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IFPI waritis to 
German premier 
• Tlie IFPI has welcomed calls from German Chancellor Angela Merkel for increased harmonisation between Europe and the US over intellectual property law. An IFPI Europe spokeswoman says, Tlie huge gap in terni protection between the EU and the US will be an urgent and timely issue for the presidency to look at" • A US court has rejected moves by 

rights to play up to 30 sei each track featured foi addition to i . _ radio will also bave to 

allégés it has a restrictive business model tliat is anti-competitive. The fédéral lawsuit, launched last July, allégés that Apple's IPod and ITunes software is restrictive and anti- competitive. • Russian download store Allofnip3.com has hit back at the US labels that have filed a lawsuit against the company, in which they claim that it is selling songs without permission. In a statement, Allofmp3.com said, "This suit is unjustified as Allofmp3.com does not 
» IXtra is bringing ils annual drum & bass week XtraBass back in March, broadcasting 16 hours of live drum & bass and also introducing the first XtraBass awards. Tlie week will run from March 5 to 11, with a launch event in Oxford featuring IXtra DJs such as L Double, Flight and Bailey, • Music shares dipped in 2006. p5 • Virgin Radio listeners have voted Snow Patrol's Chasing Cars as the greatest song of aTT time. • Classical labels are fargeting the digital market p6 © Virgin Retail has closed its US download store. Tlie company emailed those signed up to its subscription service over the Christmas period, telling them that it would be shutting down and encouraging them to switch to rival service Napster. The company's UK download store remains unaffected. • According to the BPI, UK artists achieved a 619% share of 2006's best-selling albums - the strongest resuit since 1997. 

Ska band take 
issue with Coke • London-based Ska band 7 Seconds Of Love are seeking légal advice against Coca-Cola daiming the world's largest brand ignored 

® Terra Naomi, who first featured on the Music Week playlist last August has concluded a record deal with Island UK Naomi signed a publishing 
• America's second largest radio network Albany Entercom Communication Corp has agreed to pay $4,25m (£2,2m) to settle an Attorney Générais payola charge. Entercom will make a Î3,5ni (£18m) payment for music éducation and appréciation progran further $751 " costs to New York State, Attorney General Eliot Spitzer's office said. • Dance label Distinct'ive has merged label opérations with record company MRC. Tlie deal will allow Distinct'ive to benefit from MRC's expertise in digital delivery methods. In return, MRC will profit from Distincfive's track record iri A&R, TV, game and film sync licensing. • Wall Of Sound has signed Sheffield graup Reverend And Tlie Makers. the vehicle for singer/songwriter Jon McLure The band are in Pair Street 

Fitzgerald has signed a Worldwide publishing deal with MCS Music for lus new band Eyes Wide Open, Tlie deal was A&Red by former Bacs chairman Guy Fletcher.  

Ùniversal poaches 
Sony BMG boss ® Universal Music TV has recmited Sharon Hardwick from Sony BMG to become marketing director for artists, She will head a new imprint at the division called Tlie Universal Music Record Label which will handle artist projects as distinct from compilations. Tlie team will indude marketing manager Hans Griffiths, product manager Jessica Ryan and senior marketing co-ordinator Hannah Tandy. • Télévision presenters Dave Berry and Matt Brown are joining Capital Radio as part of a shake-up of the station's Saturday schedule. Berry will présent a 2pm to 4pni show, while Brown will take over the 12 noon to 2pm slot • David Martin has departed as director of tire BPI's anti-piracy unit. He will be replaced by anti-piracy investigator David Wood on a temporary basis, with Wood reporting to BPI général counsel Roz Groome. Martin's departure was owing to Personal ci 
new position in which she will head the Big City networks charity opérations. Big City's North East régional managing director Sally Aitchison will take charge at TFM until a permanent replacement is found. • Elvis Presley sonqwriter Pennis Linde has died of lung disease, aged 5Tf Inde penned the 1972 Presley hit Buming Love. • Benny Goodman's legendary singer NLartha Tilton has died at her home ' os Angeles. The singer is most 

among the New Year Honours. p5 • Ex-Radio One présenter Clive Warren has been named as the new présenter of Century FM's drivetime 

was cloned for an advert. • Commercial radio s to signing a deal with royalty organisation PPL to allow them to play music in podcasts under a collective licence, Under the proposais, stations would pay a blanket fee of around £10i 

Live From Abhey Road kicks off at the world's biggest artists. llpm on More4 this Friday. Tlie 12-part sériés has been rccorded to mark last year's 75th anniversary of the world famous Ahbey Road studios and each 60- minute épisode will feature three live performances from some of 

shown as part of a shake-up of the 
station's programming. • Viacom vétéran Bob Bakishhas been appointed président of MTV Networks International. Reporting to Bill Roedy, Bakish will take on management responsibility for MTVNI, induding the local and régional opérations across Europe, Latin America and Asia-Pacific. 

Acts line upfor 
Barcelona event 
• Edgar Bronfman Jr and Jamelia are among a host of industry représentatives confîrmed to appear at the 3GSM World Congress in Barcelona next month. Jamelia will be one of a number of performers playing at the event, which takes place from February 12 to 15. 

la: appearing ; 
• Gilberto Gil, Emmylou Harris and David Byrne are among a raft of names added to the line-up of artist interviews at this year's South By South West. They will be joined at the event by artists Tncluding Terry McBride, Ricki Lee Jones, Booker T 

© HMV ha 
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Artists who have recorded sets at Studios 1 and 2 includc Tlie Kooks (pictured), Primai Scream, Corinne Bailey Rae, Gnarls Barkiey, Dr John, David Gilniour The Klllers, Paul Simon, Snow Patrol, Kasabian and Razorllght 

launch of an online station targeting the Radio Two audience, @ A new venue is heading for King's Cross. p4 © Creative & Cultural Skills, the Sector Skills Council charity, has ' s of UK-wide live e in early 2007 led the main singles 
• Indian média giant Reliance ADA is launching an English-language radio network, reaching 200iii people in 45 cities, The firm has spent £45m on the roll-out with the first station, Big FM, launched in Delhi in September. • TVT turns to Big Brother to push Towers Of London. p6 • Islandtunes.co.uk. which is powered by 7 Digital, is offering fans who purchase Mika's Grâce Kelly single a 79p discount if they subsequently purchase Mika's digital album bundle. Mika has also been announced as the winner of the BBC's Sound of 2007 new music poil. • Revolver Music's Paul Birchis organising a new British Midlands Music stand for this year's Midem, showeasing talent from the région. • Mobile music downloads via the Groove Mobile platfomi topped 75iti tracks in the fourth quarter of 2006. 
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News is edited by Paul Williams 
William Morris follows American rivais by moving to London to tap into domestic live sector 

US talent giants eue up UK office 
atthetumofth 

The UK's key agencies 
rLTŒ CAA; Red Hot Chili P 
1 ml as the leading US players in sector lookto go global. 

on phone bills and having to makecalls in the middle ofthe night. That said, Ira not sure the 

^e^ts be joined by 

izzm s a The attemptsby the US giants don and Shanghai. It e to take over a part of the UK live musical force in the StviUeon- "Sislrvi Th^' are agents who have rep- tinue as the agent for the Chris puHid^on feptofoThrnmv -UthenSClear C resented acts including Take That Aloud arena tour this year, it wiU London office. But another UK ment - created i 

BRI chief set to départ in restmeturing plan 

spéculation surn record industry. Executive chairman Peter Jamieson is expected to leave the organisation on a full-time basis at the end of February, after seeing through the first live Brits for 18 years. Mis departure follows a review of the BPI's structure which was carried out by Jamieson and the organisation's council before Christmas. It was the outeome of 

are currently being finalised, including the possible conclusion of a deal which will involve his press last Friday. Traditionally, the BPI chairman rôle had been filled by BPI further into 2007 - Jamieson's 40th year in the music industry. It is expected that the organisation will revert to the structure it operated before the arrivai of Jamieson as its first full-time, executive chairman in September 2002, focussing at chairmen of Warner Music, EMI 

responsibilities in parallel to their day job as chairman of a record group. Préviens incumbents include Rob Dickins, Rupert Perry 

the reluctance of any of the major label chairmen to take on the rôle and the huge responsibility it carried with it. It is understood that EMI chairman and CEO Tony Wadsworth is the leading contender to take over as chairman, with the director général aiso set to be confirmed over the coming days. i declined to comment 

an A&R for EMI on January 2,1967, later becoming managing director of EMI and chairman of the BPI from 1988 to 1989. His career also took him to the international stage, seeing him work in territories including the UK, Spain, Australia, Hong Kong and Singapore - including a stint setting up MTVs Asian service 
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(Defected) Originally released i Cl\ ■ œnned track 

be the year they rectify this. 
when it is done weit A strong retum for Bextor. (single, Feb 19) 

forare-pushand, with C-list support at Kiss, it is off to a strong start (single, Feb 19) 
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LOS WILLYMASON THE NATIVES NEW YOUNG CAMPESINOS Save Myself BrightUghts RONY CLUB Wetlirow (Radiate/Virgin) (nnsigned) HidinglnThe Parties, You It lias been a while Tiiere is <i naïve Staircase Throw Knîves between drinks for brilliance about (Modular) 

SHAMELESS FEAT. PLAN B No Hats No Traincrs (Dat Sound) 

SHOCKROCK SIOBHAN Varions (Wall Of DONAGHY Sound) Don't Give Up Shakes, The Gossip, (Pariophone) CSS. OFA1979 The ex-Sugababe (Wlchita) fans of the young this Harrow-based NYPCs début Jangly popsong troubadour, but his group. Bright album is a mclody that brings to mind fortheoming album Lights lias the rich, electro-pop Bran Van 3000's If Ihe Océan Gets makings of a hit romp which takes abiiity to make sad Rough will not that could inspire inspiration from feelgood. (single, disappoint (single, broad audiences Lusdous Jackson. Feb 12) Feb 19) (démo) (from album, Apnll 

TTiis Irish MC's energetiç lyrical rliyrnes drip with an infections energy that grip on first listen. (single, t Feb 26) 

and Zool Woman makes her long- make this a very awaited return. en]oyable delivering an compilation indeed. edgy pop song (album. Feb 19) that will intrigue. (single, Mardi 
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Shîrley Collins, folk Opéra Hous 

BRI and Midem 

men lead NY gongs 
■piracy vétéran and ndon représentative the music industry in the New Year Honours list BPI's Derek Vamals was hon- oured with an MBE, while Midem UK managing director Peter Rhodes received an OBE in the list, which rewarded a string of individ- uels supporting music at a grass- 

Vamals, who has worked forthe BP1 for the past 26 years, revealed he had been notified he could be in the running for the award back in mid-November, but heard nothing more until he read bis name in the newspapers when the list went public on December 30. "In a way I was surprised by my MBE," he says. "It's an honour and it's nice for tins little corner of the industry to receive récognition. It would be great if more people in 
Honours List' Vamals first made his name as a producer and engineer for Deccain the early Sixties. Among the tracks he worked on was Good Moming Little Schoolgirl, an early single by Rod Stewart, who coincidently was also recognised in the list, receiving a CEE. The BPI man went on to work extensively with the Moody Blues, among others, prompting 

colleagues to dub his MBE the 'Moody Blues Engineer Award", Vamals was joined on the Hon- ours List by Bono, who received an honorary knighthood and former Royal Opéra House éducation director Darryl Jaffray, who received an MBE. Others hon- oured included composer-conduc- tor Guy Woolfenden and English folk artistShirley Collins. Pianist Imogen Cooper and Ofcora chief executive Stephen Carter both received CBEs, while violin teacher Kay Hurwitz, singing teacher Laura Sarti and primary school bandmaster Ken- neth Kelley picked up MBEs, as did John Lenney Jr for his services to music and young people in Cardiff. 

EMI bucks trend that sees tough stock market conditions for last year 

Music shares slump in 2006 

How shares perfomied on the stock market 
by Robert Ashton UK music and média shares had another torrid time on the main London stock market in 2006, with only EMI showing a positive move over the course of last year, Despite the UK major seeing its merger ambitions with Warner Music go up in smoke again, fol- lowing Sony/BMG's reversai at the Court of First Instance, EMI's shares leapt 9.3% over the year and were t rading at 265p when the markets opened in 2007. It was a reversai of its performance in 2005 when it ended the year lower than it started. It was not a rosy picture for other music-related média stock listed on the main market, which ail fell during 2006. Unsurprisingly, after another torrid year, in which both founders left, Sanctuary Group was the worst performer. Its shares plum- meted 97.3% over the course of 2006, although they were trading 

deemed as a lack of big-name releases at Christmas, also fared badly last year. Among these was HMV, which issued a trading 
ing of the deteriorating It had a s with 

at n.25p at the start of this year - significantly up on their 6.75p low point of last year. With the massive squeeze on advertising revenue, radio groups also had a rough ride in the City. Capital Radio's parent group GCap Media saw its shares slump nearly 30% over the past 12 months, oscillating from a high of 299.5p during the year to a low of 184p. Similarly, Chrysalis's shares fell over the period by 27.5%, startmg 2007 at 121p - 19p above last year's low of 102p. Virgin Radio ôwner- 

SMG was also hit. Its share price was depressed by 23.3% over the past 12 months. Radio and publishing group Emap faired the best of ail broad- casting stock on the main market. Its shares dedined just 6.4% over the 12 months of 2006 and were trading at 807.5p at the start of this year, although that was considerably down ou the 950.5p high achieved over the past 12 months. Retailers, pressured by digital downloads and what some 

its shares plurameting nearly 24% 
On the secondary Aim market there were some better perform- ances. DCD Media, the indie pro- ducer and distributor of music and arts programming, which includes Donc & Dusted within its group, saw its shares finish the year on 0.87p - slightly up from the 0.75p they started 2006. Music publisher Music Copy- right Solutions' shares eased up over 2006, from llp to 23.5p. However, Marna, the manage- ment group behind Channelfly that launched an audacious takeover approach for Sanctuary in the summer, suffered a slight share price slip from above Sp at the start of 2006 to 3.50p at the beginning of this year.  

Music gets 
youtalking 

Tri ff> t Drowncdln Sound Records "This list is my «■fiSSES 25 years of My Top 10 musical 1. David Bowic development and Rebd Rebel the records 
2 Michael which make up Jackson Beat landmarks of my It (Epie) musical 3. Blur obsession and 
fw**" fascination. 4. Muse David Bowie was Butterfiies & always on in my 

Dangerous was 
purchase. Blur drew me away from lad-rock (Oasis and Reef) and into art-rock textures. Muse were one of the first démos I reviewed and Pp Pie Scales 

Chêmbs(Go! ^ " Beat) Matt Bellamy demanded over Aim that I bought Tom Waits' Mule Variations and it changed my world. James Mercer (Shins), Elliott Smith, Conor Oberst and Chan Marshall are ail geniuses who remain glued in my ears and should be in everyone else's too. Arab Strap took me from listening to NOFX, Deftones and Pitchshifter into a whole différent world, and l'm not sure how I managed to do this list without any Canadians, Sea & Cake or Explosions In The Sky." 
Nokia K has two j, of the jj 

-the N91 (left) IMOKIA with Connecting People superior Sound quality and the capacity for 3,000 tracks, and the new 5300 (right) with dedicated music keys and the capacity for 1,500 songs. To tie in with the launch of the 5300 phone, Music Week and Nokia are offering five N91S.T0 win, tell us the 10 tracks which you feel define you and 50 words saying why, to IwantniyN91(àiinusicwcek.com. The winners will be announced in the new year. 
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Universal to launch dedicated digital 
store as sector continues to rise 

Downioads up 

fordassical 
by Adam Benzine The classical market is preparing to build upon a record year for download sales in 2006 with a spate of activity over the coming 12 

Universal Classics & Jazz will this VVednesday launch détails of their own digital download store, while Sony BMG's classical wing says it is planning to increase its digital activity later this year. The sector has already made a 
digital activity, with Universal imprint Deutsche Grammophon lasl week making the 2007 Vienna New Year's Concert available for digital download on the iTunes Music Store, fewer than two days after tlie performance. Even before such initiatives, classical music had been grabbing a healthy share of the download market, With 2006's top 10 biggest download bundles (see table) sell- ing a total of 15,000 units, digital retailer eMusic's reports classical as its second most popular genre behind alternative/punk last year, accounting for 18% of total down- ioads in quarter four. "The classical music market in the download sector is definitely increasing,' says eMusic Europe's général manager Madeline Milne. 'One of the reasons for that is that in the physical world a lot of retail- ers are cutting back the shelf spaee for niche stuff, including classical." "A lot of classical listeners will be forced to adopt to downioads since it will be the only way in a lot of cases that they can get their music," agréés Grajnophonc maga- zine editor-in-chief James Jolly. "But, in a way, I think classical music lends itself to downioads." 

Top 10 classical 
download albums 2006 1 Ail Anjols Ail Angels (JCJ) 

A survey conducted by Gramo- phone lasl September revealed that rly three-fifths 

The classical digital market, as with other genres, is dominated by Apple's iTVines Music Store, largely thanks to the strength of its brand and the dominance of the iPod. This, suggests Jolly, could create an 
happen is the majors will have to surrender their use of DRM and my gut feeling is that will start to happen this spring, which will rad- ically change the face of the classi- cal downioads market and effec- tely break the monopoly iTunes has," he says. There are also other challenges for the sector ahead. Chief among them, according to Warner Classic général manager Stefan Bown, is the intégration of classical music's complex 'meta-data' into down- load stores' search engines. "The meta-data - the descrip- tion of what exactly the record- 1 ing is of - is still in a big mud- | die," says Bown. I "Ifs not like pop music H which isjust track name and list; there are hundreds of 

■4? 

% 

Katherine Jenkîns: helping to boost the popularity of classical downioads 
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Donny Tourette: label TVT believes prime-time exposure will propel Towers Of London into the mainstream 
Label aims to capitalise on Big Brother appearanœ 

TVT bas big ideas for 

Tourette's Towers 

Music acts on CBB 
by Martin Talbot When Donny Tourette entered tire Celebrity Big Brother house last Wednesday, his label TVT w prepari n the biggest exposure yet f( rock outfit The Towers Of London. The possibilily of four weeks of prime-time TV profile is a perhaps understandable lure, with TVT managing director Jonathan Green believing it can help propel the five-picce rockers from cuit 

"The band's profile has been 
he says. "But this is the thing we were looking for to take the band to another level, from specialist 

Tourette's arriva] in the house follows several months of planning by TVT, which made initial approaches to Celebrity Big Broth- er producer Endemol last autumn, before hearing the singer had been shortlisted just before Christmas. Green says the Big Brother move is in line with the long- standing strategy to use alterna- tive média to help break the band. "We have been filming every- thing the band has donc for two years," he adds. "A lot of tliat footage has appeared on You'Ihbe and a lot of it was used in the TV sériés [titled The Towers Of London]. "BB will be good because it will show what Donny is like as a human being; he is a very fiinny, 

smart, charismatic character who the public will really relate to." The secrecy surrounding the identity of CBB housemates before last Wcdoesda/s launch ruled oui TVT's chance of cuing up addi- tional playlists or retail orders on tire back of the show's profile - but the label has scheduled the digital release of the Tm A Rat single on February 5, with the physical release a week later. The aim is to build sales of their album Blood, Sweat & Towers - named Ameri- can Penthousc's album of the year 2006 - beyond its current level of around 10,000 shipout and 8,500 over-the-counter sales. Musicians are well represented in the house, despite the mixed expériences of artists looking to boost their career prospects. Besides Tourette, S Club's Jo O'Meara, Léo Sayer, Jermaine 

Jackson and lan "H" Watkins from Steps were ail unveiled as fellow housemates last Wednesday. But, while music figures have thrived in the CBB compétition itself- Take That's Mark Owen and Happy Mondays' Bez are past win- ners - the profile has not delivered a lasting impact on an act's career. Mark Owen's post-CBB career in 2003 resulted in number five single Four-Minute Warning, but then a number 39 album, In Your Own Time, a number 26 second single and the end to a short spelt with Island Records. Goldie Lookin' Chain split from Atlantic Records last spring, a matter of weeks after their mera- ber Maggot finished third in CBB4. "In terras of records we had no discernable rise, but overall the group's popularity got a real kick up the ass," says GLC manager Conal Dodds. Indeed, although Preston's high-profile appearance - and liai- son with ultiraate winner Chantelle - in last year's show boosted sales of the Ordinary Boys' B-Unique/Warner Bros album Brassbound, which ended 2006 with almost 150,000 sales, their new B-Unique/Polydor album How To Get Everything You Ever Wanted has shifted just above 40,000 copies. B-Unique managing director Mark Lewis says, "For us. it gal- vanised an album that wasn't hap- pening. If you're running it as £ strategy, it's ve martin@miisic 
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The French invasion 

« 

This year, Britain is expected to see a French invasion, 
with Gallic music set to become de rigueur at testivals 
throughout 2007 Ben Cardew reports 

Madein 

nightclubs have already taken on a distinctly Gallic hue. Musically, France is arguably bcst known for ils electronic artists, a legacy of the success of Daft Punk, Air and the other acts of the so- called "French touch" of the mid-1990s. While these acts are still active - Daft Punk toured the festivals to wild acclaim last summer and Air are prepping a new album for a March release - 2006 saw a wave of new electronic acts take over the UK's DJ booths, decks and dance floors, culminating in a DJ Magazine cover feature celebrating the new French 
Leading this new wave are Justice, Sébastian, Uffie and Paris perennial DJ Mehdi, ail acts who have been nurtured by the acclaimed Ed Danger label, the brainchild of Daft Punk manager Pedro Winter. Winter explains that while these new acts draw inspiration from the French touch acts, they can offer the rather jaded UK club scene something fresh and différent. "Hopefuliy for UK and hopefully for us, we are différent. I think it's a question of musical éducation," he says. "Those artists were 15 years old when Daft Punk's Homework was released. "At that tlme, they were llstening to mainstream hip hop like Jay -Z, Busta and P 
"When those kids turned 

18, then they discovered rock with ail the the' bands." "To be short, the new young producers were involved by the différent music vibes, they digest it and now create their own sound. You can feel ail those influences in French 
Naturally, Ed Danger is not the only label to benefit from this new vanguard of talent: classic French electronic labels such as F Communications - which initially nurtured St Germain - and Versatile, home to I: Cube and Chateaux Flight, have also got on board, with F Comm picking up the distinctly odd Gong Gong and Versatile releasing a bewildering array of records from the multi- talcnted Joakim. Other hotly-tipped acts include former hip hop producer Para One, gothic Parisian duo Black Strobe - who recently signed to XL - Record makers' Kavinsky and Surkin, from Paris label Institubes. Furthermore, Winter explains that the influence of this new wave of acts - by no means limited to Ed Danger - is now filtering through to inspire a new génération of French muslcians. "That's the funny part," he says. "You can already see some new kids completely influenced by Justice and co. For example these three: Teenage Bad Girl, The Lazy 
"I like them, but I will not sign them on Ed Danger records," he concludes 

London may be the epicentre of Britishness, but it remains a Francophile's paradise nonetheless. A résident French population of around 200,000 ensures the capital enjoys a healthy supply of French schools, shops and - of course - restaurants, centred around South Kensington. And to this traditional Gallic clamour, a new note will be added in 2007. This year will see a host of French musicians pour over the Channel and into the nation's bars, clubs, théâtres and even cathedrals as part of an unprecedented invasion of the U.K festivals, spanning Fertiliser and the City Of London festivals in the capital, The Great Escape in Brighton and the Celtic Connections festival in Glasgow, which has organised a twinning with the Festival Intercel- tique de Lorient. In addition, the Jersey Live fes- tival is currently exploring the possibility of highlighting French music. "We are really excited about programming France," says Fertiliser director Polly Eldridge. Fertiliser France, scheduled to take place in October 2007, will mark the organisées fourth festival, having already turned the spotlight on Germany, Norway and the UK. Acts provisional- ly scheduled to appear include skewed nouvelle chanson singer Katerine, gloomy balladeers Mansfield TYA and breakbeat DJ Missill. "French artists seem to have a non pop sound that is quite différent," Eldridge explains. "We try and pick up people who have a sound that is idiosyncratically French. We are not ^ looking for people who just copy a UK $ £ ' "   ' Un 

the end of January, but Mclldowie tips Fancy, Peter Von Poehl and I Love UFO as French acts he rates at the moment. "A big part of that is because the French scene has always been very eclectic," Mclldowie adds. "It has never recognised the territory between indie and dance and there have been great crossover acts like Air. That very much fits with the zeitgeist in the UK. Indie kids don't want to have the next four guys in an indie band. They want people who bridge genres." Considerably less frenetic - if equally exciting - is the City Of London festival, which is this year turning to France as part of its annual "Trading Places" therae. As well as an actual exchange between young composées in Londons Guildhall School of Music and Drama and the Paris Conservatoire, the event will include per- formances of works from French classical com- posers, as well as concerts from French pop, world and jazz musicians and what director lan Ritchie describes as a "blind music and wine tasting". In bringing the UK, such festivals 

sensibly. "I have th original versions." 

of French talent to the part of a wider trend which has seen a number of smaller, grass roots events in the UK, including Rockfort and The French Disconnection in London, focussing on live French music. In addition, an increasing number of French bands are upping sticks în _ and moving to Britain. "The amount of French bands play- ing live in the UK is crazy," says Eric Morand, who sits on the stratégie board of the French Music Export Office and runs renowned dance music label F Communications. "It already was the case in Germany for exaraple, but maybe the UK was more shy. French bands have now learned a lot and made con- nections and also the UK market accepts these artists more than in the past." The attraction for French bands of playing in the UK, explains Ludovic Merle, promoter of Rockfort, a semi-regular night at Lon- don's The Social venue, is that it allows them to showease their music to an English music industry that is considerably more dynamic than in France. "Bands see playing Rock- 



% 
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fort as an opportunity to invite labels and pro- moters," Merle says. "The UK is more dynamic. There are more places to play, more indie labels and it is generally easier to get exposure, espe- cially for bands that sing in English." This last point is partially a reflection of the famed quota System which governs French radio, stating that 40% of songs played must be in French. This System may be designed to pro- tect traditional French music genres such as chanson, and indeed the French language itself, but means that French bands who sing in Eng- lish are at a considérable disadvantage at radio. Yet, despite this, the number of French bands playing live in the UK is actually a reflection of a burgeoning live scene within France itself. This scene, which is centred on Paris, has grown out of an explosion in the number of live venues and festivals in France and has given birth to a new génération of French rock acts, including Sec- ond Sex and Plasticines, recently compiled on the Paris Calling compilation, who regularly play 

to wildly enthusiastic young audiences around the French capital. "There is a big thing about the crisis in the French record industry, but live is very healthy," Morand explains. He adds that, as well as a number of new venues, there has been the uniquely French development of winter festi- vals, including Les Eurockéennes de Belfort and La Route Du Rock in St Malo, spinning out from the success of the summer éditions. Of course, playing live in the UK does not nec- essarily mean British success for French artists - indeed, the track record of French rock outside its home market does not necessarily inspire confidence. But Merle is confident that the appetite exists for some Gallic flair among UK audiences. "People who come to Rockfort say that it is quite difiicult to discover French m normal média," he says. 

TVSMONDE 

French Talent 07 
Welcome to TVSMonde, our new partner! What an excitlng time for the French Music Bureau, as the release of the Music Week's French Talent CD ushers in the dawn of the new year! It is a period of transition, as we look back over ail the positive developments in 2006 and look forward to the continuing progress of artists who have started to emerge and others 
burst onto the scene. One thing is for sure: the French music scene is as 

ic from the 
"Yes," he laughs. "They like our show because 

record releases and 600 concerts in the UK in 2006, French productions have once again been at '^Ttoirtiv the forefront of the British scene, receiving fantastic responses from the public and an ever-growing interest from British music professionals and the média. Alongside established artists in ail genres such as Amadou & Mariam, Seu Jorge, Souad Massi, Bonga, Phoenix, Nouvelle Vague, Tahiti 80, Gotan Project, Laurent Garnier, Daft Punk, David Guetta, Bob Sinclar, to name but a few, many neweomers have significantly raised their profile. Among them are Akli D, Ba Cissoko, Moussu T E Lei Jovents, Tcheka, Sebastien Tellier, Hey Hey My My, The Dead Sexy, Justice, Uffie, Vitalic, Hocus Pocus, C2C, Neimo and Dominique A. One artist who deserves a spécial mention is Camille, the brilliant, young singer/songwriter who made a lasting impression on the British scene in 2006. As you may remember, Camille was the first track on French Talent CD last year... So, what does French Talent 07 have in store for us? There is lots to discover, with the unveiling of new productions from established artists as well as new acts, along with an introduction to some pure i-ock 'n' roll tracks, which demonstrate the vitality of this scene in France. Compiled as usual in collaboration with Music Week, this fîfth édition welcomes a new partner, TVSMonde, the premier French language channel Worldwide and tiie tliird most widely broadeast channel after MTV and CNN, wliose weekly news magazine Acoustic, aired every Saturday at lOam and Sunday at 3.30pm, présents an eclectic sélection of the best artists from the Francophone music scene (www.tv5.org). Roll on 2007! Corinne Micaelli is director of the French Music Bureau 
they can discover something différent - they need to listen to something différent." Eldridge agréés. "1 don't get the feeling of préj- udice against French music," she says. "Similarly with German music, those people who are really into music know ail about the underground scenes. They are drawn to interesting music. "Like MC Solaar. He broke into the British scene and I don't think people even thought that he was French. He became part of that Acid Jazz, Guru Jazzmatazz thing. Chanson for exaraple sits well with the singer/songwriter, folk music that we have got. Camille has shot up to playing the Shepherd's Bush Empire. That shows to me that there are no boundaries " And live, she says, is the perfect way to show- case a band's abilities. "If someone is brilliant it is rare that their brilliance come across on the CD. It had to be done live. That is where rela- tionships are formed with the audience," she explains. "Live is the proof of the pudding." Or should that be pâtisserie? 



The French fancies 
Music Week highlights the 17 French acts that are making waves across 
the Channel, ail featured on this issue's free French Talent 07 CD 

L Hey Hey My My - Too Much Spacc (Sober And Gentle) Contact Stéphane Gille (stephane@soberandgentle.com) Hey Hey My My proved a big hit at the inaugural Rockfort iive show in May. charming the audience with their soulful take on folky pop. Their songs recall Nick Drake, Neil Young (naturally) am ' 

4. Stuck In The Sound -1 Shot My Friend (Discograph) Contact; Bruno le Bolloch 
Stuck In The Sound proved one of the hits of the 2006 In the City festival with their spiky rock sound, which falls somewhere in between The Pixies and The Smiths. Début album Nevermind The Living Dead rr 

from strength to strength and you Iive show, wouldn't want to bet against Hey Hey My My repealing that feat 
2. Caria Bruni - Those Dancing days Are Gone (Naïve) Contact Florian flbëssTra (fabessira@naivé:ff) Unusually for a model - Caprice and Naomi Campbell being two notable examples - Caria Bi career has proved highly successful. Her début album Quelqu'un M'a Oit has sold 1.2m copies in France and a further 800,000 Worldwide. New' album No Promises sets poemsffom the likes of Yeats and Auden to music, bound into a cohérent whole by Bruni's unique phrasing. 
3. Emilie Simon - Fleur De Saison (Universal) Contact Charles Decant (charles.decant@umusic.com) Emilie Simon came to the ear of a mainstream audience in France with her soundtrack to the hit film Morch Of the 

France's most promising young talents. Her new album, the bio-themed Végétal, offsetting classic indie pop songs against an electronic production, should remedy this. 

5. Joakim (Featuring Nicolas Ker) - Lonely Hearts (Versatile) Contact: Ygal Ohayon (ygal@versatilerecords.com) Joakim is undoubtedly one of the môsnâlëlited producers in France. As 

rutfistfulsof excellent remixes for artists including Annie and Clor. His new album, Monsters And Silly Songs, sees Iive instrumentation corne to the fore, with devastating results. 
6. Moussu T E Leî Jovents - 0 Que Calor (Manivette / Le Chant Du Monde) 

promising young talents 

; 

Contact; Emmanuel Tirmarche (manivetterecords@aol.com) Even in today's frantically charged musical atmosphère, you probably won't have heard much like Moussu T E Lei Jovents' Occitano (it means Southern French) Brazilian mix. And i it doesn't cheer up your day at least é little, you're far too grumpy. 
7. Gong Gong - Kawabata (F Communications) Contact Eric Morand (eric.morand@fcom.fr) In a sometimes i dance scene Gong Gong : a wilfully sore thumb, house, hip hop, random and drum and bass into mixing pot The resulting mi appeal to the eclecticism of the British palateand the group is F Communications' big priority for 2007 
8. DJ Mehdi - Pony Rocking (Ed Banger / Because) Contact Tahar Chender (tahar.chender@because.tv) Of ail the Ed Banger horde, DJ Mehdi has the longest history - he's been producing French hip hop artists since 1995, as well as making a suspiciously funky noise with his d 113. This hip hop plays into his si work, which teases a hip hop sensibility into a playful house frame. Lucky Boy, his début album for Ed Banger, is already ruffling feathers. 
9. Plasticines - Shake (Because) Contact Julien Bescond (ju|jen.faescond@because.tv) 2006 saw the new wave of young Parisian bands make it onto dise, compiled with spectacular style on the Paris Calling album from Because Records, scheduled for a UK release on March 12. Ofthese, Plasticines- three school mates from the suburbs of Paris-werearguably theplck, with their frenetic guitar pop. Think B-52s at a pienic. 

10. Alex Gopher - Brain Leech (V2) Contact Géraldine Noël (noel.geraIdine@gmail.com) Alex Gopher has been making music since 1985, when lie teamed up with friends Jean Benoît Dunkel and Nicolas Godin dater to become Air) in the prescient pop band Orange These days Gopher is probably best known for his house productions, although his new eponymous album sees him return to more rock territory, filtering it through his electronic sensibilities, like a Parisian New Order, 
11. Emily Loizeau - L'Autre Bout Du Monde (Fargo) Contact: Michel Pampelune (michel@fargorecords.com) Anglo-French singer Emily loizeau has been playing the piano since the âge of five, drawing inspiration from Georges Brassens, Bob Dylan and Randy Newman, as well as a dedicated period of studying classical music. Such érudition cornes across on the gorgeous L'Autre Bout Du Monde, the title track from her début album. 
12. Mamami Keita - Djekafo (No Format) Contact: Emmanuel Gaugain (emmanuel.g@noformat.net) Corning from Bamako in Mali, Mamami Keita is undoubtedly going to draw comparisons with Amadou & Mariam. So be il The connection with Mali's biggest musical export of 2006 extends further than just geography. Like that duo, Keita's albums incorporate éléments of electronic production, which beautifully compléments her gorgeous voice. 
13. TTC - Paris Paris (Big Dada / V2) Contact Jamie Collinson (Jamie@bigdada.com) TTC are arguably the most successful 
French hip hop act in the UK since MO Solaar and enjoy the patronage of Niiija Tune's highly respected hip hop offshoot Big Dada. Third album 3615 

th production from Para One, " 

14. Fancy - Seventeen (Disque 
Contact Ludovic Mi 

ort Daft Punk in Dublin and to contribute to the new single to Justice. Despite these names, Fancy are more rock leaning, with a sound that suggests Wolfmother with 

15. Rachid Taha - Ecoute Moi Camarade (Wrasse Records) Contact; lan Ashbridge (ian.ashbridge@wrasserecords.com) Legendary French Algerian musician Rachid Taha decided to revisit his héritage by recording songs that are représentative of his background on Diwan, released in 1998. Diwan 2, from which Ecoute Moi Camarade is taken, continues the joumey, backed by the Cairo strong orchestra and the madoluthe of Hakim Hamadouthe 
16.1 Love UEO - Wish (Record Makers) Contact: Sinclair Godon (Sinclair@recordmakers.coni) For those of the opinion that French rock is maybe too polite, we présent I Love UFO, three young French men who sound positively unhinged, but in a good way. Supporters of their psychedelic punk pop rout indude DJs Erol Alkan and Rob Da Bank, 
17. Benjamin Moussay Trio - Il Pleure Dans Mon Coeur (0+) Contact: Alexis Blanchart (contact@oplus.org) Il Pleure Dans Mon Coeur, which sees the Benjamin Moussay Trio take on Debussy and score an admirable draw, is one of the highlights of the band's new album Swimming Pool. The ba 
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Music now offers incredible opportunities. 
And if you have anything to do with the business 
of music, MIDEM is the source. 
Only the world's définitive music market brings 
together so many key international players under 
one roof - with 10,000 professionals from the 
recording, publishing, digital & mobile, audio/video 
and the live sectors, MIDEM is an invaluable source of 
new business for the year to corne. 

It's not too late to register for MIDEM & 
MidemNet Forum! To find out more or to 
register now, go to www.midem.com. 
You can also register directly in Cannes 
during the market. 
Altematively, contact Javier Lopez 
Tel: 44 (0) 20 7528 0086 
email: javier.lopez@reedmidem.com 

C2 Reed MIDEM 

MIDEM: 21-25 January 2007 . MidemNet Forum: 20 - 21 January 2007 
Palais des Festivals, Cannes, France . www.midem.com 



Charts2006 

MWs year-end charts round-up reports on a year in which sales faltered in a tough 
market, which was increasingly dominated by Universal and Sony BMG. By Ben Cardew 

Market battles against 

challenging conditions 

Vou might deduce from the headlines of the past few weeks that the music industiy is close to melt- down; HMV and Woolworths have issued profit wamings, while Music Zone has slumped into 
Examine the actual figures, however, and it is not quite as dear eut. While retail has undoubt- edly suffered over the last 12 months, as CD prices have slipped forever dowmvards, inspired by the relentless price cutting of the supermar- kets, unit sales in the UK have held up relatively well, particularly in comparison to other signifi- cant markets. Indeed, sales of artist albums in the UK ended 2006 do\vn iust 1.40%. with I24.4m units sold compared to 126.21m in 2005 - a record year for CD sales. Such a figure may still be a cause for concern, given that such price cutting is driven by a desire to sustain volume sales, but is not neces- sarily a cause for panic. And while the year's biggest-selling album - Universal's Snow Patrol album Eyes Open - may have sold a relatively low l.blmumtsover the year, significantly less than last year's record-breaking number one - James Blunt's Warner-issued Back To Bedlam, which broke the sales record for a cal- 

endar year with 2.37m units sold - six albums still lore than 1m copies in 2006, compared to in 2005 ^ While Take That, Snow Patrol and Gnarls Barkley were the biggest acts who won out overall, corporately there was only one con- tender in 2006. Overall, Universal claimed a 31.5% share of the albums market. Indeed, Lucian Grainge's team provided five of the Top 10 albums in the festive chart, including Christmass biggest-selling album in the form of Take That's résurgent Beau- tiful World, as well as 15 of the 40 biggest artist albums of the year. It also had a share in a l6th title, Nina Simone's the Very Best Of, a joint ven- ture release with Sony BMG. Included among its 15 exclusively-controlled releases in 2006's overall Top 40 were the year's three biggest sellers, Snow Patrol's Eyes Open, Take That's Beautiful World and Scissor Sisters' Ta-Dah. Ail three albums come from the major's Polydor company, which enjoyed a stellar 12 months, topping the year-end market share for albums ahead of Sony BMG's RCA and Colum- bia. In addition, ail three are UK-signed acts and, in a period that has seen the failure of many high- profile follow-up albums, it is notable that none of the releases is a début. Sony BMG also enjoyed a relatively strong 
Singles 2006 

Albums 2006 

year, claiming a 21.2% share of 2006's albums market. This was slightly down on last year, when the major, in its first full year of opération, man- aged to close the gap on Universal from 5.9 to 4.2 percentage points as its big rival sputtered over the Christmas period. While the 2006 gap was 10.3 points, Sony BMG's remains a reasonably robust performance nevertheless. Sony BMG also provided 11 of the Top 40 releases in the year's overall albums chart (not including its share in the Nina Simone joint ven- ture release), including three of the year's Top 10 titles via Oasis, Westlife and Pink. This was a fraction down on 2005, when it provided 12 of the 40 biggest sellers - and indeed none of Sony BMG's artist albums passed the 1m mark in 2006 - yet the major ended the year on a high note, with X Factor winner Leona Lewis's A Moment Like This topping the singles chart and releases from Westlife, Oasis and George Michael in the top five of the year's final albums chart. Overall, although A Moment Like This was the year's sec- ond biggest single, it could not prevent the major's share of the year's singles market slipping slightly to 21.7%, from 22.6% in 2005. Between thera. the two "super" majors provid- ed 27 of the year's 40 top-selling albums and 30 of the year's 40 biggest singles, as well as domi- nating the festive charts - a very valid argument ei ther for or against consolidation, depending on where you stand. 
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Singles Q4 2006 

Albums Q4 2006 

Sales breakdown by sector 

Sales breakdown by région 

Certainly, EMI and Warner will have been tak- ing note of their rivais' impressive performances, as they continued their own strange, and much- delaved, courtship. For, against a background of frenzied merger talk, neither EMI nor Warner had a particularly successful 2006. Indeed, scoring the year's biggest-selling sin- gle in Gnarls Barkley's Crazy proved a rare high- light for Warner, in what was a difficult 12 months. Although the incredible success of that record helped it to increase its share of the sin- gles market to 14.0%, up from 9.9% m 2005, overtaking EMI to third position on the way.the major's share of the albums market, which had grown to 13.1% in 2005 on the back of the run- away success of James Blunt's Back To Bedlam, 

fell back to 11.9%. Worse, Wamer's highest-selling artist album of 2006 - the Red Hot Chili Peppers' Stadium Axca- dium - only made number 15 in the year-end chart, followed at 22 by James Blunt's two-year- old début. Despite this relatively poor shovving, Warner will be able to draw solace from the 2006 break- through of Blunt in the US, where the singer's hit You're Beautiful was the fourth biggest single of the year, after topping the chart there in Febru- ary. Blunt's début album was also the seventh highest-selling album of 2006 over the Pond, with a fellow Warner UK-signed artist, Enya, claiming the number 35 slot with Amartine. It was a similar stoiy for EMI. In between the 

relentless takeover talk, the major enjoyed a number of US triumphs in 2006, including the continued success of Gorillaz and the rise of KT Tunstall and Corinne Bailey Rae. In the UK, however, where the previous year it provided three albums in the year-end five biggest sellers, EMI saw its share of the albums market slip 2.3 percentage points to 17.9%, with only one release - The Kooks' 1.1m selling Inside In/lnside Out - within the Top 10 artist albums of2006. Also of concem for EMI was the relatively poor performance of Robbie Williams' Rudebox album, which limped to number 36 in the year- end chart - some 13 places behind the Fratellis' Costello Music - selling around 454,000 copies on the way. In contrast, Williams' previous album, Intensive Care, released in October 2005, sold 1.4m copies in the last 10 weeks of 2005 to become the year's third biggest-selling title. EMI will be able to draw some corafort from its success with new acts, with The Kooks joined by Lily Allen and Corinne Bailey Rae. Its mar- ket-leading Now! compilation sériés, produced in collaboration with Universal, also maintained its high performance. However, the compila- tions market continued its disappointing per- formance in 2006, with sales down 6.60% at 30.6lm units sold. The year's three Now! releases - 63, 64 and 65 - sold 2.19m units between then, down on 2005's trio, which notched up total sales of 2.7m. In addition, Nowl's traditional three-way strangle- hold at the top ofthe compilations year-end chart slipped: Now! 65 ended as the year's biggest sell- er, with 949,110 units sold, closely followed by Now! 64, but Now! 63 finished in fifth place, sell- ing 473,987 copies, behind Sony BMG TV's Radio One's Live Lounge and Disney's EMI-han- dled runaway success High School Musical. The development came despite newspapers' move away from cover-mounting CDs, with many retailers blaming the attractive pricing of artist albums and the populaxity of downloading individual tracks for the compilations décliné. The poor performance of the compilations mar- ket overall means that total album sales were down 2.48% overall. Among the indies, Domino's Arctic Monkeys début album Whatever People Say I Am, That's What Tm Not, which was released in January and led as the year's biggest album for much of 2006, ended up fourth overall with 1.11m units sold, after being overtaken by three Universal titles by the year's end. The album, which helped Domino claira its highest-yet annual albums market share of 1.0%, was the only fully-con- trolled independent release among the year's 40 biggest sellers, further reflecting a market domi- nated by the majors. The year's strongest indie was Ministry Of Sound, which rode the dance mini-revival to become the highest-placed indie company in year-end albums and singles markets. In the albums chart, Ministry had a 2.2% market share, overtaking last year's highest-placed indie Sanc- tuary, which slipped 0.1 percentage points to 1.5%, just ahead of Démon. In the singles chart, buoyed by the success of Fedde Le Grand's Put Your Hands Up For Détroit and Beatfreakz' Somebody's Watching Me - numbers 20 and 42 respectively in the year-end charts - Ministry claimed a 2.5% share, ahead of Ail Around The World and Gut. But, against these indie successes, it was a year in which the majors - most particularly Univer- sal and Sony BMG - dominated like never before. Given the size and domination of these two "super" majors, the rest of the industry will really have its work eut out in 2007 trying to play catch-up. 
laOLO? MUSICWEEK13 
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Universal 35% (4L5%) Sony BMG 20% 
show shareof top 100 sales rankmgs for comparison. 

Gnarls Barkley becatne the year's undisputed champions, with Scissor Sisters and Corinne 
Bailey Rae attracting huge audiences in a chart untouched by the X Factor. by Alan jo 

Radio and retail agree 

'06 was a Crazy year 

Although radio doesn't precisely echo singles sales success, its number one song of the year is usually one of the Top 10 sellers - in 2000, for example, its top choice Pure Shores was number two on sales, and in 2005 its elected représenta- tive was You're Beautiful by James Blunt, the number four top seller. Occasionally, the top air- play hit is from beyond the top lier of the sales chart, as in 2004, when Hey Ya! by Outkast was its champion despite ranking 25th on sales and, most raemorably, in 2002 when Love At First Sight gave Kylie Minogue her second number one in consécutive years, despite languishing at number 55 on the all-year sales index. But in 2006, for the first time, the airplay number one was also the sales number one, marking a notable double for Gnarls Barkley s début single, Crazy. Generating an estimated listenership of 1.35bn from 48,440 plays across the 115 stations on the Music Control panel, Crazy had a 9.2% bigger audience than runner-up I Don't Feel Like Dancin" by Scissor Sisters (1.24bn, 46,361 plays) and a 10.7% larger reach than third- placed Corinne Bailey Rae's Put Your Records On (l.22bn, 46,213 plays). Although the average audience for the Top 100 records was down on 2005 by 2.8%, the top three ail registered a high- er audience in the year than James Blunt did in 

11 PUSSYCAT DOLtS FEAT. Wi 

winning the title a year earlier. Crazy was a deserved winner of the radio air- play title and topped the chart for eight weeks in a row on its way to victory. Only six stations on the Music Control panel didn't air it at some point in the year, although it got only single digit support from Northsound 2 (one play), Kerrang! Digital (four), Xfm Manchester (five), Kerrang! 105.2 (five) and BBC Radio Scotland (six). At the opposite end of tire spectrum, it was aired 1,105 times on DAB station Cote, 873 times apiece on Hallam FM and Rock FM and 808 times on Kiss 100. It was also the most-played song on Radio One (432 spins, 50 more than runner-up MyMyMy by Armand Van Helden) and fifth most-aired song on Radio Two (166 plays). The success of Crazy gave Warner Music its second straightyear of supremacy on the airplay rankings, although, like fellow majors Universal and Sony BMG and the combined might of the indies, it had less success in getting airplay than in attracting sales. The reverse was true of EMI, which had just six singles in the Top 100 sellers of the year but managed to provide 18 of the year's 100 airplay hits. Although many UK reality TV stars struggled for radio support, American Idol's first winner Kelly Clarkson had no such problems, with her biggest hit of the year, Because Of You, finishing 

lOth on the airplay list, despite a more modest 83rd slot on the sales chart. Polling 40,203 plays in total - one for every two singles sold - it was overwhelmingly the top song of the year on Heart 106.2, who aired it 1,711 times. Those Heart plays contributed a 13.9% share of Because Of You's 0.86bn audience, slightly less than the top contribution of 14.94% from 1,402 plays on Magic 105.4 FM. The record surprising- ly received just seven plays apiece and a 1.15% audience contribution from the BBC's Radio One and Radio Two. Despite its radio victory, Crazy ranks only fifth on the TV airplay chart, where its video was aired 6,052 times by contributing stations, way down on the 7,322 airings that earned Beep by Pussycat Dolls feat. will.i.am top billing. A female septet mouthing obscenities works far better on TV than on radio, where Beep was ranked just 82 for the year. Rock and pop acts had their work eut out in getting equal exposure with R&B and hip hop acts on TV - the top 14 TV titles are ail urban, with Meck and Léo Sayer's Thunder In My Heart the top dance dise in 15th place, followed in I6th slot by Scissor Sisters' pop/dance hit I Don't Feel Like Dancin'. Rocks top tune was Orson's No Tomorrow, back in 26th place, with 4,175 plays. 
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Gnarls Barkley make history with download success and hold Leona Lewis to a close second, in 
a year when the singles market feels the benefit of the long tail. ByAlan Jones 

2006: the year the 

download came of âge 

The rapid rise of digital downloads revitalised the singles market in 2006, with overall sales rising bv a robust 39.71% to 66,897,000. This is on top ot a 48.39% improvement in 2005. The two portions ot the market performed very differently, with phvsical sales sliding by 31';.26% to 13,880.000 in the year while digital deliveries more than donhled. advancing 100.49% to 53.018.000. As a conséquence, physical singics' shareofthe overall market more than halved ifom 44.77% in 2005 to inst 20.74% in 2006. Its therefbre fitting that the year's biggest seller, Crazy by Gnarls Barkley, was the first single to top the chart on downloads alone. Once physical sales were added to the équation, it extended its ran at number one to nine weeks and only surrendered top billing to Sandi Thom's début single I Wish I Was A Punk Rocker when the physical format was deleted. The download continues to sell, however, and overall sales of Crazy by the end of2006 stood at 820,057.   Crazy liad one of the longest reigns at number one in chart history, being inferior to only six of the previous 1,032 chart-toppers, namely I Believe by Frankie Laine (18 weeks at number one in total, split into separate runs of nine, six and three weeks), (Everything I Do) I Do It For You. by Bryan Adams (16), Love Is AU Around by Wet Wet Wet (15), Rose Marie by Slim Whitmen(ll), Cara Mia by David Whitfield and I Will Always Love You by Whitney Houston (both 10). Crazy is the longest-running number one for Warner Music since it entered the UK market more than 46 years ago. The company's previous best number one runs (seven weeks) were by Cher (Believe) and The Everly Brothers (Cathy's Clown), the latter record being the very first Warner release in the UK in April i960. The biggest chaUenge to Crazy came at the very end of the year, when X-Factor winnerXfiûna Lgwis' début single A Moment Like This raced to sales of 700,000 after 14 davs of download sales and 11 days of physical availability. Its first week sale of 57?,573 was the highest of 2006 and the highest ever for a female solo artist, topping the 463,722 copies Britney Spears' début ...Baby One More Time sold in the week of its release in 1999. 
Top 10 weekly sales of 2006 *571,253 LEONA LEWIS A Moment LBœ TIib (Syco) (30 Dec) "194.179 GNARLS BARKLEY Crazy (Wamcr Bros) (15 Apr) 128,077 LEONA LEWIS A Moment like This (SyCo) (6 Jan 2007) 118.714 GNARLS BARKLEY Crazy (Warner Bros) (22 Apr) 76,114 GNARLS BARKLEY Crazy (Warner Bros) (29 Apr) 69202 GNARLS BARKLEY Crazy (Warner Bros) (6 May) SHAYNEWARD No Promises (SyCo) (22 Apr) 

Colombian superstar Shakira was denied a number one hit with her début single Whenever Wherever in 2002, despite first week sales of 109,348 because its release coincided with the first WiU Young single Anything Is Possible/Ever- ' green. She finally landed that number one in July, when her Wyclef Jean collaboration Hips Don't Lie took pôle position. It lost leadership after a week, allowing Lily Allen to top the chart for a fortnight and McFly for a week before itself spending a further four weeks at the summit. Though its weekly sales never rose above 36,000, it eventually sold 493,000 copies to become the third biggest seller of the year and may yet over- take Whenever Wherever (575,000 sales) to become her biggest hit. Lewis a- Gnarls RarkWs singles were the nnlv ones to seU more than loo.nnn copias in a week in 2006, both achievinv the fpnt tsvW although the ready availability of downloads meant that records lower down the chart sold in larger quan- tifies than has been the case recently. This is vivid- 
Top-sellmg singles; 1996 to 2006 

ly illustrated by the fact that 69 traclcs sold more than 100,000 copies in 2006, the highest tally for four years, although only 16 secumLsjx.figure sales physically, less than 10% as manv as in 1999. when the top 167 singles ail sold more than 100,000 copies over the counter. Dance music had its best year since 2000 with 20 tracte among the year's 100 best sellers. In more than doubling its share year-on-year, it is indebted to big crossover hits by the likes of Fedde Le Grand, Bob Sinclar, Cascada, Rogue Traders and Bodyrox. Jts.advance came at the expense of R&B/hip hop, which temained dominant but down from a 38% share to 32%; and pop, which has plunged from 50% to 18% in a three-year freefall which has seen it move from being the dominant sector of the market to a poor fourth. Rock, which dominâtes the albums market, jumped from 26% to 30% of the singles Top 100, five times the 6% share it held as recently as 2003. Its success helped tire seven-inch format to cap- ture a 7.56% share of the physical market, with sales of 1,049,000, up from a 1.95% share and sales of631,000 in 2004. The UK took over from the USA as the main provider of the Top 100 singles, clhnbing from 40% to 45%, while the US share slipped back from 48% to 40%. Groups and duos accounted for 68% of the Top 100 places, with ail their gains coming at the expense of maie soloists, who accounted for just 15% of titles, down from 22% last year. The females' share remained unchanged at 17%i although they wrested control from the mon in the battleof the sexes. 
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In a year when a wealth of genres and débuts thrived, end-of-year honours fell to old hands 
Snow Patrol and Take Tliat, more than a decade after their débuts. By Alan Jones 

Chart vétérans win the 

crown over class of '06 

In a year when more albums (34) topped the chart than in anv previous year, ùnow l'atrols fcyes (Jpen was the only album to cliinb to the top of a very volatile list three times and deserved- ly eraerged as the biggest seller by a significant margin. Debuting at number one in May and remaining in the Top 20 for 35 straight weeks, it spawned three Top 20 hits - You're Ail I Have, Chasing Cars and Set The Pire To The Third Bar - and ended the year with sales of 1,515,000. It fnlfilled ail the promise shown by the Irish/Scottish band's breakthrough set Final Straw, which was the ninth biggest album of 2004 when it sold 991,000 copies and has since increased its sales to 1,434,000. Despite a vety impressive performance which saw it top the chart for five weeks in a row at the end of the year, Takp Thaty comeback album Beautiful World didn't have time to match Eyes Open, but its sales surpassed every other album in just 34 days. Building on the success of first single Patience, Beautiful World opened strongly, selling 169,000 copies to début at number one, but tliree consécu- tive weeks of Saturday night prime time ITV exposure for the band saw its sales increase expo- nentially. In the week ending December 23, it sold a massive 443,000 copies - the fourth highest one week tallv ever. and the highest by an album not in its first week on the chart. shattenng the old record of 422,000 set by The Beatles' 1 compila- tion exactly six years earlier. Reaching its millionth sale after 27 days, a speed only bettered by three other records, it sold 1,145,000 copies by year's end. In doing so, it beat the fastest million sale by Take That alumnus Robbie Williams, who was left to reflecl on the somewhat less mercurial sales of his own 2006 offering Rudebox, which ranks 36th for the year with sales of 454,000, despite enjoying a five- week start on Beautiful World. Scissor Sisters provided Polydor with its 6rst number one album of the year in 2004, when their self-titled début topped the list and helped the company to take ail of the top three places in the rankings for the first time. In 2006, its sopho- 
Top 10 weekly sales of 2006 
•363.735 ARCTIC HONKEYS Whatfiver Reople Say 1 flnt, {4 Feh) •288J67 SCISSOR SISTERS TaCah! (30 Sep) •268,946 TH£ KlllfUS Sarfs Tovm (14 Oct) 236.558 WESTUFE The Lflvc Allxim (30 Dec) 229001 TAKE THAT BaiiWulWMtt (23 Dec) '222097 KEANE Eluder Tl* Iron Sea (24 Jun) •219,662 WESTUEE TIic tove Atoum (2 D«1 •216043 JOURHEY SOUTH Joumey South (1 Apr) 

more album Ta-Dah eased into third place at the death, with sales of1,127,000. Before Take That's late surge, the liighest week- ly sale in 2006 came courtesy of Arctic Monkeys' début Whatever People Say I Am, That's What Tm Not, which exceeded the industry's highest expec- tations by selling a massive 364,000 copies on its first week in the shops in January, comprehen- sively beating the previous record for highest first week sales for a début album, as set by HearSa/s PopStaxs album, which sold 307,000 copies on its release in April 2001. Arctic Monkeys' album was number one for four weeks and reraained atop the year-to-date chart until November, eventually selling 1,1121,000 copies and defeating a late attempt by Brighton band The Kooks to secure the title of best-selling début of the year with their introduc- tory long player, Inside In/Inside Out. The album was home to six Top 40 singles and has sold 1,102,000 copies since its January 2006 release. The sixth and last album to sell a million copies in 2006 was Razorlight's self-titled second album, which debuted at number one in July, spawned the number one single America in October and put together an unbroken run of 25 weeks in the Top 20, accumulating sales of 1,077,000 despite fréquent rumours of fiietion afnong merabers of the Anglo-Swedish band. The number of million sellers in the year was one down on 2005 and 2004, and equal with 2003 and 2002. In 2001, only three albums reached the target, while 2000 saw a record 12 albums reach seven figures. 

Overall, artist album sales slipped bv 1.4% v( on-year to 134yl3ajlû0; with 17Q albums selling more than 100,000 copies;"exactly the same number as in 2005., " " ElçiierLartists had album sales of more than a million in 2006, with Snow Patrol's tally of 1,695,000 sales putting them top of the list, ahead ofTake That's 1,546,000. Perhaps the most surprising entiy in the Top 10 artists list is the late Johnnv Cash, who sold .1,188,000 alburps throughout the year. Cash's impressive tally was doubtless given a major boost by the successful biopic Walk The Line, which helped his November 2005 compilation Ring Of Fire to sales of 319,000 in the year, earning it 64th place in the rankings. A further 63 albums by Cash were dotted around the Top 1075150 for the year, a tally no other artist came near to matching. Cash's nearest rivais were Elvis Preslev (49 Bob Dylan (45) and The Rolling Stones 
Cash was the only countiy artist to place an album in the year's Top 100, which, traditionally, sees pop and rock vying for dominance. They have swapped places at the top of the list five years in a row, but rock remains ahead this year, and gallops to a best-yet 24-point victoiy (45 entries to 21) over pop, three times its victory margin of2005. As most of the rock acts to succeed in 2006 were British, home domination continues strong, with UK acts providing 58 of the Top 100 albums - their highest tally in more than a decade - com- paied to a 32.5% share for the US and a meagre 9.5% for the rest of the world. 
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SgL Pepper sold best (39.000), followed by The Beatles (27,000) 
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Compilations 

A rpmrd fiQ compilations n-inrp tlian lOO Qnn rnnips in 9004.. but that figure fell Such décliné can be attributed to a range of to 49 in 2005 and declined factors. ' Compilations are generally excluded from the more severe price cutting that bas helped the artist albums market to remain buoyant, and their position bas further been undermmed by the fact that consumers can now cherry-pick from a huge array of instantly available digital tracks at a fraction of tlie cost of a compilation on which raost ofthe tracks are not to their tastes. Now! That's Wliat I Call Music remains the dominant force in the sector, but it has suffered because the catch-all nature of its approach is susceptible to digital alterna- tives. The three frontline Now! releases in 2006 - Now! 63, Now! 64 and Now! 65 - sold a combined 2,187,861 copies in the year, 19.41% fewer than their 2005 counter- parts. The sériés still provided the year's two biggest sellers however - Now! 65 sold 949,110 copies and Now! 64 sold 764,764 copies - with Now! 63 ranking fiftli for the year with sales of473,987 In 2006, two other compilations sold more than 500,000 copies. Radio One's Live Lounge sold 598,139 copies in the last 10 weeks of the year to take third place, and guarantee that further volumes will be released. Mixing unique, custom-recorded ver- sions of hits with oflf-the-wall covers, the album clearly captured the imagination of record buyers. Multiple screenings of High School Musical on The Disney Channel helped the album to sell a staggering 3,719,071 copies in the US. making it the biggest-selling album of the year. In the UK, it premiered on The Disney Channel on September 22 and sold 564,606 copies in 14 weeks, with a late surge facilitated by its BBC1 début on 29 December. Heartbeat, Lazy Town and Hannah Montana swelled to four the number of TV soundtracks in the Top 100 albums of the year, but movie soundtracks had another pooryear, with the only albums selling enough copies to make the list being the vintage Dirty Dancing and Ultimate Dirty Dancing sets. Alan Jones 
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Downloads 

their peak sales period, as reflected by the track's retum to t^6 ™sk as the resuit of new rules which mean that digttal sales post-physical deletion count towards the overall countdown for the first time. The Automatics Monster, Snow Patrol's Chasmg Cars, Nelly Furtados Maneater and James Morrisons You Give Me Something are ail récurrent hits which continue to sell digitally to this day, a fact which helps them land slots m the year-end Top 40. What is particularly intriguing is the differentials between the download and overall singles charts for year-end. The list of tracks which underperform on down- loads include digital darling Sandi Thom's I Wish I Was A Punk Rocker (11 on down- loads, five overall). Take That's Patience (8 overall, 15 on downloads) and Notonous BIG's Nasty Girl (13 overall, 28 on downloads), while Shayne Ward scores two titles in the year's Top 20 biggest singles overall, but nothing in the Top 40 downloads. The opposite is true of The Automatic's Monster (21 overall, 14 on downloads), Razorlight's America (17 overall, 10 on downloads) and Kooks, who score 19 and 39 in the overall chart with Naïve and She Moves In Her Own Way, which register at 12 and 17 on the download chart. The make-up of the download rankings also appears to confirm the concems that independents face an even tougher task making an impact in the digital arena. The Top 40 includes only one independently released digital track, Fedde Le Grand's Put Your Hands Up For Détroit, through Ministry Of Sound's Data imprint. In realify, the overall singles chart is only marginally more welcoming, however, with Nizlopi's JCB Song registering at 37 in the overall singles Top 40 chart alongside Fedde Le Grand at 200. Martin Talbot 
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MUSICWEEK 

Order your copy now! 

The 2007 Music Week Directory 

"I think the Music Week Directory is second to none in terms of 
thorough coverage of the music industry. It's plainly and simply 
an industry Bible." 

Colin Barlow, Co Président, Polydor Records 

"The Music Week Directory answers ail those annoying questions that 
pop up everyday and makes it look like you know the industry in front 
of your colleagues when you're actually playing draughts with 
Singaporean oil rig staff" 

David Harrison, Editor, Music Towers 

"The Music Week Directory is extremely useful - ail the contact 
détails for anyone I would ever need to speak to in the industry. 
I couldn't live without it" 

Adam Uytman, Programme Director, Kerrang! Radio UK 
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So, if you need contacts in... 
m m Retail 
m i Record Companies 
m m Publishing 
■ H Digital 
m i Design, Pressing & Distribution 
m i Business Services 
M H Media 
n H Press & Promotion 
m i Live 
i* i Recording Studios & Services 

...then the only data source to rely on is the 
Music Week Directory 2007 

PLUS 
for 2007 the directory is 

% 
that's only 0.004 pence a contact 
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Pre-order your 
copy NOW! 

Just fill and return the 
coupon below to: 

David Pagendam, Music 
Week, Ludgate House, 

245 Biackfriars Road, London SE1 9UR 

Cet yours xor free 
by subscribing to Music 
Week, plus you get access 

to musicweek.com, 50 
issues of Music Week 
and the directory 
worth £40 

WHAT DO YOU WANT TO DO f 
□ Subscribe to Music Week £199 UK □ €235 Europe 
□ Order a copy of the 2007 Music Week Directory ^ ' □ ' £40 

ADDRESS/FAYMENT DETAILS (Please fill in block capitals) 

Name: 
Address: 

Tel; 
Mobile: 
Email:   —  
(Officiai use only) □ Please tick if you do not wish to receive direct mail from 3rd party's 
PAYMENT BY CREDIT CARD 
Card type: 
VISA: IOIII 
AMEX: 

Name on card: 

□ 
MASTERCARD: 
DINNER: □ 

Card No: 
Issue No: (If app): 
Expiry date: 

Signature:  

□□□□□□□□□□□□□□□□ 
QUI Security code: □□□ 
□□□□□□ Total payment;   
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