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European court casts doubt on validity of Sony BMG link-up and may hait EMI Warner merger 

Majors reel after niling 
tory for the independent sector, effortstobringtheirtwobusiness- describes^the court's decisior 
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Coalition backs 
copyright move 
A coalition of industry 
groups including Aim, BMR, 
Bacs, MMFand MU is 
pushingforanew 
digital Hght p4 
Music& Brands 
setforlift-off 
Music Week previews this 
Wednesday's Mnsic & 
Brands conférence, also 
offering more brand 
case studies p7 
Midnightsun 
shines on music 
To accompany this week's 
Norway Talent 2006 CD, 
MW surveysthemarket 
and highlights its best new acts plO 
For the latest news 
asithappens,iogonto 
u'.i'KKHViaay : 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

® 'For one thing, the chances of four majors 
becoming three by the end of the year 
have declined dramatically 
- Editorial, pl4   

Your guide to the latest news from the music industry 
strategy and business development for London last Thursday, includçdQumcy 

Bertelsmann to 
consîderoffers 
further offers for ils BMG Music Publishîng division, after agreeing to keep ils July 10 bid deadline fluid. The Germait média group, which put the publishing group up for auction earlier this year in order to partly fund a $45bn (£2.44bn) share buy back from Groupe Bruxelles Lambert invited 15 companies to tender and is understood to have received most of those already. It is expected to be looking for bids around the $2bn (Ellbn) mark. © Sanctuary bas reached an out-of-court agreement with tliree of its former Music World/Urban division managers, Troy Carter, Julius Erving ' Tony Davis, after, 

• Hie BPI bas writ Beckett over allmp3.com. p5 • Parlophone imprint Régal is to launch a singles club, which will 
month for the next year, Each of the seven-inch releases will be limited to a run of 500 copies, while they will also be made available as digital releases. 

its first public affeirs director, to deal with its relations with government in the UK and Europe. © Impala bas agreed a new management structure that sees Beggars Group chairman Martin Mills take over as chairman of the independents oi 

employaient m February this yea 
pay record companies ; illegally manufacturing Cl including Destiny's Child, and Michael Jackson, • Young people "resent" 
according to youth research organisation Vegas. Speaking at last Wednesday's BPI AGM, Vegas manager Julian Rolfe noted 97% of 18- to 24-year-olds who responded to an online survey disliked text 
promotional information. 

BMG in tie-up 
with Endemol 
C BMG Music Publishing lias signed a deal with Endemol to sub-publish the TV firm's music catalogue, © Zomba Music Publishing lias boughl nie Strongsongs Music Publishing Catalogue from founders Anna and Mark Jolley and The Telstar Music Group, O HMV lias linked with The Sun to offer tree downloads from its HMV Digital service, nie promotion started last Friday with 14 free downloads, 
® Delicious Digital has won the brandforwhat will be India's largest radio network. - is working with parent 

acquired Nelson Group jukebox subsidiary Deutsche Wurlitzer. The deal ends years of litigation between Gibson and Nelson about the us 

DVD. The Glastonbury Phonographic Society labels first release will be a soundtrack to the documentary Glastonbury nie Film. 

Jones, who received thp lifetime achlevetnenl âwarcTand Clare Teal, who won best vocalisL A full winners musicweek.com, Purple and Whitesnake manager John Coletta has died aged 75. Coletta helped to found Deep Purple in the late Sixties in collaboration with Tony Edwards, and the pair continued to manage the band as they became a huge global phenomenon in the early Seventies. Coletta went on to manage otlier ig Whitesnake, David le Elliman. He ne music industry until the end of his life, promoting a sériés of concerts in Spair in 2005, 

independent TV setup and run by ex-Initial chief executive Maicolm Gerrie, has appointed former Initial colleagues Lisa Chapman and Katherine Allen as, respectively, managing director/ head of production and executive producer. ® Xfm has appointed Mike Walsh to the newly-created position of network 

• Chrysalis deputy chairman executive director Charles Levison I died aged 64. Obituary, pl9 @ GCap Media has appointed Will Harding group strategy and development director, with a remit to develop revenues from "non- traditional" sources. Harding joins from BSkyB where he was commercial director of the Sky 
0 Emap Performance TV lias proinoted senior music scheduler Mark Adams to the rôle of head of music, reporting to director of music Simon Sadier. O MCPS-PRS lias appointed Paul 

• EMI artist Corinne Bailev Rae has picked up her first Platinum Europe award, for her eponymous début album, while B-Unique/PolydoiiKaiser Chiefs' début Emplovment picked up an award fotfniiEuropean sales. • Industry organisations back a new ISPs and other digital 

éléments has worked for MCPS-PRS since 1996 and was previously licensing manager. • The Music Managers Fomm lias appointed a new membership officer. Katy Wynne joins from the central royalty clearing department at EMI. EMI's digital e Jools Holland has been named Radio Two jazz artist of the year at 2006J3BC Radio Jazz Awards 
• MTV Networks vice chairman and président Bill Roedy used a keynote address at last Wednesday's BPI AGM to call for greater co-operation witli the music industry to allow the network to better represent British music around the world. ® EMI and Universal are backing an industry apprenticeship programme. p4 • The European Parliament Committee for Culture and Education has voted to 

Digital strategy 
man at EMI quits 
• The man charged with EMI's digital strategy has parted company with the UK group following a restructuring of _     its digital opérations. Adam Klein, who Other winners at the awards, whicli has been executive vice président for took place at the Mermaid Théâtre in 

Mllllie poil 

last October to revamp cri :d: Is The Firm and EMI's business model snstainable 

Emap lands deal 
for Robbie show 

• Emap Radio Events has been given international radio distribution rights 
month, which could see it broadeast live across more than 30 countries in Europe, Africa and the Middle East @ Kylie Minogue is a potential headlirer for Glastonbury in 2007, according to the festival's chief booking agent Martin Elbourne, who told the BPI AGM that names are linedup for next yearis festival. ® Gaiaxy will be the officiai radio partner for Manchester Pride festival 2006. The event takes place from August 18 to 28, with Gaiaxy hosting the main stage on August 26. • Social networking site Bandwagon has launched a dedicated Irish portai at www.bandwagon.ie. The site will focus on Irish acts while also featuring compétitions, A&R events and opportunities for artists to be considered for the chance to perform at various gigs and festivals in Ireland. • The Digital Radio Development ' as launched a DAB digital 

facing website www.digitalradio.now and websites of stakeholders including Xfm. Capital Radio and Choice. • The annual Kerrang! Day of Rock takes place at Oxford Streefs Virgin Megastore on August 10 and will feature Fightstar and The Automatic, as well as Arch Enemy, Sikth and Bring Me The Horizon. ® New TV sériés Live From Abbey Road lias linked up with Fremantle International Distribution. p5 



News 

News is edited by Paul Williams 
Impala chief suggests Sony and BMG will have to "go back to square one"foilowing ruling 

Mies liai! victory in légal baltie... 
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wittout^She01156 

will be considered under 1989 (160655317 plaHIlitig the EC made fundamental mis- 
 SK-K ^"ytereTgrlv" "'iTtùrn'the^PI responded to merger] bas bcen annulled. The the décision in différent tenus. 

law only, which can be brought In its 124-page judgment, the svith their businesses. before the CoFI within the next CoFI agreed, stating thatthe Com- "We should use our efforts 
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Possible future single from Moshi Moshi stalwart's third album for the 

(Varîous/XL) TTie enigmatic duo's criminally- limited début gets 

BROADCAST Illumination (Warp) Orlginally released on Extended Play 

POP LEVI 
(Counter) 

W0RK1NG FOR A DARKEL NUCLEAR FREE Eartli (Source/ CITY EMI) Troubled Son Jean-Benoît 
début offers an eccentric platter of Gallic pop, of which 

Opener from the North East three piece's début 

MOT CHIP Colours (EMI) Hol Chip at their 

(from The Return Of Dr Octagon album, Aug 29) 
absorbing album. The World IsGone (single, Sep 4) 

album nie Waming. (single. Aug 14) 



Industry groups hope to claw back millions of pounds 

Coalition pushes for 

change in copyright 

by Robert Asbton A coalition of music industry organisations - embracing labels, publishers, managers, art' musicians and songwriters 
UK copyright law by proposing 

would cost, saying that they may dépend on the type of company involved and how the licence is ssibly as a blanket use. Also, the group has not done the maths on 

o lice e ISPs other digital distributors. The proposed new right, provi- sionally billed as the Value Récog- nition Right (VRR), is designed to claw back the milhons of pounds that leak out of the industry when consumers digitally share or 
The concept was debated and refined at a top-level meeting last Wednesday, where représenta- tives from a string of organisa- tions debated how the new right could become workable. While the group - including Aim chairman and chief execu- tive Alison Wenham, British Music Rights chief executive Emma Pike, MCPS-PRS chief executive Adam Singer, British Academy of Composers & Song- writers chairman David Fergu- 

chairman Jazz Summers, Musi- ciens' Union général secretary John Smith - acknowledge that there are still long hours of debate ahead before the concept can be turned into reality, they believe the move could provide a work- able framework for the fast- developing digital future. The music group alliance - the only notable exception from it was the BPI - is at pains to point out that it does not want to pénalisé the consumer and that the new right is not a levy, but simply a means of ensuring that the indus- 

rently lOst to illégal hleshanng. After further debate and clari 

We need an agreement 
from the Government 
that it is a positive 
step Alison Wenham, Aim 
try and music creators eam some- thing from vast traffic in music tracks that are transferred over myriad ISPs and mobile serv- ices (some estimâtes put it at around 60%), but which are cur- rently unlicensed and do not pay anything. It is envisaged that the move to be able to license these commer- cial companies, many of whom are using music as a key part of their business model and platform for growth, will bring ISPs into the linking consumers 

Review in September, which itly examîning a range of UK copyright issues, including length of terra. Although Gowers 
confident the group's recommen- dations ™ll get a fair hearing with a policy analyst from Gowers act- ing as an observer at Wednesday's roundtable. "We need agreement from Government that it is a posi- tive step," adds Wenham. To introduce VRR may require a change in the copyright law and if that happens it would be the first change in UK régulations since the introduction of the EU Copyright Directive in October 2003, which clarified the types of 
to the public. The BPI voiced disappoint- ment that the announcement was planned for the day of its AGM, which prevented them from par- ticipating in the rou nd table and press conférence. In his AGM speech, BPI executive chairman Peter Jamieson said he had only received the outline of the Value Récognition' 'Right 24 hours before the launch, later insisting that the BPI was not unwilling to buy into the idea, but that il had to it first. robert@musicweek.com 

What the coalition says... 
We now live in an âge when control of distribution has left our shores. In our debate, we asked if copyright law is fit for purpose in tlte digital âge and we came up with the answcr than the law falls short Aim chairman Alison Wenham 
Our discussions began with the premise that digital changes everything. The distance between the music industry and distribution isgreater and new music distributors will grow and new players will corne in so we need to find a way to license them. How 

do we enter a commercial relationship with these companies that are now in charge of distribution of music? British Music Rights chairman Emma Pike 
This is not any kind of levy. But there are large companies benefiting greatly from copyrighted music and we feel they are licensable. Consumers should be allowed to swap music from their mobiles to other digital deuices, but the service providers are not paying copyright owners for any of this traffic 

We're not just looking at this from our eudofthetelescope. We recognise this is a marketplace and this problem is a problem that goes right through the value chain, We want consumers to have music for free, but we want to transfer the liceusiug architecture online that lias worlted in the offline worid for 
some time. If this works, Uie consumer will not see any expense British Music Rights board iiicmber Andy Heath 

Group. TV: Craig McNeil, Beggars Group. Régional press. 
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Industry unveils new 

apprenticeship scheme 
The music business and Government are set to unleash a revolutionary new way for hundreds of talented young people to enter the industry with the launch of a creative apprenticeship programme. Tlie scheme, which begins as a pilot in September, will see recruits join a host of music companies as apprentices. Already EMI, Universal, UK Unsigned and a uumber of Birmingham-based promoters have signed up to the initiative, which in the pilot year will resuit in up to 25 people pass through the scheme after learning in ail music sectors from business affairs to live performance. Creative & Cultural Skills music industry skills director Al Tickell says apprenticeships have been tried in the past, but they have failed because the "industry was not involved in their developmcnt". However, since Secretary of State for Culture, Media and Sport Tessa Jowell launched the new programme three years ago, the C&CS body has been set up to 
deliver this type of éducation and training. "nus could be the best industry-led route for young 

people, who haven't done the formai éducation route because it is difficult to enter our industries if not a graduate," adds nckell. It is hoped that, if the pilot is a success, the 12-month-long apprenticeships, funded jointly by the employées and the Learning & Skills Council, will be rolled out nationally next year. Meanwhile, Jowell flew out to Los Angeles last week to meet with top executives from the music business and also establish a dedicated strategy group focused on UK acts breaking in the US. Jowell was scheduleri to meet executives from companies such as Capitol Records, Virgin Entertainment and Universal Music, A DCMS spokesman says it is envisaged the new group would be part of the joint govermnent and industry music export group, comprising groups such as the BPI and UK Trade & Investment "The aim of the US-focuscri group is to push harder, because in the 1980s the UK had a 30% share of the US market. Now this market share is just about 8%," she says. 
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O'Tlie first time I went to New York they 
said, "You're from Norway, that's the 
capital of Sweden isn't it?" You dont get 
that these days' - Norway feature, plO 
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variety rock music o M Liver FM divcrpooi Ong nal 106 FM 
pïanet Rock (GCap) 
RocklallT 49-year-olds 

Mansfield to chair Absolute's battle to win closely-contested FM licence 

Vétéran backs Liverpool nia 

potential au by Paul Williams Former GCap Media chief. tivc David Mansfield is making a return to UK radio by backing Absolute Radio's application for a new Liverpool FM licence. In his first venture since exiting GCap in January, the one-time Capital Radio chief executive bas agrced to chair a bid by Absolute with Irish radio owner Communi- corp to launch a classic rock- flavoured Jack FM station in the city. The move reunites him with former colleague Clive Dickens who left Capital in 2000 to set up ^ Absolute. 

Rock-based applications are notably prévalent among the hope- fuls, with both GCap and Chrysalis looking to give their respective dig- al-only services adults. GCap is oflfer- The Arrow an analogue presence Rock, Chrysahs Radio's bid is The Arrow and GMG Radio is putting forward Rocktalk. The licence, which closed for applications last Thursday, will be one of the last chances for a radio group to launch a brand new FM aiready station ofanyrealscale, as regulator tion Ra Ofcom cornes near to the end of completing the process of advertis- ing new analogue services. Apart from this licence, the only y other significant FM licences outstanding are a Greater Manchester licence adver- 

rhile GMG Radio is ofiering a rock and speech hybrid called Rocktalk with cote artists including Black Sabbath, The Eagles, Led Zeppelin and Pink Floyd. Howe.ver, Emap, which Liverpool CHR sta- ity, has opted for a 
Chrysalis Radio's Arrow appli- cation is being publicly supported by Beatles producer Sir George Martin and proposes an adult rock format with the aim of widening audience choice in the city. The group's Daniel Owen believes, with the musical héritage of 7 

à 
m 

that the Arrow format will be a 'perfect fit". "It's a massive radio market and the gap is among older listeners and particularly among those who want something différent from the run-of-the-mill pop music and are frankly fed up with tuming on the radio and getting some teen 
GCap's application with Planet Rock follows the brand's success in being named digital station of the year at both the Sony Radio Awards in May and the Commer- cial Radio Companies Association Awards afortnight ago. As its name suggests, GMG Radio's Rocktalk application will combine classic hard and soft rock and speech and target a 35- to 64- year-old audience. GMG Radio development director Jeff Stephenson says his group decided on a hybrid approach, as Liverpool is aiready well served with music radio stations. The difficulty going with ail speech is people don't want it for 12 hours or 24 hours but interspersed with music," he says, Absolute's application includes offering Pete Best - famously sacked as The Beatles' drummer on the eve of their breakthrough - as a co-presenter of the moming show. Dickens says, "What he brings is a little bit of musical credibility. He is Liverpool through and through and connects with that adult maie audience who currently disconnect with commercial radio 

Xfm's new head of music unveils plan 

; a network and we 
Mike Walsh has been appointed as the first network head of music for Xfm, directing music policy across ail the company's brands. In this new rôle, lie aims to increase co-operation with the music industry for mutual benefit The appointment of Walsh, whose previous rôle of head of music for GCap North incorporated Xfm Manchester and Scotland plus the Century FM network, follows Xfm London head of music Nigel Harding's arrivai at Radio One as music producer. 
What is the thlnking behind the création of the new position? Ifs us being more proactive with the music industry and working together in a rnore Creative way. It brings the and proactive. network together in a focused way  - and gives the industry a single point of contact What are you hoping to achîeve? 

possible, because a healthy Xfm means a healthy music industry. We can work together in much doser co-operation than we have been doing previously and thafs something that 
What is the message you are going to take to record companies? We need to communicate to tliem that we're going to be easy to talk to. Xfm has always been a popular brand for the music industry because it champions new music, faut we want to make it more accessible, We also want to think about longer-term projects, so we want to get involved in artist development alongside record companies and think as far in advance as possible. Really, ifs refoci 
régional diversity? The régional différences between Scotland and Manchester and the 

II, but important because they need to be part of the areas they serve Xfm has always prided itself on finding new talent and that means being close to the music scene on a régional level. So, although the lion's share of the music content will be the same, there will still be important local variations. You've worked on both sides of the fence, both at GCap and as a plugger for Parlophone. What would be your advice for pluggers looking to get music onto Xfm? 

Corne and speak to us as early as you can. Let us try and be a bigger part of the artist development plan than we are at the moment because ifs something we can both benefit from. How exactly will Xfm benefit from getting behind ar 
js to Xfm first an hopefully benefit from that by maintaining a relationship with an act Which can only be bénéficiai 

that act when they move onto the next level. Which new acts are you excited about at the moment? Liam Frost, from Manchester, is one of the best new songwriters any of us have seen in absolutely âges. Bien from Scotland there's Bie View. I saw them at T In Bie Park and there were one and a lialf thousand kids watching who knew ail the words, despite the fact they hadn't reieased a 
record yetThey'redefinitely a new 

Change is in 
the aîrwaves 
Imagine you arrive in a new town. You go to the high street to buy something. You're not sure what you want, but you want something abit différent You go into one shop. Ifs OK, but nothing inspiring. You try the next shop. Ifs similar to the last one and again nothing really gtabsyou. You tryanother- ifsjust like the last two, fiinctional prod- ucts, but with no sparkle. Now imagine that high street is your local radio dial: lots ofsimilar- ity, no uniqueness... nothing really to come back for. Fm sorry, but there are a lot of places like that. Commercial radio's come in for quite a bit of stick recently; a low market share against the BBC, dif- ficult trading conditions and changing technologies putting more pressure on listening figures. But change is in the air. The current round of radio licence applications is showing that creativity is not dead in the com- mercial sector. I was delighted to see that the Jack FM format that has been taking North America by storm has been proposed by Absolute Radio for the new Oxford 
The entrent round oî 
radio licence applications 
is showing that 
creativity is not dead 

ence and now for Liverpool. Likewise, die applications to a a new service for Bristol have onown that, in terms of formats, green shoots of creative recovery are poking through. GCap's Chili is inovative and would definitely oound différent to the current offerings - and 106.5 Rock Radio's application promises Van Morrison id Van Halen in the same hour. And then there's Channel 4. Their desire to run die second com- mercial national digital multiplex is apparent to ail and gathering partners such as Universal Music will no doubt help their applica- don. Tni excited by the prospect of an innovative broadeaster being given the opportunity to develop new formats for commercial radio. 3f course, commercial radio lias jewels in its crown with sta- tions such as Kerrang! and Xfrn, and presenters such as Johnny Vaughan and Lauren Laverne to fly the flag, but more are needed. Nik Goodman is a former programme director of London-based Capital Radio 



Music Week's Music & Brands conférence takes place 
at the Landmark Hôtel on Wednesday (July 19). See 

www.musicandbrands2006.com for détails ricall 
music. we get it. 

In advance of this week's much-anticipated Music & Brands conférence, MW looks forward 
to the event, reviews the two days' events and highlights a further sériés of partnerships 

Music and brands 

make their mark 

VOlUC, 

l \ • 

MUSIC INDEPEHDENT 

It is impossible to avoid the increasing links between music and brands. Walk around the centre of any provincial British city and you will see the evidence, on bill- boards, in shop Windows, on bus sides. Tbrn on the télévision or radio and there is more evidence, as music brands latch onto musi- cal artists, events and custom-designed shows. Wander into the heart of any music festival this summer and it is unavoidable. Such partnerships have become an intrinsic part of the modem day environment, for music companies looking for new income streams and - whisper it - promotion to new audiences, not to 
tions for their brands, across a range of sectors, alcohol, fashion, mobiles, motors, sportswear, fizzy drinks and much more. It is against such a backdrop that Musk Week launches its the first Music & Brands conférence this Wednesday (July 19), at the Landmark Hôtel inwestLondon. 

Around 200 delegates are set to descend on the hôtel to hear experts across both fields talk about their expériences, their successes and, in some cases, failures. But how can such moves be judged? Music & Brands will offer an answer, the day kicking off with the launch of an exclusive study of consumer attitudes to brand partnerships. The study, based on responses from more than 900 consumers, shows how consumers have not only corne to accept music-brand partnerships - but welcome them. A key finding is that the level of acceptance is correlated with âge, with teenagers most récep- tive to brand involvement. The report indicates that 51% of consumers believe brands sponsoring and partnering with 
who believe it is a bad or vety bad idea. In particu- lar, 62% of consumers are in favour of brands spon- soring large outdoor music festivals (as long as it does not afifect the music), compared to 11% who are against. Similarly, 64% are in favour of brands 

sponsoring liveve: As well as highlighting consumers' acceptance of brand partnerships, the study also évaluâtes the effectiveness of a string of such deals, based on the consumers' responses. This provides insight into the type of partnership most likely to yield an 
Entertainment Media Research director of research Steve Evans says he is astonished by some of the results, which hesayssendouta clear message to the brand and music communities. "What ail of this says is that this is measurable, that you can predict the effectiveness of and inef- fectiveness of planned partnerships," he explains. "Our perception is that a lot of partnerships are entered into without any real notion of science, but you can predict how well a music partnership can work for a brand - and the other way round." A more detailed analysis of the report will be provided in next week's Mmic Week, while a ftill version of the 80-plus page report will be available to download free after Tuesday's conférence. 
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More pioneers leading tl 

With Music Se Brands just a few days away, MW offers the latest 
in its sériés of brand partnership profiles, examining how they 
work, what they have brought to both sides and how they will 
develop in the future. By Richard Heap and Adam Benzine 

Leading premium rum brand Bacardi launched the world's first fast-moving consumer goods (FMCG) brand-ftmded online and mobile radio service in April this year. Aimed at music-loving adults, it allows consumers to download software onto their phones for free and listen to streamed dance music 24 hours a day, featuring content created exclusively for the station by artists including Ashley Beedle, Dimitri From Paris, Spinna and Qool DJ Marv. Bacardi has established a musical héritage tbrough its live DJ events at international music festivals developed tbrough successful experien- tial marketing activity and strong in-bar promo- tional campaigns. Bacardi B-Live Radio is the first of its kind for any FMCG brand and is designed to extend Bacardi's existing music properties to new and existing audiences. By creating Bacardi B-Live Radio, Bacardi has built direct interaction with its target consumers, promoting the brand beyond traditional means via new technology which it feels has real rele- vance to its target consumer's lives. The brand has also championed the initiative in order to broaden Bacardi's média reach beyond tradition- al platforms such as TV ads. The project was developed, managed and exe- cuted by Cake, the brand entertainment agency which has been intégral to the production of the Bacardi developmentin mobile and online radio. The agency was also responsible for handling the global trade press launch held in London in April. In tum, solutions agency Think Espionage executive produced, A&Red and licensed Release The Spirit tracks for Bacardi B-Live Radio. Time frame: Bacardi B-Live Radio has been in development since July 2005. The trade launch to global média was executed on April 6 2006 in London, with the consumer-facing roll out launching across the globe from June 2006. Project champions: Bacardi Global Brands glob- al brand director John Burke; Bacardi Global Brands global brand manager Sarah Tinsley; Cake chief executive Mike Mathieson; Think Espionage global talent director Adam Dewhurst. 

Bud Rising started out as a Budweiser initiative designed to build an urban festival to dominate London, providing a focus for a mixture of new and established acts. The project was launched in June 2004, also including a Dublin leg, where, as well as promoting Budweiser among 18- to 29- year-olds, the shows were partly designed to boost the city's alcohol trade in the light of the smoking ban. Promotions began in London in March 2005, ahead of the festival launch on May 20, running for 11 days until May 30. Some 20,000 people attended, comprising 17,000 sold tickets and 3,000 attendees who won tickets to the events via in-bar promotions run by agency Infemo. London's Bud Rising event featured 40 live shows in total, 10 of which were put on in part- nership with Mean Fiddler. The reraaining 30 were free "Rising" events, designed to showcase new bands from independent labels including Output, Sunday Best, !K7 and Fierce Panda. In Dublin, the program ran for 10 days and included 59 shows, two music photography events and six free outdoor events, There were an average of four to eight gigs per night (more on Fridays and Saturdays compared to early week- 
The strategy in Ireland involved getting Bud Rising events in ail areas of the city, and creating alinkin consumers'mindsbetween the Irishness of the smaller bands playing in the "Rising" shows and the US Budweiser brand. And it seems to be building momentum; this year a Bud Rising event at Marley Park, Dublin, on August 22 includes performances by Morrissey, The Magic Numbers and The Dandy Warhols. Time frame: Launched June 2004, this prog- ramme is still live. Project champions: Budweiser Ireland market- ing manager April Redmond; KLP Entertain- ment, Natasha Kizzie; KLP Entertainment, Alan Steel; Mean Fiddler. 

April 2006 saw sports fashion retailer JD team up with Echo-signed Feeder in a joint venture to promote the band's latest release in JD's 350 nationwide outlets. JD has enjoyed astrong association with music throughout its 24-year history and saw a cam- paign with Feeder as an opportunity to provide a deeper, more crédible association, unrivalled aceess to the band and relevant content for reaching its target audience. In return, it was able to provide the band with high-street visibili- 
1y for the launch of their greatest hits album The Singles, and its focus track, Lost And Found The two sides were brought together by expert- 

/ 

♦ 

ential music specialists Xtaster, whose expéri- ence of working with the UK's major record labels and consumer brands helped them to match both partners marketing requirements and implement an integrated campaign. Xtaster worked with JD and its partner agency Capital- ize, as well as with Feeder and their record label Echo, to coordinate the campaign. Co-branded activity ran UK-wide for four weeks and included 374 window strips, changing room stickers, counter point-of-sale material including 40,000 postcards, and preview plays of the album and single. Compétitions ran in-store and on the JD website to win "money can't buy" prizes including gig tickets, opportunities to meet the band and signed raerchandise. Xtaster supported ail activity with the recruitment of a 1,000-strong Feeder street team which generat- ed a word-of-mouth, peer-to-peer campaign to drive footfall into JD stores and online. The cam- paign was also supported by 40 régional rock club promo nights in conjunction with Rock Sound magazine. The campaign saw the Feeder album achieving gold status within its second week and reaching nuraber two in the UK albums chart, with Lost And Found entering the UK singles chart at number 12. JD received more than 2,500 compé- tition entries and saw a sharp rise in the number of unique hits to the JD/Feeder online micro- site. The promotion also saw 131 consumers receiving high-value JD/Feeder prizes across a two-month period. Time frame: Online aspect of the campaign start- ed Mardi 2006, with instore display and PoS material running throughout April, The Feed- er/JD microsite was live from April through to the album's release on May 15. Xtaster viral, street and promotional activity ran in conjunc- tion throughout March. April and May. Project champions: Xtaster director Stuart Knight; , Bigger Picture Media, David Rowell. representing Echo Records; Riot Management, Matt PagejCapitalize account director Barbara Walker. 
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heavyweight panel line-up 
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i ,! i ij i. i i ' j ac's '1ave crea'et'new '""tic to accompany short ad Lantlmark Hotsl, London stings, which engage the environments of viral marketing, digital downloads, music and animation ta 9.10 Introductory remarks create a unique approach to global marketing. Ajox Scott, Publisher, Music Week 1430 Panel session: Ifs Ail About The Show. 9.20 Présentation: Brands And Music The View From Simon Lioyd, Nokia; Dominic Chambers, Vodafone; 
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Strongbow has been a fixture at UK festivals ' since it was first made available at Horaelands in 1999. This summer, in partnership with ils 
brewe'3^ rabr^ding'"^;!^ they established 

Re^i^^f^™e|ays,1to th^^ys^vhe^arfets^would Wark 
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1 By the end of the summer - a prime period for 
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had a presence at Global Gathering (July 28-29), V Festival (August 19-20) and Creamfields (August 26), as well as the Isle ofWight Festival (June 9-11). And it will use Ciderhouse to drive | sales among its core démographie of 18- to 24- > year-old maies. Over the 17 days of live events, RPM predicts 

" sTrongb^w will also look to entice custoraers with live music and DJs within their TheOder- 
to DJ ErorÂlkam Other artists performing this 

1235-100 Lunch and networking break 

Project chanipions^PM^marketmgginanii^r 



With a supportive newly-elected government and a flourishing varied live music scene, the land 

Norway's mnsïc fac 

A casual glance at the Nonvegian music scene in 2006 should cause executives and artists across the world at least a pang of envy. Its live sector continues to flourish, while a diverse range of domestic acts are grabbing an ever greater share of the market Moreover, a new government - which was elected last autumn - appears to be showing an unprecedented level of support for the pop/rock sector, Meanwhile, promotional platforms, in the form of music video channels and a nationvride commercial radio station, are providing a further boost for local artists. With Norwegian acts a prominent feature of international music conventions Popkomm, SXSW, Eurosonic and Go North in recent years, it is hardly surprising that several appeared at launch of brand new industry gathering The Great Escape in Brighton back in May. "1 would have happily booked 10 hands this year," says the event's booker Martin Elhourne, who included The Low Frequency In Stereo, Kaizers Orchestra, Madrugada and Serena Maneesh on the hill. 

Elhourne is one of many prominent interna- tional industry regulars at Norway's annual show- case event by;Larm and is in no doubt about the contribution it makes. "by:Larm is the best event in Scandinavia and one of the reasons it is so good is that the standard of music is so high," he says. Like many of his peers, who include bookers from several UK festivals as well as labels and publishers, he lias been actively courted by Music Export Norway and the Norwegian embassy. For the past three years, international média and music industry représentatives have been flown to by : Larm - which is hosted in one of four Norwegian cities every February - and the 0ya 

TWo young Sami 
acts make waves 

While music influenced by Norway's Sami culture bas hitherto been known mainly in world music and jazz circles, most notably through Nils Aslak Valkeapaâ and Mari Boine, tbere are signs that this could soon change thanks to two young acts. Both Adjagas (pictured) and Niko Valkeapaâ have been making waves on the international scene, with the former recently slgning to pioneering Berlin electronica label K7, and the (atter performing at Eurosonic last year, Each draws on the vocal traditions of their native Lapland and sings in the Sami language, but far from deterring audiences, they appear to be 
"Everywhere we perform, people say 'wow, this is great music, we've never heard anything like it before'," says Georg Buljo, who co-wrote Valkeapââ's eponymous Norwegian Grammy- winning album and runs the Duippidit label. He is currently working on a new collection of songs with Valkeapâë, which are due to be released in the new year, while Adjagas' début is scheduled for release In late autumn. In a country which has written the book when it cornes to being successful with niche genres, don't be surprised if you find yourself singing along in Sami by the new year. 

This year, the latter takes place from August 9 to 12 and will see 29 Oslo venues host 95 acts at night, while during the daytime and evening, acts including The Low Frequency In Stereo, Adjagas and Hurra Torpédo will play at a 12,000-capadty open-air site in the city's centre. 0ya's bill has always concentrated on domestic acts, with 75% of this year's line-up from Norway. Apart from offering a platform to play in front of the international média, it is also geared to prepar- ing artists for breaking out of their home market. "If Norwegian bands are to play at internation- al festivals, it is important for them to get expéri- ence at events such as 0ya," says booking manag- er Claes Olsen. Both 0ya and by: Larm are widely credited with inspiring the growth of régional festivals, which, this year, will again be attended by around a quar- ter ofthe countr/s 4.6m population. "A lot of people who run rock venues are start- ing festivals, they look at 0ya and want to do something similar, albeit smaller," explains Veg- ard Stromsodd, co-owner of Pilot Management, which looks after acts including Serena Maneesh, Silver, Xploding Plastix and Hurra Torpédo. Stromsodd also points out that, increasingly, these events enjoy the patronage of major spon- sors, in particular from mobile phone manufac- turers and networks targeting the youth market. This is in addition to public funding, which Music Export Norway managing director Inger Dirdal estimâtes is allocated to some 50% of festivals. Nevertheless, by;Larm général manager Erlend Mogârd Larsen believes that a consolidation of the sector is extremely likely, unless a new wave of crowd-pulling acts breaks through. "The big artists play up to 20 festivals and by next year festival organisers will face the problem ofwho they will book as headliners, because ail the large Norwegian acts have now been used," he says. 'They can fill the gap with international artists, but only a few festivals are in a position to do that." However, in addition to the rise in local réper- toire, recent developments both at government level and in the média, suggest that the supply of fresh talent in the live seetnr rnnM 

S: 

fresh talent in the live sector could et Dirdal suggests that the new government - which is committed to allocating 1% of the state budget to culture by 2014 - is showing signs ofjoined-up thinking when it cornes to the creative industries. They are working out how to join culture, 

trade and internai di This is also reflected at a city of Bergen leading the way. Silje Wegerland is a consultant with the Bergen music industry body Brak, which provides a one- stpp-shop for artists and labels, as well as iùlfilling a lobbying rôle in both the public and private sector. "The Labour government is definitely much better than what went before. This culture minis- ter played in a band," she says. adding that shortly after TVond Giske met with her organisation, he made an additional NkrlOO.OOO (£8,700) avail- able the day before Christmas. After identifying a need for practice rooms Brak secured a Nkr4m (£350,000) grant from the city and is also picking up support from the pnyate sector, most notably the Sparebanken Vest régional bank, which allocates 25% of its annual profit to culture. "If the labels and musicians in Bergen are to have a nch future, then we must support them," says the banks général manager. Harald Queseth, who adds that to do so they needed to work with an umbrella organisation such as Brak. In tenus of the média, there are also positive developments. Nationwide radio station Kanal 24 was launched in 2004 with an AC format Since spnng 2005, it has switched to focusing on fresh domestic talent and now styles itself as a commer- cia BBC, according to editor-in-chief, Jan Erik redersen. Boasting 600,000 dailv listeners, its pohcy of dedicating 35% of its music playlists to Norwegian acts was rewarded this year when it became the officiai radio partner ofby:Larm. The 
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2005 singles sales 100.00 = EUR 1Z72 Dûgbladet 0ya; bylarm. Quart 
Features are edited by Joanna Jones 

lof the midnight sun is making the rest of the world sit up and listen. OlafFurniss reports 

ces a bright future 

m Sarah Cliantlena, Hacate Entertainnieirt 

Kai Robale, managing director of Oslo's Water- fall Records and management company, recently entered into ajoint venture with Sony BMG in the UK with a view to launching indie pop act Lor- raine outside Norway. He believes that the deal is a breakthrough, as previously he was obliged to enter into third-party licensing agreements, which saw the company cede control to its major partner. He is in no doubt about how the percep- tion of Norwegian acts has changed, "The first lime I went to New York they said, Ybu're from Norway, that's the capital of Sweden isn't it?' You don't get that these dayshe says. In the UK, this is underlined by Columbia Records' VP A&R MiJke Pickering's enthusiasm for Lorraine. "Their album Pop Noir is a pop dassic in the waiting," he says of the band, who have already gained high profile support slots with the Pet Shop Boys, A-ha and the Sugababes. 
;o be positive, there ïs of illégal down- 

loads and their repercussions on both the sin- gle and compilation markets. Industry analyst and editor of trade magazine Faro Joumahn Asbjom Slettemark believes that the situation is exacerbated by légal download services such as iTunes in Norway, who he accus- es of failing music buyers. "It's okay if you want to buy a U2 album on the day of release, but for Norwegian acts they are five to 15 days behind," he says. This is supported by EMI Norway marketing director Bjom Rogstad. "[At the moment] down- load suppliers lack the musical knowledge to compete with the illégal providers," he says. Nevertheless, he remains optimistic that the launch of 3G mobile services will provide a boost to sales later in the year, as consumers begin buy- ing tracks for their phones. It is clear that both at home and abroad, the Norwegian music industry has built a solid foun- dation in recent years. In many respects, it can act as a rôle mode! to other smaller markets, and while it faces the same tough challenges encoimtered by 

métal sets its slghts on the US market 

driven by SMS voting, has also pro the local industry. 

ledto acts and labels upping their game. genre." says Hâkon Moslet head of 'The music is of an international standard and music at P3, Norway's équivalent oi 

|igig 



With this week's 
Music Week... 

UnderTlœ Surface 13. D'sound feat Tony Momrelle - 

Tony Momrelfc - Birtfiday M.Heiene Rask - NoUve 15. Maria Mena - Just Hold Me 16. Eivira Nikolaiser, Love I Carft Defend 

New Norwegian invasion 

From the funky Seventies-inspired music of Datarock to Eivira Nikolaisens string-backed 
MOR output, Music Week highlights the depth and variety of music coming out ot Norway 
L Datarock - Fa-Fa-Fa Fredrik Saroeaand Ketil Mosnes will release Fa-Fa-Fa as a seven-inch single 

single will beaw remixes by Princ Bjom Torske. Tbe duo are set to play in London at the Luminaire on Kilbum 

2. Bertine Zetlitz - 500 
author and Norwa/s ieading pop artiste, Bertine Zetlitz is a force to be neckoned with. Taken from her fortheoming album My Italian Greyhound - out in the UK. via FMI on September 11 and mixed by Depeche Mode, Kylie Minogue, 808 State and Seal collaborator Stephen Ffemaurice - 500's synth-based pop overlaid with Zetlitz's delicate vocals might just provide her with a much-deserved 

3. nie Low Frequency In Stereo - 21 Having carved out a strong following in Germany, The Low Frequency In Stereo appeared at a spécial Norwegian constitution day gig on 
showease at The Great Escape. Their album The Last Temptation was released via Shellshock in the UK in June and they will be playing at Oslo's 0ya Festival on August 12. www.lowfrequencyinstereo.com 
4. Something Sally - Sally Can't 

three months later won a Spellemannpnsen award, Norwayh équivalent of a Grammy, for best neweomer. Signed to Grammar Records and distributed in Scandiravia by MBO, 23-year-old Valle's Sound is breezy and refreshing, She produced her album with Paal Brekkas and Lars Lien, afler in 2004, releasing an EP titled Four Steps doser. 
7. Jim Stark - Ifs Ail Right Three-piece Jim Stark - comprising Einar Stokke Fadnes, loge Sorbroden and Tom Rudi Torjussen - are named 

Wait Female-fronted five-piece Something Sally, who play electro-tinged acoustic country, are four-fifths Norwegian, one-fifth Spanish and currently based in Liverpooi. Their first single Sally Can't Wait is to be released through daWorks Records and a full-length 
2007 wwwsomethingsally.com 
5. Kristiania -1 Wanna Go With 
Miriam and Espen Gulbrandsen make swiriy bcat-driven pop, and are signed to Nordic Records, v/hich released the album Station To Station in 2004, Ihe duo are managed by Best Of, v/ww.beslofmusic.cd/krisliania 

new album. Featuring homs, acoustic guitar and vocal harmonies, the band's sound is soothing, but Stokke's tough- edged vocals stop it being soppy. wwwjimstarkjio 
8. Bnit Boogaloo - Hour Of Darkness This five-piece's album, When The Dog Takes Over, was released on Midnight Monkey, with a sound that harks back to hairy Sixties psychedelia. The band s in Norway 

After an impressive performance at last yearts Bylarm, Animal Alpha were signed by Norwegian indépendant stalwart Racing Junior, managed by one of Norway top teams Vox Management and produced by Sylvia Massy Shivy. The band's extreme sound bas also garnered good reviews 
attracted 2,700 friends on Myspace and saw them sell out Oslo's 500- capacity John Dee club two nights running - rare in Norway - before they had released any material. www.animalolpho.com 
10. Toreh - The Experiment Five-piece hardeore band Torch are signed to Kong Tiki Records and played Norwa/s Quart Festival on July 4, o. Citing influences 

platinum-selling Sound (2002), Stray Dogs (2003) and One Day You'll Dance For Me, New York City (2004). The last of these went straight to number one on the officiai album ciiart in Norway. Dybdahl is currently mastering a fourth album in 

old Helene Rask has released two singles through the Best Of Music label, and also owns model agency Rask Models. After deciding to move into music in 2004, Rask started to record with songwriter and engineer Vidar Nord at Zonar Studios in Oslo. Rask made headlines with the video for her single My Love; it was one of 

12. Marit Larsen - Under The Surface Marit Larsen made her first foray into music when she released a children's album with childhood friend Marion Raven at the âge of 12, At 16, she was signed to Atlantic as one half of pop duo M2M and, six years later, her début solo album Under The Surface (Virgin/EMl) is already gold in Norway. www.maritlarsen.coni 

15. Maria Mena - Just Hold Me Singer-songwriter Mena is 18 years old and Just Hold Me cornes from her album White Turns Blue. Her voice is in tums frail and powerful, a winning formula for her poppy ballads. Mena's first Norwegian album, Another Phase, went platinum in Norway and won her 

www.myspacecom/torchofficial 
IL Thomas Dybdahl - Something Real This singer-songwriter produces delicate acoustic indie, which has won him a Spellemannprisen award and 

6. Marthe Valle - Dandy Marthe Valle released début album It's A Bag Of Candy in October 2005 and 

- Simone, Kim and Jonny - are signed to daWorks Records. Starting with Spiceof Life in 1997, the band haveso far released seven albums, the most recent being My Today. www.dsound.com 
14. Helene Rask - No Love Glamour model and pop star, 26-year- 

ne brother fronting shoe-gazing os Serena Man r in punk outfit Sil ig the pop corner at family gatherings rests witl Eivira. This string-backed MOR numb is produced by Euroboy, aka Knut Schreiner, of Turbo Ncgro famé. Nikolaisen plays Madame JoJos in London on September 13. 
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EMI and Warner would be crazy to merge until Sony BMG's new application is heai d 

Cmfit to imfies for forcing EU's hand 

EDITORIAL 
MARTIN TALBOT 

Martin Talbot editor, Music Week. CMP Information, First Fioor, Ludgate House. 245 Blackfriars Ro 

There are few big surprises in music these days. But the média certainly got it right in trumpeting an event which "rocked the music industry" last week. There are few events with drama to rank alongside last week's décision by a Luxembourg court to ques- tion the validity of the the European Commission's clearance of Sony's merger with BMG two years ago. Few in the industry gave independents' organisa- tion Impala a prayer when it sued the European Com- mission for failing to consider the application fiilly. Many thought it was an act of folly. Call it arrogance, call it a Goliath complex - whatever, they couldn't have been more wrong. The indépendant lobby deserves the utmost respect for its achievement. Whatever your view on last week's resuit, the indies have earned immense crédit and admiration for seeing their task through, with détermination and tenacity. Anyone who ever doubt- ed that they are a force should feel humbled tins week. But what next? For one thing, the chances of four majors becoming three by the end of the year have declined dramatically. EMI and Warner would surely be crazy to embark on their own walk down the aisle until Sony BMG's 

new application has been heard. The pair have already suffered too many knockbacks to want to risk another. Of course, the EC could still stand by its 2004 déci- 
sion. Just because the means by which it reached its original judgement was flawed doesn't mean the déci- 
sion was necessarily wrong. But no-one can make any assumptions - the events of July 13, Independents 
Day, should have proven that - a fact which impacts on Sony, Bertelsmann, EMI and Warner. If the EC does reverse its previous décision, many other questions will be posed. Not least, what happens to a merged company with clearance in the US - via the Fédéral Trade Commission - but opposition in Europe? Could it be split in one market and separate in another? It will not end there. Any reversai décision would be followed rapidly by a lawsuit from Sony and Bertelsmann. Ahead of any EC décision, Sony and Bertelsmann are sure to be considering their options. Whatever the inévitable blandness of their public statements, they must préparé for an unpalatable possibility, that demerger may yet be forced upon them. It is almost unthinkable. Or at least it was before last Thursday. 

DOOLEY'S DIARY Bombshell was 
in the stars 
about the planets ail lin last "niursday. On the same day the Court of First Instance dropped its Sony BMG bombshell, the majort UK company happened to be staging a big conférence in London that afternoon, Meanwhile, EMI - eagerly awaiting the court ar 

for the group chaimian. C shareholder suggested h shouldn't be paid a penny for their "dismal" performances, while also blasting EMI for using white ink on coloured paper for its annual report, which made it difficult to read, Nicoli also had to face such cryptic questions from shareholders as, "Do you have the copyright of fin Dreaming Of A \  - ' 

As Corinne Bailey Rae's album played ahead of the AGM formally beginning, one elderly shareholder observed, "It sounds as though she's in pain".. And, to prove the music business isrft ail sex, drugs and rockWroll, Nicoli spent his Thursday night reading the 124-page Court Of 

Quincy Jones was the guest of honour at last Thursday's BBC Jazz Awards, held at London's Mennaid Theatre. Jones was there to pick np a iifetime achievement award which, he insisted, was his first UK honour. He received the award from jazz fan Michael Gaine, who lias been a friend of Jones since lie composed the music for The Italian Job. The pair are also astrological twins, 
First Instance judgment from cover to cover..,Meanwhile, there were no signs of dampened spirits over at Sony BMG sales conférence. New CEO Ged Doherty quipped. "1 found myself as a manager thinking that everyone who works for a record company is a complété tosser," he told the capacity crowd. "1 am clearly a bigger tosser than they are".. Directorof 

apparently, and not a lot of peoplc know that. Also recognised on the night were Jools Holland, Clare Teal and Jim Tomlinson. Dooley's favourite acceptance speech was from Orchard- distributed Alan Barnes, who pickcd up the best instrumentalist award from Ken Clarke. "First of ail," he saîd, "l'd like to apologise to my dad for accepting an award from a Tory MR." 
rather off-message activity on display. Firstly Kasabian guitarist Serge Pizzorno laid into star act Justin 

tried his hands with the one-liners. "We have enough technical gear up hère that people might think that Terminal 5 has relocated," he said..A5 for the conférence, Dooley was impressed by the bash, although there was some 

niescuiduon or rever Media, the compan/s new TV production division, was soundtracked by, ahem, Island 
Records act U2.,0h, and where was Sony BMG uberlord Rob Stringer the day the court ruling was announced' At Urds watching the cricket Play It cool, Trig...Slaying with Sony BMG its international hotshot Dave Shack has certainly leamt something on his travels, With wife Nicki Chapman 

away preparing forTVs Only Fools On Horses on the day of their wedding anniversary, Shack called up to recite a love poem - ail of which was captured for national télévision. Dooley didn't know Leeds fans were capable of such things.In the lull before the Sony BMG storm, BRI executive chaimian Peter Jamieson revealed his own problems with angry punters as he delivered his keynote speech last Wednesday at his organisation's AGM. He recounted one phone call he had received earlier in the week, which went, "This DRM business, I can't get 
It's our right Fuck you!" Then there was the email from a music pirate who boasted of making available more than 70,000 différent tracks to be 

pattem of, "Fuck you!".. Meanwhile, guest speaker Bill Roedy revealed his former MTV colleague Peter Jamieson had offered him some encouraging advice about how to approach his AGM speech. Jamieson thoughtfuliy suggested, "Dont be intelligent, insightful or charming. Just be yourself"...Finally, Dooley wishes the very best of British to Jill Drew as she embarks on a life beyond being head of public relations for PPL JiH's last day at the association was on Friday, and she left on a high as that was the day that PPL after years of trying, finally got Beyoncé to register. Jill had personally been chasing the star's management down at SXSW and her good work finally paid off... 
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Executive left a 

lasting legacy 

One of the most travelled and respected executives in the industry died last week, when Chrysalis deputy chairraan and 

the unpaid rôle of chairman of legacy. Friends Of The Earth. "He's going to leave a huge Levison began his career as a hole," says Wright. "He was vety lawyer at Harbottle & Lewis in important to Richard Branson in 
:. It was at he 

Pl LerismAedaged just 64 and. sup^rteTa^rsatra^rboCd of says Wright, will be missed by ail Wasps. He was also chairman of who worked with him on account the ICA and, in 1993, was 

his breadth of experience over Levison had been serionslv ill more than 30 vears in music, since suflfering a heart attack in télévision and radio. He worked April. 
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then ifs the right time to reform it. 

value Kightly belOlKJS to step ferward for the industry.- ' ont the people who make Bel1'chrysalis Music 

can't the music, not to the "With this^effl two things need to 

Looking at this. 
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www.inusicweekclirectory.com 
The définitive guide to companies active in the 
UK music and média industry. 
So which ever sector you are interested in whether it be record companies, 
music publishers, managers,, recordifig sîjidios, venues, you name it then they 
are listed here.The Music Week business directory is updated on an ongoing 
basis throughout tbe year to ensure that it is as accurate and up-to-date as 

....possible. 
/eekdirectory.com is now free to access for anyone looking for business 
'S across the UK industry. And we've created a load of new promotion- 

;ies for you, ensuring that you stand out from your competitors 
ïr the message that you want to get across to a vast audience. 

For more information visi|ifflW.musicweekdirectory,com Or contact Maria Edwards, Senior Advertising Consultant on 0207 9218315 or via e-maikmafià@musicweek.com 
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Contact: Maria Edwards, Muslc Wcck Croup Sales, CMP Information, 3ni Floor, Ludgate Hotise, 245 Blackfriars Road, London SE19UR 
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EVENT     WANTED AUDIO SYSTEMS 

In September 2006. a sériés 
of important concerts will take 
place around the world to raise 
awareness to the plight of the 
Amazon rainforest. 

The Giants Stadium, NewYork- 6th September 2006 
The Los Angeles Mémorial Coliseum - 8th-9th September 2006 

The Millennium Stadium, Cardiff 
23rd September 2006 

subject to license 
Major Artists To Be Announced 

- Twochcmnel : - Home Cinemo - Studio Monitors i - (8000 Coburs) ! 

Clortlylng commets nnd rlghls monogemem Latéral approaches lo meeting trends and new i quollfied music Industiy consultants, wll 

AWARDS 

A Access (in Onn [to upportunity) 
Through 

R Research 

TO LET 

Wilton of London Established 25 Years l: 020 8341 7070 fax: 020 8341 1176 

THE DAVIS GROUP 

. Call ROBBIE on 
020 8951 4264 

Call Maria 
02079218315 Email maria'Knuisicweek.co 

FANTASTIC RECORDING STUDIO QPPORTUNITY. FLEXIBLE PRODUCTION SPACE FOR LONG/SHORT LET. Large Acoustically designed, Air Conditioned Control Rdom Soundtracs Jade 96 Input Console. ATC100 Monitoring. Comprehensive Outboard, Lexlcon, TC, Yamaha, Urel, Drawmer, Etc. Vocal, Drum, Live Area, Fully Isolated / Tied To Control Room. Ladbroke Grove Area, Secure Location. Fully Working, Ready To Go, Plug In and Play. 
ATTRACTIVE RATES AVAILABLE FOR THE WHOLE PACKAGE. Tel: 07973 297124, 

DISTRIBUTORS, BROKERS, LABELS 

50 
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Week 28 

SINGLES numberone ULY ALLEN SMILE (Régal) The fifth différent song to make the Top 40 willi the title Smile, Lily Allen's is the first to reach number one. Among 1,036 previous number ones, the oniy one wilh Smile m ils title was Steve Hartey's 1975 chart-topper Corne Up And See Me (Make Me Smile). 
ARTIST ALBUMS 
MUSE BLACK HOLES & REVELATIONS (Hélium 3/Wamer Bros) Muse's first number one album, Absolution, dipped to number five on its second week on release in 2003, but follow-up Black Holes & Révélations is made of stemer stuff and remains top. In a vety compétitive 2006, it is only the fourlh album to hang on for more than one week, joining efforts from Arctic Monkeys, the Chili Peppers and Keane. 
AIRPLAY NUMBERONE ULY ALLEN SMILE (Régal) Grinning her way to a third week atop the airplay chart, Lily Allen opens up a commanding 37.9% lead over runners-up The Kooks' She Moves In Her Own Way, scoring an audience of 79.07m (the yearb third best) from 2,196 plays. 
COMPILATIONS NUMBERONE VARIOUS CLUBLAND 9 (AATW/UMTV) Its saies dipped 25.7% last week to 34,163, but Clubland 9 remains at the top, selling nearly three times as many copies as Renaissance The Classics: Part 2, which has been mnner-up during its reign. 

ALBUMS THISWEEK Uly Allen Alright, Still (Régal); Razorlight Razorlight (Mercury); The Pipettes We Are The Pipettes (Memphis Industries): Paolo Nutini These Streets (Atlantic): Max Sedgley From The Roots To The Shoots (Sunday Best): Tire Basement Illicit Hugs And Playground Thugs(Columbia)  JUÏY24 James Dean Bradfield The Great Western (Columbia): Sleepy Jackson Personality (Virgin); Jurassic 5 Feedback (Poiydor); She Wants Revenge She Wants Revenge (Poiydor): Tapes 'n Tapes The Loon (XL); Rogue Traders Here Cornes The Orum (RCA): Tom Petty Highway Companion (Warner Bros) JULY31 DMX Year Of The Dog Again (RCA): Obie Trice Second Rounds (Poiydor): James 

Stalemate 
grips chart 
summits 
by Alan Jones There's no change at the top of the singles or albums chart this week, with Lily Allen and Muse, respectiveiy, enjoying second weeks at the summit Allen's Smile single jumped 13- 1 last week - the last single to make that move was The Fimi's Star u-ekkin' in 1987 - and continues at the top with sales off 10.8% at 35,228. Former chart- toppers Shakira and Wyclef Jean continue in close attendance, with Hips Don't Ue remaining at number two on sales of 32,546 - a 9.5% dip. Anglo-Australian dance 

Thom Yorke: Top Three entry 

biggest download/full release transition, jumping 18-3 with Voodoo Child, white the week's highest new entry, debuting at number 14, is X Factor winner Shayne Ward's third single, Stand By Me. Bolstered by TV advertising, Muse's Black Holes & Révélations album sold 47,519 copies last week. Although that's 58.7% down on its first-week sale, it is better than the typical 70% dip experienced by barder rock acts on their second week and more than enough for it to remain comfortably at number one. At the start of the week, it did look as though The Eraser, an album by Radiohead's Thom 

Morrison Undiscovered (Poiydor); Chamillionaire Sound Of Revenge (Island) AUGUST7 Nick Lachey Whats Left Of Me (RCA); Frank Oevils Got Your Gold (Poiydor); Joël Edwards Lost And Found (Mercury): Blood Meridian Kick Up The Oust (V2)   
Christina Aguilera BackTo Basics (RCA): Lambchop Damaged (City Slang); Captain This Is Hazelville (At Large)    ÂOGÛSTZÎ ~ Method Man 4:21 The Day After (Mercury): Outkast Idlewild (RCA); Slayer Christ Illusion (Warner Bros): Tire Young Knives Voices Of Animais And Men (Warner Bros): Broadcast The Future Crayon (Warp) 

Yorke, might provide a challenge, but it didn't matérialisé. Indeed, Yorke's number two sales flash 
the final chart, with The Kooks' Inside In/lnside Out reasserting itself at the weekend to hold on to the number two slot, with sales up 6.6% at 39,123. Driven by the very popular singles She Moves In Her Own Way and ÎMatve, wlifch dip 10-11 and 28-31 as physical stocks continue to dwindle, The Kooks' album achieved the highest sale of its 25.-weekcareer last week and has now sold more than copies since its release in January. Yorke's album, which he déclinés to describe as solo, is, in his own words, "more beats and electronics" than traditional songs and perhaps shouldn't be compared to his Radiohead 

output - but, for the record, it sold 35,122 copies last week, whereas Radiohead's last album, Hail To The Thief scored first- week sales of114,320 in 2003. Meanwhile, the highly acdaimed Guiilemots swoop to make their album chart début, enleringat number 17 with Through The Windowpane, a fortnight after they secured their first hit single with Made Up Love Song "43. Through The Windowpane is the eclectic London-based band's first album for Poiydor and sold 14,645 copies last week. They were previously signed to Sanctuar/s Fantastic Plastic label, which released the uncharted From The Cliffs - a budget compilation album of tracks on their two EPs - in Mardi, since when it has sold 7,584 copies. 

VSSESSSSSiSSÊÊF 
SINGLES Sales versus last week; -L7% Year to date versus last year; +6Z2% MARKET SHARES Universal 352% Sony BMG 29.9% FMI 142% Warner 9,6% Indies 11,1% 
ARTIST ALBUMS Sales versus last week; -4.4% Year to date versus last year: +1.0% MARKET SHARES Universal 39.6% Sony BMG 195% Warner 16.9% FMI 10.9% Indies 13.1% 
COMPILATIONS Sales versus last week-2.7% Year to date versus last yean -9.7% MARKET SHARES Universal 33.6% Sony BMG 236% FMI 14.0% Warner 3.7% MinistryOf Sound 13.9% Others 112% 
RADIO AIRPLAY MARKET SHARES Universal 33.1 Sony BMG FMI 14,3% 15.0% 125% 
CHART SHARE Origin of singles sales (Top 75); UK: 53.7% US: 36,7% Other: 9.6% Origin of albums sales (Top 75): UK: 635% US; 365% Other 0% 

For fuller listings, seé musicweekoom 

Columbia is to release a greatest hits collection from Jamiroquai on November 13. The album wlll include 16 past singles from the act's six albums, as well as two new tracks, including lead single Runaway, which was premiered at Sony BMG's sales conférence 

SINGLES THISWEEK Red Hot Chili Peppers Tell Me Baby (Warner Bros.); Feeder Save Us (Echo): Rihanna Unfaithful (Mercury); McFly Please Please (Island); Franz Ferdinand Eleanor Put Your Boots Back On (Domino): Gnarls Barkley Smiley Faces (Warner Bros): Sean Paul Never Gonna Be The Same (Atlantic): James Morrison You Give Me Something (Poiydor) JULY24 Zéro 7 You're My Rame (Atlantic); The Strokes You Only Live Once (Rough Trade): Shapeshifters Sensilivity (Positiva): Kasabian Empire (Columbia); Madonna Get Together (Warner Bros); Pet Sirop Boys Minimal (Parlophone): Christina Aguilera Aint No Other Man (RCA); Bonnie Prince Billy Cursed SLeep (Domino): Snow Patrol Wire And Glass 

JULY31 Paris Hilton Stars Are Blind (Warner Bros): Boy Kill Boy Civil Sin (Mercury); Tire Raconteurs Hands (XL): Frank l'm Not Shy (Poiydor): The Horrors Death At The Cbapel (Poiydor); Captain Glorious (FMI) AUGUST7 The Futureheads Worry About It Later (Warner Bros); Orson Happiness (Mercury): Outkast The Mighty 0 (RCA): Hope Of The States This Is The Question (Columbia) AUGUST14 Hot Chip Colours (EM1): Primai Scream Dolls (Columbia); Daniel Powter Jimmy GetsHightWamer Bros): Beenie Man Girls (Virgin): Arctic Monkeys tbc (Domino): The Young Knives Weekends And Bleak Days (Transgressive): Ronan Keating Iris (Poiydor); Duncan James Canl Stop A River (Innocent) 



Upfrant 

Mercurys: the leading contenders 

RAZORUGHT RA20RUGHT (MERCURY) SWAY THISIS MY DEMO (AIL CITY) THE KOOKS1NS1DEIN/1NS10E OUT In advance of this Tuesday's 2006 Nationwide 
Mercury Music Prize shortlist announcement, 
Music Week polled the industry on their views, 
receiving more than 160 responses. Leading the 
running this year are the Arctic Monkeys, Lily 
Allen and The Kooks, followed by plenty more 
acts which Music Week has championed over the 
past year. Here are examples of shortlists from 
some of the UK's leading tastemakers 
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ARCTIC MONKEYS WHATEVER PEOPLE SA) 
EDITORS THE BACK ROOM (KITCHENWARE) ELBOW LEADERS OF THE FREE WORLD (V2) 

SHACK ON THE CORNER OF MILES AND GIL (SOUR 

RADIO PLAYLISTS 
RADIO ONE 
Armand Van Heldr in Mymymy; Bob 
On (Children 01 The Sky); Chnstina )ther Man; Gnarls Barkley SniilC7 Fac es; Uly Allen Smile; 
Supermassive Blacl c Mole; Nelly Furtado 
Aj^B^ind' Razorlig Mot Chili Peppers 
S^w^PatroiaMy -j Supci-modc 
Kooks She Moves 1 In Her Ov/n Way: The SimltouAIITOsLo ve 
Arctic Monkeys L eave Before The Ughts 
20 MUSIC/VEEK 22G70<i 

Corne On; Beyonce feaL Jay-Z Deja Vu: Boy Kill Boy Civil Sî - — Love My Chick; Chris B 
Don't Let Me Go; Dirty Pretty Thlngs Alesha Lîpstick; Ghostface Killah Ne-Yo & Kanye West Back Like TT Mlchael Gray Borderline; The Vie' Wasted Little DJs; Tom Novy feat 

Faces; Jim Noir Eanie Meany; *Orson ' Happiness; Richard Ashcroft Words Just Gel In Tlie Way, Roostcr Home; Shayne WarH <!».«( Bu «<«.>0..... patl.o| 
RADIO 2 Beyonce Deja Vu; Bob Sînclar World, H On; Busta Rhymcs font Kclis I Love M Chick; Captaln Glorious: Chrlstina Aguilera Ain't No Other Man; George 

Captaln Glorious; Cassie 
Cape0 Wear Cape. fTyfspy; Panlcl At 
Can Have; Paolo Nutlnl Lasl Request; 

lal's No Way To Tell A Lie; James Hunter Poople Gonna Talk; Kelly Clarkson Breakav/ay; Trimai Screim Oolls; Razorlight In The Morning: Rca^nn Tonighl; *Seth Lakcman Lady 
SfWsHS»RoseOf'lîwColnnn». ^^ l<éïsWaColeÏÏevénKMte New Mistot =oii„d^ feat Corinne hi" ^ Lily Alkn 
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Music Prize, Paolo9NiitinîThe Rifles, Pink Floyd,' Tlie ^ 

^HMV Tapes N Tapes, Bullet for my Valentine, Dead Prez. New York Dolls, The Sleepy Jackson, Feeder, Ray 

IESÇO r Jazz For Dinner, Lily ANen^Madonn^ Moloko, ^ ^ 

WHSmith 

m. m Arctic Monkeys Mardy Bum; Arcllc 

Sîjsr^ Sï""" 
sSgisES- ISSSx 

r 
.LS?B,lMrj.tYo^KM„ Detectl.es VouKnowI Love You: 


