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Live Nation may have to 
seil two key London venues 
to push through its 
takeoverofthe 
Academy Group p3 

S,ll|o07WatCh 

Accompanying this week's 
free CD, MW tips 12 acts, 
such as Remi Nicole 
(pictured), for success 
in 2007 plO-13 

MW focuses on the 
legendary promoter, who forthepastBOyears has 
worked his magie on 
the live scene pl5-34 

as ït happens, log on to 



0 "Andrew Gowers lias misunderstood the 
music industry's stomach for a fight' 
- Editorial, p36 

nkirKTimr Your guide to the latest news from the music industry îrating fono. MBL Rilure Hits. Green Shect 
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To read ail the 
news as it 
happens each 
day, log on to 
musîcweekcom 

Bidtalkraises 
EMIshare price 

new year with a party in Leeds, which itwill broadcast'.livè on the station. Tlie event will be broadcast between 12am and 3am on New Year's Day. 

• EMI's share price increased 9.25p to 295.75p on Friday fuelled by spéculation that the group is m the verge of accepting a bid hum private equity group Permira. ie European Commission lias confirmed it is launching an in-depth id investigation into Universal's planned takeover of BMG Music Publishing. meaning a décision will be delayed until April 27 next year. • The Copyright Tribunal battle between the MCPS-PRS Alliance and 
November 15, had been expected to end last Friday, but now Rnal issions are likely to be given around January 16. " ore than 60% of smaller UK es hâve obtained live music licences in the wake of the new licensing la; Culture, Med commissione survey small "at 63% have obtained i licence - 25% for the first tinie - with fewer than 2% having their ;ations refused. • The Government is to take a clost at the Channel Islands VAT loophoie which allows multiples to 

îd third quarter growth in non-food sales, including music, bolstered by the success of its Tesco Direct deiivery service. F petrol, UK like-for-like growth in the 13 f s 56%, is 8.5%. » Sony Music a service through which acts can have songs mastered online at a low cosL Sony Music Studios Internet Mastering (Sim) service, which is live at www.sonyniusicsiin.coni, ; •s to upload batches of up t songs and have f at costs starting ® The Telegraph Group is moving into national radio, with a new station, titled Telegraph Talk, planned "ir the new year, » Labels are increasingly moving to other ways of Christmas marketing other than TV advertising. p6 » MCPS is asking ail record labels vitli outstanding Intergroove warehouse to contact them before December 15 to reclaim heir property. Begbies Traynor, the iistributor's administrator, bas vamed MCPS the warehouse will be vacated on December 15, and any unclaimed or unlicensed stock vill be destroyed. i Universai and Sony BMG are dominating the Christmas markel p6 3 The UK singles market faces an uupredictable future with new charl rules starting next year. p8 3 Domino Records artists Arctic 

Sanctuary to offer the winner of its Sound Clash talent compétition for 12 " s the chance to record and rel le. The wi 
Monkeys and Franz Ferdinand bave both scooped the Impala double platinum award for selling Im albums in Western Europe, 

EMI signs video 
deal with BT 

London's Koko venue in Camden, has bought three new bars across the capital a 
Rédemption TV is to move to 24- 
banner of Rockworld.TV on December 15. Rédemption launched on Mardi 1 this year, broadcasting rock music ' ' en lOpm and 3ani. 

also be given the option of performing at three music festivals next summer. © Wippit has signed a deal with the BBC to add BBC Audiobook ti its catalogue. 

New EMI acts to 
play at Midem 
IS EMI Music Publishing will showcase a collection of new international talent at the Midem 2007 opening right party on January 21 in the Martinex Hôtel in Cannes It will mclude Mando Diao, Shiny Toy Guns, New York-based R&B septet Naturally 7 and DJ Eric Prydz. @ Ofcom has granted permission for London station Smooth FM to change from a jazz and soul station into an easy-listenfng station. • The NMEhas announced plans for Febmary's ShockWaves NME Awards shows, with 13 London dates across multiple venues. On February 12 Larrikin Love will play at Koko and Regina Spektor kicks off the Astoria's run on February 16. • Muse have been confirmed to play Wembley Stadium. p6 • Internet broadcaster Puise Rated has created an in-store audio channel with marketing company Mood Media, to showcase unsigned bands and 

in assêts of the two companies for exploitation. is signed a deal h Universel imprint W14 Music. h a new album expected nett 
Darkarereformingtei bring an ar  ® MW and MTV crystal gaze for 2007's big breakthroughs. plO-12 

funct 

Westlife have concluded a new fivc-album deal with Sony BMG. The group, who beat off new rcleases from Tlie Beatles and Oasis to début at (nimber one with their new album The Love Album last month, have sold 35m records 

globally to date. Their recent single The Rose was their 14tli UK number one single. Pictured (1-r) arc Sony BMG chairman/CEO Ced Doherty, Westlife, Syco music senior VP Sonny Takhar and the group's manager Louis Walsh. 

k 
Martin, MikeSkinner ai artists who will be acting as guest presenters on 10 One's Zane Lowe programme 

Brand to host 
Brît Awards 
• Russell Brand has been lined up to host next year's Brit Awards. being held on Valentine's Day at London's Earls Court The 27th show will be the first in more than 15 years to be screened live on TV with the ITVl main broadcast also set to include the first ever live vote in the history of the event for the bestBritish single category. 
Of Tlie Year accolade. p37 ® Creative & Cultural Skills is ab 
industry skiils director, followmg 

eventually be rolled out across 22,000 shops * James Biunt, Corrine Bailey Rae and KT Tunstall are among the Grammy 

appointi chief finance officer at Warner Music International, while Matt Norman has been promoted to finance director at Warner Music UK. Saunter will be responsible for financial planning and budgeting across the division and replaces outgoing WMICFO, Jos de Raaij © Virgin Radio is to shake up its DJ line-up in the new year, with présenter Martin Co  
ist show will be hosted by comedian Jason Manford from January 3, as Paul Tonkinson retums to London. 

Sony BMG executive vice président in the US. reporting directly to Rob Stringer. Previously président of Sony Urban Music, Ellis will work on broadening the group's growth as an entertainment company in the digital era. ® Olivia Newton-John has launched a lawsuit agàinst Univers,il Music Group, daimingth,'" 

In New DJsWe Trust witt 
i/v/rr reaiureo me une»  i Be A G in the Playlist and the artist was listed as M.I.A. This was in fact incorrect; the correct artist is Dizzee Rascal, as featured this week. 



News 

News is edited by Paul Williams 

T-Mobile announced as MW Awards headline sponsor 

Compétition Commission report highlights fear over Live Nation takeover of Academy venues 

Future of London venues in doubt 

tion of clearance wouid be dispro- portionate to any conceivable 
the proposed transaction. However, tlie ruling from the M 

SAt| of rivalry between 

size to The Forum and Shepherds by this coming Thursday (Decem- Bush Empire, but, given the ber 14), ahead of a final décision, of the building after probablyin 
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Last week's disappointing recommendations of the Gowers Review have left many in the music ihd 

Gowers sticks two finger j 

and months of sustained lobbying 
gaestions for Gowers 

was viewed by mânv ai the most critical aspect of talking of the importance ol tne the retdew.^ ^ ^ ^ ^wledge economy." says IFPI 

and overhaul of the Copy- 

\ 
the nigal says the industry is 
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bring very small 
additional benefits to 
make new music 
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industry scratching their heads and asking, 'Where did it ail go wrong?' 

's up to music sector 

coming ftom the Government that 
Eatwell is also a founder of the suggesting that the Institute for Public Policy 

:eam. ButTignsThat wmkeddurfn^Wstariy c^eer" worked during his eariy career. j "s.de issues-Mi- 
gçtsj ■ for y Jliifi 

I mus,c,'ans yfSft 

by the 

the industry 

argues that diflerent business and also had the effect of present- •onments exist in différent ine a united front to Gowers. 
extension are the British and the music industry would be last Thursda/s full-page ad in the and the open rights wrong to consider itself a spécial Financial Times protesting Gow- 
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Music gets 
you talking 

director, Vital "Being of a certain âge, Pm heavily influenced by MyToplO music post 1976. L The Only Before thîs I was 
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/ tp MonteyBWKWc - Rngciprints; 
Kkuik bral pop ^ 
Ai,y v^onder 
best maie vocal pop -jennyWren Pet Shop Boys: besl danco recoiding 

Big two enjoy an unprecedented festive chart run 

'Super majors' lead 

way into Christ mas 

Changing fortunes of the corporate groups 
by Paul Williams Only The Beatles were yesterday (Sunday) likely to be standing in the way of Universel and Sony BMG collectively daiming a clean sweep of the Top 20 artist albums forthefirettime. The two bi 

S ^ TMS8 

EMI with a 46.2% market share. 
dropped from 12.8% 12 months 

ziïilirs ing 40.3% 'of the artist albums 
aiming3^^fi^hdf^h^To^to 

wetkit X dropptd with home-grown Paolo Nutini its 

SxfxS 
mTtahtd'iteSly™ si^ dbtmslt 
release was^its only "^p 20 entry. 

Top 40. Its share of the compila- 
The independents' fortunes have also slipped, with Katie Price and Pete André their only repre- ^ntative^mlast wee^Top 40, 

second place at this stage in the aiming to fill half the Top 10 in 2005. race behind Sony BMGwith 28.6% places through albums by West- claimed 

Labels move to online marketing 

shift in music industry thinking, with its appetite to fight it out in 

saiss- 

Grammys boost 

forBritishacts 
The Grammy nominations last week delivered a huge boost to a new génération of British artists ho are seeing increasing success i breaking the US and otber iternational markets. As well as James Blunt. who as enjoyed considérable sales uccess in the US already, a raft of wUK award judges for the 49th annual event, inciuding Arctic Monkeys, Corinne Bailey Rae, Natasha Bed- onal marketing Mike Allen, who Corinne Bailey Kae, JNatasna oeu- is particularly pleased to see Tun- ingfield, Imogen Heap, Goldfrapp. stall and BaUey Rae on the short- KT Thnstall and Zéro 7. list. "With them it's down to music d Zéro 7. llsl- wim uiem us aown 10 n ; joined by estab- and artislry and a properly lished names such as Coldplay, chronised team effort between Mode, Enya, David J 1 i colleagues,' 
ney, Pet Shop Boys, U2 and Thom a valuable weapon in campaigns Yorke, making it a strong set of both in the US and the wider glob- nominations for UK and UK- al markeL "Ifs important. We saw 

^WeVevery pleased ov^here," .S. list 

Wembley pitches for 

acts to get on board 

'tout 



Sold-out world tour w 
No 1 BilIbcÊrd Intern 
Top 5 album in 26 co 
Top 10 album in thé O 

overfyalf a million fans 
itionahAlbum éhart 
mtries \ // 

« V / First rock act to go top 3 in India 
THE MOST CKITICALLY ACCI.AIMED ALBUM OF THEIR CAREER \ 
^• "A peerless returnbi/è - THE SUN . | • "A thundefous renaissance" - NME îg" ; • "Mijum of'the year".mO- CLASSIC ROCK ' ' ,\ 

"* ';'i' S-i-- • , » "The métal album of tlbyear has arrived" 4/5yÛOJO ' 
V ' , \ "Thip glbùm keeps éveryteing fans love aboupron Maiden alive" 5/5 - KERRANG . \ ' • "Cinematic, majestic, har&chested in itssmcerity and nothlng less than stunning" -• \ 10/10-METAL HAMMER W . , "Best album in y fars" 4'/i • Qv . ' . * ' \ 

A WIATTTER OF LIFE AND DEATH WORLD TOyR '06 
Sold Out UK Nationwidé tour 11th-23rd December to o\?or 100,000 fans 

..AND W1NI 

NEW SINGLE 'DIFFERENT WORLD' ■ ' 
The Ultimate Tour Souvenir, rèleased Christmas Day 
3 collectable formats include exclusive live tracks recorded on their Eufopean tour 

^ WWW. IRO N M AIDE N 



OCC test charts reveal likely impact of digital tracks on singles market after January 1 chaiges 

Labels ready for Wild West' charts 

Theriiqitaî;fSSrlSî ^ CatCo chaligesîhree-week release window 
where thcy would have charted in week 48 r"^ " indL wHIremain in "otTc^lytie^ Chris Comell: You Know My Name (Polydor) Snow Patrol: Chasing Cars (Fiction) p Diddy featuring Christina Aguilera: Tell Me (Atlantic) <32^ Mariah Carey; Ail I Want For Christmas Is You (Columbia) Jay-Z & Linkin Park: Numb/Encore (WEA) Snoop Dogg: That's Tliat Shit (Polydor) SB The Killers: Wlien You Were Young (Vertigo) (Zp£j Katie Price & Peter André; A Whole New World (KiP) !<3S Nelly Furtado featuring Timbaland: Promiscuous (Geffcn) Fergic; Fcnjalicious (Polydor) Giris Aloud: I Think We're Alone Now (Polydor) Q-cT Uly Allen:UttleslThings(Régal) 'SiiP? Whaml: Last Christmas (Epie) Proclaimcrs: l'm Gonna Be (500 Miles) «£> Shakira: Illégal (Sony) <555 Oasis; The Masterplan (Big Brothcr) Automatic: Monster (B Unique/Polydor) 

by Paul Williams The singles market next year could be like the Wild West", some labels are predicting, as they 
charl, raies which are being intro- 

A sériés of test charts from the Officiai Charts Company has offered the first glimpse of the effect which allowing ail digital sales into the weekly combined sin- gles chart - irrespective of whether there is orwill be an accorapanyhig physical release - will have on the raake-np of the chart. However, the OCC says it will only be when the new raies are actually in place that the impact of the new régulations will really be felt, becanse the test rundowns put together by the chart compiler nat- urally do not reflect any changes in release policies labels might adopt in the new environment "The thing about these test charts is we've done them retro- spectively at a time when market- ing hasn't been adapted to take into account the new raies," says OCC chart director Omar Maskatiya. 'Some labels describe it as being like the Wild West in trying difler- ent things to see what Works. It's 
say theveryleast." One change in release policy by labels could be a décision to issue some singles as digilal-only, some- thing not allowed for chart pur- poses under the présent raies which mean an équivalent physi- cal release has to be available or scheduled to be issued in a week's time if a track is to qualify for the combined singles countdown. TVacks are also currently auto- malically removed from the chart, irrespective oftheir sales total, two weeks after being physically delet- 

singles chart Innncdlately from January 1, the three weeks will précédé the digital release of any 
ed physically. information t 

and catalogue number, to CatCo, which Is charged with supplying digital release data to the Officiai Charts 

change. We've always said three weeks ahead of release," notes ."What has 

CatCo m: 

<555 excluded as physical fomat non-chart-cligiblc 

changed in people's minds now is,'What ir the release date?'As; rule everyhody has looked at the physical These were led by Chris Cor- nell's Polydor-issued Casino Royale theme You Know My Name, which would have charted at number 10, but was excluded from the chart unti) yesterday (Sunday) under the 

contact via info@catcouk.com. lude Big Brother/Sony BMG's Tasis track The Masterplan, ;xcluded because its physical ver- :ion has four tracks, making it ion-chartreligible. OCC head of chart opérations 

% 

must be available or due c week's time. The track is physically released today (Monday). 
ing on digital to breach the Top 75 

lifted on January 1, : other releases, including although under the new raies, last tracks by Polydor's Fergie, Girls week's Top 75 would have included 

ed, which will not happen under appearing in the chart under the the new régulations comîng into new raies, place on January 1. On last week's chart, which was Test charts compiled by the led by Take That in their second OCC show a dozen or more differ- week at number one with Patience, ent tracks would be making the 17 différent tracks would have Top 75 every week if the new regu- appeared in the Top 75 had there lations were now in place. Analysis been no qualification restrictions of last week's chart shows 17 tracks on digital releases. 

Top 75 a week ago under the new Whaml's own December classic 

(Promiscuous) would have made ital surge in demand after it the grade; current raies mean they performed on The X-Factor. î were removed because they have single album tracks that ail been physically deleted.   The 17 titles which would ht charted under the new raies also paulw@miisicweek.cor 

TAKE RAK 
NO.l SINGLE'PATIENCE' 

LJiœjL.miiii NO.l ALBUM 'BEAUTIFUL WORLD' 

Congratulations 
TAKE THAT 

WWW.rakstudios.CO.uk LOVE FROM ALL AT RAK STUDIOS TOe ta^ ..ki„g.te,0.) 



MUSICWEEK | I I 

Pre-order your copy now! 

  PllhlkhoH /-»n 9nhh  ^SiSS» Published on 20th December 
What does the industry say about us? 
"I think the Music Week Directory is second to none in terms of 
thorough coverage of the music industry. It's plainly and simply 
an industry Bible." 

Colin Barlow, Co Président, Polydor Records 

"The Music Week Directory answers ail those annoying questions that 
pop up everyday and makes it look like you know the industry in front 
of your colleagues when you're actually playing draughts with 
Singaporean oil rig staff" 

David Harrison, Editor, Music Towers 

"The Music Week Directory is extremely useful - ail the contact 
détails for anyone I would ever need to speak to in the industry. 
I couldn't live without it" 

Adam Uytman, Programme Director, Kerrang! Radio UK 

MUSICWEEK 
Directory 
2007 
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So, if you need contacts in... 
1 Z Retail 
S Z Record Companies 
S = Publishing 
Z I Digital 
3 Z Design, Pressing & Distribution 
2 2 Business Services 
ZZ Media 
2 Z Press & Promotion 
2 Z Live 
Z Z Recording Studios & Services 

...then the only data source to rely on is the 
Music Week Directory 2007 

www.musicweekdirectory.com 

the key drivers behind the latest chart chan Current double number ones Take That ar example, registering an overall PopScore of 18 in the December report, driven by the 37 PopScore among 30-39 females and 39 with 40-49 females. In turn, Il Divo enjoy a PopScore of 37 among 50-59 females, while G4 command a respectable 23 with females aged 40-49. 

www.musicweekdirectory.com 

he national population and an ch rewards familiarity, positive and favourite scores and punishes lack of familiarity and négative marks. • PopScores ratings can theoretically range from +100 at the upper level to -50 at the hottom level; in reality, the highest mark within the Octoher survey for any act within any démographie is +67 and the lowest is -35. 
16.12.06 MUSICWEEK 9 



Pre-ordei' your 
copy NOW! 

Just fill and retum the 
coupon below to: 

| David Pagendam, Music 
Week, Ludgate House, 

245 Blackfriars Road, London SE1 91)R 

Get yours for free 
by subscribing to Music 
Week, plus you get access 

to musicweek.com, 50 
issues of Music Week 
and the directory 
worth £40 
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Data compilée! by ENTERTAINMENTMEDIARESEARCH 

As December survey is unveiled, PopScores highlight 
the drivers behind the UK market's chart successes 

Data hints at 

hits to corne 

o its regular monthly 
reflecting the dynamics of the music sector more clearly than ever. The big winners in the Enter- tainment Media Research-created survey this month give a clear indication towards the Christ- mas market. The score for Westlife - a band who traditional- ly perform well in the festive season and are cer- tainly doing so this year - rises firom a lowly 9 to an improved (if still-below-average) 13, their rise in popularity due mainly to increased ratings 

Other notable improvers are the Sugababes, who gained in popularity across most démo- graphie groups, while Ail Saints reflect some retum on their marketing investment. The biggest growth in familiarity between the November and December report is seen by My Chemical Romance, who gained a highly cred- itable 13% in name awareness and 8% in informed awareness in the immédiate aftermath oftheir singles and album chart performance. In tum, The Kooks continue their progress towards mass market acceptance with a 6% increase in informed awareness to 63%; almost two in three people. In contrast, one established artist who makes an impact is Meat Loaf, who, in the wake of his new album release, Bat Out Of Hell 3, enters the overall PopScore Tbp 20 with a 36 PopScore. This strong performance is driven by a very strong emotional connection with 30-plus females and 40-plus maies. The ebbs and flows of consumées emotional connection with artists is detected in the Pop- Scores of even the biggest stars. After a period of relative inactivity, Madonna falls out of the Top 20 for the first time, from 14 to 26, as her overall Pop- Score rating falls from 37 to 33. Her décliné is largely due to a drop in ratings among 20-29 
Beit'gThigh profile name is certainly not ail it might seem. The new, lowest rating artist on Pop- Scores is David Hasselhoff with an overall Pop- Score of minus 13. How does an act record a minus score? Well, while Hasselhoff records 

of 89%, he attracts positive marks from just 7% of and a négative response from 60%. Using PopScores to examine the most recent Christmas market contenders highlights some of the key drivers behind the latest chart champions. Current double number ones Take That are a key example, registering an overall PopScore of 18 in the December report, driven by the 37 PopScore among 30-39 females and 39 with 40-49 females. In tum, Il Divo enjoy a PopScore of 37 among 50-59 females, while G4 command a respectable 23 with females aged 40-49. 

usmssm 

// Z/ 1 RED HOT CHILI PEPPERS 44 22 99 94 61 11 47 42 42 23 98 94 61 14 37 46 62 14 43 40 
5 KAISER CHIEFS 95 58 16 38 40 40 18 94 87 56 10 41 39 40 19 97 93 7 ROBBIE WILLIAMS 40 25 99 99 61 19 30 49 96 55 16 35 42 
10 KYLIE MINOGUE 38 20 98 95 55 18 42 34 15 99 98 55 14 34 39 

Ahead of the post-Christmas period which will be dominated by X-Factor, PopScores provides an opportunity to compare the various profiles of the artists who have emerged from reality TV shows - with Matt WUlis among the lowest of ail those captured through PopScores. To be fair, of course, Willis' very recent appear- ance and victory on Tm A Celebrity... marks him out as a reality TV star under only the loosest déf- inition, his profile having previously been estab- lished through his Bustedyears. And, although the beginnings of some impact of Tm A Celebrity... does appear to be captured - Willis's name awareness increases by 7% to 51% - the show only arrived on TV screens relatively late in the survey period, so the full impact of his winning performance will not be seen until next month's report Examination of the true reality TV pop stars is fascinating. While Shayne Ward's awareness pro- file is more impressive than fellow 2005 X-Factor contestant AndyAbrahams, his négative rating is four times as high too. What is also appai-ent is the degree to which ail of the UK reality pop contestants - from Will Young through to Abrahams himself - rely on the support of the female audience. Ward is the most stark example; his 20 PopScore rating among women comparing to 2 among men. PopScores can also highlight how genres are perfonning and what trends we can expert. An examination of PopScores indicates, for instance, how hip hop artists are declining in terms of emo- tional connection. Those hip hop artists with sig- nificant familiarity record surprisingly low Pop- Scores; for instance Jay-Z manages a PopScore of just 10, as does LL Cool J, while Busta Rhymes (PopScore 8), 50 Cent (4), Notorious BIG (6) and P Diddy (1) appear to be remarkably out of favour. Only the likes of Outkast (26) and Eminem (22) perfonn significantly better. 

msaasmmM 

28 10 // 47 KELLY CLARKSON 87 LEMflR 106 WILL YOUNG 22 8 
' / / / 12 23 34 

108 GIRLS ALOUD 19 10 99 . 
156 ANDY ABRftHftMS 162 SHflNYEWflRD 12 2 55 40 16 8 7 
179 MflTT WILLIS 9 2 51 31 10 79 24 30 2 20 

75 16 34 -2 10 

120 KANYE WEST 46 33 18 26 66 28 20 14 20 
154 PHARREU, WILLIAMS 13 5 61 42 17 12 11 15 

22 31 7 15 
200 NOTORIOUS BIG 6 5 71 58 16 74 20 32 6 12 

6 92 85 23 43 0 9 1 5 95 88 20 48 -6 
ESSMMSSSSSMM Highest (in any démographie): Robbie Williams 66 (among 40-99 women) lowest (in any démographie): David Hasselhof -18 (among 30-39 men) 13-19 maies: Red Mot Chili Peppers (50) 20-29 maies: Red Mot Chili Peppers (50) 30-39 maies: Red Hot Chili Peppers (49) 40-49 maies: David Bowie (50) 50-59 malcs: Eric Clapton (60) 13-19 females: The Killers 20-29 females: Pink (61) 30-39 females: Robbie Williams (56) 40-49 females: Robbie Williams (66) 50-59 females: Robbie Williams (56) 

® Using afomiuia tested over 24 months, ail data is weighted according to the national population and an algorithm is applied which rewards familiarity. positive and favourite scores and punishes lack of familiarity and négative marks. « PopScores ratings can theoretically range from +100 at tire upper level to -50 at the bottom level; in reality, tire highest mark witliin the October survey for any act within any démographie is +67 and the lowest is -35. 
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Talent in the fram 

From ursigned talent to the latest hot tickets, Music Week looks to 2007 to highlight 121 

m 

One of the most exciting and unnerving live bands of 2006, they are brutally original, surprisingly anthemic and make dance music for métal heads; they will be huge in 2007 Emma Scrafton, head of music, Kerrang! Radio 

Remi Nicole is an outstanding talent for 2007. She has a visl natural gift for songwriting and live performance, and labels 
have jumped on such instant hits as Rock W Roll, Fed Up and Go Mr Sunshine. It's rare that you get the personality to 
match the music, but Remi has both in abundance Bougie Bruce, fl&R, Universal Music Publishing 

7k 
* 

= THETWANG 
The Twang are just the real fucking deal - a bunch of no-bullshit lads from Birmingham who like to party like they're psycho and write their own soundtrack while they're at it. They Sound like Happy Mondays snorting The Clash. Does it get better than that? In just one night at Club NME Birmingham they spiked an NME staffer's drink, produced a samurai sword in the middle of the club and tried to nick the till before they left. Sorted Conor McKicliohs, cditor, NME 

Two unsigned artists join Enter Shikari and Mika among Music Week's top tips for success in 2007. The Twang and Remi Nicole have been the subject of fierce A&R interest over the last quarter of 2006 and, while at présent unsigned, are expected to conclude record deals early next year, if not before. They join a broader field of artists encompass- mg both major label and independently-signed artists figuring in this year's tips. Indeed, as 2006 draws to a close, a year that began with Arctic Monkeys topping the charts on leading inde- pendent Domino, one of the year's most hotly- sought-after unsigned bands, Enter Shikari, have turned down major-label oflfers in favour of inde- 
R Wu!Stnbuti0n i" the UK. Bob Mdler, manager ofMWs lead tip for 2006, 

i ? Rae' says> "Wlien [major record witfwic u! ?,tart rohing. as they've proved vnth u th
ey really can get it rightj bfg ^ But 

moveif » u ent' 1 know how TU'ckly I can Ru m®thlng is happening." SDankin0J>M0UriIpS aI1 feature on this week's effort with MTV WW07 CD' 4 collaborative 
their uninno iv ■ 13 excitmg is not only 



le for 2007 

l artists we are tipping for success in the new year 

L 

He touches the right bases - he's a bit Scissor Sisters, a bit The Feeling; in other words, he represents ail the bits of the Seventies once thought most cringe-worthy, but now considered very bot. Does he look the part? Well, he certainly dresses differently. And 
more than that: the songs are great, and he can sing Caspar Uewellyn Smith, Tlie Observer Music Monthly   
1. Remi Nicole - Fed Up (Unsigned) As the music industry edged toward a quiet period, along came Remi Nicole. With her bright pop sensibility and unique lyrical style, Nicole has evoked one of this year's fiercest A&R battles and promises to justify this with some big hits in the new year, Now managed by Colin Lester at Wildlife Entertainment (Craig David, Brinkman), her publishing and recording rights remain up for grabs with the money being offered growing increasingly madder. Fed 
2. Jack Penate - Second, Minute Or Hour (XL) This limited-edition single was intended only as an early taster of Penate's talents, however, it has found itself gar- nering more attention than expected. It was Jo Whiley's Single of the Week last week, having alrcady been declared "hottest record in the world" by Zane Lowe. An exciting 
3. Enter Shikari - Sorry, You're Not A Winner (Ambush Reality) Earlier this year. Enter Shikari became the second unsigned band in the history of the Astoria to sell out their own headline show al the venue - the first was The Darkness. Interestingly, Enter Shikari's own path has echoed that of the aforementioned acL Signed by Universal Music Pub- lishing in Augusl the band are managed by lan Johnson of Must Destroy and share the same agent as Hawkins and co. Turning down major-label offers, the band have mstead opted to release their forthcoming album independently m the UK and Europe, plugging into the Vital and Pias distri- 

Have you listened to your 
MW/MTV Tips CD yet? 

Ttacklisting 
L Remi Nicole Fed Up (Unsigned) 2. Jack Penate Second, Minute Or Hour (XL) 3. Enter Shikari Sorry, You're Not A Winner (Ambush Reality) 4. The Twang Wide Awake (Unsigned) 5. Calvin Harris For the second time, coiours (coiumwa) 

MH/brings itstips 
for the commg year z.-rheEnemy 
in full, hi-fidelity 
sound - partnering 
with MTV to bring 
you this week's 
exclusive Spanking 
New For 2007 CD. 

We have teamed 
up to bring you 12 
artists which we 
believe will make an impact over the 
coming months, from Enter Shikari and 
The Twang to Mika and Remi Nicole. 
Don't forget to let us know what you 
think - at mwletters@musicweèk.com 

40 Days & 40 Nights (Warner 
8. Terra Naomi Up Here (Unsigned) 9. Mika Love Today (Island) 10. Does It Offend You Yeah Weird Science (Virgin) U-Uffie Hot Chick (Ed Banger) 12. Taîo Cruz I Just Wanna Know (Island) 

4. The Twang - Wide Awake (Unsigned) The welcome message on The Twang's MySpace homepage currently states, "Look around, everybody's 'avin itl", and the sentiment goes some way to summing up how the group have been spending their time since becoming the must-have ticket on many a UK labels "to sign" list Indeed, finding a label that hasn't yet blown their expenses through the roof on a night out with the Brummie five-piece is probably a harder task than finding one who has. They were a highlight on In The Cit/s "un year and, with their laddish, beat-dn sung lyrics, have eamed comparisons to many a Stone 
5. Calvin Harris - Coiours (Columbia) EMI Publishing signed Calvin Harris after unearthing some of his bedroom créations online, and it wasn't long before a record contract was in his hand, ultimately signing with former EMI Publishing A&R executive Mike Smith at Columbia Harris made his début album in his bedroom and 

home-grown acts, so we see it as our duty to showcase the cream of the new crop. MTV gives artists across différent genres a platform to speak to the nation. 2006 has been a really exciting year in music and we've been there every step of the way. Our annual, régional, live music showcase, Spanking New Music Week, kicked off in March. We took 15 acts, including James Morrison, Matt Willis, Sway, The Feeling and Dirty Pretty Tliings, to 

year. Coiours is scheduled for an August release and will be his third commercial single. A limited-edition 10" vinyl single entitled Acceptable In The 80s is available now. 
6. The Hoosiers - Worst Case Scénario (RCA) The Hoosiers (formerly the Hoosier Complex) were signed to RCA by managing director Craig Logan and are one of the labels great breakthrough hopes for 2007 The trio, who are managed by Steve Morton (former head of press at Virgin records and co-manager of The Automatic), are London based with two-thirds of the band hailing from 

Birmingham, a their first TV e>. And for the first time v 
Spanking New Music artisi November; taking The Maccabecs, Fields, IForwai Russiai and Wolfmother on a whirlwind, sold-out tour K and Ireland. 

We staged thrilling MTV Live events throughout the year with The Strokes, Primai Scream, Paolo Nutini, Scissor Sisters, Kasabian and Muse, and got down and dirty with The View, Klaxons, Peaches and Razorlight, to name but few, on Gonzo on Tour. Global superstar Justin Timberlake joined us in Copenhagen to host and perform at the EMAs, while Juliette Lewis and The Licks presented our first ever backstage web show. We set up a stage at the Oxegen Festival for intimate performances from artists including The Kooks, The Zutons and Corinne Bailey Rae. MTV Base alsothrew the biggest after Carnival Party of 2006, with spécial guest performers including Cham, one of the most exciting artists on the reggae scene. Throughout 2007, MTV will apport ne 
AtSI re set u| MTV2 tree-house where Plan B, Tapes & Tapes, Rumblestrips, Guillemots, The Young Knives and many more performed a sériés of unforgettable acoustic sets. 

with Music Week to put together a CD of 12 eclectic acts we think could own 2007. Happy listening!" Mardi Caught, VP, director of talent and music, MTV Networks UK & Ireland 



Reading, and the third coming from Sweden. They pen radio-friendly, guitar-driven pop and Worst Case Scénario is from the forthcoming début album, due for a March release. Expect a single at radio in February, 
7. The Enemy - 40 Days & 40 Nights (Warner Bros) Emerging from the same management stable as Boy Kill Boy, Coventry-bom trio The Enemy will release their début album on Warner Bros, next year, but released this limited- edition vinyl-only single on the revived Stiff Records label last month. Given the history of Stiff (home to Elvis Costel- lo, lan Dury & The Blockheads, Madness), it was a bold move, but The Enemy seem to have the songs to do the 
8. Terra Naomi - Up Here (Unsigned) After two years playing the LA circuit Terra Naomi found hersclf the subject of far-reaching international récognition earlier this year after posting live clips of her music on YouTube. Her song, Say It's Possible, struck a chord with viewers and mere days after it was first posted, cover 

versions and tributes by her fans began to appear online. First featured in Music Weekas she concluded a global publishing deal with Universal Music UK, Naomi performed at In The City in October and expects to conclude a label deal this side of Christmas. Stay tuned. 
9. Mika - Love Today (Island) His début album may not be due until February, but Mika's career prospects are already off to a strong start Signed to Island by Lucien Grainge, via Tommy Mottola's Casablanca imprint h   Relax this year and Wi greatness in 2007 His r 
Possesses the all-important star quality so ofteîfmîssing in today's prospective chart toppers. 
10. Does It Offend You Yeah - Wcird Science (Virgin) Despite the eyebrow-raising name, DIOYY found them- selves the subject of much interest this year with their synth and filter-dominated alt-dance tracks eaming them 

comparisons to Parisian knob twiddlers Justice. Managed by Coalition, Weird Science was one of the tracks which earned the outfit much of their early attention. 
U- Uffie - Hot Chick (Ed Banger) Uffie looks and sounds so effortlessly cool. listen to it enough and you start to feel a bit awkward in your own humble shoes. Signed to the prestigious Ed Banger label - home to Justice, whom we featured in these very pages last year - Uffie is an IA native now based in Paris, who pricked the ears of UK tastemakers with this very track. While the toundations were laid in 2006, next year will see the artist makmg a more consistent Impression on UK shores. 
12. Talo Cruz -1 Just Wanna Know (Island) Cruz was signed to Island UK largely on the strength of this Single and the song has already enjoyed a soft com- mercial release in the UK. 2007 will see the label re-releas- ing the track and pushing to ensure Cruz enjoys the carej* break he deserves both here and in the US, where ho w'11 

be released on Universal Motown 
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The man behind 

music's great stars 

Music Week pays tri bute 
to the career of 
legendary concert 
promoter Barrie 
Marshall, the man who 
for the past 30 years has 
transformed young 
hopefuls - such as The 
Commodores, Stevie 
Wonder and Tina Turner, 
through to Pink and Katie 
Melua among many 
others - into superstar 
box office attractions. 
Billy Sloan revisits his 
career high points 

The walls of Barrie Marshall's office reflect his standing as one of rock's top concert promoters. There are posters and plaques marking landmark shows by acts such as Paul McCartney, Tina Turner, Lionel Richie, Stevie Wonder, Bon Jovi, Whitney Houston, Pink and the Spice Girls. But there is one item of gig memorabilia which really underlines his réputation as a hands-on promoter. It is The Golden Mop, which was presented to Barrie by Paul and Linda McCartney, during their 1989-90 World Tour, for services above and beyond the call of duty. The story goes that Barrie was backstage at several différent venues in America when he discovered that the portacabin dressing rooras were in a particularly filthy state. "The site cleaners were nowhere to be found, so Barrie decided to solve the problem person- ally," recalls Mark Hamilton of Rock Steady, who co-ordinated security on the tour. "He swept rubbish ont of the portacabins, then washed them out with a mop and bucket. One night, Paul and Linda arrived early and caught him at it and couldn't believe what they were seeing. Later the McCartneys commemorated 
1&12.06 MUSICWEEK 15 
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the occasion by presenting Barrie with The Golden Mop. It hangs proudly in his office to this day." Such stories about Marshall, who founded Marshall Arts in 1976 with a staff of six people in a tiny office in Upper Street, Islington, are many and varions and in some cases near legendary. "In 2004, Paul McCartney was appearing in Prague and the venue was on a site adjacent to a former Communist car plant on the outskirts of the city," continues Hamilton. "On show day, there had been torrential rain and the condi- tions underfoot for everybody, audience and crew alike, were treacherous. There were real safety fears." Marshall apparently took it upon himself to remedy the situation and make ail the roads and pathways alittle more solid. "When we arrived on site there was Barrie - in Wellington boots and with a shovel in his hand - directing trucks unloading tons of hard- core. There were mini-road rollers driving up and down flattening the ground with Barrie supervising opérations. " MarshalTs delicate negotiating skills were also called upon earlier during that same tour. He arrived in Moscow to find that the sightlines outside St Basil's Cathedral on Red Square were substantially obscured by scaffolding which needed the agreement of the city council before it could be taken down. In Rome, on the other hand, he came under severe pressure from the Vatican who feared that the ageing Pope John Paul II would be kept awake by the noise drift- ing across from McCartne/s free show next to theColiseum. In an unusually diplomatie statement, which was quoted in média ail over the world, Mar- shall said, "Obviously we do not want to cause any offence or sleeplessness to His Holiness and... we are now considering our position on performing loud rock songs." Whether McCartney actually turned down the volume on the night in question is unknown. But the show most certainly went on. There is no doubt then that Barrie Marshall is one of the most hands-on and hardest working 

An event which sticks ont is Stevie Wonder's string of HotterThan 
Julygigsat Wembley Atena in 1980. On the 
final night, Maruîn Gaye and Diana Rossjoined Stevie on stage. It 
incredibleto seethree Wlotown legends up there Barrie Marshall 
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"In a lifetime,everynow and then you meei 
someone very spécial. Someone that without eyen] 
asking inspires pu tô work harder, think smarter. 
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and do whatéver Ltakes to not /et him down. 
Barrie Marshall issuc/) a person. 

- n- 
Combine that with getting to work with Sir 
Paul McCartney and Barrie Marshall. In our 
business it gets no better!" 
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Barrie Marshall Tributes 

r*, have stumpcd SI j some stages round this plauet and lie is tmly a great man and a total pleasure to work with. His cominitment to the Tour extends ta the smallest of détails and I will never forget seeing him after one of our soundchecks, sweeping the stage ready for the evening show. He and his missus Jenny are two of the nicest people you could ever meet and I value vcry hîghly the friendship we have had for niany years uow. Long may the Badger rule!" 

; ■ always believed in nie; he was ffrgp tlie first promoter who supported nie as a solo artist, and was very responsible for the succcss of my solo career. He and Jenny reinain true and valued friends." 
ROGER DAVIES 'Tve known Barrie for over 25 years, from when we first worked with Tina Turner in 1980. He's gone on to work with ail the artists that I have managed including Cher, Sade, Janet, Joe Cocker, Tony Joe White, and currently with Pink's successfui Tm Not Dead' European tour. Barrie is a close friend of mine, and we've cnjoyed a long professional rclationship which lias been incredibly successfui. Barrie's attention to détail, and the care he gives, ensure that every aspect of the artists touring life is fully taken of. He is incredibly honest, loyal, and always supportive of me and the carecrs of my artists. He goes above and beyond the call of duty tinie and time again. I wish he'd look after himself as much as he looks after cveryonc else, but I don't think heTI ever bc able to do that - it's just the way he is. Barrie is always great to work with, and sets a bcnchmark m the standards of 

LINDA BULL, NEC/NIA "Tve known Barrie for nearly 20 years and he's one of the most caring people that tve ever worked with. His attention to détail on behalf of his artists is always second to noue, and the Marshall Arts family of Doris, Mike and Jenny are some of the nicest people in the business." 
PAUL LATHAM, LIVE NATION "Having known him for the bulk of his career he always struck me 
and diligent of people, who bend over backwards for every need and whim of his artists. He lias an incredible attention to détail and a willingness to go the extra 
RICHARD HOERMANN, CONCERTS.AT, AUSTRIA "Barrie Marshall in my eyes is THE promoter an artist would wish to have. He is right on the spot at ail times, taking care of ail and everything by himself, and 
acting as a promoter then anything else. I still remember one show where we had to reseat afaout a 1,000 people in a sold- out venue, and it was Barrie who 

JOHN KNIGHT, GENERAL MANAGER, MANCHESTER EVENING NEWS ARENA "A class act dealing with dass acts. Barrie's attention to détail on behalf of his artistes is legemlary. What is not so well known is his concern for tlieir fans as well. That's one of the things which makes him spécial to us - even if it means we have to turn the heating up from time to time." 

lucy noble, royal ALBERT HALL "The thing l love about Barrie is that he's sucli a gentleman and full of integrity. His good morals and his sense of honesty makc him a pleasure to doal with." 

RUNE LEM, GUNNAR EIDE, NORWAY "Barrie is a true gentleman. I feel privileged to have worked closely with him for over 30 years. My first show with Barrie was a band called Isotope in February 1975, when Barrie was still at Arthur 
HERMAN SCHUEREMANS, LIVE NATION BELGIUM "I know Barrie Marshall and his team as the dedicated father and the family. Barrie takes good care of the careers of his artists, listens to ail parties involved, including promoters. Together we follow up every détail and form a team in cracking his/our act in our market" 
LEON RAMAKERS, MOJO CONCERTS, NETHERLANDS "I met Barrie for the first time at a quite unusual place: the 

knew that this was actually the manager and agent of this particular artist that they were going to see later on. So he absolutely takes care of everything and everyone. So, for me, it is an absolute honour to work with him. Barrie, stay as you are! That's what we love you for!" 
PETER TUDOR, WEMBLEY ARENA "We've had some amazing gigs at Wembley Arena over the years thanks to Barrie and his team. Marshall Arts have brought us everyone from Cher to McCartney, Whitncy to Elton - and this year's triple whamuiy of Pink, Katie Melua and five sold out nights of George Michacl. Barrie's attention to détail is second to none, with ail aspects of the production, the marketing 

new elpee by one of his favourite musicians was being presented, Deke Leonard's Iceberg. Ever since that day, l've never seen or heard of Deke again, but so much more of Barrie. We've done hundreds of shows together in Holland and over the years we became friends. We did small acts, faig acts, and always there was this belief in the acts he represented and the emphasis on détails. Everything had to be perfect A top guy!" 
ADRIAN BELL, TRANSMISSION MANAGEMENT "Marshall Arts were 

watcliful eye. Barrie is Mr Showbiz, always keen to ensure that everyone lias a great time at his shows - the artist. the audience, even the staff of the 

nearly five years ago for a band I manage called Mohair. To try and get Barrie's attention I decided to tum up in his réception area one day and got into a sleeping bag, poured myself a mug of tca from my flask and put a sign in front of me saying "Hard working band need top agent Barry Marshall to help get some festival dates". After five minutes a lady walked through tlie réception, looked at me, then the sign and pointed ont I had spclt Barrie wrong then walked straight into Barrie's office. Turned out she was Paul MeCartney's main contact organising a world tour with Barrie and as soon as she 
man out there in a sleeping bag wanting gigs for his band. Barrie saw the funny side, came to the next Mohair gig and that ycar they played every major festival in the UK. Barrie is a legend and incredibly générons. Every ycar the band and 1 get a woiidcrful Christmas hamper from him and I can't wait to repay his loyalty witli a big fat coniniissian chèque one day." 

concert promoters in the business. Indeed everybody who has ever worked with him or for him says he is unique in that respect. And if it is attention to détail which is Marshall's real call- ing card, then that is a skill which he has picked up painstakingly during a music industry career which has lasted over 40 years. By his own admission, Marshall became a booking agent and promoter bydefault, when, in 1965, he quit a career training to be a civil engi- neer to join Arthur Howes Limited, which pro- moted nationwide tours for many of the top acts of the day, such as The Beatles, The Kinks, Status Quo and Dave Dee, Dozy, Beaky, Mick and Titch. As pop gave way to rock, Barrie Marshall too moved with the times and was soon managing Welsh progressive rock band Man, representing them for very nearly 10 years and 11 albums with United Artists and A&M labels, during which time they toured the UK, Europe and North America almost incessantly. But that ail ended just as Punk began to explode in 1976 and, like many of his peers, Marshall took the opportunity to strike out seri- ously on his own and become a promoter him- self. And so Marshall Arts was formed. But where others zigged, Marshall zagged and turned his attention primarily not to the new and fashionable punk rock sound but to those classier soul and R&B rhythms which were frequently overlooked by the média at large, but which enjoyed large and loyal fanbas- es. As a resuit, Marshall Arts soon built up an enviable roster of top quality black music acts which included The Commodores, Stevie Won- der, Smokey Robinson and The Gap Band. He also developed a client list of jazz-based artists such as Al Jarreau, David Sanborn, John McLaughlin, Léo Kottke and the world's fore- most Flamenco guitarist, Paco de Lucia. "Luckily, I loved that kind of music, so it was a great area for me to work in," he says now. To this day, one of the secrets of Marshall Arts' global success is its ability to spot and develop new opportunities ahead of its com- petitors. Among many such triumphs was a sériés of spectacular Bollywood productions, headlined by Amitabh Bachchan and featuring some of the top artists and musicians from the Indian film world as well as éléphants, horses and motorcycles. That cliraaxed with a Septera- ber 1990 concert at Wembley Stadium, the first all-seated music event to take place there. That same year, he became the first promoter for nearly 15 years to stage shows at Wobum Abbey when he presented first Tina Turner and then, two years later. Dire Straits to sell out open air crowds. In the summer of1999, he pre- sented the inaugural concert by Rod Stewart at the refurbished Hampden Park in Glasgow, which was a defining moment in football-daft Rod's career as he graced the same hallowed turf as Scotland heroes Jim Baxter, Billy Brem- ner and Kenny Dalglish. Later that same year, Marshall helped Lionel Richie fulfill a lifelong ambition with a stunning gig in front of the Pyramids at Giza, Egypt. Likewise, it was Barrie Marshall who jumped the highest in 2002 when Elton John's produc- tion manager Keith Bradley suggested under- taking a set of solo - "one man and his piano" dates at stately homes such as Leeds Castle in Kent and Harewood House in Leeds. Since then they have moved the concept on and, in a bid to take his music to the people and play venues which are off-the-beaten circuit, Elton's sum- mer months for the last two years have been spent visiting football clubs and cricket clubs as far afield as Aberdeen and Taunton. Meanwhile, his keen eye (and ear) for grass- roots acts has earned Marshall and his company 
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Congratulations on thirty 
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a réputation for developing new talent. As such, Marshall Arts can justifiably claim to have been in tbere on the "ground floor"1 and been instru- mental in turning such as The Backstrcet Boys, R Kelly, Destiny's Child and Curtis Stigers from young hopefuls into top box office attractions. Nevertheless, big is still beautiful for Barrie Marshall, who has played his part in plenty of historié shows. And they don't come much big- ger than the June 1988 tribute concert which he co-promoted with Tony Hollingsworth to cele- brate Nelson Mandela 70lh Birthday at Wemb- ley Stadium. Mandela was still incarcerated in Robben Island and there were no signs that the South African apartheid régime was contemplating a release for the man who would ultimately become the country s first black Président. Just like Uve Aid three years before, the Mandela concert snowballed from a political statement initiated by former Specials Jerry Dammers into the hottest ticket in town and televised live by the BBC. An estimated 15m people tuned in to see Whitney Houston, Simple Minds, Dire Straits, Stevie Wonder, George Michael, Natalie Cole plus many others. Another historié gig in the Marshall Arts annals was Paul McCartney's appearance at the Maracana Stadium in Rio de Janeiro in Brazil in April 1990, which set a world record for stadi- um attendances when it attracted an audience of 184,000 fans. "I don't think that will ever be repeated," says Marshall. "We never stopped checking every détail - no matter how minor. Ifs got to be like that when you're dealing with an audience of 184,000." The knowledge that their fortunes will be in such capable hands has been one of the factors which has attracted some of the biggest names in music to the Marshall Arts fold. Indeed, the names on the company's gig lists read like a Who's Who of Rock and Pop over the past 30 years; Paul McCartney, Rod Stewart, El ton John. Bon Jovi, Dire Straits, Pink, Lionel Richie, Sting, Stevie Wonder, Joe Cocker, Tony Bennett, Janet Jackson, Garth Brooks, Reba Mclntire, and Eurythmies. And thafs just the tip of the iceberg. Along the way, Simon Fuller and 19 Manage- ment approached Marshall to help launch The Spice Girls on an eager British concert going public swept up in a tidal wave of "girl power", and has presented Italien singer Eros Ramaz- zoti as well as operatic star Andréa Bocelli dur- ing the success of Time To Say Goodbye with Sarah Brightman. He is now also involved with the management of new ténor star Mario Fran- goulis. But Marshall and his team are not just big players in a small pond, they are competitors on a world stage. In 1998 Marshall was norainated as International Promoter of the Year by US touring magazine Pollstar and in 1999 entered Marshall Arts into a stratégie partnership with DEAG - the German live entertainment servic- es group - taking a seat on its newly created International Strategy Board. Following the conclusion of that agreement earlier this year, Marshall Arts promptly inked a pact with AEG, the US promoter and owner of London's 02 (the renamed Millennium Dome) which not only provides significant financial backing and enhanced access to North American markets but allows the company to continue operating under its own name and at its own speed. But if we're looking for one factor which has sustained MarshalTs career, it is his ability to forra long and lasting relationships with his artists and their managers. It was in 1978, then, that he first took on Tina Turner - and her new manager Roger Davies - who was relaunching 
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12 countries, 49 shows, 650,000 tickets sold. 

Barrie, thanks for everything! 




