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Charts body recognises surge in downloading of promo clips by launching talks with retailers 

Videos to join singles chart 
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Lavenie boosts 
Xfm audience 
Breakfast DJ helps GCap 
station win best-yet share in 
the latest Rajar listening 
figures, as Chris Moyles 
lifb Radio One p4 
Getting the 
Basics tïght 
Christina Aguilera tells MW 
howsheselected producers 
DJ Premier and Linda 
Perry for her album 
BackTo Basics p4 
Topactskeep 
options open 
Acts such as Oasis and 
Radiohead are weighing up 
options such as going tire DIY route as their 
contracts expire p6 
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® 'Tlie industry cannot afford lo ribs 
playing about with this crown jewel 
- Editorial, plO 
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Your guide to the latest news from the music industry 

To read ail the 
news as it 
happens each 
day, log on to 
musicweejccom 

Revenues on the 
riseat Warner 
® Warner Music bas increased revenues by 11% year-on-year du its fiscal third quarter of 2006 to $822m (£439m). Digital revenue grew 109% year-on-year to $92m (£49m) from April to June 2006, in comparison to $44m (£23m) in the sameperiodlastyear. 
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customers to have products delivered 
Q Tlie Gowers Review team receives ISP rights submission. p4 • Wal-Mart lias announced that it is to withdraw from Germany at a cost of $lbn (£540m). ® Oasis and Radiohead ponder their il moves. p6 

ipfits 

this year, through its Music VCT investment funds. Ingénions and Travis's label Independiente have formed a joint venture for the album, which Ingenious's two music VCTs will co-fund, with a combined initiai investment of £2m. A further 
madeinthe latter hait of 2007. • Tlie IFPI and record companies are preparing lo présent evidence to the EC for an investigation into ways to stimulate the European market for 

TOTP goes ont 
with a bang 
@ Top Of The Pops secured i biaoest audiences in years as nearly 4m people tuned into the last ever show. The vétéran BBC music programme, which ended after more than 42 years on air, attracted 3.9m viewers to a one-hour spécial broadcast on BBCZ • James Blunt is leading the British charge at this yeads MTV Video Music Awards in the ÙS after landing fhree nominations. Red Hot Chili Peppers and Shakira top the nominations with seven apiece. ® Wembley National Stadium Limited experts building firm Multiplex to miss ib revised deadline of September 2006 for completing the £757m venue, although it does 
© Fopp this week 

weekdayaftemoonre, X-Ust and lan Camfield moving to Keaveny's current mid-moming show. The station last week recorded record Rajar figures. p4 ® Mobo organisers have revealed this year's awards ceremony will be held again at London's Royal Albert Hall oi September 20. • Audio and video production Company Tough Cookie will for the second year running produce the webcast of Reading festival highiights and the backstage Tiscali sessions tent @ Aim and The Independent are to take their Independent Music magazine monthly, following the success of the first two issues, The next issue will bepublished on August 29. © Classic FM lias launched a new schedule, which includes the return of 
show, Jane Jones presenting the Easier Breakfast show from 6am weekdays and Simon Bâtes' breakfast show now beginning at Bam. • This year's I - 

:, taking place from October 29 to 31 in Manchester's Midland Hôtel under the title In Tlie City - Sounds Good To Me. @ Coca-Cola is re-entering the digital music arena through a partnership with iTunes. p5 0 Virgin Retail is using its new Sheffield store to trial innovative features that are set to influence Megastores around the country. These include opening up the aisles to allow for browsing, giving more space to promotional racking and a / low-level audio chart 5HMV istosell mobile phones in its stores for the first time, after signing , deals with Vodafone and Orange, 

collection of handprints by global celebrities, as well as an interactive fountain, lighting and music display. ® Xfm Scotland lias expanded its éditorial team with the appointment 

 jtHMV's Oxford Street store. • Lawyers Harbottle and Lewis lias appointed former Polydor director of légal and business affairs and founder partner of Smiths-Law Paul Jones as head of music. 

EMI extends 
Buena Vista deal 
® EMI Music and Walt Disney Company Buena Vista Music Group have extended their licence 

® Napster suffered a net $9.6m(£5.1m) in its first ' 2006. The quarter saw ni from continuing operatior record $281m (£15m) - an increase of Tottenh 34% on tlie same quarter last year. • More than 200m songs have been sold through iTunes Music Stores in Europe, accordmg to figures issued by the Califomia-based company. ® Mcat Loaf lias resolved a légal battle witn songwrner Jim Steinman over the ownership of thèWe Bat Out Of Hell after daiming Steinman wrongfully registered it as a trademark in 1995, • eMusic, the independent music download service opcrating in the US, is showing signs of a potential European launch this autumn by sending out invitations to the média for a press conférence on September 12 billed under the banner "Discover the future of music in Europe". • Geffen/Polydor art Nelly Furtado's chart-topping Maneaterwas yesterday (Sunday) set to become the latest big hit single to be banished from the combined singles chart by a chart régulation introduced in April, which automatically exciudes any hit 

Zealand and Southeast Asia. The two companies struck a similar deal in September last year for Europe, South Africa and the Middle East • Private equity group Crossroads Media lias made a significant investment in independent music publisher Bug Music. Bug founders and partners Dan and Fred Bourgoise will step down from day-to-day duties but will remain on the board and provide consulting advice. A new management team will comprise former Windswept Pacific chief financial officer John Rudolph as CEO and David Hirshland as président. Mark Anders, currently managing director of Bug UK, becomes président of international. ® Sony BMG and Brighton Institute of Modem Music (BIMM) have joined forces for a sériés of think tanks between executives and students, The sessions I by newly-installed Sony BMG UK chairman and CEO Ged Doherty and BIMM creative 
® Independiente chairman Andy Macdonald and A&R director David Boyd have taken day-to-day charge of the independent following the departure of managing director Mark Richardson, who has left to emigrate with his family to Melbourne. • W14, the Universal imprint run by ex-Sanduary A&R John Williams, run of classic albums that peaked with has signed Siouxsie Sioux. 1967's Forever Changes, • More than 25,000 artists —* ; recruited former Universal 

Love's lead 
singer Lee dies 

® Arthur Lee, the singer with legendary Sixties band Love, has died at the âge of 61. He had been 3 from acute lymphoblastic 

executive Barney Wragg ti London-based position of global head of digital. Wragg in June exited his position as senior vice président for Universal's digital division eLabs after five years with the major. • Brian McLaughlin will step down as a non-executive director of HMV at the company's AGM on September 28, after which he will ad as a consultant to the board. 9 Madonna helped to open a new public space at Wembley, before the start of her run of Wembley Arena shows. Arena Square will display a 

already signed uptoth     sedion of networking site Bebo, according to the web company. Bebo Bands allows users to upload music to their page for streaming or downloading. @ Eagle Rock Entertainment has sold Spitfire Records to Redux Records, the company previously knowh as Sheridan Square Entertainment. 9 Correction: Sarah Heynen and don Eggleton work as marketing manager and marketing director at Strongbow, and nol as slated in a recent Music & Brands piece. 
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. is edited by Paul Williams 
Calls for OFT inquiry înto Live Nation/MCD's attempt to buy controlling stake in live opération 

Concem ouer bid for Academy group 



GCap station grabs its biggest London share to date 

Laverne helps boost 

Xfm listening figures 

by Robert Ashton Lauren Laverne's quick wit and rapport \vith her breakfast audi- ence have delivered some good news for the struggling GCap Media Group by helping Xfm post its highest share to date for the London market Rajar's quarter two survey pub- 

r 
fixed, something that has not yet shown up in the Rajars. The station can also look forward to the arrivai of new programme director Scott Muller, who is now due to start in lateAugust. Emap group programming director Mark Story could hardly contain his glee at Magic's success with an improved reach of 1.87m. "We always said Magic would inherit the earth because it is liked by every démographie, which 

s ;. city's «ùrd biggest commercial sayswt 

Kiss 100 (4.4% share) breathing have generated listeners for us," he 
months later with programme director Andy Ashton noting, "It's a great story for Lauren." She has remained above 300,000 for two surveys inarow-afirstforthe Xiin breakfast show. "Lauren is now the most consistent breakfast per- fonner we have ever had at Xftn." Xfin's improving fortunes gave GCap executives some positive news in a quarter in which its flag- ship London station Capital Radio 

I can't control that," he says. "What I can say is Capital should he the number one radio station in Lon- don and we will get there." Orchard suggests the problems faced by Capital, which contributes 10% of the group's revenues, are a "barometer" of people's feelings about the merger hetween GWR and Capital. But he insists the sta- tion's problems predate that and are already well on the way to being 

set of figures, but the station sistent with 13.29m listeners this quarter (13.27m i 
former, adding 245,000 listeners in the quarter to achieve a record audience of 6.64m. Head of music Colin Martin is down to the "very strong talent 
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Aguilera takes 

ISP right reaches Gowers 
sions to its inbox and these will be dealt with on a "case-by-case" basis, although the VRR : 

tee meeting last summer th was concemed that artists se Cliff Richard - an ardent sup 
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the PM's office. "This 

debated in July with a policy ana- debaled in July with a policy ana- copyright tenu was, at 50 years in as part of the Govemmenfs cre- lyst from the Gowers Review in the UK, too short. The Sunday ative economv orotrramme are attendance. The spokesman says Thncs hes claimed that Blair had cxpected to make their initial find- 

producers that I thought ûght be able to wrap their head round what I was trying to do By Stuart Clarke with this record and the concept," When sourcing the right producers she says. "Literally, I just wrote each and songwriters for her new studio one a letter stating 'Dear producer, album Back To Basics, Christina I am setting Aguilera put a challenge to out to make a ' collaborators direct. The fidl soul album hose last studio album next and these few of my 
double^Dof her favourite music ^7: 
songs and c^me up" !rtth 



o "Owen suggested covering the fioor of 
the stage in miniature monkéys' 
- Hot Chip's Mercury blog, pli 
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Coca-Cola links with îTunes 

for new talent showcase 
ds to build its new as this, and Apple's vi 

:=înebefore' after the drinks giant pulled the venture is als. plug on its previous online music ' ' 
As well as offering full iTunes 

buy ftom the full catalogue, the site is also intended to act as an outlet for new bands to post their music 
Coca-Cola European Union Group marketing director Chris Burggraeve says that by fusing two of the most powertul youth brands in the world the site can éclipsé even MySpace as a forum for emerging talent. "We will be the biggest uploading and file-sharing service there is," he says. "What we want to do is to encourage ail those new artists ont there to get discov- ered. It makes the music choice wider for consumers and that bén- 
it is the first time that iHines has entered into a partnership such 

70m downloads in the UK, designed to encourage the uptake of buying digital music legitimate- ly. For Coca-Cola, meanwhile, the objective is to use music to improve brand perception, develop an online community and, ultimately, to increase sales of Coke. The new site launches initial- ly in the UK and Germany, before rolling ont to the rest of Europe. A sériés of live concerts is being staged in the UK, Ger- many, Austria and Switzerland 
We will be the 
biggest uploading 
and file-sharing 
service there is Chris Burggraeve, Coca-Cola 

expressed disappointment at the limited concessions made. Apple's action sets the stage for a protracted battle between the computer giant and consumer organisations in Scandinavia. The Norwegian Consumer Council has said that it will now assess Apple's response before deciding on any further action, although the coun- tryk strong consumer laws mean that the company could face fines or even the possible closure of ilbnes in Norway. Apple faces similar problems in France, where a new copyright bill could potentially force the compa- ny to open the source code to its digital rights management soft- ware, although this appears less likely after the bill was diluted on its way into law. 

es, the US singer both worked with up-to-the minute producers and reworked classic songs 

twin-track approach for new album 
free to experiment, chop things up, perspective it is largely a 50/50 Songwriting crédits on the first getting an entirely différent sound, already resulted in exclusive 
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Insiders are watching Oasis and Radiohead's next move now their contracte have finished 

Wanted: a new record deal 

by Stuart Clarke Both emerged from theNinetiesas two of the biggest new global forces in UK music. Now Oasis and Radiohead are about to find them- selves 
months neither of them will have a recording contract to their name. Oasis will become free agents 
ber of their first rétrospective Stop The Clocks, so fulfilling their con- tractual obligations to Sony BMG, while Radiohead havebeen "on the market" now for more than three years after the release of their most recent studio album Hail To The Thief back in 2003 brought to a close their last deal with EMI. By the nature of these things, ail acts - however big or small - fall 
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maintain an active fanbase making ing the self-released route would 
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EARN EXTRA 
CASH 

notruleout working with artists on that basis, it certainly would not be the preferred option. "We are wide open to ail deals at the moment and we have to be broadminded. Record-by-record deals we can do, and you can make money on those deals, but it's not a great deal of money. There's much more sense in maybe entering a joint-venture dedwith an artdstwhereyou might incorporate merchandise or live 
For Radiohead, the band are unwilling to make a commitment to anyone until the completion of their new studio album later this year, with the nature of the album to play a key part in their décision. "There are two options because if the record lends itself to radio play and video, it skews our label déci- sion one way," says Courtyard's 
td record, it skews the decision- 

the bail park is wide open. 

they sit in a rare position. arespoiltfor 
with EMI, what sort of 
entity will we be 
signing with? 

S t 
test m 2003 when Simply Red opted to self-release their come- sicthrough their own Big label in the UK, plugging 
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National Music Week aims to shift children's focus 
away from file-sharing and towards music-buying 

Educating buyers 

of the future 

by Ben Cai-dew As anyone who takes public trans- port in the middle of a school run will attest, the appetite for music among schoolchildren remains unabashei And so, it seems, is the enthusi- asm of teachers - organisées of National Music Week announced last week that around 1,700 schools have already signed up to the initia- tive, a collaboration between Era, the BPI and the Govemment's Music Manifesta that aims to edu- cate school children about the music industry. Such succcss is timely - recent figures from Jupiter Research show that filesharing has reached épidémie proportions among teenagers. The Company says that 30.5% of 15- to 24-year-olds have used illégal filesharing sites, as opposed to 15.4% of ail respon- dents, a phenomenon that research director Mark Mulligan puts down to a mixture of technological know how, an enthusiasm for music and increased compétition for teenagers' pocket money. "It is casy to miss that people are consuming more music than they have for any génération," Mul- ligan says. "The bottom line is that young kids have much more avail- ability of music and consume a lot more. The problem is that the vast majority of it is fiec and illégal," Indeed, it is this issue of casual musical piracy among the young 

that National Music Week will se 

BPI eî chairman Peter Jamieson. "We a trying to redress that in any way we can and this is one of the ways that we can achieve this in school play- grounds. We can help bring the youth back into record stores." And having tried the stick with a number of high-profile court cases that have seen fines handed out to 
The singles market 

illégal file-sharers, the music indus- try is novv ready to ofler the carrot: National Music Week will see mil- lions of students aged from 11 to 16 

areas that have historically seemed at odds. "Teachers in schools are pretty unknowing about the music industry," says Marc Jaifrey, who 

oversees the Govemments music éducation policy as Music Mani- festa champion. "One of the tlungs we have seen isjust how httle they 
understand the industry. how important itisto the econoray bu 
also about the challenges that industry faces, from illégal down- loading to the struggle to constant- ly find more créative champions. However, the initiative, which is timed to coincide with students' 
holiday, also has awider education- al goal: schools that register will receive free teachers' resource packs, as well as tokens. These will include multimédia materials to help engage pupils in listening to music, as well as lesson plans cover- ing the position of music as part of the UK's creative economy, copy- right issues and advice on working in the music industry. Naturally, music retailers are keen to encourage teenagers back into their stores, as Era deputy chairman and record shop owner Paul Quirk readily admits. "We want to get the people who have been downloading to realise that there is a whole new world out there in music stores and also to try to get across to them how music is fimded so they realise the cost of piracy," he says. To this end Quirk is encourag- ing independent record more than 100 of whom have already signed up, to get involved. This, he explains, can involve any- thing from simply stoddng the 10 CDs to going into schools to talk about their expériences in the industry from a retail perspective. 'There are so many opportunities to use and they can piggyback it to what they want to do," he adds. Quirk is also urging retailers to prominently display the schools Top 10 that the OCC is compiling from sales of the 10 bespoke CDs. The same message applies to labels, both independent and major. Of the 10 featured tracks, two will come from each of the major labels, with the remaining 
The albums market 

two from independents. Artists must originale from the UK and have sold fewer than 100,000 albums, with the idea heing to encourage new British music over a varietyof genres. EMI commercial and digital média senior vice président Mike McMahon explains that this will fie National Music Week in with Music Manifesto's commitment to a broad range of music. "We are supporting a lot of genres, from folk to classical to R&B and rock and pop, playing to diversity and introducing Idds to music that they don't hear. It will cover ail the music that we generate in Britain." he says. "Hopefully we will get artists going into schools and talking about their expériences of writing music. We want to make it as inclusive as possible." The initiative unquestionably boasts high-level co-operation in bringing together the BPI, Era and Music Manifeste and is surrounded by plenty of goodwill, but insiders concédé that it will take a massive shift in attitude to divert young peo- ple away from illégal downloads and into traditional record stores. Mulligan, for one, believes that éducation must form part of a wider approach. This is one small part of a multi-faceted st 

Nevertheless Steve Knott, chair- man of Era and HMV UK and Ire- land managing director, remains confident about an initiative that he foresees becoming a permanent fix- ture on the music industry calen- dar. "A great deal of excellent activi- ty is already in place or being planned for this first year," he says. "But our aim is to build on this con- tinually so as to develop an out- standing annual event which con- sistently raises the profile of music 
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buyout of the company with Grainger retiring MVC outlets are 

Having built a national presence, Music Zone is now 
taking on the big chains with its value-for-money offer 

Cut-price player 

revitalises retail 

How Music Zone has grown 
■9 

^ill 8 2000 2002 2004 2006 

by Ben Cardew From a market stall in Manchester to the UK's third largest specialist music retailer in just 22 years, via the dramatic acquisition of 43 MVC stores in January, the rise of Music Zone has heen nothing short of spectacular. Never one to test on his laurels, however, managing director Steve Oliver announced a week ago that the company was making several changes to its consumer proposi- tion, including a new pricing 
amount of titles offered, the intro- duction of a new value chart and a new computer games offer. The aim, Oliver explains, was to reaffirm the companyk position as a value entertainment retailer. "The hest way to explain it is we constantly keep aware of our posi- tioning and market place," he says. "We understand that our USP is value - we are not a one- trick pony, but we know what our trickis." The announceraent caps a busy six months for Music Zone: the acquisition in January of the 43 MVC stores, which are largely in the south of England, including one in London Bridge, meant that Music Zone had, for the first time, true national presence. This expansion cornes at a time when physical retailers across the board are sufifering, buffeted by the twin shocks of the growth in online retail and rising consumer debt, while for the specialists and gener- alists the supermarkets continue to eat into their businesses. Nevertheless, Oliver remains cautiously optimistic and with good reason - the company announced last week that turnover for the year to June 30 was up 82% to £135m, largely as a resuit of such aggressive expansion. "The headline is we are really pleased with the acquisition stores," Oliver says, "It has been a challenging market place this summer with the World Cup and the hot weather, but it doesn't seem to have aflected the new acquisition stores as much as the legacy stores." lypically ambitious, Oliver is already plotting further expan- sion, with three "organic" store openings so far this year and a fur- ther sût planned before Christmas. This would takes the total number 

of Music Zone stores to 108, just behind Virgin Retail, which cur- rently has 126 stores in the UK and Ireland. Needless to say, Oliver is not planning to stop there. "Half of the top 100 retail towns in the UK don't have a Music Zone," he says. "What we have always said is liât we are on the lookout for primary stores in secondary towns or secondary stores in primary towns. As avalue retailer we have to eut our cloth accordingly. "You can look at the South West - if you only have one store it would be out on a limb," he adds. "Now we have a cluster that we can build on with further stores. It gives us a geographical framework." Such an approach may sound wildly ambitious - risky, even - but Music Zone has been following a similar programme of store open- ings since 2000, when the chain consisted of just 17 outlets. Oliver has also displayed a notable déter- mination in his internai dealings with the company. In Mardi 2005, he led an ambitious £12m man- agement buy-out of Music Zone, promising to grow sales to £150m at a time when the chain had only 55 stores, a goal he is close to fulfilling. "Steve is a canny individual. He knows what he wants, he has a good team around him and they are moving forward in the right direction," says Pinnade commer- cial director Chris Maskery. "Theirs is an uncomplicated offer but one that works. The question is whether they can transfer that offer to the m " 

Central to this offer is an intense focus on value for money and it is this that sets Music Zone apart from other music special- ists - they may discount, but Music Zone sees reduced prices as fiindamental to its offer. In light of this value focus, it has been suggested that Music Zone might find itself in direct compétition with Fopp in many towns. However, Oliver says that this has not been the case. "Fopp's business model is not dissimilar to ours," he says. "They have around 20 stores, but there isn't much crossover. There are only ahandiul of towns where we do compete with them but I am convinced that 

the market place is big enough for both of us." More worrying, however, are the supermarkets, with research this year suggesting that a quarter of ail CDs in the UK are now pur- chased through supermarkets. For the moment, Music Zone's obvions point of différence from the big four of Tesco, Asda, Sainsbuiy's and WM Morrison is its expansive range of back catalogue. However, as supermarkets expand their music offering to include cata- logue titles - as Tesco and Sains- buiy's are already doing - this dis- tinction will disappear, leaving Music Zone faced with the tricky choice of having to compete with the supermarkets on price or change its business philosophy. Also of concera for the future is the threat to physical music sales from downloads. And yet despite this, Music Zone has no plans to offer digital tracks in the immédi- ate future. "We think that there is plenty of room for both physical and digital in music," Oliver says. "Ifs a good entry level, especially for children." Such a strategy may fly in the face of accepted wisdom, 3 Oliver has never been one to blithely fol- low trends. 

strength of focus is generally accepted as one of his key strengths as a leader. "They are open to new ideas," says Vital sales and marketing director Richard Sefton. "There is a lot of experience there and a desire to succeed. Steve Oliver is very focused, very dependable and very approachable." Whether such attributes will be enough for Music Zone to contin- ue to prosper in such a diffi- cult trading environment is uncertain. But while the company will face a num- ber of considérable chal- lenges over the coming years, Sefton believes that Music Zone's basic value proposition will see them prosper. "They have always had a very strong base in what they are offering," he says. "They are strong on price and havi good offers. Their 

not confusing. That helps high street customers. It's very easy to find what you want and buy it at a good price." "If they continue to so what they are doing - competing on price, having good offers, keeping the shop vibrant - there is eyery 
ben@musicweek.com 
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Removing a hit from the chart when it is physically deleted makes a mod<et y of the Top 40 

Stop meddlmg wtth the charts raies 

Paul Williams, mô Music Week, CMP Information, First Floor, Ludgate House, 245 Blackfriar Road, London SE19UY 

More than two months after its release, Nelly Furtado's Maneater was selling enough units last week still to be among the nation's 10 biggest-selling hits. But had you been listening to Radio One's flagship Top 40 show last night (Sunday) you wouldn't have known that because the track has been hanned from the chart. Maneater has become the latest in a growing list of hits to fall foui of a rule introduced in April under which a track is automatically removed from the com- bined singles chart if it is phvsicallv deleted - irre- spective of chart position. The same rule previously hit Gnarls Barkle/s Crazy, which eight weeks after its deletion (and disappearance from the combined chart) is still selling enough units for it otherwise to remain in the Top 40. The rule was introduced as a concession to high street retailers as a pay-off for them allowing digital sales to count towards the main singles chart a week ahead of an équivalent physical release being made available. And it is now being exploited by labels as a marketing tactic to try to move artist campaigns on from a huge hit - as in the case of Gnarls Barkley and Nelly Furtado - onto the next single. Deleting big sellers as a marketing tactic is nothing new - remember the public controversy that met 

Polydor's décision to delete Boyzone's No Matter What, back in the days of physical-only sales? But the world is a différent place these days, and the on-going availability of two of the biggest-selling hits as down- loads is at least likely to cause confusion among the record-buying public. At worst it could make a mock- 
ery of what is supposedly meant to be a chart repre- senting the biggest sellers of the week. Since the introduction of downloads into the chart 15 months ago the main singles chart has gone from being something of an embarrassment, with hits fly- ing high into the Top 10 one week only to plummet the next, to looking more crédible than it has done for some time. It was labels' over-marketing of the chart to try to engineer high first-week chart positions that resulted in the countdown starting to lose credibility in the first place; the last thing the industry should want - just as the chart is becoming interesting again - is for it to go down a similar, self-defeating route. In the week after the chart lost its only national weekly presence on terrestrial télévision with the demise after 42 years of Top Of The Pops - axed par- tially because of what the BBC saw as declining public interest in the chart - the industry cannot afford to risk playing about with this crown jewel. 

Over the next two months, two of this year's Mercury nominees will provide updates on their 
progress towards the big night - this week Mot Chip talk about their being asked to perform 

Set to perforai something spécial 

"I called Annette [Russell, manager] from fhe airport and found out that we are playing live at the Mercury awards and I started thinking that we should do something spécial for it - get some people dancing onstage in costumes like Aphex Twin or the Flaming Lips do - or see if Gérard Malanga is free to perform with a whip. Owen suggested covering the floor of the stage in miniature monkeys. I just hope that we can perform a song in its entirety - we often have to edit our songs down to three and a half minutes for TV appearances and it does not suit them at ail, there is no time to get involved, to feel the joy of répétition..." "When we arrive at the soundcheck tonight In LA there could be boxes of clothes from différent companies waiting for us. l'm grateful for these 

freebies as they save me money, but at the same time it feels like your ability to choose freely is diminished, it's so tempting to just put on the new, clean T-shirt that you have just been given rather than wash old clothes or look around for something that you really like..." 
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Key players pîck 

favourite albums 
As part of the célébrations to mark the 50th anniversary 
of the albums chart, Music Week poils the industry to 
ask their favourite album of the last half century 

mine and its release coincided with me construct a double concept album 

At œ7" 

getting eut of bed was Neighbours (teatime édition) and a pintof Stella and lime was £1 at the Hacienda on a 

ot the day. I 

DOOLEY'S DIARY Champions. Suddenly Doole/s quite glad that the World Cup is over...Whcn Christina Aguilera invited Dooley in for a chat recently - well, umm, vie spoke on the phone - anyway, she told us that one of her favourite artists of the moment was Australian-giri- living-in-London Sia. The singer features on Zéro 7s latest album and has been getting UK labels rather 
ed this week is 

Bat's back for 
a third go 
Launch of the week was the Mercury shindig for Meat Loaf's Bat Out Of Hell III and Dooley, naturally, was among 

getting people ali Uly Allen's mate the subject of much int publishers and labels at the moment Her bedroom démos, currently available on her MySpace site (you can acccss it via Lil/s Top 8) have been doing the rounds with london's A&R bods and Dooley for one thinks deservcd...We hear 
média who made their way down to the Staple Inn Hall in London last Thursday to get an exclusive (irst 
expense for the evening and there were some lovely touches, including the headless, fake dead crows that littered the régal lawn and, thanks to 

artist to on the Hi! I, which is being resurrected by Virgin this year. The band were last week holed up in Abbey Road reconding their first single which will be issued as a limited édition seven-inch on the Club 



Contact: Maria Edwards, Music Week Group Sales, CMP Infomation, 3rd Floor, Ludgate Housc, 245 Blacktriars Road, London SE 9UR T; 020 79218315 F: 0207 SE 8130 

ton^toBusiness&Cou^EZl 
Notice Board: £18 (min- 4cm k 1 col) Spot colour add 10% Full colour. add 20% Ail rates subjectto standard VAT 

The latesl jobs arc also available onlmc evety Monday at www.niusicwcek.com Booking deadline: thursday lOam for publication tire fotlowing Monday (space pcmritting). Canccllation deadline: lOam Wednesday prior to publicabon (for séries bookings: 17 days prior to publication). 

Sales Adnunistrater 
pr) Sound Performance, a market leader CD, DVD and Vinyl manufacturing are looking for a dynamic person to support its busy sales team. 

Duties include: Taking incoming sales calls and e-mails Preparing and sending quotes to custoi Obtaining quotes from our suppliers Liaising with the production department Admin assistance to the sales team, 2 company directors and the office manager 
The suitabie candidate must have good numeracy, literacy, [o détail and présentation skills, and be able to work under pressure and on their own initiative. Good working knowledge of Microsoft office essential. This is an excellent opportunity to enter the dynamic world of sales and the position cornes with a compétitive salary. 
Send CVs and covering letter to: nicky.s@soundperfoi*mance.co.uk 
Nicky Scott, Sound Performance Ltd., 3 Greenwich Quay, Clarence Road, London SES 3EY www.soundperformance.co.uk STRICTLY NO AGENCIES 

Démon Music Group (DMG) is rtre UK's lorgest indépendant ^d -mpeny speciolising in uemon m V , , . r Cns and music DVDs. Wilh 16 labels spannmg ail Aecrealweproducbonandmarkelmg^ ^ ^ a|bum^ 
ies oround the world os well as using ifs own vasl 

rights library. 
PRODUCT MANAGER - Spécial Markets Department 
We are rvrw lookim, k, memb o Manager to maintain and Original Seledion krbds vndr ibe Head Of %«cial Markets and ass,stw,lh alber bbdswlb.n ibe Spécial Markefe Department using commercially sound judgment whilst ensuring at e requi standards of qudty am achi^d in cantot, design and packaging in line vnfb ibe new rdease sebedufe. You will be tesponsible for soi and photographie malerial, briefing designers, tq budgets are odhered la. In addition you will be responsit contrai of artwofk and product packaging, as well as Ucensing to ensute commercially compétitive licensing lerms and condilions are ocbieved for your 
Ibe idéal candidate will bave Ibree years music produd/label management experience wilb a good working kncwledge of ibe design, reprographie and print praœss. In addilion you will bave strang 

Call Maria 020 79218315 
mamwmusicweelt.coi 

interested ir vering letter J, 33 Foley Street, london, W 
Friday 18tfi August 2006 

Great products need 
great marketing 

Dynamic Senior Media Marketer required te deliver ubiquitous success of innovative :t software. 
You will have latitude to demonstrate your flair to implement joined up marketing stratégies. Proven success in Campaigns, PR, Partnership, CRM, and Brand Development across music or 

Send c/v to jobs@exabre.com 

midemQ MIDEM NEEDS A TELESALES PERSON 
FROM SEPTEMBER TO DECEMBER 
Salary c. £1,600 p.c.m. (+ bonus) 
Tf you love selling over the phone and want to work on the world's leading music market please forward your CV and covering letter to: 
Peter Rhodes at: Walmar House, 295 Regent Street, London W1B 3AB Alternatively e-mail it to: 
peter.rhodes@reedmidem.com On/y sucœssful candidates will be contactée/ 

Management Assistant 
required for leading 

Artist Management Company 
At least 3 years management or 

Music industry experience required 
Send CV and relevant information to- Music Week Box Mumber HWO19, 3rd Floor, Ludgate House, 245 BlackFriar's Road, London SEI 9YU 

IMnir<tf>4<»-nu Fastrax Manager - required ImUrSStrSX to mn and develop the ! - Fastrax brand & services Fastrax is the leading digital distributor of music videos to télévision & tracks to radio - working with labels, pluggers & broadeasters. The idéal candidate will have much of the following experience: opérations, sales & marketing, music industry knowledge, and management exp. Good IT skills also required. 
For more info please see www.fastrax.co.uk Please email CV and cover letter to sarah@imdplc.com Based: West End. Salary: d.o.e. Fastrax is part of IMD Pic: www.imdplc.com 

AGENT'S ASSISTANT 
Helter Skelter, Ihe International live booking agency is looking for a top level Agents Assistant, The Idéal candidate will have worked in a music agency or have experience of the live industry and how it works (management, promoter etcj.Applicants need to work well under pressure, be organised, efficient and patient, Good typing and téléphoné skills are crucial and experience of work permit applications and iniemational withholding taxes would also be a bonus. 
If you have the relevant skills and experience please email your CV, Includmg your curient salary défaite, to lobs0helterskelter.co.uk or post to Emma Banks at Helter Skelter Ltd, The Plaza, 535 Kings Road, London SW100SZ ( 
www.helterskelter.co.uk Mil™' 



Classified ^ 245 Bbckfriars Road, London SQ 9UR T; 020 79218315 F: 0207 9218130 E; maHa(Smusicwecl<.com 

Rates per single column cm Jobs; £40 Business ta Business & Courses: £21 Notice Board: £18 (min. 4cm * 1 col) Spot cotour: add 10% Full coloun add 20% Ail rates subjecl lo standard VAT 

The latesl Jobs are also available online 

bookings: 17 days prior to publication) 
business to business 

AUDIO SYSTEMS 

In September 2006, a sériés 
of important concerts will take 
place around the world to raise 
awareness to the plight of the 
Amazon rainforest. 

The Giants Stadium, New York - 6th September 2006 
The Los Angeles Mémorial Coliseum - 8th-9th September 2006 

The Millennium Stadium, Cardiff 
23rd September 2006 

CASH RAID for CDs, vinyl LPs, 12" & 7" music memorabilia. guitar picks, crewclothing.tour marchandise, record awards promo surpluses & complété 

- Twochannel j - Home Cinéma i ■ Studio Monilors j ■ (8000 Colours) i 

campaign' 

REPLICATION 

single caseT "alltypll ofdoubbCD cases ■s available in standard coloured and clear Cil 

Card masterbags CD, Video, Cassette - 7" 10" Paper 7" 12" & 1 2" POLYLINED^ 

SERVICES 

Best prices given. Ne* day delivery (in wcsl Phone for samples and full stock list Phone; 01283 566823 Fax: 01283 561 

STUDIO 

the future is here! 

RETAIL 

red 
mh. 

displaysfa,cta UK and Ireland 
countcrs ' slatwall « chart ' wall displz 

ip 
leasmg availabl 

UMorn™ 01733 239001 -MÎIMSU s suit ail budgets 
e: info@reddi spiays.com www.reddisplays.com | 

.liisslÊSis 

JUKEBOX SERVICES 
SALES, REPAIRS AND RENTALS 

020 8288 1700 
15 LION ROAD. TWICKENHAM MIDDLESEX TW1 4IH lowroom Open, with car p 

mediasourcing.eom 0845 686 0001 
RECORD SHOP 

VINYL BROWSERS FOR SALE 
4 x 12-inch/LP, 14 sections per browser Each section holds approx 80-100 units 
1 x 7-inch, 14 sections, each holds 140 
Ail free standing, hand made plywood 

For détails call Ben 07980 305292 

Lîvingston Studios 
Contact Lise & Verity Tel: 020 8889 5558 email: Mail@LivingstonStudios.co.uk 

gijjjjiî 
London's Premier Recording Studios 
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T H E 
GOLD BOOK 

19 

ONE T O ONE 

incorporating 
THE INTERNATIONAL DVD & CD PLANT DIRECTORY 2006 

Fully updatcd for 2006, the Gold Book 19 is thc only dircctory that gives yo« thc whole of thc opfical dise iiidustry in onc book! 

A coniprchcnsive listing of thc industry's suppliers of cquip.ncnt, .natcrials and services. Easy-to-find entries and fidl contact 
listings. Redesigned for 2006 with improved section labclling. 

The biggest listing of thc world's DVD, CD and blank dise producers available, with contaci r • . i i i a v Indudcs substantial listings for DVD/CD plants in S.,!, " by COl,,Ury 

For your copy contact Lianne Davey on- 
Tel: +44 20 7921 8401 Email:lkdavey@cmpi.biz 
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Datafile 

BHtain's most 
comprehensive 
charts service 

Week 31 

Uptrom: pl6 1 TV & radio aîrplav p19 y New releases p22 ^Singles & albums p24 

SINGLES NUMBERONE SHAKIRA FEAT. WYCLf F JEAN H1PS DONT QE Epie With sales of more than 25,000 for each of the last eight weeks, Hips Don't Lie is tuming into one of the smash hits of the year, and currently ranks fourth on the 2006rankings, 
ARTIST ALBUMS NUMBERONE JAMES M0RRIS0N 
Rejected by Famé Academy, James Mnmsnrusasuccessonhisown'temis. and sold 84,511 copies of his début album Undiscovered last week - that is a total exceeded by the number one title in only 12 of 30 previous chart weeks this year. 
COMPILATION ALBUMS NUMBERONE N0WI64 EMI/Wrgin/UMTV Declining 485% in its second frame, Now! 64 sold 143,699 copies last week to take its 13 day cume to 422,626. It is on course to become the biggest-selling compilation of 2006 later this week, eclipsing its predecessor Now! 63's fairly meagre 465,544 tally. 
RADIO AIRPLAY NUMBERONE LILY ALLEN SMILE Régal Recordings Topping the airplay chart with greal ease for the sixth time in a row, Lily Allen's début hit Smile was played fewer Urnes last week (2,251 times) than the week before (2,312) but increased its audience by 8% to nearly 70.91ni - 17ni more than runner-up James Morrison's You Give Me Something. 

Number one 
heads 
higher 
by Alan Jones Shaldra and Wydef Jean retain their singles chart title with Hips Don't Lie tuming in the second best sales performance of its nine week residency, improving 15% week-on-weekto 33,466, a total it only surpassed when selling 35,982 copies and dipping 1-2 four weeks ago. Hips Don't Lies success continues to impact favourably on ShaMra's Oral Fixation Volume 2 album, which rebounds 19-14 this week, with sales up 12% to 14,284, taking its cume to 146,442. With Christina Aguilera's Ain't No Other Man weakening despite the release of a second CD variant, Shaldra and Wydef s nearest challenger is Rihanna, whose Unfaithful rebounds 3-2, even though its sales slipped by 6.6% to 24,792. Her album A Girl Like Me also climbs a notch while losing sales, moving 9-8 with sales of 22,216 -137 down on the previous week. A Girl Like Me has now sold 250,078 copies. Nelly Furtado's Promiscuous is number one in America for the sixth week in a row. and to clear the way for its release here, her Maneater single was deleted a fortnight ago. As a resuit, the song - number 10 last week - loses chart status even though it was actually thel2th biggest seller last 

Shakira: Hips Dont Lie tums 
Top 40 selleis but do not have a chart placing; Gnarls Barkleyk Crazy, which would rank 25th with 5,912 sales; and, more stirprisingly, Jay-Z & Linkin Park's superb Numb/Encore mash-up, which is no longer available physically but sped to 4,314 download sales (a 58.9% increase) last week, and would be a re-entrv at numher 35 if eligible. It has always been a popûlâr track but its latest leap is due to its prominent use in the new Miami Vice film but absence from the soundtrack album. Numb/Encore has sold 32,567 copies on download this year, and is the year's 118th biggest seller, despite not being chart eligible. Its surge last week helped 

singles sales to improve overall by 2% to 1,209,313, while albums were also looking more healthy, putting on 5.1% at 2,707,007- Although the compilation market sufifered a 13.6% dip primarily because of a steep dedine in second week sales of Now! 64, artist albums improved by 12.2%. Overall album sales were also significantly buoyed by Woolworths sales, where a large number oftitles on the Rolled Gold label were available for as little as£l - a policy which saw the imprint capture eight of the Top 10 places in the budget chart, with top title Folsom Prison Blues by Johnny Cash selling 12,837 copies, while helping the budget sector to expand 73.5% to 400,297 units. 

SINGLES Sales versus last week:-3.3% Year to date versus last year +53.7% MARKET SHARES Universal 30.6% Sony BMG 29.1% Wamer 156% EMI 10.9% Others 13.8% 
ALBUMS Sales versus last week: +12.2% Year to date versus last year: +0.2% MARKH SHARES Universal 45.7% Wamer 18.4% Sony BMG 166% EMI 14.0% Others 5.5% 
COMPILATIONS Sales versus last week: -13.6% Year to date versus last year -10.3% MARKET SHARES Universal 43.6% EMI 31.8% MoS Wamer Sony BMG Others 

9.5% 5.0% 7.3% 
RADIO AIRPLAY MARKET SHARES Universal 33,3% Sony BMG 26.2% Warner 15.9% EMI 14.1% Others 105% 
CHART SHARE Origin of singles sales (Top 75): UK: 52.0% US: 37.3% Other 10.7% Origin of albums saies (Top 75): UK: 573% US: 42.7% Other: 0 

ALBUMS THIS WEEK Nick Lachey What's Left Of Me (RCA); Frank Devils Got Your Gold (Polydor); Joël Edwards Lost And Found (Mercury): Blood Meridian Kick Up The Oust (V2): Chamillionaire Sound Of Revenge (Island) AUGUST14 Christina Aguilera Back To Basics (RCA); Lambchop Damaged (City Slang): Captain This Is Hazelville (At Large): Maria Lawson Maria Lawson (RCA) AUGUST 21 Method Man 4:21 The Day After (Mercury): Paris Hilton Paris Hilton (Wamer Bros): Outkast Idlewild (RCA); Obie Trice Second Rounds (Polydor): Slayer Christ Illusion (Warner Bros): The Young Knives Voices Of Animais And Men (Warner Bros): Broadcast The Future Crayon (Warp) 

AUGUST28 Beenie Man Undisputed (Virgin): Iron Maiden Its A Matter Of Ufe And Death (EMD: The Roots Game Theory (Mercury); Sparklehorse Dreamt For Ught Years In The Belly Of A Mountain (Pariophone); Bob Dylan Modem Times (Columbia) SEPTEMBER 4 ~ ~ DJShadow The Outsider (Island); Beyoncé B Day (RCA); Missy Elliott Respect Me (Atlantic): Kasabian Empire (Columbia): The Rapture Pièces Of People We Love (Mercury): Basement Jaxx Crazy Itch Radio (XL): Audioslave Revelahons (Columbia)   
SEPTEMBERÛ The FratellisCoslelloMusic (Island): 
Bats For Lashes Fur And Gold (Echo); Lemar The TmthAbout Love (RCA); 
Lionel Richie Corning Home (Mercury); Justin Timberlake Fuluresex/ LoveSounds(RCA) 

Australian four-piece Jet will release the anticlpated follow-up to their 4m-selling début this October. Tîtled Sliine On, the album has been produced by Dave Sardy (Oasis, Primai Scream, Dirty Pretty Things) and will be preceded in the UK by the single Put Your Money Where Your Mouth Is on September 18. 

SINGLES  THIS WEEK The Futureheads Worry About It Later (Wamer Bros): Orson Happiness (Mercury): Outkast The Mighty 0 (RCA): Primai Scream Dolls (Columbia): Badly Drawn Boy Born In The UK (EMI) AUGUST 14 Hot Chip Colours (EMI); Beenie Man Girls (Virgin): Divine Comedy To Die A Virgin (Pariophone): Arctic Monkeys Leave Before The Lights Corne On (Domino): The Young Knives Weekends And Bleak Days (Transgressive): Ronan Keating Iris (Polydor): Duncan James Can't Stop A River (Innocent): Alesha Lipstick (Polydor): Chamillionaire Ridin' (Island): Pharrell Number One (Virgin) AUGUST 21 Missy Elliott WeRun This (AUantic): Keane Crystal Bail (Island): Matt Willis Hey Kid (Mercury): DMX Lord Give Me A 

Sign (RCA): Beyoncé Deja Vu (RCA): The Rapture Gotta Get Myself Into It (Mercury): Thom Yorke Harrowdown HHKXL) AUGUST 28 Pink U And Ur Hand (RCA): Sandi Thom What If l'm Right (RCA): Justin Timberlake Sexyback (RCA): The Peeling Never Be Lonely (Island); Basement JaxxHushBoy(XL) SEPTEMBER 4 Battle Démons (Wamer Brothers); Muse Starlight (Warner Brothers); DJ Shadow Enuff (Island): Lemar Its Not That Easy (RCA); Elton John The Bridge (Mercury)   SEPTEMBERU Jamelia Something About You (Pariophone): Natasha Bedingfield I Wanna Have Your Babies (RCA): NeYo When You're Mad (Mercury): Guillemots Trains ToBrazil (Polydor) 
12.08.06 MUSICWEEK IS 



Highest topes 

for High School 
b i l^k ■IfïïmmW India, soft launched the album in theUKon JulyS, ^vhilehasseta hardlaunchforSeptemberlS.   
After SUCCeSS in the US EMIMusic senior product ofthat audience 
and Australie EMIis 
pulling out ail the stops 
for High School  with the Film 

uena Vista last Disney Chaimel UK managi œvering Europe, director Rob Gilby says he is a and tbe Middle East confident that eight to 12 year < sk extended it to cover will help High School Musical 

Arctic Monkeys break 1m mark, 

without a huge marketing push 

fn 

Dominé™ been no major catalyst for the ongoing sales. "It ail just went a bit crazy, didn"! it? The kidsjust 

The Horrors 
DeathAtThe 
Chapel/Crawdaddy 
Simone (Loog) CONOR MCNICHOLAS, ED1T0R, NME Kw&swllit "Whenmylive nqfeflpH editorcame PÏK^Ir'3 backfrom ymBigl Club MME in 

Chocolaté Puma Always 
And Forever (Positiva) KflT WONG, PRODUCER, SOMETHIN' ELSE, BBC RADIO ONE 

gahard byBart Claasen for quite a wl me, the quality of the 

Speed (Rough Trade) 

Trade 



My Top 10 ^jnmiheats tnc sound of McAlmont & Butler is unniistiduible, a wclcome rcminder that they repeatedly create their finest music when collaboratingtogether. Apparendy, tliis extraordinary track was recorded three years ago Junior Boys SoThisIs 
Goodbye (Domino) 

JaMES CLARK Présenter, The Northern Uproar, BBC Radio Newcastle. 
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/mm Instore - Christina Aguilera, Paris Hilton, Cars, Miles Davis, Evita Cast Recording, Choice FM, Keep On Movinq; album of the week - Christina Aguilera 

Instore - Rolling Stones Campaign, Pink Floyd, Chart CDs From 799 Offer, Pink Floyd, Back To Califomia 
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Records released 21.08.06 
ikimm ©FH3E WEEIC Outkast Idlewild RCA 82876757922) f? 

SINGLE TME WEEK Tlie Rapture fH Get Myself Into It 
B Vertigo 1705165 hopisgetting 

rrsïr1" ~ 
A round-up of previously released fragile, it is pop B-sides, EP tracks and charm to achiei 

nà^hSr; brimant Déjà Vu. The singli an old skool/hip hop feel w brazen homs similar to her 

The Boy Least Likely To 
Galaxy. * 0Tm0 * Liring. Th^tackls b" 

S™ dark lyri^ 
Out (Full 

□f dreamy boy-girl pop, the US 

wfmfto 
by Don't Wait, the 

Animais An'dMen 



1 
TV Airplay Chart 

A NELLY FURTADO FEAT. TIMBALAND PROMISClinirT; ^7 563 2 66 JUSTIN TIMBERLAKE SEXYBACK ™ 481 
3 1 BEYONCE DEJA VU 393 
4 2 GNARLS BARKLEY SMILEY FACES 313 
5 CHRIS 11NA ACUILLRA AIN' 1 NO OTHER MAN «04 274 
6 PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS m 269 
7 9 RIHANNA UNEA1IHEUL 256 
8 8 PHARRELL FEAT. KANYE WEST NUMBER ONE m 228 
9 28 MICHAEL CRAY BORDERLINE MS™Es 224 
10 6 MADONNAGETTOGETHER *mmm 222 
11 16 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE m,™ 221 ; 
12 92 DAVID GUETTA VS THE EGG LOVE DONT LET ME 60... 219 
13 12 LILY ALLEN SMILE wi 218 
13 15 ALESHA LIPSTICK POIVDO. 218 
15 3 DUNCAN JAMES CANT STOP A RIVER «a 207 : 
16 18 PARIS STARS ARE BUND 202 
17 B ROGUE TRADERS VOODOO CHILD RCA 191 
18 a THE KOOKS SHE MOVES IN HER OWN WAY VIRGIN 187 
19 28 CASSIE ME & U 840BOY 185 
19 U KELISBOSSY ™i» 185 
21 12 CASCADA EVERYTIME WE TOUCH AATW 169 
21 34 ORSON HAPPINESS ««w 169 
23 0 NATHAN COLD AS ICE 167 
24 y JAMES MORRISON YOU GIVE ME SOMETHING i™ 164 
25 24 THE FEELING NEVER BELONELY 159 
26 10 RAZORLIGHT IN THE MORNING 158 
27 6 JEALOUSY LUCY ™K£CnY 157 
28 14 RED HOT CHILI PEPPERS TELL ME BABY 154 
29 a NE-YO SFXYtOVF ^ 149 
30 23 BUSTA RHYMES I LOVE MY CHICK ITERSCOPt 147 
31 26 MATTWT1ITSHFYKTD m 145 
31 40 MTCKY MODELLE V JESSY DANCING IN THE DARK 145 
31 0 nilTKAST FF AT SCAR A SLEEPY BROWN MORRIS BROWN 145 
34 25 SUPERMODE TELL ME WHY m 143 
35 30 Ml ICF Çl IPERMA^TVF RI ACK HOLE 140 
36 43 RANnT THDM WHAT IF l'M RTGHT RCA 130 : 
37 a THE AUTOMATIC MONSTER 128 
38 ,5 PINKWHOKNEW 126 ■ 
38 48 RAY J WHAT INEED 126 
40 43 SNOW PATROL CHASING CARS . 123 

19-44 this week 

times by its top TV supporter B4 iastweek. Sister 

gets 481 pfays 

raMsisy daily 
OsN 

gn up for FREE at 

A 66-2 move by Justin 
Timberlake is put in the shade 
by Nelly Furtado leaping 39-1 
with Promiscuous 
miMEm 

THIS WEEK 
BBC1 

CHRISTINA AGUIURfl AIH'T W UTHER MAN 
BEYOHCEOEJAVU 
RIHANNA UNFAITHFUL GNARIS BARKLEY SMILEV FACES SNOW PATROL CHASING CARS MADONNAGETTOGETHER SOUNDBWOY EUT. NEVER WANNA SAY THE KOOKS SHE MOVES IN HER OWWWAY 

DAVID GUETTA VS THE EGG LOVE DONT LET ME GO- JUSTIN TIMBERLAKE SEXYBACK NEUY FURTADO FEAT. T1MBALAND PROMISCUOUS 
PARIS STARS ARE BUND CHRISTINA AGUIEERA AINT NO OTHER MAN SHAK1RA FEAT. WYCLEf JEAN H1PS DONT UE 
L1LY AUEN SM1LE 

LM S&yBaclc Alesha 5 | LOSTPRQPHETS RQOFTQPS (A LIBERATION-) I | THE AUTOMATIC MONSTER I |MUSE SUPERMASSIVE BLACK HOLE i I RED HOT CHIP PEPPERS TELL ME BABY 8 1 GREENDAY JESUS OF SUBURBIA 
MISSION WXTHT- MOBILE 

J | THE RACONTEURS STEADY AS SHE GOES î } FALLOUTBOY SUGAR, WE'RE G01ND0WN î | FOO F1GHTERS BEST OF YOU 

D 41 THE FRATELUS CHELSEA DAGGER isiand 4 EAGLESOFDEATH METAL IWAMT YOU 50 HARD t&iMiA 3 6 MUSE SUPERMASSIVE BLACK HOLE HEUUU VWARNSS bscs 3 14 THE VIEW WASTEOUTTLE (US B65 5 1 RAZORLIGHT IH THE MORNING VERIICO 6 4 BOY KllL BOY CIVIL SIN [StAfffl 7 7 RED HOT CHILI PEPPERS TELL ME BABY v.arwr enas 8 8 THE YOUNG KN1VES WEEKENOS AND BLEAK. TWKCRESSIVt 9 3 WE ARE SCIEHT1STS THE GREAT ESCAPE wrcin 9 2 PANIC! AT THE OISCO LYING IS THE MOST FUN A _ atianie 

mmsma 
2 BUSTA RHYMES1 LOVE MY CH1CK 

i [PUSSYCAT POLES FEAT. SNOOPDOGGBUnONS J| GHOSTFACEKOIAH/NE-YO/KWESTBACKUKETHAT e B PHARRELL FEAT. KANYE WEST NUMBER ONE ; 5 SEAN PAIR. NEVER GONNABE THE SAME H| B CHAMIIUONAIRE FEAT. KRAYHE BONE RIDIN ! 

IftUoiTtalEasy: 
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