJ, retail and producer contacts. The position will be based at our offices in West London. If you iive and breathe dance music then we want to hear from you. 
Please apply by sending us a copy of your CV to 

Mute Product Manager 
oecome uacant for a Product Manager. 

toy imll also understand ail olher marketing issues 

prcforably uiithi music who are 

is innovative, rapidly expanding company 

WWiW'9eR.coraft/ 

6ft2 young 40's i childrcn (but coi 
INDIE LABEL wltm likc mi m/f HEAD OF PRESS for long term relalionship, ' and good times, Must like ail types of and going to gigs. GSOH irai expérience es! ' Waiters. PO Box; MWOIS fcimwi 'csSftPsceV 

woriliy and normal must speak Flcmish. Coll me now "35 DESPERATE 

Music Week 
Classifîed 

Box Numbers 
m l'.ep'V t0 3 box number, write to: Box No, xxx, 1 Music Week, 3rd Floor, Ludgate House, london SE1 


