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In this week's issue: Richaril Branson interview; 
PPL appoints new director. Plus; the charts in full 
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"The soprano who's setting 
the world of opéra alight" 

Classic FM magazine 



NATASHA MARSH 

Natasha's début album, AMOUR features some 
of the most beautiful songs with'a captivating - 
mix of opéra arias, ballads and all-time classics) ; 
"lt has been a fantastic opportunity to record an album of spngs I love. The experience has been incredibly rewarding and fulfillingt Music plays such an enormous and spiritual rôle in my life anc|;thè >' songs 1 have chosen have been a real gift to sing."- Natasha d" '1 U 
LIVE DATES 2006-2007 ' * DECEMBER . 9 Classical Spectacular MEN, Manchester - 12 José Carreras Christmas Concert. RAH. London 13 G4Cathedral tour. Sheffield 17 Christmas Gala Concert, Symphony Hali, Birmingham • 18 G4 Cathedral tour, Lincoln ' 19 G4 Cathedral tour, Norwich 21 G^ Cathedral tour, Coventry | 22 Christmas Gala Concert, Barbican. Londort 23 G4 Cathedral tour, Worcester ' FEBRUARY 25 Feb ■ 6 April; Russell Watson UK Tour 
PROMOTION Aiready confirmed: RADIO u December - Radio 3 In Tune 24 December - Radio 2 José Carreras Christmas Concert TV 8 April 1TV Easter Show 

.-A- 

National Radio and TV Lisa Davies 01737 362444 / 07770 328232 lisa@lisadaviespromotions.co.uk 
Régional TV and Radio Steve Dinwoodie uïsi - 427 9884 / 07710 564 604 , sceyp.raisedonradio@tinyw6rid.co.uk 

1 Management , Steven Howard The TCB Group. 020 7328 7272 mfo@tcbgroup.co.uk 

To hear songs from the album, please visit; www.riatashamarsh.com 
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]:! As Westlife, The Beatles, Oasis and U2 fight for albums chart supremacy, Richard Branson lashes 
1 out at labels for giving supermarkets the power to control who will bag the Xmas number one 

Supermarket sweep 

ilusîe wrilers 
flndiiew voice 
Songwriting community 
strengthens voice, as 
launch of European Music 
Writers Network 
is confirmée! p3 

Fans buy stake m iadi@ ummh 
artîsfseareer festive line-up 
Singer-songwriter Mark Festive specials and musical 
Joseph (pictured) launches treats on the way, as radio 
second album after stations unveil their 
raising £500,000 from Christmas and new investing fans p3 year schedules p8 

For the latestnews 
asithappens, tey onto 

g'iyyeseg'yyeios1 lllllll 
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«■»oO label can stop retailers from 
selling at a loss; they can only set the _ 
price at which th^sell to the retailer ■ 
Editorial, pl3 

245 Ka^kWaS Road, C M P 

For o-mails, type in 

Senior display sales 

ion: 1 Juiy Publishers' Associalior 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

Your guide to the latest news from the music industry 

EMI snaps up 
Take That pair © EMI Music Publishing has sigred Take TTiat members Howard Donald and Jason Orange to Worldwide, long- term publishing deals. Tlie deal will 

UTV radio station Wire FM. He replaces Matt Allitt, wlio becoi UTV group customer sei 

's wntmg 

Jerry Meehan through a joint venture agreement with Notting Hill Music. ® EMI Music UK h, 
deal with HiFi Entertainment, publisher of www.f The agreement allows i the psp-playlistxom site to 

Mike Connolly is 
the month to set up his own production company, State Of Grâce Films. Connolly has been resp for much of the documentary outpui of the BBC's music entertainment department for the past five years. 

TOTPretumsfor 
Xmas Day one-off 

Party's label and management have refused to comment on the leak's origin, although the band's management says the album's February 5 release date has not changed. ® MTV Networks International has launched MTV Pakistan through a licensing agreement with Indus 
• Andrew Gowers will be the guest speaker at the 2006 Stephen Stewart Mémorial Lecture at the Inteilectual Property Institute this Wednesday. It is not thought likely that Gowers will be delving too deeply intohis as-yet-unpublished Gowers Review of Inteilectual Property at the lecture. 

Sanctuaryfalls 
deeper into red 

red. Followmg a ( previous profit warnings in June, Sanctuary says Rough Trade will record a £2.8m loss before tax for the yearending 30 September 2006, having previously expected to break even. © Universal Music Group has taken légal action against MySpace. Crib Si t,pl3 @ Finger Lickin' Records and Playtime Records, which have be at the centre of a row over access stock at defurct distributor Intergroove's London warehouse, have now been granted access to their stock byMCPS-PRS. 

ed BBC chart show Top Of The 
be screened on 

Portable players. EMI 1 a pan-European mobile music agreement with Jamba Music, making realtones and music videos by EMI artists available to Jamba and Jamster customers across Europe, tiie Middle East and Africa. • Anschutz Entertainment Group has signed AOL as its officiai online and broadband partner for The 02, formerly the Millennium Dome. The five-year deal secures AOL exclusive online rights to stream performances from events in The 02's 20,000- capacity arena and its 2,000-capacity Music Club to AOL websites. The relationship also allows AOL to stage AOL Sessions at the arena. • DMX Music and Mood Media, two of Europe's largest digital média companies, have merged to create what they say is the industry's single largest provider of in-store retail radio and screens. The two companies will be re-branded as the Mood Media group. 

Nicoli appeals to 
extend the term • EMI Group chairman Eric Nicoli gave a speech in Downing Street last Wednesday, appealing to the Government to extend current recorded copyright law from 50 years to fit the American model of 95 

télévision spécial, t Christmas Da^flplBBCI. I he show, schedllied fôfearly afternoon, will bi presented by Fearne Cotton, Edith Bowman and Reggie Yates. It will count down the year's biggest sellen and reveal the Chris • Executives behim Arena are hopirg to e northern Scotland as ; point for major tours. @ Bloc Party's label, i and several fan sites are working together to stem the leak of a near- 
A Weekend In The City, which made its way onto the internet months 

e the first mi n the popular social networking site. The video will tlien be showr on Channel 4's Popworld. ® Napster has launched its Music On Demand marketing campaign with a year-long sponsorship of films shown on satellite, cable and Freeview channefFilm4. ® The Futureheads have split from 679/Wamer Music. "We are pleased with what has happened," says singer Barry Hyde. "This means that we can 
refreshed enthusiasm." The band are currently in the studio in Sunderland writing and recording a new album. © Virgin Mobile was last week offering customers free tickets to see The Automatic, following a partnership with mobile ticket company ActiveMedia Technology and mobile marketing specialist Flytxt 

Assembly members have thrown their weight behind efforts to save the workl's oldest record shop from closing down. Twenty- tlircc of them have signed a Statement of Opinion, launched by Shadow Culture Minister Owen John Thomas, as part of 

mounting efforts to keep open Cardiff-based Spiilers. The Manie Street Preachers (pictured) have also lent their support to the campaign to save the store, which has been trading since 1894 but is under threat from rising rent costs since being bought by a property developer. 

O Sanctuary Records is reactivating 
contemporary acts. Sequel will spécialisé as a label for contemporary artists, while the primarily singles- focused Slogan imprint is being developed further to indude a digital label. Sequel has already inked its first two deals, signing TheÇooper Temalejlause and Idlcwild. O Ofcom hasannounSed that the use of low-power FM transmitters, which wirelessly connect MP3 players and olher Personal audio devices to radios and in-car Systems, will be légal for use in the UKfrom December 8. ® Tire deadiine for "observations" to Universal's proposed acquisition of BMG Publishing passed last Friday. p5 • The Icelandic government is to eut the amount of VAT it levies on recorded music goods from 24.5% to 7%, as part of a package to support the music industry. @ Ingenious Music is providing a combined £2.6m of venture capital funding to support début albums by Passenger, Apartmcnt and Indiana Gregg. The acts are with IE Music. Gr8 Pop and Kuba Music respectively. ® Edge Performance VCT has made its first investment after raising £6.25m in venture capital last Aprii. The company's first investment, worth £850,000, has been made to live event promoter Martha and George Productions Limited. @ Apple iPod owners are spending more time accessing music and podeasts than video, according to a Nielsen study, « Play.com is ramping up ils music offer. p4 



News 

News is edited by Paul Williams 

Members of the public invest in Mark Joseph's new label 
Mark Joseph, the singer- under a model of getting roughly songwriter who won a major label 1,000 shareholders to invest rd deal after breaking the Top £1,000 each, The shareholders 40 with a self-funded single, hi raiscd more than £500,000 from members of the public to self- produce his second album. Joseph shot to famé in 2003 

will buy a stake in Joseph's record play with." 
members of the public," says Muzsnyai. "I think by the end of next year weTI bave about £2m ta 

label, 38 Records, which intends to review and pay dividends in five years' time. Joseph intends to release his second album, Sold 
Joseph is currently midway through creating an album with producer Andy Green, whose recent crédits include producing 

the 38 Records shareholders. "The album I made with Warners ended up not quite as I wanted it," says Joseph. ' " want to try again with another major label, but I did want a toi class producer and a top-class studio, so we decided to do the 

his manager/fati trr 

in which he hopes to raise film 

A new tnusic writers network is set to provide a voice for writers across the continent 

New music writers group for Europe 

In the same way the 
Academy needs to 
lobby on behalf of 
writers in the UK, there 
is a need for music 

représentatives from ail those gen- res, the "slightly différent con- cems" that classical writers have to can be addressed. 
music and intellectual property and be an active part of the Lisbon 

Ferguson says EMWN could He adds that EMWN will deal only have been founded now because the three member organi- ■ pan-European licensing ■ establishing strong links 

Finland, was created at Midem in of writers in the UK, 

(EECF0^d 
Europe (APCOE), based in the UK and currently chaired by British will runit. Itispro- 
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Intimate venue Aberdeen Arena is 
becoming a favourite with artists 

Bands flock 

to Aberdeen 

Aberdeen Exhibition and ment on how they enjoy the gigs «ce Centre, which con- they play at the AECC as they get 
hX2 

the haU. It is attracting acts su 
^etthwef^ 
the venuTis^cutremtyin â^econd ; The stage of de 

walg'ooo^or anP0Cà^s%gain 

"oZe'y Tslandsln m to Dundee in the 

outs with seating added in. As a venue, the AECC has an intimate 

Play.com plans to expand on back 

catalogue business from next year 
Play.com is to massively ramp up its music offering going into 2007, as the internet retailer looks to build on doser relationships with 

streaming on the site, more exclusives and more marketing help," she says. "It is giving customers more information 
W: help^Playxomtopromote'new 



Keith Hairis is employed to help cernent relationships with performers 

PPL appoints new director 

by Paul Williai PPL is looking to bolster Us rela- ôonship with performers by appointing seasoned industiy play- er Keith Harris as their representa- within the organisation. 

This isthemost 
significant appointment 
because Keith will be 
theeyesand earsofthe 
British performer 
cominginto PPL 

modores, Marvin Gaye, Smokey Robinson and Stcvie Wonder. Thelaunch of his own manage- ment company in 1982 led him t handle such talent as Junior Gi; combe, Lynden David Hall and Omar, while he is presently chair- man of MusicTank and was for- merly the Music Managers Fomm's 

Music gets 
youtalking 

î Guy Holmes, Gut { "I was five when I first heard Eleanor Rigby - my mum played it in her car. T-Re/s My Top 10 Métal Guru was L Miles Davis the first record Sketcbes of I saved up to buy with my 

isii 
^just had rose to £2.9m in 2005 but is s far short of Nevrkla's estimate 
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Grocers induce 

Ben Cardewtalks to Sir Richard Branson, who offers 
his bold critique of the current supermarket- 
dominated music retail sector, and outlines his vision 
of how Virgin Retail plans to fight back 
Had auditions been staged in Manchester last week for BBC2s Grumpy Old Men sériés, it is highly likely Sir Richard Branson would have been signed up immediately. If it were not enough that Rupert Murdoch's BSkyB bought an 18% stake in ITV - so potentiai- ly scuppering any ITV takeover plans by the Bran- son-linked NTL - the business tycoon is clearly seething at the current state of music retailing. On the surface at least, music matters could hardly have been better for Branson last week as he pressed the button on a new Virgin Megastore in Manchester, with four of the biggest albums of 2006 set to clock up hundreds of thousands of new sales between them within days. The arrivai of new sets firom The Beatles, Oasis, U2 and West- life, in what represented the biggest release week of the year, followed hot on the heels of a sériés of other blockbuster albums over the previous few 

weeks ffom the likes of George Michael, Jamiro- quai and Sugababes. Good news, you might think, for traditional music retailers. But, if the events of last week showed that a decent chart battle can still excite the média, a doser look at the sales figures of those four big new albums tells another story - the incredible power that supermarkets now wield in the music industry. Mid-week sales fig- ures showed that supermarkets accounted for 44.9% of Westlife's first-week sales, 39.5% of Oasis's, 45.8% of The Beatles' and 39.2% of U2's. A key reason for this dominance, which cornes largely at the expense of the high street music spe- cialists, was the familiar one of price: The Beatles' Love was for sale at £8.72 at Tesco, compared to £9-95 at HMV and £9.99 at Virgin. It is in this context that Virgin Group chairman Sir Richard Branson has added his considérable 

Price war: how low can you go? 

/ / | / 
WESTLIFE-THE LOVE ALBUM (S) £7.97 £9.77 £8.97 £10.95 £9.99 £8.97 
OASIS - STOP THE CLOCKS (BIG BROTHER) £9.77 £8.72 £8.97 £9.95 £8.99 £8.97 
THE BEATLES - LOVE (APPLE/PARLOPHONE) £8.72 £9.77 £8.97 £9.95 £9.99 £9.97 
U2-U218 (MERCURY) £9.77 £9.77 £8.97 £9.95 £9.99 £9.97 
GEORGE MICHAEL - TWENTY FIVE (AEGEAN/SONY) £9.77 £9.77 £9.77 £10.95 £9.99 £9.97 

The super- markets don't care adamn whether they make 
money eut of selling music, whereasa music store has to care because it hasgotto pay salaries, 
overheads and rent Richard Branson 

weight to the debate over pricing, criticising record labels for not confronting the supermar- kets over the issue. And, while Branson may not be the first music industry executive to speak up on the subject - Vital managing director Peter Thompson has already warned of the dangers in recent months, while several label insiders have privately expressed concern - he is without a doubt the most high profile. Furthermore, Branson's comments - which came just a month after a high-profile dispute between Tesco and Warner, which led the super- market giant to bar two key Warner releases from its shelves - perhaps go fiirther than any to date, predicting the wide-scale loss of independent record stores as the supermarkets take the upper hand. "In America, you have seen the demise of Tower Records and lots of independent record stores have gone to the wall," Branson told Music Week last week. "The supermarkets are attempting to do to the music industry what they have done to quite a lot of other industries. "I don't know who won the argument [between Warner and Tesco]," he adds. "It looks like the 



Virgin rebirth 

supermarkets won and if the supermarkets won I suspect it is going to be tough for the record com- panies to stand up to them." The irony of course - and it is one that is not lost on Branson - is that Virgin's first retail opération was a mail-order business founded on undercut- ting prices of albums. However, he argues that what the supermarkets are doing now is ftmda- mentally damaging to the music industry, in a way that his own opération never was. "The problem with the supermarkets is simply that they dont have to make a profit out of music ° he says. "We have always had to make a profit out of music and that is why I say it's like having a bleeding compétition with a blood bank. The supermarkets dont care a damn whether they make raoney out of selling music, whereas a music store has to care a damn whether it makes money out of music because it has got to pay salaries and overheads and also expensive rent." "Supermarkets can put their stores right out in the sticks where they pay next to no rent," he adds. "We have to be right in the middle of the high street where we are paying expensive rents." However, as befits a man who dared to stand up 

to Rupert Murdoch over ITV, Branson is not going down without a fight. "The way that Virgin Megastores is fighting back is the range of prod- uct, which the supermarkets do not carry," he says. "We have also been forced to fight on price, for instance in October the Virgin Megastores' aver- age sales were 6p less than Tesco's. Having started now to fight wholeheartedly on price, we have got to get that message across to the public that we are as cheap and we have a bigger range of product. "We raust fight in an environmental sense, in that if you come into a Megastore you'll be able to have staff who actually know their music, who can talk to you about their music." It is this philosophy which underpins the convr pany's new flagship Manchester store, which Branson helped to launch last Thesday. The out- let, in the renovated Amdale Centre, is in many ways a retum to the ways of Virgin's first record shop; it is designed to encourage browsing, with Branson promising that "you can spend ail day in the Virgin Megastore and nobody will ever ask 
This approach, he explains, represents an "essential way fonvard if we are going to still have music shops in the high street". "It doesn't matter if people can't afford to spend money and they just come and hang out and listen to the music that's fine,"he says. "It is going to be a social place to hang out and I think if the high street is going to survive it is going to need to be a place that is not just ail about trolleys. It is going to need to be a place where people go out to meet people and go out to listen to music and browse through books and to be wel- come doing that." The flagship store also includes innovative new concepts which can be rolled out across Virgin's 129 outlets in the UK and Ireland, including interactive hubs which allow shoppers to test out new products, a 250-capacity live venue in the basement, wider alleys and, in the newyear, digi- tal download booths. It is an arabitious and - as Branson concédés - possibly foolhardy project given the current, highly challenging music retail climate. Yet it is hard to argue against his belief that high street 

music specialists are worth fighting for nor with the enthusiasm which the 54-year-old entrepre- neur brings to the subject. As Branson bounded onto the stage outside his new Manchester store with alargegrinonhis face last Tues day, he announced to the waiting crowd, "In a day when the supermarkets seem to be doing most music stores out of business, it is great to be opening a new store." "It is extremely tough," Branson says. "I suspect some people must think we're a little bit mad to be opening a new music store in this new âge. But we have got to give it a tiy. "We have got to tiy to make buying your music in an environment like this a pleasant one, so that you don't just sit at home ail day and wait for things to come through your letter box. You don't have to go and buy your music alongside your but- ter and your peas and your bread, you actually go to a music shop, to people who know about music, people who have got a range of music, to buy your product" "Anyway" Branson concludes, "As you can see today, we are still fighting." The question remains, however, as the music industry gears up for a Christmas period which will inevitably be dominated by the supermarkets - will anyone join him? 



/^r 

Stations schedule celebrities and spécial gigs for the festive season 

Seasonal specials lined up 

by Paul Williams The retum of Chris Tarrant and the first UK airings of some of Bob Dylans acclaimcd XM Satellite Radio shows are among the star attractions of Radio Ttvo's Christ- mas and new year line-up. The BBC network will broad- 

Friday night run of the 

M 

a 

vri J 

Capital Radio's Christmas plans take in a Christmas Day breakfast show spécial with Johnny Vaugh- an, while the station will also revis- it its Face to Face gigs, to include performances by Lily Allen, James Morrison and Paolo Nutini. Sister station Capital Gold will run down Top 100 charts frora the Sixties, Seventies and Eighties spread 

Sew Day givtng an 
and hosted by DJs including Chris Movlcs and Scott Milk It avili also be Mills, in coniunction with Fat- 

Êisi by acts as^Coldplay, The RoUing 
New Year's ^e 

front The Feel- 

i! là 

GCap will bi Deccmlter 10 across Capital Radio, Xfm, The One Network, Capital 
Callagher and Gem front Oasis, v/lto'll he doing soinething frein a tiny studio in Manchester." 

New licence to spark 

new era for digital radio 

Cliannel 4 became the first 
for the commercial sccto0rbe 300d 
becanse we can brinq in 

New digital 
licence on offer 
® Ofcom is expected this week to for- mally advertise a new national digital multiplex licence having announced in October it planned to advertise the sec- ond such commercial radio licence some time in November. Although the licence is expected to attract a number of applicants, to date only Channel 4 haspubliclydedared itwill beapplying. 

PauTTônkrhsdn^ 

and plunder the BBC archives to play 
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4 weeks to go 

The 2007 Music Week Directory 
What does the industry say about us? 

"I think the Music Week Directory is second to none in terms of thorough coverage of the music industry. It's plainly and simply an industry Bible." Colin Barlow, Co Président, Polydor Records 
"The Music Week Directory answers ail those annoying questions that pop up everyday and makes it look like you know the industry in front of your colleagues when you're actually playing draughts with Singaporean oil rig staff" David Harrison, Editor, Music Towers 
"The Music Week Directory is extremely useful - ail the contact détails for anyone I would ever need to speak to in the industry. I couldn't live without it" Adam Uytman, Programme Director, Kerrang! Radio UK 

m 

of its disciples and I pray at its "The Music Week Directory is my Bible. I church everyday" Chris Dempsey, Head of A&R, Worst Case Scénario Records 
So, if you need contacts in... 

H H Retaîl 
i H Record Companies 
M M Publishing 
M i Digital 
i* M Design, Pressing & Distribution 
M i Business Services 
Mi Media 
i i Press & Promotion 
i M Live 
i ■ Recording Studios & Services 

PLUS 
for 2007 the directory is 

...then the only data source to rely on is 
the Music Week Directory 2007 

that's only 0.004 pence 
a contact 

@ 

Order your 
copy NOW! 

Go to 

www.musicweek.co.uk 

Cet yours for free 
subscribing to Music 

Week, plus you get access 
to musicweek.com, 50 
issues of Music Week 
and the directory 
worth £40 

1. 
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New award to supp 

.• - V.' f f 
The Barfly's key 
raie in the Red 
Stripe Music Award 

iTHE GREAT ESCAPE FESTIVAli OiaQiSCOPEG.ItOT.COD ■ 
Kirsten SnVrth from the Batfly tajks about the Red Stripe Music Award "Despite playing host to the likes of The Vines, The Strokes, Coldplay and Muse to naine a few, big naines are not exclusively what Barfly is about A policy of nurturing new talent has always been key to the etlios, with tens of thousands of bands passing through the seven Barfly venues and The Great Escape Festival in Brighton each year. As London listings magazine Time Ont put it Barfly was (and still is) firmly established as the place to go to "glimpse the stars of the future". Since 2001, Barfly has been expanding into other major Ul< cities, the objective being to bring the same idea - local talent mixed with more established touring bands - to a new and eager audience. Through collaboration with Red Stripe and Music Week, Barfly and The Great Escape Festival are able to dive deeper into the pool of emerging Ul< talent. The Barfly wants to know who is stirring up excitement in their towns or cities. The Barfly organisers know from experience that there are thousands of bands ail over the UK who are crying out for the chance to do what they love - perfonn live. The Red Stripe Music Award brings you its own "season of gigs" across the country starting in January and ending in March- with the RSMA récipient joining the festival season. Through speaking to local promoters, Red Stripe, Barfly and MW recognise how much promoters want to give their outstanding and most deserving local bands a headstart to a carcer. Working with RSMA will provide them the opportunity to book their most promising artists, knowing that key industry players will be in the audience, waiting to be inspired and wanting to take something new and exciting back to their colleagues. The Red Stripe Music Award has been designed around what we think the bands would benefit most from. We want them to meet people, gain exposure to punters and industry figures alike, gain experience and just do what they do best - perfonn live. That is wliy the Red Stripe Music Awards look at bands based on their ability to perfomi live and capture audiences. The Award récipient will then go on to play two profile UK festival 1 
slots in 2007 as well as support an established band on tour." 

S 

? 
. p 

Red Stripe has formed a unique partnershig] 
the Barfly group to launch a bespoke UK mu 
recognise and reward emerging and unsigned 

We saw a gap in the 
marketfora music award that gave 
something back in the 
wayofartist development 

The Red Stripe Music Award (RSMA) will take the sliape of a virtual "scholarship package". The winner will benefit from ongoing support from the Barfly Group and Red Stripe, securing the support slot for a yet-to-be confirmed, established UK band, a slot at the Music Week stage at The Great Escape in May as well as a slot at another high-profile UK festival. The fieid will be narrowed down by canvassing opinion from event promoters and music industry types via a sériés of UK-wide events taking place between January and Mardi. RSMA scouts will attend the gigs and select the six most exciting artists to perfonn at the final in London in April. The RSMA récipient will be chosen by a carefully selected team of tastemakers. Red Stripe, Barfly - The Great Escape and Music Week will be jointly co-ordinating and promoting the RSMA nights with local promoters in each area. Publisher Ajax Scott says the award is a more realistic and, indeed, feasible way of nurturing new talent. "We began communicating with Red Stripe about the award becausc we saw a gap in the market for a music award that gave something back in the way of artist development," he says. "Far from being yet another music award where the winner walks away with a pat on the back and a shiny trophy for the shelf, the Red Stripe Music Award listic platform for new talent to help take 

'badging' major music events is not crédible to the industry or fans alike. The quality of message outweighs the quantity of numbers it wants to speak to. The RSMA is about recognising new talent and providing a platform for new artists who are liell- bent on breaking down barriers." Red Stripe has enjoyed a long and rich history with music; indeed, where there have been guitars and the will to rock'n'roll, there has been the obligatory can of Red Stripe. From The Clash, to Oasis to The View, British bands have worn their with the lager like a badge of honour, on magazine covers and even in their own album sleeve notes. Kirkham says that over the past three-and-a-half décades the beer has become inherent witli good 

Timeline: Red Stripe Music Award 
JANUARY: RSMA gig se 
MARCH: RSMA gig season finishes. 
APRIL: Red Stripe Music Award final to b held in London. Winner to be appointed. 

Week pnblisiier 
their craft to the next level." Red Stripe's senior brand manager Jonny Kirkham affirms that message. "Red Stripe is tactical in its approach to music activity and believes that 

MAY 17 - 19; The Great Escape, 2007. Winner to perfonn on Red Stripe/Musîc Week stage. 
JUNE: Red Stripe Music Award win the road with hlgh profile UK act. 



In association with 

ni emerging bands 
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P v/ith Mus/c M/èe/r and 
J jsic award designed to 
^ British talent 

music and a spii-it of youthful rébellion. "Red Stripe's association with music was cemented with the emergence of reggae, punk and ska in the UK in the late Seventies," he says. "Red Stripe symbolises the discovery of something real and crédible and is today used to signify that you are part of that youthful movement and spirit, recognising a brand that knows the 'cause' and, like them, wants to take on the majors with the attitude of a spirited amateur. "Distributed through great live music venues, like ^ the Astoria, Red Stripe is name-checked by the Kaiser Chiefs, Massive Attack and is requested at album launch parties by artists themselves." Indeed, the beer played a key part in the launch ■> for Lily Allen's bloc party-style album launch in Shepherd's Bush earlier this year. The Red Stripe \ Music Award forms part of a wider effort by Red Stripe to give something more back to the music and artist community. "Throughout 2007 and beyond, Red Stripe is committed to driving a grassroots marketing programme through a sériés of well thought out activities and sponsorship in areas that mean the most to music fans," says Kirkham. "The RSMA is one element of a wider plan that aîms to give something back to the music industry and artists that lias taken the brand to its heart for so many years." Kirkham adds that now, more than ever, the time feels right for this award. "Red Stripe is committed to providing a platform for bands to stand on and shout out with our full support." 

The Clash 

The View (who are receiving huge ac the board right now) hold a can of Red Stripe aloft (pictured, above) in a double page spread of NME (5th August 2006) to mark their first appearance in the music magazine before appearing on Transmission and breaking through via Jo Whiley." 

Casis "Red Stripe maintained its position as t the indie génération for the next decade Gallagher pictured (left) drinking it on the cover of Definitely Maybe. Noël Gallagher The Times Saturday supplément, "I couldn't written Wonderwall if it wasn't for Meg h or Red Stripe." 

: beer of ith Noël : inside 

îd Stripe as a brand which symbolised the 'local' versus global struggle of youth and dominance of "the establishment' - the back cover of The Clash's Cut the Crap album features the band drinking Red Stripe at a table (pictured, right), demonstrating how Red Stripe was the beer of choice for the spirited youth." 

m 



The ability of supermarket giants to sell albums at eut prices threatens the whole industry 

Supermarkets tighten grip on charts 

Martin Talbot. edilor, Music Week. ""  ,nrstFloor. ite House, 245 Blackfriars Ro on SEI9UY 

Richard Branson's verbal assault on supermarkets - and the record labels who he believes have allowed them to take over the retail business - could be dis- missed as promotional opportunism. Indeed, the fact he made his comments in the week that Virgin Megastores returned to retail in central Manchester - after seven years away - is no coïncidence. But that doesn't undermine the thrust of his argument. Supermarkets have helped music companies reach a section of the consumer market that music chains and independents are much less effective at reaching; the casual consumers who simply would not make a spécial trip to a specialist record shop. But that power cornes with a sting in its tail. Branson is dead right. Retailers who are trying to run businesses by selling music simply cannot com- pete against companies which are selling at a loss, in a bid to generate footfall. Whether he is right to blâme music companies is something else entirely. No record label can stop a retailer from selling at a loss; they can only set the price at which they sell product to the retailer, not the price charged to the consumer. 

But there is a whole world of différence between accepting that argument and submitting to the weight of a powerful lobby which has no commit- ment to music outside of the next financial results. In the long tenu, there is little to be gained and too much to be lost by allying with the grocers. The issue for the industry today is that, after 10 years of the supermarkets' involvement in entertain- ment, the tipping point might already have been reached. When George Michael topped the album chart a week ago, it did so with 56% of its sales com- ing through supermarkets, which also accounted for 43% to 44% of hits packages by Jamiroquai, Sug- ababes and Girls Aloud. Flashback 11 months and, of the 2.2m units sold across the 10 biggest albums in Christmas week last year, 42% - or 923,000 - were accounted for by the supermarkets. The smart money will be on the grocers taking a tighter grip on the music market this year. In these challenging and fast-changing times, supermarkets are impossible to ignore. And that is a perilous position for the music industry to find itself in. 
Stiirïng up a 
média stoim 
how do you ensure maxim publicity for your flagship 
your massively famous 

launch,thus ensuring média mayhem? Sir Richard Branson, Dooley saintes you. It helps, too, that a member of The Killers turned up - apparently spontaneously - to say "hello" to New Order, who were doing a signing... Who was the music journalist who, in a haze of euphoria after scooping his music writer of the year prize, needed direction to find the toilets at the 100 Club last Tuesday? Notable only for the reason that it is indeed a rather popular music venue and any good music journalist is there quite regularly you understand. Obviously he was just excited... The field is narrowing in 

three favourites, one of which saw their expenses stretch well into four figures on a recent night out with the group... On a signing tip, Wall Of Sound has secured Sheffield's Reverend And The Makers, The group are close friends of the Arctic Monkeys and, at one stage, frontman "The Reverend" was credited with writing many of the group's songs... Dooley hears that a new Bjork album is on the way, but who is the producer - currently topping the charts - who is working with the star?... Lily Allen celebrated her platinum album 
and her Parlophone chums. Pictured left to right; Empire Managements Neale Easterby, Parlophone managing director Miles Léonard, A&R executive Jamie Nelson, director of press Murray Chalmers, A&R Nathan Thompson, promotions duo Helena McGeough and Kevin McCabe, marketing duo Mandy 

e Parrott and Empire's Richard Ramsey and Adrian Jolly... And it was strike two for NME in its relationship with Lily Allen last week, as the singer responded to comments made by Conor McNicolas in the recent 

singer Gruff Rhys releasing a solo album through Rough Trade early next year, but the same label is also making a new SFA album one of its 2007 summer priorities... After National Music Week, the music industry is reaching out to the kids again. A new service called Playtime will launch in the Commons on Thursday, allowing every educatlona establishment to access online Phil 
collection containing every UK and US hit and loads more besides... There are an awful lot of parties to go to at this time of year, but one definitely worth checking out is the Deltasonic Records bash at the Liverpool Carling Academy on December 16, with ail proceeds going to Aider Hey Children's Hospital. It will feature The Coral's only gig of the year, as well as sets by The Dead 60s and The Little Fiâmes and some very, very spécial surprise guests. Call 01517244769 
places are remaining for the Women OfThe Year Awards on December 7 m aid of Nordoff-Robbins Music Therapy and the Br|t Trust Ring Rachel Willmott on 020 73718404/07951461222 or email Rachel@nrfr.co,uk.„ 

TUESDAY; "Sony BMG launched G4's new album - Act Three - with a bingo night in Feltham and we thought it might befun. But to recap: Bingo - potentially fun, but not very relaxing, Feltham - fucking miles away." WEDNESDAY; "Dooley and his squadron of Music Week lackeys made their way to London's AKA bar last night to take part in the British Hits Singles and Albums No. 1 Music Quiz. The event was compered by that funny little bald chap from the Orange adverts, who, was a good laugh. 'Why don't you get a real job on a real paper.' he heckled the unfortunate London 
THURSDAY: "Red Hot Chili Peppers landed in London last night to play an exclusive gig for Xfm compétition winners at Camden's Roundhouse. But it was clear that this is a band who "work as 

and Flea - shirt off 
turinq himself in panto." To rcad the full entries on Oooieys 



Why radio re-brandmg is on the rise 
Oxford, your station "lost its pas- wasn't viable in the daytime, they mentally unprofitablc for some sion overnight, and became changed the name, and format of time.) Oxford's FM107.9. ^ ^ the station, hence the Smooth Listeners like good brands. 

which will put on an It's easier for advertisers 'to ^^whykftfempomnt?And tor advertisers to So why is this important? And But spare a thought for 1 you have a network what about the listener? In a ers to KFYE-FM in Fresno, 
bothWbestatos? dedde^to'dUchVs' 

From the Boardwalk to Buena Vista, classic songwriter iCenny You 
discusses a lifetime in the business and a new green charity album 

1 d say 

raisfog^oney^for th^ 'nd ta^ge^^ tribute for him.  

Universal 
attacks 
MySpace 

gSH 
s— 

that they itis in breachof copyright byallowing users toepload files- 



Classified. 
Contact: Maria Edwards, Music Week Group Sales, CMP Information, 3rd Fioor, Ludgate House, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 0207 9218130 E: maria@musicwcek.com 

Rates per single column cm Jobs: £40 Business to Business & Courses; £21 Notice Board: £18 (min. 4cm xl col) Spotcolour;addlO% Full colour; add 20% AH rates subject to standard VAT 

The latest jobs are also available online every Monday atwww.niusicweek.com Booking deadline; Tbursday lOam for publication the following Monday (space permitling). Cancellation deadline' lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

Improving Disabled People's Access to Live Music 
Régional Development Manager - London and South East 

£22,480 (pro rata) - 3 Days per Week -1 Vear Contract 
We are looking for a Régional Development Manager to coordinate our core work in the specified régions. The successful candidate must understand the barriers that deaf/disabled people face at clubs, music venues and festivals,and have experience of working within the music industry. 
Core work will be recruiting deaf/disabled Disability EqualityTrainers and organising Disability Equality Training sessions for live music venues, clubs and festivals. Deadline for applications: 15th December 2007 Interviews held: 8th January 2007 For an application form contact Attitude is Everything: - attitude@artsline.org.uk / 0207 388 2227 / www.attitudeiseverything.org.uk 

We particularly invite applications from deaf and disabled people. 

THE MUSIC RECRUITMËNT CONSULTANTS 
020 7569 9999 www.handle.co.uk 1 ICll l vj 1 Vv 

Advertise your position direct to the key i industry players Call Maria 020 79218315 Email maria@mu5lcweek.com 

ROYALTIES ADMINISTRATOR 

ail your CV and coverlng letter lo 

Interested in Live Music? 

TWO VACANCIES HAVE ARISEN AT ONE OF THE UK'S LEADING PR AGENCIES FOR MUSIC, COMEDY, TOURS, THEATRE EVENTS. 

ticketmaster 
Senior Client Account Manager, M c. £25k Leicesler Square, London 

and team leader skfils this could bc ihc opponunity for you. Tlckcimasiers Senior Client Accoum Manager. Music will cffcctively m: viding a pro-aciivc, customcr and business focuscd Accoum Manageme 

i a covcring leticr to Joanna Nightingalc, Rccruiimcm Advisor 

Online PR Manager 
The UK's leading agency for média and entertainment brands is seeking an experienced online PR, with a proven track record who can engage online editors servicing both underground and high traffic entertainment, lifestyle and retail sites. In addition to excellent writing and reporting skills you will know your way around blogs, viral techniques and the latest innovations. This is an excellent opportunity for a client-facing, creative PR to work on some of the hottest properties in entertainment. 
Salary Negotiable. 
Email your CV and covering letter to 
sara.white@taylorherring.com. 
www.taylorherring.com 

msssEsssSi 

irca £500.000 Asking Price EOfîers ! PUBLIC RELATIONS (MUSIC) CO NORTH EAS1 T/0 £35,000pa Asking Prico £50.000 Ref 9118 
x JV/MUSIC PRODUCTION COMPANY RU 
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Classifiedi 
Contact: Maria Edwards, Mu Group Sales, CMP Inforniatii 3rd Floor, Ludyalo House, 245 Blackfriars Road, loudoi 1:02079218315 F: 0207 9218130 

Rates per slnijle column cm 
Notice Board: £18 (min. 4cm * 1 col Spot colour. add 10% Full colour, add 20% Ail rates subjcct to standard VAT 

, Ttiolatest Jobs are alsoavailable online i every Monday at wv/wjnusîcweck.com Booking deadline. Thursday lOam for publication Ibc follov/ing Monday (spacc permitting). Cancellation deadiine: lOam Wednesday prior lo publication {for sériés bookingï 17 days prior lo publicaboni. 
business to business 
COURSES 

5 

0 
s 
0 
a 

Hull School of Art & Design invite you to visit 
our Open Event. 
Thurs 7th Dec at 2pm Venue; Hull School of Art & Design Building, Wilberforce Drive. Hull 

Please call to book your place. Optional Q'g 
interviews for advice and guidance 

1 pm - call tobookt 
o* 

Hull School of Art & Design offers a wide range of BA (Hons), Foundation Degrees, HNDs and HNCs in the following areas: 
Graphie Design, Fine Art, îitustrstkm, Games Design, Interactive Multimedia, Design for Digital Media, Web Design, GD Design, Fashion & Theatre Costume, Textiles, Lens-Based Photo Media, Télévision S Film Design 

HULLSGHOOL 0FAFTODESIGN 

_Specialist . in Replace • CD album cases available in clear or coloui • CD single cases - ail types of double CD ca • Trays available in standard coloured and cl • Cassette cases single & doubles • Video cases ail colours & sizes • Card masterbags CD, Video, Cassette - 7" 10" • Paper 7" 1 2" & 1 2" POLYL1NED • Polythene sleeves & Resealable sleeves • Mailing envelopes. Video 7" & 1 2" CD vari types available. Also ail sizes of jiffy bags _ • Window displays • CD/Record cleaning doths j • PVC sleeves for 7" 1 0" 1 2" and CD C • DVD cases • Recordable CD & Minidisc  I 
' pr/ces given. Next day delivery (in most cases, Phone for samples and full stock list me: 01283 566823 Fax: 01283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE 14 3SE E-mail: matpriesl@aol.com Web: www.soundswhol 

My client, an established Recording Studio 
SEEKINC TO ACQUIRE A small studio complex in West London either FREEHOLD or LEASEHOLD AN détails to retained surveyor Confidentiality assured ALLAN N HERTZ FRICS 01923 85 4151 

pines@dircon.co.uk 

TECHNO. ACID TECHNO. HARD TECHNO 
HARD DANCE, HARD TRANCE. HARDCORE 
DRUM & BASS. BREAKBEAT, HARD HDUSE 
DEEP HOUSE. ELECTRO, SCRATCH & DJ TOOLS 
MERCHANDISE. CLOTHING. RECORD BAGS & BOXES. SLIPMATS 
DJ HARDWARE. MUS1C PRODUCTION HARDWARE & SOFTWARE &MUGHM0RE... 

SUPER FAST SERVER. FULLYSECURE SHOPPING CARI 
MULTIPLE WORLDWIDE DELIVERY OPTIONS. ~ 

loU# # # Ê Ê jTtWt S ÊWm 
ISA UTTLE PORTUND STREET, LONDON W1W8BW 
T: +44 (0) 20 7323 5303 + +44 (0).20 7323 5909 info@kinetec.com www.kinetec.com . ~—- _   ♦ 

-4PM- SUNDAYIIÀM- 4PM 
: / 7 ■ / ' / / •' ; ■ ■_   

■ • ■ first cholce in Ihe UK and lœland displays 
^6^1 browsers egûndolMeshekresû grades tstorege 

leaslnd available * quality guaranteed 
plust eall our sgles offm 01733 239001 * full Installation service 
a; lnfc@reMsplays.con, WWW.reddiSplayS.COITl 

WANTED OEMINENT Management & P representing the best music EHINEHT photographers in the UK. iVe can arrange your whole shoot - photographer. 
REPLICATION 
CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QUOTES Si PRICE MATCH GUARANTEE 
DISTRIBUTORS, BROKERS, LABELS 

music week classified 
call maria 020 7921 8315 



Classified 
Contact: Maria Edwards, Mnsic Week Group Sales, CMP Information, 3rd Floor, Ludgate House, 245 Blackfriars Road, London SE19UR 1:020 792X8315 F; 0207 9218130 E; maria@niusicweek.com 

Rates per single column cm 
Business to Business & Courses: £21 Notice Board: £18 (min. 4cm x 1 col) Spot colour add 10% Full colour: add 20% AH rates subject to standard VAT 

tlie latestjobs are aiso available online every Monday at www.musicweek.com Booking deadline: Itiursday lOam for publication the following Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

BUSINESS TO BUSINESS 
REPLICATION 

Is Music Your 

Business? 

, STANLEY 
► AH types of stockfAud/o,V5denCD iDVD) ► HlghSpeed duplication services ► Audb Conversions (DA);M/n/D/sc, Cassette, Vmyi, Micro cassettes, DA88 Iracks (o separate WAVorAIFFliles) ► TelecinelbrSuperS, IBrimor 35mm ► CD & DVD on-body design and print ► Showrsel and Promo video editing ► Video conversions (Convertaud/o or video to any computer rites for use on web or CD-Rom ) ► USA/European Video conversions ► Ri Fîmaig services 

Advertise here weeldy contact 
maria on 020 7921 8315 maria@musicweek.com to advertise call 020 79218315 

WANTED 

m 

for business listings visit www.musicweelcclirectory.com 

midemQ. 

I ar 
l've got xhe music in me, 

j côfne io the source 

Music now offers incredible opportunities. And if you have anything to do with the business of music, MIDEM is the source. 
Only the world's définitive music market brings together so many key international players under one roof - with 10,000 professionals from the recording, publishing, digital & mobile, audio/video and the live sectors, MIDEM is an invaluable source of new business for the year to corne. 
Register before December 19 and save up to €330 
on the regular rate participation fee for MIDEM and 
MidemNet Forum.To find out more and to register now go to 
www.midem.com 
Alternatively, contact Javier Lopez Tel: 44 (0) 20 7528 0086 
email: javier.lopez(s)reedmidem.com 

ReedMJDEM 

MIDEM: 21 - 25 January 2007 . MidemNet Forum; 20 - 21 January 2007 
Palais des Festivals, Cannes, France • www.midem.com 



Datafile 

Britain's most 
comprehensîve 
charts service 

Week 47 

Upfroiit pl8 > TV & radio airplay p21 > New releases p24 > Singles & albums p26 

SINGLES numberone TAKE THAT PATIENCE (Polydor) Sales ot 910,681 copies for their Never Fdiget compilation in the last year and a sell-out tour suggested there was a big appetite for the reconvened Take Thaï Patience proves the theory, and provides the band'snintlinuniber one, more than -'terlhejrsLtPray) and 10 years 
ARTISTALBUMS NUMBERONE WESTUFE THE LOVE ALBUM (S) Westlife's eighth album is their sixth number one, the third to open with sales of more than 200,000, and is made up entirely of remakes of dassic ballads including Easy (originally a hit for Lionel Richie), You'ye Lost Thàt Lovin' Feeling (Righteous Brothers) and recent number one single The Rose (Bette Midler), 
COMPILATIONS NUMBERONE VARIOUS NOW THAT'S WHATICALL MUSIC! 65 (EMI/Virgin/UMTV) Now! 65 becomes the 64th album in the regular UK sériés to top the chart since it was launched in 1983. 
AIRPLAY NUMBERONE THE FEELING LOVE 1TWHEN YOU CALL (Island) The Feeling's Love It When You Call increased its plays from 741 to 948 last week, while its audience improved from 49.99m to 52,20m. Sortie 16 plays from Radio One and 19 from Radio Two pravided 74.74% of its audience. 

il 

2006 scores 
its biggest a m U2-havepreviouslyscoi 
sales week 

by Now! 62 in the same week last, year, but wellup on the 197,098 : 
start made by Now! 59 exactly two years ago. The battle for artist albums chart honours was the fiercest of the year.' Westlife, Oasis, The I U2 - have previously s 

by Alan Jones Christmas finally arrived last week, with the latest in the blockbusting Now That's What I Call Music compilation sériés plus albums from Westlife, Oasis, The Beatles and U2 ail aniving at the same time to give combined album sales a massive 38.7% boost weekmn-weekto 4,476,165. Easily the vear's highest sales tally, it is also 4.1% up on the same week in 2005, when 4,299,237 albums were sold. The biggest contribution to the total came frnm-Nhw! 65. which start ed slowly but eventûally sold 

astheba fewest number ones - Westlife - who emerged triumphdntTselling 219,662 copies of The Love Album to début at the summit. Their eighth album and sbrth number one, it pravided the year's third highest tally for an artist album (behind the Arctic Monkeys and The Killers' latest albums) and their own second-best opening week's sales, trailing only CoastTo Coast, which opened in 2001 with sales of234,767- Although Westlife were ahead ail week, they were closely attended by Oasis' career- spanning SteprThe Clocks compilation, which sold 213,289 

copies. Meanwhile, Thejkatles; Love proved a hit with 173,517 buyers, and U2's 18 SingteT atlracted l6l.083 punters, making an all-new top four for the third time in 2006. AH mostly comprising previously released material, albeit (with a twist in the case of Love), the Oasis, Beatles and U2 albums pravided 2006 sales highs for albums in second, third and fourth place. The arrivai of four high-profile débuts at the same time as a big iraprovement in the overall market meant that many albums increased sales but slipped down the chart, while Snow Patrol's Eyes Open saw its sales rise by 35.9% to 35,911 while it stalled al number 12. The album market's dramatic 

That. sold 61.978 copies, beaten only by singles frc Barkîey and the Scissor Sisters so far this year. 

SINGLES Sales versus last week;+1.8% Year to date versus last year +22.1% MARKET SHARES Universal 53.0% Sony BMG 228% Wamer EMI Others 70% 8.2% 
ALBUMS Sales versus last week: +35.5% Year to date versus last year: -0.7% MARKET SHARES Sony BMG 415% Universal EMI Wamer Oiher 

16.1% 4.7% 1.9% 
COMPILATIONS Sales versus last week: +51.6% Year to date versus last year -9.2% MARKET SHARES Universal 44.9% EMI 31,4% Sony BMG Other 9T% 
RADIO AIRPLAY MARKET SHARES Universal 43.8% Sony BMG 18,5% EMI 145% Wamer 13.2% 

CHART SHARE Origin of singles sales (Top 75): UK; 533% US; 373% Other 9.4% Origin of albums sales (Top 75); UK: 58.7% US: 32.0% Other: 9,3% 
Forfuller listingst sce musicweekoom, 



Upfront 

Smooth diva 

sells chocolaté 
ment" he says. 'This is | ■ tme in the classical arena, where many yers are not exposed to chocolaté ' Chocolaté makers 

assis! Sony BMG in 
broadening soprano's Hotei r' ■ - 3 

audience 

isnthèa broadenS 

bZŒeSr = 

Mastercard ad to set the bail 

rolling on Findlay campaign 

rtr, 

rs-rrsr 

Proper Education (Data) PAUL GILLIES, PRESENTER, CAPITAL FM "Theideaof PinkFloyd's ^ ; 'i < ' Another Brick 
mm he Wall 

and this is their folk music. For ail I know, they're singing about NorTel's call charges and text bundles, but who cares? They eflbrtlessly weave the spirit of the présent around interprétations of their elder's stories and traditions. It may be lyrically alien to our lazy ears, but regardless, it's engaging, haunting and really rather beautiful." 

SiBsSïtr. Wincin9 ^ N8ht Away SïShïi.KSS' (Sub Pop) 

Adjâgas (Ever) 

es 


