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In this week's issue: Simon Cowell talks to MW; 
Copyright row rumbles on Plus: the charts in full 
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Tony Bennett 

celebrates his 80th 

birthàay and look who's 

coming to the party... 

Bono 
George Michael 
Elton John 
John Legend 
Paul McCartney 
Billy Joël 
Celine Dion 
Sting 
Michael Bublé 
Barbra Streisand 
Stevie Wonder 

...and many more 
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Tony 

Bennett 

Duets 
An American Classic 

19 brand new duet versions of his greatest hits, 
Ml recorded with some of the world's biggest stars. 

TV 
Prime time ITV appearance 

Parkinson interview and performance 
i| Tony Bennett Duets primetime TV spécial - directed 

by Rob Marshall (Chicago, Memoirs of a Geisha) 
Tony Bennett documentary, produced by Clint Eastwood 

PRESS 
GQ, Mojo AND Q FEATURES 

Telegraph,Times and Express features 

RADIO, ONLINE, DIGITAL 
Radio 2 Album of the Week plus 4 part sériés 

| Yahoo online promotion to include exclusive video footage| 
iTunes exclusive pre-release single and video bundle 

MARKETING 
Extensive national TV campaign 

OUTDOOR CAMPAIGN OF BACKLIT 96 SHEETS 
COMPREHENSIVE PRESS ADVERTISING CAMPAIGN | 

TARGETED ONLINE ADVERTISING CAMPAIGN 

% 



illAPé The Long Blondes Wolfmother Duke Spécial Connie Fisher 
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says: 

HMV and Virgin 
revamp digital 
The leading specialist chains 
are relaunching their 
download stores in a bid to take on the likes 
ofiTunes p4 
Diesel honours 
top new talent 
The CD with this issue of 
Music Week highiights 
fresh UKtalent-the 
finalists in the Diesel-U- 
Music Awards pl3 
Websites move 
tothe nextlevel 
"Web 2.0" sites such as 
MySpace are building 
communities - but draw 
a mixed reaction 
from labels pl4 
For the iatest news 
as it happens, log on to 
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MCPS-PRS faces tribunal battle despite deals with labels, iTunes and mobile operators 

Copyright row rumbles on 

by Paul Williams The publishing sector is preparing to retum to the Copyright TVibunal for battle with some of the UK's leading digital music services, despite reaching a settlement with the record labels last week. Publishers' association MCPS- PRS is readying its case for new hearings starting in mid-Novem- ber. While its new ally the BPI is unlikely to join the case, the settle- ment wDI be used as evidence of an industiy royalty ra 

The deal was struck 15 months after the BPI and seven digital service providers referred the MCPS-PRS Alliance to the tribunal over its 12.0% rate for online royalties. The agreement was finalised at 2.14pm last Thursday, after the varions sides convened at the Law Socicty's Council Chamber in Chancery Lane, London. MCPS- PRS CEO Adam Singer and BPI chairman Peler Jamieson gave their thoughts on the deal at a sériés of briefings at the BPTs South Bank headquarters later that aftemoon. They outlined a three-year deal 

based on a rate of 8% of gross rev- enue less VAT for downloads, from mobile or PC. A lower 6.5% rate for non-on-deraand services - such as webcasts - was also agreed. Digital music market leader iTUnes and the four UK mobile 
T-Mobi'le and Vodafone - also joined the settlement, although they have been unable to agree on 

Copyright Tribunal proceedings are continuing in respect of the other six digital service providers - Real Networks, Yahoo, MusicNet, Napster, AOL ai 

unhappy with the rate, because they operate less conventional busi- ness models, at odds with the tradi- tional per-download deal. Jamieson says, 'The BPI is vety pleased to no longer be participat- ing in the tribunal référencé. "Ifs a voluntary settlement; not a tribunal référencé that bas bound us since 1991 in the physical world. Ifs a settlement which paves the way for greater industry co-opera- tion in the future, I believe, and a greater abiiity to grow the market in which we find ourselves." Adam Singer says, "Getting a settlement with the BPI is really terrifie, because they are 

our naturel other halves ir 
we have a degree of n 

défends the BPTs décision tojoin forces with the ISPs in the first place, noting that the environment had changed since that reference in June last year. "Fifteen months ago, we got lo a 
had to call for a ref and 15 months on we've got to a point where we can say "We can do without a ref, so thafs the progress thafs been achieved in the 15 months," he says. 



@ 'Sense lias prevailed in the online royalty 
dispute between the labels and the 
publishers'-Editorial, pl6 

To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

Your guide to the latest news from the music industry 

• Inventors in the US are rei EMI j^UllIlSllEESyi have patented a dise tliat can store Media Player to be launched in tlie 
m»***» S^tSSSSL =— 

début airina on ITV1 this Friday. A ceremony will take place this month • Four EMI artists will have content at London Islingtorfs Carling Academy pre-loaded onto Microsoffs Zune and will recognise promoters and -■ - - tobe launched in the US artists in 21 catégories. 

ESEa, 

but he's thinking about his next step educational and at some point will move on." being coon 
bodies, includmg the I ® MoS has criticised 

Big™ 1395 has found annoTced station Big L1395 has found announced a partnership designed to 
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dentures. EMI weekend! 

over a 12-week period fell 5.4%, comoared to a fall of 16.7% for 1 



News 

MCPS-PRS and BPI agree digital royalty deal, but six digital services still face Tribunal 

Publishers and labels make peace 

by Paul Williams 

Nicoli said, I m delighted that 

EMI Group chai has been describ WD40"m between the publishing and 
Nicoli's important rôle was aiso recognised by BPI chairman Peter Jamieson as a seemingly inévitable nth hour settlement was announced by the two sides last Tliursday, just minutes into the delayed copyright tribunal hear- 

SMCPS-PRS CEO Adam Singer paid tribute to Nicoli's contribu- tion as the deal was announced. 

course, sitsat the top of a Compa- ny, half of it is a Peter [Jamieson, BPI] member, half of it is my 

tal. This new agreement will allow Iric Nicoli us ail to concentrate our manage- 
building the digital music busi- ness. Our collective focus must be 
sumers m every way and to retuming our industry to growth." The deal between the two sides was greeted with relief by both organisations, which see it as paving the way for greater co- opération in a digital market responsible for 34m unit sales so 

Jamieson says, "For the music industry, we are both thrilled to : got, after ail this time, Having a deal imposed on you strongly at the BPI for settlement sides that that was the right kind 

if you 

which dearly gwT duertTo^to And anjrime ÎXdyT^^ked Mnd^onen^th'T^ee'd w^'arbi- what digital trading is going to be merince June^OOS, Pve dways riary". He adds, "But it seemed to 
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It has ail been very expensive too, 
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High-street retailers improve their download sites 

HMV and Virgin take 

digital to next phase WUipgpK SaTwinis, Darting^"1 

® Wt ShDS' Online; 
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n^sUe. cvD'Ihc Zunc ^1 not launa. m 

Ministry advocates 

DRM-free route 

SiSSSi ^ UK Zd' Irela^id managing' direc- 

ice, also plans to make changes to date. Applc's iThnes Music Store heing introduced to the 
toemphasise eascofuse. raarket. Apple announced last mg to open up, as current site is doing well September that it had an 80% thought it would. 
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Mobile music deals talœ 

suppliers list down to three 
by Nicola Slade The mobile music download mar- ket has ftirther Consolidated with a sériés of deals, leaving just three companies providing back-end platforms to the UK operators. Just a year ago, around a dozen différent companies handled such responsibilities, but new agree- ments have left the sector largely under the control of Groove Mobile, OD2 and Musiwave. LA-based Groove Mobile, which has been running the 

Oxby says, 'The million-a-month milestone was significant to us and to the wider music industry. In sin- gle sales, 3 is second only to ilhnes on the internet with 17% of digital downloads on 3 alone - a few years ago, no one would have believed mobile could have had such an impact on the music markeb These 

2005, has 
tor S6 It makesGroove Mobile 

Maria winner bids to 

beat A&R snobbery 
As it faces a race against time to ^lier album ii t Monday, Andrew Lloyd Webber's Really Useful Group believes the success of BBCTs How Do You Solve A Problem Like Maria? can bring about a genuine return of musical theatre to the charts. With around 8m tuninq in for the final of the Saturriav eveninn show last month,ÏÏUG head of 
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Call 020 8691 2121 
sales@soundperformance.co.uk 
www.soundperformance,co.uk 
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Chartcoup underiines major's market-leading position 

Universal dominâtes 

albums top five 
~ii^ringonei!^,e 

Under Tlie Iron Sea is double plat- 

sra 

US booking agent makes Ul< move 

Artist Agency opened^au office in currently circulating is that WMA caïds in some form.^ ^ 

High School Musical 

makes all-singing début 

already turning into one of the 

s: 
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Massive development in west London poses threat to West End's hard-pressed stores 

West End feels rîpples from giant mail 
customer expenence. To date, no music retailers have signed up, although both HMV and Virgin Retail say that they are ©HMV 

Retail in London's West End 
Oxford Street. There wiD be some overlap, but H won't be as great as people imagine. I think areas such by Ben Caraew and Virgin Retail say that they are ©HMV A. as Kensington High Street and The London newspapers cannot looking into the possibility of © hmv q Fulham Broadway [where Virgin 

recovery since the terrorist bomb- Verdict that a new wave of shop- OFoX'"Me91St0re oe A ® ^OT ^r^rS^pTieTlS 
ssasm ?—.==: &- ..fi ggsss ' ^ & & about location and the areaisveiy 

London is' noT the End Company is' now finding ils m size to developments that is being opened only compétition that the West feet and that it is having an impact, loyal customer base.' entremet over the next five years," says Ver- End faces - work is due to start for example in the plans to semi- However, both 
donby is 2.79m sq m of 

^n the long term we have buifdinTup^to the nomToHI LTouTVesffo6 tor at the moment; it also does- ing the New West End Comf have verygood transport links [which représenta retailers 

join thefold.. 
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Saddle Creek 
Visible Noise 

to its growing family of labels. 
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KATIEMELUA PIECE BY PIECE 

SPECIAL BONUS EDITION CD + DVD 

SHE'S SOLD SEVEN MILLION ALBUMS IN THE WORLD. 



THAT'S A FACT, IT'S A THING WE CAN'T DENY. 



joined BMG in 1990. liions cO' lan, Fai 
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l went into TV 

So, X Factor is now entering the live audience phase - at what stage of the process do you know how good this year's batcii of contestants are? Well, I always look for "the one". Some people look at it as, Tes, we have 12 great people," "20 great people". If you're lucky, you find two good people. But I think, "Is there one good person out of the 110,000, who oould get through this and come out of the other end as a potential record- ing artist?" Reality TV pop shows have heen around now for five years. How do you feel about those kînds of programmes going forward, as you continue to draw from the same pool of contestants? Wherever you do these shows, an issue is the tal- ent pool. But you have to be realistic - we are only looking for one [winner], Now, if110,000 people apply and you haven't found one, then there is a major problem. So, I think the odds are probably stacked in our favour. The problem would be if the amount of people who applied declined. But every time we have done this show, the number bas gone up. We had 40,000 applying in year one, 65,000 in year two and 110,000 in year three. Some argue that - Will Young and Kelly Clarkson aside, pcrhaps - the reality TV pop phenomenon has yet to develop artists with the potential for true longevity. Do you go along with that? Yeah, I do go along with it, to an extent. From the US and the UK combined, if we are being honest, we have one international artist so far which is Kelly Clarkson, someone who has gone on to to sell ail over the world. It's a good thing and a bad thing. It's a bad thing that we haven't got more, but the good thing is that if she can do it, if we can find some- one like that from the show, there's no reason we ean'tdothatagain. You have to be optimistic and hope and believe 

that one year you are going to find someone who can become a true multi-platinum international artist. But there's no guarantee. You just have a better chance with this show than you normally do when you sign an artist. It's proven that you can sell a ton of records on a show like this; that part is not going down - if anything it's going up. So, is it worthwhile or not as an A&R exercise? Absolutely. Now, we control probably the most important music plug in the country - the X-Factor results show. Those 11 hours are controlled by this Com- pany [Syco] now and that's a very nice position to be in, because there are not many slots on TV at the moment which are worthwhile anymore. That implies that you think the modem record company needs to have a stake in TV. Is it essen- tial? It's essentiel to me. I went into TV as a necessity. It wasn't something I particularly wanted to do. It just felt right that we should be creating our own programming. Then you only have to ask yourself rather than other people. Look, five years ago, six years ago, there were probably 50 shows across terrestrial and non-ter- restrial available for an artist. Now, when you look at how many TV shows there are, which I think is crucial to market a certain type of artist, there are not many around. You have to really scratch around to find 10 worthwhile TV shows that you can put an artist on. So any record company not having a stake in TV is missing a trick? Well, I think so. If you were launching a raiddle- of-the-road artist today and felt that your target audience was 30-plus females and you wanted to find 5m people, where would you go? And that's the problem. My whole business, ever since Tve been at BMG, has been incredibly dépendent on TV - not radio - to market and sell our records, 

This autumn, five years after makin 
Simon Cowell - the A&R man whose 1 

Jerome, 5ive, Il Divo, Westlife and Kelly 
industry executive in the world. Besides t 
and American Idol, his fingerprints coule 
albums in the UK last Christmas. Two cf 
the US last year, Kelly Clarkson and II I 
A&R either. His Syco opération - a joir 

model of the modem record label, stradjd 
Music Week's Martin Talbot about TV ta 

future in the r 
I went into TVasa 
necessity. It wasn't 
something I 
particularly wanted to 
do. It just felt right that we 
should be 
creating our own 
programmes 

whether we were signing things that came off TV vvcic OlglUllg UUllgb 1110.1 CcUllC un A * like Power Rangers or WWF or using TV to launch artists such as Westlife or Sive or II Divo. iciunen amsts suen as Westlife or S TV has always been my lifeblood. You made that conscious décision prior to the first sériés of Pop Idol, in 2001. But at that point did you envisage building a division on the scale of Syco, as it now is? You can always feel a shift in the market; if you can guess it a year before it happens then you normally win. And around about 2000 or 2001,1 could just sense a change. I didn't know what the change was, other than that a change was coming and that I had to shift how we ran our company. I made a conscious décision that we should be running an entertainment company rather than a record company, with the main idea being that one aspect of the company can help the other side of the company. 
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duction company in the world. heads are really manageable. The record compa- 
biggest-selling album in the US this year - has for me to work with them. 
I started looking at this three years ago, way 

<iig his TV début on Pop Idol 2001, 
1 track record spans Sinitta, Robson & 
illv Clarkson - is the most famous music _| =    BBi      
iC nb\/inn a narf" in tho blinrh nf Y P^rtriK highlightcd how powerful music-related di-amas You must have had other offers - you probably piayiny a. [Jcir L lll Uie ICIUIIUII Ul /\ I aULUI can be. Is that an atea you have looked at? could bave walked away if you had wanted to- 
jld be found on five of the biggest-selling 
O'f these were among the biggest acts in 

[I Divo. And his success is not limited to 
ojnt venture with Sony BMG - is also a 
djdling music and TV. Cowell here talks to right. 
t|alent shows, A&R, Simon Fuller and his 

2 imusic média. 

ie and do the same thing for us." But, when 
prepared to back me and that was BMG. That support has been there for 18 years. It's easy to say, when you are successfui, "I will go and do this elsewhere." But I felt, particularly when we did this last negotiation, that there w; 

But High School Musical did not surprise me in the slightest, because Tve been banging on about this for three years. Just to tonch on your new Syco deal with Sony BMG, which you signed at the end of last year. still this debt from me to them 1 had to pay off. How much freedom does it give you? which was "You put me in this position - you 
One example was when [then Sony BMG UK 0113 ItlUSIC chainnan] Rob Stringer said to me last year that shOW yOU they wanted to launch Take That for their lOth anniversary, would we be able to make a docu- . . mentary. And so we did the deal. ' . " j We made money on the TV side for making the féal 3110 documentary, it rated incredibly well. Just 

been very supportive of what we are doing. Tve always tried to explain to them that there is a san- . ity to what we are doing; there are a few raised that? trying to be eyebrows when you announce that you are going The most important thing, whether running a make a programme about inventions - "hold record or TV company, is that it doesn't r you are in the record business!" 

blywell. You appear to be involved in three discrète types bave a of show - X Factor-style talent search shows, f Take That-style documentaries, plus non-music- . „ . related shows like America Inventer. Is that the nuiBOUf. bUl range you are focusing on? 

honest and on a minute, you are in the record business!" how good the ideas are, ' But Tve always believed in what I call target them brilliantly. Over the years making records, practice. When I was putting out Power Rangers great people have worked with me here, fantastic the ShOW records or WWF records, years ago, people used producers who make the dream a reality, and to say "why the hell are you doing this?" Well great artists. It is the same principle in TV. When (a) it's making money and (b) l'm understanding you make a record, you work with about five peo- the market. And it's the same with any show I never take inS- Farfiy. the attitude is teaching ourselves. And 
pie; when you make a TV show, you have about mak- 120 people. Tve been very lucky. When I got into TV, I had 

We work very closely with Freemantle. I would it cprinuclu Sony BMG totally understand the rationale of great producers to make the shows a hit Now we describe us as partners, with one sole objective in y what Tve done here. We don't run a company are making more shows, we have to concentrate 



on the fact that we have to have great producers and I think I have some of the best producers in the world working with me. And that lias to become my priority. A lot of people from the record business look at the TV business and think, "This is very basic, it's very straightfonvard." I wish. So how profitable is Syco now and how wîll you measure its development over the next few years? We are making good money. But you have to look at it in two ways: what money is it going to bring in; and what is the potential value of this Compa- ny in five years' time. That's what Tm keen on. If you are in the création of hits business and you are known to be a creator of hits - long-term brands - then you have a very valuable company. And there are a few things on the horizon which I won't go into détail of now, which could be bigger than anything we have done before. But it is our experience of records and TV which is taking us to another level now. l'm trying to be smart about it. Let other people go and do ail the groundbreaking new stufî, then we look at it and do it better. That's how we operate. With ail your varions responsibilities, on both sides of the Atlantic, how do you fit it ail in? You have to create a shorthand and if you've worked with people long enough, they get your shorthand. If Tm sitting here with Steve Mac and we've decided we want to record such and such a song with Westlife, he knows what Tm hearing. And it's the same with the team of people here. We know each other so well. Most things go wrong because you have some- thing in your mind and the people who are mak- ing it for you are seeing and hearing something completely différent and you spend ail your time undoing it. So you have to have that really kind of close relationship. I wouldn't know how to raake a record or phys- ically make a TV show. I just surround myself with people with good people who do it very very well. 

t*- 

Well if you had asked my after the first year, the idea of reaching five would have been a bit of a pipe dream. Now were about to hit number six, so you never know. It's the same rules - if the rat- ings stay up and an audience are keen to watch you, whynot? Even after your légal battle, you stdl work together with Simon Fuller on American Idoi. How is your relationship with him now? Even throughout the last lawsuit, which probably lasted 18 months, we must have had dinner on five or six occasions. I knew why he had issued us with the lawsuit and I think he knew why I had launched X Factor. There was a kind of under- standing that only he and I understood really and, because we understand botb positions, it didn't feel particularly personal. I never thought i to court, so I treated the whole 

Do you ever hanker for the days when life was simpler, when you just ran a record label and went into the studio to make records? But that was always tough as well. At the end of every year, you'd have a decent Christmas and then think, "1 have to be Father Christmas again next year." When you finish one record, you have to work on the next one. It's very compétitive, so I always felt pressure, to be honest. It's casier for me now because I think more tal- ented people want to work with me now than they did five years ago. I think that's one of the reasons why, possibly, we're more successful now. Me on my own, Tm useless. Tm just someone spouting off whatever is in my mind. With talent- ed record producers, TV producers and execu- tives, Tm good. But on my own, Tm absolutely 
Anyone who wanders around town saying, That was ail me, that was ail me", they are kid- ding themselves, apart from other people. That's just rubbish. You are being amazingly modest, far more mod- es! than people who watch you on Pop Idoi might think of you as. A lot of people watch you on TV and ask, "Is he really like that?" Are you aware of that? When you watch last week's show, you are talking about five days' filming condensed into an hour and, guess what, they show ail the nasty com- ments. Most of the time you are probably quite nice in an audition room. But that's the nature of TV. It's like Gordon Ramsay; he is a charming guy when you meet him, but from his edited highlights on the show, he's vile. But he knows that, I know that If you are on a music show you are just trying 

to be real and honest, and to make the show have a sense of humour, which you've got to have. But I never take it seriously. Do you play up to the "Mr Nasty" image? Well I can be a bit more loose. If someone is sit- ting opposite me at dinner wearing a hideous tie, I probably wouldn't say, "You have a hideous tie on." But if they came into an audition for "Tie Idoi", and they wanted my opinion, I would prob- ably tell thera. It's différent circumstances. You are currently both in front of and behind the caméra - how long can you imagine yourself remaining in front of the caméra? It's a good question. If you think that the audi- ence like you and that you bring a value to the show and you own the show, there's a purpose to it. If it's going on the TV for the sake of going on TV, then Tm not going to be doing this that much longer. There will come a point inevitably when sud- denly the audience goes, "Tve had enough of you now." That's the point when you have to go, "Thank you very much, its ail been fine - now TU just carry on producing shows." I probably got more of a buzz getting the fig- ures on Got Talent in America, the show I raade with NBC with Fiers [Morgan], seeing that show go to number one, than I did being on a show myself. I don't miss being on the shows. I want the people I put on the shows to be successful, I want the shows to be successful. Having worked with artists - who, as we know, can be massive one year and gone the next - you must be as aware as anyone of the fickleness of famé. 100%. Let's be honest. Particularly in America, it [famé] opened so many more doors. Tm not on the phone to other people in America trying to get more gigs for myself, Tm on the phone trying to get opportunity for other shows, or artists. It's not about me. Tm not on the phone to the head of NBC saying, "Can I have another show for me please?", I am trying to get my other shows off the ground. That's always been my priority, that's the real advantage of having been on a successful show in America. When your new deal was confirmed, it was suggested that you are committed to four more American Idols. Is that as far as you can imag- ine going? 

thing as kind of like paperwork. On the night of the [American Idoi] final, we spent the entire night with him and I just chat- ting and ignored everyone else. We are very simi- lar - Simon wants to be the top dog and I want to be the top dog. And I kind of like that healthy compétition. He doesn't want me to be more suc- cessful than him and I don't want him to be more successful than me. Tm quite open about that. I don't have a problem with that. In the cuttings around your settlement, there was talk of Pop Idoi in the UK during 2006. Obvi- ously that is not going to happen now - will we see Pop Idoi in the UK again? I honestly have absolutely no idea. My focus is X Factor. I think the market really can only sustain so many talent shows in one year - which is one of the reasons why American Idoi has been is so successful, because it really is the only music show in America. Trying to launch another show on the market here, with X Factor lasting 18 weeks, that might be tough. So there is no accord with him that American 

I see myself as an 
executive ofan 
entertain- ment 
company. I 
wouldn't give up eitlier A&R or TV 

Idoi will continue in the US and that you won't launch X Factor against him? Yes, there is an understanding there. As long as Tm doing American Idoi, X Factor won't be on the air [in the US]. And the other way round? Tve never really discussed that with him, to be honest. Tve never thought about it. My focus is X Factor. And it's more successful than ever before. I don't know how you would do two shows like that in any one year. In the past five years, as you have spent time hopping backwards and forwards between the UK and US, what changes have you noticed? I don't think anything has changed too much, really. There is more variety for the audi- | ence we used to sell to than there existed 10 years ago, and you have to take that into account. Having said that, the same rules still apply - great artists, great songs, you are going to sell shitloads of records. For instance, You're Beauti- ful by James Blunt. That record can and will exist in the climate today, as it would have done 20 years ago. Tve never been too swayed by ail the technolo- gy arguments, I just think that I would like a song like You're Beautiful, please, and I will sell loads of records. Just worry about the records and the 
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Finally, do you now consider yourself to be more of an A&R executive or a TV executive? I see myself as an executive of an entertainment company, I wouldn't give up either. Genuinely I wouldn't. The two have to work alongsidc each other. And we have to expand this a little bit more now outside of TV and music as well. And there's a couple of obvious routes we should be going down next, which we probably will. And are you going to tell us about them? No way! [laughs] 
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The CD accompanying this issue of Music Week 
showcases the Diesel-U-Music Awards finalists - nine 
undiscovered acts bristling with crossover potential 

Diesel Awards 

acdaim UKrs 

hot new acts 

L David E Sugar - Strip Your Home From North To South David E Sugar has been creating chip music on his Gameboy for two years, combining games console bleeps with dreamy vocals and lush guitar mélodies. This track has a driving beat to keep the multi-layered computer 

5. Caskade - League Of My Own Caskade, real name Ben Cook, has been honmg his rap style for seven years. Citing UK hip-hop acts Skinnyman, Klashnekoff and Ruffstylez as inspiration, this Welsh artist isn't afraid to big himself up. A French gypsy Wurlitzer loop starts the track, bringing an interesting dimension to Caskade's colourful lyrics, which boast that he's the biggest guy in town. " ■ 

and vocals - this track builds to a steady 4/4 beat l nis Kentisn rour-piece pecime a une une m aui rmoiug; 
They plan on gigging hard, learning their craft and wntmg more songs such as Johnny Negro - a spiky Eighties pop treat that sees the singer (also called Johnny Negro) lurch 

: 

in 

Alaunchpad 
forbands 
Diesel-U-Music, which has been sourcing and supporting unsigned bands for seven years, has just opcncd its doors to artists from around the globe in a bid to diversify its roster. And, with a string of new partners on board, 

Mylo, Souvenir (aka Tom Vck), The Pistolas aud DJ Yoda, ail of whom bave gone on to inakc big waves on the international 

Diescl-U-Music Cbannel 4- telcvised awards on Octobcr 4, alongside established artists picking up accolades undcr the 

these catégories include Mark E Smith, the late John Peel, Isaac Hayes and Glastonbury founder Michacl Eavis. 

Diesel-U-Music CD gives a tester of tliis ycar's Diesel-U-Music UK finalists. 
07.10.06 MUSICWEEK 13 
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Websites which build communities amund music 
content such as MySpace, YouTube and others, have 
provoked diverging reactions from major labels, 
reports Adam Woods, who surveys the new sector 
and examines the potential of this consumer-led beast 

Web 2.0: 

to love or 

toloafthe? 

This time last year, few of us had even heard of MySpace, YouHibe or Bebo, but now, as we ail know, destinations built around social network- ing and user-generated content are ubiquitous almost to the point of over-familiarily. Over recent months, so-called "Web 2.0" tie- ups and flare-ups have accounted for a significant volume of column inches, and even experienced industry-watchers have struggled to gauge the true relevance of such sites amid the cloud of hype that swirls around them. However, \vith the arrivai of branded channels ffom the largest networking portais and the promised launch of download services ffom oth- ers, commercial models are beginning to evolve, gjving the music industry an opportunity to eval- uate these Web 2.0 properties. Are they a genuine gift ffom the internet gods and an intriguing new income stream, or just another fun way for con- sumers to interact with illégal content? Certainly, those majors which have contributed to the debate - chiefly Universal and Warner - seem to differ as to whether sites which build unofïicial communities around music content should be eviscerated or embraced. In spite of Universal Music Group's purported involvement in the still-to-be-launched ad-fund- ed download store SpiralFrog, chairman and CEO Doug Morris had menacing words for the new guard of copyright cavaliers at a recent investors' conférence in Pasadena. Labelling companies such as YouTube and MySpace as "copyright inffingers who owe us tens of millions of dollars" he hinted at légal reprisais, promising that Uni- versal would shortly reveal how it would be "deal- ing with" these companies. No surprise, then, that Universal has not yet entered inlo the kind of arrangement recently announced by Warner Music Group and You'Aibe, according to which Warner gives the video sharing site a licence to broadcast its music and videos - subject to the agreement of individ- 

ual artists - in retum for aslice of ad revenue. "We want to lead through innovation as opposed to leading through litigation," said Alex Zubillaga, Warner executive vice président of digital strategy and business development. Setting aside the média fuss, one fact that can't be ignored is the excitement that interactive, organic web applications have generated at a grassroots level. "The dynamic that exists between the industry and the fans at the moment is possi- bly the strongest I can remember," says Stuart Knight, director of Camden-based community platform Xtaster. "It is a bit like the range wars in the Wild West at the moment, with ail the différent players arriv- ing on the scene and digital real estate springing up everywhere," Knight continues. "The différ- ence is that, rather than the big people taking it out on the little people, the little people are much more involved in the process this time. "It is the consumer that has supported YouTube, not Apple or some entrepreneur. It is the consumer that has driven MySpace and Bebo, and when it cornes down to digital, it is that two- way street that makes it so exciting." The évolution of the web into what is ffequent- ly defined as its second phase is at least partly responsible for the opening of this two-way chan- nel. Web 2,0 - a phrase coined almost two years ago by executives at internet publishing company O'Reilly Media and fleshed out since by founder and online guru Tim O'Reilly - refers to a spiritu- al family of internet applications which dérivé much of their power from mass public input. Some of these, such as eBay, Wikipedia, Flickr and Google Adsense, embody Web 2.0 in its purest form, in that they could only exist on the web. But there is an "out with the old" element to the Web 2.0 philosophy - out go personal web- sites and centralised content management, for instance; in corne blogs/MySpace pages and bit 
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MySpace users are 
goingtobe abletobuy their 
favourite 
music right from the 
[MySpace) artist music 
profile 

"If you think that, a few years ago, it was impor- tant to have a website: that has [become] so last century now" says Scott Cohen, founder and VF international of digital distributor The Orchard. "A website that is not connected to a community of like-minded people is a little pointless; it is a silo and you just hope that someone finds it." The alternative that social networking provides is the ability to target customers, not by demo- graphics such as âge, sex, income or location, but by what Cohen describes as psychographics - "what their likes and dislikes are, what their usage pattems are, what they want. And that, to me, is a far more powerftil way to market to consumers." The impact of MySpace on the music world has perhaps been overstated, with many journalists, in the case of the Arctic Monkeys or Lily Allen at least, tending to ignore the continued relevance of more traditional promotional channels such as press, radio and TV. But with 3ra bands and somethinglike Ulm members, the News Interna- tional-owned portai still offers the best example of the alchemy that can take place when music and online networking collide. Certainly, there was lit- tle surprise when, early last month, the site announced a deal with technology provider Sno- cap which will enable users to sell MP3s of their own recordings. This first foray into e-commerce is not due to launch until the end of this year, but according to 



Features are edited by Adam Webb 
MySpace chief executive Chris De Wolfe, demand for the service is high, "Eveiy new application and functionality of the site is added because we hear from our users that it is something they would like to hâve," he says. "Music fans and MySpace users across the board have been asking us since the site's inception when they are going to be able to buy their favourite music right from the artist music profile." Just as the music channel on MySpace was ini- tially utilised by independent and unsigned artists, so the Company believes early adopters of the Snocap service will corne from a similar pool. "We expect early users of the MySpace and Sno- cap digital music service to be up-and-coming acts that are hungry for a platforra that raises their visibilily and connection with fans," says De Wolfe. "It is important to recognise that this is the first itération for our music e-commerce offering. Although it won't be fully functioning until the end of the year, it will be a fim experience to watch it really take shape in the coming months." Inevitably, MySpace will not be the last major social networking site to attempt to extend its reach into music retail, and it may not even be the first. US-based, British-owned networking site Bebo attracted 100,000 bands to its Bebo Bands offshoot in six weeks, briefly overtaking MySpace in the UK as a resuit. Unsurprisingly, it has plans for an integrated music store of its own. "We have been talking to Snocap and ail of those companies," says Jim Scheinman, Bebo vice président of business developraent and sales. "It is going to take MySpace a while to corne to market with this and we would expect to have our own service out there by the time they do." While those with a vested interest in this mar- ket insist there is still huge growth potential, it is notable that there is also very clear rivalry between the key players, whose names are so often mentioned in tlie same breath. Scheinman says Bebo aims to plot a différent course in its music strategy. 'We have significant differentia- tors to MySpace," he says. "Our product is very much about independent bands, and we allow them to put up as many songs as they want, whereas MySpace limits you to four." There is already sorae evidence that social net- working sites are directly fuélling online music sales. Research from web-tracking outfit Hitwise shows that UK music sites drew 11.5% of their vis- its straight from social networking sites during the week of September 10 to 16, making a direct link between online community interaction and actual music-buying. "A lot of people say exposure on social-network- ing sites is not revenue-generating activity, but potentdally it is, because if you discover a band on one of these sites, you can go to a music site and buy a CD," says Heather Hopkins, Hitwise direc- tor of research. Given the high profile of MySpace and Bebo, it would be easy to assume that concepts of commu- nity on the internet rest entirely in the hands of a few sky-rocketing brands. But the beauty of a community is that anyone can build one. Indeed, the Web's facility to bring together previously dis- parate individuals to form specialist or like-mind- ed communities is arguably its great strength. In the UK alone, a healthy smattering of com- panies has already sprung up, ail of whom make use of différent aspects of the community princi- ple. Student social networking site Univillage, for instance, attracted 100,000 users within five weeks of its August launch. Opérations such as 7 Digital's indiestore, TuncTribe, Arkade.com and Puise Rated ail allow unsigned artists to sell their music online, while others such as Xtaster and Bandwagon aim to build offline communities via online means. 

Companies explore virgin onlim 

Itisthe consumer that has supported YouTube, not Apple or some entrepre- neur. It isthe consumer that has driven MySpace and Bebo, and when 
it cornes down to digital, it isthat two-way street that makes it so exciting 

with your favorite artists." Inviting the listeners to get involvetl is nothing new. As far back as 1994, Totltl Rundgrcii 
In the advertising world, the biizz-word of the moment Is "engagement", as brands rush to find ways of interacting with a consumer base which is increaslngly embracing the relatively ad-froe world of Web 2.0. A similar trend has emcrged in the music business in recent months. The launch of MTV Flux, where VH2 once stood, is touted as a testament to MTV's faith in the creativity of its audience and the watchability of the content they generate. In August the network marked its 25th anniversary with a specially commissioned video by The Streets (pictured) compiled from footage shoot by five MTV viewers, who were each given video caméras and instructed to shoot what they liked. Elsewhere, YouTube and Warner Music Group believe their recent deal can generate a similar sense of grass-roots engagement. The financial advantage to Warner is self- evident: YouTube's business mode) dictâtes that it attracts watchable content, while the label receives a slice of advertising income. Writing on the YouTube blog, "the YouTube team" also extol the virtues of the agreement in excited tenus; "Warner is the first record label ta cmbrace and support your creativity by authorizing use of their music content for free, in partnership 

7 Digital managing director Ben Drury says indiestore doesn't aim to compete with MySpace, although he notes that some artists are using their indiestore page, which users can personalise, as their de facto home page. He also points out that, while MySpace will very likely have the biggest reach of any unsigned download site when it launches, it will almost certainly not have the most attractive terras, given that MySpace and Snocap are expected to take 450 per song sold. "What we are offering is a much better deal than Snocap, which we don't think is a very good interface at ail - we don't think it is a very good user experience," says Drury. Indiestore returns up to 80% of royalties to the artist, depending on the package they select. Its sales are also chart eligible. "We have taken thousands of pounds on indiestore in its first couple of months, and for a beta service that has not been finished, we are pretty encouraged," says Drury. "A lot of the stores don't sell at ail, but the ones that do, do 

album themselves. Rundgrcn also extended the principle that year to lus gigs, where members of the audience were encouraged to corne onstage, play instruments and press buttons. However, in his book Lost In Music, Giles Smith wrote 

m 

Meanwhile, Bandwagon offers music and édi- torial from around 300 independent labels, as well as large volumes of user-generated content, including what its founder, Huw Thomas, claims is the largest unsigned music catalogue in Europe - 20,000 tracks from 5,700 bands. For the unsigned bands themselves, Bandwag- on offers not just a promotional platform and the ability to sell PC and mobile downloads and ring- tones, but also the possibility of a sync deal. From its catalogue of unsigned music, Bandwagon culls a shifting catalogue of music which it offers to ad agencies and games developers. Xtaster and its urban sister site, 360-X, are 

most easily compared to online street team opéra- tions, designed to reel in grass-roots fans, intro- duce them to new music and encourage them to get involved at street - as well as screen - level. "Obviously the broad stroke is with the record companies at the moment, especially now they have started to see the validity of digital, as opposed to this obsession with press and radio," says Knight, a former head of international at Ministry of Sound. "If you don't get added to the A-list or if you didn't get the feature in the NME, do you write off" the campaign? Of course not," Xtaster has an active membership of around 40,000 fans and a broader database of almost a million. The communities are out there, says Knight, but the record companies need to think laterally if they are going get to them. "Live music is doing phenomenally well," he says. "The weak point is music sales. Sowhycan't you buy music at a gig? Virgin has ail these people headlining their festival - there should be a Virgin Megastore booth where you can buy the album or a spécial festival édition." Such a convergence of live music and Web 2.0 principles recently centred around the unlikely figure of Suzanne Vega, who became the first major recording artist to play a gig-within the fast- growing MMOG (massively multi-player online game) Second Life. It is a safe bet that, as other artists follow, viewers will soon be able to click to buy CDs and merchandise while they watch. So can it be that Web 2.0 will potentially offer a more satisfying music experience than the offline world itself? Perhaps not, but in this ever-shifting business, it may be able to give the physical world some very real pointers. 



The music industry should not leave it to the judges to décidé on online royalties 

We must hope for another deal 

EDITORIAL 
MARTIN TALBOT 

Martin Talbot editor, Ml GMP Information, First Floor, Ludgate House, 245 Blackfriar ' 

Sense has prevailed in the online royalty dispute between the labels and the publishers. And we will ail say "hurrah!" to that. It has taken too long, cost too much and wasted energy, but that s for yesterday. Today we should celebrate. As an agreement, the deal is crucial in providing a solid, reliable platform on which to build digital business going forward. Of course, there are still détails to be ironed out. Next month, services offering alternative busi- ness models - not rooted in the "pay 79p, you get a track" idea - will attempt to résolve their issues. Some of us will regret the BPI's décision to draw the digital music services into the debate. It may well be true that circumstances then made it logical for the BPI to look for their support, but it leaves us still on the verge of a tribunal battle, despite the set- tlement. And that is a shame. A tribunal will be a point of resolution, it is true; Judge Fysh will force a décision and close the issue once and for ail. Whether it is to the satisfaction of the music business is irrelevant: a décision will be reached. And imposed. That is, in itself, alarming. Of course, there are still six weeks before that 

moment arrives. Let's just hope the settlement bug is infectious. 
Stateside, the Scissor Sisters have had their new album pulled from Trans World Entertainment record shops, after frontman Jake Shears uttered an outrageous slur at a retail convention. The slur? Shears criticised one of the chain's stores for selling a CD for $20 - an outrageously high price, apparently. As a resuit, some 1,000 US shops are now refusing to stock Ta-Dah, dealing a blow to the Sisters' hopes of breaking their home market. The furore perhaps indicates why Shears and co are having such a tough time doing so. It is strange to hear a US radio programmer sug- gesting that the Scissor Sisters are too out-there to appeal to the "soccer moms" who tune into his sta- tion. This is a band which has sold 2.5m albums in the UK, precisely because they do cross over to every démographie. In Britain, we like our pop stars to be outrageous, committed and opinionated - even if we don't always agree with them. To me, $20 sounds a fine price for a CD. But that is no reason to castigate Jake Shears. 

DOOLEY'S DIARY Harveyleadsthe 
school tour 

(pictured below). The legendary 

assurances the current leader will be in place for another two years, only to then reveal he was talking about Sir Alex Ferguson... He may only be 16 but Lil' Chris brought out the rock'n'roll in Monday night But 

the marketing of cosmetics and perfumes, and why people chose one product over another". Great training for working with rock bands then... 

ss to get 
On the plus side, he's now a world- class player at Snake on his mobile. Still, Eric Nicoli was the first to get in the Labour leadership jokes and cheer things up at EMI's do at the conférence, cracking a gag that he had 

what with Juliette And The Licks, MySpace and Jay-Z ail putting on Paul Oakenfold was among tliose spotted at Jay Z's Royal Albert Hall show. We hear the party kicked on at Mo*vida... Meanwhile, Bloomsbury Bowling Lanes was left £300 out of pocket after the Juliette And The Licks' afterparty when they 

karaoké booth for ! renditions with Juliette.. Last Thursday the Copyright Tribunal finally threatened to get underway, and the list of the légal bods involved in the dispute read like something out of Cluedo. We had a Judge Fysh, a Colonel Arnold 

unlike Magnum PI and is called Ken Steinthal... 

So, you're a new band with your own label and you want your music in the shops. What do you do about it? Well. if you're being clever, why not buy a 
retailer - that'll be I HMV - go along to their AGM and very publidy ask the board what they plan to do for unsigned acts? Cue a very personal, one-on-one audience with managing director Steve KnotL Smart move. Orange & Blue Music... Dooley hears that Polydor is planning an English-language version of Tokio Hotel s album in the UK sometime in 2007 The teenagers have been a i Germany this year... Love us have signed to the A&R d home to flnd 30 police storming his apartment building? Fortunately, they were there for his neighbours. Or so he tell us.. You hear a lot about China's online censorship laws, but they're really not that tight. Placebo's latesl album Meds has just been banned from record shops by the Chinese authorities, yet strangely it remains available to buy online. And the band have also just been allowed to play a show in Beijing. Someone must really hate that album's artwork... Good luck to Katie Melua who today (Monday) will be attempting to set a world record for playing the deepest-ever underwater concert. She's playing LS at the bottomof one of the four (T shafts of the Statoil Troll A PlatfotttX gas rig In the North Sea. She'll be % 
some 369 meters below the surface which, in a very real sense, is the closesl thing to crazy... 

14-year-old girls (and they were the ones they let inside the venue) screamed throughout his set and even appeared to know the words to his songs, The little fella didn't quite know what to do when a bra was flung his way. Bless." WEDNESDAY: "Here at Music Week, Tim Westwood very much divides opinion. While half the office runs to the hills at the very mention of his name, the other has a lingering respect for the way a man of such unlikely background could become, arguably, the most important person in European bip hop," THURSDAY: "Lee Hazlewoods back, with a solo album that is billed, worryiugly, as his last. Dooley has spun it and if you are not moved, you have a heart of the blackest night. If this is Lee's last album - and he underwent some heavy surgery in 2005 - then what a way to end."  
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BEST 

Forum is edited by Jim La 

'Royalty deal is a milestone 

for our imisic industry' 
Industry 
mournstop 
composer 

Onc of BnLiin's 
Malcolm Arnold, died, aged 84, last week. Here, friend and fellow musician Brian Willey pays a Personal tribute 

Spiritofunfty 
wiil benefit us ail 

doubt, with today's patterns of music consumption, nothing less than exponentia] growth wi]l suf- fice if it is to preserve and stimulate 
This deal lays 
down a template 
^reaTyte^firbeL™^ tlî'ey'ire 

Progress is only 
achieved by 
unreasonable men 

progmmra^^r'sri^lTte^the unti^ dt^wfthlhT^Wishing son^riters^dpTblishers canbê trade.' 

I can't resist referring to à description of Malcolm Arnold as a trumpeter, 
That's essential for tlie process we've been going through. Both groups started off 15 montlis ago, saying, "Corne on, if you think 

made by music critic John Amis who, although acknowledging that he was a superb instrumentalist wrote. "When he playcd a solo he would change colour, tuming from pink to ail shades of red, through purple to puce then, 
instrument with disgust as though it 

rt^ding6 ^a^rp^- 
itot tWnWng^-WhatTs the" right 

piano, violinand^iola at the âge of 

m Music, joining Uie London^ ^ 

andX^ol^taimng'L1!44 
soldier, to his disgust he ended up piaying cornet in a militaryband. Once 

Everyone bas certainty 
and certainty helps 
promote growth 

LP™bfreretU'nin9t0the 

i
t

 

w
 

i
 

So IS montlis on, we bave a par- tial agreeinent, ivith tlie BPI with- drawing from the reference, and a 

(1957); Tlie Inn o9f the Sixth Happiness 

knighl in the 1993 New Yearis 

be the right kind of term in a mar- 

[JamSon]6^' I have 



Contact: Maria Edwards, Music Week Group Salos, CMP Information, 3rd Floor, Ludgatc Honso, 245 Blackfriars Road, London SE19UR 1:02079218315 

Rates per single column cm Jobs: £40 Business lo Business & Courses; £21 Notice Boaid: £18 (min. 4cm * 1 col) Spot colour add 10% Full coiour add 20% Ail rates subjectlo standard VAT 

The latest jobs are also available online every Monday at www.musicwcck,com Booking deadiine: Tliursday lOam for publication the following Monday (space pcimilting). Cancellation deadiine: lOam Wcdnesday prior to publication (for sériés bookings: 17 days prior to publication). 

We are currently tooking for 
Senior International Manager Based in Berners Street, W1 We are looking for a heavy-hitting negotiator, with proven 
Speaker, you'll combine experience of working with différent c 
Audit and Compliance Manager Based in Streatham, SW16 Leading a team of 3 Audit Services Consultants, the successful applicant will play an intégral rôle ii the department maximises member distributions through the audit process. A high degree of rela negotiation skills are required in this challenging and rewarding position. 
Licensing Manager Based in Streatham, SW16 We are looking for a commercially focussed, self motivatcd individual with licensing and preferably A naturel leader, with a proven ability to identify and exploit business opportunities, you will manaj 
Licensing Advisor Based in Streatham, SW16 

:a £25-£30K +Bonus 

:a £25-£30K +Bonus 

isor, you will handle ail incoming téléphoné and email enquiries rela licensees and members. You will also be expected to pro-actively di; 
ssful applicant will have excellent negotiation skills and proven custoi 

Research Officer - Classical 

Starting Salary £18,598 
lia Licensing schemes, providing the best possible 

Based in Streatham, SW16 8 ^ 8 ibers and affifated Socielies by phe 
I good team worker and willing to adapt 1 

apply with full CV and covering letter, specifying j"[tment(amcps-prs- ■" 

Starting Salary £16,965 
m to updating these files, you will be involved in resolving queries from 

Assistant Pi omotei 
Live Nation 
The UK Music Promoters department at Live Nation h looking for an Assistant Promoter to assist of 5 
This rôle will include: - Collating venue availability spreadsheets 
- managing holds and routings, keepmg holds diary up to date and dealing with date challenges 
- creating show confirmations and tour itineraries 
- processing artist contracts for amending, signing and payments 
- collecting advertising contribution détails and raising 
- work permit ap ps witli artist information ar 
- général office tasks (filing, photocopying, taking messages etc.) 
The idéal candidate would be someone who bas existing experience in the process of administering the booking and implementation of live concerts 
fo Apply: Please send your C.V. to claire.l Only su< fui applica: 

lTve nnTion 

THE MUSIC RECRUITMENT CONSULTANTS 
020 7569 9999 www.handl6.co.uk handlf 

Sfl 

uvww.musicweek.com/jobs 



Classified ^ 
Contact: Maria Edwards, Music Wecli Croup Sales, CMP Information, 3rd Floor, Ludgatc House, 215 Blackfriars Road, London SE19UR 

Alt rates subjectto standard VAT 

Tticlatcstjotisarealsoavailablc online every Monday at www.musicweekcom Booking dcadline Tliursday lOam (or publication the following Monday (space permilbng). Cancellalion dcadline- lOam Wednesday ptior lo poWicalion (for serres bookings; 17 days prior to puMcalion), 
business to business 
PACKAGING 

-Specîalist ^ in Replacement Cases & Packaging items > CD album cases available in clear or coloured > CD single cases - ail types of double CD cases • Trays available in standard coloured and clear • Cassette cases single & doubles • Video cases ail colours & sizes • Card maslerbags CD, Video, Cassette - 7" 10"' 12" > Paper 7" 12" & 12" POLYLINED • Poiythene sleeves & Resealable sleeves . Mailing envelopes. Video 7" & 12" CD various types available. Also ail sizes of jiffy bags  > Window displays TTvT > CD/Record cleaning cloths fljSTt > PVC sleeves for 7" 10" 12" and CD p™ 

Best prices give Phone fc Phone; 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE 14 3SE E-mail: matpriesl@aol.com ^ Web: www.soundswhole5aleltd.co.uk 

REPLICATION 

► Ail types Of stock f Audfo, Video, CD & DVD) ► High Speed duplicaiion services ► Audb Conversions ( DAT, MlnlDisc, Cassette, Wnyt, Micro cassettes, DAS8 tracks lo separale WAV or AIFF files) ► Telecine for Super 8,16nm or 35mm ► CD & DVD on-txxly design and print ► Showreel and Promo video ediig ► Video conversions fConvnrtaud/oofwdco to any computer files for use on web or CD-Rom ) ► USA/European Video conversions ► Full Rming services 

AUDIO SYSTEMS 

EVENT 

STUDIOS 

CD/y/DVD i VINYL REPLICATION INSTANT ONLINE LiVE QUOTES & PRICE MATCH GUARANTEE 

FOR SALE 

mediasourdng.com 0845 686 0001 

FOOTBALL \ five A Sidc Football teams are teqoited for the Music Business league which starts on Tuesday 24 October and ends on Tuesday 12 December 2006 at The Oval Cricket Ground, Harleyford Road, london SE11. Ail games are played on Tuesday nights between ypm & 8.3opm. EMI Music Publishing and Cherry Red Records were league and 
For further détails call Mark Caswell on 0797 7831519 / 

' — For Sale — ^ A unique opportunlty to purchase a well established Jazz label complété wlth masters plus stock at value. Strong UK turnover through exlstlng distribution deal and potentlal to exploit catalogue In overseas and compilation markets. Full confldential information pack available to serions enqulrers. 
For more Information please call David Buskell (actlng as agent for owners) on 020 8657 5565 or 07702 695 136 7 

Attention! Ail A&R Departments 

WANTED 

SERVICES 

( Business?^ di 

; To promote your company products 
contact Maria on 020 79218315 


