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/ News is edited by Paul Williams 
As EMI/Pennira talks break down, analysts suggest path clear for Warner talks to résumé 

EMI takeover talks grind to a hait 

by Ben Cardew EMI is insisting that it is "business as normal" after the termination of talks with private equity firm Per- mira over a takeover bid for the major. And the developmcnt led ana- lysts to predict that 2007 will see the likely merger of the major with Warner Music. st Thursday 

m 
z 

45% share, in a deal that Richards calls "tidying up the portfolio". EMI currently has a 55% shareholding. An EMI spokeswoman says this move is the "next stage of the pro- gression" in its ongoing commît- ment to improving A&R and mar- keting, adding that there are 
Company where there is only majority ownership. The acquisition follows EMI's 

We would expect 
regulators to clear 
the Sony BMG link-up 
next year and a 
deal between Warner 
and EMI to follow 
soon after Paul Ricliji-ds, City analyst 

BMG and Universel have 14 of the leading music companies, with leading player in the digital envi- Top 20 albums - not including artists including GLAY, Utada ronment, in a statement. "Both 
has beenrsrstmgtured in the last structure of TOEMI. EMI remains eight raonths and is expected to strongly committed to the Japan- deliver about £25m in savings by ese music market and its opera- 
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New management line-up for Universal Classics & Jazz 



Artists pencilled to play new venue 
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State-of-the-art Engine Room opens in West London HQ 
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HOW JAZZ LOST itsjazz 1990: JmzFM 
2003: Ofcom ^ SmootliFM. 
change, so jazz only in Manchester thc 
of airplay 2006: Ofcom 

Radio Music Shop to tap into rise of home shopping 

New radio station to 

offer music for sale 

by Jim Larkin A génération type of radio station which draws funding principally front CD sales, rather than adver- tising, is being launched today (Monday) by Somethin' Else. The station, Radio Music Shop, bas established a fulfilment opéra- tion on the Channel Islands and will play records and make them available to buy, either by phone or through ils website. The station's chief executive is Sonita Alleyne, co-founder of Somethin' Else and formerly a 
DCMS. The venture bas also attracted Peter Ellen and Susie Frew, both ex-Fopp executives, to lend retail experience, Alleyne says the main music focus of the station will be on back catalogue, with only around 10% 

of output dedicated to contempo- rary chart fare. "Music is a broad church and 

Alleyne says the idea for the station is a natural extension of the trend for distance buying, which is being exploited in other média, but not yet radio. She says, "There has been a huge rise in home shop- ping on télévision, so it's got to be possible to do a similar thing on radio, especially with something as 
Alleyne is joined by Ellen, who takes the rôle of non-executive director, and Frew, who is retail manager. Somethin' Else co- founder Jez Nelson is a director, while Bob Benton, formerly chair- man of Bridgewell Group, is a non- executive director. Marcus Rail- on, who was launch director of artist or album - there may be price-drop télévision cht things that people missed first Up, is director of programming. time round," she says. Price points for CDs will be £5, £7 and £11, with the company planning to downloads next year. re into the sale of shop.co 

channel 729, Sky channel 0208 and on www.radiomusic- 

Ofcom's Smooth verdict 

was a 'critical décision' 
Guardian Media Group chief executive John Myers has heralded Ofcom's décision to allow London's Smooth FM to change its format and compete directly witli Radio TWo, as one of the biggest radio moments of the year. The station, which has aiready seen a significant switch away from its roots as Jazz FM, will become an easy listening station, targeting a 50 to 60-year-old démographie. This represents a move from its current format which requires it to play soul in the daytime and jazz in the evenings. A relaunch is planned for Mardi next year, when the station aims to go head-to-head with Radio Two in London. Myers believes its repositioning will make Smooth unique in the commercial sector. "It was a critical décision of Ofcom's," says Myers, whose group is retaining the Smooth brand for its Manchester station. "What we're hoping to do is to take the station out of a very compétitive and overcrowded market There 

n London based around the 25 to 44-year-old values, whereas we want to offer something for an older audience." Myers says the reaction from the advertising community since Ofcom's décision has been extremely positive. "Most agencies see this as one of the most significant changes in years, because there's been no major changes based around this audience for some time. People focus on a younger market, but the audience we're going after is one that's actually growing." Myers déclinés to comment on recent press spéculation linking GMG Radio to a bid for Saga Radio, whose venture capital owners are now expected to be eyeing up an exit However, he does say the group is looking at means of expanding the new Smooth FM style to a broader audience throughout the country. He also says next yearis aim is for GMG to overtake Chrysalis as the third largest radio group in the UK. 

Christ mas opaning times 



ZUUÔS a year we'll hever forget 
AIMP NEW YORK CHARTER INDIE AWARD: Nicholas Firth 

' ASCAP U.K. PUBLISHER OF THE YEAR: BMG Music Publishing 
GRAMMY AWARDS Bist Femaie Pop Vocal Performance: "Since U Been Gone" y Duo or Group with Vocal: 

Welcome to Jamrock" est Rap Performance by Duo o Don't Phunk With My Heart" 

Psalms, Hymns, Spiritual Songs" • . + est Country Song: "Bless The Broken Road" est Reggae Album: "Welcome to Jamrock" -est Opéra Recording: "Falstaff" 
.RIT AWARDS -est Album: "X&Y" est Single: "Speed of Sound" >utstanding Contribution to Music: Paul Weller 
ES VICTOIRES DE LA MUSIQUE est Song of the Last 20 Years: "Foule Sentimentale" :esi Femaie Artist if the Last 20 Years: H Aylène Former -est Maie Artist 

CHO AWARDS est Male Artist nternational): Robbie Williams est Femaie Artist (National): Christine Stiirmer est Group (Iniernaiional): Coldplay EST Hip-Hop Group (National): Fettes Brot est Rock/Alternative Group (National): Rammstein EST Newcomer (National): Tokio Hôtel • 

BMI POP AWARDS Sono of The Year: "She Will Be Loved' Soncwriter of The Year: MaroonS Performance Awards: "Breaking the Habit" "Don't Phunk "Drop It Like It's Hot" "Let Me Love "Move Ya Body" "She Will Be I "Sunday Morning" "Sunshine" 
Don't Phunk With My Hea 

ASCAP U.K. AWARDS Song of the Year: "Speed of Sound" Dance Award: "I Like The Way" 

"Clocks" . "Forever And For Always" "It's My Life" "Somewhere Only We Know" "Sweet Dreams...." "You're Still The One" "American Idol" Theme 
BMI URBAN AWARDS Billboard #1 Award: "So Sick" Top Urban Producers: Cool & Dre 

MTV VIDEO MUSIC AWARDS Best Group Video: "Move Along" MTV2 Award: "The Kill" Ringtone of the Year: "Where'd You Go" 
ASCAP R&S AWARDS Performance Awards: "Give Me That" "My Boo" "O" "We Belong Together" 

BTVIG 

BERTELSMANN 

Best Male Artist: Bernard Fonning Album of the Year: "Tea & Sympalhy" 
SOUL TRAIN MUSIC AWARDS Best R&B/Soul Single (Female): "We Belong Together" Best Gospel Album: , "Psalms, Hymns & Spiritual Songs" Stevie Wonder Award Winner; R. Kelly 

APRA AWARDS Soncwriter of The Year: Bernard Fannini Song of The Year: "Catch My Disease" 

- Vi E 

WORLD SOUNDTRACK AWARDS f Composer of the Year: Alberto Iglesias 

^Chrisfina Aguilera Best Male: Justin Timberlake Best Pop: Justin Timberlake Best Song: "Crary" 

ONG OF the Year: "We Belong Together" erformance Awards: "My Boo" My Place (Corne On Over)" "Over and Over" She Will Be Loved" "Speed of Sound" This love" "We Belong Together" iohc" "Behind These Hoiel Eyes" 

STELLAR AWARDS ♦ ■ Most Notable Achievement Award: Fred Hammond Artist of the Year: Donald Lawrence . Producer of the Year: Donald Lawrence CD of the Year: "I Speak Life" 

Klas Ahlund & Robyn Best Song of the Year: "Money for Nothing" Best Album of the Year: Robyn Best Femaie Artist of the Year: Robyn 



(Virgin) 999,000 -nn /cvc0) 456 000 (Atlantic) 409,000 virBL,— (!^l*dor) zsiKTTunstall' 32. Joumey South Corinne Bailcy 19-fâlser,C
1ï!?n„rt (Relentlcss) (Syco) 400,000 R.1Q(EM1) 743,000 y 448,493 34. Fratellis (Island) 12, James Moriison ■■ 27. Uly Allen 380,000 (Polydor) 600,000 20^®^ So "a000 

3. Hie Kooks 16. Pussycat Dolls* 22.SI1. 

Intheheadlines 
JANUARY Music Zone buys 43 formel- MVC stores from administrator Kroll... New York State attorney général Eliot Sprtzer subpoenas each of tlie foui- majors in the US over collusion of pricinp for digital downloads... Universal Music puts in place a new structure for its three frontline record companies, Polydor, Island and Mercury, elevating the three divisions' respective managing directors to the new rôles of président.. HMV reports disappointing sales es for the second half of 

The class of il 

[SiSillg 2005... Sony BMG reaches a " - - •* -• ],1ary agreement with the New York attorneys o\ damage caused by its p" controversial "rootkit" copy — protection software... New :: acts dominate tlie Brits 

graduating with 11 

h deal witli MCPS-PRS and LS". .tï.j -"*1 Gema to offer a one-stop shop for licensing its repertoire for online and mobile use... EUX reveals that its deal to supply Tesco with CDs and DVDs is unlikely to be renewed... Coidplay's X&Y is uamed 2005's top-selling UK album globally... Arctic Monkeys" Whatever People Say I Am, That's What l'm Not sells 363,735 copies in its first week of release, the highest first-week sales to date of a 

More new, début acts made an impact this year than during_anv 
2006lssconng atalTigfiênëvëlT^ before.Music l/l/ee/rexami 
uncover the causes behind this trend, and reviews the year in détail m 

the RCA and Columbia label groups... Two men are found guiity of illégal file-sharing, in the first cases of their kind to be heard in the UK... Aim announces the création of the Worldwide Independent Network at 
FEBRUARY 77ie Independent and Aim publish the first issue of quarterly magazine Independent Music... Wall Of Sound merges with Pias... Smash Hits closes... " " top the US albums chart... Aim takes a trade m to Austraiia... Sanctuary secures £U0m fundraisîng. 

These are challenging ti living from music. CDs are selling for lowei music a consumer might w; for free if they are willing to search for it. And, if Andrew Gowers is any guide, the Government is not about to offer any support. But if there was one over-arching reason for optimism as the industiy moves into 2007, it is the rude health of the British talent machine. While many other markets around Europe and the world are in the doldrums, the UK music :ely been as vibrant, teeming with v sounds, as it is at the moment. r statistics indicate that more brand -, début acts have made an impact in the past 

Newcomers of the Noughties: a sign of 1 

t 

high number of 

Noughties ^ bi^l^^d^ histo^^ebm 

vocal slot by a "'superstar guest"; they referred to Lily Men, whose début album Alright. Still had 
nne Bailey Rae - a lip at the se first single emerged in Feb- 

ners in the history of tlie 
The big challenge will 

from acts which delivered impressively lirst lime 



2006: 

Nonours 

-her vear on record - the class of 
miines the current market to 

I cjver the next six pages 

»f the times 

In 2007, Arctic Monkeys, Natasha Bedingfield, Bloc Parly, Hard-Fi, Kaiser Chiefs and Maximo Park will ail have to bear with the pressure whieh has already oppressed second albums in the last couple of years by the likes of Magic Numbers, Ms Dynamite and The Darkness. Like these return- ing acts, only when the class of 2006 attempts to pass their second test, in 2007 and 2008, will we be able to judge whether they have arrived for the longterm. In tire meantime, the UK industry can revel in the glory of an impressive opening salvo. 

Actto watch: Obviously, Mika. And The Fray LesJey Douglas, Radio Two 

Best record: Sandi TlionTs I WishIWas A Punk Rocker 

So, how was the 
yearfbryou? 

Q 
High point; My album going 
straight in at number 

Lesley Douglas Controlier, Radio Two and 6Music 
High point of 2006: George Michael touring again. Low point of 2006: LosingTerty Wogan's produc- er Paul Walters - a great music man and a great producer. And, of course, the great, innovative and unique Alan Freeman. Best record of 2006: Razorlight. Best event of 2006: Without a doubt, Bruce Springsteen live & Exclusive at LSO St Lukes in front of just 300 people. Most looking forward in 2007: The new Kaiser Chiefs album. Act to watch; Obviously, Mika. And The Fray from America - great album, great lyrics. What do you think will be the biggest threat/opportunity in 2007: That the art of album raaking will die because of the digital environ- ment, where tracks are bought as opposed to whole albums. 
David Joseph Président, Polydor/Universal Music Opérations 
High point: Take That having number one album, single, download and DVD, Universal Classics & Jazz occupying ail Top 10 places in the classical albums chart. Low point: Gowers, Top Of The Pops. Most looking forward to: Bright Eyes, Kaiser Chiefs, Klaxons - three outstanding albums. Act to watch; The Twang, Mika, The Hours, RyanDan, Beth Rowley Andréa Ross, Elbow. 
Guy Moot Managing director, EMI Music Publishing UK 
High point: Watching new acts such as the The Feeling, Fratellis, and working with a team who are like family. Low point Publishing digital income and Marty Bandier announcing his résignation. Best record: Amy Winehouse's Back To Black. Act to Watch: Calvin Flarris, The Enemy, Remi Nicole, Mika, Shiny Toy Guns, Dufty. 

Low point English football, cricket and rugby. Best record; Has got to be the Arctic Monkeys. Best event Hearing the new Killcrs album in the studio with the band in Las Vegas back in April thinldng, "Life could be worse just now." Act to watch: Mika, The View, Enter Shikari. 
Andy Parfitt Controlier, Radio One and IXtra 
High point Radio One winning UK station of the year for the first time ever. Best record: Arctic Monkeys' Whatever People Say I Am, That's What Im Not. Best event: Radio One's Big Weekend on our island in Second Life. 
Jantes Momson Polydor artist 
High point My album going in at number one. Low point Being ill and having to cancel a couple of shows Best record: Gnarls Barkle/s Crazy was amazing, but my current favourite is America by Razorlight. Best event: Playing on the main stage at the V Festival. Most looking forward to: Playing live in the US and Td love to play at Glastonbury. Act to watch: Karima Francis. 
Tony Wadswoith Chairman/CEO, EMI Music UK & Ireland 
High point: Grammy nominations for Corinne Bailey Rae, KTTunstall, PetShop Boys, Coldplay Paul McCartney Dr John and Gorillaz. Low point It looks like the Government has once again failed the industry. Best record: Hot Chip's Waming. Most looking forward to: Kylie back on stage in the UK. Act to watch: Jamie T, among many others. 
Peter Jamieson Executive chairman, BPI 
High point Settlement of online tribunal. Low point Publication of the Gowers Review. Best record: Sandi Thom's I Wish I Was a Punk Rocker. Best event Classical Brits. Most looking forward to: Brits on Valentine's Day. Biggest threat/opportunity: The industry's response to the Gowers Review. 

BP! 

Aiison Wenham Chief executive, Aim 
High point Seeing the European court of the First Instance overtum the European Commission on Sony BMG. Low point Iraq war, English sport in général. Best record: Fiipron - Biscuits For Cerberus. Best event The launch of eMusic - a great oppor- tunity to distribute more independent music 
Act to watch: Enter Shikari, Biggest threat/opportunity: Opportunity - the ongoing process of establishing Value Récogni- tion. Threat - that lack of a unified industry voice results in our case not being heard at the highest level of govemment. 
Paul Connolly Europe president/UK managing director, Universal Music Publishing 
High point Sale of BMG Songs. 

Andrew Gowers Author, Gowers Review 
High point Bob Dylan's radio shows and Iris new album. Low point Take That. Best record; Sam's Town by The Killers and First Impressions Of Earth by Strokes. Most looking forward to; Possible reunion of Blur. Act to watch; Gordon Brown. Biggest threat/opportunity: The broad review of copyright by the European Commission is a great opportunily for the UK. 
Eric Nicofi Chairman, EMI Group 
High point: At Abbey Road, listening to Love by The Beatles for the first time, in the company of Giles Martin and Tony Wadsworth. Low point Reading Andrew Gowers' report on intellectual property The Govemment wants to make the UK the world leader in the créative 



,intl Louise Sctara. Biggcst threat/opportunity. Higli point: Q'sZOth 
issue. 20 terrifie 
Low point Plenty of High point; Tal 

Possibly tlie t* 

iHtheheadbies 
Rough Trade's Geoff Travis, Mute's Daniel Miller and Domîno's Laurence Bell picking up tliree of the niglifs most prestigious awards... Tun Bowen is named global chief operating officer of Sony BMG... More than 10,000 delegatcs attend tlie 20tli South By South West festival... Tescotakes its entertainment buying în-house, witli support fram Handleman... Malcolm Gerrie teams up with specialist média investment and advisory business Ingénions to launch new venture... The French Parliament backs a bill to open up digital Hghts management software... MTV Networks International -y ™~ senior vice président ofmusic I i ii'F? Harriett Brand and vice president ofmusic TmCtOT aCtlOfl progiamming Hans Hagman quit the channel... Xfm launches in Manchester... A new ruling cornes into effect allowing digital sales to count towards the singles chart one week before an équivalent physical format goes on sale... The trademark dispute between Apple Corps and Apple Computers starts in London's High Court.. Impala announces that il is to challenge the legitimacy of the Sony BMG merger in tlie European Court of First Instance. 
APRIL The Officiai Charts Company announces plans for a big célébration of the UK albums charts 50th anniversary... Commercial Radio announces UK Music WeeK with 272 stations uniting to take part... Aim strikes a deai with China's largest website on behalf of its members... Apple Corps confimis for the first time it is to take the Beatles catalogue digital... Former MTV talent chief Harriett Brand joins Universalto develop brand reiationships... Music WeeVs Extend The Terni pétition passes the LSOO signature barrier... The BBC unveils its first Music Strategy, and Music Week offers is first ever podeast in which BBC head of music Jenny Abtamsky spells out her plans... GCap axes Capital Radio's managing director Nick Pringle and programme director Nik Goodman... Polydor co- président David Joseph is handed additional responsibility for UC&J and UMTV... Gut Records' Guy 

Warner rejects a £235bn takeover offer from EMI and the British major is foreed to think again... Universal UK launches a push to br 
incrcasingly isolated as a one-price opération as more rivais move to flexible pricing... The OFT gives permission for PPL to merge with Aura and Pamra... US pop mogul Lou Pearlman teams up with Steve Gilmore's Asylum management group to roll out lus 

its near-50% stake in V2 
I Morgan Stanley. Virgin I founder Richard Branson | retains a minority shareholding... Rajar figures - show BBC radio's audience * sharc against the commercial has grown to its highest level since measurement began for tlie tliird quarter In a 

Best event: David Gilmour's concert at the Royal Albert Hall in May. Most looking forward to; 1 hope that 2007 sees the emergence of more digital services that meet sumer demand and provide valuable new rev- e streams for artists and labels alike. 
Wiax HoHsada Managing director, Atlantic 
High point Breaking Paolo Nutini and building Get Cape. Wear Cape. Fly. Low point No Glastonbury. Best record: The Chronicles of a Bohernian Teenager by Get Cape. Wear Cape. Fly. Best event Spankrock at Barfly Act to watch: Ghosts and Switches. Biggest threat/opportimity; Threat - apathy by a young consumer towards purchasing music. Opportunity - online TV. 
Steve Orchard Opérations director, GCap Media 
High point: Commercial Radio audience share going back into growth. 

Biggest threat: Super- markets continuing 
to dévalué themarket, 
especially whenTesco 
'go direct1 

Sievc OSver, HusicZraie 

Low point: Michael Jackson restricted to 90 sec- onds at the World Music Awards. Best record: Coles Corner by Richard Hawley. Best event; The Xfm/GCap Red Hot Chili Pep- pers gig in Camden. Most looking forward to: Our new national jazz station, The Jazz. Act to watch; Mika. 
Steve Oliver Managing director, Music Zone 
High point: Music Zone's acquisition of 43 fantas- tic MVC stores. Low point: Singles chart rule changes for 2007 negating the need for a physical release. Best record: Razorlight. Best event; Rolling Stones world tour. Act to watch: The View, Pigeon Détectives and The Horrors. Biggest threat: Supermarkets continuing to dévalué the market, especially when Tesco "go 

Shaun MoodwanS HP Creative Industries Minister 
High point: Simon Cowell forcing Louis Walsh's 

Retail: traditional stores battis through 2006 

although tlie relationship quickiy ends... Coldplay lead tlie way in nominations for the Ivor Novello Awards.. Virgin MegastoreS new managing director Simon Douglas sets out a vision to retuni the retailer to profit in two years... Downloads now account for 50% of each Top 40 track's weekly sales... Gnarls Barkle/s Crazy becomes the first number one single on download-only sales... The Concert Promoters 

Tlie issue of pricing came back to haunt retailers and labels in 2006 in what proved to be a tough year for tlie traditional music stores, but another hugely-successful one for tlie supermarkets. Indced, the pricing initiatives that started the year as a means to boost the chart positions of development acts - among them Hard-Fi and the Kooks - ended up as a significant bone of contention between specialist music retailers, labels and the supermarkets, with Virgin Group chaimian Sir Richard Branson in November accusing labels of failing to stand up to tlie supermarkets over price. 

I l'i UK... Virgin Croup steps out of Aunited voice the record industry by selling 

While the high strect music retailers had a difficult start to the year - with sales down dramatically at HMV and Woolworths - tlie supermarket big four of Tesco, Asda, Saînsbury's and WM Morrison went from strength to strength, on the back of booming non-food sales. Botli Saînsbury's and Asda aimounced plans during tlie year to revamp their entertainment departments, offering more floor space to music, and Tesco aimounced that it was to take its music huying in-house in 2007, rather tlian renew its contract with EUIC EUK later reacted to this by buying rival distributor THE, whose clients Indude Saînsbury's and Somerficld, for £20m. In addition, Octobcr witncsscd the iinprccedentcd event this ccntury of a top five album from a new artist - Lily Allcn's Alright, Still - on sale in Tesco stores for under £5, while the samc chain offered The Killers' Sam's Town for just £8.73 in the first week 
Howcvcr, the supermarkets did not have it ail their own way. 

Against the continuing migration of sales online, the larger specialists had asurprisinglyrobustend ï*"' to the year, with Icading Wê? players HMV, Virgin, Music Zone and Fopp W w. building their store ^Si- portfolios. I aTS ' Leading the way in this v 
was Music Zone, which ' "^SÎy nianaged to almost double ^ 
stroke back in January, _ ^ ^ when it bought 43 fonner ; h MVC outlets from L" j administrator Kroll. cszaa' HMV ended the year in défiant mood, havîng seen off a takeover approach ( from private equity investor Pennira, rccruitcd a new group chief executive in the form of former Cornet managing director Simon Fox and laiiuclieil its biggest ad campaign to date, under the tagline "Be Inspired". Virgin Retail also took the figlit to tlie supermarkets - Richard Branson was on hand to open a new flagship Manchester store in November, trialling a number of featurcs such as interactive hubs 

play before you pay 

form of former Cornet managing music store Massive Records director Simon Fox and launched failing into administration in its biggest ad campaign to date, February, to bccome the highest- under the tagline "Be Inspired". profile casualty. Virgin Retail also took the figlit Against this, hope came from to the supermarkets - Richard two high-profile initiatives from Branson was on hand to open a the Entertainment Retailers new flagship Manchester store in Association, or Era for short - the November, trialling a number of new titlc for Bard following a featurcs such as interactive hubs summer naine-change. The retail that are set to roll out in 2007. Tlie organisation hcld its second Indic aim, lie cxplaincd, was to make Conférence in Scptcmbcr - to a shopping on the high strect a pleasant expérience, "so you don't sit ail day and walt for things to corne through your letter box". 
varied réception - and also tcamed up with the BPIand the 
Manifesto to organise the National ,,     . ■«■€,,imcslu lu organise tne National Many consumers, however, did Music Week event in October, just that Play.com nianaged to which engaged Uni pupils across 

hnCcC H y exp™^ts mai|-»"fcr England in the machinations of the ï " ",tJ ' c,a,mina "P traditional music industry. M iertv îrn 0n firf;wi!cl< sales Organiscrs said that the ofeertam tltles, and internet mail- response to the event, which order business proved a lucrative includcd a voucher exchange 
P^theVndT ? 'f1110' 5- programme designed to encourage For the independent retailers, It students to vlsit music stores was 

Searfto dïte0w<it|ftl,C •î'",?1054 c"co,lratJ"'a a"'' P'an to expaiid y to date, with icomc dance the initiative next year 



Monteys. 

hand to promise a recording future for Eton Road after they were voted off The X-Factor. Best record; Corinne Bailey Rae. Most looking forward to: Ruflis Wainwright play- ing rivice at the Palladium in February, Act to watch; Paolo Nutini. Biggest threat/opportunity; The challenge to copyright and intellectual property undoubtedly remains the biggest threat and opportunity for the music industry for the years ahead. 
Jeff Smith UK and international programming director, Napster 
High point: Coming into our own in terms of exclusive content, working with great up-and- coraing new acts such as The Feeling, James Mor- rison, The Fratellis, Mika and Dirty Pretty Things. Best record: Amy Winehouse's BackTo Black. Best event: Justin Timberlake's secret gig at Hammersmith Palais. Act to watch: Tiny Dancers. 
Mike Smith Managing director, Columbia Label Group 
High point: Getting the gig at Columbia, working 

High point: Mine weeks at numbei' one with Crazyby Gnarls Barkley 

with some of my favourite acts and a terrifie team at the label. Low point Leaving behind a lot of friends and a matchless roster of artists at EMI Music Publish- ing. Best record: The Arctic Monkeys album. Best event; Kasabian at T In The Park. Act to watch; The Tigerpicks. 
Richard Manners Managing director, Warner/Chappell 
High point: Gnarls Barkley's Crazy: aproper, glob- al, number one record. Low point: Not enough good pop, too much generic emo. Best record: Damien Rice's 9. Best event Muse at WembleyArena. Most looking forward to; New Radiohead album. Act to watch: Tiny Dancers. 
Melvin Benn Managing director, Mean Fiddler 
High point: Pearl Jam finally playing Reading. Low point: Not putting Homelands on. Best record; The Raconteurs' Broken Boy Soldiers. 

Act to watch: Get Cape. Were Cape. Fly. 
Dominic Cook UK & Ireland director of marketing & content, MySpace 
High point Labels realising that digital marketing is not only essential, it is core to the release strategy. Low point No Glastonbury. Best record: Hot Chips The Waming. Best event Bestival - eveiything about it sparkles and youjustknow they will neversell out. Act to watch: Friendly Fires, Strange Dcath of Libéral England and, obviously, Enter Shikari. 
Korda Marshall Managing director, Warner Bros 
High point Nine weeks at number one with Crazy by Gnarls Barkley and Chelsea FC winning the Premiership. Low point England's performance in the World Cup. Best record: LilyAllen's Alright, Still. Best event Reading Festival. We had 14 bands playing and Muse headlining with their best per- formance ever. 

Copyrights: Gowers Review casts shadow over the year 

They hate us. They love us. They hate us. Since Labour was fîrst elected, it seems that music bas had a much higher profile within government Oasis at 10 Downing Street; Tony Blair holidaying at Cliff Richard's Caribbean home. It bas been an affair of convenience. Ministers get bip, music gets tbe ear of powerful men. But, as yet, very little of real substance bas emerged from tbe relationship with some painful misunderstandings - notably over the Licensing Act This year, however, it looked as if things would change. It was set up as a crunch year for the relationship and, typically, it has been a year of mixed messages from the Government The Government's reading of the Gowers Review is likely ta test the relationship to breaking point. If industry lobbyists fail - over the next couple of months - to persuade the Government that Andrew Gowers' recommendations are wrong and that copyright term deserves anotlier hearing, then relations are likely to plunge to a new low. The long-awaited conclusions of Gowers' report which were made public in early December, brought a depresslng end to a year that had began so positively for industry-govemment relations. The Government had expressed support for a Music Council - if the industry wanted one - and the Gowers Review had been green-lighted by Chancellor Gordon Brown and the Treasury at the end of 2005. The call for evidence, lobbying efforts and the progress of the Review team dominatcd the relationship 

£VA 

fa'> Play 
for 

nusicians 

between government and industry through much of the year. Extension of the 50-year term in sound recordings was a major prize for the industry and it threw itself into lobbying mode with 
The DCMS also wanted in on a significant piece of research and in February the then music minister James Purnell, who not only looked like he had an interest in music but actually went to gigs, too, announced a Creative Economy Programme (CEP). This was part of Britain's bid to 

and it looked like the music industry would have major input to two major Government 
But, no sooner had Purnell announced the initiative, he spoiled it ail by not inviting one single music industry executive to lead any of the steering groups charged with formulating policy. 

music industry did not have 
body (NDPB) - eut little ice with the industry. With représentatives from film and less-cconomically- successful industries represented within the CEP, the music business believed it had been handed the short straw again. Even Purnell's quick fix, to install EMI Group chalrman Eric Nicoli and Live Music Forum chief Feargal Sharkey onto a hastily-convened steering committee, did not mollify those voices. They believed the industry still had a long way to go before it was a government priority. No sooner had the industry got used to Purnell, it was forced to work with another minister following a government reshuffle in May. In almost his first move in the new job, Creative Industries and Tourism Minister Shaun 

appeared to offer the industry encouragement when he hosted a Music Summit in the summer and also asked PPL director of government relations Dominic McGonigal to contribute to one of the CEP steering groups. Then some sort of high point in the private/public partnership 
boss, Culture Secretary Tessa Jowell, promlsing to plough millions of pounds into the industry to help find and develop future stars of the business. As if to reinforce its importance to UK Pic, Creative & Cultural Skills, which was created in 2004 to 

a and skills across er of sectors in the UK, produced a report which showed 
contributes a staggering £6bn to , the economy. That piece of research propped up any arguments the industry might necd to demonstrate to government that it was a powerhouse of the economy and its views should be taken seriously. And, it seemed, the Government was finally listening. In Septembcr, another government mimstry began courting the industry. The Department of Education and Skills gave the industry the go- abead to plan for a new live music training and éducation centre in London. Although the business plan is still being worked on, the Government is promising to invest around £7m in the National Skills Academy provided the industry raises £L5m itself. The industry seemed to be on a roll. The Government was committing to the future of the business through investment and a possible training academy. It has also fed into the CEP music industry concerns and issues and was a willing backer of the Music Council, which was still belng debated by the industry. But then Gowers could spoil it ail. Even though the industry is at pains to point out that the Review is only one part of the copyright term debate it will have with government over the coming weeks, it is a huge - and possibly décisive - part of that discussion. And, if Brown does eventually décidé to accept Gowers' recommendations, it could finally signal the end of the industry's love affair witli Labour. 



LithebeaBnes 
row. Meanwhilc, Radio One enjoys a night of triumph at the Sony Awards, named national station of tlie year for the first time... Sliaun Woodward replaces James Pumell as creative industries and tourism minister... Embracc are chosen to previde the FA's officiai England World Cup anthem... Tlie Lib Dems throw their weight hehind tlie copyright extension campaign... The inaugural Great Escape conférence in Brighton gets off to a windy but promising start, attracting 700 delegates... A&M Records is reactivated as a UK répertoire source within Universal... Sanctuary founder Andy Taylor exits the ailing indie... Bertelsmann puts BMG Music Publishing up for sale... 
Rob Stringer heads to New York as he is given one of the most senior rôles in the US record industry, moving from Sony BMG UK chairman and CEO to become président of the Sony Music Labels Group... Radio One poaches Nigel Harding from Xfm and appoints him as its radio producer with control of specialist playlist meetings.. Mike Batt launches a US   _   opération for Dramatico in a [7"iL-iWi3!€  

ofhïfor 

League. wins the Outs 

US... Plans for a National Music Week for schools are unveiled, with millions of children to be given vouchers for free CDs... The BRI calls for tlie digital chart rules to be relaxed further... Steve Barron, the man behind iconic videos for Michael Jackson, Dire Straits and Human 

Act to watch: Enter Shikari, CCS and Remi Nicole. Biggest threat Supermarket discounts 
Jamie Caring Talent and music division MTV Networks International 

président, 
High point Definitely tlie buzz after the EMAs. Low point; The loss of a number of close col- leagues from the company back in March. Best record: Professionally Keane, Justin, Christi- na, Arctic Monkeys and My Chemical Romance, personally The Voom Voom and Booka Shade albums. Act to watch: Enter Shikari, Cold War Kids. 
Marty Basidier Chairman/Co-CEO, EMI Music Publishing 
High point: James Blunt's success in the US, proving that a British artist can break in the States. Low point The arrogance and total disregard for songwriters shown by the major digital content deliverers in the recent and ongoing copyright tri- bunal. Best record: Ta-Dah by the Scissor Sisters. 

It was Wolf- mother's year as far 
asl'm concerned, 
although I 
aiso liked Primai Scream's 
latest Scott Rowley. Classic Rock 

Most looking forward to: The roll-out of the next phase of my career. Stay tuned. Act to watch; Shiny Toy Guns. 
Scott Rowley Editor-in-chief, Classic Rock 
High point Classic Rock becoming fastest-grow- ing music monthly in the UK. Low point: Jt notbeing mentioned in Music Week. Nah, l'mjoking. Sorta. Best record: It was Wolfmother's year as far as Tm concerned, although I also liked Primai Scream's latest and an album by blues guy Joe Bonamassa totally surprised me. Most looking forward to: The band/artist that makes the Keane/Coldplay/James Blunt/James Morrison axis of terror look like the self-pitying bores they are. 
Marcus Davey Chief executive, Roundhouse 
High point: The reopening of the Roundhouse. Low point Feeling totally knackered after the opening. A bit like winning the élection after many years in opposition and then realising the real work now starts. 

Digital: downloads grow at Crazy pace 

Uie CadsOô Music Vision Awards... Tlie Government hosts a music summit, giving the industry a chance to have input to its Creative Economy Programme. Tlie Government also launches a Cultural Leadership programme to hone the skills of business leaders in the music and creative industries... Channel 4 unveils plans to become a significant player in radio by applying for the licence for tlie second commercial digital multiplex... Tickets are selling out in record Urne for tlie estabiished summer festivals, but worries persist that tlie bubble is starting to burst for the smaller players... Top Of The Pops is dramatically cancelled by the BBC after 42 years. 
JULY Sony BMG Music Entertainment crowns Ged Doherty as its new UK chairman and CEO... The long-running EMI/Wamer mergcr tums hostile as Warner Music launches a counter bid to EMI... Tlie BBC unveils plans for its inaugural Electric Proms season, a fîve-day music event in Camden... Impala hails a victory as Luxembourg's Court of First Instance delivers a bombshell ruling, annulling the European Commissions décision to green-Iight Sony and BMG's metger and causing L a major rethink for EMI and Warner... Music Week hosts its " 

From the UK's first court cases over file-sharing to the launch of SpiralFrog, the digital arena has provided enough talking points over the course of 2006 ta last the music industry a lifetime. And yet the digital story of the year surely belonged to a bip hop producer and a soul singer from Atlanta, who, as Gnarls Barkley, made UK chart history in April by becoming tlie first act to reach number one on downloads alone with Crazy, prompting tlie kind of média frenzy usnally reserved for 

plans to continue Top Of The Pops as an international  itjggff weekly programme... Bard is Cri " " renamed Era (Entertainment - MJ ■■ Retail Association)... Sets from Muse and Thom Yorke both crack the Top 10 of the US albums chart., MCPS-PRS appoints fîve new board menibcrs.,.The UK High Court gives the BP! permission to take légal action again Russian-based Ailofmp3.coni... Asda announces it is to revamp the entertainment departments In 100 of its stores as part of a plan to reinvigoratc music sales... Sanctuary rejects a takeover approach from the Mania Group as being "without merif'... EMI ends tlie month with the arniouncement that it has shelved plans to rnerge with Warner for tlie moment 
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Merger glilches; courts steer majors' unions to the rocks 

SS- 
European court casts doubt on validity of Sony BMG link-up and may hait EMI Warner merger 

Majors reel after raling/^gg 
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Sony and BMG's merger in 2004 point m tue r had appeared to usher in a new industry and, 



FOND FAREWELLS Bienstock Whitesnake/Deep 

Intheheadlines 
AUGUST The OCC begins discussions with retailefs about incorporating videodownioadsintothemainsingles chart... Promoter Harvey Goldsmith calls on tlie OFT to intervene in the Live Nation/MCD Alliance bid foi" a controlling stake in tlie Acadeiny Music Group.. Xfhi posts "rts highest London market share to date in the Rajars second quarter survey... National terrorism alert grounds flights, causing chaos for touring bands... Samsung, SanDisk and Creative are among a raft of companies unveiling new digital music players in a bid to detlirone Apple's iPod corne Christmas... .... .m. Tlie singles marketshrinksto ! ,'i ■ I .'-"l ( rMSi'C itslowestlevelfor30weeI<s... 

—. Wamer/Chappell recording its highest ranldng in 18 months...   : Reports suggest EMI and 5=ÏÉi r? f®: Wamer are in discussions witli • YouTubetomake video content availabie legitimately on the service... ABC figures reveal that rock titles, such as Kenvng!, Meta! Hammer and Rock Sounds, are ail adding readers year-on-year... Apple and Creative reach a settlement over their patent dispute that will see Apple paying creative $100m... MW reveals that the next year's Brit Awardsare to be broadcast live for the fîrst time in 18 years. 
SEFTEMBER Popvvorld announces a sériés of UK gigs to promote its new radio offering... The BBC announces it is finalising a new sériés of T0TP2... Robbie Williams tells MW he is reconsidering lus future as a recording artist.. Free music download service SpiralFrog announces plans for a UK launch in April 2007... HMV launches the biggest advertising campaign in its history... Universal Music Publishing faces a battle with Impala, as it looks to win regulatory approval for its £1 llhn acquisition of BMG Music Publishing... MySpace announces it is ta begin selling downioads by unsigned arts... Arctic Monkeys beat the likes of Mot Chip and Guillemots ta win tlie Nationwide Music Prize doubling their week-on-week sales in the process... Independent retailers call on the Government to art on the controversial Channel Islands VATloophole.. ClassicFMannouncesitisto sell downioads through its website... National Music Weekorganisersannounce .... plans to expand the schools- [KViii'C based event into a wlder- û&sîpéîï BBCifei ranging initiative... Fopp . launches an online download store powered by 7 Digital... The Government considère the | industr/s proposai for a £10m ' live music academy... CEO 

Richard Griffiths Co-founder, Modest Management 
High point The World Cup. Low point The World Cup. Best record: Set The Pire To The Third Bar by Snow Patrol. Best event Mysummerparty. Most looking forward to: Return of Glaston- bury. Act to watch; Cold War Kids Biggest threat/opportunity: Saha and Rooney getting injured, staying fit. 
Bob Miller Manager, Corinne Bailey Rae 
High point Watching Corinne Bailey Rae pick up three Grammy nominations. Best record: Other than Corinne Bailey Rae's, Bob Dylan's Modem Times. Best event Rock In Rio (Lisbon). Most looking forward to: Some time off, maybe in September. Act to watch: Davy Knowles of Back Door Slam. He's 19 going on 45, and the most exciting natural talent I have seen in years. 

Most looking forward to: 
New albums by LCD Soundsyste 
m, Pop Levi, 
Black Mountain, 
Voxtrot, Mountain Of 
One PhappaJaman. 

PhilippaJarttian Partner, Piccadilly Records 
High point Winning the best independent store prize at the Music Week Awards, obviously. Low point: The général performance of Team England in the World Cup and Ashes. Best record: Vetiver's To Find Me Gone. Best event The Green Man Festival, CSS live, or The Warehouse Project raves at the old Bodding- tons Brewery in Manchester. Most looking forward to: New albums by LCD Soundsystem, Pop Levi. Black Mountain, Voxtrot. Mountain Of One and ail those as-yet-unheard albums by up-and-coming artists/bands that makes this job exciting. 
Sandî Thom RCA artist 
High point My number one album. Low point The death of my cat Tara. Best record: Gnarls Barkleys Crazy, Best event: V Festival. Most looking forward to; Releasing second album. Act to watch; Sam Beaton. 

Media: new brandis in / traditional nanses ont 

résignation from MCPS-PRS Alliance... As Wamer Music Group signs a deal with YouTube Universal says it is considering taking légal action against tlie site for "copyright infringement" 
OCTOBER MCPS-PRS Alliance reach an agreement over its online royalty rate with the BPI, iTuncs and four mobile network operatore just minutes into the start of a Copyright Tribunal hearing. Agreements with several other players follow in subséquent days, but the Alliance must still face a tribunal sitting on the matter with othere... HMV and Virgin revamp their download stores... Llmewlre countersues major record labels, accusing them of anti-competitive behaviour... Universal dominâtes the albums top five... Retailers lobby for a relaxation on the format mies governing physical releascs... First National Music Weekreaches ont to school k!ds..,Bertelsmann and Sony file an appcal against tlie ECTs décision to disallow 

In parallel, other alternative services began to elbow aside MySpace and YouTube for space. Barely a month went by without another apparently revolutionary new web service cmcrging to offer inventive new methods of rcaching consumers, such as Bebo, Habbo Hôtel, Second Ufe, Last FM and Pandora. For traditional média, the émergence of snch services - along with the growth of interest in podeasts and their video counterpart, vodeasts - raised Plenty of challenges. Radio stations had to leam that the established concept of timetabled listening, appointment- to-tune-in prograniming would he just one of a number of models in the future; services such as List FM, Pandora and Tlie Hype Machine would also give consumers the opportunity to programme their playlists in the future, placing new demands on traditional broadeasters. On the wireless, BBC Radio Two 
retained its position as the natioiVs favounte listening option, ahead of Radio One. In London, tlie battle 



Gcraltl Lcveil Soul singer (1966 - November Claydes "Charles'' 
Kool And The Gang co-founder 0.948 - June 2006) Rudy Taylor 

Tlireat/opportunity: An Abba reunion tour. 
Ben Cook A&R director, Ministry Of Sound 
Higb point: Dance music beating the pre-Christ- mas big gun records in October. Low point: Arsenal losing in the Champions League final, England getting knocked out of a major compétition, again. Best record: Fedde Le Grande, of course. Best event: My wedding. Most looking forward to: A vibrant music scene, with dance becoming pivotai. Act to watch: Sadie Ama. 
Peter Tudor Managing director, Wembley Arena 
High point: Reopening Wembley Arena on time, on budget and to great reviews. And getmetick- ets.net being wound up by the DTI. Low point: The rise of tickettout.com. Best record; Fundamentalism by the Pet Shop Boys and Black Holes And Révélations by Muse. Best event: Madonna's eight-night residency at Wembley Arena. 

High point; Dance music beating the pre- Christmas big gun records in October Bai Cook, Ministry of Sound 

Most looking forward to: Kylie's retum in Janu- ary, The Killers in February, Dolly in March, Biyan in May. 
Colin Lester Co-founder, Wîldlife Management 
High point: Chelsea winning the Premiership back to back. Low point: Chelsea not winning the Champions League. Best record: Arctic Monkeys, of course, although you'd expect me to say that. Act to watch; Mika, The Fratellis, Brinkman and Remi Nicole. 
Simon Uoyd Head of marketing, Nokia 
High point Coldplay in their only live UK gig of the year at the Nokia Isle Of Wight Festival. Low point Englands performance at the World Cup. As for the Rugby... Best record: Madonna's Jump. Best event: Reading Festival. Most looking forward to: Muse at Wembley Stadium. 

Live: new venues transform live ntap of London 
As dynamic as 2006 was for the still-flourishing live music scctor, it was in many ways a year characterised by préparation for the next 12 months ahead. This time next year, if cvcnts go according to schcdulc, London's venue map will be spectacularly transformed by not only the launch of AEG's The 02 in Greenwich but by the long- awaited, albeit spcctacularly- delayed, retum of Wembley Stadium. If ail goes to plan the two venues will be pulling in more than 3m customers a year betwcen them for music events 

soon eiUier Brixton Academy or Sliepberds Bush Empire could be divestcd. Meanwhile, AEG bas been busy cxpanding its own promotcr îiitcrests, taking a 49% in Barrie Marshall's Marshall Arts. But as companics attempt to snap others up, growth is happening beyond the capital, taking in new venues in the likes of Aberdeen, Bristol and Liverpool. Meanwhile, onc of the most cclebratcd venue launches of the year was the re-birtb of Camden's Roundhouse. From an act perspective, the live success story of 2006 was Takc That, who surprised themselves by shifting more tickets than even their erstwlûle band member Robbic Williams. Predictably it was another strong summer for the festivals, with most of the big events selling out before the year started. But tbere werc also attempts to redefine quite what the festival expérience should be, with Live Nation extending its tent-lcss 

launched Latitude, a festival in the Suffolk countryside that made comedy aud poetry as important as the music. Such events could provide a glimpse into the successful festival launches of next year and beyond, with évidence cmerging in 2006 of cracks in the busy festival season as some new festivals, like the Lost Weckend in Devon, being forced to cancel through poor ticket sales. Looking ahead, the potential is there for 2008 to be the biggest year for live music this country has ever witnessed. The 02, Wembley Stadium and - lest we forget - the retum of Glastonbury with a planned capacity of 175,000, could encourage fans out 
The only questions are whether the demand is there and what the potential impact on the more grassroots venues and events 

Intheheadlines the merger of Sony and BMG... Xfm programme director Andy Ashton leaves the radio station- Global digital music sales increase by 106%... Jonathan Morrish joins PPL as communications director... OCC launches Fantasy Music Manager to increase interest in the charts... Universal and Song BMGjoin Warner in agreeing deals with YouTube... _ Jack FM launches in the UK- fTTÏL-ifiAMiiar# Apple's profits soarby 27%._ ^ - 71,2 Covernl"(înt 9ives £90m SMy itaàc t0 jjqojj music éducation... 
Tesco bars Warner releases 

s plans to expand digital music radio service - Industry aims for a Music Council are backed by new ■iUsSE? '*i consiiltant report... AEH buys 49% stake in promoter/agency Marshall Arts... Island launches a Keane memory stick as a new singles format.. il radio's Hit 40 UK is " 
NOVEMBER Sanctuary Records co-founder Rod Smallwood leaves the group... EMI Music Publishing chairman and co-CEO Marty Bandier announces his résignation... Justin Timberlake, Gnarls Barkley and Muse are among the MTV Europe Music Awards winners... New Sony BMG chairman/CEO Ged Doherty uses his In The City speech to wam the record label mode! is outdated... EMI tops quarlerly publisher market sliare with 26.5%... NME.com opens news desks on the America's East and West coasts... Harvey Goldsmith becomes the ISth récipient of Music Industry Trusts award... Impala lodges opposition against the proposed merger of Universal and BMG Music Publishing... Sony BMG head of futures Clive Rich leaves following the division's closure... Universal Music announces a 21% year-on-year revenue dip... A Carlisle man is imprisoned for 18 months after pleading guilty to 14 différent charges of selling pirate CDs and DVDs... Microsoft launches the Zune music player in the US... Samsung plans online music store... 3 Mobile launches teclinology allowing customers to play music of any format on its mobile phones... As Virgin Retail launches a new Manchester store, Sir Richard Branson speaks out for independent retailers, saying record labels are in the thrall of supermarket domination... UK Music Hall of Famé is to win permanent home at The 02... Songwriters and composers plan a Europe-wide network... Keith Harris takes up newly-created post of PPL director of performer affaire. 
DECEMBER Andrew Gowers controvereially advises the Government copyright terni should not be extended... EMI signs up to an audio distribution service tliat allows the firm to sell music dîrectly to fans via email... PPL accuses advertising agencies of impinging copyright witli in-house music databases... UTV reopens merger talks with Virgin Radio parent company SMG... The Compétition Commission deems the proposed takeover of the Academy Music Group by Live Nation [ to be anti-competitive... Speculation mounts over Permîra's alleged bid for EMI... Cathy Dennîs wins Woman Of The Year accolade... I says lie will not close the Channel Islands VAT loophole... Universal and Sony BMG dominate the Christmas market... Grammy noininations give boost to Britisli artists hoping to break America... Wembley Stadium pitches for more acts to play the revamped venue. 
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SdtoÎHaw^ copyright term fou; days. Phew! Cop run as my IQlh 
With Universal and Sony BMG dominating sales, 2007 will be a telling year for the indies 

How to prosper in a Iwo-horse race? 

EDITORIAL 
MARTIN TALBÛT 

Martin Talbot. editor, Music Wi CMP Information, First Floor, Ludgate House, 245 Blackfriarî 

Just a few weeks ago, I predicted that this could well be a Love Christmas. How foolhardy. While The Beatles' album may still swing back dur- ing the last few days before Xmas - riding on the crest of a wave of gift purchases - it is likely to remain in the wake of another fab four. Take That's emergence as the kings of Christmas 2006 concludes perhaps the most impressive come- back of the year. And that success has cemented another impressive comeback, that of Universal Music, after an uninspir- ing Christmas last year (by their own high standards). The major's performance, which last week delivered an albums share of 48.2%, will leave the independent sector with mixed feelings. The Aim and Impala-led campaign to unstitch the merger of Sony and BMG has been built on the argu- ment that increased concentration makes the inde- pendent's life unbearable. And the dominance of Uni- versal and Sony BMG - together accounting for 83.5% of the albums market last week - indicates quite how tough life is for them. When even the likes of EMI and Warner are strug- gling to compete you could forgive any indie for feel- 

ing despondent. And that for the Christmas season at least - is what pretty much ail of them have done. But how long it will be before it becomes just as dif- ficult through the rest of the year? It is a crucial ques- tion. The supermarkets are certainly not making things any easier, nor is a digital marketplace which is increasingly difficult to penetrate, not easier, or the 
loss of contemporary pop music on primetime BBCl, among many other factors. The dichotomy at the heart of the modem industry 
is that the digital révolution has opened up access at the very lowest level, while it is getting harder at the highest level. That cannot be good for the music busi- ness, or for music. Next year will be a telling year for the nature of independents. 
Ail that is left for this issue is to thank everyone for your interest over the past 12 months. We at Music Week will now miss a week and return on January 2 with a double charts issue and a snap- shot of how Christmas was for the entire market. Until then, have an enjoyable Christmas and a prosperous new year. And see you again in 2007. 
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plans for the gig in honourofmum Princess Di. The pair are both on the 
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just yet, but watch this space 

Viva Voce and Tunng to name a few. 
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Pre-order your copy now! § 
The 2007 Music Week Directory Published on 20th December 
What does the industry say about us? 
"I think the Music Week Directory is second to none in terms of 
thorough coverage of the music industry. It's plainly and simply 
an industry Bible." 

Colin Barlow, Co Président, Polydor Records 

"The Music Week Directory answers ail those annoying questions that 
pop up everyday and makes it look like you know the industry in front 
of your colleagues when you're actually playing draughts with 
Singaporean oil rig staff" 

David Harrison, Editor, Music Towers 

"The Music Week Directory is extremely useful - ail the contact 
détails for anyone I would ever need to speak to in the industry. 
I couldn't live without it" 

Adam Uytman, Programme Director, Kerrang! Radio UK 

MUSICWEEK 
Directory 
2007 

rv 

So, if you need contacts in... 
Z Z Retaîl 
Z Z Record Companies 
Z Z Publishing 
3 Z Digital 
3 I Design, Pressing & Distribution 
3 Z Business Services 
S Z Media 
3 Z Press & Promotion 
3 Z Live 
3 Z Recording Studios & Services 

...then the only data source to rely on is the 
Music Week Directory 2007 

www.musicweekdirectory.com www.musicweekdirectory.com 



Pre-order youf 
copy NOW! 

Just fill and return the 
coupon below to: 

David Pagendam, Music 
Week, Ludgate House, 

245 Blackfriars Road, London SE1 9UR 

© 
© 

Get yours for free 
by subscribing to Music 
Week, plus you get access | 

to musicweek.com, 50 
issues of Music Week 
and the directory 
worth £40 

WHAT DO YOU WANT TO DO - . 
□ Sutecribeto Music Week □ £W9UK □ €235 Europe 
CH Order a copy of the 2007 Music Week Directory EU £40 

ADDRESS/PAYMEWT DETAILS (Please fili in block capitals) 

Name: 
Address: 

Email 

PAYMENT BY CREDIT CARD 
Gard type: 
VISA: □ MASTERCARD 

DINNER; 

lay... In turn. the EPI neeting adjourned for but today's Mail slory blamlng Pete Doherty and Kate Moss for the murder of five Ipswich prostitules is, just possibly, a steo too far-' 
Chez Gérard - nol the Pizza Expi next door - for the annual Xmas lunch. No dramatic happeninqs t. 
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muslc video 

For anybody involved in music vision 
a subscription to Promo is essential 

is Every issue gives you: 

More profiles of the best new creative 
work, from music video to DVD, 
live visuals, animation, TV 
programming and advertising. 

More emphasis on new directional 
talent. 
festures on the business of 
creativity. 

More data, including full production 
crédits for UK and US music 
videos. 

More contacts in the directory with 
twice as many company listings. 

More extended charts of the most played videos on the UK's music 
TV channels. 

Promo magazine and promonews.co.uk just 
gives you more. And in addition every 
quarter Promo magazine subscribers, will 
receive a free DVD which showcases the 
latest work in music vision. 

For a sample issue simply complété the form below and return to Dave Pagendam: 
Promo, Ludgate House, 245 Blackfriars Road, London SE1 9UR 

to music TV 
igei Godrich, is now making a 
A/eekd\\ about it 

Ived as is me and my cronies. îodrich is launching the 

xecs of the century' 
last time I saw him hai|S|rt^un ^ .one 0f the grBates| was reciting every 

c from the Arctic m m Lm Tuch enSm fo 

Postcode 

www.promonews.co.uk 


