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In one of the most significant changes in its history the Officiai Charts Cort 

UK charts enter tll 

by Paul Williams Welcome to a new world. As The Officiai UK Charts Company 
charts a matter of days ago, it did so underhrand new conditions. For the first lime, evety digital download being sold is counting towards the singles chart. The download no longer needs to be reflected in a physical version, it simply has to be a track, for sale, of digital stores whici To OCC chart director Omar Maskatiya, the change représenta the arrivai of an unavoidable s only tl period of change for the charts. "In terms of fnlly integrating downloads, it does complété a cycle, but it doesn't stop there," "Therewillbe new thisyear, includ- ing digital videos and looking at 

Such an approach reflects the transient nature of a singles chart which, while ultimately designed to reflect the biggest-selling tunes during any given week in the UK, has moved since its inception in 
78s, to seven-in 

among those who are delighted to see the change. "You can't say you accuratcly reflect the market if you ignore a subslantial part of their purchases," he says. 1s for 

m 
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while. You've got to remember, before 1952 it was a sheet music chart and in America in the Forties there was a jukebox chart. People consume music in différent ways and we must reflect that. It's the public's choice how to buy music, not the industrys." Certainly, the speed at which digital sales have risen has been extraordinary. Digital's share of singles sales at the beginning of December 2006 reached an avcr- age of around 70%, compared to around 50% in tire same period 12 months earlier. The change in chart raies is not uncontroversial, though. It has, in fact, been a long and politically sensitive joumey to the latcst stag- ing point, strctching across more than two years and beginning wilh the launch in Septcmber 2004 by the OCC of the digital-only singles 

survey. Downloads were first allowed into the main singles chart the following April, but only for 
accompanying physical format, 
Marchwhen di^tlT sales could chart a week before a physical ver- sion went on sale. However, tliis 
You can't reflect the 
market if you ignore a 
substantial part of 
their purchases 

retain a physical crite- rion to ensure choice for cus- tomers, particularly those who do not want to buy downloads or simply do not have access to a PC or MP3 player. "As a retailer your first priority 
he says. "However, it's also the case that the singles market has been changing, with downloads playing an increasingly bigger rôle and this had to be acknowledged and 

décisions made by se labels for singles that are in demand from a sector of the public who are not into downloading, so are not able to buy what they want. We're restricting people's choice and it works both ways - the record labels say they want everything digital in the chart and we want everything to sell physically. We're 

coming Sunday's published chart will be the first when ail down- loads, in-espective of the availabili- ty of any physical format, will be 
HMV Entertain: tion (Era) chairman Steve Knott says several Era members would have preferred to have seen the 

His Era deputy and independ- t retailer Paul Quirk is one of ise who believe the chart change s corne too rapidly. For high eet dealers, the chart is becom- ; 'increasingly irrelevant" :ause of the way it is going with ysical, he says, insisting that ne labels are tuming their backs sections of record buyers in the -rsuit of selling more downloads. "It's been the death of the sin- gles chart by a thousand culs," he says. "My biggest problem is there have been some very short-sighted 

chart beats very little relationship to what we are selling." Quirk notes that, with the déci- sion to allow digital-only relcases in the chart, high street retailers will end up having to turn more 
because they cannot sell them what they want. "When there's radio play, we get asked for it and we say, 'No sony, we haven't got it- The next thing is there is going to be things in the chart [we dont have], which is going to make us look twice as stupid," he says. Initial concerns over the new raies dwell on what they could effectively mean for tire single as we 
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ibined singles Downloads alll Nev/s is edited by Paul Willian 

Drnpany has axed ail restrictions on digital sales for the weekly rundown 
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New rule extends iife cycle of a song 
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to the Office of Fair Trading. And, while the OFT threw out die com- plaint, the independents' shaie of tlie singles market has fallen since it moved from physical cal-digiud hybrid. In the second and third quar- ters of 2004, for example, indies' share of the singles market based on physical sales onlj respectively 24.8% and 
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© "The greatest threat to the 
single is not the digital 
révolution' - Editorial, p8 

High street retailers assess damage, as officiai figures reveal disappointing festive sales 

Christmas sales down on last year 

lllli 

overall albums market declined do\vn 7.6% on the S.sylm^dfn d^pt^edlb^SsinChnTtm^wetkw^d^mTnated ^th^yeirTbiggest^lb^by ■ 200^ ^The compilations market did by one single, potentially to the Snow Patrol and 20 of the 40 
IpnTthe leading up to Christmas were busin^inAe fourweffo'le^d- ket™o^I^LA^ient me In^mr^C&nt ckdtiedW id déclin- down 6.7% to 22.530m units. ing up to December 23 climbing This solà 571.000 units in iust of the 40 biggest seUers - includ- ing instore prices during 2006 Although the OCC figures do 4.9% year-on-year, tvith business smtn_daœ_aa£L,the Hackney ing four ofthe Top Five - with EMI 

Live lobby bashes visa rules 
Harvey Goldsmith is spearheading a campaign to persuade the gov- ernment to reconsider changes to the work permit System, which he says could lead to a seven-fold increase in visa costs for overseas bands wishing to tour the UK. ' s would requi 

expected rate, this would rlse to £11.2m. Even if the current group rate is applicd to individuals, the cost would be £5.Sm. The changes are part of an overhaul of the migration System 
order to simplify applications for 
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Companies bear fruit m 

Key publishîng deals in 2006 
Approximately 180 artists were signed to key UK record labels in 2005. Of those, nine made it into the top 30 best-selling albums of the year: the Arctic Monkeys, The Kooks, Corinne Bailey Rae, James Morrison, Lily Allen, The Feeling, Gnarls Barkley, Shayne Ward and Paolo Nutira. What the above artists share is a common audi- ence - an album buyer, typically aged 25 years and over, a reflection of a year that, from a sales per- spective at least, has been shaped by an increas- ingly mainstream appetite at commercial radio. Wamer/Chappell managing director Richard Manners, who in the past year has enjoyed suc- cess from 2005 signings including Nutini, Hot Chip and Muse, says the past two years have seen a trend towards increasingly safe, very commer- cial artists. "Ithink radio has shown a real appetite for very commercial pop songs, from acts that have devel- oped and can deliver live," he says. "Whether it was The Feeling or Paolo [Nutini] or even James Morrison, what these artists share is the abilily to produce a very radio-friendly pop song and, judg- ing by a lot of artists that are shaping up for next year, that's going to continue." Testament to Manners' prédictions, two of the frontrunners tipped for success in 2007 - the as- yet-unsigned Remi Nicole and Island's Mika - share a very straight mainstream appeal. They are also reflective of many of the year's more sought-after signings, which have included a slew of commercial pop-rock acts: Ghosts, Switches and The Hoosiers, and many solo 

female artists, such as Adele (XL), Amy Mac- donald (Mercury), Terra Naomi, Dufify, Kate Nash and Laura Marling (Virgin). 2006 was not without a few curveballs, how- ever. This time last year, few could have predict- ed that a then little-known band called Enter Shikari would be sitting on one of the most anticipated albums of 2007, while Birmingham outfit The Twang, who were signed to B-Unique just last month, had everyone reaching for their chèque books with their own brand of swagger- ing, everyday pop songs. Other more esoteric signings, such as Virgin's 
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inual listing of the new acts signed by the UK's key labels and publishers over the past 12 months 

om mainslream appeal 

Does It OfTend You Yeah, who deliver a noisy, fil- ter-heavy take on dance à la Justice, V2's Cold War Kids and already rolling talent such as The View (1965), Klaxons (Polydor) and Rum- blestrips (Island), are poised to deliver success over the first half of 2007. Enter Shikari, who signed to Universal Puh- lishing in August, start 2007 in a similar posi- tion to the Arctic Monkeys last year, turning down major label offers and choosing instead to release their forthcoming album independently, drawing on the marketing muscle of independ- ent distributor Vital. 

For ail the optimism to be engendered by such Among 2006's a slew of new talent, rauch of it already proven '«* ^I
9nin®jj: "■r' successful by impressive 2006 sales figures, Hudson^Klaxons some register a word of caution, however. "From an A&R perspective, it's been an active year, but I think it's been a misleading year," con- cludes Atlantic managing director Max Lousa- da. "The market shifts have been much more dramatic than has been seen. With the volume of quality releases and the discounting taking place in such a massive way, it has given the illusion that the market is sustaining itself, and decreas- 

"Going forward, it's about listening to the con- sumer and offering the consumer what they want. If they want bundled product between live albums and t-shirts or streamed or artist-specif- ic TV stations, we have to listen and create those concepts, rather than just pretending that we know what they want. There has been an arro- gance from within the industry." It is a sentiment affirmed by Relentless records head Shabs Jobanputra. "Success no longer is just through recorded music, and that is what most artists bave leaxnt and that is some- thing that we have also got to grasp." 
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- and ail music - in 2007 Dirt cheap prices will continue to threaten the single - 

Singles le face more challenges 

EDITORIAL 
MARTIN TALBOT 

zw 

Martin Talbot, editor. Mi CMP Information, First Floor, Ludgate House, 245 Blackfriars Road. London SE19UR 

At the beginning of 2007, the physical single, as we knovv and love it, stands at a crucial point in its history. This week, for the first time, the chart rules are being amended to reflect the changing nature of the singles market. And, for ail the hand-wringing in some areas of the business, the move is sixnply unavoidable. Last week, as Leona Lewis was trouncing her rivais on her way to the Christmas number one crown, some 1.39m sales were counted towards the singles chart. But, at the same time, another 600,000 were not counted- more than 40% of ail singles sold. The vast majority of these 600,000-or-so were simply digital sales which do not qualify for chart purposes because of the OCC rules. This simply could not continue. Such important changes to the rules should not paper over the cracks of another huge challenge for the business, however. Fully embracing the digital révolution is important, of course, but the industry also needs to décidé where it stands on the future of the physical single and - in fact - ail physical music product. Of those 1.39m Christmas week sales, only around 750,000 were in physical form, a risibly low figure, 

which r-nnld well be the lowest total for physical single sales in rhrktmas week since fHë'éaiiie^t days ofthe UK pop industry. 
It certainly seems light years from the days when many of us - myself included - considered a seven- inch, 45 rpm single to be a perfect gift for under the Christmas tree. But the reason why such a gift is so less compelling nowis not just because ofthe single itself- although it is true that The X-Factor may well have destroyed any semblance of Christmas number one compétition - but because ofthe market in which it is competing. A CD single can never compete as a gift - or any other purchase - as long as classic CD albums can be bought for a fiver, or collections of hits such as Now! can be acquired for little more than a tenner. The greatest threat to the single is not the digital révolution; digital delivery potentially revolutionises the power of the single track. The gravest threat to the single is dirt cheap music. In bringing the singles chart rules in line with the digital révolution, the industry has grabbed the bull by tire horns. But it represents the first of many chal- lenges which lie ahead. 

Don't be duped by the copyright evangelists 
;w super giants of the net are dif- formers. It had nothing to do with pies' mandate. Of the ra . _ depressingviewsputforwardlately, ferent from the "old tyrants" EMI, ripping off Universal, Sony and Warner. They are benevolent and want freedom chilling from Vie Keegan's article :'The new digital giants, foi Google, YouTube, MySpace, Bebo, we ai Flickr and the rest, are operating unpai in a différent space and we will freeartforall. have toadjust...The vital thingisto This fàshionable ensure that the rules are not set by edly influenced Andrew 

The consumer shows no 
signof being reluctant 
to pay us provided they 
see it as good value 

company should be harnessed devil. The record company is mere- democracy of ly a shop window for my creativity. The partnership which counts is --- undoubt- behveen me and those consumers t Gowers, who want me and others to croate who mysteriously found no reason for their happiness. If they pay 

or stifling As an artist who has worked free anvuy. for Chilean Solidarity, Namibian My relationship with a record Freedom Fighters and Artists pact with the Against Apartheid, 1 can sdll feed my children only because Sony were legally required to pay me for my créative contribution to Sade's Diamond Life and other works. Keegan states that 20 years is 

the monolith s of the 
This requires creators to become slaves to the new global recogni internet businesses which are mak- ing their founders into powerful billionaires. Keegan is tryingto convinceyou 

share our works with the entire planet for free. Let anyone who fecls the urge ' copy it, sell it, change it into somelhing else and pay us 
His obsession is that some- how consumers have been vie- îgiSs timiscd and creativity stifled by the music companics ofthepast 50 years. 0® SlB Keegan reassures you that the Call to i 

„ „ o be warm and safe and to care for our children just like anyone else. Sec- ond, we want our work to be cher- ished and valued. Finally, the con- ner shows no sign of being uctant to pay us provided they : it as good value. Copyright law was developed in that duplication and 

SaggaS « Ito* sot his way 
—v artists to develop. 

t press telbng us how „ create and that we should no longer bepaid, creators like me feel fright- ened and cornerod. We are natural- ly anti-establishment so we think if we stand up for record companies and copyright protection we are „„„ somehow undermining the peo- Vie 

and term was reduced, 
Likea.rtistTdovratheâgesfaced COtlipaïUeS bîg 311(1 

small would collapse 
mg enough for protecting our 'orks. Some 99% of music busi- esses are small indie opérations built by passionate individuals. If 

flgnoredby Gowers 4 
isic companies big and small would collapse. to. If this happens 
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fllR^lflYER INDEPENDENT PROMOTIONS 
is looking for a radio plugger who bas experience of piugging national and london radio stations and bas strong contacts within the music industry. Please email a CV and cover note explaining why you're right for the job to Rob Lynch: rob@airplayer.co.uk 

4 

: Rat Records Is a successful independent secondhand record shop in Soutb London, 

: ly minded manager able to work independenlly. 
: The successful candidate must have a good î knowledge of music and previous retail man- ; agement experience. This is a full time position : with a 5 day week including Saturdays. 

Electronic Music Specïalist 
Looking for candidate with knowledge of Mexican/South American music scene/vinyl cet inc. electronic music. Must be fluent in English/Spanish and have degree in Music. Will be ' le to work FT in Mexico & set up Latin American 'ision in the future after 2 yrs UK ining/experience. £15k. rail to simon@vinylfactory.co.uk before 30/01/07 
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Week 52 

Upfroirt pl2 > TV & radio aîrptay pl3 >Newreleasespl7 > Singles & albums pl8 

SINGLES NUMBER ONE LEONA LEWIS A MOMENT L1KE THIS (Syco Music) Anumber one UShitforfirst American Idol Kelly Clarkson in 2002, A Moment Like This was penned by Swede Jorqen Elofsson and Scol John Reid. former leader ot Nitihlcrawlers. A Moment Like This is Reid's second UK number one but Elofsson's eiqhth - they co-wrote Unbreakable for Westlife and Elofsson also wrote the group's l'Il Let You Go, Pool Again and My Love, Anyone Of Us (Stupid Mistake) for Gareth Gates, Evergreen for Will Young and That's My Goal for Shayne Ward. 
ARTIST ALBUMS NUMBER ONE TAKE THAT BEAUTIFUL WORLD (Polydor) Topping the chart for the fifth week m a row, Beautiful World thus beats Take That's previous best number one tally of four weeks for 1996's Greatest Hits and is the longest-serving number one by any act since James Blunt's Back To Bedlam completed an eight-wcek stint in pôle position in September 2005. 
RADIO AIRPLAY NUMBER ONE TAKETHAT PATIENCE (Polydor) It is a great week for Universai, which has the top seven tracks on the airplay list for the first time to date. There is no change at the top, with Take That's Patience enjoying a fourth week of superiority, ahead of résurgent hits I Don't Feel Like Dancin' by Scissor Sisters and Razorlight's America. 

Sales rally 
afterdour 
Xmasseason 
by Alan Jones The vagaries of the calendar mean that Christmas Eve 2006 fell in Week 52 rather than Week 51, with the resuit that sales for the year's ultimate week, at 5,314,581, were 32% up on the 4,026,048 sold in the sarae week last year. The sales helped give a last- minute lift to an otherwise dour Christmas (see p5), with business in the last four weeks of the year, at 29.103,571. un 0.75% (216,033) on 2005 s tally of28,947,538. Sales of 104,302 (down 76.5% week-on-week) secured Take That's triomphant comeback album Beautiful World an easy fifth week atop the artist albums chart, while Oasis' Stop The Clocks greatest hits rebounds 3-2 on sales of61,922 (-676%). Snow Patrol's Eyes Open finishes with a flourish, charging 7-3 on sales of 60,931 (-61.1%), and Razorlight's self-titled set surges 9-4 on sales of57,358 (-60.4%). The Beatles' Love is also on the up, climbing 8- 5 on sales of 52,377 (-65.8%). A 50.6% dip in sales to 51,100 is no barrier to Pink's Tm Not Dead, registering a 15-6 
chart piacing for 30 weeks; heading the other way with the chart's biggest percentage dip in sales (down 78.6% to 50,516), Westlife's The Love Album dives 

M 

2-7; James Morrison reaches a nine-week peak with his self- titled début, which is the biggest album by a new maie artist in 2006, with sales of 855,135, including 49,369 last week (down 59,3%) as it rallies 12-8; U2s 18 Singles falls 6-9 on sales of47,597 (down 70.8%); and the Top 10 is completed by George MidiaeTs Twenty Five, which dips 5-10 on sales of45,806 (-72.9%). Meanwhile, big discounts help 
Westlife's Unbreakable to catapult 91-32 and Pussycat Dolls' PCD to escalate 71-34 on sales of31,903, 19,850 and 17,615, respectively. There are no bona-fide new entries, but Hold Your Colour by Australian drum & bass/ 

August 2005.1 sold an impressive 106,747 copies so far and most ofits sales last week were from HMV rrently discounted to £799. On the singles chart, X Factor winner Leona Lewis has a very comfortable second week at number one, with sales ofl28,077 copies of A Moment Like This dwarfing the 35,164 copies sold by Take That's Patience, which is number two again. However, Lewis's two-week sales tally of 699.330 is 20.03% behind same stage sales of874.444 for 2005 X Factor winner Shayne Ward's That's My Goal. 

fSSSSBSSSÊÊT 
SINGLES Sales versus last week;-26.1% Year to date versus last year. +135% MARKET SHARES Universai 35.9% Sony BMG 33.4% EMI 10.0% Warner 71% Others 135% 
ALBUMS Sales versus last week: -46.7% Year to date versus last year -1.1% MARKET SHARES Universai 48.9% Sony BMG 31.8% Warner EMI Others 74% 2.4% 
COMPILATIONS Sales versus last week; -51.4% Year to date versus last year -5.1% MARKET SHARES Universai 493% EMI Sony BMG MinistryOf Sound Others 

19.7% 171% 13.7% 02% 
RADIO AIRPLAY MARKET SHARES Universai 55.1% Sony Music 14.6% Wamer Music 12.7% EMI Others 79% 9.7% 
CHART SHARE Origin of singles sales (Top 75): UK: 59.7% US: 343% Other: 6.0% Origin of albums sales (Top 75); UK 72.7% LIS: 268% Other: 05% 

JANUARY 8 Gntff Rhys Candylion (Rough Trade): GwarBeyondHell(ORT) JANUARY15 The View Hais Off... (1965); Rose Kemp A Hand Full 01 Hurricanes (One Utile Indian); Luke Slater Fabric 23 (Fabric) JANUARY22 Jamie T While Socks Black Shoes (Virgin): Field Music Tones Of Town (Memphis Industries): The Good, The Bad And The Queen The Good, The Bad,. (Pariophone); Blood Brothers Young Machetes (Wichita): Mira Calix Eyes Set Againsl Tlie Sun (Warp); Tlurteeii Senses Contact (Mercury) JANUARY29 Norah Jones Not Too Late (Pariophone); Just Jack Overtones (Mercury): Battle Breaks The Banks (Warner Bros): 

(Wichita): Lady Sovereign Public Waming (Island); Fall Ont Boy Infinity On Higli (Mercury): Mika Tbc (Island): Noisettes What's Tlie Time Mr Wolf? (Mercury) FEBRUARY12 Ellis Island Sound Tlie Good Seed (Peacefrog): Jessica Simpson Ibc (RCA): Tokyo Police Club A Lesson In Crime (Memphis Industries) FEBSUARY19 Hauschka Room To Expand (Fat Cal); High Uamas Can Cladders (Drag City): The Ripps Long LiveThe Ripps (Catskills) FEBRUARY 26 30 Seconds To Mars A Beautiful Ue (Virgin); Ciara The Evolution (RCA): Infernal From Paris To Berlin (Island); MSTRKRFT The Looks (Island) MARCH 5 Wiily Mason Tbc (Virgin): Mr. Hudson And The Library Taie Of... (Mercury) 

follow-up to 2005's breakthrough albums l'm Wide flwake It's Morning and Digital Ash In A Digital Urn. Tlie album, titled Cassadaga, was produccd by Mikc Mogis and will hit the shclves on Aprll 9. A single, titled Four Wluds, will be released on Aprll 2. 

THIS WEEK Iron Maiden Différent World (EMI): U2 Window In The Skies (Mercury): Sbaram PATKParty AH The Time) (Data) JANUARY1 Jet Rip 11 Up (Atlantic): Ghosts Tbc (Atlantic): Jojo Too Utile, Too Late (Mercury): Big Base Playing With Stones (Island) JANUARY8 Siobhan Donaghy Don't Give 11 Up (Pariophone): Pilote By The River (Kennington Recordings): Amy Wineliouse l'm No Good (Island): The Automatic Raoul (B Unique): DJ Shadow This Time... (Island) JANUARY15 Norah Jones ThinkingOf You (Pariophone); The Good The Bad And The Queen Kingdom 01 Doom (Pariophone): Klaxons Golden Skans 

(Polydor): Guillemots Annie.. (Polydor): Nas Hip Hop Is Dead (Mercury) JANUARY22 Keane Bad Dream (Island): My Chemical Romance Famous Last Words (Wamer Bros); Fall Dut Boy Tbc (Mercury): Ludacris Runaway Love (Mercury) JANUARY29 Kasabian Me Plus One (RCA): Nick Lachey What's Left Of Me (RCA): Roger Sanchez Los! (Island) FEBRUARY5 Get Cape Wear Cape Fly 1 Spy (Atlantic): Jay-Z Tbc (Mercury); The Magic Numbers This 1s A Song (EMI) FEBRUARY 12 Corinne Bailey Rae Fd Like To (EMD: The Feeling Rose (Island): Kelis Little Star (Virgin): The Killers Read My Mind (Verligo): Red Hot Chili Peppcrs Desecration Smile (Wamers): Westlife Tbc(RCA) 
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Keeping it real 

with Jamie T 

Virgin aims to build 
organicaily on Jamie 
T's fanbase in the run- 
up to bis début album mngh't^Su^ 

n a certain place and we it to take that too far" says Da\ies. "Were keeping it at street level for the whole campaign, using his fanbase." Jamie T and Virgin Music grew the database through MySpace, offering free digital downloads 
the chiirt, his highest position yet, which suggests that he is capable of reaching a wider audience. "We ; target audience as people 

lited The ClShfast andS 

T: 

Lazy Town chart high after label 

targets supermarket shoppers 

ïir Lazy Town's début single, Big Bang (Time To Dance), hit the UK charts 

1P 

UzyTown 

George Michaol- 
SoundOfGirlsAloud 

M EM 

«HMV 

_ Instore - Gwen Stefani, The Beatles, U2,Oasis, Scisiu gictorc Madeleine PevroLix.Damieii Rice, Bob Dylan —Instoré - Nick Cannon, Ciara, G""'"""1' Disguise, The Monke Richie, Shakira, P Diouy 
Instore - Andréa Bocelli, Essential Songs, Classic Christmas, Daniel O'Donnell, Il Divo, Metallica, Album Of The Week - Razorlight 
Instore - Girls Aloud, Pink, Sugababes, Muse, Snow Patrol, Westlife; Universal Wall Drop - The Fratellis, U2, Take That 

CUST 

M.. 

Tliis Ain't A 

Window In Tlic Skies; 



MUSICWEEKi 

Order your copy now! 

The 2007 Music Week Directory 

"I think the Music Week Directory is second to none in terms of 
thorough coverage of the music industry. It's plainly and simply 
an industry Bible." 

Colin Barlow, Co Président, Polydor Records 

"The Music Week Directory answers ail those annoying questions that 
pop up everyday and makes it look like you know the industry in front 
of your colleagues when you're actually playing draughts with 
Singaporean oil rig staff" 

David Harrison, Editor, Music Tower s 

"The Music Week Directory is extremely useful - ail the contact 
détails for anyone I would ever need to speak to in the industry. 
I couldn't live without it" 

Adam Uytman, Programme Director, Kerrang! Radio UK 

musicweek 
Directory 
2007 

m 'j £ 

So, if you need contacts in... 
m i Retail 
m H Record Companies 
m H Publishing 
hm Digital 
M M Design, Pressing & Distribution 
w i Business Services 
h H Media 
m i Press & Promotion 
m i Live 
m h Recording Studios & Services 

...then the only data source to rely on is the 
Music Week Directory 2007 

PLUS 
for 2007 the directory is 

that's only 0.004 pence a contact 

Pli PI tlll lîtIIB fHli i i «il 
ill'ri 'fî» npi i * * JM 1 nu 
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Pre-ordeK your 
copy NOW! 

Just fill and return the 
coupon below to: 

David Pagendam, Music 
Week, Ludgate House, 

245 Blackfriars Road, London SE19UR 
@ 

Gei yours ror 
by subscribing to Music 
Week, plus you get access 

to musicweek.com, 5o 
issues of Music Week 
and the directory 
worth £40 

Virgin aims to 
organically on 
T's fanbase in 
up to his debu 

WHAT DO YOU WANT TO DO |®||$ 
□ Subscribe to Music Week £199 Ul< | □ €235 Europe 
□ Order a copy of the 2007 Music Week Directory f p - £40 

ÂDDRESS/PAYMENT DETAILS (Please fill in block capitals) 

Lazy T 

target 

Name:  
Address:   

Tel;  —  
Mobile:     
Email:   
(Officiai use only) D Please tick if you do not wish to receive direct mail from 3rd party's 
PAYMENT BY CREDIT CARD 
Card type: 
VISA: □ 
AMEX: 

Name on card: 

wm 
MASTERCARD: 
DINNER: 

□ 
□ 

Card No: □□□□□□□□□□□□□□□□ 
Issue No: (If app): □□ Security code: □□□ ■ 
Expiry date: IZOIZOIIID Total payment:   

Date 
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The first 

stop for 

musk video 

For anybody involved in music vision 
a subscription to Promo is essential 

Every issue gives you: 

profiles of the best new creative work, from music video to DVD, 
live visuals, animation, TV 
programming and advertising. 

Mie Leona Lewis rises fast to ?™E
0
K

X 

hree, Eric Prydz and Booty «bci J J Friday Night Witb .uv continue to mie the roost 
m TV playlists ^ 

iiiPH 

| 5 THE FEHJNG LOVE ITWHEN YOU CALL i | ERIC PRYDZ V5 FLOYD PKOPER EDUCATION 
MIS KASABIANMEPIUSONE 

emphasis on n 
talent. v directional B0i U2 VV1HD0W iN THE SKIES 

More festures on the business of 
creativity. 

More data, induding full production 
crédits for UK and US music 
videos. 

More contacts in the directory witb twice as many company listings. 
More extended charts of the most played videos on the UK's music 

TV channels. 
Promo magazine and promonews.co.uk just 
gives you more. And in addition every quarter Promo magazine subscribers, will 
receive a free DVD which showcases the 
latest work in music vision. 

1 | ERIC PRYDZ VS FLOYD PROPER EDUCATION 641 LEONA A MOMENT UKETH1S 2 I SHARAM PATT (PARTY AU. THE TIME) 
| CASCAPA TRULV MADLY DEt 

7 | BEYONCE RING THE ALARM 4 GIRLS ALOUDITHINK WERE ALONE NOW 

j 37 ELECTRIC sa GAY BAR a 
FALL DUT BOY THIS AINT A SCENE ITS AN ARMS RACE wtciw 
MY CHEMICAL ROMANCE FAMOUSLASTWORDS ' Rftœt 
TENACIOUS 0 THE PICK OF OESTINY coums 

I» MY CHEMICAL ROMANCE IM NOT OKAY (1 PROMISE) streiSE EVANESCENCE CALL ME WHEN YOUHE SOBER mmhjp 
For a sample issue simply complété the form below and return to Dave Pagendam: Jy 
Promo, Ludgate House, 2A5 Blackfriars Road, London SE1 9UR 

Name:         
2 KASABIAN ME PLUS ONE OXIMBIA 10 KLAXONS GOLDEN SKANS K«.VOT 12 TENACIOUS 0 THE PICK OFDESTINY couweiA 

Address; -—     i MY CHEMICAL ROMANCE FAMOUS LAS! WORDS RffSIST 1S OASIS ACQUIESCE sicbsoiheb THE KILLERS BONES VOTIGO 
Postcode:    17 COLDWARKIOSWËUSEDTO VACATION Y2 

Email:      I 12 WOLFMOTHER JOKER AND THE TH1EF isuso 

www.promonews.co.uk SNOOP DOGGTHAÎSTHAT P D1DDY FEAT. CHR1STINA AGUILERA TELL ME JUSTIN T1MBEBLAKE FEAT. T1MY LOVE CASSIE LONG WAY 2 GO MARY J. BLIGH MJB DAMVP 
CHINGY FEAT. TYRESE PULL1N' ME BACK AKON FEAT. EMÏNEM SMACK THAT EMINEM YOU DONT KNOW MONICA EVERYTIME THA BEAT DROP 

The Way: Just Jack 

SEAN PAUL FEAT, KEYSHIA COLE ..GIVEIT UP10 ME '.T -lu.'mc m Sign up to the Music Week Daily for free 

MUSICWEEK mm 
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The Hght 

news at the 

Hght time 

For the latest news 

and releases sign 

up now for the free 

Music Week daily 

and playlist emails 

Register now at 

www.musicweek 

lilï li Ipais 
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TV Airplay Chart 

i ERIC PRYDZ VS FLOYD PROPER EDÛCWION « É 2 BOOTY LUV BOOGIE 2NITE H[0™ 69 LbUNA Lbvm AIV1UMEN1 LIKb IH1S RCA 200 4 AKUN ItAI. LMINLM SMACK 1 HAT « 192 5 JUS 1 IN 1 IMBhKLAKt ht AT. T1 MY LOVE JM 185 6 TAKE THAT PAIIENCE ^ 182 7 12 FEUUh Lt URAND PU 1 YOUR HANDS UP FOR DETROIT DATA 177 8 5 SHARAM PATT (PARTY ALL THE TIME) DATA 176 9 5 GWEN STEFAN1W1ND IT UP «rason 175 
10 1) P DIODY FEAT. CHRISTINA AGUILERA TELL ME 158 
11 3 GIRLS ALOUDITHINK WE'RE ALONE NOW fasc,™ 154 
12 61 JUSTIN TIMBERLAKE SEXYBACK M 147 
13 19 NELLY FURTADO ALL GOOD THINGS (COME TO AN END) mm 146 
14 8 MY CHEMICAL ROMANCE FAMOUS LAST WORDS «m* 145 
15 IT MARY J.BLIGE MJB DA MVP CETTE» 143 
16 13 FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN LOVE i»® 142 
17 35 EAST17 STAY ANOTHER DAY IO.™ 141 
18 H CASCADA TRULY MADLY DEEPLY AAIW 139 
19 28 BODYROX FEAT LUCIANA YEAH YEAH Evtws»™ 138 
20 27 THE KILLERS BONES «ne» 136 
21 26 EMINEM YOU DONT KNOW 129 
22 112 GNARLS BARKLEY CRAZY ««RBROS 119, 
23 119 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE EP1C 117 
24 32 JAMELIA BEWARE OF THE DOG '«OPTOE 116 
25 12 THE FEELING LOVE IT WHEN YOU CALL ISIAKO 114 
25 18 CASSIE LONG WAY 2 GO 114 
27 | BEYONCE RING THE ALARM RCA 112 
27 142 FALL OUT BOY THIS AINT A SCENE IT'S AN ARMS RACE m 112 
29 22 THE POGUES FEAT. KIRSTY MACCOLL FAIRYTALE OF NEW YORK m 
29 102 NELLY FURTADO MANEATER S. 
31 120 SCISSOR SISTERSI DONT FEEL LIKE OANCIN' «VDOR 108 
32 BIG BASS VS MICHELLE NARINE WHAT YOU DO APOIID 107 
33 30 THE PUSSYCAT DOLLS WAIT A MINUTE m 106 
34 17 CHRIS CORNELL YOU KNOW MY NAME 104 
35 47 THE FRATELLIS WHISTLE FOR THE CHOIR rsuîtiT 103 
35 » MY CHEMICAL ROMANCE WELCOME TO THE BLACK PARADE m® 103 
37 RAZORLIGHT AMERICA OTT:co 102 
38 38 JAMES MORRISON THE PIECES DONT FIT ANYMORE 101 
39 24 RFn Hnr nnn T PFPPERS SNOW (HEY OH) 100 
40 10 AMY WINEHOUSE YOU KNOW l'M NO GOOD isuœ _98_ 

Prydz Vs. Royd take the title for the third week în 

Wiiul It Up. which got to 32 on the mdio airplay chart 

video is getting a groat deal more support. It slips 5- 

3 jutons: Th? Amp. E-i. Chat Stov TV. FbaiL Ke/rangl TV. Kss TV. Magi: TV. MTV Base. Sw Hils. MTV UK & Irebnd MTVZ 0 TV. San. Snush Hits TV TT< Ben. The Hits TMF. VaulL VH1 and VH2 

While Leona Lewis rises fast to 
three, Eric Prydz and Booty 
Luv continue to rule the roost 
on TV playlists 

mmm 

fclllri'fiiii'hiriïli 

msmsEm 
1 6 1 MY CHEMICAL ROMANCE ...THE BLACK PARADE ■i | FAIX PUT BOY TH1S A1NTA SCENE ÏÏS AN ARM5 RMr^ 

j llMY CHEMICAL ROMANCE FAMOUS LAST WORDS 
H TENACIOUSDTHE PICK OF DEST1NY i j U2 & CREES DAY THE SAINTS ARE C0M1NG a | MY CHEMICAL ROMANCE FM NOT OKAY (1 PROMISE) a 101 EVANESCENCE CALL ME WHEN YDU'RE S06ER 

KASAB1AN ME PLUS ONE KLAXONS GOLDEN SKANS TENAC10USD THE PICK QFDESTINY BLOC PARTY THE PRAYER MY CHEMICAL ROMANCE FAMOUS LAST WORDS 
COLD WAR K1DS WE USED TO VACATION FALL OUT BOY THISAINT A SCENE ÏÏ'S AN ABMS RACE 'mcW' WOLFMOTHER JOKER AND THE TH1EF 

SNOOPDOGG THAÏS THAT P D1DDY FEAT, CHRLSTTNA AGUILERA TELL ME JUSTIN T1MBERIAKE FEAT. T1 MY LOVE CASSIE LONG WAY 2 GO MARY J. BUGE MJB OA MVP SEAN PAUL FEAT. KEYSH1A COLE -CIVE IT UP TO ME v CHINGY FEAT. TYRESE PULLIN- ME BACK AKQN FEAT. EM1NEM SMACK THAT EMINEM YOU DONT KNQW MONICA EVERYT1ME TUA BEAT DROP 

Get the news first 
Sîgn up to the Music Week Daily for free 

^ MUSICWEEK.çom 



While Take That continue to dominate a 
chart mled by 2006 favourites, imminent 
singles by 02, Eric Prydz, Amy Winehouse 
and Mika are shaping up well behind them 

o 3 1 ERIC PRVDZVSFIÛYD PROPER EDUCATION DATA/POSiTiVA 21 «51 
3 1 | BOOTYIUV BOOGlEENlIEHtOittmi 16 ,«30 
5 6 | JAMEUA BEWARE OF THE DOG MRIOPHOWH » 15 
7 20 ! AKON FEAT. EMINEM SMACK THAT unhïrsai m 14 U512 
9 15 1 02 W1NDOW IN THE SKIES mam " n nus 
11 27 j THE AUTOMATIC RAOUL B-lffllQUWOlYKK » 10 11052 
U U | THE KllLERS BONES vtRTlGO 10 ». 
Il Ol THEFRATELEIS CHELSEA DACGER fauout 10 « 
16 27 j THE OROINARY BOYS UUVYOUpawos » 9 
16 231JUST JACK STARZ IN THE1R EYE5 Mtscum ' 
16 9 THE POCUES FEAT. KIRSTY MACCOU. FAIRYTALE OF NEW YORK mm BROS 115, 
16 ©(NAS HIPHOPISOEADMESCIIR* 9 6665 
25 U 1 JAMES MORRISON THE PIECES DONT HT ANVMORE roi.vDO« 8 ,66, 
25 3 j RAZORLICHT BEFOREI PALE TO PIECES vertîco 8 «23 
25 0| RAZORUGHT AMERICA «BTiGO 30 0| FREEMASONSFEAT.SIEDAHCARRETT RA1N DOWN LOVE lûaoed 8 «66 
30 23 ! JAMIET CALM DOWN DEAREST viRGW ' 7 «15 

Q 1 TAKE THAT PATIENCE POtYiaR 2 I 2 SNOW PATROL CHASING CARS FicnON 2... - 
3:4 SCISSORSISTERS 1 DONTFEaUKEOANCIN'parais «0 165. 24420 
5 ; 7 ! THEFEEUNG LOVE IT WHEN YDU CALL ISUWD 12% ,«.2 
7 10 j PINK U&URHANOumt ins" m 19065 815 j NELIY FURTADO ALL GOOD TH1NGS (COME TO AN END) GLFFW mi i» m 
10 111 BOOTYLUV BOGGIE2NITEKIDKJUÎDI uoo .015 «31 
12.12 1 ALL SAINTS ROCK STEADV PAHOfrost .«0 « 
14 i 14 JAMEUA BEWARE Of THE DOG mmaa SI, ,M8 
16 16 JUSTIN T1MBERLAKE FEAT. TI MYLOVEjm ,33,, 
18 18 1 BEYONCE IRREPLACEABLEcoujma 1* .«56 
20.15 | ULY AUEN UntEST THINGS usai 150 6586 
22' 30 j PINK WHO KNEW laface 574 «0 ,3144 23 24 j SCISSORSISTERS LAND OF A THOUSANO WORDS parais 705 631 *48 
25,251LEMAR SOMEONE SHOULD TELL YOU VMIE MMITO œ ,0342 26 291 PAOLO NUTINI REWIND Aiuamc 6N 62. 84» 
28 U i THE POCUES FEAT KIRSTY MACCOLL FAIRYTALE Of NEW YORK '.wmR y.os 1006 6» .M 29 à 1 WHAM! LASTCHRISIMASerc H Ol SHAKIRÀ FEAT. WYCLEF JEAN HiPS DONT UE use J5- ~WX ^1" t    

The UK Radio Ai 

0 k //i îi / ///« 
1 , 2 TAKE THAT PATIENCE 2156 •5 47.10 •18 
2 ,6 SCISSOR SISTERSI DONT FEEL LlKE DANCIN' k™» 1690 18 40.86 16 
3 ,2 RAZORLIGHT AMERICA 1598 ■5 39.89 19 
4 31 THE FEELING LOVE IT WHEN YOU CALL ^ 1468 39.21 12 
5 5 0 U2WIND0W IN THE SKIES 1005 T® 35.13 ■10 
6 1. NELLY FURTADO ALL GOOD THINGS (COME TO AN END) a™ 1343 31.98 -34 
7 ,0 0 SNOW PATROL CHASING CARS 1710 0 31.76 -10 
8 RED HOT CHILI PEPPERS SNOW (HEY OH) «bros 836 31.66 -13 
9 6 6 BOOTYLUV B00GIE2NITE 1141 30.48 -22 
10 ,8 77 ERIC PRYDZ VS FLOYD PROPER EDUCATION oaw™ 559 27.75 -2 
11 21 46 THE KOOKS SHE MOVES IN HER OWN WAY m 1386 27.27 1 
12 26 JAMES MORRISON WONDERFUL WORLD «woo» 1260 26.46 19 
13 3 13 THE POGUES FEAT. KIRSTY MACCOLL FAIRYTALE OF NEW YORK»®^ 667 26.34 -64 
14 ,6 35 JAMELIA BEWARE OF THE DOG »»£ 1007 25.64 ■19 

i 15 28 0 AMY WINEHOUSE YOU KNOW l'M NO GOOD ism» 173 25.44 18 
16 11 0 THE FRATELLIS WHISTLE FOR THE CHOIR ^ 916 -5 23.94 ■40 
17 2 23 RAZORLIGHT BEFORE IFALL TO PIECES vuimo 1131 6 2357 -122 
18 23 0 MIKA GRACE KELLY «sabuncmsu» 402 24 23.35 ■5 
19 22 ,4 JUSTIN TIMBERLAKE FEAT. TIMY LOVE jive 963 23.03 -3 
20 13 8 SHARAM PATT (PARTY ALL THE TIME) o™ 501 •24 2259 ■39 

i 21 30 AKON FEAT. EMINEM SMACK THAT «VERSA. 422 -22 22.68 13 
j 22 29 17Î' BEYONCE IRREPLACEABLE coumha 822 •6 2255 6 
! 23 21 49 THE FEELING NEVERBELONELY isu» 1086 -6 22.19 2 
1 24 34 54 PINK U & UR HAND uv» 1278 12 22.07 17 

25 49 34 0 PINK WHO KNEW iafah 686 19 19.80 66 ■ WçM |B«b ImnkiaMnBMMtimwBlHMlKWCMlr ■•nrthmhilKB/WiiatawMlSOI 1»™ 
the lowest lally 

awaidsL I 



K Nielsen Music Control 

g^00ggKÊlKÊÊÊÊÊÊIÊlÊKIItÊIÊÊÊKIÊÊÊÊÊUttUÊggggg^g 

irplay Ckart 

À % / */// 26 12 47 ALL SAIN 1 b KUCK S1 tAUY  ^T 1039 •5 1839 3 
n n 16 18 FEDDE LE GRAND PUT YOUR HAND8 UP FOR DFTRflIT 404 13 17.85 17 28 zs 51 THE KILLERS BONES   733 8 17,46 ■31 29 » BAND AID DO THEY KNOW ITS CHRISTMAS? 481 -37 17.10 •43 0 GNARLS BARKLEY CRAZY WWBE8Beos 406 41 16.12 53 

m 
1 LEONA A MOMENT UKE THIS RCA 882 105 16.10 53 32 » WHAM! LAST CHRISTMAS EPIC 602 -37 15.74 -93 i« » KEANE A BAD OREAM 1SUW1 164 25 15.44 287 34 ! M « JAMES MORRISON THE PIECES DONT FIT ANYMORE ramw 647 11 15.02 ■111 35 Ls, « FREEMASONS FEAT. SIEDAH GARRETT RAIN DOWN LOVEl«ED 441 1 1425 18 

r36| 59 » THE AUTOMATIC RAOUL 213 -16 14.1 42 
1^: "i « KEANE ISITANYWONDER? ,«.10 488 20 14.08 131 

38 36 8Z PAOLO NUTINIREWIND «uwic 629 -1 13.9 -27 
39 | 19 34 SLADE MERRY XMAS EVERYBODY pom»» 500 ■49 1325 •101 
40 M 0 MASON PERFECT (EXCEEDER) oamto 288 -18 1324 1 
41 15 32 LILY ALLEN LITTLESTTHINGS recai 906 -19 13.47 •128 
42 31 61 JAY-Z SHOW ME WHAT YOU G0T 57 •104 13.35 -44 

i 43 L 0 PAOLO NUTINI LAST REQUEST «wmc 496 28 13.08 6 
44 0 GUILLEMOTS ANNIE, LET'S N0T WAIT wpusnc 175 2 12.60 40 
45 70 0 SHAKIRA FEAT. WYCLEF JEAN HIPS DONT LIE ™ 581 m 12.55 41 
46 | 60 0 THE VIEW SAME JEANS 276 -5 1225 26 
47 1 37 76 SHAKIRA FEAT. CARLOS SANTANA ILLEGAL me 189 6 11.72 •48 

i 48 61 0 THE ORDINARY BOYS I LUV YOU TOIVDO» 258 63 11.6 20 
49 40 12 P DIDDY FEAT. CHRISTINA AGUILERA TELL ME 840 BOV 206 •41 11.59 -33 
50 44 0 MUSE KNIGHTS OF CYDONIA «TOBSOS 241 -16 11.52 -14 

rropS. 

r 

JAMES MORRISON WONDERFUL WORLD LIKE DANCIN' GUILLEMOTS ANNIE. LFTSNOTWAIT BLOC PARTY THE FRAYER 

ERIC PRYDZ VS FLOYD PROPER EDUCATION bAW.niVA AMY WINEHOUSE YOU KNOW l'M NO GOOD ISLAND M1KA GRACE KELLY KEANE A BAD DREAMisi/>»o 
MASQN PERFECT (EXCEEDER) m, 

RADlbOHE 
prwnlod by Rdcy 

THE VIEW SAME JEANS 1965 THE ORDINARY BOYS 1LUV YOU r<iiv^ JUST JACKSTARZ1N THEIR EYES MER MY CHEMICAL ROMANCE FAMOUS LAST WORDS REPRisr KASABIAN ME PLUS ONE coiumbia BEN MACKDN F£ftT. T1GER LILY FEEL TOr.FTHr.R 3 p JAMIETCALM DOWN DEARESTVTO JOJOTOOLITTLE TOO LATEMERCURY BLOC PARTY THE PRAYER WICHITA 18 FALL PUT BOY THIS AINT A SCENE IFS AN ARMS RACE m 

Esm 
SCISSOR SISTERS1 DONT FEa UKE DANCIN* GIRLS ALOUD SOMETHING KINDA QOOOH 
PINKU&URHAND 

SEAL KISS FROM A ROSE 

AH the sales and airplay charls pnblished in Mnsic Week are also available online every Sunday euening at www.nuisicweek.coni 



Records released 15.01.07 
&/j? 

•y « 
SINGLE OF THE WEEK 2 The Good, The Batl And The Queen Kingdom Of Doom 

SINGLE OF THE WEEK 1 H The View Same Jeans 38 
to Brimfufof 

CLS 
Every WordCKte S. happily, in Bobby Cook someone The former K 

ESiSSi even by 
iËSSE i~HS sX. Just Jack 

beabig 

IHSisEJ; sir 
(A Touch Of 

techim'tunes frmn Martin ■S0r sss? = brilî^mremîx of SpaiS^Rock's 
peerlessPhylps T^k! 

ESœr =Tor 

film, directed by 
or so il s'ounds Z,yway. Wh/ ' T rSd p^LUy 

ÔBiiïÂi 

Kandrbarbai^om 3 
^tting 1 full rel'Lein March, is 2007shouirseelhefend 




