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Universal's bid for BMG Publishing faces uphill trek, as Impala voices concern over buyout 

Indies query BMG deal 
MUlssays, "Ifs likelythattlie Euro- He also believes the regulatory and Warner Music, while BMG jn ■mU bokmto^it dimate h^ch^d mfaTOOT of 

to voice our the wake of the Impala vi the biggest music p^dishbigcTta- 
ing a hghl 

ofconsoli- ing on by in the music industry 

Impala now bas in its sights Uni- comptmy which is already the nrnn- thaUs^already dominant in the to have included my owner Via- stagemfteprocess". 

Mika hits right 
note for Island 
Mika, Island Records' bright new hope for 2007, brought the curtain - and the bouse - down on Universal's 2006 conférence in London last Thursday. Mika, the Beirut-born, New York-raised, London-based singer, 

songwriter and producer, performed four numbers at the post-conference party in Shepherd's Bush, in front of an audience of Universal executives and partners from the worlds of retail, digital and média. Signed to Island Records via Tommy Mottola's Casablanca imprint, Mika 1s a high priority for Universal going into next year. Mis début release arrives on October 

2, a low-key seven-inch and download-only single, coupling Relax (Take It Easy) and Billy Brown, followed by bis first live tour in November. But this activity will be followed on January 29 by the artist's first full single release, Grâce Kelly, followed by a début album on February 12. The Universal event came the day after EMI unveiled its big 

m priorities in front of a similar audience at the Mermaid Theatre in London. While Universal hosted live performances from acts including Razorlight, The Killers, Bryn Terfel, Take That and James Morrison, EMI presented performances from the likes of The Magic Numbers, Badly Drawn Boy, Corinne Bailey Rae, Lily Allen and Jamelia. G Full conférence coverage, p6 

for rivais to challenge Tesco'sdominanceofthe 
music marketamong UKsupermarkets p4 
RCA takes Lemar 
tothe next ievel 
RCA confident that soul 
singer Lemar's third 
album, The Truth About 
Love, will breachthe 1m 
sales mark p5 
BeiiiieTaupm& 
Sir Elton retum 
Lyricist Taupin talks about his 
new album with Sir Elton John.aworkwhich 
charts their39-year 
partnership p8-9 
For the latest news 
as it happens, log on to 

■PU 



© 'That so many débuts are in the rurning for 
crossover success is encouraging for the health of 
British music' - Editorial, p20 

QU'0'6 to the latest news from the music industry sales throughout the rest of the group to post intérim revenues of €9.1bn (£6.2bn), up from last year's €79bn (£5.4bn). •Virgin Radio owner SMG is reported I negotiations with l possible merger é ® Borders is to i 

» EMI Music Publishing has signed Beyoncé Knowies to a long-term Worldwide co-publishing deal. The is that the Company will represent the singePs new album B'day, which is expected to début at m the US ait ' ' this week. 

rday lunchtime music sh around a MySpace-style 
CMP James Brown 

joins Prams bîll 

MySpacetosell 
unsigned music • Barflys 

to te lifted for dialtef reîe^etin 

Three 

since the band's victory at the 2006 period Nationwide Mercury Prize. p5 «Des 

Publishing will link 
it ashead To read ail the 

news as it 
happens each 
day, log on to 
musicweelccom 



News 

News is edited by Paul WiDiams 

EMI MUSIC PUBLISHING 

UNIVERSAL 
UNIVERSAL MUSIC PUBLISHING GROUP MUSIC PUBLISHING UNITED Kl N G DO M 

/IIMUSIC PUBLISHING WARNER/CHAPPELL UNIVERSAL MUSIC GROUP PUBLISHING BMG MUSIC PUBUSHING Revenues £419.6m Revenues £328m ($607m) Revenues £27Z7m (€390m) Revenues £2595m (€371in) Ebita: £105.4ni Oibda; £75flm C$141m) Estimated global matket share: J2S% Ebitda; £45m (€81in) Estimated global market share; 20% Estimated global market share: 155% UK 2005 chart market share: 195% Estimated global market share; 125% UK 2005 chart market share: 210%   "     Roster încludes Arctic Monkeys, Ja Pink, Scissor Sisters, Kanye West 

Universal's plans to take over BMG Music Publishing could knock EMI from the top spot 

Universal waits for bid approval 

analysts have suggested this year threatened to float its Top dog: who ranks as the bîggest pubhsher? 
of 20 times of 

indicating that BerteUm^n thought the risk of tangling with 
ses:::: 

   bas been built over the past 19 years hugely thnmgh theefforteof 
h. Ifs an example ofwhy we are 
h^XaS^ 

reflected in the "tremendous 

THEPLAYLIST 

mrnmrnmômwmw KLAXONS SIMON WEBBE THE RIFLES SOUL AVENGER2 NIKOLA VEGA4 Maglck[Polydor) Corning Around PeaceS. Quiet FEAT.JAVINE RACHELLE TtafficJam ^ILEVRAE An inspirée), Again (Angcl) (Redlnk) Don'tLetThc Dont Talk About (Columhia) •   -    e-™ TblsLove Possessing (EMI) 
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Acquisition of THE to boost supermarkets' music sales 

Rivais lo give Tesco 

nui for its money 

by Ben Cardew Woblworths' acquisition of Total Home Entertainment lias laid the 
Who supplies the supermarkets wïth music? 

Uoyd Wigglesworth, In the latest BP1 figures cHHPI ing 2005, Tesco claimed a 12.1% unit share of the UK albums mar- ket, ahead of Asda with 8.5%, Sainsbury's with 3.4% and Mor- risons with 2.5%. However, Sainsbury's, a client of THE, lias recenlly launched a 
music sales - includîng increasîng the amount of iloor spacc it dedi- 
believes that itwill benefit from the combination of THE and EUK, fol- loiving EUK parent company Woolworths' £20ni acquisition of the rival distributor. The acquisition enables us to 
says. "Sainsbury's' growth in enter- tainment has lagged behind Tesco in many ways. There is an opportu- nity in the grocery sector for other companies to catch up. Sainsbury's is one ofthese, Morrisons [an EUK client] is another. We hope to help Sainsbury's and Morrisons achieve theirfull potential." Wigglesworth admits that EUK was keen to add the Sainsbury's business to its portfolio, following Tesco's décision to take its distribu- tion of music and video in-house from April 2007. Yet there is clearly enthusiasm 

for the deal at Sainsbury's, too. Music and film buyer Brian Foote says, "The acquisition of THE by Woolworths group sees the combi- nation of two first-class distribu- tion companies and their com- bined strengths will give us a great platform for growth." THE and EUK will retain their existing infrastructures during the Christmas trading period and, while Wigglesworth will ultimately assume responsibility for both companies James Browning and Chris Stephenson - CEO and finance director ofTHE respective- ly - will remain in their rôles until theendoftheyear. However, there is concern among music retailers that THE, which has a large number of inde- pendent clients, will ultimately be absorbed into EUK. One independent retailer says, "A lot of indies rely on THE. I don't think they will be dropped, but I don't think they will be happy that they are buying from Woolworths. Will Woolworths take THE ïn 

house or will they let it stand alone? Every independent store has an account with THE. I won- der ifWoolworths are just buying it for the Sainsbury's account." Pete Thompson, managing director for Vital, for whom THE handles physical distribution, says that, whUe it is still very early days for the combined companies, ail of the signs are positive. 'It has worked very well for us and them [THE] and the relationship is vety healthy and strong," he says. Wigglesworth explains that the future ofTHE will be decided in the New Year, when the busy Christmas period has finished. "We would expect there to be intégration between the two businesses but we will be in a better place to under- stand that early next year," he says. "One of the things that we wanted was to bring new cus- tomers on board and we will be working veiy hard with any poten- tial customers. That will déterminé what the group looks like in 2007," ben@mu5icweekcom 

Call for VAT loophole action 

calling on MPs to raise the ques- tion of the Channel Islands' VAT loophole in Parliament, after it emerged that both Asda and Tesco may have to withdraw their mail- order businesses from Jersey. The ti ently sell CDs and DVDs via mail order to the UK from bases in Jersey, taking advantage of a tax loophole which allows goods under the value of £18 to bc sold into the UK without paying VAT. However, the Jersey Govern- ment has decided not to renew the retailers' licences to operate out of the island. This décision is under- stood to be under review, but if il 
4 MUSICWEEK160906 

stands both companies will be forced to close their Jersey opérations. Mike Dillon, owner of Apollo Music in Paisley, who joined a délé- gation of independent music retail- ers at a meeting with IVeasury offi- ciais on the subject, says that this décision represents a tuming point. "There are agrowing number of MPs now concemed about various aspects of supermarket domi- 
"We feel at the moment that we have won the battle, but the war is not finished yet. The next step is to 
Dillon says that the group has the support of MPs, including Jim Dowd, the Labour MP for 

Lewisham West, who headed the All-Party Parliamentary Group for Small Shops, and Libéral Democ- rat leader Sir Menzies Campbell. However, an Adsa spokesman says that any possible change would not affect the company's mail-order business. 'If we do have to leave Jersey we have contin- gency plans in place," she says. 
will continue to sell through Jersey until February next year. We oki apply for a licet opération, but c declined. We ai 

.. . . il the publlshcr ncorporating the extended its rights band's fortheoming " : 

Hall Of famé welcomes 

next wave ofinductees 
The UK Music Hall Of Famé steering group has decided on the first wave of aets to be welcomed into the institution this year, with Brian Wilson among the inductees who will be performing live on the night ^ Wilson joins Rod Stewart, Dusty Springfield, Led Zeppelin and Sir George Martin on this year's list of Hall Of Famé inductees. The ceremony will take place on jlovcmber 14 at London's 

Ison: performing i 
.. . ^ l-onaon s Alexandra Palace and will also feature around half a dozen other acts yet to be announced. Inductees will either he performing live or be the subject of a tribute in instances where this is not possible. Joss Stone and Patti LaBelle willtiêpcrforming tWtrsrSpringfield's best-known hitsT wnue Austràîian trio Wolfmother will play a tribute set to Led Zeppelin. Elton John had also been on the organisers' wish list of acts for induction this year, but lie has "quested to defer the honour until next year to tie it in with his 60th birthday célébrations. The event is now in its third 
year, and the sélection process has moved on from a public vote to a steering committee consisting of 60 industry figures. It is headed bv broadeaster Paul Gambaccini, who 

says that, while there are no rules governing the time the acts must have been around before they are eligible for sélection, as there are in the US Hall Of Famé, it is no accident that the selected acts are ail vétéran artists. 
significance to be a part of it," says Gambaccini. "Robbie was inducted in the first year and other people that became famous in the Nineties will eventually get in, but we should get some of the older people in now while they're still thriving." He also says the décision to induct Wilson could not have been delayed for too much longer. "It was important to get Brian while he's still playing," he adds. As well as being broadeast on Channel 4, the event will be aired in the US via VH1 on November 25. Mark Radcliffe will also host a broadeast from the event on RZ- 
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Mercury win caps great 

year for Arctic Monkeys 

newMiiateriah 

* Vital said that it had salesIifb.-We'vealreadyseenasig- 

material'overdienKrtfewmmiths.' b
the U*TmTy P^e , of the AredW 

rted last week that sales of the says that several ot the unsuccess- m had increased by 52% and fui nominees have also enjoyed 

RCA hopes to continue artist's 
positive curve with third album 

Lemar aims 

for Im sales 

by Stuart Clarke As Lemar's third studio album hits retail today (Monday), executives at RCA will be lookiug for signs 
a little tii . allow tl grow proves therightmove. Almost two years since the release of his début album, A Time To Grow, Lemar has rede- fined his Sound and returned with a strong soul record which could provide the key to unlocking the 1m sales mark and affirm his tal- ents as a career recording artist. "We didn't want to rush it on this record," says Harry McGee of Mod- est! Management, "We were really trying to take it forward from where If There's Any Justice left us, which was a very important track for Lemar. Through it, I think that people gained a much clearer view of what he means as an artist." The Truth About Love was A&Red by Nick Raphaël and is released on RaphaeTs Sony BMG imprint White Rabbit, also home to Imogen Heap, G4 and The 

Over the course of two albums, Lemar has enjoyed a posi- tive career sales curve - his prêvi- ons albums sold 600,000 and 750,000 respectively. A residency at the Jazz Café in London, beginning this week, will set the pace for the new album and 

are among those featured. Jerry to take him to the next level and 

Raphad.'"Evetybody had a reSly 
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An afternoon of leading live talent culminâtes with new material from Take That 

Universal delight at broad success 

dio set Sam's Town This was fol- Take'nBfc':'os^ttM 

took^rta^to6 fe^^W^Ïso^shaping up 

shr;.ro 

le signing of UK talent Scott bews to Island was also con- classical, fiiddng boring," followed 
;d, while the Jack Johnson UCJMDBaiHoUand.asheputhis ss story looks set to continue tongue firmly in cheek to kick ofî 

loud, Abbaand Snoop Dogg as Terfek Luciano^Pavarotti^Sti, 
ie artst^fomertylteow^t i^ decidedfy good shape. H 

Strong schedule on show at EMI conférence, as AH Saints and Badly Drawn Boy join up 

Big hitters join EMI proposition 
by Paul Williams "In the past two years, there bas Ail Saints and Badly Drawn Boy beenasignificantswingbacktoUK were publicly welcomed into the music in the UK. Two years ago, EMI fold at the major's autumn UK music made up 50% of the UK 

Janet Jackson and Kelis. Mark Collen's Angel Music Group will be pushing for Im-plus album sales for Simon Webbe's sec- 

^enot 

cS5^ IS up to double plat- the UK, 
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JSIC HISTORY digital music 

Station is first to branch into digital retailing through its website 

Classic FM to sdl downloads 

to launch a down- 
the first national radio station to begin selling digital music through 

The station is launching the service in partnership with eMu- sic, the second largest digital music service in the world, which is supplying the technology hehind the Classic FM digital brand. Prof- its will be split between the two companies, making it a direct 
Se GCap Media station. The service, at www.classicfm. com/downloads, goes live on Wednesday as a trial service through which 50 downloads will be available to buy for the first month, although pricing détails have yet to be announced. Classic FM station manager Darren Henleybelieves the poten- tial for classical music downloads is enorraous. "One of the great things for the classical record com- 

m witli digital 
panies is that there's a wealth of material from the last 400 years sitting on shelves gathering dust, but the digital world gives them an opportunity to make ail that avail- able in a way they can't do on the High Street," says Henley. The station, which celebrated its X4th anniversary last week, has done much to advance its online offering in recent months. It relaunched the website and appointed a new editor and pro- 

ducer for it and improved naviga- tion. Classic FM has also been offering dedicated podcasts through the site. It is not the first time classical music downloads have been made available through a radio station's website however. Most notable was Radio Three's Beethoven season in 2005, in which ail nine of the composer's symphonies were made available free of charge, resulting in more than 1m downloads. This attracted strong criticism from the music industry, which believed it harmed sales, but the BBC argued it proved valuable in establishing an audience for such a service. BBC music and radio director Jenny Abramsky has since vowed the Corporation will never begin sell- ing downloads. Classic FM's move is the first of any major radio brand directly into digital retail. Henley says the 
important because of the nature of the music it plays. "Wc play pop music that hap- pens to be 400 years old," he says. 

"This was the popmusicofits day, but one of the problems is that much of the music is by dead guys - Mozart isn't about to pop down to HMV in Oxford Street to do a signing - so you have to think of new ways of bringing this music to people. Our job is to help new peu- ple discover classical music." Following the trial, the Classic FM download service will run on a subscription model, with cus- 
retum for unlimited access to the 
through eMusic. Classic FM is to be the first UK partner for eMusic 

eMusic supplies downloads as MP3 which can be played on any digital music device, including iPods. It has deals with 3,800 labels from around the world and a catalogue of more than 1m tracks. In the UK, it offers cus- tomers a subscription service through which a certain number of tracks are made available each month. The starting point is £8.99 for 40 tracks.  

Director rings in the changes at Emap 

Emap last Wednesday rolled out a new programming schedule for its newly-structured Kiss network following the rebranding of its stations Vibe 101 in Bristol and Vibe FM in East Anglia as Kiss 101 and Kiss 105-108 respectively. The line-up changes, which see Kiss 101 and Kiss 105-108 sharing most of its output and some shows being broadcast across the network, have been overseen by Kiss group programming director Andy 
What was the broad thinking behind the changes? There were two elements to it the first was the transition of the two Vibe stations in Bristol and East Anglia to corne under the Kiss banner and the second was for Kiss to have a complété overhaul in London, In May, 
on a new journey, so 1 looked at the music policy and the présentera and the whole dynamic with a view to getting it on a better track. The main thing was the music policy and that set it up for a great set of Rajars in my first full quarter. What did you do in ternis of 
There were changes to the daytime présentera because we'd corne to the end of the road with a few of them. 

be showing our DJ skills, so we ir playlist and mix it live. There's lew chart show called Fresh ich we're sharing with Galaxy ludes sales data from d record sales as well as radio play. What are your plans online? Ifs interesting to see where radio goes with the internet Do our 
or something else? If you look at MySpaceorYouTubeyoun '■ succeed because they're ii1 

next on the breakfest show and we'll be able to give them it - the world's changing. But doesn't having listeners pick the music somewhat defeat the point of having a DJ and a team of producers? There are différent rôles for différent DJs - there are présenter personalities and then there are the music specialists. There are some DJs who you pick because they're experts on music and others who are there because of how they interact with listeners. Ifs that old thing of ratings by day and réputation by night, but we'll certainly be making sure we keep up a diversity of music across R&B, 

situation a yearago? A year ago, Kiss was in a dark place. It was predominantly urfaan and six months ago we decided to make a change to include more dance. Trouble was, there wasn't much dance around, so we've really had to seek it out and thafs helped a few artists out there get exposure that they wouldn't have got But ifs not going to be a dance station - R&B and hip hop will always beapartofwhatwedo. It wasn't so long ago that dance was being written off by the mainstream press. How healthy do you think that scene is? I don't think ifs written off. You just 

dance music and ifs important we strivetoseekitout Which 

away from release, then we'll batter it because for one thing you're destroying it for other stations and also because you're not doing exactly what the record company wants, and ifs important for stations to stand up like that How well do you get on with record companies? fd like to think they think l'm honest There are some you believe when they tell you how great a record is and some you don't They're important to us because they have the product but I don't want to be used by them and to support a record in order to help them get it on the Radio One playlist. With us ifs more driven by listeners - if you know they're requesting a record then I say "Put it on' - it 
five minutes ago. We should play records to death in the same way people do at home when they have them. l've no problems with not sticking to the playlist 

RI dedicates day 
to mark Scîssors 
Sisters release 

® Radio One is dedaring this Friday Scissors Sisters Day as it tums over parts of its daytime schedule to mark 
Polydor acfs second album Ta-Dah!. The New Yorkers will be performing tracks during the day at the BBC's Maida Vale studios to be broadcast live during Chris Moyles' breakfast show and on the Jo Whiley, Vemon Kay, Scott Mills and Essential Sélection programmes. While/s programme will come live from Maida Vale, where she will interview the group. • Emap's Magic 105.4 is to launch an advertising campaign to drive audiences to a revamped version of its music quiz, which will see £15,000 won every weekday for three weeks. The campaign launched 
commercials. The ads, which were created by St Luke's, will be shown across ITV, C4, Five and Emap's Magic TV Channel. From today (Mon- day), the campaign will be supported by a sériés of bus side adverts. • GCap stab'on Xfm's DJ Eddy Temple-Moiris is to take his Remix night on tour. The tour takes in 11 nights, starting on Friday, September 22 in Edinburgh and finishing on October 20 in London. Bands 

sold Winchester radio station Win FM for £400,000. The Local Radio Company chief executive Richard 
did not respond to profit improvement plans. "We acquired Win FM as part of our original acquisition of Radio Investments. It has been significanlly loss-making over the last few years," hesays. @ Indepcndent Media Distribution, a digital distributor of music and commercials to télévision and radio, has reported a 135% increase in sales for the first six months of the year. Turnover for the six months to June 30,2006 was £2.03m, which contrasts with £179m in the équivalent period last year. However. the company still posted a pre-tax loss of £0J5m. which was nevertheless an improvement on the E0.20m lost in the firathaifof 2005 
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ELTON JOHN & Ray Williams asks Lulu and Long John tumi singles and albums, 
ABKiu-maïuKi wiui ovine w   - Hiwr MrPPr"; consécutive US 

s—by £!Srou9h 
begin collaborating 1968: Signed as Empty Sky, wntlen hrreurMog yellow Brick Road ■ ^S0'15 Zomenal andCaptain 

Bemie Taupin: The 

Sir Elton John and lyricist Bemie 
Taupin are back with a new 
album, the belated follow-up to 
1975's autobiographical ground- 
breaker Captain Fantastic And 
The Brown Dirt Cowboy. Taupin 
talks to MWabout the challenges 
he faced charting the pair's past 
35 years and shares his thoughts 
on The Captain & The Kid 

mj 

K 

a 

It'sthe only album 
we'vemadethat 
I play hecausej 
actually like it. 
There's a litjhtness of 
touchinthemusic 
thatldon'tfeelwe've 
had for a long finie' 

Merck round dise? At first I was kind of 

with the idea, I was less than I couldn't reaily attempt it in the enthusiastic, I guess for several same way as we did the original, 

SsTat^rXtd it very well and he to be the 



selling single of ail for releas 3. Wouldn't Have 7. The Bridge 

pressure was on mer 

Return to New York kickstarts promo campaign for new album 

M 

I 

David Achles! 

buyTt1' IPdon't meirLlncfally TOst Coastsof [ the US] redlyTre say [Elton] came ofit. 

gle The Bridge;, concluding ™th the reflective Old 67, through 
,11 of that in onthi 

atre in an open room à la The Big "It was a pleasant surprise - Pink and I think that really paid after 40 years I deserve it!' jokes 

  time" making "a serià of tàbums WHS OH 1116 - IlOW dû i encapsulate 30 
« sîsstt,a?a 

prqjeci m me urst piuee, laupm ia vue 6^F.. 1 albmn came 
T knew the pressure out !n

t"ï.and^ thw^uîowo- 
imetime around 2037. But 
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tion to get here, recalls Ta i " ' 16,09.06 MUSICWEEK 9 
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Committed to raising the profile of 
regionally based music companies 
and the artists they work with. 

NORTH EAST RECORDING ORGANIZATION 

01642 633817 înfo@northeastrecording.org www.northeastrecording.org 

DÉMOLITION RECORDS www.demoMosrecords.œm 

"^777^ : , 

Mighty Oaks from Lllllc Acorns Grow ihc proverb says. and so it is wilh lire Voiceprira record label which cclcbrales ils sixKcwh binhday ibis September. From a solilnry fax machine locnled in ihe unlikelv sening of founderand MD. Rob Ayling's k'  
■ bas offices in ihe UK, NoItKÂmcricii, and Souih America. In Ihe lasl sixlecn yeare. Voiccprinl bas relcascd albums fmm cslablishcd artisls us diverse a' Asin. Rick Wnkeman. Gong. The Monkecs, Iggy Pop and Anrericn. Il bas nlso launchcd ne» 

tefugee and ihe I ttdrown omcial bcgjg| - Asia. Mounlain and S^Qf'^sn'^âm iu"îihrTLn.l'.° | with rclcascs thaï have | Voiccprinl bas nlso promoicd singles by iheir nnisis nn„  Aboul Eve and Hnwkwind, lo namc bul iwo. hâviTchie'v'cd'chan 2006 Is wcll on ihe way lo being nnolher successfnl yenr. Win, m.reh souehl nber Pnlrlck Moraz. Annie Haslnm and Bill Braford already nddcd lo ihe camlonue schcdulcd for the second half of ihe yr-- ' 
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Supported by <^) 

Features are edited by Adam W 

Claire Dupree reports on the buzzing North East région, where a wealth of home-grown acts 
are making waves thanks to a growing network of local labels and studios which, thanks to 
the North East Recording Organisation, now offer a crédible alternative to the Big Smoke 

It's giin up north 

m 

fey 

Not since the early Eighties heyday of Prefab Sprout and The Police lias the North East music scene found itself under such a média spotlight. Thanks to the global success of bands such as Maximo Park, The Futureheads and Field Music (and \vith a host of emerging artists such as The Motorettes, Matinée Orchestra and Elaine Palmer set to follow) the région is firmly back on the musical map - a fact reflected by the strength of local labels and studios, without which many of these acts would never have succeeded in the first place. The buzz around the North East has already been recognised at governmental level. In 2004, représentatives of the UK Tïade and Investment Partnership (the organisation created to help UK businesses engage in overseas trade) contacted key players in the région with the idea of setting up an umbrella organisation to support these intégral businesses. The resuit of this consultation process is the North East Recording Organisation (Nero), which launches this month, is administered by Paul Burns and Russ Conway of the Tees Music Alliance, and is briefed to support this small but thriving scene. With the help of Mark Adamson, 

from régional development agency ONE North East, Nero has been able to secure funding to offer a unique range of services for ils members. For Burns, Nero's impact on the long-term future of music in the région will be hugely posi- tive. "We can offer advice and tell people about funding or services that they may not have been aware of," he explains. "We're also able to offer our members affiliate merabership of Aim and negoti- ate group discounts to attend overseas trade mis- sions. By bringing companies together around a table, Nero also hopes for an exchange of ideas and information that will lead to an organic growth in business for our members." For Conway, citing the examples of Go North in Scotland or South West Sound in the west coun- try, Nero will have "internai" and "extemal" aims: to "join the dots" between a variely of différent businesses for the mutual and collective benefit of ail, and to highlight and promote the diversity of music across the whole of the North East. "Outside of London, Manchester is the only région with ail the component parts of the music industry, with regard to studios, labels, distribu- tion and PR," says Conway, "but Newcastle is not far behind. We're trying to share the expertise of 

We're trying 
to show young artists that 
they don't have to be in the middle ofLondon to 
makeit 

our members, to put the North East on the map, and to show young artists that they don't have to be in the middle of London to make it." One corapany under the Nero umbrella already has a wealth of experience, as well as chart success in three succeeding décades. That is Newcastle- based Kitchenware Records, founded by Keith Armstrong, Paul Ludford and Phil Mitchell in 1982, and currently home to Editors, The Sirens and The Motorettes. With foi-mer artists includ- ing Prefab Sprout, The Kane Gang and The Light- house Family, Armstrong says the label has always reflected its surroundings and sought to release music irrespective of genre. "The label was formed to release the Idnd of records we loved, to put a spotlight on Newcastle and show music could be promoted Worldwide from here," he explains. "We believe if something is good everyone has a right to hear it - we don't have any time for elitism." Also based in Newcastle is Overground Records, established in 1988 for the express purpose of re- releasing deleted Télévision Personalities single, 14th Floor. From there, the label has issued more than 100 releases, including rare recordings by Alternative TV, Richard Hell and Swell Maps. 



"There was no gameplan," says found Esplen. "The label was started to re-issi punk (and related) material that was deli some recordings that had yet to he made c cially available." Having worked as a pi publisher and record shop proprietor, Esplen a he is looking forward to working with Nero in an advisory capacitj'. Another re-issue label, this time on the other side of the lyne, in Houghton-le-Spring, is Voice- print, run by Rob Ayling. Currently celebrating ils lôtli birthday, Voiceprint has released albums by artists as wide-ranging as Asia, Rick Wakeraan, The Monkees, Iggy Pop, The Alarm, Ali About Eve and Hawkwind, and is primed to release new material from Tangerine Dream and former Kitchenware act Martin Stephenson And The Daintees. Voiceprint also offers third-party distri- bution for labels and artists. Just a stones throw away, in Jarrow, is rock spe- cialist Démolition Records. Established in 2000 by Ged Cook, the label has released albums from established artists such as David Lee Roth, Twist- ed Sister and Quiet Riot, as well as emerging acts such as Electric Eel Shock and McQueen. For Cook, who has expanded the label interna- tionally, the North East scene has never been more exciting. "Td like to think that Démolition Records' aim, as the leading Tock label' in the North East, is to continue to break into new terri- tories," he says. Démolition is enjoying growing success at the moment and has already opened international offices in Tokyo, Frankfurt and New York. The company also aims to establish an office in Sydney, Australia within the next few months. However, heavy rock is not the only prominent genre of the région. Middlesbrough-based elec- tronica label DiN, described by founder lan Boddy as "a bridge between the analogue sound of the early Seventies synth pioneers and the digital soundscapes of the more expérimental modem exponents of electronic music", has released albums by ex-Throbbing Gristle member Chris Carter and US ambient pioneer Robert Rich. Boddy, himself an artist, with a career stretch- ing back 25 years, is also keen to share his knowl- edge via Nero. Tve got a lot of experience that Tm happy to share," he says. 'It's not getting any casi- er for bands and artists to build a career." Graham Thrower, owner of Newcastle record shop alLvinyl, is also a member of Nero. Taking inspiration from Rough Tradc in London, Throw- 

er says the shop has become a hub for the local artists, running its own record label (with initial releases from Voleano The Bear and Astral Social Club, and future signings including Jazzfinger, Zoviet France, Cathode and Matinée Orchestra) and promoting live events. "altvinyl has always been part of the local music scene," he says. "Our aim is to release music by artists who we admire and champion. These artists are, in some cases, local, but also bail from other parts of the UK, the US and continental Europe. "Musically, the label will focus on the more expérimental, alternative end of the spectrum. It is a new venture and we are working with several artists on limited édition, eight-inch square, 
Other micro labels in the région include Cap- tains of Industry, Cabin Boy Coopérative, Distrac- tion Records and Construction Records. The lat- est to join this list is Newcastle-based Stonefish, set up by Steve Nelson, owner of recording studio Blast Recording, local musician Nat Hardwick and producer Darren Hall. Stonefish has the added advantage of being able to offer artists on its rester world-class recording and mixing facilities at Blast Recording, full design and marketing solutions, in-house web development and a dedicated street team. Having worked with a number of local bands, the label is currently concentrating on releasing Hardwick's forthcoming début album. As a studio, Blast has played host to artists from Sony BMG, Hard Road Records, Démolition Records and A? Music. Its facilities have also been used by a number of top-flight producers and engi- neers, including Adrian Hall (Britney Spears, Tom Jones, Michael Jackson) and Dom Morley (Tina Dico, Richard Ashcroft). Gil Norton (Foo Fighters, Counting Crows, Feeder) also recently visited the studio, having heard of its growing réputation. Another key studio, based in Stockton-on-Tees, is Shush! Recording, which was opened in 2005 by brothers Dave and Kevin Smith, both ofwhom have a background of live and studio sound engi- neering since the early Eighties. The brothers are enthusiastic about local music and working with local artists. "We are also musicians, we shy away from the 'time is money' mentality," says [Dave] Smith, "Wc would like to continue to work with local musicians to produee recordings, and live performance sound, to a 

high quality. As a part of the local music business community we strive towards the development of an environment that can breed local success, rather than see young talent necding to migrate to be creative and successftil." One thing the North East had been lacking was a nationwide distribution network, and with the hclp of local voluntary organisation Generator and lyne & Wear Partnerships, NDN Distribu- tion was born earlierthis year. Managed by Tony K, who founded Red Rhino Distribution, and ferry Hollingsworth, a former director of dance specialists Delta Distribution, NDN will be crucial for the local music scene according to Russ Conway, who describes the new venture as "the essential part of the jigsaw" and "the thing that will weld everything together". Having worked with everyone from bedroom DJs to the likes of The Cuit, The Ramones, Depeche Mode and The Smiths, K and Hollingsworth's experience will be a valuable component of the Nero umbrella. "As a company, NDN is creating viable infra- structure for the music industry in the North East." says Hollingsworth, "By allowing local acts and labels access to affordable and fair distribu- tion we will be able to supply the national inde- pendent music scene with a constant stream of fresh music from the area." Certainly, these are exciting times for an area rich in musical talent. And with Nero promoting and supporting the interests of its members that talent will now have a lasting infrastructure in which to evolve.  Nero welcomes enquiries from Nortli East-based labels, studios publishers and other music-based companies. Tel: 01642 633817 Email: info@northeastrecording.org website: www.northeastrecording.org 
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> Digital recording, editing and 
mastering 
Bands and solo artists 

• Music for the média 
♦ Friendly, professional environment 
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Elemental 
the new album by lan Boddy 
DiN25 Refease date: 02/10/06 
Exclusive i-tunes single now available 

Contact lan Boddy ; E-mail: boddy@selse.demon.co.uk ^ Web: www.OiN.org,uk 

NEBO is an alliance of record labels, recording studios, dlstributors and music publishers in North East England. It is committed to ralsing the profile of regionally based music companies and the artists they work with. 
if you are based In the North East and work in, or contribute to, the recording, production, publishing, or distribution of music, then you may be interested in joinlng us. 
For more information contact: 
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NORTH EAST RECORDING ORGANIZATION 
NERO Is an allillate mamber ofAIM. Il is admlnistered by the Tees Music Alliance and reçoives tinanclal support Irom One NorthEast and Arts Councll England North East 



A Reed MIDEM qualîty 

Music now offers incredible opportunities. 
And if you have anything to do with the business 
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sectors, MIDEM is an invaluable source of new business 
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A battle is developing between two high-definition standards 
vying to replace DVD - HD DVD and Blu-ray - each backed by 
rival manufacturers and high-profile brands. ByAdam Woods 

Rival formats 

jostle for 

high-def lead 

The entertainment industry lias seen its fair share of format wars. But if anyone thought the rise of digital delivery would end the procession of new physical platforms, they were sorely mistaken. In fact, this time the global electronics giants may truly have created the ultimate format in its bid to establish a speedy replacement for standard définition DVD. And not just one of them, industry rallies round 

Ithinkit is obvions that HD DVD or Blu-ray is the future the John Reed, champions; HD Sanctuary DVD, supported by Toshiba, NEC, Sanyo, Microsoft and others, and the Blu-ray Disc, which counts Sony, Disney and 20th Century Fox among its hackers. In the light of the arrivai of HDTV, either one of these new high-definition formats represents a possible long-term replacement for DVD. Both formats are capable of storing far more data than the standard 4.7Gb DVD - HD DVD cornes in 15Gb and 30Gb versions, Blu-ray 25Gb and 50Gb - and both consequently offer significant improvements in ternis of audio and video quality. In April, the first HD DVD dises emerged on to the US market - ail of them feature films, with U2's Rattle & Hum documentaiy the sole musical représentative. A handflil of Blu-ray products fol- 

lowed in June and the music industry, which watched while the film studios carved up the DVD market first time around, is sizing up its opportu- nity to get in on the early-adoption excitement. 
high-definition format, the différence is breatli- taking," says lan Rowe, UK marketing manager at Eagle Vision, which is one of the first British labels to invest in the next-generation dises, with half-a-dozen releases in each slated for the autumn. "Obviously, the initial driver will be télévision rather than DVD, but once people get their eyes used to watching high-definition télévision - and that is going to take a period of time - they will want a DVD that is a similar quality, or actually slightly higher," Rowe adds. The music industiyk général experience of new formats, of course, is that very few are destined to succeed. What is more, in recent years, the irré- pressible popularity of low bit-rate MP3, com- bined with the muted response to SACD and DVD-Audio, has demonstrated that most con- sumers appear to deraand very little in ternis of sound quality. But where the audio-visual experience is con- 

Features are edited by 
cerned, the situation could not be more différent. HD DVD's alliance with Microsoft, and Blu-ray's relationship with the PlayStation 3 are expected to drive uptake of high-definition formats, but the real spur seems to be our increasingly refined tastes in the quality of our home viewing - more than évident this July with the rocketing sales of HD-enabled widescreen TVs, purchased in time for the 2006 World Cup. "I think it is obvious that HD DVD or Blu-ray is the future," says John Reed, head of spécial mar- kets at Sanctuary Records Group. "It's interesting, because most music buyers don tseem to care that much about audio quality. But I think a lot of people watch digital and they are aware that it doesn't look that good on a really big TV - you watch a film on a plasma screen and it looks really pixellated." Assuming one or both of the new formats cap- ture the mass market in the same way DVD has done, the music industry will expert, at the very least, to recreate its share of DVD sales. But if it can ensure that there are plenty of key titles avail- able when HD DVD and/or Blu-ray grip the pub- lic's imagination and players start to move out of the shops, there could be a chance to win some 

Both HD DVD and Blu-ray have nominal sup- port among the majors, although the next few months will highlight which of them can be expected to convert thought into deed. Universel and Sony BMG are both publicly backing Blu-ray at corporate level (the former will be releasing Abba: The Movie and Kayne West's Date Registration - The Abbey Road Session on November 20) and EMI is understood to be weighing up high-definition releases in the UK 
Warner Home Video's support for both formats is no longer any guide to the position Warner Vision International can be expected to adopt, although given the record group's long-term rela- tionship with DVD-Audio, Warner may be expected to go with its close relative, HD DVD. Many companies, and particularly those creat- ing concert films, have been shooting in HD for several years in anticipation of this consumer roll- out and in order to salisfy die demands of markets which have already embraced the technology at the level of home entertainment "A major part of our business is selling our music programming to IV," says Rowe. "Obvious- ly we have been able to sell high-definition pro- grammes to the US and Japan for some years now and that has helped us to spread the cost of shoot- ing in high-definition." Although the high-definition release schedules are still in the process of being confirraed, those in the production chain are beginning to report général stirrings of interest among clients, 
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Mitiiing over Ihe market 
Tliose witli responsibility for lobbying in favour of HD DVD and ils rival, tlic Bln-ray Disc, bave a way of pntting the rival dise down witliout ever quite acknowledging 

Tlie HD DVD Promotion Group is a Tokyo-based spin-off of the DVD Forum, tlie powei-ful committee which defines the techmcal spécifications of tlie DVD format In tbat sense, it is entitled to trumpet HD DVD as "the only next-generation DVD", even while locked in a format war. Blu-ray was developed outside tlie DVD Forum by a consortium known as the Blu-ray Disc Association (BDA), originally driven by Sony and now also indudmg Univcrsal Music Group and Apple, In addition to numerous consumer electronics brands. Blu-ray was never submitted for considération as an officiai DVD format and cannot technically be descrjbed as a DVD, though tlie strapline of the BDA - "beyond high définition" - gives a snooty nod to the compétition. 

braugbt plasma TV screens in many British homes. Toshiba (HD DVD) and Samsung (Blu-ray) will be unveiling the UK's first standalone players within the next montb. According to Derek Wright, Samsung product manager audio, the Blu-ray player, with its £899 to £999 price tag, will corne bundled with two dises (including an as-yet-unnamed jazz title) and be aimed very much at those early adoptera who bave already purchased HD TV sets. In tbat respect tlie success of at least one of these next- generation formats seems virtually guaranteed. There aro even those who maintain that 

rivais offer remarkably similar propositions. Each of the dises offere a dramatic improvement in audio and video quallty in comparison to DVD, which has a capacity of just less than 5Gb. HO DVD dises corne in 15Cb single- layer and 30Gb dual-layer versions, while Blu-ray Disc is somewhat larger, offering 25Gb or 50Gb of storage in the saine configurations. Both formats are aimed at the 
market and carry high-definition video and multi-channel audio. Both products aro a natural extension of the current move towards high-definition télévision (HDTV) championed in the UK by Sky, Telewest and the BBC. HDTV offere four times the picture resolution of standard télévision and seems likely to ride ta success on a wave very like the one which 

i universal players potentially evolving to handle Blu-ray and HD DVD dutîes. Nonetheless, the hackers of each would clearly prefer ta believe that their format will emerge as the eventual standard, and each has built its own exclusive hardware and software alliances with that goal in mind. Universal Studios has pledged itselftoHD DVD, while 20th Century Fox and Sony Pictures Entertainment are investing only in Blu-ray releases and the other major films studios are supporting both. But it is in the games arena that the battle seems most likely to be won or lost. Sony is giving Blu-ray a healthy push by building the format into its long- awaited PlayStation 3 console, which is due for a US and Japanese launch in November and is expected to top the 100m unit sales of its predecessor, the PS2. In response, HD DVD has secured the backing of Microsoft which has announced that its Xbox 360 is HD DVD-compatible, albeit only for those prepared to Invest in an extemal drive, released later tins year. 
including record companies. "We were getting a bit concerned, then ail of a sudden, in May, vve had the start of a trickle that is hopefully going to become a streamsays Abbey Road Interactive technical manager Rob Pinniger, who is also new technologies manager for EMI Music. "Obviously, EMI has a couple of projects in the offing, but I have also spoken to a couple of other music companies, as well as a TV rights holder and a film company," he adds. In the music sector, high-definition formats are unlikely to be for everyone - at least not to begin with. At Sanctuary, John Reed expresses doubl about the logic of releasing classic rock DVDs in high définition when DVD is more than good enough for most archive footage. But other indies are prepared to register their interest in the new formats in décisive terms. Eagle Vision will be releasing five dises on both HD DVD and Blu-ray on October 2, including one completely new title, Pat Melheny Group - The Way Up Live. This, and previously released live performances from Elvis Costello, Alice Cooper, Toto and the Black Crowes, will be dealer 
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There is going to be atleast 
anotherfour orfiveyears in DVD, especialiy in Europe 

À 

WtlUPS 

priced to sell in store at around ,£20. "I think it is too early to say whether one or both of them will take off, but for the moment we are being very even-handed," says Rowc. "Wc are not expecting to do enonnous numbers this autumn, but it is important for us that we are seen to be one of the first people out there." The first music video specialists to hitch their cart to the DVD wagon were independents, and it is reasonable to assmne the same will be the case this time. However, tlie costs of production may put the formats initially beyond the reach of some. In fact, given the technical hurdles which may have to be overcome, no-one is quite sure how high early prices could become. "People are starting to corne to us and ask ques- tions about [HD DVD and Blu-ray], but what they seem to be doing at the moment is getting an understanding of the cost of things, which no-one has a due about yet," says Andy Evans, managing director of authoring house The Pavement. According to Rob Pinniger, Abbey Road Inter- active has been qualifying any quotes it sends out, with a proviso that costs may rise as the nature of the format reveals itself. "We are bound to come across ail sorts of the bugs in the authoring soft- ware and things like that," he says. "It is just like going back to the veiy early days of standard-défi- nition DVD authoring." For those involved in the authoring process, HD DVD is said to constitute a relatively easy transition from standard DVD, while Blu-ray, which is technologically the more ambitious of the two formats, is said to be rather barder to pick up. With both, of course, the devil is in the détail. Those who recall the dawn of DVD will remember what happened when producers really began test- ing the boundaries of the format. Possibly the most notorious misfire occurred in 1999, when copies of The Matrix were found to be incompati- ble with many players, essentially because hard- ware manufacturers and authoring houses had interpreted the early guidelines in fractionally dif- férent ways. With only a few players currently on the market, it will once again take time to iron out the techni- cal aspects of the formats. "AU of that is pretty like- ly to happen again and I think we are already see- i ng the vety early stages of that," says Pinniger. Manufacturers are only just starting to dedicate lines to the formats and the extent of demand is stiU sufficiently untested for full-scale adoption to truly begin. Blu-ray in particular poses a manu- facturing problem, as it calls for entirely new machinery, while HD DVD can be produced on modified DVD lines. Though the two formats differ greatly in their 

authoring and manufacturing processes, their saving grâce of is that they call for the same kind of audio and video code, meaning that one set of content, properly encoded, will work on either or both types of dise. AU the same, the high cost of entry means that even those labels which are committed to pioneer- ing the new formats need to think long and hard before deciding which titles to release. Liberation Entertainment, a US-based DVD production and distribution house, believes its live Soundstage sériés, shot in high définition and featuring artists such as Tom Petty & the Heart- breakers, Lindsey Buckingham and Randy New- man, could appeal to the tastes of early adoptera. "Where the budget is $30,000 just to author and produce an HD release, you want to make sure you have got a title which makes the whole thing worthwhile," says Liberation's UK manag- ing director Spencer Pollard. Inevitably, some or ail of this extra cost wiU be passed on to the consumer when tlie dises hit the shelves. "We know they are vastly more expensive to author at the moment than standard DVDs and they are also much more expensive to manufac- ture," says Rowe. The arrivai of this next génération of video for- mats, coupled with the rise of digital music, seems to give an indication that the days of the physical format war fought exclusively over music are over. In fact, the struggle between Blu-ray and HD DVD could well be the last great physical format war of any kind. If the market doesn't want a DVD dise with the capacity of a medium-to-large iPod, it probably doesn't want another optical dise for- mat at aU. Many questions remain to be answered, but there is one fact about high-definition formats on which everyone agréés: whether they succeed or fail, they won't take oflf overnight. "When we started doing DVD 10 years ago, it took at least three years before it tumed into something spé- cial," says Evans. "There is going to be at least another four or five years in DIT), especialiy in Europe, where we are a long way behind the HDTV take-up in the US." There is still time to weigh the benefits of the next génération of optical dises. Some suggest that Blu-ray may already have dealt the killing blow to HD DVD with its PlayStation 3 gambit, although, just last week, Sony announced that the machines European launch would be moved from November 2006 to Mardi 2007- That will be an undoubled blow for retailers tins Chnstmas, but. as DVD demonstrated, when audlo-visual formats take ofl", they really take oIT, and this time the music business is determined to be there when it happens. 



jointhe HIGH DEFINITION révolution 

MME™ 

With picture & sound quality this good, there's no going back. 
available from October on Eagle Vision 

deluxe 

HD DVD and Blu-ray 

Deluxe are now fully operational and have 
produced titles for both the new formats. 

Operating from the heart of Soho, Deluxe are 
the only solution for HD DVD and Blu-ray 

in Europe. 

For démonstrations, advice and quotes contact: 
will.morley@bydeluxe.com 

+44 (0)20 7437 4402 

Are you 
HD ready? 
High Définition video is set to replace the current standard définition video. New formats HD-DVD and Blu-Ray will have a massive impact on the music market. 
AbbeyRc  services in encoding ar and cross conversion. 
Why not call us to talk through your HD questions. 
Contact Rob Pinniger Manager New Technologies 020 7266 7282 
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Ténor goes from working in a chip shop to singing at the Albert Hall 
Universal has high hopes for Spence 
by Andrew Stewart With the battle for quarter four at UCJ, of the latter. 
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Kiss and Bums's My Love Is Like A Red, Red Rose. The 

ir the Left Hand; Pavane, etc. Chevallier: Anima Eterna/lmmerseel, (Zig Zag Territoires ZZT 060901). Ravel's recording for Boléro, made in 1930, is notorious for its poor technical Immerseel and 

PAUL McCARTNEY "" 

Ecce Cor Meum (Behold My Heart) 
A Work for Chorus and Orchestra in Four Movements 

» 

Album released 25th September 
CD and digital download plus 
spécial 60-page book deluxe édition 

18 MUSICWEEK 16.09.06 

Sundaj Times Culture coverjeature (out 24th September) 
Classic FM Radio 1 hour spécial (airs on 24th September) 
TV and radio campaign begins 25th September 
Qjnagazine cover feature (out Ist October) 
Classic FM Magazine coverjeature (out 3rd October) 
World première performance 
planned for Novcmbcr 2006 
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