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BBC launches rock and pop season 

Electric 

Proms 

power up 

■"We'll have established artists doing something completely new" says BBC Electric Proms festival 
C is mounting one of lis 
pe^re^ collai 

,letheP Corporation ^boutAeTventl 
ason which tvill take in spécifie préparai 

ss BBC radio, TV and online. Performances will be broadeast Ihe centrepiece wlll be the on TV channels including BBC2 !y reopened Roundhouse, with and BBC3, as well as Radios One, Electric Two and Three, iXtra, 6 Music, te Jazz The Asian Network and BBC 

promôtional cycle. They mil be ingbandsfrom arounJ ' 

Price cuts cloud 
boost in sales 
New figures show a rise in 
album sales in the firsthalf 
of 2006-but price- 
cutting hitmarginsfor 
many retailers p3 

From manager to Pearlsofwisdom 
Sony BMG chîef from a pop guru 

For the latest news 
as ït happens, log on to 

Ged Doherty, the new Ul< 
chairman and CEO of Sony 
BMG, tells MWabout bis 
careerand plans for bis 
new rôle p6 

LouPearlmaafounderof 
Transcontinental and former 
Backstreet Boys manager, 
gives tips on managing 
a pop band p8-9 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

© 'The Beeb has a public service duty to 
mainstream pop music, on the 
télévision, 52 weeks a year 
- Editorial plO 

Your guide to the latest news from the music industry 

Bertelsmann buys 
backGBLstake 
« Bertelsmann has complétée! its buy back of Group Bruxelles Lambert's 251% stake in the German média group for €4.5bn (£3.1bn), Earlier this year, GBL had threatened to force Bertelsmann to go for a public listing if it did not agree to purchase its stake, but instead the German group put BMG Music Publishing up 

allofmp3.com. The décision will allow for the case to be heard in the UK, despite the fact that allofmp3.com is 

guaranteed within the 

Mercury Records 
co-founder dies 
• Mercury Records ( Green has died aged 90. Green. who founded Mercury with Berle Adams and Arthur Talmadge in 1945, was known for helping i 
Dinah Washington and the Platters. • MTV Network International président Bill Roedy will deliver the keynote speech at this yeaPs BPI AGM on Wednesday held at the BPI's Westminster offices. The AGM will be part of an all-day conférence, which will focus on the thèmes of youth trends, live and digital. 

which was formallycc ILJnjsturnforatot; "^îTISm (£2.7m) payable to Sanctuary, Knowles will regain control of his Urban Artists firm and re-acquire rights in relation to the company's recording artists. ® Cathy Ferrier has resigned as commercial and supply chain director of music and books chain Borders. Geoff O'Neill joins from Woolworths as head of the supply chain. 

on copyright this Wednesday, • V2 Records is entering a new stage in its development with a move to new offices in Fulham and a restructuringto put digital at the \ 

following Virgin's sale of its stake earlier this year, is moving to new open plan offices in Farm Lane. • The IFPI is to sue Yahoo China for allegedly providing links to pirated music The organisation's CEO John Kennedy told Bloomberg.com that the two parties were already on a path to litigation, although he hoped that negotiation would prevent légal proceedings. ® Mute has completed a restructuring, including the outsourcing of its 

retailers is to meet with représentatives from the Treasury to discuss the controversial Channel Islands tax loophole the retailers say is destroying their business, Although the Channel Islands are in the EU for customs purposes, goods sold under the value of £18 are exempt from VAX • The Rank-owned Worldwide Hard Rock Cafés could go on the market for an estimated £500m, after Its proprietorsapproached US investment bank Merrill Lynch to investigate a potential sale. • Analysts suggest an EMI and Wamer pairing could save $336m (£183m), p5 • EMI Group chairman Eric Nicoli and EMI-signed songwriter Guy Chambers were among those last week attending the opening of Umdon's Roundhousc studio space - an educational area in which EMI sponsors the main studio. • Unlversal is to introduce a three-tier System of packaging and pricing CDs, p4 

• Radio One DJ Steve Lamacq is to remain with the BBC station, despite his Lamacq Live show being axed in an evening scheduling overhaul, Lamacq, who also présents a show on BBC digital station 6Music, will stay with Radio One, hosting a show between 9pm and lOpm on Mondays. O Richard Bacon, who took over the Capital weekday drivetime slot in May last year from long-time incumbent Neil Fox, will retum to sister station Xfm in August to host the drivetime show there. In tum, Lucio, who has hosted drivetime on Xfm since October last year, will take over Bacon's Capital sIoL • Sir Paul McCartney and Ringo Starr attended the première of a new Cirque De Soleil musical based around the songs of The Beatles in Las Vegas. • 14th Floor Records director of press Peter Hall has been given the additional rôle of Atlantic Records director of communications. 

Relentless 
renews EMI deai 
9 Relentless Records has renewed its deal with EMI Music, after selling 5m albums in the past three years. The label, a joint venture between EMI and its two owner-directors Shabs Jobanputra and Paul Franklin, has extended the deal for a further three years, Under the deal, the label will no longer report through Virgin Records, instead reporting to EMI Music chairman and CEO Tony Wadsworth. ® EMI has entered into a label partnership with LA-based management The Firm, whose clients include Kelly Clarkson and Ice Cube In the tie-up, The Firm will offer the label's artists the chance to forego an advance and instead receive a share of ail revenues derived from a number of channels, including physical and digital sales, ticket sales and merchandise. • Rank Group-owned Deluxe Media Services has completed the sale of its UK DVD replication business and its UK distribution business to a subsidiary of Sony for £5.9m. 9 Classic FM will this autumn launch a record label with an album of arias from first signing, British ténor Alfie Boe. Entitled Classic FM Présents, the label is a joint venture with Sony BMG, which already works closely with the station on its compilation albums. © Beggars acts are to be released directly in Japan for the first time since the indie's launch three décades ago, following the sealing of a partnership between Beggars Group UK and Warner Music International. @ Level 42 bave become the first act to sign to the new W14 Music, the la Sanctuary A&R J( 

Uncutto sponsor 
Utîtude stage 
O Uncut magazine has signed a three-year deal with new Latitude festival organiser Mean Fiddler to sponsor one of its music stages. Uncut will be the officiai sponsor of one of the festivals three live music arenas, which will showease a range of alternative music over the three days from July 14 to 16, © UBC Media Group has grown 

revenue of 21.8% to£19.44m. • Vodafone has opened the call for nominations for the Vodafone Live Music Awards The company has emailed 650 live music experts for nominations in a range of catégories for the awards taking place at the newly-reopened Roundhouse in Camden on October 11 • The Kingston-upon-Hull licence was awarded to Planct Broadcasting for KCFM 99.9. 

• Channel 4 and weekend to Razorlight, te with the release of the bano s eponymous second album next Monday. The TV channels will bnoadeast four days of Razorlight programming, startmg with the airing of the band's fortheoming Vodafone- I show in Brighton. 

□l î aWsW online poil 

This week we ask; Following the announcement that The Firm and EMI hâve teamed up to offer artists a revenue share of profits instead of advances, we ask, is this a sustainable model golng forward? a. Yes b. No 
an to fill Radio One's 

Virgin Radio. ® Ofcom is advertising commercial radio licences for Manchester and Aberdeen, The 
• Commercial radio used last wee Radio Festival to examine the 
the sector. p5 # Virgin Retail is to open travel agencies within its Megastores as part of a deal with Virgin Holidays and Harvey World Travel. 



News 2005 sales £L86bn Down 2.0% 2006 profit £98 2m 
News is edited by Paul Williams 

^vSix-month sales figures show upturn in album sales, but at the price of lower margins 

Price cirts cast cloud on rising sales 
The albums marhet 

Arctic Monkeys 
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Retail boost for new 

Universal packaging lecom^C"more 
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2006 RADIO Fcllowsiiips worc Bob Shennan ACADEMY awardcd to- Conlroller Radio 6 HONOURS Simon Cooper, Uvc and Asian Dlck Francis média consultent network 2006 Award wlnners; Kclth Pringle, média Festival Chair consultancy, Next John Bradfonl, Fergus Dudley, Steve Orchord. Gcap Acadett^ 

ceepupEMI 

irgergossip 
discount the US group's two bids as being too low to be taken seri- ously. "There is probably some room for EMI to move up from " $31 per share," says one analyst. Some suggest $33 will be the next likely bid level up from its ' original $28.5 offer at the begin- ningofMay. Likely management line-ups bave aiso been mooted in the absence of any officiai comment 
tbat the two parties may already be 1 at the stage of trying to accomrao- date both EMI Group chairman Eric Nicoli and Warner boss Edgar Bronfman, witli head of recorded music Alain Levy likely to find himself out of favour if WMG were the acquirer. The management skills of WMG were also preferred by one fund manager last week. Hugh 
Eclectica Asset Management, which holds a 2% stake in EMI and smaller share of WMG, wrote to the Financial Times arguing tbat Bronfman - and not Nicoli - 

Radio stations must take greater risks when it cornes to programming 

Selling downloads has huge 

financial potential for radio 

potential of the internet. At last week's Radio Academy Festival in Cambridge, talk had from the potential of to improve the content radio could offer to the spécifie éco- nomie benefits it could bring. One senior figure claimed it would be "bonkers" if radio stations did not generate as much revenue through the sale of downloads as they did through advertising space. However, warnings were also sounded by everyone from EMI chairman and CEO Tony Wadsworth to Neil Tennant and even Tony Blackbum tbat the sec- tor needed to take more risks in its programming and to play a greater diversity of music to survive. But it was technology which generated the most excitement. "We are so close to the music industty, the biggest artists in the world love us," said Virgin Radio chief executive Fru Hazlitt. 'Tins is because they believe radio is the médium that recommends their music to the world. So why, there- fore, should we not sell it? "We should have the most cracking websites and we should be making as much money from our websites as from selling 

deal could be struck. "We corn over as being défensive in this, bt we do feel its something we ca move fonvard on," he said. 

Hazlitt, who joined Virgin Radio from Yahoo!, said that lead- ing brands in the online world either made their money though transactions, as is the case with eBay and Amazon, or through sell- ing advertising space, as Google does. However, she believed music was the one area where successful brands could emerge that did both. However, Heart 106.2 manag- ing director Bamaby Dawe wamed that downloads must not take over from radio's principle focus, or to affect programming policy. "We 

confront the légal and financial 

challenges of including podcasls, which is currer pered by licensing isst signs showing labels arc : moving twards agreement "There's huge publishing and reuu., s .m, Chrysalis Radio group head of pro- grammes Pete Simmons. 'But companies such as Sony BMG get involved 

why that should be EMTs Wadsworth acknowl- edged there was concem that pod- casts could potentially replace sales, but he too was optimislic a 

îs the cc mercial sector. "Radio stations should exploit the local nature of what they do and that should include music," he said. "It should give a certain number of hours per week to specialist new music from the local area." Likewise, BBC présenter and former Radio One controller Matthew Bannister urged the sec- tor to take on more maverick tal- ent, as he had done with the likes of Chris Morris and Chris Evans. "We work in a Creative industry where playing safe looks like a comfort- able option, but without risks our industry will die," he noted. Neil Tennant criticised the sec- tor for focusmg heavily on music by new talent at the expense of estab- lished acts or that which was hit material, while Tony Blackburn said the playlist System made radio boring, adding, "If we don't get more adventurous, we're dead." However, GCap Media chief executive Ralph Bernard refuted the daims. "We take risks every day. Everyone in radio does. You 
He was also optimistic about the future for the commercial sec- tor, predicting that it will enjoy a 65% raarket share against the BBC within IQiyéa'rs. s 

Both sectors need to work in harmony 
BBC director général Mark Thompson has pressed his case that a publicly-fimded radio serv- ice will benefit the entire commer- cial sector. While MPs préparé to debate the White Paper on the future of the BBC this week, Thompson told the Radio Academy Festival last week of the need for partnership between the public and private sec- tors in radio, suggesting commer- cial radio benefited hugely from a slrong and indépendant BBC. He also attacked the claims made last month by the European Media Forum that Radios One and Two should be privatised in the interests of the commercial sector. The Commercial Radio Companies Association has also wamed that the BBC's ftmding could hit com- mercial radio revenue and jobs. 

But privatisation, Thompson wamed, would simply take away a large proportion of advertising rev- enue from commercial rivais. "If anyone seriously belîeves that floating two new fonnidably-popu- lar advertising-funded national radio networks is going to hclp the 
fry, they really do need their heads examined," he. said. The BBC, s inmanycasesasa for talent whidtei commercial secto 

cess stoiy bccause of the combined créative efforts of the commercial sector and the BBC and the healthy 

Thompson also called fi dialogue with the music industry so that it was able to make more con- tent available to the public. He said the controversial Beethoven Exp- érience from last year had, in fact, served to increase sales of the suc- composer's CDs and the challenge 

digital rights management to pro- tcct their intellectual property, but also to recognise the formidable marketing potential of the new radio and audio environment," id Thompson. He added, "We should continue to work with the record industry. We should also continue to cam- paign for content - especially music - to be available to the public on open as well as closed platforms." Thompson said the BBC would be actively seeking better relation- 
nt friction between 

a higher level of confidence with the reasonablc majority in the commercial sector," he said. ® See Bip Question, plO 



at the city's Limil   Club. (b. May 291958, 1979: Joins 
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Sony BMG supremo Doherty aims to build trust between artists and record company 

ll's been number one on my agenda 

- to try to engage artists' trust' 

byPaul Williams The phrase "artist friendly" is bandied around so regularly in taEdng up record executives, it is in danger of becoming meaningless. Not so for Ged Doherty, the new chairman and CEO of Sony BMG who embraees those same two words with an almost mission- 
Doherty spent more than a decade of bis early career - first as a booldng agent, tlien an artist man- ager - watching labels fail to engage with acts. Back in those days, admits Doherty, "the record company was the enemy". Since "crossing to the other side", his personal mission has been focused on reversing that. There's never been any trust between the artist community and the record company," he says. "Being an artist manager for 13 years taught me that doesn't exist and that's been number one on ray agenda - to try to engage the trust of artists." It is sensitivity to such issues which Doherty says made him think twice before pushing himself forward for his new rôle, which was left vacant after Rob Stringer's pro- motion to New York-based prési- dent of Sony Music Labels Group. "I had to think about it for a moment because I adore the close- ness of the artists," says Doherty, who highlights EMI's Tony Wadsworth as another chairman 

relationship with his artists. "I had to think about it for 24 hours because I didn't want to lose that connection. That's extremely important to me." "[Doherty] is very good with artists," notes Modest Manage- ments Richard Griffiths, who employed him for at both Epie US and BMG UK and now has his artist Lemar signed to Sony BMG. 'Executives wouldn't have a job if it weren't for the artists and, unfortu- nately, there are too many execu- tives who forget that," he says. Doherty's artistic philosophy owes much to his relationship with Paul Young, who he first grew to know as a booking agent at The Agency, which represented the while pop soul singer's group Streetband. Doherty then went on to manage Young's next, break- through band, The Q,-Tips, before guiding his solo career, which included the hits-paeked début album No Parlez and ils follow-up The Secret Of Association, which housed the Billhoard Hot 100 

Dohorty: from booking ag to top job at Sony BMG UK 
Lessons learned from personal experience For Ged Doherty a career in music had Sheffleld's Limit Club. He dropped out of 

number one single Everytime You 
Young is in no doubt that Doherty puts the needs of the artist first "Most definitely," he says. "He slill happens to take personal calls from the artists," continues Young. 'He's veiy unusual for a guy who works at a record company in that he's got the trust of the artists." But Doherty. who also repre- sented Alison Moyet in his incar- 

He'svery unusual for 
a guy who works at 
a record company 
in that he's got the 
trust of the artists Paul Young 

ident Richard Griffiths for a job and was given the New York-based rôle of vice président of interna- tional marketing. Griffiths is con- vinced Doherty's grounding as an artist manager is what makes him such a successful record executive. "l've hired a lot of managers and the reason why is they under- stand how it works," he says. "The problem with record companies today is there are people in posi- 
enccs and they start pontificating on issues they know nothing about I can have a conversation with him about touring, publishing and imaging and records and he's got expertise in ail these areas." His view is echoed by 19 Enter- tainment founder Simon Fuller, whose clients include Sony BMG Will Young, ' 

His early days as a 
successful manager 
have helped to give him 
a great grounding. He's 
a terrifie asset Simon Fuller, 19 En 
music industry. His early days as a successful manager have helped to give him a great grounding. He's a terrifie asset to Sony BMG and is a thoroughly decent guy." Griffiths, who went on to hire Doherty again by poaching him from the managing director's rôle at Colurabia UK to take the same position at Arista, says it would have been very disappointing if his former MD had not been given the top Sony BMG job. "The artist managers and employées of Sony BMG have been through so many changes over the last couple of years for another person to have come in would have meant another round of changes," he says. The four-week gap between vacancy and appointraent indi- cates that Doherty's installation was no coronation, however, as his boss, Sony BMG global COO Tim Bowen acknowledges. "It is a complément to Ged that 1 thought long and hard, because if I had not done so it would have come across as something of a Pavlovian move," he explains. Any delay was attributable more to Doherty's long-standing position working underneath a chairman - a rôle he frdfilled over five years as music division prési- dent of BMG, under Bowen, and Sony BMG, under Stringer, with not a word of complaint - than 

"Ged's a ict of th 

i that Doher- ty made little secret that he liked being a "number two". "As a resuit, he had to convince Tim [Bowen] and Rolf [Schmidt-Holtz] he really did want it," says the observer. Bowen himself acknowledges that Doherty's claim on the rôle strengthened considerably over the weeks following Stringer's éléva- tion. "Ged is quite self-effacing," explains Bowen. "He is not overtly nakedly ambitious. But he has shown that he has the ambition and drive to want to do this." Doherty himself openly acknowledges that he has enjoyed his "number two rôle" - "Tm nalu- rally someone who stays in the background, so 1 make ail the chairmen look good," he quips - but he insists he is now more than 

There are plenty who agree on that. Rob Stringer says, "I am delighted for Ged because he has played an intégral part in the merg- er of Sony and BMG and he is now expertly and deservedly ready to take the company onwards and upwards." Simon Cowell - whose six years working with Doherty includes success with acts such as II Divo, Westlife and Will Young - adds, "He is supportive, he is a realist and he accepts change. What you always look for in a relationship like this is someone who is not going to mess with something which is already working but gives you ail the support when you need it. The thing with Ged is that he gets it, he understands it" Doherty certainly "gets" Sony BMG - and so he should, having played a huge part in shaping Sony BMG UK - most recently helping oversee its restructuring around RCA and Columbia Label Group divisions under Craig Logan and Mike Smith respectively - and being one of the few executives who worked at both Sony and BMG, prior to the merger, as well as the newly combined opération. For the future, he hopes to grow the company to allow a third label to be spun off within the next two or three years. By then, the group should also be fully settled in its new home in Kensington High Street, with sign- off for the new building - the for- mer home of the Evening Stan- dard - expected soon. "Gone are the days when I see my rôle as just being responsible for what is happening in two or three labels," he says. 'It's about maximising acts on many diflerent levels. We're very proud of the fan- tastic work we've done with Simon Cowell and Syco. We'll be doing other TV projects and I can't out- line the plans at the moment, but there are other areas of the busi- ness we're going into very shortly. We've been very pro-active." In what he describes as "the 
music industry, he sees a range of opportunities to grow the business, but wams the business still has many lessons to leam. Given the industry's initial reluctance with the internet, he déclarés, "We're fortunate we've got a second bite of the cherry. If we don't we'll be dead, unless we re- invent ourselves." However that reinvention ulti- mately manifests itself, you can bet it will be the artist at the centre of Doherty's thinking.  . 
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As the world's leading online music marketplace, Ricall bring music and brands together every day resulting in the tune of over £1 million worth of active quote requests on the platform at any given moment. 
Our cutting edge music search engines empower professional music users across the sectors of broadcasting, télévision, film, computer games, mobile 
and advertising to search for music according to mood, activity, subject, tones, tempo, chart position and year, master and sub-genres, instrumentation, vocals and much more. The music database that drives this marketplace encompasses over 2.5 million tracks drawn from the catalogues of over 25,000 record labels and music publishers. 

# 

Ricall's state-of-the-art licensing platform enables professional music users to identify the relevant music for their target démographie and then conneds them directly to the copyright owners of that music to secure licence prices and terms at the dick of a button. 
www.ricall.com 

ricall 
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■ 

Diciia /Hv^eitaunc 
AMD Digital. Connolly. FCL PR Nationa^radio: Ni 

Lou offers pearl 

Pop imprésario Lou Pearlman can tell as many stories as he has 
on the relationship between pop and brands as part of Music Weeks Music & Brar 

some of the key lessons of launching and managing an international pop phenopi 

Acareerbuiit 
on dual passions 

m has had two passions in his life; usic - and the self-made muiti- inade a lasting impression in 

THEixmmm 
MASTERCLASS 
Lou Pearlman on 
managing a pop hand 

Backstreet Boys and 'N Sync (right) - the band which 

Identify your audience and give 
them whatthey want 

of a certain Justin Tlmberlake - Pearlman was turned on to music at an eariy âge. And, inspired by the fortunes of his cousin Art Garfunkel, started to leam the guitar aged eight in a bid to follow in his footsteps. The intcrest was soon to be outshined however when, some two years later, a young Pearlman went for a ride on a Goodyear blimp. The experience, he says, had him 
Transcontinental airlines, beginning opérations with a small helicopter charter service before branching out into a full service lease/charters of large aircraft for commercial use. Intrigued by how a bunch of teenagers called New Kids On The Block could afford to lease one of his jets, he was informed of the band's income. "I was told they'vc made £200m in record sales and £800m in touring and merchandise," says Pearlman. "T said l'm in the wrong business." His response? He moved into that business. Founding Transcontinental Records in 1991, his first group, Backstreet Boys, went on to seil more tlian 65m units after an initial two-year, $lm investment. He would follow their success with 'N Sync, who proved equally successful, selling more 

"You know what, people ask me when is this boy band business over. I know exactly when it's over, when God stops making little girls, and until then it's never going to be over. The music styles change a little bit, but girls are always into a good-looking guy, and vice-versa. The reason we concentrate mostly on boy bands at Transcontinental is because girls are into guys and into music, boys are more into sports. You know, guys like rock bands; they do like music, but they're more likely to get into sports celebri- ties than they are into a pop group. So we like to focus on a primarily female démographie - though we are catering to the men as well. We want them to enjoy the music too, and they do. So far, US5 has attracted more guys than Backstreet Boys and 'N Sync had at the begin- ning and this is because of the music. its slightly edgier style." 
Know your responsibïlitïes 
"With any new artist, the process we go through is this. First, we assemble the talent. Once we have a team of great talent, we get great chore- ographers, great vocal coaches to help develop their collective talents and take them to that next stage. Once we have reached that point, we try to target ail available avenues to get their brand in front of the audience we're trying to reach. It's quite simple. At Transcontinental, we're more or less a promotions and marketing company, in addition to being a record company. We do it ail. We're a one-stop shop to get it out there and promote." 

I lA/efollowed 
the Beatles formula 
with Backstreet 
Boys, 'N Sync and 
ail our other bands Thereason? If its not broke, don't fixit 

W 

I rating MTV sériés Making Tlie Band, one of the first music reality TV shows to air in the US. Through his career in the music industry he has amasscd near 200m sales. Fast forward to 2006 and Pearlman is in the process of establishing Transcontinental in the UK, which will provide a home to his next priority act US5, a boy group who have already sold some 600,000 singles in the US and 300,000 in Germany. The group follow the stylistic formula popularised by Backstreet Boys and 'N Sync, and are currently on a UK schools tour, later to be featured in a new 13- part sériés which will screen on MTV UK and Europe, called Big In America, another of Pearlman's ideas. 

Take a global vïew... 
"We started internationally before bringing the groups back to the US. When we launched with Backstreet Boys in the United States, we hit number 69 then fell off the charts. So we took the band over to Germany and we were Top 10 immediately. We found that European fans were more open to différent musical ideas than the American fans sometimes were. Now, with US5 we were différent, we broke them in the United States first, where they went gold, then we broke them in Germany and they were even bigger, so now we are bringing them to England. 

...And don't change a winning 
formula "In doing that, we're following the track that we built with Backstreet and that is also the track of The Beatles. The Beatles broke in Germany and then went back to England. We followed the Beatles formula with Backstreet Boys, 'N Sync and ail our other bands. The reason? If it's not broke, don't fix it." 
It's ail about marketing 
"We're good at spotting the talent, but God gives them the talent. Our speciality has always been 



Lou Pearlman is a keynote speaker at Music • 11 
Week's Music & Brands Conférence, which takes Tl CO11 

place at the La'ndmark Hôtel on July 19 2006 music. we get it. 

lis of pop wisdom 

string of acts, including the Backstreet Boys and 'N Sync - and he'll be sharing his thoughts 
Irands conférence. To tie in with this appearance, MW this week hears him explain 
omenon in this latest instalment of our occasional Masterclass sériés of features. 

US5 (rightTand 
fbotomfBOy5 

We're good atspotting the talent, but God gives them the talent. Our speciality has always been 
1 i marketing 

and II ;   promotion 

marketing and promotion. There's a reason why Take That and Robbie Williams didn't blow up in the United States. They blew up everywhere else in the world but they didn't blow here. you know why? Because they didn't call me. It's ail about marketing. We have a ver)' good approach at getting our talent out there. Schools, différent places where kids hang out. For example, we did a promotion with one of our banc! s. Natural, and we promoted thera through the Accessorize chain. There are several thousand of these stores in the United States and Natural sold their first CD there. We tie in with McDonalds a lot too, so we are hitting our audience not just in the record shops, but also there. There are limitless differ- 

ent ways to get the music out there and it's our job to find them. Everytime we come out with a group, we have a différent marketing plan." 
Mien you have an idea, get out 
there and do it "I started out in the aviation industry because, when I was ten years old, I got hooked on avia- tion after I had a ride on a Goodyear blimp. I basically pursued my interests as I got older and got into the business of leasing aircraft. After leasing to the major airlines and coiporations, I started leasing airplanes to my cousin. Art Gar- funkel and other big names such as Michael Jackson, Madonna, Paul McCartney, Genesis and many others. One day, low and behold, we were flying New Kids On The Block. I asked someone, 'How are they able to afford their on™ private jet' and I was told, 'they've made $200m in record sales, $800m in touring and mcr- chandise?'. I said, T'm in the wrong business'. So, I set out to put a band together. For my first attempt, in 1992, I auditioned some kids with my girlfriend of the time helping me out. We named the band the Backstreet Boys after a market near my office called the Backstreet Market. I saw an opportunity in that genre of music because New Kids On The Block was the only one running around at the time. Take That l'd learned of in England, but they never came to the US. I basically did my research and found that this was a very interesting business which was a lot of fun and you're making a lot of girls happy. So, when you have an idea, get out there and do it." 
Earn your customers' trust 
"You have to earn people's trust. Transcontinen- tal is about clean wholesome values, family val- ues and everybody knows that when they buy a 

Look beyoud the traditionai 
opportuuities "It's very important to look for opportunities beyond the traditionai areas to expose your artist. We work on that ail the time; to an extent, that's our forte. Charity, for example, is very important. Getting involved with a charity is an opportunity to show how sensitive the group are and show that they want to be there for their fans, but it also makes for a strong press angle. The Make A Wish foundation had a girl who only had about seven months to live and lier wish was to meet with the Backstreet Boys, so we arranged it. So it was ver)' touching, very nice. But that one charitable event gave us a lot of mileage with press and promotion. And, of course, it was very heartfelt." 
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Electric Proms announcement is a step in the right direction after the dumping 
BBC has a duty to keep pop on T V 

EDITORIAL Wliat it took away with one hand, the BBC is giving back with the other. Just two weeks after announcing the demise of Top Of The Pops, the Beeb this week unveils the arrivai of a significant new force in its delivery of music. Electric Proms is a co-ordinated BBC-driven event, which will work across TV, radio and online. It is also being devised to touch every genre of music. Electric Proms queen Loma Clarke insists that it will not be about cool cutting edge rock at the expense of straight ahead pop, it will not focus on urban rather than dance. The aim of the event is to touch ail bases, provide content for a wide range ofthe Beeb's channels, from RI 
and R2, BBC2, BBC3, BBCi and much more. Welcome to the new, joined-up BBC approach to music programming. It is certainly a highly promis- ing start to the new music strategy unveiled by Jenny Abramsky a couple of months ago. October's inaugu- ral Electric Proms promises much, even if a single artist has yet to be confirmed. It should certainly go some way towards calming tempers following the disaster which was the Beeb's unceremonious dumping of Top Of The Pops two 

weeks ago. Tire manner of that announcement left a lot to be desired. And concerns about the BBC's com- mitment to music TV linger on. The BBC has certainly been left m no doubt what the industiy thinks, with feedback coming in the form of missives from a wide range of industry grandees, including the BPIs Peter Jamieson, who last week reflected the views of his council in a letter to DG Mark Thompson. 
The offer to take Top Of The Pops off the BBC's hands is a cute one, but one which is unlikely to beat fruit. What would the BBC be able to say if the music industry made a better job of TOTP than the broad- casts professionals? Besides, TOTP continues to be a highly valuable brand, on TV or not. But Thompson should listen carefully to the indus- try's concerns. The Electric Proms are a positive step indeed, but - this year at least - they will impact on just one week. The Beeb has public service duty to mainstream pop music, on the télévision, 52 weeks a year. In an era when music sales are at an historié high, it is not only a missed opportunity, it continues to be a fundamental failing. 

Record sets out to provoke, 

educate and spark debate 

label through which 
Ail Is War (The Benefits OfG-Had) after Martin Mills and Andrew Heath 
executive directorsof 

The first concert I ever went to was the Sex Pistols. The next day at school I knew I had wilnessed something which not only chal- lenged and distanced itself from the norm of British society, but also helped me to rebel against 

hold that attitude, evcn now, how- ever with a différent style of music, but still applying an anarchie approach. Nation Records' cata- logue displays this in its entirety. Ail Is War's intention was to 
Weneedtovisitthe 
times ofthe pastwhere 
music stood strong 
provoke, educate and push the debate out of the stagnant grave- yard of conflict. Nolhing else but that. I fully knew what I was doing and was aware it would touch a nerve in a climate of fear, silence 

Martin Mills and the Beggars 
whether to be involved or not. I would have been happy to accept their résignations had it not been that I respect them and also 1 

would have donc a great disservice to other Nation Records artists who would ultimately suffer because of my work; I had to be 
hat Martin Mills loves the album as a piece of work but maybe the politics ofit are not entirely his, hencc it is his "right" to bail out. The directors do not wish to 

that is their "right", as it is mine to release it. The album will be released on a newly-formed label. Five Un- civilised TVibes, where I will encourage young people to make records which push the bound- aries, musically and politically. Maybe I will not succeed, but ail I know is one work of music ha caught the attention of the globe. We need to revisit the times of the past where music stood strong and influenced the poli ' scape and learn that i once again be used change in a positive m fully co 

Would privitising RI and R2 
Help commercial radio? 

BBC director général Mark Thompson believes people need their head examining if they think that privatising Radios One and Two would help commercial radio. Is he right? 
Ralph Bernard, GCap Media Tm not calling for it and 1 don't tliink  happen, because there isn't the is mad. 

national level, they would be by far the two biggest brands and the/d be the idéal for advertisers. But then again part of their strength is they haven't got any commercial messages, so it would be interesting to see it they would retain their popularily.'  David Sloan, Cool FM "Initially it would be very detrimental to the commercial industry, because an awful lot of advertising revenue would switch over. With the site of Radio One and Two, they'd exert a huge amount of power in the market. Maybe we would see some benefit ' " " think this would take 
"Privatisation would be terrible. It be like Thatcher selling off the industries and ruining the 

tant and enligbtening work, building bridges radier than set- ting lire to them, That was my 

some of the major national advertisers would iikely start putting ads onto Radio One and Two so it would take away some of the cake, but then again we'd be competing on a more equal footing. But I think a better idea than privatisation would be if BBC radio was forced to go entirely digital a 
sector. This would drive up digital sets and would also the audience and therefore 
by the time we're ail digital, we' on more a level play field." 

people and is part of our national 
should fight it out among themselveS 

Dylan White, Anglo Plugging "The BBC is one of the greatest things in this country. For a reasonable 
entertainment and information, and in radio they can play rew music without the fear of listeners turning off. Commercial télévision seems to do OK competing against BBC televisioa so whyca 



The Music Publishers Association celebrated its 
125th anniversary last week at the Old Billingsgate. 
mâ CuiTan looks forward to another 125 years 

DOOLEYS DIARY the record industry was pleased at the L4m Beethoven downloads the station gave away last year. Wright replied, They couldn't have becn happier'...A bold admission came from Virgin Radio boss Fru Haziitt about her love of going to gigs. "We're ail very cutting edge and say le the latest 

Festival sparks 
livelydebate S' 

zTzm s 

DG tok'^ompsô^was^gtod BBC Doctoratelf Arts by SurSérland^ 

r~r 
Radio Academ/s John Bradford tipped back in the spring of 2004 when spotting his raised arm during Congrats to Chrysalis's Jeremy the Q&A which followed-And what Uscelles and 14th Roor's Christian 

poZ7Z of Paul Anka, by this 



245 BUckfriars Road, London SE19UR 
E: niarianmusicweck.coni 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 col) Spotcolour;addlO% Fullcolour;add20% Ail ratessubjecltostandardVAT 

The latest jobs are also available online 
Booking deadlme: Thursday lOam for publication the following Monday (space permitting). Cancellation deadlme: lOam Wednesday prior to publication (for serres bookings: 17 days prior to publication). 

lTve noxion 

UK Music Ticketing Manager, London 
Salary and benefits package cc 

Uve Nation te the vyorld's leading global dn pany. Uve Nation is currently looking for a UK Music Ticketing Manager to London. The successful ce 
The UK Music Ticketing M: ticketing service to ail Live ticketing contracts including th wU important aotMties, there is a support team which requires day to day management 
Do you fit the bill - ask yourself these questions: 

• Do you have at least 5 yeats experience of Sentor Box Office responsibility in a flexible audilorium/arena? • Do you have a good working experience of ticketing festival/stadia and arena events? • Do you have a proven knowledge of the Ticketmaster Box Office System? • Do you have a proven ability to manage and develop a team of people? • Are you highly organised and capable of working under pressure? 
If you can answer yes to ail of these questions and feel you have the drive and the passion to deliver in a dynamic business environment, then please e-mail your CV and covering letter stadng your salary expectations to Beata.Kertin@livenation.co.uk or send by post to Beata Kerlin at First Floor, Regent Arcade House, 19-25 Argyil Street, London, W1F7TS. 
Ctosing d£ s for receipt of applloations te 21st July 2006. 

t receive a response within 2 weeks of this date your application h£ 
jn is an Equal Opportunities Emptoyer. 

Key Accounts Executive 
Konami is one of the world's leading international developers and publishers of video games. The company has set the standards m home video gaming with a diverse range of titles such as Pro Evolution Soccer, Métal Gear Solid, Silent Hill, Dancing Stage and Yu-Gi-Oh! 
We are looking for an outstanding candidate to join our small, tight knit and energetic UK team in Chiswick, West London. This is key sales position with responsibility for managing some of our most important UK and insh retail/distribution customer accounts, 
The position will suit a professional with at least 2 years experience in a sales raie for a publisher, manufacturer or distributor. The person will need to be proactive, well organised, persuasive, and conscientious, have good attention to détail and work autonomously. He or she must have a genuine interest in video games and the video games market. The successful candidate will probably be educated to degree level and must have a clean driving licence. 
The position cornes with a saiary of £30k+ in addition to contributions to a Personal pension. 
Please submit your CV, a covering letter and your saiary expectations to: Peter Stone, Konami Digital Entertainment Europe, 389 Chiswick High Road, London W4 4AL 

THE MUSIC RECRUITMENT CONSULTANTS 
020 7569 9999 ^ www.handle.co.uk llclim.lC music@handle.co.uk 

re have lots of music biz experience. you should at 

East London Venue Club & Live Booker/PRVacancy fit position available Previous experience required 

post Cvs to: BookerVacancy, Vibe Bar, 91-95 Br El SQL 

Label Assistant Required 
* Independenl Record Label * We're looking for a highly mo individual with a knowledge S music genres. * Must have good téléphoné & 
* Duties include liaisin team/artwork/press releases etc * Working from 'home' environment * Car driver * The flexible with excellent computer skills. 

Box Numbers Music Week Classified * 
To reply to a box number, Write to; Box No, *xx, Music Week, 3rd Floor, Ludgale House, London SE19UR 

MOVE ON UP 
Find your next job at 

MÛS1CWEEK ,coin 



Classîfiedl 
Contact; Maria Edwards, Mnslc Week Group Sales, CMP Information, 3rd Floor, Ludgate Housc, 245 Blackfriars Road, London SE19UR T; 020 79218315 F: 0207 9218130 E: niariaftmusicweck.com 

Rates per single coiumn cm Jobs: £40 Business lo Business & Courses; £21 Notice Board; £18 (min. 4cm x 1 col) Spot colour add 10% Full coiour; add 20% AH raies sobjcct to standard VAT 

The iatest jobs are also available online every Monday at www.musicweek.com Booking deadline: Thursday lOam for publication tbe Mov/ing Monday (space permitting). Cancellation deadline; lOam Wednesday prier to pobiicalion (for séries bookings: 17 days prior to publication). 
BUSINESS TO BUSINESS 

AUDIO SYSTEMS 

iiiiii 

Besf prices giverr. Nexf day delivery (In most ccses Phone for samptes and full stock lisl 
SERVICES 

ffDÉl the future is here! 

- ®-  

m AWARDS 
Wilton of London Estabushed 25 Years L; 020 8341 7070 fAX: 020 8341 1176 

FflNTASTIC RECORDING STUDIO OPPORTUNITY. FLEXIBLE PRODUCTION SPACE FOR LONG/SHORT LET. large Acoustically designed, Air Conditioned Control Room Soundtracs Jade 9S Input Console. ATC 100 Monitoring, Comprehensive Outboard, Li Urei, Dr ner, Etc. al, Drum, Live Area, Fully Isolated / Tied To Control Room. Ladbroke Grave Area, Secure Location. Fully Working, ReadyTo Go, Plug In and Play. 
ATTRACTIVE RATES AVAILABLE FOR THE WHOLE PACKAGE. Tel; 07973 297124. 

ROYALTY & COPYRIGHT ADMINISTRATION SERVICES 

Please contact Maria Comiskey Tel: 01962 732033 Fax; 01962 732032 Email: maria@portmanmusicservices.net 
JUKE BOX SERVICES 
SALES, REPAIRS AND RENIAIS 

020 8288 1700 

FRAMED 

AWARDS 
www.awardframers.co,uk 

REPL1CATI0N 
CD DVD VINYL REPLICATION  - - lUOTES a PRICE MATCH GUARANTEE 

WANTED 

l.'.lJ.ltU.lll..l.!.IHW.I:iU.l.l.ldd.H 

CASH RAID forCDs, vinyl LPs, 12" & 7" music memorabilia, guitar picks, crew clothing, tour 

office: 01474 815099 mobile; 07850 406 064 e-mail: mw@eil.com 

FOR SALE 

FOR SALE 
CD SHOP STUDIOS 

THE HATCH STUDIO 
WORCESTERSHIRE 

RENT-20K, RATES-4.5K 
LEASE15 YEARS 

REMAINING 
ON GOING BUSINESS WITH 

STOCK VALUE £40,000 + 
MRDKING, 0208 811 1711 

mi fflfl 
li 

IDYLLIC RURAL RECORDING STUDIO 
www.thehatchstudjo.co.uk 07906 333 986 Is Music Your Business?  

Advertise Itéré weekly contact maria on 020 79218315 maria@musicweek.cpm 



ONLY 2 WEEKS TO GO.... 
Announcing 
Live aftershow Music at Music & Brands "Talent this hot puts 

creativity right at tlie heart of 
• The Automatic the Music & Brands agenda. " 
• The Young Knives ^ publisher, Music 
• Richard Hawley , 
• DJ set from Radio One's Rob Da Bank 
The Keynote address... 
... cornes from modem day management and business legend Lou 
Pearlman. Lou Pearlman is a man who can tell as many stories as he 
has sold records. From Trans Continental Airlines, to Backstreet 
Boys; 'N Sync, and Making the Band - the US precursor to Pop Idol, 
his is a story that must be heard. 

Wednesday 19th July - The Landmark Hôtel, London 

B 
BROUGHT TO YOU BY 

ricali music. we get it. 
Time Title 
09.10 Introductory remarks 
09.20 Brands and music: the view from the street 
09.45 Victory and defeat - how to find your dream partner 
09 Sy The secret of a successfulmaniage 

Speakers 
Ajax Scott, Publisher, Music Week 
Steve Evans, Entertainment Media Research 

pian Jackson, Author f 
Rob McDermott, Madmac Entertainment, Duncan Bird, Sony BMG 

0.25 COFFEE BREAK 
Theartistis the brand Guy Holmes, Gut records, Two Seas, Peter Hook, New Order 

SPONSORED BT 

11.30 Noughts and ones: the new digital gold rush Cindy Gallop, Former BBH, Richard Gottehrer, The Orchard, Ted Cohen, Tag Stratégie LLC, Niahm Byme, Th|tngine Room j4 -ir 
12.05 The pop star and the mobile firm: Robbie Williams' T-Mobile partnership Matthias Immel, T Mobile, Tim Clark, IE Music 
12.35 LUNCH BREAK 
14.00 Living on the Coke side of life: Coca-Cola and Wieden+Kennedy/Amsterdam Tom Dunlap, Wieden+Kennedy/Amsterdam, Adam Bradley, Adbradley 
14.30 It's ail about the show Simon Lloyd, Nokia, Dominic Chambers, Vodafone, Mike Mathieson, Cake 
15.00 24 hours of beer and music; Channel 4 and Carling Neil McCallum, Channel 4, Martin Coyle, Coors Brewers 
1535 COFFEE BREAK 
15.50 Ditching the 30 second model Martin Lowde, Popworld, Phil Mount Initial TV 
16.25' Seafing the club connection 
16.55   Keynote session Lou Pearlman, Trans Continental Records, Inc. 
17.30 Closing Remarks Martin Taibot, Editor, Music Week 

EVENING RECEPTION - LIVE MUSIC - The Automatic, The Young Knives, Richard Hawley, D J set - Radio One's Rob Da Bank 

EG1STER NOW: £350 FOR AN ALI DAY TICKET/ £75 FOR EVENING ONLY 
.musicandbrands2006.com • 0870 6091095 

Matthew Tyrrell Business Development Manager 
muskanrfcrandsffimusiroeekcom 

MJ' 
CMP 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 27 

Upfrontplô >TV&radio airplay p20 > New releases p20 > Singles & albums p24 

SINGLES NUMBERONE ULY ALLEN SMILE (Régal) Het dad, comedian Keith Allen, co-wrote and appeared on Englandneworder's chart-topper World In Motion in 1990, when she was five years old, but Lily Allen is now ail grown up, and helped co-write Smile, which gives her her own numberone hit this week. 
ALBUMS  NUMBERONE MUSE BLACK HOLES & REVELATIONS (Hélium 3/Wamer Bras) First-week sales of 115,144 - the eighth highest tally in 27 chart weeks so far in 2006 - eam Muse a runaway number one, Nearest challengers The Kooks sold only 31.86% ofthat total. 
COMPILATIONS NUMBERONE VARIOUS CLUBLAND 9 (AATW/UMTV) Its sales dippingjust 71% to 45,956 on its second week at number one, Ciubland 9 is still nearly three limes stronger than ranner-up Renaissance - The Classics Part 2, which enjoyed a 2.6% increase to 15,398 sales. 
RADIO AIRPLAY NUMBERONE ULY ALLEN SMILE (Régal) In its second week at number one, Lily Allen's infectious début single races to a 24.1% victory margin over The Kooks' She Moves In Her Own Way, which remains at number two. Although number five on the airplay chart which is calculated on the basis of audience, Pink's Who Knew continues to top the most-played iist with 2,191 airings lastweek. 

. ALBUMS Regina Spektor Begin To Hope (Wamer i, - Bras): Fields 4 From The Village ] (Atlantic): Thom Yorke The Eraser (XL); Guillemots Through The Windowpane (Polydor); Bob Sinclar Western Dream (Defected); Peaches Impeach My Bush (XL)  - JULY17 Lily Allen Alright Still (Régal); Razoriight Razorlight (Mercuiy): The Pipettes We Are The Pipettes (Memphis Industries); Paolo Nutini These Streets (Atlantic); Max Sedgley From The Roots To The Shoots (Sunday Best): The Basement Illicit Hugs And Playground Thugs (Columbia)  
Sean Paul The Trinity (Atlantic): Rooster Circles And Satellites (RCA): James Dean Bradfield The Great Western (Columbia); Sleepy Jackson Personalily (Virgin); 

Rock raies 
the albums 
top five 
by Alan Jones Rock rules the albums chart in emphatic style this week, with Fatboy Slim's greatest hits sel Must Tty Harder the highest- placed album from any other genre, at number six. With Muse's Black Holes & Révélations taking pôle position ahead of albums by The Kooks, The Zutons, Keane and Lostprophets, it is the first ail- rock top five of the 21st Century. Although Muse's victory was emphatic, Brighton band The Kooks enjoyed both their highest weekly sale and chart position, moving to number two on sales of 36,692, with Inside In/Inside Out taking its 24-week cumulative total to 475,476. With fifth single She Moves In Her Own Way generating massive radio support (it is currently number two on the airplay chart), the album's sales have increased for four weeks in a row, while it has climbed 11-7-4-3-2. The Zutons' Tired Of Hanging Around has had an even better run, increasing sales for six weeks, moving 24-20-20-22-8-5-3 during this period. The album is also being helped by a major airplay hit, Valérie, which is currently number three on the radio ratings. The Liverpool band's début album, Who Killed 

Jurassic 5 Feedback (Polydor): She Wants Revenge She Wanls Revenge (Polydor); Tapes 'n Tapes The Loon (XL); Rogue Traders Here Cornes The Drum (RCA); Tom Petty Highway Companion (Wamer Brothers); Cassie Cassie (Atlantic)  JULY31 DMX Year Of The Dog Again (RCA); Obie Trice Second Rounds (Polydor): James Morrison Undiscovered (Polydor) AUGUST7 Nick Lachey Whats Left Of Me (RCA); Frank Devils Got Your Gold (Polydor); Joël Edwards Lost And Fbund (Mercury); Blood Meridian Kick Up The Dust (V2) AUGUST14 Paris Hilton Paris Hilton (Wamer Bros); Christina Aguilera Back To Basics (RCA): Lambchop Damaged (City Slang): Captain This Is Hazelville (At Large); Chamillionaire Sound Of Revenge (Island) 

tre runaway victory at the top of the albur 
The Zutons, was a big success, selling 581,088 copies, so Tired Of Hanging Around was an instant success, debuting at number two on sales of41,436, but it had its best week since then last week, when it sold 33,074, taking its 12-week cumulative total to 232,635. On a slightly less positive note, album sales last week were 12% down on the same week in 2005, at 2,524,137-Itis a disappointing start to the second half of the year, especially considering that, despite tough trading conditions, first-half sales very nearly matched their 2005 levels (see p3). However the singles market is looking more hopefiil, with sales 

last week of1,139,966 - 1% up on the previous week and 34.7% up on the same week in 2005. Although no single managed to sell 40,000 copies last week - a level which would have been considered unacceptable a decade ago - the market overall is solid, with sales of more than 1m for each of the last 25 weeks. Finally, Danish duo Infemal's début single From Paris To Berlin ends an 11-week run in the Top 10. slipping 9-15 on sales down 26.1% at 9,011, With a peak position of number two, it has outsold ail but one of this year's 13 chart-toppers, its current tally of 261,150 being inferior only to Gnarls Barkley's Crazy in the year-to-date rankings. 

Mercury is to r to Eltou John's iconic 1975 album Captain Fantastic And Rte Brown Dirt Cowboy on Septcmber 11. Rie album, Rie Captain And Rie Kid, featurcs 12 songs written by John and long-time collaborator Bcrnie Taupin and will be preccded by a single in late summer. 

SINGLES  THIS WEEK Jim Noir Eanie Meanie (My Dad): James Dean Bradfield Tbat's No Way To Tell A Lie (Columbia); Dirty Pretty Things Deadwood (Mercury); Richard Ashcroft WordsJust Getin TbeWay (Parlophone); Rooster Home (Brightside); Busta Rhymes I Love My Chick (Polydor); Tapes 'n Tapes Insister (XL); Milbum Cheshire Cal Smile (Mercury) JULY17 The Strokes You Only Live Once (Rough Trade); Red Hot Chili Peppers Tell Me Baby (Wamer Bras.); Feeder Save Us (Echo); Rihanna Unfaithful (Mercury); McFly Please Please (Island): Franz Ferdinand Eleanor Put Your Boots On (Domino); Gnaris Barkley Smiley Faces (Wamer Bros): Sean Paul Never Gonna Be The Same (AUantic); James Morrison You Give Me Something (Polydor) 

Qgggggggy 
SINGLES Sales versus last week: +Z1% Year to date versus last year: +655% MARKET SHARES Universal 3frl% SonyBMG 24J% EMI 158% Wamer 85% Others 15.7% 
ALBUMS Sales versus last week; 0.4% Year to date versus last year: 0.9% MARKET SHARES Universal 
SonyBMG EMI 10.2% Others 93% 
COMPILATIONS Sales versus last week: -2.6% Year to date versus last year. -10.2% MARKET SHARES Universal 37.8% SonyBMG 251% Ministryof Sound 225% 

25.6% 

11% EMI 
RADIO AIRPLAY MARKET SHARES Universal 355% SonyBMG 24.8% EMI 14.5% 

CHART SHARE Origin of singles sales (Top 75): UK: 573% US: 333% Other. 93% Origin of albums sales (Top 75): UK: 573% US: 41.3% Other 1.3% 
For (uller listings, see musicweek.com 
JULY24 Zéro 7 You're My Flame (Atlantic); Shapeshiftera Sensitivity (Positiva); Kasabian Empire (Columbia); Madonna Get Together (Wamer Bios); Pet Shop Boys Minimal (Pariophone); Christina Aguilera Aint No Other Man (RCA): Lorraine Transatiantic Flight (Waterfall); Snow Patrol Wire And Glass (Polydor) JULY31 Paris Hilton Stars Are Blind (Wamer Brothers); Boy Kill Boy Civil Sin (Mercury): The Raconteurs Hands (XL); Frank Im Not Shy (Polydor): The Hotrors Death At The Chapel (Polydor)  AUGUST7 The Futureheads Worry About It Later (Wamer Bros): Battle Démons (Wamer Bros): Orson Happiness (Mercury); Outkast The MightyO (RCA); Hope Of The States This Is The Question (Columbia) 
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Upfront 

Guillemots to 

mate a stand 

Guillemets are taking a 
novel approach to 
promoting their début 
album by playing on a 
sériés of bandstands 

hâve to do a lot of little things to keep in contact vvith ail of them.' So far the approach looks to be working: début album Through the Window Pane, which is released by Polydor today (Monday), is being stocked by a range of stores, from specialist 

ofgrg 

stiU ht the' 
E-SISrH 

Performing atthe World Cup Final 

is the latest push for Shakira's hit 

Pop Levi Blue Honey EP 
(Counter) ROB WOOD, HEAD OF CONTENT, TUNETRIBE.COM 
"Ninja Tune lias seen fit to give Pop Levi his own label: Counter Records. It's easy to hear why. The LA based multi- 
reeks of talent and su Blue Honey EP is a whirlwind of Hendrix-esque rock and Prince- soaked soul complété with T-Rex ar riffs and Bolan yelps. Yet 

Amp Fiddler 

^sodculthfro1'5 

srgx: Kill 100 
(Skmt) 

1 go tonight? What gigs a for £8?' Thats al] 1 could 
ZhereTcS 

of artists playing in will be able to listen 



SET 

My Top 10 

11 

™this~myin Liam Frost The City is At trulyoriginal house music. Cari Standstill (LaVOlta) 

Foot 

laSSL 
:™c 

iothbirthdaybfh in Teh020 

£Siii Instore - Razorlight, Lily Allen, Moloko, Now Magazine Présent Holiday, Jazz For Dinner, Classics For Dinnen Album of the week - Lily Aller 

SB 

M 

Uly AlleaBomty Kiîler.' Fish, BuHet M^Valenblif'' 

1
 

1
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# Mojo recommended retailers - Lilys, The Drams, Extra PlimWi Goldea Ramblih Ja^EHiott Pilgrim^ributeTo Kris ^ 
Yell Fire!. Quantic, The Rifles, Jeff Mills, Sex Pistols 

Sainsbury's 
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S-" sSSrHSsr Chili Peppers, Bullet For My Valentine, Franz Ferdinan 
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Airplay K 

TV Airplay Chart 
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MADONNA GETTOGETHER ' UT" 378 if: STACIE ORRICO l'M NOT MISSING YOU m.» 351 3 i HUSSYCAI UULLS FEAT. SNOOP DOGG BUTTONS A&M 345 4 CHRISTINA AGUILERA AINT NO OTHER MAN 344 

5 RED HOT CHILI PEPPERS TELL ME BABY w»™ 326 
6 NELLY FURTADO MANEATER ™ 3& j 
7 7 RIHANNA UNFAITHFUL DEFIAIT 313 
8 a NE-YO SEXY LOVE DtfJAM 299 
9 CHRIS BROWN GIMME THAT JIVE 296 
10 12 LILY ALLEN SMILE rem 276 
11 RAZORLIGHT IN THE MORNING vt™» 270 
12 13 PARIS HILTON STARS ARE BLIND WA^eros 239 
13 THE KOOKS SHE MOVES IN HER OWN WAY VIRDIN 232 
14 16 ROGUE TRADERS VOODOO CHILD RCA 227 
15 29 SUPERMODE TELL ME WHY DATA 222 
16 M BOB SINCLAR FEAT. STEVE EDWARDS WORLD, HOLD ON... OETICTED 211 
17 10 MUSE SUPERMASSIVE BLACK HOLE hoiumvw* RUER BROS 198 
18 D SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE ERIC 193 

|vj 40 SNOW PATROL CHASING CARS fiaio» 192 
20 30 MCFLY PLEASE, PLEASE ISLAND 190 
21 OAKENFOLD FEAT. BRITTANY MURPHY FASTER KILL PUSSYCAT™ 188 
22 28 SEAN PAUL NEVER GONNA BE THE SAME «^nc 182 
23 25 THE ZUTONS VALERIE «E« 177 
24 91 GEORGE MICHAEL AN EASIER AFFAIR 174 
25 BUSTA RHYMES I LOVE MYCHICK 172. 
26 21 THE AUTOMATIC MONSTER 170 
27 23 SHAYNE WARD STAND BY ME ^ 169 
28 30 INFERNAL FROM PARIS TO BERLIN 168 
29 MO MICHAEL GRAYBORDERLINE 167 
30 26 SERGIO MENDES FEAT. BLACK EYED PEAS MAS QUE NADA 164 
31 36 NICK LACHEY WHAT'S LEFT OF ME 158 
32 24 CHRISTINA MILIAN FEAT. YOUNG JEEZY SAYI ^ 157 
33 PINK WHO KNEW "*** 150 
34 20 KELLY CLARKSON BREAKAWAY RCA 149 
35 3 JAMES MORRISON YOU GIVE ME S0METH1NG POI.YOOR 1111 

36 18 GNARLSBARKLEYCRAZY ■'■'WKWBB05 140 
37 38 ROOSTER HOME 139 
38 19 THE ALL-AMERICAN REJECTS DIRTY LIT1 LE SECRET 137 
39 ,5 <;H APFSHIFTERS & CHIC SENSITIVITY ™ 132. 
39 CASCADAEVERYTIMEWE TOUCH AHW 132 
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to fincl on B4 (76 s), Chart Show TV (67) and MTV Oartce (42). 
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Madonna makes it to the top 
this week, followed by Stacie 
Orrico, who climbs massively to 
number two 
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MUSE SUPERMASSIVE BUCK HOU RflZORLIGHT IN1 THE MORNIN'G 
JUSTICE VSSIMIAN'.M ARE : ; N TOS _ THE AUTOMATIC MQNSTER RED HOT CHILI PEPPERS 1 ELI ME BABY )EATHMETAL '.VbM ,1.. Vï THE KOOKS SHE MOVES IN HER OWN WAY 

BUSTA RHYMES TOUCH IT CHRIS BROWN GIMME THAT CHRIST1NA MIUAN FEAT. YOUNG JEEZYSAY1 BUSTA RHVMES11 n i , Hn SEAN PAUL NEVER GONNA BE THE SAME MOBB DEEP PUT EM IN THE1R PLACE 



Lily Allen hangs on for a second week at the 
top of the airplay chart in an entirely static 
top three. Meanwhile, Madonna is the 
highest climber with Get Together 
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BOB SINCLAR FEAT. STEVE EDWARDS WORLD, HOLD ON 

PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS 
ARMAND VAN HELDEN MYMYMY 
THE AUTOMATIC K/10NSTER 

THE WEBB SISTERS ST LL HEAR T 

CD MASTERING DVD AND ECD AUTHORING VINYL MASTERINC SECURE DIGITAL DELIVERY (WAMINET & FTP) AUC VIDEO CONVERSIONS (ALL FORMATS) ON/OFFLINE AVI AUDIO CONVERSIONS VIDEO DUPLICATIQN 
Follow-up Siniley 

support for Crazy ucxt Mondoy as it jumps 

ARMAND VAN HELDEN MY MY MY souMRNfried 23 ? NELLY FURTADO MANEATEP OEFFEO 3 i PINKWHOKNEW eatace 4 22 MADONNA GET TOGETHER warntrbros V 9 JOEY NEGRO MAKE A MOVE ON ME o» 6 6 PUSSYCAT DOLLS FEAT. SNOOP DOGG BUHONS m 
7 5 ULTRABEAT VS SCOH BROWN ELYS1UM (I GO CRAZY) 8 4 NE-YO SEXY LOVE defjam 9 15 BUSTA RHYMES I LOVE MY CHICK KH.YCOR loi 20 BOB SlHCLAfi FEAT. STEVE EDWARDS WORLD. HOLD ON. DEFLCIEB 


