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• DEBUT ALBUM "GET BORN" 
WORLDWIDE SALES OF 3.5 MILLION 

UK SALES OF 380,000 

• THE NEW ALBUM 

"SHINE ON" 
OUT OCTOBER 2ND 

• PRECEDED BY THE SINGLE 

"PUT YOUR MONEY 

WHERE YOUR MOUTH IS" 
DIGITAL RELEASE SEPTEMBER 4TH 

CD, 2x7" SEPTEMBER 18TH 

• LIVE DATES 
NOVOI NEWCASTLE ACADEMY 

NOV 03 GLASGOW BARROWLANDS 
NOV 04 MANCHESTER ACADEMY 
NOV 05 BIRMINGHAM ACADEMY 

BgEEaa nov o? brixton academy 

• CHANNEL 4 TV SPECIAL 
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02.09.06 Pink The Fratellis Muse Gomez Jamelïa Justin Thuberlake 
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'Tm well aware of how many différent things people perceive me 
as. To some people, to the that keep buying the 
records, l'm the best fucking thing out there. Then there's a whole 
group of people who think I am what is bad about the recording 
industry; people who think that I am a fucking joke, that I am some 

, which I fucking am. I was brought up 
on holiday camps. My father is a cabaret artist. That's where I 
learnt my craft. Some people lïke to prétend that they never went 
to Blackpool on holiday, that they never 
spent a week in their caravan in 
Great Yarmouth. You know, 
I fucking did, Fm a bluecoat. 
Fribetheentertainment , « 
manager in Carnavon Bay 

Bis, 
do you know what I mean? 
Some people will look at 
that and go, 'Well, that's ^ . 
un-crediMe and shit, and it cornes 
from a naff place'. Yeah, we do. 
That's fucking Britain. That's 
where we corne from." 

Robbie Williams 
talksexclusively 
toMusicWeek. 
See p2-3 



ST" vaSS: f§l~ ' slP 
FwHf? Es"™ Sx wnSd"'^"011 ^1 

i. 

Robbie: Tm 

In an exclusive interview to set up 
his new album, Rudebox, Robbie 
Williams talks to Music Week 
about the process behind the 
création of the ninth album of his 
solo career, the writing process, 
his future in the business and 
perceptions of the UK's biggest 
music star. By Siuart Clarke 
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R0BB1E WILLIAMS DISCOGRAPHY ® Free with this issue, Promo magazine, the inside Ç: 
guide to the most creative work in music vision 
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- in the Eighties I saw shed-loads of cabaret, it's where I grew up, that's where 1 leamt my craft, so 
But first and foremost it 
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SnS:r=a video for it, but ifsjust huge. I think it wiU be aa big, if not bigger 

For me, I dont get on with a lot ol 
socialise. IVe got my group of and go and play with soi eycs' [The Nineties], is 
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PINK CAST LIST National Press: 
Head. RCA. TV 

RCA. Jacqui Quaife, RC Régional Radio: Régional Press: Lynn Swindlehurst Beth Brookfield. 
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Pink will bo the firet artist to benefit from an expansion of tlie PlayStationPortable line in Europe by puttlng her naine to a new pink- coloured console. Tlie handset, wltich will lannch in the UK on October 27, is tlie firsl to be connected with a second party artist or brand. Included with tlie Pink PSP will be a UMD (Universel Media Disc) video featurlng a collection of the artisfs music videos, footage of her UK album showcase, an exclusive interview and a new track currently not avallable on any Pink album in Europe. Zomba's senior VPof international John Fleckenstein 

says the tie-up offers an opportunily for Pink to find footing with tlie broader gaming audience. "Dur hope Is that the new people who buy PSP will discover her through the frec content we're offering," lie says. "For a lot of people that may havc / secn her video, or heard a song ont the radio, they may not know the breadth of her talent. For us, thaf s the payload." Anyone buying the Pink PSP console will gain access to a raft of online content via the officiai PSP website. Sony Computer Entertainment UK niarkcting manager Mary Tristram says Pink offers PlayStation a road 

Era promises this year's conférence to be best yet 

Era boosts second 

Indie Conférence 

by Paul Williams Retail association Era says it is going bigger and better for its sec- ond Indie Conférence, taking in a larger venue, more présentations and new financial backing from labels. A year after bosting the first event, offering independent retail- ers fourth-quarter release présen- tations from across the industry, Era will be repeating the exercise with a second conférence sched- uled to take place in Birmingham on Wednesday, T Howi plan this year and the opportunity to leam lessons from the inaugu- ral event, Erais promising an even stronger conférence that will be more specifically tailored to indie 
"It's a bigger venue with more présentations from some of what I would say are the more specialist companies," says Era deputy chairman Paul Quirk. The new venue cornes in the shape of the Holiday Inn, while Era has tightened up last year's schedule to allow Proper to join the existing line-up of repertoire presenters comprising EMI, Pin- nacle, Sony BMG, Universal, Vital and Warner. Island Records' The Fratellis and 1965 Records' The View are being lined up to play live during the présentations, which Quirk says will be geared more this time towards the indie retail sector following complaints last year that some ofthe 

majors focused too much on estab- lished acts and not enough on "indie-friendly" repertoire. "We do need to know about acts we've never seen before who could be huge and could be nex-t year's Kooks," says Quirk, who originally came up with the idea of a fourth quarter conférence specifically for indie retailers. Although the first conférence was financed exclusively by Era (then Bard), labels have agreed to give financial backing for this year's event, which will corne a fortnight after EMI (September 6, London's Mermaid Théâtre) and Universal (September 7, Shep- herds Bush Empire) host individ- ual fourth quarter présentations for ail retailers in London. Entiy for the event - which last year attracted more than 150 dele- gates - will again be free, while pré- 

sentations will also be made this year by Millward Brown, 7Digital, Muze and Ranger. In addition, Era will be detailing October's National Music Week and giving a guide to indie store initiatives. "We want to open up awareness about what other people are doing, such as on eBay, the internet, changing their multi-buy policies and doing value charts," says Quirk. Era général secretary Kim Bayley says the conférence also provides an important outlet for retailers to interface with label représentatives and other retail- ers. "They get to meet each other, which is really good because it's about the only place indie retail- ers get a chance to do so. Even without the présentations, last year was useful from a networking perspective," she says.  paul@musicweek.com 

The Fratellis: playlng llve at this year's Indk 

New T0TP2 starts next month 

new sertes-of T0TP2 toairat the 
The hew serièS Is to continue in the veln of the established T0TP2 formula and combine vintage material from'tfiê Top OfThe Pops archive with new performances, for which studio time has already been booked. " The first show In the serles is scheduled to be broadeast on September 30 and the season runs until Chrlstmas In a Saturday teatlme slot on BBC2. TOTP dlsappeared from screens at the end of July, when the BBC announced It would be contlnulng T0PT2 and promlsed a Chrlstmas 

spécial at the very least The latest news means the name will not be off the airwaves for as long. Pluggers have been told that the BBC will be recording 12 performances on September 14 and 15, with two performances featuring each week between September 30 and November 4. The plan is then to book more studio time for recording either in late October or early November. These timings are yet to be confirmed, and the BBC is holding meetings this week and next In which It hopesto finalise the éditorial content of each show. The team behlnd the new sériés is led by Mark Cooper and Sally Wood, who were respectlvely executive producer and producer of TOTP 

until it was taken off air. As the serles Is yet to be officially signed off, none of the show's producers is willing to speak on the record about the plans. However, one senior BBC figure describes the team's task over the next few weeks as being akin to working out ways of "keeping a vintage wine refreshed", so it seems likely that some new element will be injected into the traditional formula. It will also be one ofthe few shows with a dedicated music element on terrestrial BBC télévision, following the demise of the main TOTP. later With Jools... is currently off the air while Tonlght With Jonathan Ross returns In 10 days' time. 



UK live tour next month launches Popworld Radio web stream 

PopwoHd Radio goes live 
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To read ail the 
news as it 
happens each 
day, iog on to 
musicweek.com 

Your guide to the latest news from the music industry 

Creative settles 
rowwîth Apple • MP3 player manufacturers Apple and Creative have reached a légal settlement following a dispute over Apple's use of a Creative patent technology in its devices. Apple will 

by Arts Council England's grants for 
selected for key 

a paid-up licence to use Creative's awarded patent in ail of its products. In addition, the companies announced that Creative has joined Apple's "Made for il 
accessory products later this year, O Emap marketing division Emap2 has struck a three-month exclusive deal with Napster to promote the online music subscription service across its magazine, radio and online platforms. A  
FHM. 

: and SXSW. • The Village People have been granted an injonction to stop a UK tribute act from using the name Village Peeple. The tribute act, led by Jason Phillips, have been the subject of légal action from the Seventies act before and have previously agreed to change their name to the Village Boys. • New statistics released by the Music Industries Association (MIA) show significant growth in sales of guitars, with total sales breaking the £100m mark for the first time. Sales units have more than doubled since 1999, with nearly 1m guitars sold in 2005. • Era préparés for its second Indie Conférence. p4 © SMC weighs up a UTV approach. 

includes a sériés on AbbeyRoadand Totally Boy Band, a sériés following five former boy band members as they join together to préparé for the release of their first single. • Basement Jaxx, Kasabian, The Roots, The Walkmen and The Fratellis are to exclusively preview their new albums through MySpace. 

stage the BBC's inaugural Electric 
@ Will Young bas claimed top spot on a countdown of the most popular artists of the past six months on ' 's The A-List chart h broadcasts to 57 s. The Sony BMG artist beat 

through Gut Active Records. The September U-issued album, Classic Rock Présents Blues Rock, is the second compilation the magazine has put together, following a prog rock set it brought out earlier this year. • Oemon Vision lias teamed up wit Emap to create Q magazine's first interactive DVD, Q: The Essential Music Quiz, in time for sale at Christmas. It will be launched on November 27. ® Morrissey's n Future When Ails weli bas be made available as a V Festival download. The release came a through a partnership betwee Sanctuary/Attack and digital specialist Bandwagon. 

• Visible Noise's Lostprophets claimed the key prizes at last Thursday's Kerrang! Awards 2006 at The Brewery in Londc with the gongs for best ; best British band. Other winners 

l single In The 

Music hîgh on C4 
autumn agenda • Channel 4 has unveiled détails of its autumn schedule highlights, which includes broadcasting the UK Music Hall Of Famé for a second consécutive year, the Vodafone Live Music Awards, the Diesel-U-Music Awards and the Digital Music Awards, sponsored by BT. Other programming 

For My Valentine. Kerrang! staff werf 
magazine's 25th anniversary. • Kiss unveils new programming schedules. |i5 
programme of events for the rest of the year following its reopening after a £30m refurbishment The North London venue is to play hostto concerts by Cat Power, The Divine Comedy and The Zutons and will also 

Tower files for 
bankruptcy cover 
• US-owned Tower I filed for bankruptcy | its creditors,, possible sell-off within days, The retailer has ' 11. the process in the : ; company to be protected 

building a super-casino alongside the huge music arena in The 02 take a significant step forward after Wembley developers withdrew their application for a rival bid. • Town & Country Broadcasting, the company owned by former Virgin Radio and Wireless group chief 
Pembrokeshire and Re Carmarthenshlre. • The PRS Founda 

elglith and Tins Beatles ("Tlio Whlte Album") tahlnfllOtli spc Mlch.iol Jaeteon's Tlirlllcr claimed runncrf.up spot and U; 

by the Officiai UK Charts Company, votors woro askod to solect tlwlr favourlte album wbîch had rcachcc 

The Mooi„ Ttir main fop loo yva» led by tl Soventlci and Elglrtles with 24 albums apiecg, while tharo wore 1 allimns from tlio Slxlies, 21 fiont 

WarneKs Gnarls Barkley to head chart, which is determined by 

association wi promote its Hydro-Active fitness drink for six months. The campaign will see 3.7m bottles of Hydro- Active distributed with a code 
download a 30-ininute mix, designed to accompany work-outs. • Détails of T0TP2 return are unveiled. p4 

Bîdders cîrcle 
BMG Publishing • Former BMG Entertainment chief 
emerged among the chasing pack iooking to acquire BMG Music Publishing. Zelnick is understood to have teamed up with US private equity fund Apollo Management to mount a bid for the publishing 
• Classical record label Deutsche Grammophon has made two new appointments, filling its président and A&R vice président rôles. General manager Michael Lang is promoted to président, with immédiate effect. Warner Classics International director Matthew Cosgrove joins the company as A&R vice président, succeeding Bogdan Roscic, who was recently appointed managing director of the Decca 
• Vétéran music publisher John_ Merritt has died following à battle "TÂûïïTcancer. in a career dating back to the Sixties, Merritt worked for Decca's publishing company Burlington Music, ran RCA's publishing arm Sunbury Music, before taking charge of MAM Music for Gordon Mills and then overseeing the Welk Music Group's UK office. • IPC Ignite! managing director Tim Brooks will leave the publishing company in September to take up a new rôle as managing director pf Guardian Newspapers. He is replaced by Eric Fuller, formally Nuls and Loaded publishing director. • RCA act Sandi Thom will tomorrow (Tuesday) play the BT Digital Music awards launch at London's BT Tower. The awards ceremony itself will take place at the newly-refurbished Camden Roundhouse on October 3. 
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We Listen, 

...to you, your customers, your music 
EDC is the leading indépendant provider of supply chain solutions to the 
music industry. With dedicated, experienced people, our focus is on you, your 
customers and your music. Working in partnership with our clients, EDC 
provides a global answer to the distribution ol content to market, superior 
quality manufacturing and technological leadership. 
We want you to have the best. 

-H<1 (0)1254 505300 uksalesfèedcllc.com Philips Road, Bluckburn, Lancashire BB1 5RZ 
EUROPE UNITED STATES OF AMERICA EDC ENTERTAINMENT DISTRIBUTION COMPANY 
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With the rise of blogging and internet reviews, is the rôle of the music publicist changing? 
Music Week assembled a panel of five experts to discuss the future of music PR 

FR panel move forward 

into net génération 
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According to Jeff Jai-vis, founder of America's top-selling celebrity bible, Entertainment Weekly, the critic is in danger of extinction. Posting to his Buzz Machine blog, Jarvis claimed that, in the digital âge, with audiences freely sharing information online, newspaper and magazine reviews are becoming worthless. As examples, he points to the success of The Da Vinci Code and Pirates Of The Caribbean: Dead Man's Chest - both of which received maulings at the hands of the press, but topped box ofiices worldwide. This is something US film studios are taking to heart. Last week, the Samuel L. Jackson firight fest, Snakes On A Plane, became the latest HoUy- wood movie to be released without being pre- viewedto film critics. But is the same tliing happening with music? In a World of social networking and instant digital gratification, do reviews still hold currency? Can a positive or négative write-up actually make an impact on sales - especially amongyounger demo- graphics who, we are regulaiiy told, are spending an increasing amount of their tirae online? And if reviews are less important, what does this mean for the rôle of PR? Are we about to wit- ness a fundamental reassessment of those who are employed to control the flow of information between content owners and the consumer? To discuss these questions and the challenges 

for PR in the digital âge, Music Week gathered together five senior music publicists for a round table. 
Music Week: The current trend for Hollywood studios is to release films without prevîew screenings for critics. Do you think we might see the same phenomenon in the music industry? Do reviews still matter? Sundraj Sreenivasan, Polydor: A review will have an impact ifyou're a high profile artist. Ifyou're an artist who's expected to go to number one and go platinum first week and you get a really négative review, then yes, it can be damaging. But if you're a young band and you get a négative review in one publication, then it doesn't matter as long as you've got a campaign going. Mel Brown, Impressive PR: I absolutely agree. I don't represent this band, but Captain had really mixed reviews across the board, but what was more important was the fact they had a lot of reviews. I think they've made a big impact because of that. Duff Battye, Duff Press: I had an independent act who didn't have any marketing budget, so I was mainly talking to their distributor, and we got a Kerrang! album review. We knew it was going to be good, and the distribution company was asking me whether it was going to be four Ks or five Ks. They were very insistent on this, because if it got 

five Ks then they'd be able to shift x amount of extra records. In real tenus, that review was very important Sarah Pearson, Wasted Youth: Ifyou're band, then I don't think it necessarily afîécts the sales, but it certainly affects the credibihly. SS: Look at Robbie Williams. People have been slating his record and where he's going, but he'U still go straight to number one. 
MW: But surely the différence now is that Rob- bie's fans can go online and hear his single, and then make their own décision? DB: I think it's always been rare that press actual- ly sells a record. Press is more of a tool for other média and specifically for radio and TV. Radio and TV do sell records; but you can't get radio and TV without press. Internet reviews and blogs are good for building a fanbase, but they're not going to motivate the rest ofthe média. [You can't com- pare] a MySpace review againsl a Guardian review or a Times review or aMqjo review. That's often what I think clients want me to get. To get those soundbites. Laura Martin, Scruffy Bird: The teen market is online. The bottom has fallen out of teen publica- tions and the kids who read them are ail discover- ing music online. Also NME are ploughing a lot more of their resources into NME.com, so that shows how important online is becoming. 



th Perfiaps best nominated for t 
Spire Girls, Prince, TLC, Puff Daddy, Usher and OulKasl Establishing Duff 

A common misconception about PR is that you just send out 150 CDs and work with anyone who cornes back to you DutfBattyo, Duff Press  
MW: Sor for the indie artists that you represent, are you going further down the média chaiu and building relations with bloggers? LM: PersonaUy no, but we would possibly look to do so in the future. 
MW: Do you think the prolifération of online média has lessened the impact of the physical 
MB; I think sites like Drowned In Sound are real- ly important l've put quotes from Drowned In Sound on press releases. The same as Pitchfork in the US. DB; I remeraber with MySpace a few months ago everyone was writing about how the/d got 100,000 friends, and now everyone's like 'shut up...' MB: MySpace is more for A&R and kids, I think. SP: I don't think that digital has devalued press. It's like CDs and online sales, people still want something physical to hold in their hand, and I don't see people sitting down to eat breakfast and tapping away at their computer. They still want the physical experience. SS: Also, in the past six months, there's been more music coverage in the non-music press than ever before. Every single broadsheet has a music/arts section. The Guardian and The Times have live reviews every day and The Sun has loads of cover- 
MB: There are more avenues for new bands in the broadsheets than ever before. 
MW: Do you think there's more hon- esty in online reviews? SS: I think a lot of online reviews can be quite fanatical. Obviously, stufflike Pitchfork and Stylus are really crédible and you'd take them seriously, but sorae people go overboard with the hype. I think people who buy a magazine will read it and take the infor- mation away with them, because people believe what they read. If Qsay an album is amazing then people will believe that. 
MW: How do you deal with bad reviews? MB: You can't control reviews. One of the main things I do when taking on a new arti sit them down and tell them that. We'll get as much profile as we can 

in the right places, but we can't control what jour- nalists write and they have to take that on the chin. Sometimes you can get certain journalists to write the reviews. we ail know that, but nine times out of ten that won't happen and it's pot luck. DB: As with any industiy, if you had a good work- ing relationship with someone and you came to them with a product and they rejected it, then you'd expect them to tell you in the nicest way pos- sible. But ultiraately they'd still reject it, and I don't think that taking them out to lunch and but- tering them up would make any différence. And, to be honest, Td be disappointed if they did. That's abitmasochistic! 
MW; What about retaining a buzz once you've broken an artist? Sarah and Sundraj, you're both working on second albums from artists who sold millions [Keane and Scissor Sisters]. What are the difficulties there? SS: There's no artist loyalty out there now. You can sell 2m albums, but that's no guarantee that ayear later people will corne back to you. So you do have to do things differently and, again, this is what people forget about PR we're going out there first. With the Scissor Sisters, we did tire cover of Atti- tude, but we didn't just do one cover, we did five différent covers featuring each individual mem- ber of the band. Attitude isn't the biggest selling magazine in the world, but it is really cool and it made a real splash and got picked up by the nationals. Other than that, we're only doing two more covers and that's because there's the whole danger of overkill. Their album is coming out in September and we've got to work that for over a year and work with single two and single three. That's the stuff that we think about. DB: That's a common misconception about PR, that you just send out 150 CDs and work with any- one who cornes back to you. SP: With Keane, I think they were misunderstood and so I spent a lot of time telling journalists where the songs on this album [Under the Iron Sea] came from and building a relationship with journalists. I was also taking people down to the studio early on, sending people démos and getting people to meet the band, so they realise that they do have personalities. They're interesting people who make this amazing music which has travelled across the world. That doesn't come from three ex-public school boys who sit around and talk about nothing, it cornes from a very deep and interesting place. There's also an international side to PR With Keane we were approaching — international média from their days on Fierce Panda, which was really 

There's no artist loyalty out there now. You 
can sell 2ni albums, but that's no guarantee that a year later people will come back to 
you. So you do have to do things differently Sundraj Sreeniuasan, Polydor 
important to ensure they weren't just perceived as an English act. We saw it as a global campaign and set up a spécifie campaign in each territoiy. Every territory has a différent média and so you have to come up with a différent way to communi- cate your message. Something that's popular in Germany, for instance, could be seen as really cheesy in France. 
MW: What about independent PR? How impor- tant is it and what sort of campaigns does it suit? LM: It's an age-old thing, but having an indie publicist ensures some kind of credibility - espe- cially to the more corporate labels trying to break new bands. Independent PRs have more free- dom. With the majors, unless you are publicity manager, the PRs get to choose what projects you work - it's more a case of délégation, and there- fore it's often the case that people seem to be working bands or artists that they obviously aren't into. Ultimately, what we PRs do is sales, and you have to be 100% passionate about some- thing to sell it properly. Companies like Scruffy Bird actively go out and look for projects to take on. and we can afford to be very picky - in fact, we turn more stuff down than we take on at the moment - which means that the artists we do work with, have our total enthusiasm and dedica- 
MB: For rock and indie bands I think that inde- pendent press is really important. We can spend more time working with them. DB: Majors obviously pay you and they sign a lot of great bands, but I do find that I get bogged down. It's like, "We can't have another meeting about this... Here's the press plan: l'il go and get you a loadof press...' 1 SS:We don't really have that culture 1 ofmeetings. WehaveoneonMonday and that's it, because we just haven't got the time. SP: I think in those meetings it's really important to be honest as vell. l've sat in major label meetings where everyone is talking everything up, and it's almost like they're justify- ing their own jobs. They should be going back and asking why something isn't working. UB: The thing with indie and major PR ; are bad. 

MW: And what about PR in général. Other than yourself, or anyone else around the table, what do you 
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THE EAGLES / FAITH HILL / HYBRASIL / CHOONG FAMILY / WINTER ROBERTS / TEDDY THOMPSON 



Robbie Williams may be sizing up bis next move, but whatever he décidés, he's here to stay 

Yon have to hand it to Robbie 
No artist from the UK can match the consistent level of success which Robbie Williams bas achieved over the past decade. He is, in pure commercial tenus, the closest thing the music industry has to a banker. If he weren't so cheeky, he would be considered a national treasure. TU lay my cards on the table -1 think Williams' new single Rudebox is fabulons, drawn from an album with some superb moments. And, while we're confessing: for me, Williams is one of the top lyricists of our âge. He is a great lyricist in the way that Eminem, Ray Davies and Morrissey are ail great lyricists - his words are instantly recog- nisable and, in many cases, could emerge from the pen of no ofher individual. Williams is not what most people would consider to be a particularly deep thinker. Buthe is a highly com- plex and fascinating individual - anyone who has read Chris Heath's superb Feel biography would attest to that. This is what gives his lyrics their edge. He is certainly not without opinions either. In Williams' interview with Music Week this week, Williams reflects on how he is perceived, his willing- ness to reject the musical rule book, his attitude 

towards recording, touring, YouTube and where he will go with the rest of his career. There will be some tabloids who might swoop on his words, "I don't see me signing again" and conclude that Robbie Williams is on the brink of doing a Garbo. But this could be concluded only from the most literal of interprétations. In making such a com- ment, Williams appears simply to be musing, 'Where next?" As an artist, Robbie Williams has achieved ail he is likely to achieve, famé affording him more money and greater luxuries than us mere mortals could possibly imagine. Who wouldn't be considering their future? Who wouldn't be wondering what tomorrow holds? For what it's worth, I think Williams will be around for a long time yet. A break is not out of the question, especially given the relentless pace he has set in his career to date: 13 albums in 15 years (including the Take That era) is an immense sched- ule for anyone to maintain. But showbiz is in the blood of this son of a cabaret artist. It is hard to imagine Robbie Williams out of the spotlight. Thankfully. 

How can new Capital boss 

reclaîm market-leadership? 
Scott Muller began his new job as Playlists should be less corporate and programme director of Capital 

major label wallpaper, use UlyAllen's LDNto TV advertise their music policy - and give her a show as well." Dylan White, Anglo Plugging "Look at its pricing - this could extend 

jthings - DJs, playlists ahdthe like - 

EdenfBbick^Ish Media 

New website créâtes fresh 
waytofund bands 

band to raise the cash, then yodre welcome to get a refund or to transfer it to another art on the 

their imfsfc1 bv ef 

andbuy $10 "parb" in the Shell and who had the idea 



Forum is edited by Jim Larkin 

Winning the Mercury brings mixed blessings 
The Mercury Prize winner is announced next Tuesday, but one former victor - Tom Grey 
frum Goinez - writes exclusively for MW about the so-called curse of the Mercurys 

»:• 

The 
snot m ts ^0

e
l 

butin 

S0 

= 



Contact: Maria Edwards, Music Week Group Sales. CMPInfoimatlon, 3rd Fluor, Ludgatc House. 245 Blackfriars Road, London SE19UR T; 020 79a 8315 F: 0207 93 8130 L- nuria@musicweek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses; £a Notice Board: £18 (min. 4cm x 1 col) Spotcolour addlO% Full colour add20% Ail rates subject to standard VAT 

The latest jobs are also auailable online euery Monday at www.musicwcek.com Booking deadline: Tliursday lOam for publication Ihe following Monday (space permilting). Cancéllation deadline; lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

LEADING MUSIC AGENCY/CONCERT 
PROMOTERS ARE LOOKING FOR A 

RECEPTIONIST/ 
ADMINISTRATION ASSISTANT 

Minumum of 1 year experience in similar position, Must have an excellent téléphoné manner and typing skills, be computer literate and able to work under pressure in a busy ofTice. 
Forward CV to: info@tdpromo.com Or by post to: TDP, PO Box 2839, London, W1K 5LE No Phone Calls 

National Account Managers - (PS349) Major label requires high calibre, dynamicMusiness Account Managers to manage the major retail andfonline businesses. We are looking for cqpaidates with igood commercial acumen, strong présentation skills ,.dnd a stratégie approach to their own career. You wii! ejtner be from a similar rôle, looking to make the next stép, or moving from a buying rôle Info Account Management. 
Marketing Managers - (PS350) we are looking for retail marketing managers with experience of working with an onlirjp^commerce site alongside traditional retail marketing éxperience. A senior rôle within a major retailer. 
To apply for these rôles please forward your CV and current salary détails to craig@positivejobs.com 
For full détails on these rôles and other opportunities with Positive Solutions see musicweek.com, P D S ITI V E 

SOLUTIONS 

BUSINESS TO BUSINESS 

PRODUCT MANAGER 
ISLAND RECORDS ■ LONDON 
Working within Island Records, whose rester Includes the likes of U2, Keane, PJ Harvey and Jack Johnson, you'll be responsible for initiating, planning and co-ordinating innovative and highly creative marketing campaigns for upcoming releases. You will also be responsible for the development of a long-term creative vision for each artist and wiil co-ordinate press and proinotional activity around record releases. 
With experience of working with ail kinds of arlists, you'll be able to draw on at least 2 years' success as a Producl Manager. This wili include a proven Irack-record in producing creative ideas as well as working with new média. You will also be highly organised with strong negotialing skills. 
To apply, please send your CV and covering letter lo Sarah Hand, Resourcing Officer, Universal Music UK Ltd. 1 Sussex Place, London W5 9EA. 

m 
Promoting Your Latest Music? 

Signed/Unsigned arlists wanted to 
perform to a 7000+ capacity audience 

foracharityevent. 
• For further info Contact Sofia Theophilou 
■ j. Téléphoné: 0207 823 8244 

REPLICATION 
CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QU0TES & PRICE MATCH GUARANTEE 
DISTRIBUTORS, BROKERS, LABELS Callus 1 1NOW for the lowest tailored pricing and volume discounts : i Tbrasandiofcusionwsagiee-Oui mate bas the Nghesiindusuyaawiitaiion and the best accouru management in the buiinesi fastesttumatour " 

mediasourcing .corn 0845 686 0001 

Is Music your Business? 
Advertise here! 

Cali Maria 0207 9218315 

, STANLEY ' PRODUCTIONS   Good oH hshioned Service ► Ail types Of Stock f Autfo, Video, CD S DVD) ► High Speedduplicalion services ► Audio Conversions ( DAT, MinIDIsc, Cassette, Wny), Micro cassefles, OA88 Irxks to separate ■ WAV or AIFF files) a 
Tetecine for Super 8,16mm or 3Snim CD & DVD on-body design and print 
Showreel and Promo video editing Video conversions (Convertaudioor video lo any computer files for use on web or CD-Rom 
USA/European Video conversions Full Fïming services 

In this business itrs who you know that matters. For un to daf-A h..~- 
Visit musicweekdirectory.com or to inciudo 
 Contact Maria Edwai-ds on 0207 921 3315 deta,ls 
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Classified . 
Contact: Maria Eilwanls, Mnsic Week Croup Sales, CMP Infomiatlon, 3ril Floor, Luilijate House, 245 Blackfriars Road, Londou SE19UR 1:02079218315 

Jobs: £40 Business to Business & Courses: £21 Notice Board; £18 (mn.4cnixl col) Spotcolour:addIO% Full colour; add 20% Ail rates subjcct to standard VAX 

XhobtostiotMareal every Monday ai wwwjiiiislcwcck.com BooVinq deadfine ItiuradàylOamfcr puWeaiiori the foitewim Montoy (spacc permitting). Canccllalion fcwf,.r,i- som Wedncsday prior to publication (for sençs bookings: 17 days prior to publicalion). 

AUDIO SYSTEMS WANTED WEBSTORE 
- Twochannel - Home Cinéma - Studio Monitors ■ (8000 Colours| 

the future is here! 

www.vividaudio.co.uk t. 01 903 530005 m. 07950 274224 
ANNOUNCEMENT 

Sanduary 
It Is llkely that Sanctuary Town House Studios wlli cease trading at 

Are you huntlng for nsw tali 

Ncwi 

S 
y3Î*SN0.1 UNDERGROUND DÂNCÎMUSiCjPECjflSTS 
nAWiEsiîs» i^Ter 

www.KinEETeC.cOfn 

TECHNO. ACID TECHNO. HARD TEÇHNO 
HARD DANCE. HARD TRAMCE. HARDCORE 
DRUM & BASS. BREAKBEAT. HARD HOUSE 
DEEP HOUSE. ELECTRO, SCRATCH & DJ tools 
MERCHANDISE, CLOTHING. RECORD BAGS & BOXES. SLIPMATS 
DJ HARDWARE. MUSIC PRODUCTION HARDWARE & SOFTWARE & MUGH MORE... 

./ M M M M m êtÊ S ÊtiÊMi. 
ISA UTILE CORRANO STREET. L0ND0NWJW8BW T: +A4 (0) 20 7323 5303 F : +M (0) 20 7323 5909 
i: info®kinetec.com j/: www.kinetec.com •w, 
W ri?^? SATUROAY12PM - 8PM. SUNDAY11AM - APM 1 ' i FREE PARKINGS NO CONGESTION CHARfiFACTCD A inDu 

SERVICES RETAIL 

STUDIOS 

Atten 

PORTMAN MUSIC SERVICES LIMITED 
ROYALTY & COPYRIGHT ADMINISTRATION SERVICES 

Please contact Maria Comiskey Tel: 01962 732033 Fax: 01962 732032 Email; maria@portma 

THE HATCH STUDIO 
WORCESTERSHIRE 

kJ 

IDYLLIC RURAL RECORDING STUDIO 
www.thehatchstudio.co.uk 

07906 333 986 

POSTING REC< LP Mailing Envelopes • Single Postal Tubes • CD Malleis M°iling^nvelopes 

1 ^allers 
WlLTON OF LC Estabushed 25 Y tel: 020 8341 7070 fax: 0 

NDON 
20 8341 1176 



Music now offers incredible opportunities. 
And if you have anything to do with the business 
of music, MIDEM is the source. 

Only the world's définitive music market brings 
together so many key international players under one 
roof-with 10,000 professionals from the recording, 
publishing, digital & mobile, audio/video and the live 
sectors, MIDEM is an invaluable source of new business 
for the year to corne. 

® ?"ÎIDEM is a registered trademark of Reed MIDEM 

Save up tO 50 %* on the regular participation fee for 
MIDEM and the MidemNet Forum. For a bigger profile & 
exposure you can also take a stand at MIDEM**. 
To find out more and to register now go to 
www.midem.com 
Alternatively, contact Javier Lopez: tel - 020 7528 0086 
email: javier,lopez@reedmidem.com 
* Valid for ail participants without a stand on bookings made before 31 October 2006. 
" As a British exhibiting company you may qualify for a Government 

subsidy if booked in time. 

C? Reed MIDEM 

I 

MIDEM: 21 - 25 January 2007 . MidemNet Forum: 20 - 21 January 2007 
Palais des Festivals, Cannes, France • www.midem.com 



Datafile 

Britaln's most 
COlîiprehensive 
charts service 

Week 34 

ESEÏÉWmSv SINGLES NUMBERONE BEYONCÉ FEAT JAY-Z DÉJÀ VU (Columbia) The last lime the Coiumbia label had a number one hit was three years ago, whea ils Beyoncé single (Crazy In Love) replaced a fonr-week charl champ on sisler label Epie (Bring Me To Ufe by Evanescence). This week, its latest Beyoncé single does exactly the same, bringing to an end the four-week supremacy of Epic's Shakira single Hips Dont Lie. Déjà Vu? Absolutely. 
NUMBERONE 

Universal to claim six of the top seven places in the artist albums chart 
COMPILATIONS 

front of the chasing pack, selling another 39,036 copies totake its total sales to 591,890. Nearest challenger Hed Kandi - The Mix-Summer 2006 slips 14.8% to 16,935 sales. 
RADIO AIRPLAY NUMBERONE SCISSOR SISTERSI DONT FEEL UKE DANCIN' (Polydor) Topping the airplay chart for the third week, I Dont Feel Uke Dancin's victory margin over runners-up The Feeling's Never Be Lonely balloons to 525%. 

ALBUMS THIS WEEK MethodMan 4:21 The DayAfter (Mercury): Iron Maiden Its A Matter Of Life And Death (EM1); The Roots Game Theory (Mercury); Kasabian Empire 

The Fratellis Costello Music (Island); Bats For Lashes Fur And Gold (Echo); Lemar Tlie Truth About Love (RCA); Uonel Richie Corning Home (Mercury): Justin Timberlake Futuresex/ LoveSounds (RCA); Battle Breaks The Bank (WEA); Chingy Hoodstar 

SnowPatrol 
clearpathto 
number one 
by Alan Jones With OutKasts album Idlewild the only new release with enough support to début inside the Top albums chart this 

îheW 

Dont Lie, which added a further ^:h
to 3s 

2003,s Senorita, it should be 

SINGLES Sales versus last week: 0.0% Year to date versus last year +46.0% MARKET SHARES Universal 30.4% Sony BMG 29.7% Warner 114% EMI Others 20.7% 
ALBUMS Sales versus last week:-1.6% Year to date versus last year: +03% 

PILAT] Sales versus last week: -4.i Year to date versus last yer MARKET SHARES Universal 

Sony BMG 

SEPTEMBER18 DJ Shadow The Outsider (Island); The Rapture Pièces Of People We Love (Mercury): Bonnie "Prince" Billy The Lelting Go (Domino); Darkcl Darkel (EMI); Scissor Sisters Ta-Dah! (Polydor): Get Cape Wear Cape Fly Chronicles Of A Bohemian Teenager (Atlantic); Elton John The Captain And The Kid (Mercury): Fergie The Dulchess (Polydor): The Walkmen A Hundred Miles Off(Nonsuch)    SEPTEMBÉR25 Jet Shine On (Atlantic); Cassius 15 Again (Virgin): Sparklehorse Dreamt For Light Years In The Belly...(Parlophone); Four 
Tet Remixes (Domino); Janet Jackson 20 Years (Virgin); Jamelia Walk With Me (Parlophone): Ludacris Release Therapy (Mercury) 

Having won the battle to sign chart-topping Ninetles girl-group Ail Saints carlier this year, Parlophone lias scheduled the fïrst new matcrial from the gronp since the Saints & Sinners album In 2000. While song tltles are still under wraps, Parlophone wdl release a new single on Novomber 6, to be followed by a new studio 

SINGLES THIS WEEK Pink U And Ur Hand (RCA): Sandi Thom What If Im Right (RCA); Justin Timberlake Sexyback (RCA): The Feeling Never Be Lonely (Island); Basement Jaxx Hush Boy (XL); Lupe Rasco Daydream (Atlantic): T.I. Live In The Sky (Atlantic) SEPTEMBER 4 Battle Démons (WAmer Brothers): The Rapture Gotta Get Myself Into It (Mercury); Muse Starlight (Wamer Brothers): Lemar Its Nol That Easy (RCA); Omarion Entourage (RCA); Nelly Furtado Promiscuous (Polydor); Scissor Sisters I Dont Feel Like Dancin (Polydor): Robbie Williams Rudebox (Chrysalis); Yeah Yeah Yeahs Cheated Hearts (Polydor): Lucy Jealousy (Purple City) SEPTEMBER 11 Jamelia Something About You (Parlophone); Ne-Yo When You're Mad 

CHART SHARE Origin of singles sales (Top 75! UK; 56.0% US: 28,0% 0ther.l6.U% Origin of albums sales (Top 75): UK: 58.7% US: 373% Other 4.0% 
For fuller listings, sec musicwcek.com 
(Mercury); Guillemots Trains To Brazil (Polydor); Fergie London Bridge (Polydor): KatieMelua Its Only Pain (Dramatico); Lostprophets A Town Called Hypocrisy (Visible Noise) SEPTEMBËRÏ8 Janet & Nelly Call On Me (Virgin); The Killers When You Were Young (Mercury); Tire Zutons Stacey (Deltasonic); Plan B WhoNeeds Actions When You Got Words (Wamer Brothers): Jet Put Your Money Where Your Mouth Is (Atlantic); Psapp Hi (Domino): Belh Orfon Heart Of Soul(EMI) SEPTEMBER 25 DJ Shadow Enuff (Island): Chris Uke Changes (Island); Lilly Allen LDN (Parlophone); Paolo Nutini Jenny Dont Be Hasly (Atlantic); Evanescence Call Me When Yoiffe Sober (Columbia); The VinesDonUistenTo The Radio 
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Fratellis move 

into fast lane 

Island steps up 
campaignforThe 
Fratellis' début album, 
as NMEtour lifts band's 
profile to next level THE FRATELLIS COSTELLO MUS1C (ISLAND) Island intends to reproduce the arhvork for The Fratellis' début album CostelloMusic live in-store with a leading London retailer upon its release next month. The cover image of three animated female figures forms part of an ongoing sériés of Twenties-style designs which have bcen used on ail the group's singles artwork so far, and will be re-constructed live in a yet-to-be- named store window using female models. 'The album isoneof the most anticipated débuts of the year," says Island s général manager Jon Turner. This was a nicc way to 

make an event out of its release at retail." The promotion for the album, which is released on September 11, will be complemented with live performances by the band in Virgin Edinburgh, HMV Manchester and Fopp Camden. The Scottish trio signed to Island in 2005 and have spent the past 12 months building their fanbase via live work and extensive online activity which has centred on a busy online community à la Bebo, located at their officiai website (www.thefratellis.com). The community, which now boasts 10,000 dedicated Fratellis fans as members, allows a fast and direct communication with the band's fanbase. On the live front, the band is set to maintain a busy schedule well into 2007. Currently on the road as main support for Kasabian, they will headline the NME Rock'n'Roll Riot tour in October, joining The Horrors, Maccabees and Dykeenies for 12 dates, before rejoining Kasabian for the band's December arena dates. In the midst of this 

m 

activity, Island will host an album launch in Edinburgh to mark its release. "That's where a majority of the early support came from - it's important to launch in an area they come from,'' says Hirner. Costello Music will be issued in standard and deluxe versions in the XJK, with the deluxe package featuring video footage of the band's entire show at Glasgow's ABC2 on June 11 as well as promotional videos for Creepin' Up The Backstairs and Henrietta.' 
CAMPA1GN SUMMARY MANAGEMENT: Tony McGill, Numb Music A&R:.Graenie Lowe, Nick Gatfield, Island . MARKETING: Jon Turner, Lee Jenson, Island NATIONAL TV; MikeMooney, Island NATIONAL RADIO: Mick McEwen, Island REGIONAL RA010:PhilWitts,Jackie Pennor, Island NATIONAL PRESS: John Coyne. The Family Press REGIONAL PRESS: Hannah Mchardy, Island INTERNET: GlennCooper, Island BOOKING AGENT: Mike Dcwdney, ITB 

Muse unleash their best video yet 

with Knights Of Cydonia promo 

Knights Of Cydonia is Muse's latest album-closing epic; a six-minute prog-rock homage to the classic cowboy scores of Ennio Morricone and the song's ambition is more than matched by top American director Joseph Kahn, who has created a sci-fi, kung-fu fighting, Gernian pom-inspired, spaghetti western masterpiece to 
"The only thing it said in the original spec was that they wanted futuristic cowboys'," says Kahn. "As soon as I saw those two words, I got really depressed. I knew it would be perfect for me, but I thought it just wouldn't happen. Tve had songs before where I wanted the song so badly and hadn't gotitYetMatt [Bellamy, Muse's singer,] said that I was the only one who went ahead with that suggested brief. "Somctimes you try and put the brakes on yourself because it might be too 'out there', but I thought, Tet's just listen to that Inner volce and let it take you 

18 MUSICWEEK 0209.06 

Mars, in fact Set on the rcd planet, the video has ail the classic elements of a spaghetti western. There's a good guy, a bad guy and beautiful girl caught in the middle. There's horse-riding, a gallows sequencc, and a duel. There's even a saloon with swing doors, laser beams, kung-fu sequences, androids, motorbikes, German pom, the hologram band and the giri in a space-suit riding a unicom, "German, scl-fi, Western porn - thafs my thing," laughs Kahn. 

course of three days in Romania, which doubled up for Mars, plus a day in London with the band and a day in Red Rock, California, where the horse-riding sequences were slioL 

l'm From Barcelona 
We're From Barcelona 
(Mute) JAMES JAM, NEW MUSIC EOITOR, NME The first Lime I heard l'm From 

thought they were silly. The second and third times I laughed until I needed the toilet. The fourth time I realised that, in We're From Barcelona, theyti written a song so inherently wonderful, I suspected it had come from the the Creator itself Frankly, the word 'wow' fails to explain the velocity with which they make my heart beat." 
Fedde Le Grande Put 
Your Hands Up For Détroit 

catchy electro house linged floorfiller by a young Dutch producer originally picked up by UK label CR2 and now signed on to Ministry. In my opinion, this has been one of the biggest dance tracks ofthe summer. l've heard it at clubs and events that l've played across Europe and it's big in ail the resorts from Spain to Greece. It's a very minimalist track and it's hugely infectious. If radio is brave enough to embrace this record, which is very much the Sound of now, I think this could go ail the way to number one." 
Bob Sinclar Rock This 
Party (Defected) PHIL CHEESEMAN, DJ MAGAZINE 

(Data) DAVE PEARCE, RADIO ONE Sinclar has ' displayed a keen talent for tuming out highly popular commercial house tunes while somehow managing to 

Drowned In Sound 
DROWNED * 

"SQUiMPHp Music website and record label Drowned In Sound founder Scan Adams is aiming to utilise the brand's sixth year in business this 

will mark the o spearheaded by a birthday célébration at Barfly London on October 10. The gig, which will feature performances from four bands, will also serve as a vehicle to raise awareness about a new digital-only singles club which is set to launch next January. The club will operate on a subscription-only basis and 

Arctic Monkeys Leave Before Tlie Lîgfits Come On; Basnicment Jmx Husli Boy; Bcyonce fcat Jay-Z De|a Vu; Chiimilllonalrc RiilW; Chrlslina Agullcta Ain t No OUier Mon, David Guetta Vs Tbe Egg Love Dorfl tet Me Go: J, 

Adams ambitiously plans to offer 45 download-only singles throughout the year. The inspiration really came from a frustration of putting out physical singles and losing money. I think we're the only people that released a Kaiser Chiefs single and lost money," says Adams. Through the website we can have the équivalent of a MySpace but offer people something tangible. In essence, it allows me to get involved with more bands that I like and put thcm on the global map." The strategy was put to the test this year with digital-only releases from Emmy The Great, Les Incompétents and Bat For Lashes, ail of which sold between 500 and 700 units online. 

Mouth 1s; Lazy-B Llndcrwoar Gob Inside Tlie Pants Lupe Fiasco Daydream; Matt Willis Hey   — Vhat If l'm Right Fie Slrccls 

RADIO 2 



BPIAWARDS albums Orson - Briglit Wea (platlnum) Mark Knopfler 
Roadruiming (gofd) 

Ascpndancy (gold) 

retain some sort of underground credibility thanks to liis involveraent in the phénoménal Africanism project. Cominghot ontheheelsof Love Génération and World Hold On, he might however find his street cred somewhat eroded with Rock This Party, a curious clash of Nineties flavours that takes in a little C&C Music Factory (Sweat), Reel 2 Real (chat) and Vengaboys (female backing vocal hooks) en route to yet more chart and radio action." 
Nicole Wilis Feeling Free 
(Timmion) 

wider audience. Plays from DJs as diverse as Gilles Peterson, Mark Lemarr and Tayowill help it on its way. Also, it is very, vety ripe for remix or bootleg action.'' 
Voxtrot Mothers, Sisters, 
Daughters, Wives 
(Playlouder) 

My Top 10 
PIERRE PERRONE Freelance journalist 
1 FUPRON BISCUITS FOR CERBERUS (TINTDOG) 2 CHARUFRE CAINSBOURC 5i5 (BECAUSE MUSIC) 3 THE STRANCLERS SUITE XVI (EMIUBERIV) 4 THE HEDRONS ONE MORE W0N7 KILL US 

"It's hard to believe this wasn't recorded in 1974, such is its retro-flavoured sound and vocal performance. Nicole Willis is, however, the wife of Finnish keyboardist/producer Jimmy Tennor and also cornes from i a joyftd up- 

| "Theindiepop ■ underground I started shouting I about Voxtrot last year, but onlynowcan those who don't hang around MySpace and obsessive message boards catch up. And they should. Voxtrot are reminiscent of The Smiths (one early number sounded like a rejected Mozz/Marr demo), but there are no stunted horizons here: they sound like a band straining to 

10 ROLLINC STONES 6IGGEST MISTAKE (VIRGIN) 
"Flipron are the last in a long line of quirky British graups. With the help of Air, Charlotte Gainsbourg steps ont of her parents' shadow. The Stranglers remain full of swagger. The Hedrons prove that the Runaways' punky template still works. Sixties legend Joe Brown has finally made the rootsy album he's been talking about for years. Shawn 
Lord Large engineers another I revival. Ballads have es'forte for 33 years." 

DIS Top 10 L Blood Red Shocs You Bring Me Down (demo) 2. M.Ward Transistor Radio (Matador) 3. Four Tet Rounds (Domino) 4. Cat Power The Greatest (Matador) 5. Emily Haines Knives Don't Have Your Back (Last Gang) 6. ElHott Smith From A Basement On A Hill - Part 2 (DreamWorks) 7. Adam Gnade Run, Hide, Retreat Surrender (Loud + Clear) 
10. Sonic Youth Rather Ripped (Geffen) 

Additional live activity will indude a stage at the Iceland Airwaves festival on October 19; Halloween Parly at the Hammersmith Palais on October 31 and a presence at both In The City in Manchester 

Through the website 
we can offer people 
something tangible 
and CMJ in New York. Adams launched drownedinsound.com in 2000, a response he says to frustration he felt at the limited avenues in the média for artists that did not fit within particular genres. Sût years on the site boasts an average of 125,000 unique users per week while the label has been behind first releases for artists including the Kaiser Chiefs, Martha Wainwright and, more recently, Metric whose Monster Hospital single gave the label its highest chart position to date. 

Forthcoming releases include a new Adam Gnade EP and single from Blood Red shoes and 
Plans are afoot to 

intemationally and Adams is looking at Canada and the US as priority markets. "Thirty per cent of our readership is from outside the UK so it makes sense to offer tailored sites to those users," notes Adams. "Two of our biggest artists are Canadien and we are already used by key tastemakers from the US so they are our focus for the time beins."  

mmsi 

za Annual, Fantastic 80s; Album of the 
Instore - Seth Lakeman, Rolling Stones, Mites Davis, Captain, Lambchop, The Marnas and the Papas, The Cure, David Gilmour; Artist of the month - Pink Floyd 
Album of the month - Basement Jaxx; Instore - Amp Fiddler, Grizzly Bear, Bonnie Prince Billy, Yo La Tengo, Kid Koala, Aim, Sunshine Underground, lain Archer. 

Sound Of London, Method Man, Stade Orrico, The Roots, Black Crowes, Dears, Sunshine Underground, Basement Jaxx Fratellis, Dope Skillz, Fredde Le Grande, Justin Timberlake, Embrace, Sandi Thom, Pink Press ads - The Dears. 
Recommended - Driving Songs, Basement Jaxx; Instore - Freddie Mercury, Missy Elliott, Beyonce, Andrew Uoyd Webber, Scissor Sisters, Dancemania, Freddie Mercury DVD. 
Windows - Value campaign - chart CDs from £9.85,2 for £10 on selected CDs & DVDs; CD of the week - Freddie Mercury: Instore - Basement Jaxx, Babyshambles, Beyonnce, Missy Elliott, Sam Moore, Christina Aguilera, Razorlight, Keane, The Kooks. 

■fa Mojo listening posts - The Great Dépression, Dawn 
PliiCLEBlffli Unc,es' Pai0- Gradously, Xavier Rudd, Fionn Regan: Selecta 

Instore - Beyonce, Basement Jaxx. Missy Elliott Freddie Mercury, Audioslave. Andrew Uoyd Webber, Bread, Dancemania, Tumble Tots, Original Garage Anthems, Driving Songs, Holst The Planets; Album of the week - 
Instore - Beyonce, Basement Jaxx, Freddie Mercury. Audioslave, Bread, Andrew Lloyd Webber, Dancemania, Every Classical Tune You'll Ever Want, Original Garage Anthems, Lazytown, Tumble Tots, Driving Songs, Missy Elliott 
Windows - Beyonce, Missy Elliot Basement Jaxx; Instore - Beyonce, Basement Jaxx, Missy Elliott, Audioslave, Outkast Muse, Mystery Jets, Nelly Furtado, Scissor Sisters, Robbie Williams. 

WHSmith Inst0,'e ~ Pa''is. Prince, Seth Lakeman. 
WOOLWORTHS Album of the week - Freddie Mercury; Single Of The Week - Jealousy. Instore - Missy Eiliott, Dancemania. Basement Jaxx, Audioslave, Andrew Lloyd Webber. Original Garage Anthems, Nelly Furtado, Lemar. 

Dixie Chicks Ule Long Way Around; Dum 
Seachcombing; Musc Starlight Shawn Colvin nil Me Up: The Stotys I Mcve In Love The Zutons Oh Stacey 
Something About You; jMo^MorriMn Undiscovered (album); Maria Lawson 
"W Scott Matthews  In Sun; Simply Red Oh! What A Gir!; ' " Toi Missing You: Tlie Boy 
capitàt a List   Alesha Lipstict; Basement Jaxx Hush Boy: 

GALAXY 

XFM 
Nutlnl Jenny Don't Be Hasly Pharrell ( Kanyc West Number One; Pink Wh" x Pink U & Ur Friend: Pussycal Dolls A Man' Red Hot Chili Pcppere Tell me oouj. Rihanna UnlaiUifuI: Rohblc Williams RudebcK 


