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including the singles 1 

■■ JÂ "You Are Loved (Don't Give Up)"^| 
mÊÊm$ mHH and "February Song" 

JOS roDan 

COMING NOVEMBER 6 

JOSH RETURNSTOTHE UKTHIS OCTOBER AND NOVEMBER 
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National Music Week pushing music to kids is joined by charts' Fantasy Music Manager move 

Double whaitimy for music 
National Music Week - incor- 40 UK chart and the officiai Charts Company, says, "The charts director Brian Rose adds, "U is 

serieTofother maures. The fimt been'for yeJs andthis is^artof M^ic Week aTd this m^-^Swed t^ 
cross-industry promotion overthe (FMM), a new initiative designed A total prize fond of£40,000 is Quirk says,"National Music Week Steve Kincaid, marketing and coming fortnight. to promote the UK charts. being offered as part of the game, with My Music is a terrifie e-commerce director for Virgin As the market enters the single The eight-week game, which is which is being sponsored by XBox package. And the Fantasy Music Megastores, which is promoting most important quarter in the being managed by the Company 360 and promoted eveiy week via Manager is a brilliant compétition. FMM on its website, adds. "Ifs 
weeks National Music Week allows consumera to sign a rester more than 8m consumers nation thepersomsfirstseentorecor ing ^ e^^jreKa^n^tonrem^ 

ingalotofmusic."  martin/paul@musicweekcom 

.V 

c I^Ql including Beyoncéand Mary J Btige over liere will only do New York and Los Angeles, but we've made a big comniitment to America." Chasing Cars rcceived a luige eariy boost in May wlien 23.8m viewers heard it in the second finale of TV drama Gre/s Anatomy. The single lias now sold 660,000 downloads If shipping 530,000. Polydor group président David Joseph says, "The great news is tliat tliis is just the beginning." 

Keane go lîve 
with concert CDs 
The Island-signed band have 
signed a deal with Concert Live to sell doubie-CO live 
recordings at gigs on 
theirUKtour p4 
Capital bidsto 
regain London 
GCap station Capital is launching a "street level" 
offensive to retake the 
London top spot it lost 
to Emap's Magic p6 
NoSunsetyet 
for The Kinks 
AshereceivesaBMI Icon 
Award, Ray Davies talks to 
MW aboufls career, his 
heroes and a possible 
Kinks réunion p9 
For the latest news 
as it happesis, log onto 
CESQSEFim 



0 'No label, major or independent, can 
make a business ont of £5 new release 
albums' - Editorial, p8 

Your guide to the latest news from the music industry 
liosted by Lauren Laveme, took place • Keane Tlie Killers and P Diddy are stations European last'week in London, with Roxy Music to perform at the 2006 MTV Europe third year runnmg, picking up a Channei h-sponsored Icon Music Awards. which takes place in 

Bertelsmann and award-. u, . copenhagenonNovemberz i-jj.lilM g, VH1 is t0 b0|ster its evening 
Sony file appeal scheciu|e with three |"ajor iaun 

rliu'ij...) 
înks new PPL rôle 
lîng deal STSfe merger of Sony Music and O Emap is to release its first 

campaign, p6 Virgin EMI TV, will be available online Publishing after signing a deal with created position3of PR and corporate and via a "text to buy" option. the indie publisher for his non-Gnarls communications director on. 

• VkNME is to host a night at th'is includi^' Ultra yeads In The City convention, in ' ' Helden and Toi srrirt label's catalogue will be promoted Gero Caccia to vice- ; digitally for the first chairman and John Reid to vice- 
SBSSSS 

To read ail the 
ET ESB? 

Stir1 B. tothe 

news as it 
happens each 
day, log on to 
musicweelccom 



News 

r , is edited by Paul Williams 
After a challenging summer, music retailers hope 
to buck sluggish trend thanks to big albums 

Retailers look to 

autumn sales rally 

Ij^lly^aHsfied Allhough^ales'of 

in August and 11.9% in Seplember. 

is 

U2 move to Mercury 

spices up '06 line-up 

rnummmif ■ 

E™ :|  

THEPLAYLIST 

Harvey joins a list 
Mobody Knows. great introduction released for Oie to his understated first time. Tins s and transfixing brilliantly tracks music. (sincile. lier évolution. 



MANAGER PRIZES 

2007 and afteretraw 

prizE £5,000, plus 2007 and afli 
Overalt Mini dimbcd the most 

Jallthirdprizœ Weekly prizcs; (eight prizœ): a pair . " 1 .. of Qhnw-rwi v halconv 
the Brit Awards week (8 prizes): Awards2007 

Charts body launches game to get consumers to interact with the charts 

Fantasy league kicks off 

tor Caroi Evans. "Il is finding wây?of getting ( 
being launchedty thet^fficfalUK 

players day until midnight on Monday Daily Telegraph compétition. In three 4 every week to raake changes. This addition, the Why Not! agency is 

by a range of 
IX 

pitto^up cash pte prizes. ^ t Players will also be abk to and for being the OCC or Hit 40 ail of this effort to do ^^only 

Keane ink deal to sell live recordings at gigs 

Qabandons 
covermounts 
afterravamp 

"We uted to put a CD on tire coveracoupleoftimesayearand we'd sell 250% more on those 

die bok'aria feèl oflheX^ltt 

you're charging £3.90 per issue, 



libéra 

angel voîces 

"They come from the mean streets of south London 
but sing like little angels" 

(The Evening Standard) 
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'Angel Voîces' features the most inspiring music you will ©ver hear 
including the new Christmas single 'Slient Nlght' 

Helease date 6th November 

www.liberaangelvoices.com • www.erniclassics.co.uK 



Xfm programme 
head départs 

for two years, a post which he handed on to Nigel Harding, who bas recently leftthe station. a Ed Richards, who has been on the Ofcom board since March 2003, has been appointed CEO of the regulator covering radio, TV, télécommunications and wireless communications services. Richards was previously Tony Blair's senior policy advisor on média, télé- com, internet and e-Govemment, a position he took up after being the BBC's corporate strategy controller. ® UBC Media expects lo announce the consumer launch of its DAB download service when it reports its half-year results on November 27 Last week, the company issued a trading update in which it said inveslment in its DAB download service, which aliows digital radio listeners to buy music directly from radio stations, liad matched expectations. ® GaydarRadio was named radio station of the year at last week's BT Digital Music Awards. It triumphed ahead of other shortlisted stations, which were BBC 6Music, Ministry of Sound, Puise Rated and Yahoo's LaunchCasL ® Lemar is to play an exclusive gig for BBC IXtra. It will be recorded at Lon- don's Maida Vale studios and be broad- cast in a one-hour spécial next Monday. Listeners tuning in through digital télé- vision wili be offered a red button inter- 
behind-the-scenes footage and a Lemar interview. • GCap has iaunched a new commer- cial division called Spice, aiming to bring together the varions promotion- al platforms offered by the group in order to give clients broader promo- tional campaigns, © Digital station Virgin Radio Xtreme has signed a four-month spon- sorship deal with hairstyling brand Shockwaves. Shockwaves, whiclt already sponsors an NME tour, wili be sponsoring the entire station, @ CanWest MediaWorks, the Cana- dian média giant v/hich operates Origi- nal 106 in the Soient and has just won a radio licence in Bristol, has sold its radio interests in its native Canada. • Oxford's newly-rebranded FM1079 is giving away £15,000 in a promotion designed to increase awareness of tire station. On October 13, a "cellmate' will be sel free from Oxford's old prison building and a bounty of £15,000 offered to the member of the public who tracks them down. The Absolute 
• UBC Media has secured a deal for the third year running with MTV to be its officiai radio syndication partner for the TV station's European Music Awards, which takes place in Copen- hagen on November 2. 

GCap station aims to regain London top spot with new street level push 

Capital back with title bid 

Difficult tïmes for Capital 
by Ben Cardew GCap programme director Dirk Anthony is soundtracking a brand new Capital Radio marketing campaign by boldly proclaiming the troubled station is now ready to reclaim its number one London title. A new "street level" marketing campaign is being Iaunched today (Monday) after GCap announced at the end of September that it was urne marketing for the first ince it began overhauling the n following the GWR/Capital merger in May 2005. It will pitch tire station directly against Virgin Radio in London, which last tonth Iaunched a high-profile TV campaign. Marketing had been temporari- ly put on hold while GCap bosses looked to address problems at the station, which, in the latest Rajar figures published in August, suf- fered another new low in listening figures and audience share as it again finished as London's third 

Emap's Magic and Chrysalis Radio's Heart. The roll-out of the campaign 
tion is running under the banner of "Whos Doing Who?" in which lis- teners are invited to guess the iden- tity of an unnamed singer and song. It includes bus, billboard and press ads, as well as Capital'street teams, who will speak to listeners and hand ont promotional materi- al. While this is not the first time Capital has used street teams, Anthony says that they will be 

Virgin splashes cash 
Virgin Radio Is also in the midst of a high-profile promotion, stagîng its biggest cash giveaway sin ' 

"beefedup'forthe "Street teaming is about getting doser and engaging with the audi- ence," says Anthony. "Il will be high visibility, trying to demon- strate that Capital is modem and relevant to London." "We have been meticulous with Capital in trying to get tire product right over the past six to nine months, to raise the level of consis- tency and to make sure that every- one understands what Capital stands for: London and hit music. "London has always had a hit station in Capital. We have got it back into the position of hit music. Capital is the taste maker for Lon- don's music. Now is the time to tell people about il" Much of Anthony's optimism stems from his confidence in the Capital team. He describes Scott Muller, who joined as programme director from Sydney radio station Nova 969 in September, as among 

the "world's best" and says that he issettlinginwell. "Scott is as happy as a pig in shit," he says. 'He is loving being back in the UK and in charge of the UKs best radio station. He brings focus, creativity and a wicked sense ofhumour." a Anthony says that he hopes to work more closely with record labels, to help to deliver joined-up programming across the GCap portfolio. With this in mind, the company has created the GCap Music Forum, which unités the heads of music from every GCap station. This group, which has met monthly for six months, is about to 
involving a globally-renowned act. This will see the band play an exclusive concert for GCap's Xfm, which will be promoted across ail of the company's stations. In addi- tion, Classic FM will record an 

le of the band's best-known songs, which will then be available on websites across the group. "The change that GCap is tak- ing as far as the music industry îs to make sure that we see the music industry more as partners," says Anthony. "Our approach is now more business-like. We realise that for the record industry to see us as a valuable partner they have to see how we can help them to sell records. That is nothing to be ashamed of." Meanwhile, Capital has announced three new appoint- ments. Russ Williams joins as exec- utive producer from Mercia FM, where he was programme con- troller. Arden Hanley becomes sen- ior imaging producer, having pre- viously worked on imaging for Melbourne's Nova 100 and Syd- ney's 2Day FM, while Rachel Sea- grave, formerly music scheduler for GCap's The One Network, has been appointed assistant to head of music Sheena Mason.  ben@musicweek.coin 

Rock vs talk ïn Manchester licence war 
in what could well be one ofthe 

awarded in England. 
ime for last ' )r a licence in Manchester serving population of 1.45m adults with te majority of hopefuls either pitching a rock or talk senice. Among those lookingto launch rock station in a market which in March was expandcd with the arrivai of GCap's Xfm Manchester is Chrysalis Radio, which is pitch- ing its digital adult rock service The Arrow. Absolute Radio, in con- junction with Irish radio owner runicorp, is submitting its lack format application, aim- ing this one specifically at the 45 plus classic rock market, while GMG Radio is hedging its bels 

at RockTalk which, _ jests, is a hybrid of a rd a speech station. (G will be targeting a 35- to r-old audience with talk and 
h as Lod Zeppelin, AC/DC, 

Pinylist for GMG's RockTalk 

while Absolute's Jack bid will also distinctively mix classic rock and speech. It will offer a "soccer talk" all-speech breakfast show, refleet- ing the cit/s footballing héritage, although the rest of the proposed oulput is in the more tradilional back-to-back music Jack format Emap, which already controls rvsian services and 

swsrstras Chrysalis application for Manches- Manchester bid - ter called GMBC mirrors the to look to add to its muse , groups London talk station LBC. city. The ManrW. : U'e 

figure in the Rajars for the first time in November. Absolute Radio's programming and opérations Clive Dickens queries the potential for a commer- cial radio speech station in a local market given that UTVs Talk 107, which won a licence for Edinburgh in 2004, attracted a reach of just 16,000 in its first Rajars sweep in August. 'Talk 107 has proved how hard il is to operate a talk licence at a local level and Manchester won't be any casier," he says. Ofcom also received fourappli- " is last Thursday for an FM :e for Aberdeen serving a 1 adult population of 
Apart from Aberdeen and 



POP AWARDS 
CRAZY (2nd Awardl Seal (PRS) Guy Sigsworth (PRS) 

THESE WORDS 

DIAMONDS FROM SIERRA LEONE Don Black (PRS) 

FEEL GOOD INC. Damon Albarn (PRS) 'lett (PRS) 

Curt-T-T • Victor May George Pajr Shy-Shy " 

(PRS) 
INSIDE YOUR HEAVEN Savan Kotecha • 
LISTEN TO YOUR HEART (2nd Award) Per Gessle (ST1M) Mats Persson (ST1M) Jimmy Fan Musîc (STIM) 

Sacha Skarbek (PRS) Bocks Music Group Ltd. (PRS) 

LATIN AWARDS 

LANEGRATOMASA Guillermo Rodrtguez Fiffé (SACEMI 

COUNTRY AWARDS 
IT'S A HEARTACHE 

MY OLD FRIEND Steve McEwan (PRS) BMQ Music Publishing Ltd. (PRS) Trinifold Music Ltd, (PRS) 

FILM MUSIC AWARDS 
FAILURE TO LAUNCH 

TV MUSIC AWARDS 

Clint Mansell (PRS) 
THE CHRONICLES OF NARNIA: THE LION, THE W1TCH AND THE WARDROBE Harry Gregson-Willîams (PRS) 
THE RINGTWO Henning Lohner (GEMA) Martin Tillmann (SUISA) 

GREY'S ANATOMY Carim Clasmann (PRS) Galia Durant (PRS) 

□BHI.COH VIRTUALLY INDISPENSABLE 



Selling Lily Allen's Top 10 album for a fiver benefits nobody except for Tesco 

A cheap way to treat music 
For my money, one of the biggest records of this autumn should be Lily Allen's Alright, Still. It is one of the albums - if not the album - of the year and heralds the arrivai of a true new star for British music. Anyone who saw her on Jonathan Ross's show a week ago could not fail to agree. Ail the more reason, then, to feel appalled that Tesco was last week selling only her début album for less than a fiver. This is an album which was only released three months ago, and which is still Top 10, driven by pro- motional appearances off the back of her second sin- gle LDN. Of course, the offending supermarket will whine about "good value for customers". But few true music fans will be happy with the inévitable conséquences of such pricing stratégies, which add up for no-one but the supermarket in question. No label, major or independent, can make a busi- ness out of £5 new release albums. Sustaining such prices would resuit in "play-it-safe" A&R, lowest common denominator music which has no shelf life and limited value. And that is without factoring in the damage to indie record shops across the country. If I were EMI - which I am not, of course -1 would 

refuse to supply the supermarket in question with future releases of, say, new albums by The Beatles, Robbie Williams or Coldplay. l'm sure they are tempted. But that, no doubt, would be anti-competi- tive behaviour. Sure, the supermarkets provide a valuable supply route to the mainstream market - but the threat they hold should not go unrecognised either. 
Lily Allen will certainly be the first act signed to my Fantasy Music Manager label. Top marks to ail over at OCC for their efforts in put- ting together this splendid project, which will provide a welcome diversion over the coming few weeks. The success of the various Fantasy Football Leagues is a very strong pointer to the potential for this initiative, part of a profile-raising autumn for music. But a small alert to anyone out there thinking of taking the plunge into fantasy label world - look out for Music Week's very own FMM-aflfiliated Mini- League. We will launch this next week with extra prizes. Get ready to join the battle for supremecy of the Music Week FMM league... 

Taking a tripto 
Abbey Road 

—ingto'eton 

i part of 3 Mobile's new Front Rot launch party. The starlett looked 

iliiE 

y theguestsatthe U-Music 



'We talked about having a réunion' 
Ra^f Davies reflects on receiving the Icon Award at American society 
BMI's annual European awards last week, and a possible Kinks reunion 

Some oHhe revious winners Chuck 
gTsSiEst 

x 
and Tm iust 

sa 

^==arAii 
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Classified 
Contact Maria Edwards, Music Week Group Sales, CMP Information, 3rd Floor, Ludgatc House, 245 Blackfriars Road, London SE19UR 1:020 79218315 F; 0207 9218130 i: maria@musicweek.coni 

Rates per single colunin cm Bustosto Business & Courses; £21 
Notice Board: £18 (min. 4cm Spot colour add 10% Full colour: add 20% Ail rates subjectto standard VAT 

Tlie latest jobs are also availablc oiiline 
Booking deadline: tbursday lOam for ' publication the following Monday (space permitting). Cancellation deadline; lOan, Wednesday prior to publication (for serje bookings: 17 days prior to publication) 

K Kobalt 
With offices in London, New York, Nashville, Los Angeles, Berlin and Stockholm, Kobalt Music Group is a global, indépendant music publisher offering administrative and creative services to writers, publishers and other publishing rights holders. As a top 10 UK publisher, Kobalt has become recognized as the new publishing model, fast attracting major writers, artists and publishing companies. 
We are now expanding our UK Administration team and have vacancies for two Copyright Assistants and a Royalty Tracker with 1 -3 years experience in the industry. Film/TV experience préférable. 
The successful candidates will be hardworking, detail-oriented and organized individuals. An ability to run many projects and priorities simultaneously is essential, as is the ability to speak, to business standard, one or more of the following: French, German, Portuguese, Italian or Spanish. 
The role's main responsibilities will include: - Liaising with client and partner organisations in the relevant foreign territories - Processing new works and agreements - Liaising with collection societies to ensure the correct registration of our catalogue. - Dealing with général enquiries from songwriters, clients and collection societies regarding our catalogue. 
Please send applications to: Copyright - Applications Kobalt Music Group Ltd 4 Valentine Place London SE1 8QH 

Advertise your position direct to the key music industry players Cal! Maria 020 79218315 Email mariaiimusicweek.com 

Business Development Director Salary Negotiable, NW1 Based 
Media Company requires a high calibre, sales driven dynamic individual to spearhead a new and exciting Performer Rights Collection agency, 
You will be instrumental in recruiting performers to the services we offer. The idéal candidate will be well connected and respected within the performer community. Will have an understanding of how collecting societies operate. International contacts helpful as overseas travel will be required to grow the business. 
Please send covering letter and CV to Box MW021, Music Week, Ludgate House, 245 Blackfriars Road, London SE19UY 

SJM CONCERTS ARE SEEKING AN ONLINE MARKETING OFFICER AND ALSO AN OFFICE ADMINISTRATOR. 
BASED IN MANCHESTER. 
TO APPLY PLEASE EMAIL VJCKY®SJMCONCERTS.COM 

V2 Music Group is looklng for a business affalrs k with relevant entertainment/muslc business exp slnce qualification, and with a slgnificant port o in on In-house position, to primarily service ail of business affalrs needs of V2 Music,the UK label.' be working across the whole UK roster both wltr Stéréophonies and 
Spécial and Cold War Klds. 
You will have excellent and   be a strong negotiator, commerclally to work both alone and as an Intégral part business affalrs team, and without 

your cvs In the first Instance by sr to Usa Schooley at llsa.schooley@v2music.com 

The Peeling, Corrine Bailey Rae, Orson, Gnaris Barkley, James Morrison, KT Tunstall, The Zutons, Sandi Thom, The Kooks, Pussy Cat Dolls, Paulo Nulini, Nerina Pallot, The Magic Numbers, 

& they are ail loved by our listeners. 
Could you plck the next blg hit? GCAP Media currenlly have 2 vacandes for experienced music schedulere to joln The One Network music teamandbepartoftheUKs larges! commercial 

Apply, including CV to: Orna Human Resources, 30 Leicester Square, London WC2H 7LA 

y 
www.musicweek.com/jobs ie latest music industry jobs...first. 

LO MUSICWEEK 14.1006 



Classified i 
Contact Maria Edwards, Music Week Group Sales, CMP Information, 3rd Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:020 79218315 F: 0207 9218130 E: maria@iimslcweck.com 

Rates per single column cm Jobs: £40 Business to Business & Courses; £21 Notice Board; £18 (min. 4cm x 1 col) Spot oolour: add 10% 
AU rates subject to standard VAT 

Tlie latcst Jobs are also available online 
Booking deadline: Tbarsday lOam fdr publicabon the following Monda-/ (space 
Wetlnesday prier to pubiicatioii (for sériés bookings: 17 days prior to publication). 

{business to business À 
RETAIL RERLICATION AUDIO SYSTEMS 

displays 

STUDIOS 

Attention! AU A&R Departments 

i STANLEY ' PRODUCTIONS Good old fashloned Service ► AU types of stock (Audio, Video, CD i DVD) ► H'gh Speed dupCcation services ► Audio Conveisbns ( DAT, MlnlDisc, Cassette, Wnjd, Micro cassettes, DA8S tracte to separate WAV or AIFF files) ► Telecine for SuperS, IStmior 35mm ► CD & DVD on-body design and print ► ShowreelardFborro video editing ► Video conveisonsf Couvert sudto or video to any computer files for use on web or CD-Rom ) ► USA/Euiopean Video conversions ► FullFBming services 

DISTRIBUTORS, BROKERS, LABELS  : NOW for the lowesrtailoretf pricing and volume dis 

mediasourangeom 0845 686 0001 

- Twochanne) - Home Cinéma - Studio Monitors i -18000 Coburs) 1 

S 
the future is here! 
  

www.vividaudio.co.uk t. 01903 530005 m. 07950 274224 

DEMOS 
PORTMAN MUSIC SERVICES LIMITED JUKE BOX 

SERVICES SALES, | REPAIRS AND RENTALS. 
el: 01962 732033 F 

PACKAGING 

sp, 50 l OVDmo//ers 
i'SjKgnEnESDS 

COURSES 

INDEPENDENT RECORD LABEL SEEKS NEW ARTISTS/BANDS 
DEMOS TO:- A+R DEPARTMENT SUITE 10 42 BRUNSWICK TERRACE HOVE, EAST SUSSEX 

^ — For Sale — ^ A unique opportunlty to purchase a well established Jazz label complété with masters plus stock at value. Strong UK turnover through exlstlng distribution deal and potential to exploit catalogue In overseas and compilation markets, Full confldentlal Information pack available to serlous enqulrersi 
For more Information please call David Buskell factlng as agent for owners) on v 020 8657 5565 or 07702 695136 ^ 

wk CLftSSTFïFP r9218315J 
WANTED 

EVENT 

FOOTBALL 

to place an advertisement 
call maria 020 79218315 

maria@musicweek.com 

RECORDS WANTED CASH PAID 7". 12", LP's, 60's, 70,s POP, METAL, PUNK REGGAE, INDIE. TOP PRICES PAID FOR VINYL IN TOP CONDITION COMPLETE COLLECTIONS WELCOME Call Ct 

14.10.06 MUSICWEEK 11 



midem ■ ■ ■ " J K/ir»Cfv1 nimfitv eveîtà! AReedMIDEM quality event ' 

Music now offers incredible opportunities. 
And if you have anything to do with the business 
of music, MIDEM is the source. 

Only the world's définitive music market brings 
together so many key international players under one 
roof - with 10,000 professionals from the recording, 
publishing, digital & mobile, audio/video and the live 
sectors, MIDEM is an invaluable source of new business 
for the year to corne. 

Save up tO 50 %* on the regular participation fee for 
MIDEM and the MidemNet Forum. For a bigger profile & 
exposure you can also take a stand at MIDEM**. 
To find out more and to register now go to 
www.midem.com 
Alternatively, contact Javier Lopez: tel - 020 7528 0086 
email: javier.lopez@reedmidem.com 
* Valid for ail participants without a stand on bookings made before 31 October 2006. 
** As a British exhibiting company you may qualify for a Government subsidy if booked in time. 

^R^edjMSDEM 

MIDEM: 21 - 25 January 2007 . MidemNet Forum: 20 - 21 January 2007 
Palais des Festivals, Cannes, France . www.midem.com 
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Datafile 

Britain's most 
comprehensive 
charts service 

iSTir 

m M 

SINGLES NUMBERONE RAZ0RL1GHT AMERICA (Vertigo) Established in 1969 as a progressive rock imprint, Vertigo only had to wait until 1971 to have a simultaneous mimber one single and album, thanks to Rod StewarL This week, for the first time, it bas the number one single and album with différent acts - Razorlight topping singles and The Killers taking the albums title. 
ARTIST ALBUMS NUMBERONE THE KILLERS SAM'STOWN (Vertigo) A week after introductory single When You Were Young peaked at number two beliind the Scissor Sisters, Las Vegas band The Killers dethrone their rivais on the albums chart to secure their second number one. 
COMPILATIONS NUMBERONE VARIOUS ORIGINAL SOUNDTRACK HIGH SCHOOL MUSICAL (Walt Disney) Still picking up steam, High School. Musical sold-50,436copiesTast week, ■more than three times as many as lunner-up Dance Mania. 
AIRPLAY NUMBERONE SCISSOR SISTERS! DONT FEELLIKE DANCIN' (Polydor) Although overhauled by Razorlight's America on the singles sales chart, the Scissor SistersTDonT FeelUke Dancin' still bas a 25.1% leadoverits rival on the airplay chart, which it tops for the eighth week in a row, equalling the 2006 best set by Gnarls Barkley's Crazy. 

Killers have 
the golden 
touch 
The Killers took 32 weeks to 
debuLalhuijaijQt.Fuss, but the Las Vegas band's follow-up Sam's Town makes a spectacularîlëbut 
a first-week salÇfT26fk94§7N That's the thirdTîtgliest tgfly for a number one album fhis year, behind the Arctic Monkeys"— Whatever People Say I Am, That's What Tm Not and the Scissor Sisters Ta-Dah, which had first- week sales of363,735 and 

Sam's Town's arrivai drew some heatfrom sales of Hot Fuss, which had climbed for seven weeks in a row, but dipped 14.7% to 13,005 last week, causing the album to slip 17-20. Its cumulative sales are 1,475,596. Sam's Town helped steer overall album sales to 2,934,180, their highest level for 16 weeks, their fourth highest level of the year, and 8.4% above the same week last year to provide an excellent start to the fourth and final quarter of trading for 2006. Ongoing clearance saies at HMV and Virgin, and a 20% réduction on marked prices at Sainsbury's, reducing many chart albums to less than £8, also helped. With Evanescence's The Open Door debuting at number two on 

sales of94,409 and the Scissor Sisters'Ta-Dah dipping 1-3 on sales of90,157, the all-American triumvirate is the strongest top three of the year. Ta-Dah's sales last week were actually higher than the number one lias achieved on 23 of 39 prior weeks in 2006. We should also note a 255.1% increase in the contribution of Lionel Richie's latest album, Coming Home, which debuted low, at number 59, last week but now rockets to number 15 on sales of17,696, driven by multiple TV appearances from Richie, of which the most effective in generating sales would likely have been an appearance on Parkinson. While artist albums flourish, 

compilations are still sagging, despite the efforts on Disney's High School, which conlributed 
426,903 total. Overall, compilations accounted for just 14.69% of album saies last week, the first time they have dipped below 15% since Millward Brown started data in 1994. Although sales ofthe number one single. America by Razorlight, were a modest 32,753 last week, the singles sector improved 9% to 1,291,718 sales, 28.1% up on the same week in 2005, although The Sugababes' Push The Button, which was number one tliat week, sold 64,489 copies - nearly twice as America did last week. 

SINGLES Sales versus last week; +5.2% Year to date versus last year +32.9% MARKET SHARES Universal 35.3% SonyBMG 18.9% Wamer 13.3% EM1 12.9% Others 19.6% 
ALBUMS Sales versus last week:+93% Year to date versus last year +0.4% MARKET SHARES Universal 51.7% SonyBMG 225% Warner 10J% EMI Others 5.9% 
COMPILATIONS Sales versus last week;-3.9% Year to date versus last year -10.0% MARKET SHARES Universal 38.4% EMI 35.8% Sony BMG Wamer Otheis 

4.8% 42% 16.8% 
RADIO AIRPLAY MARKET SHARES Universal 42,3% SonyBMG 20.7% EMI 174% Wamer 8.4% 
CHART SHARE Origin of singles sales (Top 75): UK: 50.7% US: 34.7% Olher: 14.6% Origin of albums sales (Top 75); UK: 53.3% US: 4L3% Other: 5.4% 

ALBUMS THIS WEEK Jeremy Warmsley The Art Of Fiction (Transgressive); Albert Hammond Jnr Yours To Keep (Rough Trade): Sleepy Brown Mr Brown (Virgin): Chris De Burgh Storyman (Edel): Letoya Letoya (EMI) OCTOBER16 P.Diddy Press Play (Atlantic): Badly Drawn Boy Boni In The UK (EMI): Tim Finn Imaginary Kingdom (Parlophone): Hot Club De Paris Drop ItTillt Pops (Moshj Moshi); Squarepusher Hello Everything (Warp): Clinic Visilations (Domino); Roxette A Collection Of Roxette Hits! (EMI Catalogue) OCTOBER 23 John Legend Make Love Music (RCA): Meatloaf Bat OutOfHell 3 (Mercury): Pet Shop Boys Live At Mermaid Théâtre (Parlophone): Robbie Williams Rudebox 

(EMI): Rod Stewart Still The Same (RCA): Lucie Silvas The Same Side (Mercury): My Chemical Romance The Black Parade (Wamer Brothers) OCTOBER30 Amy Winehouse Back To Black (Island); The Deftones Saturday Night Wrist (Wamer Brothers); Ciara tbc (RCA): Favourite Sons Down Besides Your Beauty (Atlantic): The Holloways So This Is Great Britain (TVT): Vega 4 You And Others (Columbia): Betty Curse Here Lies (Island)   NOVEMBER 6 Westlife The Love Album (RCA); The Magic Numbers Those The Brokes (EMI); Moby Go: The Best Of Moby (Mute): The Long Blondes Someone To Drive You Home (Rough Trade): Jamiroquai High Times (Columbia): McFly Motion In The Océan (Island): Paul Weller Hit Parade (Island) 

Tenacious D wlll hit the big screen next month with the release of the Hollywood nrovie, Tlie Pick Of Destiny. The associated soundtrack of the same rame will he released on November 13 and also serves as the band's second studio effort Featuring guest appearances from Dave Grohl, Meat Loaf and Ronnie James Dio, it wlll be preceded by lead single POD on October 30. 

SINGLES  TH1SWEEK Badly Drawn Boy Nothings Gonna Change Your Mind (EMD: Placebo Meds (Virgin): Corinne Bailey Rae Like A Star (EMI); Hot Chip Over And Over (EMI): Just Jack Writers Biock (Mercury): My Chemical Romance Welcome... (Wamer Bros): Dario G Ring Of Fire (Positiva); BeckCellphonesDead (Polydor) OCTOBER16 Pet Shop Boys Numb (Parlophone): Meat Loaf Its Ail Coming Back To Me Now (Mercury): James Morrison Wonderful World (Polydor): The Ordinary Boys Lonely At The Top (B-Unique); T.I. Live In The Sky (Atlantic): Rogue Traders Tm Watching You (RCA); Sleepy Brown Margarita (Virgin)  OCTOBER 23 Amy Winehouse Rehab (Island): The Magic Numbers Take A Chance 

(Heavenly): The Kooks Ooh La (Virgin); Lorraine Heaven (Columbia): Captain Frontiine (EMI): Grafram Coxon Bloody Annoying (Parlophone); Moby New York New York (Mute): Rihanna We Ride (Mercury); Beyonce Irreplaceable (RCA); McFly Star Girl (Island)  OCTOBER30 Darkel At The End Of The Sky (EMI): Vincent Vincent And The Villains Johnny Two Bands (EMI); Panic! At The Discol Write Sins Not Tragédies (Atlantic): Sean Paul (When You Gone) Give It Up To Me (Atlantic); The Good The Bad And The Queen Herculean (Parlophone): Gnarls Barkley Who Cares (Wamer Bros): Kasabian Shoot The Runner (Columbia): Pharrell That Giri (Virgin): MattWillis Dont Letlt Go To Waste (Mercury): Keane Nothing In My Way (Island): Depeche Mode Martyr (Mute): Jamiroquai Runaway (Columbia) 



Upfront 

Major boosts 

Matthews 

Now backed by Island, 
and with celebrity 
approval, former indie- Mandp^ 
released début album 1"?Je8 

now set for Top 40 

■en the subject of Dave Grohl and 16 things to the next level. Over the planned coming weeks, Island willbe with the helt targeting Channel 4, MTV2, E4, trackas 1 Channel S and Living TV as it 

The New Shapes get into spirit of 

success with Bacardi advert 

!er to gfve'pre6- stripM^ckïï S^band, ^ getot tojadio ahe! 

Dab Hands DoYourOwn 
Thing (Gusto) FflTBOY SUM, SUPERSTAR DJ 

rrs,ateot = 

forthcoming début album, you'U have no option but to agree. Like the bloke with the beard who turned the water into wine, Dartz! have the potentiel to turn even the most jaded of us music types h Andî/vi 

SStiffiSKÊSSi. (J'StoR™*) 

(Xtra Mile Recordings) 

and D^amiteMC's tvinking dancehall banter, this should hold 

monorail music 

limited 
s and Sebadoh among others, tliey stock ha 
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New Rhodes Songs Fram 
The Lodge (Salty Cat) 

wearing skinny jeans, I feel it's important to take a step back and start ticking a few boxes when a new band emerges. Boxes such as: do they make good music? Can they eut it live? Can they play their o\vn bloody instruments? Well, in the case of New Rhodes, my favourite Biro has run ont front ticking, Their début album is packed with eccentric, heavyweight guitar gold." 
Ils Vs The Who Baba 0' 
Riley (Distinctive) ALEX OXLEY, DMC UPDATE 
This outstanding reworking of 

The Who has been floating around for a while and now sees a full release. To take on a track like this and \vire it up for the dancefloor, you've got to hâve some halls, but Ils has surpassed himself with this reworking." 
Little Bame PinThat 
Badge EP (Genuine) ROB HUGHES, UNCUT/RECORD COLLECTOR 
A taster from sophomore album Stand Your Ground (which is due out in early 2007), this four-track EP sharpens the fizzy Hendrix fimk of lastyear's sensational début. Most recently guitarist on Primai Scream's festival tour, Barrie Cadogan leads the Nottinghamshire trio through the stinging Southem blues of the title track like a latterday Créant shaken loose by James Brown. And if Sam Phillips had eut funk grooves at Sun Studios in the Fifties, he'd have foreseen the greasy bump'n'grind of Green- Eyed Fool. From soul to garage, it's ail wonderfully realised stufT 

My Top 10 

1 D CODE & SPARFUNK APOCALYPSE (TERRAFUNK RECORDS) 2. RAJA WILCO THE GENERAL tWHlTE LABEL) 3. DJVIPSUDEEKAN (VIP RECORDS) 4 SPECIALIST&TRU-SKOOLPAUN BOUYAN MP RECORDS) 5. RAVALIYA UNE OF CONTROL (WHtIE LABEL) 6 INOIAN ROPEMAN BUllnPROOf (WHITE LABEL) 7 DAHJA ATARI T00 LATE (f RESHMIWS MIX) fTENJU) 8. NEUX FURTADO FEATURING T1MBALAND & AMAR PROMISCUOLIS GIRL (INDIAN SUNSET REMIX) (POLYDOR) 9. N1RAJ CHAG KHWAAB (BCHANNEU 

Tf you liave uever listcnec Bobby and my Radio One : before, the thing that may 
not ail bhangra and bollywood In my top 10, there is dark and 
rap, dubby electronica and outstanding remix of Nelly 

Monorail Top 10 L Dead Moon Echoes Of The Past {SubPop) 2.00100 Taïga (Thrill Jockey) 3. Bill Wells Live At Banchory (P-Vine) 

We use our marketing 
budget to hire PAs and 
bring in beers  

6. Collcen Et Les Boiles A Musique (Leaf) 

"We are eclectic, we're doing more than jusl dealing with the five major distributors. I think for us and the stock we sell, downloads are actually a healthy thing. File-sharing is good for 

getting people says Downie. "It balances out - people wor buy stuff theyVe already heard but don't like and they will buy stuff theyVe heard and liked." "Because of the internet, the crossover is happening much more than ever before. Everything's faster paced so we don't keep stock as long. When you can get our stuff at HMV, w 

■ stuff," records 

up with local eclectic club Optimo to offer another monthly 
To expand on Monorail's customer service offering, staff write blurbs for a lot of the they sell, but Downie admits he does not get enough time to devote to his store under the raounds of paperwork. 'For us, the stock, the staff and the customers are the most important things. I don't go to other shops or read the music press, which is probably not a good thing, but I just concentrate 

getting enough money this week 

EBEHEaBl 
/■Vr* i >^\ Instore - Ray Charles, Ultimate Elirty Dancing, Badly IFVwnrd Drawn Boy, John Mayer, Deacon Blue, Roy Orbison, Chris Rea, Roxette, Palrizio, P Diddy, The Dubliners, R&B Divas, Hardcore Euphoria, Now Dance 2007, Radio Ts Live Lounge, Capital Gold Motown, Back To The Movies 

Instore - Deacon Blue, Roy Orbison, John Mayer, John Legend, Dubliners, Van Morrison, Chris Rea; Window - Badly Drawn Boy 
Album of the month - James Yorkston; Instore - The Blood Arm, Five O'Clock Heroes, X-Press 2, The 747s. Subtle, Juliette & The Licks, Bonobo, lain Archer 

Warpig, Hu Vibrational, Trost, Stephin Merritt, Chin Up Chin Up, Giles Peterson, Fix, Dead Prez, Oatsuns, Act, Moya Brennan: Just Jack, Jurassic 5, Jack Savoretti, My Chemical Romance, Break, Beatfreakz. Webb Sisters, Vatican DC, Mot Chip, Badly Drawn Boy, Placebo, Corrine Bailey Rae 
Reconimended - Connie Fisher, Katie Melua, F; Club Classics, Chris De Burgh; Instore - The Co Luther Vandross, Twice As Nice: DVD - Moody 
Windows - Sale: Instore - Badly Drawn Boy, Cradle of Filth, INXS, Paul Carrack, Deacon Blue, Universal Wall Drop: Scissor Sisters, The Killers 
Mojo - Pernice Brothers, Tommy Emmanuel, God Is An Astronaut, Bishop Perry Tillis. Black Angels, Califone; Selecta - The Bluetones, Jucifer, Babybird, South, DJ Semtex 

ire - Badly Drawn Boy, Chris Rea, P Diddy, Roxette. m Blue, Roy Orbison, John Mayer, Ray Charles, do Buanne, Dubliners, R&8 Divas, Capital Gold wn. Now Dance 2007, Radio Ts Live Lounge, Back To (lovies VBO 
Instore - Badly Drawn Boy, Patrizio Buanne, Roy Orbison, Roxette, Kenny Rogers, Dubliners, Deacon Blue. Ray Charles, John Mayer, Now Dance 2007, R&B Divas, Back To The Movies, Motown Ult Collection, Euphoria Hardcore, Live Lounge, Chris Rea, Ultimate Dirty Dancing, Meat Loaf, James Morrison, Ordinary Boys, Rogue Traders 
Windows-Virgin Sale; In-store - Badly Drawn Boy, Bright Eyes, Ray Charles, Cradle of Filth, P Diddy, The Deftones, Goo Goo Dolls, The Ordinary Boys, Rogue 

CAPITAL 

Ellon John The Capuin And The Kid "OnaHs Barklcy who Cares. Jar - Bradfiold An Englisl) Genllema Mollena, -Jamiroqua) Riunwa,, -,  Wailing On The WoHd To Change; Marti F Moonlighl Ovcr Manphis (album): Mcat Loaf It's Ail Corning Back lo Mo Now; -Moby feat Gehbie Hairy New Yod: New Yodc "Rod Stcwart Still Tlie Samo ILPJ; TIm Webb Sisters 

jurassic 5 Work II Oui " Justin Timberlako My , l/— .—D Wnttiino In My Way Lemar It's Not ■a Uly Allen LON: Nelly    Ncrlna Pallot Sophia; P Diddy feat Nicole Shorzlnger Corne To Me: Paolo Nutinl Jenny Don't Be Hasty: 'Pcl Shop Boys Numb; Plnk U & Ur I Don't Need A M.ui; Raxort: _ Chili Pcppers Tell MeSabyl 

ym 

Night Feels My Sona* Dirty Prctty Things Wondering; Hot Chip Over And Ovei: James Dean Bradficld English Gentleman; Jamio T If Hate Your Band; Peter Bjom & John Lefs Call It Off; Radio 4 Pacldng Things Up OnThe Scene, Snowfîght In the City Centre Listen. Switches Lay Down The Law; TIm * 

R h Mot Beatfreakz Suporfteak?; Bcyonce Ineplaceable; R«c m Micheiie Narine What You Do; Bob his Party. Feddc Le Grande Put p ; Justin Timbcriakc My Love: *U2 & Grecn Day The Saints Are Coming; 



■<SV<£ aLBSJM ®F THE WEEIC SINGLE OF THE WEEK 
Amy Winehonse Rehab 

Robbie Williams 
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it is cleac that it is going 

ofquirkyDry-stykbands 

Having troubled the Top 30 with harmonies, t their début Rougb TVade single cm a fet-risi 
a B-listing at Radio One Idhelo thistodoweU. Co™ The Memory Band 
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Airplay K Nielsen Music Contrai 

i w Hirpiay Chart 

ÉJL MY CHEMICAL ROMANCE WELC0ML TU THF.RI il 4' 372 2 6 BEAIIREAK/ SUHtKhKbAK «m 371 3 1 NELLY t-UKIAUU IbAI. I1MBALAND PR0MISCU0US got™ 350 4 SCISS0R SISTERS1 DONT FEEL LIKE DANCIN' 345 5 5 GIRLS AL0UD SOMETHING KINDA 0000H m,™ 325 6 " LILY ALLEN LDN 317 7 JUSTIN TIMBERLAKESEXYBACK 298 8 ' IHt KUOKS UUH LA VIRGIN 289 9 « PUSSYCAT D0LLSI DONT NEED A MAN MM 283 10 16 RAZORLICHT AMERICA VERUGO 273 10 12 RIHANNA WE RIDE OEFJi'.U 273 12 18 BOB S1NCLAR & CUTEE.B ROCK THIS PARTY «FECIÏD 265 13 8 THE KILLERS WHEN YOU WERE YOUNG vEBnco 247 
14 10 PINKU&URHAND 235 78 FEDDE LE GRAND PUT YOUR HANDS UP 4 DETROIT 233 
16 93 TENACIOUS D THE PICK OF DESTINY « 229 
17 17 EVANESCENCE CALL ME WHEN YOU'RE SOBER WIMWJP 225 
18 M BASEMENT JAXX TAKE ME BACK TO OUR HOUSE a 223 
19 13 THE ORDINARY BOYS LONELY AT THE TOP MW* womoR 218 
20 28 JAMES MORRISON WONDERFUL WORLD «nv™ 217 
21 117 BODYROX YEAH YEAH atmmi* 207 
22 15 P DIDDY FEAT. NICOLE SCHERZINGER COME TO ME 201 
23 23 DAVID GUETTA VS THE EGG LOVE DONT LET ME GO... CU5TO 199 
24 231 ALL SAINTS ROCKSTEADY «M 191 
25 98 PARIS N0THIN6 IN THIS WORLD RNERBROS 183 
26 « MUSESTARLIGHT HEUI^VATOBUOS 182 
27 50 CASSIE LONG WAY TOGO « 179 
28 54 UPPER STREET THE ONE 174 
29 21 LEMAR IT'S NOTTHATEASY RCA 173 
29 33 OK GO HERE IT GOES AGAIN A«a 173 
31 36 PAOLO NUTINIJENNY DONT BE HASTY 171 
32 30 JAMIROQUAIRUNAWAY ™JuaiA 166 
33 32 THE FEELINGNEVERBE LONELY 163 
34 23 JAMELIA SOMETHING ABOUT YOU 161 
35 19 FERGIE LONDON BRIDGE MU 160 
36 27 LIL CHRIS CHECKIN' ITOUT RCA 155 
37 SEAN PAUL FEAT. KEYSHIA COLE ...GIVE1T UP TO ME «r.c 155 
38 39 ALESHA KNOCK DOWN ,!0lï,,0« 154 
=39 35 CASCADA EVERYTIME WE TOUCH AATW 149 
=39 37 CASSIE MF &U 149 

}2400onSat ^ MTV Dw l.nv «li MW UK S 51TV2. Q TV, s<m S. etolteHB 

Scuzz (84 plays). 84 (78) and MTV2 (73). 

Get the news first 
Sign up to the Music Week Daily for free 

MUSICWEEK .com 

My Chemical Romance make 
the biggestjump, intothe top 
spot, fending off Beatfreakz, 
who move 6-2 

liilmril'hili'i 1 



The Magic Numbers and Amy Winehouse 
gather momentum inside the Top 10 to 
threaten the Scissor Sisters, who extend 
their stay at the top for an eighth week 

"2 1 FEDDE LE GRAND PUT YOUR HANOS UP 4 DETROIT DATA 2 1 j CHRIS LAKE CHANGES isiano 3 17 1 JAMES MORRISON WONDERFUL WORLD POLYDOR 23 3 5 | THEFRATELUS CHELSEA DAGGER falux/t 23 2 j RAZORLIGHT AMERICA vertigo 6 6 i j i i § i 1 8 5 | SCISSOR SISTERS 1 DONT FEE UKE DANCIN'raiYDOR 21 9 17 LIL CHRIS CHECKINTTOUT BCA 5 j LIIY AILEN LDNREGAI 20 u B PAOLO NUTINI JENNY DONT 8E HASTY Aiuvnic 19 11 2 j THEFEEUNG NEVHRBELONELYiSLA® 20 BEDOUIN SOUNDCIASH WHEN THE NIGHT FEELS MY SÛNG BVoiWE/pavooR 19 11 16j THE AUTOMATIC RECOVER B-usiouoraimR 19 15 111 MUSE STARUGHT HEJUU F/ivarner BRÛS 18 16 12 JAMEUA S0METH1NG ABOUTYOU WRiomoflE 17 16 5 | THE K1LLERS WHEN YOU WERE YOUNG VERHGO 17 18 B BOB S1NCIAR S. CUTELB ROCK THIS PARTY DEFECltD 16 19 25 BEATTREAKZ SUPERFREAK DATA 15 8922 2C v'ôj DAVID HASSELHOFF JUMPIN MYCARskmicht 14 20 251 THE ORDINARY BOYS LONELY AT THE TOP B-MOUE/tolvdor 14 22 23 22 j P D1DDY FEAT. NICOLE SCHERZINGER COME TO MEbadbwateamtic o CIRES AlOUD SOMETHING KINDA OOOOH fwuxk ir 23 oi CASSIE LONG WAY ÎO GO ahantic 23 251 THEKOOKS OOHLAvircir 12 26 Ol KASABIAN EMPIRECOIIMIA n 26 Ol HOT CHIP OVERANDOVERemi n 28 O THE MAGIC NUMBERS TAKE A CHANCE HEAVERLY 10 8288 
28 ©1 JAMIET IF YOU GOT THE MONEY «RGIN 10 7869 28 25 j CORINNE BA1LEY RAE UKE A STAR COOCGROWWUI 10 28 21 i LEMAR ITS NOT THAT EASY sca 10 

«i Savlff 1 Ocl ZOQB onUJFIX) ai Sal 7 G ' 10 5452 

0 1 | SCISSOR SISTÎRS I DONT FEEl UKE DANCIN* TOWCOR m 2609 45980 2 , 5 1 TREFEEUNG NEVER BE UONEIV isiaid 1566 1644 24227 3:3 THEKOOKS SHE MOVES IN HER OWN WAY virgih 1657 1601 24419 4 6 { PINK U & UR HANO latace 1531 1586 25661 5 2 1LEMAR ITS NOITHAT EASY bca 1M6 1513 25878 6 7 I SHOW PATROL CHASlNGCARSncnm M72 1493 24106 7 9 1 JAMEUA SOMETHINGABOUTYDUwaoPHOiiE 1306 1445 20330 8 :10 i RAZORUGHT AMERICA vt«nco 1198 1328 18738 9 8 PINK WHO KNEW UtfACE 1408 1313 25017 IC 1 4 ! JAMES MORRISON YOU G1VE ME SOMETHING TOYDOR 1645 1228 21747 16 j PUSSYCAT DOUS I DONT NEEO A MAN ASM 918 1129 17603 12 1 12 i ULYALLEN LDNhgal 103Ô 1122 14263 13 IS | SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE EHC 1028 1039 17519 M U ' THEFEEUNG FIUMVIITTIE WORLDislmo 1035 W 12656 15 14 NEliY FURTADO FEAT. TIMBALAND PROMISCUOUS GtfHN 1029 973 20073 16 U j THE ZUTONS VALERIE DarASorac 1135 962 12697 17 17 DAVID GUETTA VS THE ECG LOVE DONT 11T ME G0_ cusio 920 950 14152 18 ,19 ! JUSTIN TIHBER1AKE SEXYBACKjm 859 777 12247 19 181 SANDITHOM WHAT IF l'M RIGHT rca 899 773 11262 20 20! PAOlONirnNI JENNY DONT BE HASTY atlahi ic 779 753 12649 21:23lTHEKILlEI!S V/HENYOUWEREYOUNGvmœo 7M 722 10521 22 27 ! THE FRATEU.IS CHELSEA DAGGER FAiLûur 587 670 3680 3 211 MUSE STARUGHTHUIUMWIARNERBHB 773 669 8178 24 29 i CORINNE BA1LEY RAE UKE A STAR 0000 OWïEAHl 556 627 7172 25 24 i PAOLO NUTINI tAST REQUEST AttWK 701 621 10490 26 25 i UONEL RICHIE ! CAU. IT LOVE Dtf jau 650 603 8548 27 28 ! KEANE IS IT ANY WONOER? ISA)® 572 599 28 Oi JAMES MORRISON VTONDERFa WORLD hiydûs 398 5/4 8616 9 O BEATFREAKZ SUPERFREAK oaia 393 535 5080 p 22 i CHRISTINA AGUILERA A1NT NO OTHER MAN ka 712 522 8264 

The UK Radio Ait 

1 ? 
, L SCISSOR SISTERS I DONT FÈEL UKE DANCIN r"":1 

RAZORLIGHT AMERICA 
2752 
1511 13 

76.93 
61.49 -2 

1 î 5 3 0 JAMES MORRISON WONDERFUL WORLD f01™8 646 38 5107 21 
4 3 10 a THE FEELING NEVER BE LONELY M 1690 1 39.5 -12 

1 5 26 o THE MAGIC NUMBERS TAKE A CHANCE 298 29 39.07 80 
6 7 7 LILY ALLEN LDN R£CAl 1240 4 38.47 0 

7 8 W- NELLY FURTADO FEAT. TIMBALAND PROMISCUOUS ceffe» 1072 -5 37.74 0 

i 8 n JAMELIA SOMETHING ABOUT YOU 1527 10 36.50 12 
9 22 LEMAR ITS NOT THAT EASY ^ 1543 ■10 33.22 -29 
10 23 0 AMY WINEHOUSE REHAB lsuw 124 158 3238 33 
11 a 20 PAOLO NUTINI JENNY DONT BE HASTY ™ 807 ■4 32.03 8 
12 B 19 PINK U & UR HAND ^ 1687 4 30.39 
13 12 32 NERINA PALLOT SOPHIA '«"f™ 498 19 30.28 

i 14 18 52 PINK WHO KNEW ^ 1354 ■6 29.78 
15 .0 50 LIONEL RICHIE 1CALLIT LOVE ^ 626 29.10 ■16 

I 16. 28 0 FEDDE LE GRAND PUT YOUR HANDS UP 4 DETROIT «A 461 27 28.96 44 
17 3 72 CORINNE BAILEY RAE UKE A STAR COOOCMOVMI 658 12 28.75 -20 
18 20 e 18 THE FRATELLIS CHELSEA DAGGER 823 14 28.35 
19 22 15 16 SNOW PATROL CHASING CARS 1600 2 27.44 jj ^ 
20 19 8 6 THE KILLERS WHEN YOU WERE YOUNG «RTICO 870 2 27 
21 16 20 37 THE KOOKS SHE MOVES IN HER OWN WAY vk.* 1664 -3 25.85 -13 
22 14 16 0 JAMES MORRISON YOU GIVE ME SOMETHING KBOOR 1309 -34 25.02 -19 
23 17 9 30 MUSE STARUGHT 833 -11 24.64 -14 

124 27 5 12 PUSSYCAT DOLLSI DONT NEED A MAN «« 1191 17 23.42 
25 21 6 31 CHRIS LAKE CHANGES 333 20 22.05 -13 
| H.gtx't Top 50 Enfcy ■ Brqq-si incn 

VVliite Hare is orw 
movers this week, jumping 51-26, with sujjport from 42 stations. Top 

CD MASTERING DVD AND ECD AUTHORING VINYL MASTE^G SECURE DIGITAL DELIVERY (WAM1NET & FTP) VIDEO CONVERSIONS (ALL FORMATS) ON/OFFLINE V'R AUDIO CONVERSIONS VIDEO DUPLICATlC 1 

Radio played il : 

n 3 P DIDDY FEAT. NICOLE SCHERZINGES COME T0iMEB»8OT«LMTlc |i 7 THE VIEW SUPERSTAR TRAOESMAN 2 1 8 | CHAMILLIONAIRE FEAT. KRAYZIE BONE RIDIN' isiako M 20 MUSESTARUGHI  HEUUM lAVARNER BROS 3 3 PUSSYCAT DOUS I DONT NEED A MAN ASM 3] u THE KILLERS WHEN YOU WERE YOUNG VÉRÎÎGÔ ! NELLY FURTADO FEAT. TIMBAUND PROMISCUOUS MFFE» 3 HT JAMIET IF YOU GOT THE MONEY VIRCK 5 2 CASSIE ME&U BADBOV Se THE RACONTEURS DROKEN BOY SOLDER *1 6 6 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LE me S i THE V1NES DONT USTENTO THE RADIO M 7 5 DAMIAN MARLEY ALL NIGHT ISLANO 7 7 THEFRATELUS CHELSEA DAGGER FALLC4JF 8 j il j FEDDE LE GRAND PUT YOUR HANDS UP 4 DETROIT data tIT RA20RUGHT AMERICA VtS 8 8 12 JEALOUSY LUCY PURPUCHY u LILY ALLEN LDN REcjl 7 5 101 s HOT CHIP OVER AND OVER THE RIFIES PEAGE 8, QUIET ■ 


