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In this week's issue: Brits TV show goes Kve for 2007; 
Scissor Sisters talk to MW Plus: the charts in full 
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: singles1 (750,000 UK SALES). EOLLOW-UP TO THE NO.l ALBUM, THE SINGLES - ^ 

iuiiCH BOY' - OUI NEXT WEEK. 
INCLUDES THE SINGLE, HUSH ffijK^TgSBa[ 
PLAYL1STED BY RADIO 1, CAPITAL, KISS, GCAP ONE NETWORK 

NETWORK, CLYDE 1, VIBE, JUICE, THE BOX, MTV UK, MTV 
DANCE, THE HITS, CHART SHOW TV, B4 ETC 

NO.l COOLCUTS, NO.l BUZZ CHART, No.l UPFRONT CLUB 
CHART, No.l DMC CLUB CHART. 

TV appearances on GMTV, T4 AND POPWORLD. 

PLAYING TO OVER 600,000 PEOPLE IN THE UK IN SEPTEMBER 
AS MAIN SUPPORT ON ROBB1E WILLIAMS TOUR. 

EXTENSIVE CHANNEL 4 TV MARKETING campaign booked. 

SINGLE 2, TAKE ME BACK TO YOUR HOUSE', OUT LATE NOV. 
UK HEADLINE ARENA TOUR NOV/DEC. 

98/11 - Plvmoutti Pavillons • 29/11 - Brighton Centre • 30/11 - Bournemoulh BIC 02/12 London Wembley Arena • 05/12 - Birmingham NIA • 06/12 - Newcastle Arena 02/12 L 07/12 . Manchester MEN • 08/12 - Glasgow SECC 
24hi CC hotllne: 0871 2200 260 - wvw.glgsandtours.com 
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JioOfe Scissor Sisters Jet Johnny Panic DJ Shadow Beyoncé 
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Live show aims to improve ratings 

Brits get 

live edge 

for 2007 

by Martin Talbot The Brit Awards ceremony is set to be broadcast live for the first time in 18 years next Februaiy. The team behind the UK's biggest music awards have decid- ed to take the show live, when it returns for the 27th time at Earis Court 1 on Wednesday February 14. Fui! détails of the show, includ- ing the number of live perform- ances and the confirmed broad- cast slot, are yet to be finalised, although insiders indicate that it will occupy its traditional prime- time slot across the ITV nehvork. ITV lias confirmed that it will devote more than five hours of additional airtime prior to the awards, in the form of spécial pre- 

ings décliné that saw this year's show achieve audience figures below 5m for the first time. But the BPI - which owns and opérâtes the Brits - says the move is also an attempt to reflect the current vibrancy of British music. Phillips says, "The significant thing about the current uptum in British talent is that it is happen- ing in every genre. British music is displaying a strength in depth and breadth we haven't enjoyed in at 
Jamieson adds, "British music is in one of its most exciting phases shining oad,so 

well as 
This year's show is being over- seen by Brits committee co-chair- men Peter Jamieson - the BPI's chairman - and Nick Phillips, chairman pî Wamer Music UK. It will be produced for the third con- sécutive year by Helen Terry for Brits TV. The step towards a live broad- cast represents a concerted effort by the Brits team to reverse a rat- 

better time to take the show Another change this year will see the three genre catégories - which have recognised rock, pop and urban music - discontinued. The Brits décision is leaked this week, after the Mobos last week confirmed that its September 20 show at the Royal Albert Hall will also go out live, on BBC3. The Mobos' new executive pro- ducer Fleur Sarfaty - who for 11 years played a key part in MTV's live flagship, the MTV Europe Music Awards - says, "I could see that taking it live to air would add an e.\-tra edge, it will allow the pace of the show to move quickly, you get great per- formances from live to air and a great audience." ® Fleur Sarfaty Quiclcfire, pl3 

Winehouse goes 
Baclc To Black 
Island Records is aiming to use intimate live dates to provide the launchpad for Amy Winehouse's highly anticipated second album, Back To Black, next montb. Following shows In Bristol and 

represent the first opportunity to hear Winehouse perforni material from lier new album live. 
Novello and was nominated for the Mercury Music Prize and three Brits for her début album, Frank, which sold 300,000 copies Worldwide and peaked at number 14 in the UKduring 2004. The follow-up sees lier reunited with long-time collaborator Salaam Remi (Fugees, Lauryn Hill 

and Nas), who worked on her début, while she also teams up with man of the moment Mark Ronson (whose production influence can be heard on new albums by Christina Aguilera, Lily Allen and Robbie Williams) for the remainder of the album. Ronson bas produced the tongue-in-cheek lead single entitled Rehab, which can be heard exclusively on Music Week's The Playlist (at www.musicweek.com) this week. 

Rock rampant 
in ABC figures 
Guitar-based magazines such 
as Keirang!, Métal Hammer 
and Classic Rock celebrate asother music titles 
slied readers p3 

Cuttîng it in 
the US market 
As they préparé to release 
their second album, Scissor Sisters talk exclusively to 
MW about their plans 
to go worldwide p5 

Big players take 
the London stage 
ToaccompanytheLondon 
Live Map with this issue, 
MW looks at the global groupsbattlingforthe 
Capital's venues p6 

For the latest news 
asithappensrlogonto 
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@ % feels like a pretty significant time for 

music TV right now' - Editorial, plô 

Your guide to the latest news from the music mdustry rvitinci fcno. MB1. Future Hits. Green SliceL ^ ......  n RacpmPnt Ja*X. Di77PP 

CMP Majors angle foc 
YouTube deal • Reports in the US suggest thaï itli Warnei- Music and EMI ai . scussion with the founders of YouTube to make video content legitimately available on the ; Co-founder Steve Chen has confinned for the first time that the website, which is currently one of the most popular on the internet serving up to 100m viewers per day, is negotiating deals with ail the major label groups to make music videos railable on the service. It is thought lat the videos will be free-to-access id supported by an advertising- mded mode!, from which the labels 

© Dixons is to discontinue tl of analogue radios, following substantial growth in digital radios. Dixons group 
:d the company's forecasL O Retail sales in the UK fell in July for the first time in six months, after the end of the World Cup 

electrical goods sector. Sales fell 03% in July, according to the Office Of National Statistics, after a 0.7% increase in June. The fall reflected a 3.4% drop in sales of househoid goods, led by a poor performance in electrical goods. ipeneu m j-ov. auu .,ao H ® nœ music magazine market has -ading record of 112 years. grown by 3% year-on-year according  ' i" ABC figures. p3 

GMG Radio sees 
revenues rocket O GMG Radio I les for ils Smooth brands in the three months to June 2006. The increase, which bucks thetrendofadifficult mi 

Diesel awards 
names finalists » the Very, iLLAMADi and Duke O EMI has signed a deal with Microsoft to pre-load music videos lew Zune digital média player )el says that it expects its videos to be loaded alongside those from other labels. An EMI spokesman added that it is also in " Microsoft about further content deals. © SMG, the owner of Virgin Radio, has confirmed that it has received a merger approach from Ulster TV. Under the ternis of the proposai, SMG US$2.8bn (£L48bn) shareholders would receive a 50% interest in the merged company. • The Musicians'Union is undertaking a new survey of its 31.000 membership to gauge the impact of, from the Licensing Act to the terrorist outrages. The i be sent out in copies of the Union's Musician magazine on September 8, is designed to i attitudes ' will helpshape MU policy over the i 

radio, cornes a week after The Very won Un 

profits of $2.08bn (£U0bn) for the Viewpoînt, pl2 

Basement Jaxx, Di Rascal and The Feeling liave been confirmed to headline a sériés of gigs in underground vaults from August 30 to September 1. Each act is set to headline one day in the latest of T-Mobile's street concerts, which are billed as a "carnivals with a twist". 

Guardian Media Group reported a iltAMADi came out on top for urban 13% increase in turnover for its radio artists and Duke Dumont was selected stations for the year to April 2006, in the electro section. They will now • Profits at Wal-Mart have fallen for join 15 other winners from around the the first time in 10 years. Wal-Mart, globe at the Diesel-U-Music awards 

©Apple has ah Bob Dylan's forthcoming album Modem Times and an 800-lrack collection of the artist's work available through iTunes. 

and download store for unsigned bands, is to back Oxfem's live music campaign, Oxjam, by producing a radio show, podcast gig guide, and releasing a compilation CD dedicated to the event in October. © Popworld is to launch a radio show via Channel 4 Radio. The irogramme, which will be iroadcast at the end of each TV irogramme, will be a 30-minute show with exclusive content Users will be abie to access the show via Popworld.com and C4's recently launched 
www.channeWradio.com. @ Google has launched a new product Music Trends, which is designed totrack global music cbnsumption. Music Trends works through the company's Google Talk instant messaging service. Users opt in to the service and share their musical preferences. Google then ranks 

To read ail the 
news as it 
happens each 
day, log on to 
musicweel<.com 
2 MUSICWEIK 26.08C6 

The event, which takes place from October 19 to 21, is oilled as the world's iggest club festival. It includes club nights and day-time panels 

New Capital boss 
takes hotseat • Scott Muller today (August 21) starts in his new rôle as Capital Radio programme director. Millier, who joins from Australian station Nova 969 in Sydney, has been tasked with implementing the next stage of the station's drive to achieve listener growth. ® BBC Radio One has appointed 
for live events. Wyatt moves from his current position as marketing controller for Power FM and Océan, where he has been for 12 months. He also lias nine years' experience working for promoter Metropolis Music. • Arnon Woolfson is leaving Sanctuary Music Si Media to take up a position with Entertainment Media Research. Woolfson will join EMR next nionth; his rôle will be to offer music research to marketers, brands and agencies, who are looking touse music as part of their marketing approach. • British independent label Cooking Vinyl has marked its first year in the US by adding Sue Drew to its expanding American ASiR department. Drew joins as consultant and will be working with CEO and président Jeremy Morrison on acts including the Buzzcocks and Echo And The Bunnymen. • Former 0D2 head of stratégie partnerships. Philip Shepherd, has 
online download site Music Bnga Shepherd will be based in the company's London office and will report to Musicbrigade CEO Johar Englund. He will also take on responsibility for the rôle as manager in the UK. 

nerai 



News 

Live survey to 
check in on 
small venues 
Tlie industi-y and the Government will soon get their first clear indication of tlie impact of the Licensîng Act 2003 on the UK's live music, from a snrvey of music venues which lannches tins week. One year after the groundbreaking Survey Of Live Music Staged In England & Wales 2003/4, which provided an overview of the state of live music performances before the introduction of the Act in late 2005, the DCMS and Uve Music Forum (LMF) are now embarking iw survey of around 2,000 mail- to mi 

pubs, bars, clubs and restaurants. LMF chairman Feargal Sharkey says the rescarch, which is likcly to be the last signîfïcant piece of work from his body in its présent form, will be published at the end of the year and will tease ont as much spécifie détail as possible about the process of transferring to the new licensing process. Sharkey says he has already received good anecdotal feedback that the Licensing Act is working well with the live music industry and says that among around 20 local councils, a very high proportion of those premises applying to vary their licence, wanted to put on live music. The LMF has two further meetings - in September and November - and members will décidé over the coming months whether to recommend to the Government that the group - originally set up to operate for two years - shonld continue. The DCMS and LMF is also planning a further study of the state of live music in June/July 2007, which will provide a comprehensive picture to compare with tlie 2004 report. 

News is edited by Paul Williams 

Q revamp planned Afg/'o becomes the Tnp Of The Pops is down Revamp fails to boost Massive sales surge ABC célébration dulled, to protect market second biggest music year-on-year, but up Uncirt, which falls makes Aerrong.'the as rival Kerrang! leadership title year-on-year compared to last ABC behind rivais biggest music weekly overtakes NME 
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Market faveurs the heavier side of rock, as titles post plus-24% ABC rises 

ABC hike boosts rock mags 

ABC winners & losers 
by Jim Larkin The resurgence of rock music is . reflected in the latest magazine mojo ABC figures, which show Ker- TOTP rang!, Classic Rock, Métal Ham- U,,c,,, 
mer and Rock Sounds ail adding readers, year-on-year. ,rs «ot! Kerrang! is the highest profile ClassicRi winner, gaining 24% year-on-year ™ HiJ^ to leapfrog NME and become the fifth biggest music title. behind Q, woni Mojo, TOTP and Uncut. Rock Sou 

with 2 

Thel „ by percentage was achieved by Future Publishing's ClassicRock. It put on 26.4% to lake it above TV Hits m the league table. Tra the happiest publisher in rock music," said Classic Rock publisher Chris Ingham. "In a sec- tor that gets little love from an awfid lot of PRs and the lifestyle 
great resuit." Stuart Williams, publisher of Q, Mojo and Kerrang.', déclarés himself "cock-a-hoop" at the latest 

magazines are blaming the in 

that's an excuse, because Kerrang! readers are the highest users of new tecfanology. For {.Kerrang!'] to overtake NME al a lime when indie music is on such a high is a brilliant resuit." For the first six months of2006, Qs circulation fell 1.3% year-on- year to leave it at 158,271, almost 40,000 ahead of the nearest chal- lenger, Emap title Mojo. The sister title saw circulation increase by 6.2% to more than 120,000. Now, two years on from its last revamp, Q is set for another relaunch which will see it aban- doning the covemiount CD. The new-look magazine will be 

160310 ïr-S each featuring a °Q-icon° from the 114,626 +62% magazine's history. 140,192 -16.6% Williams says Qs slight dip was 
m™ +242% down to an wider drop in the men's T^MO +08% market, in which the likes of FHM 82,199 -193% andMmm were affected. The new 44349 +26.4% changes, he adds, are designed to jJnoS reflect the changing way in which S music isconsumed and tins moans 33,376 +5j% ditchingthecovermount. 22305 +43% "The perceived value of cover- mount CDs has gone," says Williams. "It's différent on a mag- azine like Mojo, where we can cro- ate a package, but Q readers will just see a recommendation in the magazine and download it." Over at IPC, NME and Uncut publishing director Paul Cheal " ;s third tive year-on-year increase and puts the décliné of Uncut down to the company's décision to stop distrib- uting 10,000 bulk copies in order 

Uncut has also had a relaunch this year. "We did research and found we were becoming too Bob Dylan-focused, so we've started putting acts like lan Brown and Morrissey on the cover as well as 

Led Zeppelin," says Cheal. "We're not trying to be Q and we're not trying to be Mojo, and I think that broader focus will pay olf." In the embattled pop market, where Smash Hits and Sneak have elosed, there were signs of encour- agement for Top OfThe Pops mag- azine despite the demise ofthe TV show. At 116,858, its circulation was down 16.6% on the year but up 21.0% on the previous six months, reflecting a raove back from fortnightly to monthly publi- cation as well as a change of focus, following reader research. The magazine has moved beyond pop 
and BBC Worldwide Teen Group associate publisher Duncan Gray points to an upboat second half of 

"We've just had the biggest sell- ing issue of the year, so the pro- gramme coming off air doesn't affect us at ail," he says. "Our most popular artists are McFly and Paris Hilton, who our readers absolutely love. But there's Christina Aguilera back, we can reintroduce Justin Timberlake, there's new boy bands US5 and 365 about to break and, lest we forget, the Preston and Chatmtelle wedding is coming up." 

THEPLAYLIST Listen to ail these tracks and watch the videos at www.musicweek.com/playlist 

After tlie top 10 

(single, Nov 20) (siiicjie, (single, Oct 
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cater for budg 
User-gcnerated way^of învolvlng 
be tlic focus of "Ifsabout^ 
efforts for Jefs fans far upfront second studio rather tlian just 

B Distributor Total Home 3 Entertainment is to launch its i K first label, Red Box, catering for Ja the super budget market. P| The label, which is almed at 
hj albums in single, 2-CD and 4-CD 

g £ vit'à 

SI li marketing Nicola début Get Boni, Myers says the hassold4m promotion was a copies Worldwide. 

1 oftheUKretail market The ^ 

1 v/e tend to find that superbudget 
! ■ environment," lie says. "We hâve a 1 one-piece CD box, with a bar code 1 i on each CD. This is about uslng 

In The City to focus on new execs Electric Promsspark 
The BBC's inaugural Electric The Who will also hcadline an Proms is already proving a hit with evening and will be giving £ 
- saj      

Project, The Good, The Bad And pop and rock what the tradit The Queen, tvill be one of the Proms do for classical, 
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vàcN Po|ydor- /. Ç^J ^ Marketing IV; Sarah Lawson, Polydor. 

11. Might Tell You Tonight 12. Everybody 

s Red Box to 

Iget market 

M 

our experience to provide an offer 
Commercial director David Hollander adds, "It is about specialist music outlets, taking an area of business that is necessary but a hassle for them. Specialists bave to stock these products. We bave to try to make it as good a product as these are going to be." THE is partnering with catalogue label Démon on the label. However, Adamson stresses that there is room for other labels to get involved. "We will be working with a lot of suppliers," he says. "A lot of smaller companies have three or four titles; we can work with them to get them into this range." 

ks interest 
Clarke says, "The ambition is for five days of amazing music, be it through established artists com- ing together for the first time or newer artists doing things they've never done before." She says the réception from the industry has been very positive, despite some questioning whether it would be possible to bring together the 30 performances the event will comprise after embark- ing on the project only in February 
"Rock and pop is a crowded space because it's so successful, so being given your own space to per- forai and to work with ail the resources the BBC has at ils disposai is a great opportunity," says Clarke. "We've had tremendous sup- port from the music industiy for this, because they can see what we're trying to do, be it labels or managers or venues." If it proves successful, the event could well move from the 2,700- capacity Roundhouse and on to larger venues nextyear. "This is first year for us and it's being seen as pilot year and we'U learn from it," says Clark. "But for the first year we wanted to go someone with a proper musical 

Universal plans to croate wider international appeal with second album 

Scissor Sisters return with 

USmarket in their sights 

by Stuart Clarke When it came time to start writing their new album, Scissor Sisters decided to go back to where it ail began. The New York five-piece, who were crowned the biggest selling 
eponymous début, set up camp in core writer and bassist Babydad- dy's New York apartment and got to work. "The mental environment was quite différent coming off this long, two year, very exciting trip, so we wanted to get back into the right headspace," says Babydaddy. The préviens two years there was a sense of always having some- where to be, and suddenly there was a big empty canvas. "We went right back into my apartment in New York - well, it was an apartment upstairs from my old one - and just started to pull the basics of songs together." The sessions provided the fuel for what eventually became Ta-Dali, laterrecorded 

début has~much to hve ufTto. Througl a string of hit singles such as Laura, Mary, Take Your Marna Out and cover of Pink Floyd's Comfort- ably Numb, the New Yorkers were adopted by the UK public, their ascent culrainating with a triumphant Brits, where they walked away with awards for International Album, : al Group and Internat through Artist. Two years on, a doubting the group's ability to top their achievements with two only has to hear lead Don't Feel Like Dancin'. The track, which particularly appropriate guest appearance from Sir Elton John on piano, proved a firs 
nounced Scala performance last month and has since shot to the top of the UK Radio Airplay chart ahead of its September 4 release. Polydor A&R man Seb Chew says, "We want to go everywhere with this record and they've made an album that will enable us to do that, "They have made a more global sounding record and from a pro- duction point of view, have moved 

forward in leaps and bounds." "We ail wanted to push the Sound on from the first album while keeping a Scissor Sisters Sound, and I think we've managed to do that," he adds. "We wanted to make a record that was more grown up but not at the expense of a sense of humour." Babydaddy says for Ta-Dah, he and co-writer Jake Shears had sev- eral reference points in mind. "We looked at a lot of magical pop rock from the Seventies, the catchy pop of the Eighties and the obscure depth of the Nineties," 

big-name guests. Stuart Price, mastermind behind Madonna's Confessions On A Dancefloor, contributed to the production of 
We wanted to make a 
record that was more 
grown up but not at 
the expense of a sense 
of humour Babydaddy 
Kiss You Off, and famed David Bowie guitarist Carlos Alomar - who, among his achievements, co wrote Famé with Bowie and John Lennon - features oi two album tracks. Keen te international prospects , of the band, Universel f will release the album intemationally 

on September 18. The band is ded- icating a substantial amount of time to their home market with a string of live dates confirmed across the US over the coming months. 'We certainly want to take this album forward intemationally," says Chew, who has little doubt about the band's ability to do just 
"They are very open to every- one's thoughts and criticisms but they don't have to be told what to do to be Scissor Sisters." 

- 



Features are edited by Joanna Jones 

The country's live venues are increasingly becoming owned by fewer players. Jim Larkin 
investigates what ramifications this bas for music fans and the industry in général 

Live scene moves 

with the times 

When audiences gather in the Roundhouse for the BBC's inaugural Electric Proms in two months time, they will he standing in a building which acts as a symbol of the new face of the live music industry. In the Sixties, the former engine shed in Chalk Farm, North London, was a dark and edgy space, ran on left-wing ideological princi- ples and which housed notable gigs from the likes of Pink Floyd and The Doors. But it was left to grind to a slow death in the early Eighties and has lain virtually dormant for 20 years. Now, however, it has reopened, with big money behind it, and the £30m transformation is remarkable. Natural light floods into the building for the first time in a century, while a new wing gives it a thoroughly 21 st century feel. And it is run with a great degree of love, but also with a steely professionahsm. It is symptomatic of a number of other proj- ects taking place, particularly in the capital, in which the live circuit is being transformed through the power of major investment. Next summer, the ill-fated Millennium Dome reopens with a 23,000-seat music arena at its core, thanks to £500m from the giant US enter- tainment company AEG. Next summer will also see the first bands playing at Wembley Stadium - if it finally reopens then - and there are also plans afoot to build a new arena in Bristol. Wembley Arena, meanwhile, has enjoyed its biggest summer in many years, thanks to a com- bination of Madonna's semi-residency there and a £35m refit that has vastly improved the venue for both fans and performers, with a bet- ter loading area, bigger dressing rooms and improved acoustics. "It's certainly made a différence," says the venue's managing director, Peter Tudor. "I can't remeraber such a busy summer for us, and the bookings for the rest of the year and into next year are looking very healthy." On a smaller scale, venues across the country have been revamped and now look and sound better than ever before. Baek in North London, the new-look Koko has proved a huge hit since the venue - former- ly the Camden Palace - was reftirbished, while just down the road in King's Cross The Scala is benefiting from a serious lick of paint. At the other end of the country, in Newcastle, the Academy Music Group spent ii4m convert- ing an old cinéma into a 2,000-capacity venue. It is part of the company s strategy to open ven- ues in ail the major cities in the UK. 
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If Live Nation takes over ail the venues in London then that can't be good for the customers. In any market, choice is critical Harvey Goldsmilh 
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"Venues of that size make a massive différ- ence to the music scene in a town, and the Acad- emy Group should be praised for what it is doing," says SJM Concerts managing director Simon Moran, who owns a stake in the group. "More towns have got more good venues than they used to and that has to be healthy." In other words, an awful lot of money is being spent on venues up and down the country, and this stems from the involvement of major finan- cial hackers who now view live music as a mature industry, which can generate reasonably reliable returns on investment. It was this belief that led two venture capital- ists, RJD Partners and F&C Private Equity Trust, to back the .£34m management buyout of the Academy Music Group two years ago. What is interesting now, however, is the man- ner of their inévitable exit from the investment Rather than go for a public flotation of the group, the investment companies are looking to scll to companies already within live music. The 

finance houses appeared back in the headlines two weeks ago, when it was revealed they were in discussions to sell their 51% stake in the venue group to a joint venture controlled by US giant Live Nation as well as Irish business MCD, run by Denis Desmond. The deal is the cause of some controversy, with Live Nation tightening its increasingly vice-like grip on the live music business. Within London alone it already owns, part-owns or opérâtes the Hammersmith Apollo, Wembley Arena, the Jazz Café and Mean Fiddler and the Victoria Apollo. A successful bid for the Acade- my Music Group would also bring Brixton Academy, Shepherd's Bush Empire and Isling- ton Academy into the fold, This, coupled with the company's interesls as a promoter, has worried some. Live Aid/8 pro- moter Harvey Goldsmith has said the deal would be bad news for fans in the London mar- ket because it would restrict choice. "In the rest of the country I don't thiuk there's a problem, 



m 

EMPIRE 
but if they take over ail the venues in London then that can't be good for the customers. In any market, choice is critical," says Goldsmith. A Music Week online poil suggests that a majority agree with him: 80% of respondents believed that if the Office of Pair Training (OFT) were to give a green light to the deal, it would concentrate too much power into one group's 

As is normally the case, none of the parties involved will comment on the deal while it is going under the microscope at the OFT. Aside fforn Goldsmith, there are few in the industry willing to speak publicly about the matter, either because they are promoters 

directly affiliated with Live Nation or else they risk losing bookings at their venues. However, speaking more generally, one venue operator says the concentration of power into the hands of sraall groups makes things tricky because it makes people make décisions purely on cold hard financial terms and leaves little room for sentiment. "It's a lot barder these days because the con- glomérâtes have such a hold," says Kris Reid, promoter for The Roadhouse in Manchester. "If someone like SJM put on a show in our venue and things then break to a new level for the band then they won't come back here. That's not down to the band, but down to the 

agent. It's a business and there's not the loyalty any more." However, for ail the power the OFT has, Reid believes further concentration in the live indus- try is inévitable. "There was an économie whizz- kid who said that at some point there will be three people who will own everything. You've got Bill Gates in computers and in live music it'll be Live Nation." But if Live Nation does indeed have plans for domination of live music, it will not be without a significant challenger in the shape of AEG. Although it was relatively unknown in this country before John Prescott made a notorious appearance in a cowboy outfit at the ranch of 

stylus 

1000 Capacity 
Live Music venue 
opening Oct 2006 
'Stylus' Venue refurbished 
and refitted for live 
performances and club 
nights. Full outboard 
compliment, XL3 FOH, 

- 6 ways of monitoring, 
full intelligent light rig with 
AVO Pearl for control. 
Booking now for late 2006/2007. 
OTHER VENUES 1NCLUDE The Refectory: Leeds larges! live music venue. Recent acts incl The Who, Paul Weller, The Streets. Fc 

* 

s: Dressing Rooms. showers. tour càtenhg 

ding to bility. 
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the company's billionaire owner Philip Anschutz - who is hoping to build a super-casi- no inside The Oi- the company is the second- largest concert organiser in the world. In the US, it has significant interests in music and sport, including the Staples Center in Los Angeles, and, with the launch of The 02 less than a year away, the raies of engagement are being drawn up. AEG has divested itself of the MEN Arena to focus on the project in Greenwich and is expect- ing to unveil some of the names who will be playing the venue's three month opening season within the next quarter. What remains to be seen is how AEG works alongside Live Nation. Both companies operate as promoters for major international acts, and in The Oj and Wembley Arena, both have inter- ests in large venues. This does beg the question whether each company uses the promoter side of their businesses to support the venue side. AEG Europe président and CEO David Campbell thinks not. "l'm sure we can have a professional working relationship with Live Nation," he says. "WeTe creating the finest venues in the country and it's only natural that Live Nation's biggest acts will want to play them. Their promoters won't be able to tell them they can't." Time will tell if this turns out to be the case, as those names are announced over the coming months. Conceivably, if a battle develops between Live Nation and AEG for control of the UK's live music industry, it could be seen to represent a corporate takeover of a sector that not so long 

We're creating the finest 
the country and ifs only 

V natural that 
Nations biggest acts wiilwantto 
play them 
ftEG Europe 

ago was considered something of a Wild West, where mavericks raled the roost, where con- tracts were signed on cigarette packets and where the only board chairman were those singing songs asking for a little more time. In reality, it represents the maturing of a sec- tor which is now firraly ensconced in middle âge, doing well but now finally having to face up to the responsibility of shareholders. While there are those that will miss the days of yore, there can be no dispute that venues are looking better than they ever have. It also means the live sector is now catching up to the recorded music business in the stage 

of its development and this will have advan- tages when those from the live sector approach The City asking for backing for projects. It is a time of opportunity, therefore, but there are those that would urge caution. As Goldsmith notes, the sector may be buoyant now, but no one should start taldng anything for granted. "Things are going well now, but we mustn't get greedy" he says. "I get the feeling that there are too many people taking too much out from the business at various stages along the line, and fans are going to get short-changed. "If we lose them we will straggle very hard to win them back." 
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Online marketing has moved to the fore, with spécialisée! 
companies becoming more important, writes/Wcz/r? Webb 

Digital promo 

takes the lead 

Peterson fronts podeasts for Brazilian tie-up 
A sériés of Gilles Peterson- fronted podeasts in conjunction with Brahma highlights how a digital campaign can resuit in effective and targeted marketing, without detracting from the brand or music in question. Put together by London- based agency Wheel, and promoted on the ilunes Music Store and the Brazilian beer brand's website, the first of these podeasts 

"Part of marketing Brahma globally means effectively or innovatively Connecting with our target audience," says Judith Carr, Wheel's deputy client services director, adding that the campaign's main 
stéréotypés of Brazilian culture and associate the brand with a range of crédible music. "It's been a first for Brahma, but they've been really pleased with the amount of people 

without overbranding. The worst thing In the world is if you've got a huge American brand shouting about themselves and the content becomes incidental. If you can weave it in, like 1 think we've done with Gilles and Brahma, then it really Works. It's definitely something we'd like to do again." 

Fealures are edtted by Joanna Jones 
At even the most basic level, the web has enabled the most fledgling artist to embark on a digital marketing campaign. In the words of Chris "The Long Tail" Anderson, the "tools of production have been democratised" - with a PC or mobile, via a website, MySpace or Bebo page, YouTube account, blog or podeast, anyone can distribute their recordings, post their videos and dissemi- nate information. Many of the traditional barri- ers to entry have been removed. The other half of this équation is that younger audiences are gravitating away from traditional forms of média, and traditional forms of média are ramping up their digital presence. A recent survey from Ofcom was the latest confirmation of this. Its annual Communications Market Report, issued on August 10, found that 70% of British 16- to 24-year-olds use social network websites and watch less than one hour of TV a day. In addition, 37% of 18- to 24-year-olds were found to have contributed to a blog or website message board. They also sent 42 more mobile texts per week than the wider UK population. For record labels, and any other entertain- ment médium for that matter, this is a world of possibilities. Not only are they selling more product online or over the air, but digital chan- nels are where consumers - and particularly younger consumers - are discovering music. This présents a significant challenge. The size and diversily of the web means there are many niche targets to aim at, but fewer big ones. Con- sumers are starting to personalise their média. But the upside is that digital marketing, unlike the traditional spend on press, TV and radio, offers the potential to be a great deal more spécifie. Labels can now target a particular démographie much more specifically. And, because of the so-called 'Web 2.0 Révolution" the fans they are targeting have a much greater stake in the marketing process. Armed with new interactive tools, they are increasingly making and consuraing their own content and sharing it with others. As a resuit, for many digital marketing agen- cies, the past 12 to 18 months have seen a shift in how seriously music companies view new média. "In the UK, many labels now have very talented new média managers, which is a complété change," adds Tim Bishop, managing director of Prezence. "So, instead of new média being bottom of the list, it's become an integrated part of a com- plété strategy - it is thought about straight away and has equal weight with TV and radio, rather than, We've got £400 left, let's taek this on'." Appropriately, the digital sector is populated by a variety of agencies: those who work with corporate and music clients or across the enter- 

000 prezence co.uk 
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creators of incredible music new média 
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tainmenl sector (Digital Outlook, Latéral, Wheel, Fhlame, Graphico, Bloc Media, Prezence): music speciabsts (Ralph, Outside Line, Design Esti); music specialists who offer PR as well as marketing (Hyperlaunch, Gilotti); digital aggregators (7 Digital, State 51); and online slreet team specialists (Xtaster, Traffic Marketing). Given the fractured and fragmented nature of online média, these companies' services are multi- farious. What they offer is on a project-by-project basis, dépendent on the artist and label in ques- tion, and might range from data capture through to driving sales, managing MySpace accounts, creating viral média, Connecting artists with brands and a whole host of activities besides. "Creatively, we ahvays start with the music and take inspiration from that," says Don Jenkins, 

managing director of Hyperlaunch, "whether it's from a lyric or a concept behind the band and then tailoring that in a particular way and then best using technology to deliver on that. We've just made sites for Keane, Katie Melua and The Rapture and they ail have différent approaches." However, the popularity of social networking sites and user-generated content has changed dramatically how campaigns are planned, says director and co-founder of Ralph (formerly DS.Emotion), Chris Hassell, who has built web- sites for Prima] Scream, Kaiser Chiefs and Franz Ferdinand and is working on a UK portai for Beyoncé. Rather than attract fans to a spécifie site, a well-considered digital campaign must be flexible enough to work over a many platforms. "It's not just a case of driving people to your website anymore," he explains. "You can get con- 

Labels can détermine 
who their customers 
are and what they 
are looking for like never before. UnlikeTV 
and radio, digital marketing 
offersa two-way dialogue StuartKniglit, 

tent out through iTunes or MySpace or YouTube or whatever. The ultimate home of a band or a brand might be their website, but the aim is not getting people to your URL, it's about getting your content to the people. A lot of times you can create assets to give to fans and then they dis- tribute it amongst themselves. "That means there are two éléments, really," he adds. "As well as providing fans with innovative content, you also have to build the tools for thera to use." As examples, Hassell points to buddy icons and banner ads created for Christina Aguilera's website, which fans can upload and share, as well as a video remix application that is in devel- opment, which fans can host on their MySpace sites and create video mash-ups. Maximising the impact of MySpace, along with other social networking sites such as Bebo, PureVolume, Tagworld, FaceParty and MTV's Flux, has become an industry in its own right, with agencies now designing tailored and dis- tinctive frontpages and actually managing the flow of content and information. "For our business, looking after a clients MySpace page was a bit of an add-on about two months ago," says Steven Oakes, marketing director at Design Esti. "Now it's a separate serv- ice, because it's become so important and because there's so much you can do with it" The Manchester-based agency has designed and maintains MySpace pages for bands such as The Maccabees and Captain - the former offer fans the opportunity to "pimp" their MySpace page, the latter promoting a simple html text box that, when eut and pasted, customises the user's site in the style of Captain's. 
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"Just because you go and stick yourself up on MySpace, somebody still bas to work at it and take care of it and make sure that personal mes- sages gel answered," says Leslie Gilotti at Gilotti Music & New Media. She says much of her time is now spent targeting key podcasts, blogs and message boards. "Fans really respond to that and really appreciate it. It bas a knoek-on effect in getting them to come to gigs and so on." Certainly, once an agency bas created an inno- vative digital campaign, there is also a need to locale fans and encourage them to take part - which is where digital street teams come in. At Traffic Marketing, Lisa Paulon oversees approx- imately 40 MySpace, Bebo and YouTube plat- forms, employing interns to ensure that pages are up to date, and that her clients' fanbases are cross-pollinated with those of other artists from similar genres. This is often in partnership with an online PR. "We don't place content or éditori- al online," she explains, "it's more like we'd work with a company such as Gilotti, who might put up an online podcast, and then our job would be to place links and awareness through ail the word-of-mouth areas. "It's about making the online content work, and driving traffic towards it. The results of that are mutually bénéficiai to everyone: there's more advertising, which means more éditorial cover- age in the future, and that drives more data cap- ture and gets more exposure for the artist." Traffic also relies on 120,000 volunteers, who will post on message boards, write reviews on retail sites, vote in compétitions and essentially track patterns of fan behaviour - essentially maintaining a bottom-up buzz. 

The other benefit of this, says Stuart Knight, creative director for Xtaster (see box, right) is that labels can déterminé who their customers are and what they are looking for like never before. Unlike TV and radio, digital marketing offers a two-way dialogue. "You can profile and segment your market to an almost scientifîc degree," he says. "If we want- ed 16- to 24-year-old girls in Manchester with size five feet who like Funeral For A Friend and Motôrhead, we could segment our community to that degree. So you can pinpoint your market- ing more strategically and, more importantly, you can get feedback. We can ask our tastemak- er community what they thought of a campaign and what they'd like to see in the future." With so many agencies trying to make sense of so much information, and with the online ecosystem prone to rapid change (many now consider YouTube to be more important than MySpace), the big question is how to translate campaigns to the most powerful and person- alised marketing tool of al] - the mobile phone. Mobile marketing is still in its infancy, but, according to Don Jenkins, will be the key battle- ground of the future. "It's a conundrum because it's so personalised," he says. "I hate getting a text about soraething I didn't want to know about - but on top of that, you've got this whole amazing capacity to buy on impulse over wireless down- loads. We're mostly involved with more of the quirky, participation aspects of mobile, like tex- ting comments to website. But with the évolu- tion and affordability of devices, I think we're just scratching the surface. With mobile, I don't think we've hit even the tip of the iceberg yet." 
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Interaction and audience engagement is vital if music is to make its mark on t^vision 

Sound and vision need a narrative 

martin@musicweek.coir 
CMP Information, First Floor, Ludgate House, 245 Blackfriars Road, London SE19UY 

It feels like a pretty significant time for music télévi- sion right now. Look around to the demise of Top Of The Pops, the évolution of MTV and the emergence of YouHibe and mobile operators such as 3 as delivery channels - the world is changing rapidly. Such changes have led some people to conclude that music simply cannot compete in the convention- al televisual world. I don't buy that completely, but it is hard to deny that such a sentiment has a nugget of truth at its core. Any form of TV will struggle unless it has corne with some kind of moment - maybe even news value - or a narrative that can drag viewers back week after week, éléments that can be found in the biggest TV shows these days. It is about engaging the audience. Look no further than the dramas surrounding Cor- rie's Jason and Sarah-Louise, Big Brother's Pete, Glyn and Aisleyne, or even Shayne Ward and Journey South for recent evidence. The problem for TOTP was that it lost a narrative, centring around a chart that for years offered no development week on week and, in parallel, its news value disappeared. 

It's true, narrative is hard to come by with music, but it can offer mémorable moments. KT TunstaU's famous performance on Later was crucial to her breakthrough, even though it was witnessed by few at 
the time. U2's performance of Vertigo for TOTP, in the BBC TV Centre bullring, had a similar power. And the traditional broadeasts from music events such as Glastonbuiy, Live 8 and, even, last weekend's V Festival, offer a news value which is missing from much music TV. Taking the Brits live should re-engage the audience. It will give the show a newsy core, a genuine "what is happening next?" vibe. ITVs upfront programming has the potential to add a degree of narrative too. But one more innovation would add the cherry to the cake. Shows such as X Factory, Big Brother, How Do You Solve A Problem Like Maria? and other reality TV shows create the crucial sense of participa- tion. They do it through audience voting. Such an element must be a central part of the new- look live Brits, when it arrives in January. The phone lines must be thrown open and the British public must be made to feel part of the show. The campaign starts here. 

Brand aivthenticity is vital 

to retain street credibility 
Music and brands are now almost symbiotic. With record labels hav- ing less cash to throw around, brands are seeing the value of stretching into a new arena and providing much-needed owner- ship (and sponsorship) of events, TV shows and music initiatives. Diesel pioneered this extension 
Diesel-U-Music, now in its sixth year. We have spent the past few years steering Diesel-U-Music as an imprint and platform to show- case real talent as opposed to an overt marketing exercise for Diesel, the clothing company. 
It was interesting to 
see MW's readers feel 
that festivals are too 
corporate these days 

Much of the credibility attrib- uted to Diesel-U-Music is a resuit of the wealth of talent the contest has uncovered. Previous winners include Mylo, Tom Vek, The Pisto- las and We Are Scientists and the runners-up list includes Maâmo Park and The Fiety Fumaces. Diesel-U-Music works in tan- dem with A&Rs to find exciting new UK talent. Our judging panel, 

which indudes Fierce Panda, Xfm, Pias/Wall Of Sound, Clash maga- zine, MW and Hip-Hop Connec- tion, spent eight weeks listening to a record number of entries. The UK finalists will gain press coverage, radio airplay, a national six-date tour booked by one of our partners, ITB, and the opportunity to play at the Electric Picnic Festival in Dublin. This is before they join the international finalists atthe Diesel- U-Music Awards in October. AU award winners wiU continue to receive ongoing support and career advice to propel the artists to the next level. This will cover légal advice, another tour after the awards, ongoing PR and the possi- bility of signing to a label partner. This support and cash injection aUows the artist to concentrate on what matters - their music. It was interesting to see in MWs Online PoU that readers, who are predominantly involved in the music industry, feel festivals are too corporate. As long as the brand is authentic in its approach and truly has artists' best interests at heart, they will succeed in providing a mutually bénéficiai platform and bringing music to as many people as possible Andy Griffiths Is Diesel, 

Should the Live Music 
Forum continue to exist? 

The Live Music Forum will come to an end in Its current form at the end of the year. Should a Government-supported forum for live music continue In some form? Peter Jenner, Sincere 
■I think Feargal Sharkey and the LMF have done a good job. It has mitigated the worst aspects of the Licensing Act and helped clear lots of confusion with licensees and local councils. l'm not sure the Government would want the LMF to continue to beat it up about the effect of the new law, but if you are asking 'should we have a LMF that talks to government about a wide range of issues?' then absolutely. A new LMF with a wider remit would be verv welcome." Peter Tudor, Wembley Arena "It's a shame it's going. It's been a listening ear and a conduit into government that we haven't had before, especially with regard to législation that has an impact on us didn't realise it 

Jeremy Ledlin, Barfly Tm a big fan of the Forum and of Feargal's, He's the Idéal person to head IL because he understands the music industry as well as the way government works, and he's brought 

are bound by a lot of législation, from heaith and safety to alcohol licensing, and we need someone to translate this for us."   . . Geoff Mearr, The Agency Group "Feargal's definitely looked at the problems we've faced as a sector, the biggest of which was the licensing Issue, and he's managed to get things changed, so the Forum has definitely been a force for good. There are always gomg to be factors affecting us, so it's good to have an independent body representing us at government level. It should definitely continue."   Solomon Parker, Concorde International Artistes "Yes, I would like to see it continue. It's done some fantastic work across :h l've been : Week. It's healthy for the live sector to have its own organisation representing us at government level, as distinct from the restofthe Industry."  _ Paul Fenn, Asgard Promotions Td definitely like to see it continue, although the brlef it had was a spécifie two-year one, based around the licensing législation, so any new organisation would need to have a différent remit It would be good to have an organisation acting as a conduit to government - it's good to know there's access to those in power 
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Forum is edited by Jim La 
The Mobo Awards has a new executive producer in 
former MTV Europe executive Fleur Sarfatf, who 
explains what we can expect from this year's event 

How did you get tnvolved with the Mobos? Mobos founder Kanya King picked me this year because she was looking for someone who can executive produce and overlook every aspect of the event. She had been referred to me as someone who had lots of experience with award shows. I did the MTV Europe award shows since their inception in 1994; I worked on every single show. That gives me a pretty good gauge of what makes it a success, At MTV I leamed on the job. We took a lot of guidance from the US, but tailored what we were making for the European market. The EMAs is a fantastic show that has now been much copied. You 
What attracted you to the Mobos? I took a lot of advice from colleagues in the industry before taking the , fantastic 

in that ■e that be heard and elevated in this country. My hope was that I could bring change to the show and progressitfurther along that track, to step it up a 
What size of audience do you expect It to attract? We will see. But the BBC wouldn't have taken it if they didn't think it 
In what way does urban music need to be elevated In this country? The music industry is quite cyclical in what is popular. A few years ago it was all about dance music, now it is rock. In fallow years. 

genres tend to suffer more. There are some really brave labels that are battling it out, kids just doing it for themselves because they can't get signed by the majors, I think that it is great that Sway has been nominated for best UK maie. It's great that you can have kids doing it themselves and getting heard. My mission was basically getting the show to the fans and that included lowering ticket prices so there was an entry level point and also taking tables off the floor. I personally hate going for a wide shots and seeing people drinking and chatting with their friends. There will be seating at the front for the fans. I also want to elevate the UK and have done that by creating the UK catégories, Best UK Newcomer, Best UK Female and Best UK Maie. That is particularly where 

/T 

hasrft What will you brlng to the rôle? A depth of experience, a really great team and making changes to the show to take it up a notch. Are there any négatives In doing the show live on TV? It makes it a hairy experience, When you go live you take risks, but I think the Mobos should be about taking risks. You have to plan for these risks. The difficultés are basically the same for any show going out live to air - people not being on stage at the right time, that kind of thing, But I can only really see the positives of doing it live, the energy it brings, Who are you particularly glad was nominated for the Mobos this year? I am happy to see the rise of the UK underground, You can see a lot of independent labels in the nominations. So far, three British acts are to perform on the night - Sway, Jamelia and Lemar - what else can we expect? There will be a total of about eight acts. There are going to be some very exciting performances on the night Reur Sarfety was VF of talent and music at MTV Europe for 11 years, where she helped to set up the MTV Europe 
MMA management and Sony, She was recently appointed executive producer of the 

TWo and a half years after the relaunch of the label by Polydor, Jim Chancellor has stepped up to become head of Fiction. In a parallel move, Paul Smernlckl has been promoted to label manager and Pam Ribbeck, formerly with Hermana PR, has Jolned as senior press officer. 
Name Jim Chancellor Born Barnes, London. July 13,1968 First Job In the music business: Setting up our own label, Mad Minute Records, with my mate Ben Durling (now Lavolta records) In my bedroom in a West Kensington dive flat Where would you llke to end up before you retire Sitting on a beach earning 20%! I would love to have a number one record In the US, I have a plan, In fact 1 have many plans, but that's my business. 

First record you bought: The Police's Walking On The Moon Last record you bought Mogwai's Travel Is Dangerous 12-inch and TV On The Radio's Return To The Cookie 
loving the new Bronx album. First glg Def Leppard at the Hammersmith Apollo. Ouch! It was Rick Allen's first gig after losing an arm - a teary night Your current favourite book, DVD, game or gadget I am reading Johnny Cash's autobiography, which Is brilliant Best frlend In the music business: My brother (my bestest friend in the world) and Ben Durling -1 have known Ben since we were 12, and have both stood on the terraces at Stamford Bridge and talked toss about music for years. I feel like l've got loads of great mates in the music industry, though. Greatest passion other than music Chelsea FC -1 have no apologies to 

make; "Kerr/s won a corner, Kerr^s won a corner la la la la!" Best thing that has happened to you in the past 12 months My wife's birthday was spécial, and seeing my boys growing up. Snow Patrol at number one was glorious and The Maccabees at the Café de Paris and Elbow at Somerset House on my birthday was always gonna be a pleasure and never a chore. Most embarrasslng moment of your career Being dressed as Jésus by Tool and then asked to run on the spot at the Shepherds Bush Empire while holding a French loaf and a bottle of Frascati. What is the best piece of business advice given to you? "Change makes a man rich". What will be the most signiflcant music Industry development over the next five years? How the live business and the business of selling records cornes together to the benefit of both artists and record companles. 

DOOLEY S DIARY 

Diddy's flûtes 
beat Beyoncé's Remember where you heard it: The urban big guns were in town last week, with both P Diddy and Beyoncé dropping into old London town to launch their respective new albums. For the record, Didd/s launch had the nicer Champagne flûtes... BBC Electric Proms director Loma Clarke picked a good day to officially launch the event last Tuesday. As she pointed out it was the anniversary of the first day of the original Woodstock A good omen, surely, but Dooley for one could do without the mud. And the hippies... Comedian Gina Yashere was on form at the launch of the Mobos later that evening, Introducing the nominations, she first made an appeal to last year's surprise winner of the best hip hop award. "Sway -1 want to be in your bootie girls," she said, to mars of approval. Then she asked boy band Fundamental 03, who were perfonning, whether their bling was real. "If it is real yoi/d better take it off before you get on the bus back to Peckham," she wamed sagely... Universal publishing has made a couple artist roster. 
Mercury signed-songwriter Ben Hudson of Mr Hudson & the Library, and rising st 

division for pop label. Fascination. Jay joins the label from Purple City, where his most recent signing was current radio favourite Jealousy by Lucy... Free tequila shots and Coors Light Beer was the order of the day at Kasabiarfs post-show album launch in Brixtoa The band opted for a Caslno-themed afterparty, complété with roulette tables... Talking of launch parties, Universal signing Chris Singleton is releasing the album Twisted City next month, which is based on the London Underground. So he's insisted on laving his launch party on the Ttibe, and will also be playing iive at Lefcester Square, London Bridge and Bank stations... The familiar faces were out in force on Tuesday night for The Days. The unsigned, unmanaged, unpublished teenagers from the Southern Coast are getting everyone excited and their London show last week was packed with représentatives from most if not all, labels and publishers. Sticking with the A&R tip, New Zealand's Connan & The Moccaslns are ticking all the right boxes in our book... Sadly, female trio The Révélations have been dropped by Mercury,.. The staff at PPL (that's all 160 of them) were given a tour of the Houses of Parliament last Thursday. It was organised by Bob Blizzard, secretary of the All Party Parliamentary Jazz Appréciation Society alongside PPL supremo Fran Nevrkla, with a little help from Michael Conarty MP and Lord Colwyn. Who says music doesn't move in the corridors of power?... A fight is starting to save London's Astorla from the developers who are looking to convert the building into somethlng différent infime for the 2012 Olympics. An pétition has been created at www.petitiononline.com/savethea/.,. Congratulations to Steff Chandler, son of Animais member and Hendrix manager Chas Chandler, who has had a baby boy. The little chap has been named Chas and mother and baby are fine.,. 

The Young Knlves and Transgressive Records took advantage of a day-long break in the filthy weather last Wednesday to hold a summer fete in célébration of the launch of the band's début album, Voices Of Animais And Men. Music Week was présent in the form of a guess-tho-amount-of-sweets-in-a- jar stall -1,542 for future référencé - and also managed to 

swap a copy of that week's magazine for a coconut Other delights included a tombola, a splat-tlie-rat stall, eclebrity love advice and lots of home-made cakes and jam. Plus, of course, a great live performance from the band. Pictured left to right are singer/guitarist Henry Dartnall, Juliet Cromwell from Word magazine, and bass player The House Of Lords. 
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Contact: Maria Edwards, Muslc Wcck Croup Sales, CMP Information, 3rd Floor, Ludjale Housc, 245 Blackfriars Road, London SE19UR T: 020 79218315 
Jobs: £40 , Business to Business & Courses. £2 Notice Board; £18 (mm. 4cm xUo.) 
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The latest jobs are also available online every Monday at www.muslcweek.com Booking deadline: Thursday lOam for publication the following Monday (spacc pcmiitting). Canccllabon deadline; lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

Ce. CaBng ail HR Advisors looking lor Iteir nexl mm    ering ail HR disciplines? A leatJing Entertainment coït ï 'seeMiîg a'dyraniïî ;l'nuividual wltli tue ability to bulld strony tSenl relatio--'- 

Windsong International is the UK' leading exporter of muslc and entertainment products, and we are currently looking to recruit an enthusiastic sales professional to join our office based International Sales Team in Sidcup, Kent. 
International Sales Executive 

The successful candidate will be responsible for ail aspects of account management. He/she must have excellent sales and negotiating skills and must be highly organised. Relevant experience and a second language would be an advantage and reflected in a compétitive salary. 
If you are interested in this vacancy, please contact Leah Pearce in HR for an application form, on 020 8309 3835, or send an e-mail to leah.oearce@windsnno-services.co.uk 
Closing date: 4 September 2006 

i work In a highly pressurized and vibrant Well known edurnlion orgnnisalion bnsed in Soulh london seeks dynomir individual (min 5 years experience in Ihe muslc induslty 8 leaching experienci required) to to-ordinole music business provision and developmenl wilhin Ihe school. Pnrt-time post intludes lenching, monagement ond oulreoch on a range of couuoj up le Higber Education level.  nore information/application pack email: manage@gsr.org.uk Closing date: 30/8/6 Interviews; 1 st September 

THE MUSIC RECRUITMENT CONSULTANTS 
020 7569 9999 V-i oT-bpIl/^ www.handle.co.uk x ICLA JLvAXvI/ 

For the latest career opportunities please visit 
www.musicweek.com/jobs 

COURSES 

020 - 7583 7900 

In September 2006, a sériés 
of important concerts will take 
place around the world to raise 
awareness to the plight of the 
Amazon rainforest. 

The Giants Stadium, New York — 6th September 2006 
The Los Angeles Mémorial Coliseum - 8th-9th Sèptember 2006 

The Millennium Stadium, Cardiff 
23rd September 2006 

subject to license 
Major Artists To BeAnnounced In association with Simply Entertainment 

www.rainforestcentral.com 
14 MUSICWEEK 22.0806 
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Classified ^ 
Contact: Maria Edwards, Mnsic Wcch Croup Sales, CMP Information, 3rd Floor, ludgatc House, 243 Blackfrlars Road, London SE19UR 

Rates par single column cm Jobs; £40 Business to Business & Courses: £21 Notice Board; £18 (min 4an x 1 col) Spot colour add 10% 
tes subjectto standard VAT 

permitting). Cancellallon deadline lOam Wcdnesday prior lo pubfealion (for sériés bockings: 17 days prior to publication). 

REPLICATION PACKAGING  ANNOUNCEMENT 

M STANLEY ÎCî* PRODUCTIONS LET US MAKE YOUR TRANSFERS MORE AFFORDABLE WITH OUR COMPETITIVE PRICING AN Audio tapes, Video tapes, COR and DVD ex stock Sanctuary sterbags CD, 
Po^dhene 

^es^iff^ 
«inWI 

Phone; 01 283 566823 Fax: 01 283 568631 u"i,2■p°i£'•ïÉ,■;s0"T'•",■ 
m "'"««"Stre.tU.do.WIPS.VO S|P 
lKÇffiiŒL.,RJ.pJr^îjag STUDIOS 

mediasourcing.com 0845 686 0001 
FOR SALE 

Advertise your pos 
direct to the key r 

industry pU 
Call Maria 020 7921 Email mariaio'musicwee 

AUDIO SYSTEMS 

RETAIL 

THE HATCH STUDIO 
WORCESTERSHIRE 

- ©) 
www.vividaudio.co.uk 

IDYLLIC RURAL RECORDING STUDIO 
www.thehatchstudio.co.uk 

07906 333 986 
; Contact Maria: 020 79218315 
; email; maria@musicweek.com 



FVNDEPENDENT fe^SHARE Q2 2006 Chrysalis 21.2% 
Kobalt 6.2% Bucks 5.2% Catalyst 3.7% 

The Gnarls Barkley hit propels Warner/Chappel! to its biggest slice of pie in 18 months 

Crazy single delivers for publishers 
    ^tll Beatfreakz' reworking of ter's biggest-seUing title. 
^bâcFto headindïeslst Soraeb0^Watchins 

ofthe best of (eighth of the qi 

811 Number one for nine straight 

to its highest ranking in hs. while it broke ail 

the singles market at the start of 

second and fourth place on combined table with a 12 

il^bf Red^nTchm'pe" Johnsonb In Behveen Dreams ^ and more than a third of (nmth). But it had a less-than- 

Ôf^f^So^top^) ïi^^^^eœdented7!»; 

onTto mo™ u™toThld1pZZl ItereTlTthe quarter's Top W 

Publishing 2006: second-quarter performance p 10 singles for 0^2006 

î6Sî?)PPe" Top forQ2 

A MUSICWEEK 26.08.06 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 33 

Upfront pl8 > TV & radio airpiay p21 > New rcieases p24 > Singles & albums p26 

SINGLES NUMBERONE SHAK1RA FEAT. WYCLEF JEAN HIPS DONT UE (Epie) Number one for the fourth week in a row, and fifth week in total, Shakira & Wyclef Jean's Hips Don't Lie is now the longest running number one by a male/female duo since 1993, when Dutch duo 2 Unlimited spent five weeks at the chart's summitwith No Limits. 
ARTIST ALBUMS NUMBERONE CHRISTINA AGUILERA BACKTO BASICS (RCA) Christina Aguilera topped the US albums chartwithherself-titled 1999 début and nearly did the same here in 2003, when Stripped got to number two behind Norah Jones' Corne Away With Me. Now she finally reaches the apex in the UK. 
COMPILATIONS NUMBERONE VARIOUS NOW! 64 (EMI/Virgin/UMTV) Now! 64 spends a fourth week at number one, despite its sales siiding by 31.1% last week to 53,103 Its 27-day sales tally of 552,854 is 12.8% behind same-stage sales of 2005 équivalent 
RADIO AIRPLAY NUMBERONE SCISSOR SISTERS1 DONT FEEL LIKE DANCIN' (Polydor) Aside from Christina Aguilera's current single, al! of the top seven tracks on UK radio last week were Universal releases. Scissor Sisters' upcoming single I Don't Feel Like Dancin' rcmains at number one, with a 25.8% lead over runner-up and Polydor labelmate James Morrison. 

Sales surge 
gives singles 
a boost 
by Alan Jones After slumping to a 30-week low the previous week, singles sales staged a welcome recoveiy last week, as eagerly awaited releases from Chamillionaire feat. Krayzie Bone, David Guetta Vs The Egg, Cassie and Micky Modelle Vs Jessy moved from download to physical release and catapulted into the Top 10, alongside the Arctic Monkeys' latest single, Leave Before The Lights Come On, which débuts at number four, after delivering a simultaneous download/physical release. Physical sales and downloads both improved considerably, as the combined total jumped 17% to 1,188,524. In last week's chart, only one single topped the 20,000 sales mark. In this week's, the top six ail beat the threshold. Topping the chart for the fourth week in a row, and the fifth week in total, even Shakira ai Wyclef Jean's Hips Don't Lie benefits from the improved market, expanding by 1.1% to 28,955. Cascada's Everytime We Touch continues its topsy turvy chart joumey, siiding 2-5 even though its sales increased 12.5% to 21,376. Last week, it jumped 4-2, although its sales went down 15.9% to 18,994. Although Snow Patrol's 

Chart topper Shakira: thls week's top six singlf 

61^ 

Chasing Cars singles falls 10-12, it 
sales, improving 22.3% to 10,085. Meanwhile, Alesha's Lipstick and Ronan Keating's Iris début at 14 and 15 on sales of 8,611 and 8,477, both of which would have sufficed to eam them a number 10 début last week. Alesha was a member of girl group Mis-Teeq, who disbanded at the start of2005. She is the first member of the group to go solo and, although a Top 10 position would have been more welcome, Lipstick extends her run of Top 15 hits to nine - seven of Mis-Teeq's eight singles made the Top 10, while their last single, Style reached number 13. Album sales also increased last week, although by only 

0.7% to 2.379,039. With Now! 64 continuing its décliné, compilation sales fell by 7.6%, but artist albums improved 3.1%, with Christina Aguilera's Back To Basics opening at number one on sales of84,279, relegating James Morrison to runners-up slot with Undiscovered, on sales of47,935. Completing a strong top three, Snow Patrol's Eyes Open also slips a notch, with sales of44,480, marking an insignificant 1.5% dip week-on-week. Finally, while topping the overall UK singles chart in the last four weeks, Hips Don't Lie has moved 1-3-2-2 in Scotland, where Paris Hilton, The View and the Arctic Monkeys have ail been chart champs instead, Alan Jones 

SINGLES Sales versus last week: 19.8% Year to date versus last year 48,8% MARKET SHARES Universal 29.6% Sony BMG 23.2% Warner Music 137% EMIMusic 8.7% Others 24.6% 
ALBUMS Sales versus last week: 3,1% Year to date versus last year 0.6% MARKET SHARES Universal 41.4% Sony BMG 277% Wamer Music 131% EMI 125% Others 5.0% 
COMPILATIONS Sales versus last week: -7.6% Year to date versus last year: -9.6% MARKET SHARES Universal 375% EMI 24.6% Warner Music 9,6% Sony BMG 31% Others 25.2% 
RADIO AIRPLAY MARKET SHARES Universal 40.6% Sony BMG 29.8% Wamer Music EMI Others 79% 116% 
CHART SHARE Origin of singles sales (Top 75): UK 488% US: 40.2% Other 11.0% Origin of albums sales (Top 75): UK 57.1% US: 41,2% Other 1.7% 



Upfront 

From out of 

the shadows 

like Kasabian or Q-Tip really do AH stâf gilGStS open P"5'1 -vou 'nt0 markets you've 
up opportunities At apreviewlistening parly 
for hip-hop Slipremo month, Shadow affirmed Pi I CUo^l^,., Jenson'sbelief."Itreflectsthe 

hanin^cwrilgain 

Private Press, it features contributions from guests including Q.-Tip from A IVibe Called Quest, Keak Da Sneak, Turf Talk, Kasabian, Chris James from Stateless and David Banner, giving Shadow the 
Island's head of marketing Lee Jenson says they intend to make this most of the broad guest list. "The opportunity with this record lies with the featured 

which is released on September 18, via minute-long radio ads which will focus at stations as they pick up on the record. "It will be a mix of as much of the album as we can get in there," says Jenson. The album's lead single, titled Enuff, will be released on September 24 and a national UK tour will follow through November and December, concluding with two dates at London's Brixton Academy on 

factor," Jenson affirms. "The people who are fans of DJ Shadow are quite mental, they 
about meeting that demand." 
CAMPA1GN SUMMARY PRESS: ShaneO'Neil.Island NATIONAL RADIO: Kate Buniell Rapture PR REGIONAL RADIO; PhaWittUsIand ONLINE PR; Simon At Holler TV: Mike Mooney, Andréa Edmondson, Island MANAGEMENT: JamalChalabi 

Emerging band Johnny Panic step 

up three gears with npower TV ad 

advertishig, whidfwill air later 

sync, Propaganda will release the energy faills, which will highlight next fe 
îéfd SyskaUimted27' «itplrL^këe^to S 

mmmm Pharoahe Monch 
Rush (SRC/Universal) ZANELOWE, RADIO ONE "Push is a heavy record for us. Ifs one ofthose songs that jumps out 
   people. It's what Pharoahe needs to bridge the gap between his established credibility and a wider 

Superfly Inc 
Moving Too Fast (Data) CARL SPENCER, PRESENTER GALAXY NORTH EAST "There have beenloads of records out over the past 12 months MH8 sampling, or rather murdering, a Nineties classic. OK, so this one does 

le Phil Collins, but it works. The song tells the story of a relationship that does not work out because thlngs happen too quickly. Not only is it a perfect 
radio, but it lias been skilfully remixed too - when you are dancing at the weekend listen out for the brilliant Freemasons 

Bat For Lashes 
Fur and Gold (Echo) ROBDA BANK, BBC RADIO ONE, (SUNDAY BEST) "Thefirsttime 

speakers like a1 outofthe ■vhite witch itick made of liquid acid. And then I realised she's eut out the vocal chords of Bjdrk, Kate Bush and Joan Baez and swallowed them. This is the best album l've heard in an âge." 

The Big Issue 

FOUNDATION 
Weekly news and culture publication TTie Big/ssuchas long 
Indeed, the magazine dedicates some 50% of its covers to established and emerging musical talent and, to capitalise on this, it lias teamed up with Virgin Mobile 

performing 11 to 12 minute sets, with the aim being to get between 10 and 12 acte performing, divided evenly between established acte and up-and-coming artiste. The relationship between The Big Issue and music has always been a close one and we are looking to extend that relationship further," says publisher Lisa Woodman. Acte already confirmed include singer-songwriter Thea Gilmore, psychedelic funk band Maxfield, flamenco guitarist Jackson Scott, Welsh rockers Vibration White Fînger and singer-songwriter 



BRI AWARDS albums Snow Palrol - Eyes Open (two times 

modem My TOp 10 

N-Dubz Better Not Waste 
My Time (Unsigned) 
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of attitude. Itis on 
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mssm David Gilmour; Artist of the month - Pink Royd 

M 

m 
Recommended - Keane, The Feeling, Iran Maiden, Beach 

Mojo listening posts - The Great Dépression, Oawn Landes Pajo, Gracious^Xavier Rudd, Fionn Regan; 

sawajgpasssa;^ 

IISÇO 
Basemént Jaxx, Pink, The Feeling, Sandi Thom, Fratellis. 

ES- 
WH Smith Instore - Paris, Prince, Seth Lakeman. 

WOOLWORTHS 
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Airplay K Nielsen Music Control 

TV Airplay Chart 

// M 
[ n NELLY FURTADO FEAT. TIMBALAND PROMISCUOUS > m -, — 

2 ) JUSTIN TIMBERLAKE SEXYBACK    400 3 2 FERGIE LONDON BRIDGE 369 4 4 BEYONCE DEJA VU 355 5 _L SCISSOR SISTERSI DONT FEEL UKE DANCIN' 352 66 BLAZIN'SQUAD AIL NIGHT LONG PTOt 352 7 ' PINKU + URHAND 287 8 90 ROBBIE WILLIAMS RUDEBOX otoaus 269 9 CHR1ST1NA AGUILERA AINT NO OTHER MAN RCA 257 
10 6 SHAK1RA FEAT. WYCLEF JEAN HIPS DONT UE SOKVBMO 236 
11 10 OUTKAST FEAT. SCAR & SLEEPY BROWN MORRIS BROWN RCA 231 
12 a LEMAR IT'SNOT THAT EASY RCA 230 
13 12 RIHANNA UNFAITHFUL OEFIAM 229 
14 14 CASSIE ME & U 226 
15 11 PUSSYCAT DOLLS FEAT. SNOOP DOGG BUTTONS AiM 203 ; 
16 42 BASEMENT JAXX HUSH BOY XL 202 
17 30 THE FEELING NEVER BE LONELY isuw 199 
18 18 LILY ALLEN SMILE REGAI 197 
19 56 EVANESCENCE CALL ME WHEN YOU'RE SOBER « 191 
20 72 MUSESTARLIGHT 182 
21 22 THE KOOKS SHE MOVES IN HER OWN WAY «R™ 181 
22 20 JAMES MORRISON YOU GIVE ME SOMETHING ^ 177 
23 a DAVID GUETTA VS THE EGG LOVE DONT LET ME GO (WALKING AWAY)oosio 170 
24 KELIS BOSSY vra» 165 
25 15 ALESHALIPSTICK 164 
26 24 KEANE CRYSTAL BALL '«'•» 158 
27 31 MATT WILLIS HEY KID MERCURY 153 
28 17 PARIS STARS ARE BLIND ««ERBROS 149 
29 13 GNARLS BARKLEY SMILEY FACES 147 
29 16 ARCTIC MONKEYS LEAVE BEFORE THE LIGHTS COME ON oosmo 147 
31 85 BOB SINCLAR & CUTEE.B ROCK THIS PARTY OEFECIEO 146 
32 70 JANET JACKSON FEAT. NELLY CALL ON ME «" 143 
33 132 LOSTPROPHETS A TOWN CALLEO HYPOCRISY vu ÎIBIE WHSE 141 
34 28 RED HOT CHILI PEPPERS TELL ME BABY TOBROS 140 
35 19 CASCADA EVERYTIME WE TOUCH AAHV 139 
36 32 MADONNA GFT TOGETHER WIERBROS 138 
37 67 REENTE MAN FEAT. AKON GIRLS ™1N 134 
38 26 PHARRELL FEAT. KANYE WEST NUMBER ONE «ROI» 131 

39 6 NATHAN COI D AS ICE M05A 130 
40 33 EAGLES OF DEATH METAL IWANT YOU SO HARD 126 

Ail Night Long Is 
25. Tlie video for 

jumps 68-5 on tlic TV airplay chart this week. Some 203 of its 352 

of tlie 23 stations on the Music Control panel nie track the first single from his 

H 

Blazin' Squad and Robbie 
Williams rocket into the Top 10, 
but they are unable to upset the 
unchangedtopfive videos 

HiltHli'il'hlW 

Él2 MUSESTARLIGHT heUumwarkresos 
T ARCTIC MONKEYS LEAVE BEFORE THE LIGHTS COME ON DOMINO 
4 5 THEFRATELUSCHELSEADAGGER 
6 41 LOSTPROPHETS A TOWN CALLEO HYPOCRISY vismE noise 
10|38 THE RAPTUREGETMYSaf INTO 1T meroty THE AUTOMATIC RECOVER BRiifflWoiYKB 

wilh Pet Shop Boys, McFly. Feeder, Pussycat Dolis, 

Spécial (Sat) 
High&ghts (Sat) 

RAYJWHATINEED 
NE11Y FURTADO FEAT. T1MBALAND PROMISCUOUS GHOSÏÏACE KILLAH/NE-YO/KANYE WEST 8ACK UKE THAT D-f AV.I 
BEENIE MAN FEAT. AKON GIRLS BUSTA RHYMESI LOVE MY CHICK JUSTIN TIMBERLAKESEXYBACK CHAMILUONAIRE FEAT. KRAYUE BONE R1D1N' 
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The Feeling move 9-3, challenging Scissor 
Sisters and James Morrison, who remain 
static at one and two. Meanwhile, Lemar 
and Muse make very strong gains 

211 BASEMENT JAXX HUSH BC 5 1 CHRISTINfl AGUILERAAI 
l DAVID CUOTA VS THE EGG LOVE DONT LET ME GOI eus 

7 I JUSTIN T1MBERLAKE SEXYBACKm 

r.KBAYZIEBONE RIDW'I! 
7 | RED HOT CHIU PEPPERS TEL 241 MUSE STARUGHTHEUOUJW»! G THEFRATELUS CHELSEAOAI Q' I THE VIEW WASTED LlITli Ôi: 

241 CASSEE ME & U EAD BOY | TUE KIILERS VWEM YOU WERE YOUNG VEli 
281 MOUSSE T VS. THE DANDY WARHOLS HORNY AS A DANDY rosi FEAT. NE-YO & KAEEYE WEST 2I|R0BBIEW1UJAMS RUDEBOXM 

YOU G1VE ME SOMETH1NG roi' IK WHOKNEWiaftct 
RIHANMA UNFAITHFUL Kf :DONTFEElUKEDANClN'roi' 
CHRISTINA AGUIIERA A1NT NO OTHER MAN rca THE FEELING FIEL MYLITTLEWC 
SHAKIRA FEAT. WYCIEF JEAN HIPSDONTUEsowbm 
NELLY FURTADO MANEATERoff, 
LEMAR IT'SNOTTHATEASV«ct THE FEELING NEVER BE LONELY B 
PAOLO NUT1NI LASTREI 
SANDITHOM 1YJISH1WAS A PUNK RQ DAVID GUETTA VS THE EGG LOVE DONT LET ME GO GNARLS BARKLEY SM11EY FAf 
SANDITHOM IVHAT 1Fl'M 

M O BEYOHCE DEJA VU ». ' 24 rRÔGU£ TRADERS^ 

The UK Radio Aii 

Â #• 
//# 

//i"# / / y 
P * 

i 0 SCISSOR SISTERS I DONT FEEL LIKE DANCiN 1593 52 68.53 22 
? 5 JAMES MORRISON YOU GIVE ME SOMETHING 2074 7 54.49 1 

3 0 THF FFFI TNG NFVFR BF LONELY lsw''D 930 68 53.88 47 
4 3 0 KFÛNF ORYSTAI RAI L lîowo 659 12 46.46 ■5 
5 7 CHRISTINA AGUIIERA AIN'T NO OTHER MAN RCA 1492 ■2 45.14 5 

6 6 12 SNOW PATROL CHASING CARS mm 1456 1 38.97 -14 
i v 8 0 ORSON HAPPINESS 1128 7 3752 1 

8 5 13 LILY ALLEN SMILE RECAL 1879 -16 36.82 -26 
nr V V JUSTIN TIMBERLAKE SEXYBACK 779 27 35.46 34 
! 10 58 0 LEMAR IT'SNOTTHAT EASY «« 898- 113 35.14 96 

II 10 38 PINKWHOKNEW ^ 1913 . -5 34.63 0 

i 12 a 3 DAVID GUETTA VS THE EGG LOVE DONT LET ME GO... CUS70 780 24 3L66 6 

13 4 , RIHANNA UNFAITHFUL DEfJAM 1684 "9 3175 •50 
nr 18 THE KOOKS SHE MOVES IN HER OWN WAY WRCIN 1811 5 30.23 2 

15 M 15 RONAN KEATING IRIS ra™8 602 5 29,69 -3 
16 13 1 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE i» 1282 12 28.80 -10 
17 31 20 MARIA LAWSON SLEEPWALKING 427 0 27.71 35 
18 22 26 SUPERMODE TELL ME WHY DATA 462 •13 27.05 & 
19 37 0 PINK U + UR HAND ^ 586 50 26,39 46 
20 21 19 KASABIAN EMPIRE 353 -13 25.43 2 
21 30 21 BEYONCE DEJA VU ^ 661 1 2452 14 
22 50 0 MUSESTARLIGHT mmmmwm 426 54 24.16 80 
23 25 37 THE ZUTONS VALERIE isn -5 23.51 0 

w 
0 BASEMENT JAXX HUSH BOY 268 -1 23.48 55 
1 ARCTIC MONKEYS LEAVE BEFORE THE LIGHTS COME ON oohi» 263 11 22.77 6 

Morrison to more than 13m. I Dorft Feel Like Dancin1 

Increasing ils tally tops the most- of plays by 52% played list and from L048 to was also aired 20 1.593 and its timos on Radio audience by 21.9% One. 

wm 

SexyBack this 

CD MASTERING DVD AND ECD AUTHORING V1NYL MASTEEiNC StCljfJL O / OE!.1 /r^Y & f'TPj AUC VIDEO CONVERSIONS (AIL FORMATS) ON/OFFLINE\VI| AUDIO CONVERSIONS VIDEO DUPLICATION 

Sunday (August supporter last 271 - it has moved week, airing it 68-30-34-26-31- three Unies. Its 20-9. Radio Two overall tally of wasitsniost 779 plays from 70 

2 | THE KOOKS SUE MOVES IN HER OWN WAY SNOW PATROL CHASING CARS 31 u 1 SCISSOR SISTERS 1 PONT FEEL LIKE DANC1N' PINKWHOKNEW 
KEANEIS1T ANY WONDER? RED HOT CHILI PEPPERS TELL ME BABY JAMES MORRISON YOU G1VE ME S0METH1NG ORSONHAPPINESS 

DAVID GUETTA VS THE EGG LOVE DONT LET ME GO.. SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE 
ARMAND VAN HELDEN MYMVMY CHRISTINA AGU1LERA AIN'T NO OTHER MAN JUSTIN TIMBERLAKE SEXYBACK 
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K Nielsen Music Control 

îrplay Chart 

i 0 '//d- 26 18 8 49 KbU HU1 CHILI HLPPLRS 1 bLL ME BABY v—. 893 ■8 2164 ■28 2/ 12 12 25 RAZORLIGHT IN IHE MORNING 585 .9 2157 42 28 28 48 THE FEELING FILL MY LITTLE WORLD 1423 0 21.60 o 29 21 0 THE ROLLING STONES BIGGEST MISTAKE 97 23 2L10 -24 30 27 0 NELLY FURTADO MANEATER CE)rE„ 1052 ■18 20.59 ■5 31 36 0 NELLY FURTADO FEAT. TIMBALAND PROMISCUOUS CEIFOI 466 16 20J7 3 32 42 6 CASSIE ME&U mm 418 32 19.87 24 33 46 2 CHAMILLIONAIRE FEAT. KRAYZIE BONE RIDIN' vum 415 36 19.14 30 34 « 44 ARMAND VAN HELDEN MYMYMY so™™ 421 ■8 17.39 23 0 THEFRATELLISCHELSEADAGGER 212 7 17.10 113 
36 H MADONNA G ET TOGETHER 862 ■34 16.68 •92 
37 51 0 SANDITHOM WHAT IF FM RIGHT 588 36 16.37 26 
38 35 84 WILL YOUNG WHO AMI s»™ 820 -13 15.93 -18 
39 56 0 THE KILLERS WHEN YOU WERE YOUNG .t=«O 418 25 14.99 27 
40 38 H ROGUE TRADERS VOODOO CHILD 613 V-121 14.73 ■19 
41 34 0 DIXIE CHICKSTHE LONG WAY AROUND » 71 22 14.67 ■30 
42 48 0 KEANEISIT ANY WONDER? isu» 795, -30 13.88 -25 
S 0 ELTON JOHN THE BRIDGE mm* 34 209 13.81 532 

44 33 17 PAOLO NUTINILAST REQUEST «umc 806 ■14 13.55 45 
45 47 87 JACK JOHNSON UPSIDE DOWN msmmzm 463 42 13.43 •8 
46 43 0 KELLY CLARKSON BREAKAWAY » 895 •31 13.35 -16 

114 0 KELIS BOSSY v.™ 114 4 13.10 142 
48 23 23 GNARLS BARKLEY SMILEY FACES *mmm 812 •15 1193 •94 
49 19 14 34 BOB SINCLAR FEAT. STEVE EDWARDS WORLD, HOLD ON... mm 474 ■26 1176 ■120 
■ 1 0 JEALOUSY LUC Y 123 35 12.72 328 

AiùcConlftîCc cm (fatagalbcred from 00.00 w 0000 en Sufiiiy 13 Aug 2006 urtS 2400 finSat 19 Aug 2006 Stations rantal by aoto ligoro sonlatetha 

;RiNG (INC. 7") VIDEO STREAMING - WEB AND MOBILE PHONE Audio restoration dvd-r/cd-r duplication AVID + FCP AUDIO EDITING IN-HOUSE DESIGN TEAM ON DIGITAL ARCHIVING (AUDIO AND VIDEO) 

Vibe loi and 43 from Galaxy 102.2 FM. 
QS3 

n DAVID GULTTA VS THE EQG LOVE DONT LE1 
THE K00KS SHE MOVES IN HEROWNWAY i I ARMAND VAN HELDEN MVMYMY 
THEFEEUNG FTIL MYUmE WORLD ■s I SHAKIRA FEAT. WYCLEF JEAN HIPS DONT U n CHRIST1NA AGUILERA AINT NO OTHER MAN 
JAMES MORRISON YOU GIVE ME SOMETHI MHANNAUNFAITHFUI  SHAKIRA FEAT. WYCLEf JEAN HIPS DONT UE CHRISTINA AGUILERA AINT NO OTHER MAN KEU.Y CLARKSON BREAKAWAY . SCISSOR SISTERSI DONT FEEL L1KE DANCIN' 
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New releases 
/s3. 
Ma 

M 

Elvis Presley '68 Comeback (RCA 82876705069), Aloha From 1 
deluxe éditions in 2004, since when they've each sold more than 100,000 

1 legendary 1 performance recordings of Presley appear in new spécial éditions, which means that they've been pared down, reduced in price, but given a bit of exclusive content to make them must-buys for fans. The historié '68 Comeback DVD previously had seven hours of content and has been edited down to a bare 94 minutes for this release, but indudes a new montage of fun moments and a photo gallery. Aloha From Hawaii, featuring Presley's Honolulu performance from 1973, shrinks from 242 minutes to 87, but has a better bonus in the form of five post- concert insert songs not featured on the original. No real fan would prefer these over the superb deluxe éditions, but those on a limited budget or Elvis completistswill doubtless ensure tliey are still significant sellers. 

Powell, Bob Daisley and David Stone - had forged itself a formidable réputation both on record and live. This concert at Munich's Olympiahalle on October 20,19T7, is recognised as being one of their best and features powerful versions of eight Rainbow classics, among them Kill The King, Long Live and Rock'nHoll. While that may seem a fairly meagre portion, thèse are not three-minute thrashes - therc's nothing shorter than 4m 41s and the concert runs for well over 90 minutes, with the extended and brilliantly improvised Still Tm Sad alone taking up more than 2S minutes, Promotional videos and interviews add anolher hour to the playing time. The fine package is rounded- offby the inclusion of a reproduction tour programme. 
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FRONTLINE RELEASES DANCE □ CHOKLATE VOL 1 Kudos ICO KAJ 020) 
Q HnL CLARA AIL ICAN PRO 

!ANKudcs(C0SI002 
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LDOTEN TALES OWL (CD 0183502) 
□SANTWW EVOLUTION Soundport (CD SP170U < 0MM0027) 
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QTAUSMAN TRUTH AND UVE Days Of Gtory (CO RTCO 009) □THREE DEGREES, THE THE THREE 0E6REES FALCON (CO UN 4246) □TSJUDER KILL FOR SATAN Drakkar (CO 100961) □TSJUDER DEMONIC POSSESSION Drakkar (CD 100962) □TUBR ERNEST COUNTRY MUSIC LEGENDS Sancluary (CO PLSCD 660) 

Gouniry □ VARIOUS WHAT THE WORLD NEEDS NOW IS LOVE Note Price (CD 221539-205) 

MUSIC DVD POP/ROCK □ DEHNY, SANDY MER REVIEW C □ EACiaTOE MUSIC IN REViEWI 

Singles 
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□varioushar 

URBAN □BU) THE NARROW PATH Sound In Cota 02" SIC 0151 □ DAZI NUE BIACK LABEL SLEND Sound In Cota (12* SIC 12012) □ DJ HOOP HAUS AM WALB Kudos (12" LEI004) □ FABID PROPER DOSAGE Wïis 01 Mart 02" WOM 0620062) □CUIEfl(OTTOSAYEP FatBeals02"EB25291 □ HARLEM WORLD CREW,™ LETS ROCK Tayster 112" TS 55001 

□VARIOUS MUSIC # 3 taid In Cota 02" SIC 12094) 

The Who & Spécial Guests - Live  ie Royal Albert Hall (Sony BMG 743218980219) Pete Townshend Music From Lifehaise (74321922299) John Enwistle Band Live (82876601969) An O/s Taie ?) 1 TheseWho- 1 related tilles are I to be reduced to I mid-priceby 1 thosc bountifii! I folk at Sony ! BMG from ^ Scptemberllfor 
Live At Royal Albert Hall shows The Who with great energy, formidable power and a vast array of guests atThe Roj-al Albert Hall in 2000; Music From Lifehouse is a unique réalisation of Pete Townshend's 30-year pet project; John Entwistle Live captures The _ ' ' ' Tennessee in 1999, with bis own band; and An Ox's Taie is a brand new, affectionate and illuminating documentary about Enwistle, who died in 2002, on the verge of a 
The Police Everybody Stares - The Police Inside Out (Universal 9879996) I DirectedbyThe j Poliee's drummer | Stewart Copeland and I culled primarily 1 from bis own I collection of ■ previously 

1m archives, this làscinating film ; a fast-moving and unique portrayal ofThe Police from their 1978 inception to their igsi' split, with a personal narrative from Copeland. Capturing the good times and tension behind scenes in a way that no outsider could, Copeland expertly weaves in 60 songs by the band, though with a running time of 74 minutes for the main feature and 45 minutes of bonus features, dont expert to hear anything like a complété version of your petsonal favourite. 
its (Polar 9856220) 

zmo'tional 1 video willbe unong the | 100,000 who have bought The Définitive Collection since its 2002 release, but for those with ss exhaustive requirements, 16 Hits does exactly what it says on the tin, and, priced to retail at less than £10, is about half the cost of 

WinnerTakes It Ail, Dancin on and Knowing Me, Knowing You. Picture and si 
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Singles 

Shakira retains her number one position, as 
Chamillionaire and David Guetta make huge 
gains to numbers two and three respectively, 
while Arctic Monkeys enter at number four 

The Officiai UK 
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IWCFLY DuN T TOI MF ulOVi PLE7SE FLEA^E 
RAY LAMONTAGNE TRODSe  

42 29 5 MADONNA GET TOGETHER  ~ 
43 65 2 CTOOTUTmMA^WflVS AND FOREVER '' 
44 38 11 ARMAND VAN HELDEN FEAT. TARÂMYMYMY  (Vjn HeWcfl) Unr.TrwSony ATV/Bug (V.vi HeidefVJcnscfl/Kjll:rxjlonAVri(ihtA1,Tnii^^:h ^Ahrm EnH rmTrrr fi'mm 
4b 36 » INFERNAL FROM PARIS TO BERLIN 
46 GHO|rWCE i(RUH FEm NE-YO BACK L1KE THAT f ' 
47 BEENIL MAN FEAL AKUN G1RLS 
48 4. 14 THE FEEUNG FILL MY UTILE WORLD 
49 37 6 RE^HOTCHILIPEPPERSTELLME BABY 
50 « 22 IHLKUUKS Hof fer) Fomous (Prilchart/Hams/Rjfferty/Gjmid) Virgm YSCDHOll (El 51 
If 

31 3 TOMNOVY & LIMA^TAKE IT (CLOSING TIME) 
THE FUTUREHEADS WORRY ABOUT IT LATER Offier) Biq Ufe IFuturehcads) 679 6791I37CD (TEN) 53 35 T PETER BJORN & JOHN FEAT BERGSMAN YOUNG FOLKS (Yltling) EMI (Moren/Yltling) Wicbrta WEBB107SCD (U) 54 SPINTO BAND OH MANDY 

55 47 il SNOW PATROL YOLTRE ALLI HAVE 
56 FIELD MOBB FEAT CIARA SO WHAT o 
57 PHARRELL FEAT KANYE WEST NUMBER ONE 
58 43 • CAPTAIN GLORIOUS (iton)BMGIÙpUin) EMlCKMTOOffl 59 46 § PAUL OAKENFOLD FEAT BRITTANY MURPHY FASTER KILL PUSSYCAT   -'-Wr-cv.u: ,, 60 44 10 MUSE SUPERMASSIVE BLACK HOLE 
61 MATT WILLIS HEY KID © 
62 46 r SERGIO MENDES FEAT THE BLACK EYED PEAS MAS QUENADA^ 
63 54 U ORSON BRIGHTIDEA 
64 MISSY ELLIOTT WE RUN THIS ® ^ 

KEANE CRYSTAL BAIL® 
66 36 r PANIC AT THE DISCO LYING IS THE MUS 1 FUN A6IRLCAN HAVL^ 
67 THE DIVINE COMEDY TO DIE A VlKUiN 
68 6 CHRIS BROWN FEAT LIL' WAYNE GIMME THAT REMIX ^82iM807KW!V) 69 
70 

LAZY-B UNDERWEAR GOES1NSIDE THE PAN 1S © 
LOSTPROPHETS ROOFTOPS (A LlBEKAlION BROAOCAS^^^^^^ 

71 64 L KEANEISJTANYWONDER? 
II 
73 

56 7 JIISTir.F VS STMTAN WE ARE YOUR FRIENDS 
RED HOTCHfLI PFPPERS DMCAOroRNir 

74 
15 

^ 1 | |||. «.6850564,6. 
JoSE GONZALEZ HEARTBEATS 

ii! ■ s*,, Ksr issr" _  

their début album Whatever People Say I Arn, That's What l'm Mot. but Leave BeforeThe Lights Corne On is 

R&B singer 

10 in thcUICjust 

100,000 copies 
in tlie sliops in tin US and débuts at 

TOWEASWÔ? WE ARf. YOUR FRIMB 72 VVORRY ABOUTIT lATlfi K 

ÎTât DAVID GUETTA VS THE ECG LOVE DONT LET ME GO (WALKJNG AWAY) [] ARCTICMCNKÊYSU LE TK ! !( i 5! 2 | CASCADA EVERYTIME WE TOUCH 
7 m CHRISTINA AGI RA A1NT NO QTHER MAN s 5 | JAMES MQRRISQN /OU GiVE Mi .1ETHIN( 

111 THE KOOKS SHE MC 4 j 12 | PINK WHO KKEW 151 8 | ROGUE TRADERS V0( 9 1 PAOLO NUTINILAST RE( Q| ALESHA LIPSTICK 
1 PARIS STARS ARE BLINO 

ilj 231 THE FEEUNG F1LL MY LUTLEWC 

14 | GNARLS BARKLEY SMÎLEY f A( 
27 24 | KASABIAN EMPIRE 
29 22 ) PUSSYCAT DOLLS FEAT. SNOOP DOGG BUllONS 

41 ARMAND VAN HELDEN MYMYMY 3-1 _ j SC1SSQR SiSTERS I DONT FEEL T EDANCiN' 
71 WILL YOUNG WHO AMI 38 ' 361 RED HOT CHILI PEPPERS TELL ME BABY ;3|bu$tarhymesiiove mychick 4016] MICHAEL GRAY FEAT. SHELLY POOLE BORDERLINE 

CASCADA EVERYTIME WE TOUCH LET ME GO (WAIKING AWAY) 
MICKY MODELLE V JESSY DANCING IN RIHANNA UNFA1THFUL RONAN KEATING IRIS CHRISTINA AGU11ERA A1NT NO QTHER MAN PARIS STARS ARE BUNO ULYAUEN SMILE 
JAMES MORRISON YOU GIVE ME SOMETHING ROGUE TRADERS VOODOO CHILD 
YOUNG KN1VES WEEKENDS AND BLEAK PAYS (HOT SUMMER) SUNSHINE UNDERGROUND PUT YOU IN YOUR PLACE PAOLO NUTINI LAST REQUEST SAND1THOM1WISU1WAS A PUNK ROI KASABIAN EMPIRE MICHAEL GRAY FEAT SHEUYPOI THE FUTUREHEADS WORRY ABOUT1T LATER VIEW WASTED UTTLE DJ'S CHOCOLATE PUMA ALWAYS AND FOREVER 

MCFLY DONT STOP ME N0W/PLEA5E PLEASE 
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In a relatively static week with just five new 
entries to the Top 75, Christina Aguilera 
débuts in the top spot, while The Marnas & 
The Papas and Captain enter at 21 and 23 
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on by 877% 
18,620, takintj ils 11-week total sales tally to 195,121. Tliehard working band, 
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2 r ■ JAMES MORRISON UNDISCOVERtU ® M>*i 9878230 II) 
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13 9 17 rihannaagÏrllikeme® MJ» 9878575(0) 
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2L The Marnas & The Papas SixtiesiconsThe 

confused with Callfomîa Dreaini - Tho Very Bcsl C The Marnas & 

(number 30 in 1997). Aiiother 1995 set on Spectnim, called simply Best Of. 

Abrahanvs Tlie Impossible Dream 168-67 on sales of 5,686,5,307 and 3.353, 
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